NIETUYBAERSuasdRNmans uInendeuaswus ; TN 14 aUui 3 fueeu - Sunau 2567 ()
36 Journal of Humanities and Social Sciences Nakhon Phanom University ; Vol.14 No.3 September-December 2024 D=

a a v yad o v Ao & & Y a a o
ﬂﬂﬁWﬂ%aﬁﬂﬂiﬂiZ%uﬂgﬁax‘lﬁﬂLL’Jﬂﬂ‘e’]&l‘l/l&lﬁ‘i]ﬂ"ﬂ&lﬁlQi%%ﬂ?laﬁﬁudUﬂﬂﬂ‘éﬂﬂ’liﬂu%iﬂ
Tuuszwmdlnelneinauafiludiudsaunans
The Effect of Environmental Consciousness on Organic Food Consumers

Purchasing Intention in Thailand through Attitude as a Mediator

nunNIeyat ARNAgVE’ wag NMyIwn aAusdsna”

Kanokkan Sasiwimonrit! and Kanchana Sukanthasirikul®’

Article History

Receive: October 10, 2024
Revised: December 9, 2024
Accepted: December 9, 2024

unAnga

maoadiiiingUszasdiiennaoudninavesnisnseviing Jasdan’ audiidenudilatovesuilag
osdun3s TuvsemdlnouasiionnaeudviwavesnansenindFec wndoufiiinerusitlatovesuslaa
o1nsdune lutssnalnelasdfuusirunfiduiuusdunars funussdeyannguilaaiitesmsdunis
Tutsemelve 911 389 freg1e lnlduuuasunu naaeuaNufgILiun1s LAsIERkuLdIaesaun1slasw@sn
uamsidewuin 1) manszuingidesdanadouiisninedaauitladersafuilanemsdunds lulseimalne
snluninfuuilaafinnudadiuisitumanssrindidos andeu 7 unfuazarudsladesglussduiiude
wndian uay 2) iruadidudndsdunalunadiuves Wimzv.w.|3L?aa?ﬁmﬁ”auﬁﬁﬁm%wam’ammsﬁaﬂﬁa
vouuilnnensBur3d Sfudndymaadslisedu 01 Ussloditldduanmside dnidemsnmadilaifieatuns
nszninfunzannsntinansideldssend Huemidded sdesnmanseminduarngAnssunisdeansduns
Uszinalng wazgUsznavgsfiaensdunsd aunsahwadded lWimuaulouts wwamnslunismsie
nagnsmanismain tnelvimnuddgiua edouuaznsairsinuaifisnes1misdunsd ielineuausssde
ngRnssumsTeamssuvsdlulszmelnglfer \uvanzay

AdnARY : NsRsEvingL DIFNNAGN ; NAUAR ; ARSI ; INTOUNTE ; AILUTAUNANS

L dndnwidTygen arvumalulagnisinnis ddndvunalulagday unIinerdenaluladgsuns, Doctoral Student in
Department of Management Technology, Faculty of Social Technology, Suranaree University of Technology

2 Jaenans1ansd drndvmaluladdeny unninerdumaluladgsuns, Assistant Professor, Faculty of Social Technology,
Suranaree University of Technology

* Corresponding Author E-mail: kansukan@sut.ac.th



MIATUYLEAmanSuazdirumans uvmedeuasiuy ; U 14 adui 3 fueneu - Sunau 2567
Journal of Humanities and Social Sciences Nakhon Phanom University ; Vol.14 No.3 September-December 2024 37

ABSTRACT

The purposes of this research were to examine the effect of environmental consciousness on
purchasing intention of organic food consumers in Thailand and to examine the effect of environmental
consciousness on purchasing intention of organic food consumers in Thailand through attitude as a
mediator. The data was collected from 309 organic food consumers using a questionnaire. The structural
equation modeling (SEM) was used to test the research hypotheses. The findings revealed that: 1)
environmental consciousness influenced purchasing intention of organic food consumers in Thaila

]

besides, organic food consumers' opinion regarding environmental consciousness, attitude, and purchasing
intention was at the highest level in Thailand; and 2) attitude was partial mediation of the effect of
environmental consciousness on organic food consumers purchasing intention significantly at the 0.01
level. The contribution of this study was that the marketing researchers understand the consciousness, and
the result can be applied to research that is related to consciousness and oreanic food purchasing behavior
in Thailand. Practically, the findings can be utilized to set the policy and guidelines for pl: marketing

strategies to appropriately respond to the purchasing intentions of organic food consumers in Thailand.

Keywords : Environmental Consciousness ; Attitude ; Purchasing Intention ; Organic Food ; Mediator
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