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ABSTRACT

This research is qualitative research which aimed to study travelling behavior of Thai tourists who
came to Koh Lad E-Tan community and to formulate a modern marketing communication of the Koh Lad
E-Tan community for sustainable tourism development. The key informants were collected from the
following 2 groups; the first group consisted of 12 tourists who came to Koh Lad E-Tan community and the
second group consisted of 15 interviewees from community leaders, farmers, and entrepreneurs in Koh
Lad E-Tan as well as the heads of government agencies that related to Koh Lad E-Tan using purposive
sampling. The data was collected by using an in-depth interview and there were semi-structured questions
used as a tool of interviewing. The data was decoded analyzed with descriptive statistics. The research's
findings showed that 1) most of the tourists’ domicile was in Bangkok and Nakhon Pathom (33.34%). The
travelling’s behaviors showed that 32.00 percent of the tourists knew the tourist attractions in Koh Lad E-
Tan from online social media. The reason of decision making to visit Koh Lad E-Tan because of the short
distance (23.77%) and 91.67 percent of the tourists used personal car. The average cost of traveling to Koh
Lad E-Tan is less than 1,000 baht (66.67%). 2) Despite there were many platforms of media used to reach
the tourist but a number of views of each media was very little, approximately a hundred, and the
content was not kept up to date as well as the video clip is of poor quality. Therefore, to formulate
modern marketing community for sustainable tourism of Koh Lad E-Tan, should be active in public
relations from every agency’s collaboration, develop the quality, interesting, and easy access media.
Moreover, using the word-of-mouth as a viral marketing to build more trustworthiness because it is a

direct experience, and a quick way in marketing communication.
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Platform) tUudu 91n9uidenudn wraslszaunisalluguvuinizdnduinduinuieg 1wy usseiniany

o
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6. M3A0@1INITINAIALUY YaRanIeyury “yuruiditiudia” Buanaulugurulagnsgnidnd
msvisadisguruduedesiievesnisweuns Sausssu ity vuusssuiouusemd giidyanvewiesiu uas
WAInvewlauluyuyudealsITay Aoi19UTINAUKUUBIATIN (Holistic Community) d18ManA3183
Uszaunanl waghvhAnssuiuiinveadsadowdulndviosiuldie afamsgulunmsdouiuuasliuing
tfnvieaiiien

#3UNan15Y

n93dei3es msfeansnsnatauualvsiienisviondisanuudiuluguruniedaduviu du auenisd
duswesuruiarfiieadesiunsieniissusuinuuuuesdsu Wugeuduuds finsdaasunamain
(Marketing Promotion) N13tNe s (Publicity) wagn15Use v dunusi¥egn (Proactive Public Relations)
marnuaregUiuy flfdniendlenfnnsfuiuassdninednduriuandy dmsuvdnianisdeaisnisnain
wurlmal mrsduanuanetgiui Ssuaediluiid Aemdiavesnmavesiisrgusuinizdaduiuiiniudd
TneAnwivunuazdadeatuayuiitisatdes dhudmuanisdearsnisnatanualnild 6 sUsuy Ao wuy
“Uanosunnausuviaafle” uuy “Wadu. qudnsiyusunuusssunilisssum” Ly “wnfavesinvieadien
galvilumsvieaiisvesyurumednduiu” uuu “Uszaumsaliedouluinzdnduiu Wunslémaluladiionns
vioaifleilugn New Normal” Wyt “sULUUIENE04” UASIUY “UAnAYEauvY “guyuidnthuiia”

UselowiitldFuannnisise

1. quauinzdnduriuansasiuanguinveniedlddanuiuuazdlangiinssunisieuiierves
dnveufisanguilatusuiaimuinisdearsnisnisnatauuilniliaenadostunduinioniion Tagldsu
auiionnaulugusunednduriu uagmhenuniaisiiieades (Collaboration)

2. prudeyasnunineinsvieaiied (Toursm Resource) Wlalimuinisdoansnsmainuudlsiegng
sorosiu Ifudlunueiviedessesmalss fimans anlnenssy Yssndiviosiu snuimsdanislmanysslov
gean wazatuayulsivususiuduSeusadg Fsnsduiindeyauazesdnuiviesiu masnsunsaienenainiu

9 3
|

diuivetlugnmsiiam Ysuuge Wasuwlaimsvieaieigusunizdnduiuluganudsbu
v - a v
UDLAUDLBUSLNDNITIVY

Forausuuziiotman1siseluly

1. thluAdesesaniitodnigiuteyalunisdeasnisvieaiivayusumednduiuiiusndnual Aendnual
vosesiu faufunndlunsifudeyaidsdnveudasiiud uarAnwinisldeoniniiies (Soft Power) fidioglu
guvuioairsauuanssivililanisiu tiefsgainviesiiedlviuiBeuy

2. thnsdeansnmsnaianualud Wensdavszadunasioniissursuimedadusiu Idud 1) nisdnis
wdsieaieafifiszuuiimne thevenmslduinsgiu msuinssaansnsay Wunisauuiay szuvasasluinie
2) mﬁmmﬁwiauﬁmL%ﬂmLﬁadﬂuawssauminﬂﬁmﬁﬂviauﬁmiﬁﬁauiﬁa%ﬁm Qiideyan Sussutiosdiu
3) wnsnsasaenfeiaiuanuiuasdulatn 19 naasaunIsIRsIUMINUaeafofugueusTe” w3e SHA
(Amazing Thailand Safety and Health Administration) Imammiamﬁamaqﬂizmwmﬁwmqﬁu ATLNTINNIT
vipaiflEnuaz Az ANy

3. Sadsguiusnisteyanarnisindedoasviesilealuuvadsioadivmunedaduviu Al v
s ssrduiudiies s anuagainuas dresdetnviondies fuFendunnanisvaesiien fiin Aanssu
Turpiou gedminedud Sudlugue e1vnsuasiniesduiitinsgususIALa AT
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Foruanuziion1siseasedaly

1. 25113819090 nu runsidednuniniielinanisideaiusadrluldldeg1aialy
(Generalization)

2. Anvmginssuiiviondisatiagiufifienudesnisamzdnnniy wu dnveadeafuasnusaduaa
Ta thvioaiisafiviadlvanianuviosdiu dhvieuflesfinsuwureu dnvisaiivaiidnuennseu Wudu wlewaninis
vipafiorueliliusyAvsnmannBety uazsthaussdusndyumy

3. Ainwinsdeansnismaiauuurerinie i snanuvaineinmusssulnegaanlan Widlunsdnnig
viouflryuvusgaiasIAuaraieneumudlvi g Tuguwy iofumsusdvieaiioalnid 2565 aneldlasanis
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dadnfian1s3dy
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