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ABSTRACT

This research aimed to examine the level of consumers’ perceived brand equity of lingerie
products in Surat Thani Province, to investigate the level of consumers’ purchasing decisions regarding
lingerie products in Surat Thani Province, and to analyze the influence of perceived brand equity on the
purchasing decision-making process for lingerie products among consumers in Surat Thani Province.
This study employed a quantitative research approach. The sample consisted of 385 respondents who had
purchased and used lingerie in Surat Thani Province. The sample size was determined g Cochran
formula and the participants were selected using convenience sampling. Data were collecte ing a
questionnaire and analyzed using frequency, percentage, mean, standard deviation, and multiple
regression analysis. The findings revealed that 1) the overall level of perceived brand equity was at the
highest level (X = 4.63). Among the dimensions, perceived quality had the hishest mean score, followed
by brand awareness, proprietary brand assets, brand loyalty, and brand associaticn, tively; 2) the
overall purchasing decision-making process was at the highest le 4.62). The highest mean score
was observed in need recognition, followed by post-purchase behavior, purchase decision, evaluation of
alternatives, and information search; and 3) the results of the multiple reg analysis indicated that all
five dimensions of perceived brand equity, namely brand awareness, perceived quality, brand association,
brand loyalty, and proprietary brand assets, significantly influenced the purchasing decision-making process
at the .05 level. Collectively, these variables were able to predict 71 percent of the variance in the
purchasing decision-making process. When considering each stage of the purchasing decision-making
process, perceived brand equity explained the greatest variance in purchase decision (62%), followed by
information search (60%), evaluation of alternatives (55%), post-purchase behavior (49%), and need

recognition (44%). Perceived quality had the strongest influence on need recognition (B = .42).

Keywords : Perceived Brand Equity, ~hasing Decision-Making Process; Brand Loyalty; Lingerie; Consumers
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wuAdalannanaives (Vanichbuncha & Vanichbuncha, 2025) Assialuil
AZLULANLRAEIIWIN 4.21-5.00 vaneds Srnudadivegluszauuiniian
AZLLUANRAETEVIN 3.41-4.20 vueds fanudeiuegluszduuin
' = ! = a < i [
ATLULANLRGETEVIN 2.61-3.40 Maneds danuAniivegluszduliunans
AZLLUANRAETENIN 1.81-2.60 nueds fanudaiueylusziutios
AZLLUALRAETEWIN 1.00-1.80 nuneds fanudsiueylusziutosiian

HITNAUIMUVADUNINIINNTANYILUIAR NuY 1onaTs wazuIdeiieites Wieliaennde

'
~

TngUsrasAuaznIauLUIAANITITY IntuuuUABUNNIAUDB1ATENUT N Y BNTIRABY 2T AUVEN
WenuazUudsaunlumudoiauaunuy

nsnsradeugnintmatesiediunslnensaaouaunsadaiemn (Conter! Validity) 2101 133aai
WU 3 YU UagAaARsdaugenndeesEnIaAIUAUIngUIEaeAN1TIRY (Index of Itern Objective
Congruence: I0C) wudwndemauiian 10C agsenin 0.67 - 1.00 110131 0.50 Fad i e (Varichbuncha
& Vanichbuncha, 2025)

uenanil fAsetuuuasuaulunaaedd (Pilot Test) S1uaw 50 4o evaroaTmidotuvounioaile
shefduuseans Cronbach’s Alpha Taerfmuainasilsitiosndt 070 nansyedeunuil mssuinmuansidudni
Arnudesiuiaiu 0.83 uaznszviunisdnauladedananuided v 0.95 lnsuvuasuauisatuia

anudesiuminiu 0.95 wansinedesslefmnudesiueglusedufsonsyld Fuhluldlunsifiununadeyasse
F3deliinuvasunulunnasunuidesiy (Reliability) Taglie Cronbeci's Alpha wuindranuidesiuves
LUUABUN T IRt UWIAY 0.95 wagnan1IAaUT iU WUl HulInsiuiamandudn Usenauday
suns¥inmsndudn 0.77) srumssudaanmasdud (0.76) funiadenlewmsndudi (0.87) fuausndse
#31AUA (0.87) UasduAunInduemsALi | (0.83) duiuusnssuiunisdindulade Uszneuse dumsmseuin
fenrudoanis (0.74) dunisdumdeys (0.88) drunisUsaduniaden (0.78) dumsiadulade (0.75) uay
FrungAnssun1endaniste (0.81) wandll fuduuua sufleanudesueglusziufivensuls uazanunsa
luldlunsinusivsaudeyald

nsiusIuTndaya

vediiunsiusivsuderadonuedaglduuvasunuesulairiiu Google Form lnemeunsaeriniu
Facebook luinauas - fiRendesiunsseneuasiimdnsusignduly mnnduiogaiduifedunsdoyatuly
Tudwmingsiunsond Sruou 385 au JIdedndunmsiiususudeyassninufounainy - wgedniew w.e. 2568
Taeldszoziaelunsifusiusudeya 1 Weu ndsnldsuuuuasuauasunuduiidivun §3seldnsiaaoy
PRk ukEEA N 00 03vetea neutlndeyauivufinuariiasividiglusunsuduiagunicada
(0 Uszane o uagvinge UannAgiunsidnaingusasdiimunl
n13iATIsvidaya

sinszidoyalngldlusunsudiiagumeadliaenndesfuingusyasdann1side Tneldvaadsn

LT uTkazad AL YN ad AT tawn AL (Frequency) azsauay (Percentage) WiseSuy
G1USTRLARIUYARAYDIIABULUUADUNNN UTENDUMIE INA 918 kaTDITN d1UNTIATIERSEAUNTTUTAMA
prAuduagnssuiumiaduladeyaduluvesdsludamingsrugfond 1danades (Mean) wagdruidsauu
1173571 (Standard Deviation) iflaeSusszdunudaifuresmeunuvasuniuluusasdiu wonaind (3seld
409y (Inferential Statistics) lngn153iAsIERinIsanneenyans (Multiple Regression Analysis) Wiofnw
ns¥uauems AL Tidmarenszuaumsdnaulatoynduluvesfieludmingsugiond waeldlunmaaey

