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ABSTRACT

This research aims to categorize the marketing mix factors and to examine the influence of these factors
on logistics service quality of e-commerce entrepreneurs through the Shopee Thailand platform. The sample
consisted of 400 entrepreneurs who use the Shopee Thailand platform using purposive sampling selection. Data
was collected using the online questionnaires that underwent content validity and reliability testing. The data
collection was conducted as a cross-sectional study at a single point in time. The data was analyzed t
exploratory factor analysis and stepwise multiple regression analysis. The results revealed that: 1) The marketing
mix factors could be reorganized into four new factors: price, privacy and personalization, product, and place
and promotion. 2) All four factors significantly influenced the logistics service quality in terms of orde
management and product listing quality. These factors could predict the trends in logistics service quality in
terms of order management and product listing quality at 40.40 percent and 40. 10 percent, respectively.
Additionally, there were two factors - privacy and personalization, and place and stion—that influenced
the logistics service quality regarding customer service including privacy and personalization and place and
promotion, which could predict the trend in logistics service quality at 37.10 percent. This research suggests
that the entrepreneurs should prioritize on customer data security, personalized services, comprehensive and
accurate product information, convenient distribution channel desicn, and appropriate pricing strategies to
enhance logistics service quality and gain competitive advantag

Keywords : Marketing Mix Factors ; Logistics Service Quality ; Entrepreneurs ; Electronic Commerce ; Shopee

UNu

nsndugdidnnsedind (Electroric Commerce 30 E-Commerce) iugsiaiivlnegraunnlutiagdu
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Usswelny Wudomanuuwuudiien (Check List Question)
daudl 2-3 \HushanmnAnfudadednuszaumsnisnain (Marketing Mix : 6Ps) WagANAINANTUINNG
189w 14 (Logistics Service Quality : LSQ) vo4i Usznoun1swiglvg dva nnseindwuunannesu Shopee
Uszwelng Judemamuuuinasinunsadiulseunaan (Rating Scale) 5 szau Ingldunsinunasdmuszaunuan
(Rating Scale) 5 iU suuwIRRUes Likert (1967) Tae 5 mnefla Wiushuanniian uas 1 vaneds Wusedesiian
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Shopee Usgindlng LLa%fﬂo’]LﬁUﬂ’liLﬁUﬁi’JjEJM“asluslf’NiS%Llaﬂm’.}a’mﬁuﬁmﬂ%ﬁﬁﬂ’s (Cross-sectional Study) faus
Juil 1 unsAs 2566 i 31 TunAw 2566

¢

nmsaseideya

1. afAFanssasun (Descriptive Statistic) luA Armmd wazA1osay Iiasziidenaimaluve ngudos
Taun Yssaunmsainsveduairiutemisesulal svevianveduailulnannosy Shopee SULUUS LA 31U
$rufn Ussiandudn Suausensaud suuuudud viemiuinisladafndild waganassuazdadoauy
Wn3g1u Aagvideyavesladediuysraunianisnain uasdoyavasnmnInnisusladafinduasiUsenaunis
wdvddiannsedndnuuanilosy Shopee Uszimellng

2. afifiBaeyunu (nferential Statistic) Ll o1t lunsvadeuaunf juvenise naldnsiinszsidade
91599 (Exploratory Factor Analysis) wagldnsiiasizrinisannasiianya s uftuunou (Stepwise Multiple

Regression Analysis)

NaN153ukazanUsI8Nan 139y

nan13ItATIEvanSwavesdadudiudszanniinisnaind ¢ swadonanmnsliuinisladadnd
voeUszneunisgsiamdivddidnsetindenui ety Shopee Usvinalve nuinguszasiniside lngldmeaia
MR RTaTBI9E1593 (Exploratory Factor Analysis) th 'm'ﬁmiwﬁmiﬂmaﬁwmmwmﬂu%umau (Stepwise
Multiple Regression Analysis)

Foyamnluvesfuszneunsiidladde nusedndruunasmasu Shopee Ustinalne

FoyariluvesUsznounsindlegow inseiindituunanlesu Shopee Uszinealng wuin dalua)
fivszaumsalnedudriugeanseeulal 15 3 Aadudesas 55.75 szeznarlunsviedud i uunanosy
Shopee 4-6 U Anufiufasay 48.50 JULUUNTY BAUA MUY C2C Ao nsto-reAuduuuduilnafuduslafadu
Soaz 53.75 H5uilusannesy Shopee 1o 1 5 Andudesay 92.00 Ussnndudiinelduiededldlut
Andusoraz 18.00 dnusumsaudiluuddinndi 30 9193 Anlufesay 87.00 sUuvUAATAvedlng)
Huwvundeuss Aniduiesas 89.25 wasuidmglivimsiladaindiidenldléun Shopee Express Anifiufesay
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1. wansdnneu Lvagdudszaun1ansna1n Aemaianisiiaseidadeiedisia (Exploratory Factor
Analysis)

