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Decoding Mega Trends 2020: Opportunities and Adaptation

of the Business Sector in the Future

Kriengsak Chareonwongsak

Abstract

This article aims to analyze world mega trends that are likely to
occur in 2020 and propose guidelines for businesses to cope with the probable
changes. It is divided into two main parts. The first part is about the analysis
of world mega trends in 2020 and the second part concerns the analysis
of business opportunities that will arise from the mega trends and various
recommendations for businesses to enhance their competitiveness. The analysis
in the second part is based on the concept of the marketing mix (7P) which
covers all aspects of business operation namely 1) product) 2) price 3) place

4) promotion 5) people 6) physical evidence and 7) process.

Keywords: business opportunities, mega trends, 2020, adaptation, competitiveness
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ATISEU QRAMINTIN MANYAT maﬁLLﬂﬁuWﬂuisﬁuﬂnﬁwamLLavmﬁUﬂm

3) WAL NAIINAITRLSIUIUTEIUTTTINTUAZAITVENBFINIS
wisugha vlin1suslaAndiuve1eda 91nn15UsEUNINI8 International
Enerey Agency wut U A, 2020 arudeamsndsuilanaziisduannt ae. 2010
UszanauSesay 10 (University of Twente, n.d.) 1agnsiwasunauny Wy au
Twandwad Tulouua avvgnefuniy Weswin ndununeadaaiauanzuas
UsHun

1.6 Msvasvesnaassulusyaulan

\floann Ussrnsgeengfisuuiisdusasyssrnadnlmiliannn
naunulasiu dlindussulunarsdszsmariilanuadias Tud e 2020
NAUUTLINAILVIALAAULIINY WiUsUTEWARESsnaiiussnualuiy wu ldse
n3edulatlie Wudu (Strack, 2014)

2. mawdsunlaslassaiaasugianazsiunalan
nMadsuuadanaaasugiauazsiunalaniininiasniniu Toud
nguil 1 wsuanIATHgRaLhY
1) ansgeusn

Tl aA. 1973 ansgasnilvuamsugialngdudu 1 vedlanuay
fFanaimunogrererieslaglul am. 2010 - 2020 Laiswgiaavigew3niazanedl

yumlngninduuazditu udlid ae. 2030 asugiaanizouinmaznaeidususu 2

warduagianTusndumenamaasugiadudu 1 vedan wayduifeaziumn

WJususudl 3 (The Economist, 2011 cited Subramanian, 2011)
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2) annnglsy
annmglstinefumeuamaasugialuge e 1870 9nduisy
onnevatluga ae. 1973 grusslasaniguardiy winiuargniuuseiily
mewuieaiu Inglud . 2020 dsnguuazwesiiu avdinadunnuihdAgyues
annmelsy

nguil 2 wnsuraNILATYgRalval (BRICKSIAM)

ANNOADBEYBINNIEIUIlUBRnBE1ansTLAzarA ngly vinlsilan
Foamstasiunatiany wu BRICKSIAM Tng BRICKS lufitimneds feudgnanefiou
Faduunundnuesngu uaz JAM vdeusuvunils munefa fdenfivasaing
anuduensesssuysannislvdliiAatuuendang TunnliiAntu osann
ossssmAntueslilifesiivarsesduseneutsadisliiintu d BRICKSIAM
Huseevesuszmenasnguussing SausarUssmely BRICKSIAM duilamidiy
Tunsialesturassrunailan Tng BRICKSIAM UsznaudeUszimesng 4 fai

1) Us1@a (B = Brazil)

Yagduumdaidunnuiilaganiziuasegisvemivawsnile
sldusznvifgeigealuniu Tnawrsugievenededesesas 5 Tutmemssw 2000
mmz‘ﬁ"ﬁ’]Eleﬁ"Uizﬁmsmasiaﬁ’aﬂiwwmmmw%aﬁ?uqqﬂ’jﬁulﬁwismm 3191 uay
ganhiutssana 2 wh uenani unBadedimmumdensumdiny Sussusauann
naziugfdseenvnlusuingiuiilenisnan Wy wan exgfiden uamandu
inwnstngifianvestan 1wy nusl $vlwe davdes (sunansnansing, 2553)

U A.A. 2020 LASHERAUTITALVENEfIToUAY 106.20 YDIWUINLATHENA
1t a.e. 2006 Tnedvualvaidususu 10 veslan Tull a.a. 2020 usiluszazem
U A.A. 2050 Lﬂi@iﬁwsw%mwEJWSJ(?]”JQQLLaz%umaQé’uﬁU 4 vaslan (Goldman
Sachs, 2007)

2) 8@y (R = Russia)

Fadufonlulstmaumannansaen wneldugusanigiuansudy
Hagiusadedinsddvinaunlunilan adodulsemaifininenssssund

q

[2]

[2] a ° & o £ a o £ d
wiwaRn BRICKSIAM uduenwusning Aasinesding wiayaedfng lumsussg The 3° World

Chinese Economic Forum “Linking East and West in a Globalised World” 3 - 4 w.8. 2554
NUszmaL e
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MIPUNSINULMANA Hunaaduiududiu 2 vedan Messsurisesas 35 vadlan
ihifudesay 20 vedlan (i e3uyinana, 2553) Tglud A, 2020 iAswgha
Yadvazvenedudusosaz 160 and A 2006 vduanduiy 10 Juundu
wisugRalngisudu 8 vesdlan uavastuanfususiu 6 Tul a.A. 2050 (Goldman
Sachs, 2007)