AUNRFIUNTTIVY LieeSUNEAMUANTUSLAYBVENAaTDILUsBaTENlidofLUsnted 1 lTud Ayneati
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Kamsinsziteyatlidvdnyanavesideyndululuiminasugiod wuh deyaugruiluvesmey
WUUEOUNIN 71U 385 AU WU Frauwuudeunudulvgilumendgs S1uiu 383 au (Fowaz 99.50) 59983
Huweene $1u7u 2 au Gesay 0.50) dandlvaiilony 55 VAl S1uau 125 au Gesar 32.50) s03asn Tdud a1
45-54 U (Fewag 25.20) 91¢ 35-44 U (Sosay 23.60) waveny 15-34 U (Seway 18.70) muadu diulvi)izneu
gafadauia $1uau 190 au (Fouaz 49.40) sosasn Tiun withu (Fevar 16.90) 013wdu q 1 inwasnT SUT
lu (fovaz 11.20) “rswnisvieninauiziamia (Fevas 10.10) winauuitn (fovaz 7.50)
Unfinw (Sezaz 4.90) auanu eduleldin naudiegrdiulvaidumendguarogluyieier nwe 218
Fadunguifeiifvszaunisalluninidendouarldyndulumnegraseiies aenndes Chaengsarit & Phokthong
(2023) Anuigmeuuuuasuamdnlng dummdgauazdunguifiunumddnlunsuss funmue nnduduas
n1sidenlduinis uonanil Nakram & Hansanti (2024) 9811891 {4 oft iiszaunsa lunsld Auduas

LagunseY

fianuAuAeiUATIALAT 813150UTUAMAIRNTIFUA LA LARING ANTINNSIREN o lnod N
1. HanTlaTzvisgiunsiuinamnTduaiyatuluvesiielud Tagssg iinil fideladiaseisedu

n1ssusauanTduAmgatuluve@eludmings1u) 7511 Iae i 913000 1 109AUTY N 0UVBIAMUAINTIEUAN
Usznausmig N533NATIaUA1 MITUIAMNNATIAUAT N5 ToulEw T 1 uA" HonTAUA wazAuNINgas
ATIAUAT NSLUNINTINLALIIEATU AI9NT197 1

P19 1 wansszRunsiuinuAnsdumnyadulues @eludwinanugseid (N = 385)

n135U3AAINTIEUA | = S.D. AANIY a1y
1. Auns3INATIEUAM (X)) 4. 0.40 Wnitgn 2
2. MUNTTUIAUNINATIAUAT (Xo) 4.76 0.38 wniten 1
3. frunaidenlsnaud (Xs) 4.50 0.64 wnitgn 5
4. uANUANFAIUATIAUA (Xq) ) 0.61 wniign 4
5. AUAUNINGURINTIAUA (X5) 4.68 0.46 wnitan 3
Tag 33 . 4.63 0.27 wniig

MnIed L nd masuiaumnsaudgeduluresielutmingaugioilaeninsiuegluseduan
flgn (X= 4.69) 115U wudn dumsuinunmasdudiiiedegen (X = 4.76) namsidedanan
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IdnueInuAnTIAud nngtoifiunuawazaieanudoiulunsdud nadnandildunmsatuayuain
Boonmakeang & Photphairat (2023) finuin nsfuinuAMddIuIEas N YAlLaEAULANANYBIRTIALM
LA Suebyubon et al. (2024) #inuin fuilaalianuddyfuauninvesdudwazuinis esniiduse
auLFesiuLarnsSUsnMAIe RS ALAN
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unfian uanviimuduag Uszaunmsalidu waznmdriddensduidnsdunuindenisaienailindauas
aruduitussenhalPefiunandud namile wiftowndaiumadenanumonsidud uimnasdudlaaiuse
a¥1sUszaunsalifuazanuvaneideuanldedwianes Afsuualtuaieniugnituuaznisidendogld
F9aonnd0aiy Ahada et al. (2025) Tiesunginauininaznisd snlesnsauandussrusznovddafivae
iduaiunnuudaunsswesmmauduasiidudenginssumaldentovesiuilna

2. samsieneiteyathdenssuiunsinduladevesiBoyndululudmingaugiond §3sulétas
sefumuAniuAtunsruiunsiaduladoyaduluvesdelusmingmugini lned AURUIA
nszvrumsdnaulafeesdie Usznaude 5 fu liud manszaindsanudionis nsfumdona iy
maden madnaulate LLazwqamﬁumwﬁqmﬁa NANTIATIEToLaAnaARAT azdULD AT

AIMNS1N 2

M990 2 uansseRunsruunsinaulateves@eyntuly Tudamingsnugisnt (1 - 3¢

nszuaunsadulade X sD. | QLT a16U
1. puasENENINNABINIg (Y1) 4.78 030 | unnilan 1
2. unsAumtaya (Y2) 4.46 0.70 WINVieg 5
3. unsusediuniadan (Ys) 4.59 ( 1niian 4
4. frumsdnanlade (va) 4.6 0.49 wniian 3
5. frumginssunievdanisda (Ys) 4.66 0.45 1niiae 2
Tagsu 2 | 043 | wniige

