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ABSTRACT

The purpose of this research was to study factors affecting the intention to repurchase Thai novel
electronic books of Thai consumers in Thailand. The factors consisted of marketing mix including product,
price, place and promotion as well as quality of information technology including system quality, information
quality and service quality. The sample consisted of 385 Thai consumers who had experiences buying
Thai novels electronic books in Thailand. The data collected from the members of online communitie
The research tool used for data collecting was the online questionnaire. The convenience sarpling was
used to random the sample. The statistics used to analyze the data were descriptive statistics inclucdling
frequency, percentage, mean and standard deviation, and the inferential statistics using the analysis of
multiple linear regression. The results showed that the highest factors affecting the intention to repurchase
Thai novel electronic books of Thai consumers in Thailand was the service quality factors and followed by
product factor, information quality and price that significantly affected intention to repurchases at the .05
level.

Keywords : E-book ; Thai Novel ; Marketing Mix ; Information Technology Quality ; Intention to Repurchase
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