3) duiie (I = India)

Sudeidumsnaiiddmimeeuiu nelinssgiulamansegio
Laaﬂaawiaam 7 sigUlutlagu (Mohan and Kapur, 2015) Yudunaiiliindidegs
ity venanisdiussrnnsiie 1.2 Wuduau annniansguszanm 4 uh Sude
Faduundsussnudnunniifinuain Snsinwd fanamieumnaniwsingy
Asaliias wasfuuvdsliusnsludneagnissumindas (Outsource) Wi
iniuamma glsy iaamqmuwmaaﬂwaﬂiuauﬂwawLLaiLLauiawaﬂma

Tutina. 2020 \sugiaduAsazvenedaosay 213 eiisuiuruin
wiswgnalud a.a. 2006 viliAswghaduielvg dudusu 6 vodlan (andusu 11)
Tnoiaswsiaduifsavveneseilossuiivaladusu 3 vedlanlull a.a. 2050
(Goldman Sachs, 2007)

4) 3u (C = China)

wsugRadulutamarsdfiunveeiegsreideaiousosas 10
ol lWiasugRaTurensfugsiduuiuduasvgiavuialng Susy 2
vodlansesanansgluliagiu uaslul ae. 2030 wsugiduldsunmsaanangin
ﬁ]zﬂmEJLﬂumwgﬁ%mm‘lmjﬁqmluiaﬂ (Subramanian, quoted in Kurlantzick, 2011)

5) 1N W&l (K = South Korea)

UagtunmalatiesugiavunlvngAndudusiu o vedlan wyani
Uﬁzmmiuﬂq:uﬂiumﬁqmmmiimum 67 / 68 faud® na. 2000 Tnelud a.
2020 imsugRanvaliazvenes fovay 70 Weiflsuiul a.a. 2006 hlviasugia

Yo7 AR ﬂamﬂﬁvmﬂammmﬁmum 7 Usene ﬂamﬂ,uﬂ n.A. 2518 Imamammniumﬁﬂs”w
Nmﬂmm 6 Uﬁwmﬂ laun ansgewsn dungy H¥uma wosuil Bna uay mJu mamﬂiwmﬂ
wauerldidnsduasndn Tut . 2519 uazannmglsy (European Union) lmmm’mmuammﬂ
”I.umﬁﬂiwzmﬂ wAl. 2520 oty aunTnvosngl G7 398 7 Usene uar 1 ngal (European Union)
mumuumumum o813lsAR Iuﬂ’li‘ﬂﬁw%u‘d W.A. 2540 mLﬂnsﬂmLﬁzm',mLﬂuamwmmwﬂwwzm
TuFesing 1 snfuduasugia %qlﬁﬂmmammwsww G8 (“Group of Eight (G8)”, 2016)
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fawalngdudusu 13 vesdan (anasdndosain susu 12 Tul e.a. 2006) Inglu
U aa. 2050 inwmdldaedsnsinwianuregidudiu 13 vealaniolild (Goldman
Sachs, 2007)

6) wanW3nlé (S = South Africa)

Uszmnewondnladudiundsvos BRICS ifunnuiiluniduensni
ﬁmwﬁﬁﬂmﬂLﬂué’uﬁuaaﬂuﬁﬂLLaw%ﬂ’ﬁmmﬂluﬁfﬁ'&J 1n1ANITRUNIIEUIATT
LLavamammsumimammI,quau,ﬂsa Duuszwaidseanvin dnuiiu waedtyudinelng
suaaiaﬂ uimnaﬁwwumu mumiﬂﬂmwiﬁmamﬂqmﬁbLsummmmuamsmﬂu
Uszineduluwoning (Department of South Asian, Middle East and African
Affairs, 2010)

7) §Uu U = Japan)

Jagtuguuidulsemanmsunamaasugiadudvaiuveslan
sesnaniyennuariu Sefuifursiivunasugivlvgussiedosud
?Jumslmﬁﬂ’hzﬁﬂuuﬁﬂuﬂﬁmﬂ’u Lwié’mw%asuadfﬁﬂu mIo518lanewiuseyIng
(GDP per capita) ma@mﬂummaqmmum 10 W1 (“Economy of Japan”, n. d)

1wt A 2020 mwﬁﬂﬁlmﬂuwumamiaaau 20.5 dlolauiud a.a.
2006 %ﬂaammmamsmﬂuﬂiummﬂmimmmma Lﬂiwgmmvjquaimujmuaumu 3
o nFunaransgeinin uiluszezem quasgnuansyssmeussiuly Taglud
A.A. 2050 Lﬂi@gﬁﬁ]ijﬂu%aghé’uﬁu 8 @a4lan (Goldman Sachs, 2007)

8) WU (A = ASEAN)

oWdsudunineifuszvnsunnda 600 e iesvgiadvunalng
flosan Jaudnsauiu 10 Uszne Taglud aa. 2020 3ulaiide Seauny uas
HAVULE axfnduaniiunumddyuniulussaulan