9997 2 wud nszvaunseeduladeyedi luvesiieludmingsuginilasnnsaweglussiuunn

d

fian (X = 4.62) Wlofiansansiodiu nuat dHunisesyrindennudesnisiidnadegean (X = 4.78) nannside
fananagviouliifiuin fielviarud datue: wwazdszlevildansvemdndnaidududuusn Tnsane
awaurglunisaandld aramngauiuatse uarauamvessdadust esngaduludududiiieites
AunsldanuludinuszdnTunaziinareniniilavesawld Juslanduinaseminfeaiudesnisvesmuiesnou
g nsrvrunsfia s anmadenuas s fuladodudn wan1sidenudn dumsaseminfeanudosnisiidiade
aefian azdtouliiulimsdadulad eyt ulus uannsfigdesuddanudndudiunsldau anuavs
Az e Tuasse uase nadfulalunisanaldnoutiedudu iesingadulufundnfaridiAedoddaenss
fuauFnmen suaenslinuludindsesiu dediefushyeduluduliaunsonevauosnudosnisld
Lyigune Ldnod el w SauAnusansziuliuemndnssiindifeuilunnaliaenndessevitsanmitiueg
‘1 59n15 HafenadaansaesueldmuuuIAnves Kotler & Keller (2016) fitausin nsnszwiinda
v o nsdugaisudureanszuiunsinaulade lasdstudesuslnesufenmuuansnsssaieanmiaguiy
2 sz asd AnuuenanadesnanagihmihiidunsanseduliusnauaisniBaevaussaudeanis uaz
17t unousioluvesnsruauniadule wu msdumdeyauaznisussifiumaden dmiunandasignduly
fnsamsorainananusuiulumsidsundnfusidu viennudesnsiumitauts anunedtuadss way
anusiulalunisanuld Suhlinsasemindsanudesmstianuddgluguzgasusuiindndulmianssuiums
wadaulade nansAnunSiaenndaary Gupta et al. (2023); Islam et al. (2024) ﬁwudﬂmmﬁaﬂmimmﬁuﬁm
Buuswdnduddgiinlugnisfumdeya msvssdiumadon wasnisdaduled e lusmsfidunisdumdoya
frademnidudy anmnsoosunsludnszuiunsdaaulaléd Buumsdumdeyavesiuslnaiuegiudeya
wavUszaunsaififiogifu eddoinsldgatdulundednruduinsiunsdud JULUU vun wasauausF
vesndndasiegud Ussaunisaidsnanaznaneduundsdeyanmeluiiannsaiindualduszneunisdndule
aduioly Tsanmnusudulumaumandeyaainnisuen Tnslamegnistiesinnesaudigdeinsiszaunisaia
oghilsfinu mafundeyafifidiadesnidudulildmneanuigieiuduneusindn wiagiiouidieoald
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Yoyafiavanainuszaunisaiifuununisiumdeyalmi uarduhauamisud anudue wazUszaunisalann
nsldnunuszneumsdssiunmadeniasnsdnaulade deiu luusunvesmanfasifdnnsdodogmaduly
Usgaunsaiiinieenarasanaunesulunisdumdeyauasilinszurunisdadulafiaunseduantu
NafananABnAdesiy Sakunphan et al. (2025) finuin aawtRvesHAnfnusiinevauamLfiosnIsvasiuslag
fdaddydensinaulads way Eristan (2025) fiosuiein fuilanaunsnissaunisaiuasdoyaiiiagunld
Tunsussiiuanunsanvesduinoudinauladondo

og9l3finu dnad sosnsiuiamansdudl uaznszviunisiaduladonndueyluses

Famsfanunarieanusydinseds ewinmsiivdeyadiuusnndneunquideniunazldis s Taludnves
LREINUIANANULEYIRBRARYINIDNITIASINAN (Common Method Bias) B991989KNaRaTEAUAS 1L FUN L N4
U5 9191 Podsakoff et al. (2024) 85 un871 Common Method Bias @1315atia? ulaainvanouvasway

JudseiuiimsiiansanlunsiseiiondensTafiudsaieidnissauiy fafu nanisinaded masiaa
TnumilafsedninAIinaIsINme

A15AsERANFUUSEENS anduiussendneiudsiii on1smsaadou o ulun s Multicollinearity
ilenaasunnududassainiuvesiindsdassynindsiiienluldlun s inswviann s anneemnga (Multiple
Regression Analysis) 3797l 3

M15199 3 WARINTITIATITIANFUUSEANSANFUN USRI LIS 1235 Pearson Correlation Coefficient (N = 385)

[
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: : | 5| @
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;g; 3,7?, R g A v}
w o i~ c & =
~ c < e = o
; c c e S o
: g g g g o w
s A& & & & ~ >
AUN3INATIEUAT () - 72% 65* 61* 60* 38 257
ANUNNTSU AN INATIALS 1(X,) - 60* 57% 67* 37 2.64
ANUNNSHTBU L1571 UAN O - T79* 59* 32 3.11
FALAINANR LUNSIEWAT (Xa) - 61* 33 2.95
| udun’ VBINTIAUAT (Xs) - 46 2.16

AT 3 wudn FauusBasenndaliifidamanuduiusiues (Multicollinearity) TnsArdussans
Fuugs e ninefuusiirneg sening 0.57-0.79 FalaitAy 0.80 uananil A1 Tolerance VRIAINUTBATYY N
1131 0.20 waz A Variance Inflation Factor (VIF) fiAtiaenin 10 (Hair et al,, 2019) aguladnduusdase
fiarnuludasyrtuuazdinnumnzaudmiunsieszinisanaeenran (Multiple Regression Analysis)
founsnzinisonneewman §ideldnsvaeutennandewiuraamslinsed wudh anmsfinnsan
Histogram uaz Normal P-P Plot Anaanaiadeuinisnszanelaesialndifisiniswanuasund wazan Scatterplot
semInAImeInTalInIg LA uAIAaIAIAA BUNATEIU NUTIAAAALAG pud snszanelagliUsngULUY
anuduitusvdegunsisetsdniou Jeaduayudonnasiuanuduiusiadu (Linearity) waganuuususiunsd
YasAraILAAeY (Homoscedasticity) wannil A1 Durbin-Watson Wiy 1.87 ?jqaaﬂﬂﬁ 2 uansmAaIRLAAeY
fianududasgseiu Sallanumuigand miunslinszinsanoesenven
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3. wamsinsvideyalngltaifnisannesnnga (Multiple Regression Analysis) Llennaoudvnsnaves
Aaudsdasy laun miié’ﬂmmum nMsfuiRunmasaudn nadeuloanindud amnudnfdensdudn uay

Aunindvanindud Adwmasanse guumsdndulafeynduluvesf@eludminginugioii Fadududsnu
HANITIATIZINNTONOBENIAM AINNTI9V 4

A13197 4 UAAINANITIATIEINTONNBENYANYBINITTUIAMA M FUANdNasanszuIunsAndulaz o unuly
Tunmsiuves@eludminasiugssnil (N = 385)

o 4 Unstandardized Standardized
faudsiltlunisnagau i _ |
v v - w Coefficients Coefficients
(NMs5uiauAINTIEUA)
“ B Std. Error Beta
(Constant) .89 16 5.60 .00*
v Vo a v

1. 1UN1TFINATIAUAT (X4) .09 .04 5 .04*
2. fun1sSuIAuAINesIEUA (Xo) 17 .05 15 3.40 .00*
3. 91un1910euleanTIAUA (X3) 17 03 25 5.35 .00%
0. druegfinlussifudn () 25 0o 77a | 00f
5. PTUFUNSNEVINTIEUAT (X5) 11 3 11 2.96 .00%

R = .84, R’= .71, Adj-R* = .71, SE = .23, F = 191.54, P < .05*
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sl imssudanensaudiduiiadeddy i dmadenisinauladovesdde felloradesunanyaduly
i fieadastuanuauie anuiiule sasnisldnuludinusysiu Q’%@%ﬂﬁmmﬁ’]ﬁz:yﬁumwﬁuﬁwﬁmmm

oA nsananszav .05 Inedaduuseandniswensal
N1 5 AU AIU1903IUAUBUIUANNLUTUTIUYDINTZUIUATS

