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ABSTRACT

The purposes of this study were: 1) to search for identity of tourist attractions in Sing Buri province,
2) to investigate the marketing mix factors affecting cultural tourism of Sing Buri province, and 3) to propose guidelines
for upgrading the cultural tourism market in Sing Buri province. This study employed qualitative research methods.
The target group was those 23 people selected by purposive sampling, who provided important information related
to tourism in Sing Buri province. They consisted of 7 government sector personnel, 8 private sector personnel or
entrepreneurs, and 8 local residents. And 20 Thai tourists who visited Sing Buri province were selected by convenience
sampling. Data collection was done through in-depth interview. The instrument quality was found by an analysis of
content validity from 3 experts and the IOC index value was 1.00 in every element. The instrument used for
collecting data was a semi-structured in-depth interview. Content analysis was used to perform this qualitative study.

Findings of the study revealed as follows. 1) Sing Buri is a province with outstanding culture and can be
developed as tourist and cultural attractions that are worth a visit. This will bring added value and economic value
to the Province. 2) Marketing factors affecting the tourism operation of Sing Buri province consist of marketing mix.
Marketing factors comprising 7 aspects include tourism products, price, distribution channels, marketing communication,
personnel, service processes, and physical characteristics. 3) The guidelines for upgrading the cultural tourism market
in Sing Buri province by the community were as follows: promotion and restoration of cultural tourism sites with an
outstanding identity should be performed; clear signposts are to be developed; making public relations of news and
information about tourism activities continuously in order to make tourism campaign to become more well-known
must be promoted such as public relations via online media; potential of tourism personnel should be increased
by training them to have needed skills, knowledge, and history of each tourist attraction in order that the interesting
story can be told to the visitors correctly; establishment of a tourist information point for the promotion of tourism
attractions; and the landscape of tourist sites should be improved to be clean and consistent with the identity of

the area.

Keywords : Upgrading ; Tourism Market ; Cultural Tourism ; Sing Buri Province
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