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ABSTRACT

The objectives of this research were to study: 1) the marketing mix that affects the selection of private
hospital services in Samut Prakan province, 2) the reasons for choosing to use private hospital services of the inpatients
in Samut Prakan province, 3) the relationship between personal factors and the reasons for choosing to use private
hospital services of the inpatients in Samut Prakan province, and 4) the relationship between the marketing mix and
the reasons for choosing to use private hospital services of the inpatients in Samut Prakan province. This study is
a survey research. The population was Thai people who came to receive inpatient services at private hospitals in
Samut Prakan province, whose exact number was infinite. The sample size was determined by the confidence of 95
percent of 400 people and the sample was selected by convenience sampling. The tool used was a questionnaire.
Data analysis was done using descriptive statistics of frequency, percentage, mean, and standard deviation. Inferential
statistics used were Chi-square test and Pearson product moment correlation coefficient.

Findings of the study were as follows. 1) The overall marketing mix that affected the selection of private
hospital services of the inpatients was at high level. When considering each aspect, the aspect that gained the
highest mean score was of service products and the lowest mean score was of marketing promotion. 2) The
reasons for choosing to use private hospital services of the inpatients were, on the whole, at the highest level. When
considering each aspect, the aspect that gained the highest mean score was of feeling confident that ailments will
be cured or alleviated from getting medical and nursing services, and the lowest mean score was of being quick in
service. 3) In relation to the relationship between personal factors and the reasons for choosing to use private hospital
services of the inpatients, it was found that their personal factors in educational attainment, average income
per month, and the right to medical treatment were significantly related to the reasons for choosing to use the
service at the .05 level. 4) The marketing mix and the reasons for choosing to use the private hospital of the inpatients
were positively correlated with statistical significance at the .05 level. The marketing mix in the aspects of products,
personnel/service providers, and service procedure gained a high level of the relationship, while the aspects of value
for money, physical appearance, and location gained a moderate level; and the aspect of marketing promotion

gained the lowest level of the relationship.

Keywords : Marketing Mix ; Reasons for Choosing to Use Services ; Inpatients ; Private Hospital
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