Tud a.a. 2020 Lﬂwﬁﬁﬁlauimﬁl,%ﬂﬁwua’mﬁa Soray 114.86 Wiaieu
FUT p.A. 2006 AATUIINSUTUT 15 Guumaw 14 vaslan Fudunasinnisd
Usgunsunn ‘Vl’ﬂ.‘ﬁllﬂ’]ﬁdLLiN’miJ’]ﬂLLaulJﬂ”laﬁsU@ﬁﬂ (Goldman Sachs, 2007)

dndeauna T A, 2020 wiswsiaazuenedadosas 396.36 Wieifieu
T A.A. 2006 (Goldman Sachs, 2007) FensiaiaAulamaasugRaveadsnu
Wunauannsinineinssssuisnuaunn Soelaziaenids 3,260 Alawns
goulUeenavza thiufy Aesssund Tueniadestiadosnm wlsuneld
SunsanusieLilos uazKIINUEAMAIN (Thailand Board of Investment, 2010)
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a _aa

oueHAUTNd Tud A 2020 iwsygladuludaveenedifevay 147

v
v =

dewieuriud .. 2006 Fadunainainnisiiiugiumaasugiaia nnsiamn
nMsUImMsdinnisnalg uasnsvenefvesUssnnsiinsinma Tl ae. 2050
wiswghaiauludesvenadiovas 2,472 dloieuiul ad. 2006 %aﬁﬂﬁmwﬁa
HauTudiuls Wususud 18 veddan wilodaa (19) (Remo, 2012)
9) Usewrlupziueannata (M = Middle East)
azfusennarududnnguiiiauddyroiasugialan 1iesain
finswensganauysal Tnsanisisiu nauussmaiisssluniiniat fo Ussne
Tungusemsu (Gulf State) lawn gnafensede gied n1ens anm viisuway
Townu nguwariasduunuimesussmdluny fusannans Taslud e 2030
wisegnavesUszinalungungfusannatsasiidadiunduiosas 4 vesdailanwas
awfindudufesay 5 1ud .. 2050 (The Economic Times, 2011)
nguil 3 WnsunaMaATYgialuauIAR
1) WWuaug (Poland)
TWuauddulssimaieluanamglsuilivssaunnziasugionnaee
Iummﬂqmmiwﬁﬂwmmﬂw A.A. 2008 {]ﬁmuuwuﬂmmﬂﬂLLaummwsﬂﬂmﬁuu
TnganIgnguTuTuna1TuINUY yludniitsaudiuay ﬂmmwmﬂummmﬁ
IULLauﬂﬂiuaummmmmaﬁiumimmLﬂummumﬂmwivwm \ilesan sz
masfhﬂmwkﬂ Mdassnuduauinn Wuaunindy Sutesnmmenisdeuas
miwﬁﬂﬁmmum iwmwumﬂiﬂmm (Business Information Center, 2015)
U A.f. 2020 IULLaumuQﬂwag‘luﬂqu “2020 - Seven” Usgnausig
u 38 waBy W3 Tuaus TEUTud Windln Teenduil Ae nguuszmmasygia
Lﬁ@lﬂﬂajﬁmmdwﬁd’auﬁﬂﬁzﬂums%’umz‘%‘laumwgﬁﬂaﬂluamﬂm (AT Kearney, n.d.)
2) dindln (Mexico)
windlnsivunmaswgRalnatususu 15 vedlan uazvenedindesesay 3
sotl Yagtudunilsluaundnngu OECD fiseldindeseiges 10,361 avaans
ansgeel (Feutulned 5561 aeaanianigriel) uaziiuszansuszanas 123 &uey
unnifududuil 11 veslan (winle wuiauana, 2558)
Jadeiiduindouiasugiavendndinliagiiviauasdiasugian
(Thailand Board of Investment: North America, 2013) laln
gl ugkanuasdeantinsiuselungvedanluamssuiiniuan
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nsegfniuansgelsng dunglannanigowdniludaudndlnduiu
unAa MnussnuiienewlUSsanigenim faesignngmeuasinngvang

uiitpeudfulinglnduiivionFu drewmluvigsiafignngvune
suduradnldlunszuanuun® nszdunisvenefiniuasugia

U a.e. 2020 svgiadinglnazvenedniesay 104.7 99U .. 2006
mﬂw,ﬂs%m]Lmsuiﬂwumﬂaumw 13 masm 11 U A, 2020 luszezeny U e
2050 iswgindndlnazaenefiuinuasd ﬁuumaaaumuw 5 9aalan (Goldman
Sachs, 2007)