@i nnudesiunazneuaussnuionsld aenadesiuuuiAnues Aaker (1991) o3ureinnissinnsdudn
Hugaisuduresnisadinuainaidudn osmn fPednfiansannsduiiiduiesneunsidudidu ufidinisidn
neduAuRssesnaieenaliifivmerenisindulate witieaneudedlunindendouasndinlonaiingidud
2zla $uN15Na157 Wuiieadyu Phiphitphan & Rattanaphan (2025) wu31 NM53U3AMANMSIEUAEIHAGD
nszuaunsidulad eveardoogrefiteddynieada esangdednldameiisuanasdudndunms
Tunmstszdiugainin anutidede wasauduaivesdudi fewlugnisindulate lneamAudfiannsoaing
amudesunarnovaussmufesnsvesideld wwredulenmalumadentouazmanduindeluowian



) MsaEnsuywemansuardinumans umangidounsnuy ; U9 16 atul 2 wqunieu - Gwnau 2569
‘\Q;/’ Journal of Humanities and Social Sciences Nakhon Phanom University ; Vol.16 No.2 May - August 2026 43

definnsansediu wui duanusnidensaudndutedeiidmarenssuiunsinauladonniian
anuinidensdudniuiiatefifdninadenssuiunsdnauladegsiian azveulifiuin luusunueswdnsiosi
gadulu madndulatelilldduegiunsiuiaunimuosdudifissosnaien wiisadestulszaunisal anudesy
wazAIgnuAg Toazandensidudn esnyaduludundntasididstestuanuned arwauis uas
arwsulalunisandld deddeiiuszaunisaifidfunsnduduiu doudrananuliuiueulunisUssfiumaden
wagylfiAnuualudendeviod adrainasdudfnulinglalddedy Ssemesvieldiuvglansung
onmAuddsidninasonszuaunisiadulateinnnitesdusznoudy FsaenndestunuAnnmainsidud
Aaker (1991) Tipsinusndasyiuanagnituszsrinuslandunsduiuandussdussneudiy NOTIEUAT

Usziduihhaulednuszmanis fe winmsiuiaunmanauiazidedsoglussiugainan "
nsonnaenyT MaFudamnmanAudisviwadenssuiunisindulate (B = 0.15) ¢ indennud i onsiAum
(B = 0.36) uarnsidouloamsndudn (B = 0.25) vl ilosnnanaduasioussiunisiu 1o delosyiu vausi
AduUszansnsnnnesazieudvsnalamzvesiuUsidefinnsansuiuedy VA A uBy Ky
wifTorssusnunmussmiululusziugs widledignazuiumsindulato muuin el sansAude19
funumnnnin idesinmadendesaduluiendestulsraunsalife auduee rodesiu uasnmdndidse
aAudn Setsananulduiueulunsidendeuavatuayunisdt ulader | aenadesiu Nakram & Hansanti
(2024) w1 eudnddensAudndudafeiidmageaadensdnatlafauouio domndunndenloamsndud
Butladviidsnasesann oradownangdelildfinsaien wanauiasdudvidy Wesanyadululdld
novaupuReasrlonildaey widhaziounmdnual erwshiila uasnssugnorlunues vlsdoRneugniy
ysesuaifunsndudn Sedisadieruuanaenngu iasduaiunsiadulatio aenndosfy Kaewchan et al,
(2025) wui1 MadeulesmAudnfidsadeunndenisinid oo o uavannndasiu Erislan (2025) flefuret
nadeulewmsduddisairafmuaids nuaga s TuseunonsAud Snvadiunisiuiaaninmsndud
Husndafenisiidmaronszuiunsingy e Wesrnunduludududifarudssiumsling wasifeides
fuamauIBresTenelasnss §d o0 ¥ n1s5usn wamduinasiddylunisussfiuauduauas
anaulaiuiuounounisindulatie v donail .ﬁdﬁmmﬁﬁmﬁ’u@mmwmaﬁa@; AUAINY AUEUNY
wazasdasnsitlunisanild WesanniluGnsusindudasisnelaenss nmsiuiaunmiidisisainannudesiy
reunsinaulade denadasiu Boonmakearg & Photphairat (2023) wuin n3susnunmduesduszneudiAny
YOINUAINTIAUA dananonId Jov0s5i0 uenaniiudunindvomadudndudadofidwmanie
nsgvrumsinauladol iy sedenaflonnanduninduesmsaudi 1wy infesmnemsdn avslunnaudi uay
londnwallal IauuTUs 1assnnuLAnaINguiy vhlsFesusinnuduiuatuuaznnrvesnaAudn
damalifiAnariulaluniidndulade aonadesty Reynaldi & Nuvriasari (2024) nuin Auenfiddosuiiay
arilirdlaluns i udd walanandensdaduladevesfde uardunisidnadudnduiededidmante

vaunsdaduladeludiduanine sadenaiioawnanmsiifdoanmnsnnduarseindansaudile gl

p3iLingnefinsanlutuiuresnsruaumsindulate wiarlildtadovdnlunisdadula udnisidnamaudn
aansodasseuduasiaranauliuiueulunsidendedudild aenndastu Khattiya et al. (2025) wui
rsnsgwing lunsAuddutatuddyfidmasdonsiadulaveside

uonanil ilelinmeaeuauufigiuaenndostunsouuuifnniside ideldTnseivinatesnisiug
AnAnsAuidensyUILMIRnAulate Suunnuusartuneu i nsmsemiindennudesnis (v:) msfum
fogya (v2) msvszdiumaden (vs) masindulado (vo) uasnnfinssunievdniste (vs) lagldnssdnamaud (<)
M33UFAAUANATIEUA (X)) MTToxleans AU (Xs) ANMANARBRTIEUAT (X)) LarAuninguainsdud (Xs)
Wushulsdastlumsiinsizsinisanasenmga famsie 5



NIATUYWEAEATUALEIANAIENS uIvenduuasnuy ; U7 16 aTuil 2 wquniay - Favnau 2569
44 Journal of Humanities and Social Sciences Nakhon Phanom University ; Vol.16 No.2 May - August 2026

