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ABSTRACTS

This research aims to study the behavior of customers using services and the need for digital
development in private sports and recreation centers in Thailand. The research is quantitative, including
a sample group of 385 customers who were users of seven private sports and recreation centers, which
were chosen from a total of 731 centers across the country. The sample was divided into areas including
Bangkok, Central, Northern, Eastern, Northeastern, Western, and Southern regions using multi-stage and
quota random sampling. The data was collected using a questionnaire. The statistics used for data analysis
included descriptive statistics such as frequency, percentage, mean, and standard deviation. The results of
the research found that 1) the behaviors of 385 respondents showed that the majority of respondent's
frequency of exercise was 3-5 days per week in the evenings for about 30-60 minutes per session, and most
respondents prefer to exercise alone in the gym. The purpose of exercise is to promote health.
2) The highest level of user needs in the digital transformation of private sports and recreation centers were
the standards of sports centers, service providers in the aspect of personnel, and customer services,

respectively, while technology application and customer experience aspects were at a high level.
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