3) §3f (Turkey)
psfidulssmeifiasvgivlnauasiiuady Adadugnsmanssening

«a
v '
A A v

glsUnziusennans wazdade ffuiinis wasiisnlsiiduguimanaysslon
AUansgewsn
dewflsuiud a.a. 2006 LAsugiansiazveeiUssanuiosas 115
¥ a.a. 2020 VilasughansAtunalvgdusuduil 15 vedan (anasandusiud
14 Tt a./. 2006) (Goldman Sachs, 2007)
maasuuamedasauasegniliiansdeuaduifms q wu
1) fuilaaiifiddstouaraudunanaialmisuumniilan
nsfivssmmassghadalufinnudadsundy aumdidiseld
p¥FouINNT 5 Mudeganigeed naneilunduaudunandlviiiatuiialan
yliAnguslaadifihddoiutueghannitilan Tasiangludu Bude uas 1oide
(Bain & Company, Inc., 2011)
2) uriasuFlmiAstuilan
fingans Hurun vesiu dnduduUssmaiihmiasyiRuneaaniunniig
Tulan Imaﬁwmmmﬂﬂui"’ﬁaaﬁqmﬁwmuﬁy’ﬁu 2,089 1897nvAlan WU Useine
fiesoaumnddusu 1 16un Ju Tuviaswiedia 537 38 sesamn Ao ansgeuidnn
1l 430 U 3 Fo Buidedl 97 19 uarduiy 4 Yale Fennanduduil 3
Mnmsdndusiuilotfiudranfususiu 4 1 93 19 (Hurun Research Institute, 2015)
3) NwmuuauaiiauﬂmEJLUuLauaﬂamﬂmmﬂmaﬂaﬂamﬂusumﬂaﬂ
MNnmsTiAsygRaduazussthanigolin ﬁaummssumamiwmu
vaIannnglsy ﬁmmﬂaﬂmﬁmLﬂumaam'ﬁamgauqmlﬁaammmﬂumLﬂwaﬂ
vodlan Tneluglsuazfunedy sxnanssniduanatuildsunseensuiioumintu
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aeaasansgludnlidn lnslawigRunedu nnsdrsatnamu 200 auluuay
uenUssmadu Jovar 53 Wesuhduneuagnanidufudisesssrinassmeaeana
mnvedlannawnuluneaansialuaunan (Harjani, 2014)
4) msiiatuvesuismindlvaluszaulan
10T A 2020 Vismiumnisesulanazisnaudiumniy uusdm
fiflmuauasfiiniiunndstu Sauisnvatasannnmaedenniy visnmand
YEmIarg UBNULENITATUANYIST Yrenszanewmalulag wasdiuduasy
MsiaumMaATEgRTlulssmaAmasiaw (“The 2020 Global Landscape”, n.d.)
5) rallaifiiefesnmmansugRauiuiy
Lﬁuwammﬂﬂ'ﬁr’ﬁ'au‘lmﬁ’umﬂe‘ﬁuwmwgﬁa #In1AN1TAT NIHER
(wssnuuazdadonsudn) meansiu (GunuedeudrouayRudiy) shlsmnulil
wfgsnnluiiuiinisdmansenudednussnandsde uananinainnissm
ngumaAsygiveravilinissemaiiasugiavzasiionadmaliiasugiaves
Fanguazasiasiag

3. nswasuulasmalulad
Tuewan winnssuazidunguadiAyvesnsiauAsegiavessame
LagALegsoAN19gIna Tnsnisildsundasweanaluladuazuinnssuiinase
msiasuudadlufifisng o wu
3.1 weluladyilyinmsndaasuly
feghau wiludidnnseiing vhldnisudnduddidnnselindlawin
dnadlulddn wu mawds “Iwanwdr” Aldluanavesaasidunsudanes
wuiiazfudaneunsudame itsildiuoglutiagiu uonanigsdirtesfiuriauiia
Fasuuifenludagu shlvAsnswasuuladunssuiunisaan Wudu
3.2 maluladvilvinsumdideuly
Tuswmenulumalulagnansunndaziasgyinriviliann s
wielulad 1wy n1sai1eiuewida fannsadiluinwlse deuusuntagad vihang
luifufigasulududeavioiiedelugaiidonisld Tavlidowindn udu vie
nslfigaduseAuiuunin wiesndulia wiu 1ed fushiau vie Wnielve wunaln
idufuresinenie savansiBautayiien Rndafioy fasnsevidurmauny
Iginemne @sdnm ww, 1.U.4) Hudy
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3.3 weluladyhlinseuunasdasuld
mMawaumawallafasinaviilvinisauuneaUeuly Wy mefam
sofldidomdsmnenna wiosandsnulih violdfelalanaududomas o
solwihuazsaleuiadldsuanuaulasgyidliannsiaudlasaieiugu Wy
an1flszglwifianansonsalidiuunmedldnng vennnilusunanasd
MeWaLsasrULUTUTSAlLTR Tszuvauesna Tevanidesgifiog ieliszuvdeas
sheenuuzaslasasiug U levuan maastmih WeusuwAsu
dumadunandnidsndunisieda annisiudes wazanuafiv (3an1g
soulal, 2553) 1Husiu
3.4 weluladyhliadinasuly
TuswiAmazdinsveredives Smart City fivilinanmlunslidin
Tudlosiufity annansenuiiidedunndon annslindanuveniiosns wu wadlsl
Ignanndsnuuaseriing Sqadenseudlwlyiusailindanulnihldnauumness
yossoununsiningy ‘1qﬂamﬁiaﬂizaﬁmq%ﬁmiﬁﬂé’?wa@Lﬁﬂmsaﬁﬂé TGIER
Yeyalfsdfunisunvessauszsme gunsaifiedie anunsnidenlesiuszuuves
aUsEd Mg ansanTIdunaiutuouisnazande shuuenndndulugunsal
fiofle findonsastafnisoginiios Hiluleduandiifuiinisasosuuunanads
sy (iUrban, 2557)
3.5 weluladviildmsSeuiivasuly
msmaluladunlivilinisinwiduduiiiauiluamnsodhadls
(Massification of Education) %a¢l¥audnfisnmsdnuldainntu uenanimeliulad
Fagnianlfifleriannnsfinudeides q wu maeuduunenfinmes siessou
w@ilounss anusiuilofdnea (digital collaboration) tudu
3.6 waluladviliassghanaymaiudasuly
1) Mmevihauuulaniaiiou
dosannisiaunmalulad Tnslngdumesiin ausnlviu
poNfnes vilvgauansavhauldnnd uazanunsadeansiulsnasaa
2) VUBUAVIALNULTNIY
Hegslulssmadiu nanevusudliounuthuaseeedegisn
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fosan Shsiiutszennsludiuiuliianasesunnd Ussnnsigeengdiuiu
viliuauaaunssnuludsema vugilunguussmaiinmuds wu glsluas
au3 fuwilduuieniu (dnansesulat, 2553)
3) RuRamea (Crypto currencies) AgyMMeszUUNITHULAN
FuAtneaazdandunuimanniy TuawannszlRiuAIneadzgn
thanlduniu fevas 48 vesldauniviny opnlilnadmilumsinerduduas
Uinsderar 80 Woaundnlvuazdnanunuiinszidiulud e 2020 (danns

paulail, 2558)