AT 5 wammmﬁwmmiammaawwﬂmmmmiimﬂmmmﬁwaumwawamaﬂi mumimmaﬂwammﬂwﬂm
N%@IUﬁ]auamaiﬂwgiﬁﬂu Fuuna LAz iunou (N = 385)

nszuluNIsanaulaze
ANSATEALN v - - -
v n - N1IAUNT n1sUsEIIU nsanaula NEANTTU
ﬂ’]iiUgﬂﬂJﬂ’]ﬁﬁ’]ﬁﬂﬂ’l 04 o - E "
o ﬁuaga NLadN Y AL N|
AMUNBINIT &
(Y2) (Ys) (Yq) n15%a ()
(Yo
MI3INATIFUA (X2) 20 (.00)** -06 (.22) 7(.15) A3 0D | 10007 |
MsuiAunMeTIAUAN () | .42 (<01 .05 (.30) 4 (.01)* .07 (.17) .08 (57)
Msouleews LA (Xs) -11 (10)* 39 (<01)*** | 22 (<.01)*** | 27 (< 01)*** 7 (.01)xxx
ANUANAREATAWAN (X) 13 (.05)** 39 (<01 | 29 (<01 | 31 (<01 | 54(<01p
FUNSNEVINTIEUAT (Xs) .09 (.09)* .04 (.32) 2 (.02)** 12 14 (01)%**
R2 44 60 5 62 49
Adjusted R? 44 59 54 48
F 61.75 113.53 2355 124.91 74.60
#% 5 < 01, % p < .05, * p < .10 Ineaiisesududuyss dndius (B) uavan p-value wansliluaadu

1NA15199 5 WUl M3TuiAmAInsdudIusaesuionsruIunisiadulateyadululaunnsieiy
Tuwsiaztunau Inewuuingaeang 5 Tupsulideddgviaidnisgdu .05 Ml Tunsdeduladia (Vo) dauaiunse

o

aua (Y2) 58ay 60 N1sUszLiunaasn

U

lumsesuganuuUsuTulageign Sevas 6 a7 lAln psAuT

R(ﬁQS

(Y5) $ovag 55 ngfnssumendenisie (V) Sesay 40 Lagmsnszuiindaniiudesns (v,) fesas 44 mugnu
wadananuansliifiun guars AR UIud el amﬂismumimmﬂa winudIAyvetasAUTENaY
utagduAsuudadlunudunens sannst

deRansunseduneu wul1 mssuynua e AududutiadeRisnsnageiaaronisnszaminds

ANUABINTT (Y1) (B = .42) Agvipwidnludii 1auYeInszuIuNT®e freonaienlusrudenisyaduluduauaimn
NAARTIINATIAUAT LTU ANEUIY ADLLIINEENAUNITIEY kazAMoluluNAnA 9l YeugATUNITAUI
Faya (Y2) wudr nstiauleswnsidueat (B = 39) uazanuinddensidue (B = .39) 18ninaguazlndiAsiu

wanabiviudndleddas udumdeya a1 Anununeiidenlesdunsidudi naensulszaunisalifuiiise

Uit ldUss o umstumuasinnsandeya dwsutumsussdiumaden (v) madadulade (V)
LaEwa R nssuA10 Y an5ee (V) WU mmﬁﬂﬁﬁiamﬁué’ﬂﬁé‘wﬁwaqqﬁqm Taedlan B = .29, .31 uag .34 Auaeu
fadunuii nudiny esnagiouiideddeitngiisasvesnssuiumsdndula Ussaunsal anudesty
wavanufifivensiduddunumindy §Pefifivsraunisalfiasunsaudifneradiaudulalunis
Wisuaumaden daduludends LLazLﬁm‘wqﬁﬂﬁmmwa"qmse?ra‘l,m%ammnnm'wmﬁﬁmimmamsﬁﬂ

2Aua L regaien Tnsamnesdafurgeduluiivsraunisainnnsldouniddmdentsssdiuanuned

A avne uavawsulalunisauld nans@nuidenan aeandesdiy Fauziah et al. (2021) Fs@nwiifuilan
58411 Converse wagnui1 N133annsIauiiBvinasonisiusamnin Arudndnonsndud uazarmdalade
samﬁgﬂmﬁuiﬂmmwLLazmmﬁ’ﬂﬁGiamﬁué"’]ﬁ@w%waGiaﬂaﬂuéigaia%aLﬁuﬁu ohalsfinu mamsdnuadsilifiuga
[¥ifiudn Bviswaveseaduszneugummsdumlilfasiinasanszuiunsdndula ndnde mssudaunmidunum
wilutunsnsgviindaenndoans susfienusnfironsduddunummiuniy duddumsssdumaden
ufamgfAnssuniendinisteuenaini Sideandostu Suwuh et al. (2024) fiwuin ANAINTIAUAILAZNITUINNS
Bidnnseindsduiidvinadavindemiuiiladeidorinkiu TikTok Shop vestjuslna Generation Z Ssaiiusyu
TauamsAuisasdiaudidydenginssunisteduduaiousine uiviunuazominisdeazunndnaiy

ag19l5An1Y NsEnwIASIdvenedarunusinalnnandlmAiuluseau waasdunauYeInIEUIUNISAnAUlATD



) MsaEnsuywemansuardinumans umangidounsnuy ; U9 16 atul 2 wqunieu - Gwnau 2569
‘\Q;/’ Journal of Humanities and Social Sciences Nakhon Phanom University ; Vol.16 No.2 May - August 2026 45

Taudmdudllldiunumanslugaiiinnnuiddatemhtu uwiilstestudnnAnaugesnis nmedum
foua nsvsndumaden msdadulade lUaudamgfnssumendnisde vasforty sans@nuiindiud
AORAZDILATUANANIAN Wijaya et al. (2024) FafinwiasAUsznounmAmsAuAfumussladonanSueiusdu
Erigo wagnu31 n13§9nmadudt nsidoulosmsdudn uazanudnidensdudidnsnadeaudalate
vauriinssudnanmlinudninasgreiifodfy aruuandisiananazieuitesdusnauguAmsdudienad
unumuanAstunLUsEIAnAuduazdunauresngAnsuruilaa TnsnanisAnwassdnudn nsfugamnm
funumegrasutaluraanisasemindseudeants wiliddeddnludunsdumdeya madadulade .
nAnssunendan1sde Fsenand1lddn nssuinaunwlildianuddnlusedufead nndunou
vaanszUIUMIAnaUla

d5Unan1s3e
1. namsfnwszaunssuinaAmsauagatuluvesveludmings WANINUI N155U3

A Audgesuluvesielutmingugidlaeamameglussdunnian (X - 4.63) wenasansiofiu
WUl funsivinunmenaudiliiedegsian sesasn TEun funissannnaudt @ uAuningueansidud
shumufndluasaudi wagdunsdenloamsiduin audidu