FAdelaltmadamsiinneidadoidsdne Inesuanmsasivaeumiuvsnzauyesdoya wuina
Kaiser-Meyer-Olkin Measure of Sampling Adequacy (KMO) 111Av 0.85 %*'aLLamﬁammmmxamaasﬁanﬂaiumﬁ
s idadelusedunniign waznan1snagey Bartlett's Test of Sphericity S Chi-Square WAy 3493.92
Nseeieddyneadn .00 Buduinfuusiauduiussudomeiavinluinseitaduld nturhmsatatiade
e3sanudululigegn Taofiansanaine Eigen Value #iunnnan 1 anunsadanguls 4 a3y deefursany
wsusruazanldfevas 64.09 uazld3sn1suyunnulagnse (Direct Oblimin Rotation) 1 8s91nA1AInTadeil
Arwdsitus fu vdsnduldnaaeunnudesfuresdadeiiadalddeardulszavi woariazeuuia (Cronbach's
Alpha Coefficient) nanmsatasiziaUsUsIU Antmin warAdulsyavsuearhaseuavestadeduyszaum
M3R@a Fensnedt 1
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dulsraunnansnann
tadgdaulszaamensnain At AU Anuideriu
Uadeil 1 Yadediusan (Price) 33.29 0.79
1.1 dufdsauenlidaau 0.98
1.2 AUAT1IAMmITANAUAA TN 0.56
1.3 dudnilidndsfivanza 0.35 |
Yadeil 2 Jadedrumsdneanadudauga (Privacy) was Jadediu 11.87 0.84
N5UINTHUVIANEZRA (Personalization) ‘
2.1 fimstuandouanududiusiegisiaa 0.96 J
2.2 iiuteyanimduvesgninldesisuasnds (1Wu Fe Suad wes 0.90
Tnséwit flag) Wud)
2.3 aunsoseunau waslujduiusiugndnlaviui 0.84
2.4 Musluduiiedmiugnindiglaian 0.50
25 Wamedoyannuduvesgndn iledudugsnssusineg idusaqans 0.44
wihii 1wy nsdndedudn Dus |
Uadeit 3 Yadudunandnet (Product) 10.64 0.82
3.1 M3sulseiuduadisademe 91
3.2 MIUSMINEINITUY 0.8 |
33 Audnianinin Wefiold 0.58 |
Uadil 4 Yadedrudomanisinsiming (Place) waztadediunis 8.29 0.76
dadiun1smain (Promotion)
4.1 fims¥avanemyaufidaeu 0.56
4.2 finmsdaluslududiuandudn 0
4.3 fimeilavaniuduazduniiu Shopee Ad 0.50
33U 64.09

397t 1wt e Hadeddaseaing 0.95-0.98 Fagandunasitush 0.25 dwsungudaegng 400
118 Aufiauslag Hair et al. (2003) TngannsndnnguUatedmuszaumanmsnainainids 6 fu 1lu 4 Jadelml
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64.09 131 wiiiludweud Jadeduresin1sdasmireuarnsdaaiunisaanaziinuuanstety uiluusun
yosgshandisdidnnsetinduuunanilady Shopee namslinszuandiiuisaudenloswosisanstadelu
HANBIBIUSYNIUNS ABAAG 1 IAULLIARYEY Chaffey & Ellis-Chadwick (2019) fiszyinluanmuindondidiia dos
e sdnhmguagnsdaa i uniseatadniinisysannisidisleiuegdlndda uanNaNtl waMTATIZIAIN
o usen uusgano Loarnaseuuanuimndedesidanudesiueg seming 0.76-0.84 Fagandn 0.70 aannasi
%01 Georee & Mallery (2003) uansimndadefiaudeshlussduiivensuld Tasmnmsieszidosauimun
23 Yevoadudruuszaunansaaniiy 6 iy anansaihundanquiadelvale 14 4o Tu 4 Jade d3udn 9 Tagn
Jasenitie mnanadRliduiussutladelag danimd 2
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AUNTAWATUNTTNAN (Promotion) U 3 U8 Lrden s
AUTBINNINTTD W (Place) |

o o v ' a . = ¢
Uade 5 AUNTAUFUNTIAAW (Promotion) U 3 18

AUNITUINITUUULINERS (Personalization) 31 4 To

o o
Uaded 6

sunsshwanududium (Privacy) 3 3 4o

Al 2 M3dnnguadeveadudiuseannnisnain

2. NamﬁLﬂi’mﬁmiﬂﬂﬂa*&JWﬁQmLﬁuLLUU%umau (Stepwise Multiple Regression Analysis)

FuUsdasy e Yedudruuszanesmsnanndc 4 Jade loud Jadedt 1 dusen Jadedt 2 funssnw
anududniuaznIsudnsuuuazes 193efl 3 drundedui wastladedl 4 dudomanisdasmineuaznis
daeunmanann Tngldaezuuuiladt (Factor Score) Aildanmsdanguiadeuntdlunsinsesi