4. nsiasuuUawnedeny
Tud 2020 AzdinmsivAsuulawnsdsaumaneusyns wu
4.1 QlwﬁﬁL%’]M’]ﬁ?huiuﬁﬂélﬁLLi\‘I\‘I’IuﬂJ’]ﬂ%u
Faustl) a1, 1990 Frefidadnlupaaussnuanaegiorios vausi

muvewvgainnTuy Tu U a.a. 2020 wuilduiazaey lnedndiuvedusany
wieluszuuiasugiasBegetu unauianiidussuiiantdesas 910015

Y

e

v

WasuuUasUsEINs ﬁﬂﬁgqqmqmﬂsﬁu wazUsznsieinnantiasad (Valev,
2014)
4.2 mesginasusiaainiy
TuauANUNUIMTDINIASTABIUTUG? velfaaindu (smarter)
fluedidnas (simmen) uagliusn1saty (better) iffosann arudaaves
sudszanu lvdesaaniuuazdondnas pruaianimwesUszrvudeniady
suhteyarmansiuninszasesesand ddwrliniassiediuinisitu
4.3 lsaszunuiinlud ¢
TusuranlanazAoundgiulsaszuialug 9 Alaneiintuniou
nswasuulamesanmasnndenvedan sun1simunsiadedoasuas
ANz TuTiasantu Suavildnsunssyuiavedsasms o daldhet
4.4 NMIAUMNIINIYY I
mmmia%’umaLﬂwgﬁaﬁqmm%u biupaatinauanIaUamna
Ieneyey o éhamspﬁuamﬂmuﬂﬂaﬁaLLaNmL%"aﬁm?zymm ety
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5. nsiwisuuwdasaninuwandaulan
mstdesieiSounszaninlan aaasfindedesas 25 Tl ad. 2020
ot msusesieaniveulaoenlesuasieidounszananniandseu Tnedu
ssdulsemanudesieFounssanuiinasnniigelulan sy wuin gaiUde
Yesan e ATarieasiAndulul ad. 2020 Buandulaiide uavnszaglud
fudising 9 hlan (The Washington Post, 2013)
NaﬂiwuﬁLﬁmﬁumﬂmimﬁl&muﬂawaaaquﬁmmﬂ (OECD, 2012) lawn
5.1 qmmﬁlﬂuqaﬁu

'
a a

! = £ a = = a v v
mmﬂaﬂ%mqmwﬂmLW@JEUL!LaaEJ 3 - 6 NANIALYA glNLﬂuL{]TWlm

Y
v

anasiuliseninsunaidninivedlu 2 ssrwalea
5.2 4ANTIENNBINALEAS
FIUIUNTALABUINUADIYIINNTT S UAUAZEBY AIATIEUINNT
aewhvasiagiu luynafinin Yssmeuiiazedlumduazosafusnmsgiuazgeiu
5.3 AVUVAINNNENTINNAAA
ALMAINMaIeNsTannuNUnYialan Nufi lfauysalitilan
Andnvzanasiesaz 13 Judu

6. MaAsuulamnaniadas
6.1 910 Uszasulne g ensesulag
v iliidanaisssulneilantdnidums (Diamond, 2008)
1) SrutsanefidulsznsulagldBsuudasmtiunessy
429MP55 2000 & 120 Useina 910 192 Useine vseandudosas 63
vosilan gnifufulssrsulasuasiinsidonds uil A, 2012 e 118 Usswve
910 194 Usvine siseRndudosay 61 veuilan (Freedom House, 2013)
2) 97U7U Democratic Breakdown Lﬁwﬁuﬁ'ﬂaﬂ
mniansannszuInnsdounduvesuszsilag annmsvindgusems
Fegadiliusersulasonsmds TneUsvanas 1 Tu 5 vesUssmaiiulsesulng
Uagdumdadrdnnesing venniigmuinstounduresszeiulneifniu
30 p%a Tu 35 Iriuanusly 3 inuan ian1sdeunduvesdszanddlaeds 9 ade
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3) szduveaainwUsErvuinlananas
U aA. 2006 - 2011 Usemaignisliifuusemeas (free country)
anasogseiiles U af. 2006 910 90 910 193 Uszina Anduesas 47 wde 87
Uszina 910 195 Uszalul ae. 2011 viseAnduiosas 45 aaun1salneingn
wandlidiuunliumadisuasiifntutunssuamadulssssulasvedian
naiAsuwasiinannisiidsaufdaadoudngaiugni 6 deuusisarud vide
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Brand Association for Local Brand

Coffee Bars Entrepreneur in Chiang Mai

Pongsiri Kamkankaew "

Abstract

The propose of this article is to present the concept and measuring
brand association for local brand coffee bars entrepreneur in Chiang Mai.
The components of brand association consist of value, brand personality and
organizational associations as the main considerations regulating the level of
brand association. From the brand association component and measuring,
the local brand coffee bars entrepreneur in Chiang Mai must maintain to be
strong to endure with development the brand association in order to have an
ambience applied to establish the complement the brand equity as well as the

competitive advantage of branding.