2. wansfnwisedunsrvIuntsdnduladoyadulunes]daluiwmingsiugsnd nan1sAnwamud,
nsgvumsdinaulatoynduluresiiolutmingsugsoillasa saeg lussdumnniign (X = 4.62) defiansan
$edu WUl Auntssendndeanudesnisiiaodegeiian o men Wun dungAnssuniendanisde
dunaadulate drunisussidiumaden wasdunisaudeya aed sy

3. waNsSANYINTSUAuAMTIAUAT 38U Tdlateyaduluresdolutmingsugisd
HANITANYINUIT ATTUFAMAMIIEUA 119 5 61U LA A1UN1933NATIAUAT A1UN1TTUIANNINATIAUA
Frunadenlomsndud fuanusniluss Aud wasdiuduninduesdud dmasenszuiunsiaduladern
Fuluveard eludamingsrugds il oinafivs dumnanffszdu 05 lnsanunsndaniuesuieniuussiu
vosnszurumsinduladolddosay 71 (Adiusted i = .71) ilofinnsanArduyszAvinisoanosaasgiu wu
sunuAnAlunsudnidniwageiian (B - 36) sesasn liud sumsidenlesnsidudi (B = 25) sunisiug
AMAINATIAUAT (B =.15) sudunsweaomsrdudn (B = .11) wara1un153InAsIdUA1 (B = .08) A1uaIAU
definnsannszuaunsdnduladoitussdunou wui n133usANAIRTIEUAIEINTABT UIEANLUTUTIU
vostumsieduladiolag lantesas 62 seaun Tdun msdumdeyadesar 60 msussliumadonosay 55
woRnssuntondnsdedosas 49 uaznamsemiindenudesnisiesar 44 Tnemsiudanniwnsidudriiavina
geaniomsnseniniead udosnis (B = 42) madeulosnsduduazauinidensdudfisnsnagaiian
#0013Ruv ayaluseruinniu (B = 39) wazeudinddensAudniidvinageiiansonisussiliumaden (B =29)
maradulate (B = 31) LLazwqaﬂsiumwé’ﬂﬂﬁsﬁya (B = 34)

szl L ASuinn1side

1. shlnrussfunmssudandnmauiussssiunssuiunsinauladeyaduluresdelumingsugs
v Latutoyaddnlumsvinanudlangfnssugde

2. ¥rlinrunisiuiaurnsduiiidmadenssuiunsdaduladeyatuluresidolusmingaug soni
é’mﬂuﬂidmﬁﬁamiaﬁm&quamim'ﬁﬁmﬁﬂa%@%aq;ﬁa

3. szneunsgsiagnduluansmiwansiselulidusumdunsiauuasiaduaanuin s aud
Hafunssuinannsdudn msddnasidud nadeslowmsnaudt arudndlunsidudi wasdunindvos
ns1Audn ieliaonadesiuanudenisvesdie

4. fusznaunsannsathiams3delulflunsimunnagnéynansnann msdeansnismanm uagnsaing
ANULANAYRIATIALA Welfiuauansolunsuisiunasaiernuldiueumassia



NIATUYWEAEATUALEIANAIENS uIvenduuasnuy ; U7 16 aTuil 2 wquniay - Favnau 2569
46 Journal of Humanities and Social Sciences Nakhon Phanom University ; Vol.16 No.2 May - August 2026

5. nans3dvannsaliiludeyadrldmnadansdmsuindnw 1nide wazdnauladinwiiedunissug

AuAIMSIALALaNTEUIUNIRRAUTaTe WethlUTuvSasesannuideluouan
v - a o
UYBDLEUBLLUTLNDNITIVY

v lﬂ. o a v ¥
Patauauuzivatnan15I e U1y

1. fsznaunismsyeaiianuiisnelanaranueiuliuii@esdeioilos ieduaiun1stodues nw
ANUFURUSTEUZEITUaNAN

2. fuszneunsmsiaunmdnuaivesmsdudliasviouisenudulaasameiuoi]f o sug iy
MIFnwINUAKARANITITINASEIL e ensuansaLaziiuau I Tofiovensidud

3. fUszgnouNImsALASINSARANTNINIAANBE SR BLleY WloLiNNTas ISR .onanwal
YoUTLs wazveenadiinguitedvinglfenediusyavinm

4. TolaUuBLUEAINNANITNAFRUALNAFIY NAN1TITENUIN N1STUSH TUAE 5 ATy denasie

nsgvunsanduladeegaldedidynieadia Ay gusenaunsmsiamints Shasiauat snwinaaIw
LarUIAsFIUYRINAAS MY ad1an19WeulensFudiiinnImdnTio Gaet1aN N LasN15¥ e naenau
aieNaNYaAlLaYAULANANYBINI LA Weatiuayunsandulataveduslna

foruouuziionisiseadedaly

1. msfnundaduduiionndmaensruiunsdndulasorsilu 1o amdnvalanaud anulindda
TunsiAudn drulszaumamanata wagn1siaInRae « awfiuaawes o uaguluntsesunenginssu e

2. msvesiuifnulUSsminrdoniniadu o Beudemiuuansnsesnissuianmnsauduay
nsvuumsindulatovesdelutiuniunni iy

