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ABSTRACT

The purpose of this study were 1) to analyze the confirmatory factors of internal marketing, internal
supply chain integration, internal service quality and employee satisfaction in convenience store in Thailand and
2) to analyze the causal influence of effect of internal marketing, internal supply chain integration, of frontline
employee of 7-Eleven. Sampling was deriving from 450 informants. This study applied online survey as a research
instrument with statistical techniques including percentage, mean, standard deviation, confirmatory factor analysis
and structural equation modeling (SEM).

The results of the study showed that 1) components of internal marketing was included communication,
training, empowerment and reward. Components of internal supply chain integration was consisted of internal
information integration, internal material integration, internal technology integration, and internal actor integration.
The components of internal service quality were covered reliability, responsiveness, empathy, assurance and tangibility.
Components of employee satisfaction were compensation , promotion, co-worker and supervision. 2) The causal

model develop appropriate and consistent to the empirical data.
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