Keywords: Measuring, Brand Association, Coffee Bars, Local Brand
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o
UNUI

TudmiaiFedmissiafununanisnnsueeiufistuegssag
wazdinsudstuvesginaluszauas lnedawiadesdmifdrwiugsiadunumdu
wisluauvesdseina (Tszdni sengassa, 2550) JagdugsRadiuniuvan
Tudmialednifduauannndt 90 wusud awnsedauszandugsfasmunium
anTEAULUTWAYIRIAU (Local Brand) 817 $1unuvand Sruniuvinesdns $runium
AoEnd S1ununsalisn Sununlenn-oni Sunuwdeainiu Sununguaniy
warsrunuidieiing udu venaniddai$unuiuusudsedulan (Global Brand)
nmslsemaidaananlulssmelne 017 annsind [Wudu (Kamkankaew, 2015)
Mndsdunansiiiuitgsionurifimsudeiulussfugeadsiidnnundn 90 wusud
Tnegfuszneunisaulugaadmuadundsususvesnuiile o uiuguysdy
A mszsUf uazsaegluszdunans wazimungninguidmnefidaay Ae
nguviudesas 80 nquiinBouvietindnuniosas 15 uasinviewdisndesas 5
el naugnAndulngindngfinssunistefidudsunusus (Switching Brand)
Tuseiuge dewaliignénfimnusniveuusudlusedus dady msadauusud uey
nsfnwiganmeaAIsAunul saudenisdeweuuszaunisaligndld sy
MNnMstuATesPunuNd A udRyegranndensidugsiaiunuludimin
Wesluyd (Kamkankaew, 2015)

an1nnsidstuvesgInadunuanludwminledudvinlvguseneuns
ganedununlianuddydenisairauusud esfenisafranusuddael
osfnsganafifuyunetesnsdnsimitsanas Snvanmaiaiuadannadenles
fouUTUS avthslinnsdeansmensnanaiiussansamenndy (Keller, 1993) fati
anuideulesonusudannsaindnenmlunisusiuvesdudlunainlsdnsae
(Atilgan, Aksoy and Akinci, 2005) quwmmﬁ@ﬁau?jqagmauaumﬁm FB5im
(Measuring) wazmsUszendlddm3iugusznounsgsia ununuususviesivly
Foiadoslval woifunuimddunsuszgndlduunnanundenlosdeuusud
Suagunmaifivanuannsalunsafrausudlrianuudaunss wagasidudiu
ANNANNITANNNMIIAIAbUSTEZEI edliUss AV e lY
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A1saaN AN ITUTUR

Hi3gulavinn1sdududiwnuvesd1dn “Brand” Tunrwilnenuidn
ffunuiinainvaty Tagnauynsudilnl atusviufineaniu wa. 2553
¥sausaud il wazAfifnnsdasuulasaiumanedisiaainnauiynsy
atusviudingantu w.e. 2542 §aA191 Brand @msoliAIdn “uusus” wnu
AsIAUAY B0 uarTedudn (Sududinudniy, 2553: 103) @enndeiu NN
Jusug (2556: 14) inanin wiuusudasdumiiviudmsiunanasdngy uay
Tnannazutainng niede mnudaumnsvesduUatraduliaiansa
AsauAquALMIEld faemnilun1sAnunigifeddiein uusud Brand)
diopsounquAITIEinte werdnTavesiusud

ANuaNlaeralusUn (Brand Association)

rudenlosseuususidunadnuvarvesuusus uazgulssloviinegndn
fideuloanamssdesgnidniunusud arudenlossionusudiunumdndny
Ron15UsEiuLUTUA (Product Evaluation) wagn1sidenwusus (Brand Choices)
Fennuideulssouusustielignénivimundfifrouusus dvu wusud Jafldau
Pgliigninanunsofefoyaiianususosninaneumssd shlvaumianunnsg
Mnguts ausailgndrdmgualunisilatedudn uazdfauafiBauan
Rowusus (Aaker, 1991) donndasiu Keller (1993) na1ni1 Anutideulossonusus
fifliognAnusznoudisanuidenlosvesnmuandd uazaauszlovy waginuad
TneTiusenusuAludundwalminanuianelasiensiausivesgnen lngainy
doulssrtouusudvilignArdslatedud uardsnadonudisaveslusunsy
Y19N15AAA UINANT Park and Srinivasan (1994) nad1 Mssuilunususdves
anégnitantunatnaudenlewouusudiifinonisusuusus ddu A
deulossiauususidunisluiBnssusesmudisavessairauusud wavannse
AasgrinunsUsEdiunssuiluyuuesvesgnm
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29AUsENaUYRIANUTaNTBIABLUTUA (The Components of Brand Association)

anudenlosrenusumidudsiidenlsvosuususidiuainunsadi
y0gnén ety wusudsdidrutaeligndnaunsofdeyaifsanusudenntnan
Aramsss VilFAudianuuenannguds satehlignénddlatedudn el
MNMSNUMILUUIAATBY Aaker (1991, 1996a, 1996b) Wui1 AuFenlesio
wUsUAUIENOUMIEY 31UU 3 fu laun Ao (Value) updna nuaswusud (Brand
Personality) wazanudonlesiuesdns (Organizational Associations) $19az198a
il