3. MITANYIANULANFIYDINIT . USAMAINTY Tuaznszuaunsiadulatednunaudedudiuyaaa
Wy 018 818 518l @aunin wazseeumsinw ool dudeyalunisimunnagnnisniseaialiasaiv
naumaesngstu

dadnfinn1sidy
1. M33dvedeiifunsifodnsafiiununsteyadisuuuaeuanniiodfides Seerdldannse
agViounUAnTIULE Y aNaNEN VeI vo iR 1IATOUARY
2. nAushegnen 4 umsifeiduifefinstouasldgadululufoinas g Sonivindu Vilinamsideenad
doinfinaluniie 1 adsludarae Nufisuiiiiusunmansugia daau uasnginssunmsusloauansaiy
shnnadei s d@nvianensiuiauAInTIAuAn 5 duauuuaAnues Aaker (1991) danace
necunsdndAlate ienadsifateduiidmatensdnauladeyaduly Wy nmdnuainsdudn amulinda
lunAud’ suszaumansnana wardedsnuseulay ddlildrmeglumsdnasdl
1 JayaiililunsideidudeyaiiiAunuslugasiailanainis (Crosssectional Study) Feawviou
wAauresdaimylutisnafidnwiity Ssoradsundaddnuannsasugia uuldunan way
sugFeluauIan
5. nqudegdulgidunends Aadudosas 99.50 vausfinamedifios 2 au uiodosay 0.50 il
saideananmsiseldnisidennguiieganuuagain (Convenience Sampling) wagidalvie Aflaanifn
inausiirsamneunuvasuanslasaasla Uszneudumsmeunsuuuasunasiugesmisesulaiiiisadesfiu
N3t orsnarimandusigaduly Ssonaviliineuimendadidauariiauaulaneuiuvasuniuuinniy
dwaliinanuliaunaveingudiagie (Sample Imbalance) waze191itlud Selection Bias vilvinan1siduasyiou
nsfufuarnszuaunsindulatevesiemmndudundn fadu nniwansifeludrdatuldamasnio
Usznnyninalemsaniunismeanusydase s



) MsaEnsuywemansuardinumans umangidounsnuy ; U9 16 atul 2 wqunieu - Gwnau 2569
‘\Q;/’ Journal of Humanities and Social Sciences Nakhon Phanom University ; Vol.16 No.2 May - August 2026 a7

References

Aaker, D. A. (1991). Managing Brand Equity: Capitalizing on the Value of a Brand Name. The Free Press.
Ahada, R., Dhahri, I., & Al-Shreifeen, I. A. (2025). Brand equity on consumer purchasing decisions.
International Journal of Economic Literature (INJOLE), 3(4), 185-196. https://sociohum.net/index.
php/INJOLE/article/view/14
Boonmakeang, P., & Photphairat, S. (2023). Marketing factors and brand equity affecting consui
purchase decisions of vitamin-infused drinking water through the Lazada application. CRRU Jourric
of Communication Chiang Rai Rajabhat University, 6(2), 91-118. https://so01 tci-t Org/
index.php/CRRUJ/article/view/272821
Chaengsanit, M., & Phokthong, S. (2023). Brand equity, marketing mix factors, customer experience
management, and service decision-making for dental clinics in Bangkok. CRRU Journal of
Accounting Review, 8(2), 142-159. https://s002.tci-thaijo.org/index.php, ‘article/view/
266657/178924
Cochran, W. G. (1953). Sampling technigues. John Wiley & Sons
Craig, M. (2022). Attitudes, purchases, and usage of lingerie amorig college ‘n exploratory investigation
[Honors thesis]. Louisiana State University. https://repository.lsu.edu/honors_etd/386
Erislan. (2025). Analysis of the influence of brand equity on consumer purchase decisions in the modern retail
market. Mandalika Journal of Business and Managernent Studies, 3(1), 68-74. https://doi.org/10.
59613/mjbms.v3i1.198
Fauziah, I., Arifin, R., & Rahman, F. (2021). F
oleh perceived quality dan brand loyalty (Studi pada konsumen sepatu merek Converse Kota
Malang). E-JRM: Elektronik Jurnal Riset Manajemen, 10(1), 14-29. https://jim.unisma.ac.id/index.php
/jrm/article/view/12362: sou

rand ess terhadap purchase intention dimediasi

sSal

Grand View Research. (2025). Lingerie market size, share & trends analysis report, 2025-2033. https://www.
grandviewresearch.com/industry-analysis/lingerie-market
Gupta, O. P, Gaurav, R., & Jaiswal, M. K. (2023). Understanding the decision-making process in consumer
buying beh ur: An insight. Shodh Drishti (An International Peer Reviewed Refereed Research
Journal, 14(1.1), 245-249. https://www.researchgate.net/publication/388937561 Understanding
_the Decision_Mzking Process_in_Consumer_Buying Behaviour An_Insight
Hair lack, ", Babin, B. J. & Anderson, R. E. (2019) Multivariate Data Analysis (7th ed). Pearson.
IMARC Group. (2025). Thailand lingerie market size, share, trends and forecast by product type, material,
ce range, distribution channel, and region, 2026-2034. https://www.imarcgroup.com/thailand-
ingerie-market
a, S., anichpapiboon, S. (2024). Perception of Brand Experience, Brand Equity, and Purchasing
Decision to use the Sports and Fitness Venues Service. Journal of Management Science Sakon
Nakhon Rajabhat University, 4(3), 930-946. https://s008.tci-thaijo.org/index.php/JMSSNRU/article/
view/2840
Islam, M. S., Ali, M., & Azizzadeh, F. (2024). Consumer decision-making processes in digital environments A
psychological perspective. Applied Psychology Research, 3(1), Article 1362. https://doi.org/10.594
00/apr.v3i1.1362
Kaewchan, C., Tongkaew, P., & Chertchom, P. (2025). Influence of brand equity and marketing mix on
selling groceries, Mueang District, Songkhla Province. Northern Academic Journal, 12(3), 48-71.
https://s009.tci-thaijo.org/index.php/AJntc/article/view/8965


https://repository.lsu.edu/honors_etd/386
https://doi.org/10.59613/mjbms.v3i1.198
https://doi.org/10.59613/mjbms.v3i1.198
https://www.imarcgroup.com/thailand-lingerie-market
https://www.imarcgroup.com/thailand-lingerie-market
https://doi.org/10.59400/apr.v3i1.1362
https://so09.tci-thaijo.org/index.php/AJntc/article/view/8965

NIATUYWEAEATUALEIANAIENS uIvenduuasnuy ; U7 16 aTuil 2 wquniay - Favnau 2569
48 Journal of Humanities and Social Sciences Nakhon Phanom University ; Vol.16 No.2 May - August 2026

Khattiya, S., Wongpan, S., & Jumpa, N. (2025). Brand equity perception affecting consumers’ purchasing
decisions in a local retail business in the Upper Northern Region. Journal of Management Science,
Ubon Ratchathani University, 14(1), 52-72. https://s003.tci-thaijo.org/index.php/jms_ubu/article/
view/280768

Kotler, P., & Keller, K. L. (2016). Marketing management (15th ed.). Pearson Education.