Fauusnu Ao amamnisliuimalaTaiodaumsdanisddaie (Order Management) funaaTn
578158 UA1 (Quality of Product List) wagsi 1un15IiUIN15gnAT (Customer Service) ¥ UseNaunsgInanfivg
didnnselindiuunanmesu Shopee UsemAlie Han1svadoUN1sLANKIEITaYA 997 2
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Tests of Normality
Kolmogorov-Smirnov?
Factor
Statistic df Sig
1. <998aus i 0.25 400 0.20
2. Jadudunissnwanududind warnsusnsuuugas 0.21 400 0.12
3. Uaded unansiumn 0.22 400 0.21
4. Y9907 MWD NNNTINT VUG LagMTELESUNITRATA 0.26 400 0.22

MPNINN 2 MINAFOUNMIUINULIIVBITBYAMYAENR Kolmogorov-Smimova iengudieg1adiiinnii
50 see19uly wud Jeyaiinsnszanedududuldnng awnsaideyalulnszinisanoselmmaald nans
NAdoU Multicollinearity fa91157991 3
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Factor Jadeit 1 Jadeii 2 | Yadediz | Jadeiia
Yadeit 1 frusmn 1.00
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Yaded 3 drundnsious 0.23 0.21 1.00
Yaduit 4 Frudeminsdnsming waznsdaEiun1sna 0.27 0.26 0.22 1.00

INENTNA 3 WU AduUsEavTanduiugseninedadena 4 deundt 0.30 nnadade ag Kraiwan (201
na1271 Ardulszansanduiusszninedadelesnin 0.30 azlunslmAntdgm Multicollinearity wen153LA51z9
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¥ a a fa & a 6 1 s
YawUsENeUMITINIAYdddnnseindiuunanlosy Shopee Useinrlne

‘ ‘ Collinearity Statistics
Uadpdqudszaunienisnana B |Std. Error 1 Sig

‘ olerance VIF
ﬂlﬁﬂ\‘i‘ﬁ (Constant) 12.39 0.05 | 25891 | 0.00%
Paded 2 Aumssneimududiuiiuasnsusnmsuuuenzas | 0.38 0.06 6.4 0.00%* 0.75 134
Uaden 3 Aundnsdoue 0.31 0.0 5.4 0.00%* 0.78 1.28
Haduil 4 Frugomnsnmsdadmine wagmsduaiunisnan 0.35 0.08 454 0.00% 0.80 1.25
Uaded 1 ausim 0.1 0.05 a1 0.02* 0.96 1.04

R=0.64 d.R?=0.40. F = 6861
R?=0.41 Std. Error of the Estimate = 0.96
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fifinsewing 1.04 83 1.34 Feinnin 10 TiinUayw Multicollinearity (Hair et al., 2010) Seaunsahiaudsiaunly
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0.31, Si¢-0.00) @eandaaiy Niamrit (2022) Aszyinduilanaliauddryiudeyandnsnsindaaunasnsldnm
ufes Didsnasionnugnieslunisinmasndsdouazanufianelavesgnén Haded 4 duremnenisdindmine
WA NSEUAYUNITRATN (B=0.35, Sig=0.00) @0nARBIAU Samranphan et al. (2022) fiwudn mmasmniumaé‘f’q%a
ILEHE A%’mLﬁmsuaﬁa;damﬁmdqﬁma&iaﬂﬁéfﬂﬁuh%a FsdsmarousyAndamlunmsdansdndsde uasiladed 1
s3I (B=0.12, Sig=0.02) @enndesifu Sompong (2021) finuiiguslnalimnuddryiuanuvannvatsvessan
LazANUTAINYaINTLANITIAT TufeAndndeimnyan namsids Fiiuiinsdanissidsdenfinanmlally
Juegfudatelatadeniafivosaion uwidunenuvemaetadeidedldsunsfinnsancswseudu Tnsame
aéwa?iamﬂﬁmmﬁﬁigﬁummL“ﬂudauﬁwaaqﬂﬁﬂLLazmﬂﬁU%mimemzm %aazﬁauﬁﬂmmé’aﬂmwaaﬁuﬁﬂﬂ
lugaRdrtaiidosnistenuazninuazaruasads nansiiamesinnsanoosdmmnauuuUdunoud LA mnIN
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o . Collinearity Statistics
Uadedaulszaunnanmnain B |Std.Error | t Sig

Tolerance VIF
ﬂlﬂﬂ\‘i‘ﬁ (Constant) 12.75 0.05 24798 | 0.00**
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Haded 1 dusien 0.12 0.06 2.23 0.03* 0.96 1.

R=0.64 Adjusted R°= 0.40 F = 67.74
R?=0.41 Std. Error of the Estimate = 1.03
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