1. A (Value)

Aaker (1996a, 1996b) nanin ArurnveaUsuUA TS ToviifignAnle
Sunnmislisaudlaenss mnnusudlidelfAnauedsdardmalfuusuddu
aarusiunsensuteiy dafu mstaguandudsduisenudidavouusud
hliuususdiAnnaiaenndesiu Hatch and Schultz (2001) né1dn AaAe
wusuddudeiifenowomsfimsanifianaudsslond wardnvusiugiuues
dudn dstlaznanefunisiuguerlituauduasgndn lnopaursiouusustidy
awmszja:uiaqmawqmmsumwaaummaqaﬂm dlognndedudariinisfionsan
fudriinude udnhluwioudfieufueusudduiefansandinuuanies
wusus Asiufte AudfiAnduTnyLLesveIgnAn

2. YAFNANYBILUTUA (Brand Personality)

Krishnan and Hartline (2001) na1331 gnAndnilenuannuduiies
wazuansoeniunsdueldans lasgnaningradsdudnfinutesldudanigm
Wisuifisuiuauies uazgBudte arummnevisdyaiand dsidsasviou
AUABAARBITENINAUALAYANAT doandediu Fuchs (1964) wul1 n1s3u3
fmuresgnAnfifinenutes snuansinunginssulunistedudivasgndn Asiids
Usvanfsnadnsveayadnnmuesgnaniiinenisidendedudivesgndi lne
yadnnmvesnsaudiduussloviegranndenisifindiuutmuanisnain g
WU Aaker (1996a, 1996b) na1331 LLUiuﬁﬁiﬁ%'Ummauhmﬂgﬂﬁwﬁﬂﬁ
yadnnmiinssiuyadnnmeesgnén ey naiTeuliuusudifuyana danali
wusudsufienudenledlufunruidn wasyndnnwueagndiduieadty s
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YAANAINVDILUTUAITINTIN AN BalMUTUS Sunansiisnnueulewaiusun
nfianudaululavesgnAndudaiiiedlesludinnuudunsweanusud mssug

v

vosgnAfidsenindnvaluusud dwmaligndrfanuvevlunsiduddiedu

Y
saa o

wusuATitisndnwalianzen uazvneandmalriusudiinnaudangs
3. anudeulesiuesdns (Organizational Associations)

Aaker (1996a, 1996b) na1vi1 M mITeslseUUTUATUBIANTGIAD
LﬂumaiamaammLﬁ?iauiawial,tmuéﬁu’mmﬁ'aﬂﬁ’ﬂﬁﬁamw%uﬁﬂ ImaL?;Jumwm%amIm
maaammwmmwsum WAy aaﬂﬂiﬁiﬂﬁ]amai‘manmummhmﬂu Amnuidede
Tuwusud wasynadafifesnisdodudn gnArsindondouusudiinuiiniudadi
Foaleatuuusuditiu denrdasiu Webster and Keller (2004) nanai enudonles
Y8909ANT M38UTEYN Tudegiidruladiudelussdnsdiulinanenimdnual
TumsAeansuusust Wesan msdeansludagnaiudunildumsameummmands
flandnfisoosdns vadl Sudufsasioulunisdanisussandaimniavinauiia
Aunmliiiugnénge (nwil 1)

A

-l
aTandouloa
ADILUTUA

AGonlue

G yaanmn
fiuaanns

mw'ﬁ 1 LLﬁ@ﬂ@ﬁﬁﬂi%ﬂ@Uﬂﬁ’]@JL‘?IIEJEJI‘EJ\‘IGiEJLLUiuﬁ
11 : USuu5991n Aaker (1991, 1996a, 1996b)
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yndinanundduanseasdlinn mudeulowiewusuniluddidonles
WUTUAKNAUANENTI1v09gnA1 TnefstoyaiigdiuluTuAganu1INALNTIN
lvAumMIANULANGNIRNENT

Msiannuauluiawusun (Brand Association Measuring)

Aaker (19963, 1996b) L@upIINsTnAuEoLTswLUTUS ITAILUSENOU
adudmiuenudedlowouusumdudsinaefulym e farudenles
fuamdnuallunaneffvesseAuturesdudn (Product Class) waskusud N3
muideslosiauusud (Measurement of Associations) ansnsanesy Tnennsld
3 YUNDIVRIBNANWALUTUA UTENBUMIE LUTUAbUgIUEHERSMI (Brand as a
Product) v3eRnA1 (Value) wusunlugiugyaaa (Brand as Person) #3ayaaNam
YDIKUTUA (Brand Personality) WaelusUAlUgIULaIANIgINA (Brand as Organization)
viaaudenlosiuasAng (Organizational Associations)