Mobility Foresights. (2025, August 6). Thailand lingerie market size, share, trends and forecasts 2031 .
https://mobilityforesights.com/product/thailand-lingerie-market

Nakram, J., & Hansanti, S. (2024). Marketing mix factors and brand equity influencing const urchasing
decisions of Thai cosmetic brands: A case study of EVERPINK brand. Procedia of Multidis:
Research, 2(5), 1-9. https://s009.tci-thaijo.org/index.php/PMR/article/view/4458/264€

National Economic and Social Development Council. (2024). Gross regional and provincial product (GPP)
2023. https://www.nesdc.go.th/info/gross-regional-and-provincial-|

National Statistical Office of Thailand. (2025). Statistical yearbook Thailand 2025: Population by province.
https://www.nso.go.th/public/e-book/Statistical-Yearbook/SYE-2025/86/

Podsakoff, P. M., Podsakoff, N. P., Williams, L. J., Huang, C., & Yang, J. (2024). Common method bias: It’s bad, it’s
complex, it’s widespread, and it’s not easy to fix. Annual Review of Organizational Psychology and
Organizational Behavior, 11, 17-61. https://doi.org/10.1146/annurev-orgpsych-110721-040030

Phiphitphan, S., & Rattanaphan, A. (2025). The influence of braind equity on the purchase decision process of
fresh chicken parts among consumers in modern trade fresh food departments in Phatthalung Province.
Suthiparithat Journal, 39(4), 114-129. hitps://sc05.tci-thaijo.org/index.php/DPUSuthiparithatJournal/
article/view/281332

Research & Markets. (2024). Intimate ‘erie market size, share and trends analysis report by product,

distribution channel, and region, 2024-2030. https://www.researchandmarkets=.com/reports/58538

79/intimatelingerie-market-size-shar ends

Reynaldi, R., & Nuvriasari, A. (2024). influence of brand image and perceived value on purchasing
decisions with brand trust as medliation. Research Horizon, 4(3), 179-188. https://doi.org/10.54518/
rh.4.3.2024.270

Sakunphan, S., Wikrc rasit, S., & Palat, P. (2025). Business models, consumer behavior, and factors
affecting purchasing decisions of commercial facial serum products derived from langsat extract.
lournal of Management Science, Sakon Nakhon Rajabhat University, 5(1), 16-29. https://s008.tci-
thaijo.org/i ip/JMSSNRU/ article/view/3701

'h, N., Jena, B. B., & Chandra, R. (2021). Brand experience dimensions influencing age -wise lingerie
surchase motivation: A study of Indian women consumers, Fashion, Style & Popular Culture.
'vance online publication. https://www.researchgate.net/publication/352108458 Brand experie
nce_dimensions_influencing_agewise_lingerie_purchase_motivation A study of Indian_women_
consumers

Suebyubon, P., Chaya, P., Khambun, A., & Khiaophan, R. (2024). The influence of corporate image and
service quality on brand awareness of tour businesses in Phuket Province. Journal of Liberal Arts,
Rajamangala University of Technology Thanyaburi, 5(1), 40-53. https://doi.org/10.60101/jla.2024.
5.1.4255

Suwuh, G. K. G, Soegoto, A. S., & Loindong, S. S. R. (2024). Pengaruh brand equity dan e-service terhadap purchase
intention pakaian di aplikasi TikTok Shop pada Generasi Z di Manado. Jurnal EMBA: Jurnal Riset Ekonomi,
Manajemen, Bisnis dan Akuntansi, 12(3), 452-463. https://doi.org/10.35794/emba.v1203.56787



https://so03.tci-/
https://so09.tci-thaijo.org/index.php/PMR/article/view/4458/2648
https://www.nesdc.go.th/info/gross-regional-and-provincial-product/
https://www.nso.go.th/public/e-book/Statistical-Yearbook/SYB-2025/86/
https://www.researchandmarkets=.com/reports/58538
https://doi.org/10.54518/
https://doi.org/10.54518/rh.4.3.2024.270
https://so08.tci-thaijo.org/index.php/JMSSNRU/article/view/3701
https://so08.tci-thaijo.org/index.php/JMSSNRU/article/view/3701
https://www.researchgate.net/publication/352108458_Brand_experience_dimensions_influencing_agewise_lingerie_purchase_motivation_A_study_of_Indian_women_consumers
https://www.researchgate.net/publication/352108458_Brand_experience_dimensions_influencing_agewise_lingerie_purchase_motivation_A_study_of_Indian_women_consumers
https://doi.org/10.35794/emba.v12
https://doi.org/10.35794/emba.v12i03.56787

i
) MsaEnsuywemansuardinumans umangidounsnuy ; U9 16 atul 2 wqunieu - Gwnau 2569
‘\%ﬂ Journal of Humanities and Social Sciences Nakhon Phanom University ; Vol.16 No.2 May - August 2026 49

Suksawat, S. (2025). Marketing strategies and brand equity development toward purchase intentions of
communities products in Khlong Luang District, Pathum Thani Province. Humanities and Social
Science Research Promotion Network Journal, 8(3), 156-171. https://s006.tci-thaijo.org/index.php/
hsrnj/article/view/281549

Tiron, A., & Elsharabasy, N. (2022). How does marketing body positivity influence online purchasing
behavior? A study on Swedish female underwear apparel consumers (Bachelor thesis, Jonkoping
University). Jonkoping University. https://www.diva-portal.org/smash/record.jsf?pid=diva2:16649

Vanichbuncha, K., & Vanichbuncha, T. (2025). Using SPSS for Windows in data analysis. S¢ Printing.

Wu, J. (2024). A study on the impact of consumer perceived value on the purchase intention of ¢ tic
cosmetics using brand value as a mediation. The EUrASEANSs: Journal on Global Socio-Fconomic
Dynamics, 3(46), 61-71. https://www.euraseans.com/3(46)

Wijaya, E. A., Susilawaty, L., Simbolon, I. P., Tan, R., & Puteri, N. D. (2024). T nce of brana awareness,
brand association, perceived quality and brand loyalty on intention {0 purchase Erigo products. In
Proceedings of the Twelfth International Conference on Entrepreneurship and Business

Management 2023 (ICEBM 2023) (pp. 173-185). Atlantis Press. https://doi.org/10.2991/978-94-6463-
508-9 14


https://www.diva-portal.org/smash/record.jsf?pid=diva2:1664990
https://www.euraseans.com/3(46)


   x -


   x -


   x -


   x -


    -


   x -


   x -


   


   x -


   x -


   x -  


  Ŷ  


   x -


   x -