1. MmyinAmA1 (Value Measuring)

vilsluunumvesdndnuwaluusud Ao nsaieassAnuAIva LTS
TngyuueIwusUAluguEnansine (Brand as a Product) viveRmen (Value) a4l
mwalaseusgloviilasuannslisaudlngnss (Functional Benefits) Gadu
fugidrouusudlusziuduresiud mouusudlsineliAnamedsiazdmals
wusudtiunanusunsensutedy du msinauanduisduisanudiie
YosuuTUATI LU TUAIARANAN (Aaker, 19962)

wususluguzfudud (Brand as a Product) Wumsideslesszming
awanualhusuidiudud liun veuwndud (Product Scope) Wunsszyds
AnuvesgnAniRedun MiTuAuAUssvile AdnuarvesELM (Product Attribute)
Bumaidenlesnisiuivesgnériifsednuausnslivesaud damedunisnm
wazensual AuAIMLazAMAT (Quality and Value) Wunisnanafisnmann
Tunudnvauzvesduiildoulestunavesdui msldaudidudnvaznslio
fsuenfanadnuasfirvresdud fldauiidumsdenlosyadnnmaeslidud
TUfsaudnty Usemaduiuiindudn (Country of Origin) \uauiiieriuves
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Ussinaguandudieunasindadudfissnanis anudesiuluuvamdndud
Y03gNeA" (Aaker, 1996b; Aaker and Joachimsthaler, 2000) il nM3inAuA
wusudlugusdudud gadunsialulsediuussleniflasuanmsldsaud
Tamss lnensiadunisadisassaiianmnsadludssgndlussiuduresdudy
(Aaker, 1996a) ms"’fﬂﬂﬂm’wamﬁﬂ"‘iﬂiﬂaiu%aﬁmmeialﬂﬁ

- wusudifigadldifiguAnndniuiuiisnsluniels Whether the
Brand Proves Good Value for Money)

- pruianafivsdouusudtinnnimadudduniold (Whether there is
a reason to buy this brand over others)

ogdlsfny uwuumstadfiduieafuuuuiaduilédnd i fe
TPNYULDVBIINAT 0191 N1TUTBULTIBUTENINUUTUA (Among comparable
brands) #3932#I19LUTUA (Among brands with which it competes)

2. msi’mqﬂﬁﬂmmammuﬁ (Brand Personality Measuring)

psAUsznoUSuRUaRvRIMITaAudenTewionuTud A yadnam
YIUUTUS dmTuunalUTUAYARNNMYBILUTURTIA AL leslUSiensuaivea
WusuA (Brand’s emotional) wagmstansnuluinuvesmiies (Self Expression
benefits) Belunindu yadnnmvssuusuddaduiugrudmivanudenlss
FMINGNAT UAZWUTUA
wusuAluguruAra (Brand as Person) Wunsyjedum wazaielidud

Wuiedlouyanailiidin Téun yadnamuesdud (Product Personality) lunnsadng
TWaudiiyadnnwasnadeaiugnin egniegliaiuayuduidiifiyadnaim
flaonndesfuyadnamuesgndn Taeysiansaniennuaiewosgnn (Genuine)
WAISURIMYvegndn (Energetic) wazmuudwnsitulavesgndn (Rugged)
Audenlesseninensndudn wazgni (Brand Customer Relationship) fiflana
douloaisdala (Mind) wazesunivesgnd (Emotional) Afluiduaiuiu
uananil uusuRdauIsudedydnual (Brand as Symbol) leun amdnwald
wpwitL (Visual Imagery) 9171 dydnwaldnunienin maguunauile (Metaphors)
\dunadenlesensual vesnsiUisuiiisufuuusudidung wazdsidunenun
wieuAuLUSUA (Brand Heritage) \unménwalvdodsfigndn duinsfunusud
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(Aaker, 1996b; Aaker and Joachimsthaler, 2000) ﬁdﬂgu Qﬂaﬂmwﬁuauwﬁuﬁ
aunsata Inglddamosoluil

- LLUﬁuﬁﬁlﬁuﬂﬁﬂmwﬁaM (Does this brand have personality?)

- wususiEmala (s this brand interesting?)

- Sufleudrlaegedmalunmdnuaivesssanyaraiitdenlduusudil
(I have clear image of the type of person who would use the brand.)

- wusuAEUsERIegnaeauy (This brand has a rich )

og1slsfinu wusuimnuusudeziiyadnam esan msldyadnamues
wusumUsaudusaust (ndicator) vesmnuudaunsauusus (Brand Strength)
a1aviliumdnainvesnusuagninideuly (Distortion) wenni MsAa
mnmummmuuuhﬂm maqmmmmmauLaaﬂaau‘uaaﬂmﬂaammaﬂuﬂmm
LUTUs yadnamiususotadimutiunsnnifull (Excessively Stable) mammu
Jsfinamnaniseanna

3. MyinAuidenlesiussinggsna (Organization Association Measuring)

faduiitdnlumsainedndnuaivoausud Ao uusudlugiuzesinsgsia

(Brand as Organization) Fafuusetu (Driver) v09mLLANATS (Aaker, 1996b)
IﬂsJLﬁuﬂﬁﬁmimﬁd%qLLmé’amﬁa&ﬂumﬁm’hﬁmmﬁamim&iaLLUiuﬁ Toun
AENYEYBI8IANT (Organization Attributes) HUN15IRAUMININTINVDIDIANS
wanwileannduml 819 uinnIIueseeAns (INnovation) gnAYELRIANT N15H
duTuvesidnlddiudeveteding waraulingdadessing (Trustworthiness)
auduesdnsiesiu wasaudussdnssedulan (Local and Global) 1y
nsfinnsandiyjsludanisiasuasisldudiiinmdnualiguidede wseldsu
mi%’usaa@mmwﬁy’ﬂuizﬁumﬂa LAz sESURDInU (Aaker, 1996b; Aaker and
Joachimsthaler, 2000) nsiaaidonlosiuasdnsgsia annsaialaslude
fanusioluil

- wususitvlagasdsRafidudodto (This brand is made by an organization
I would trust.)

- JUllBUPNTOULUTUATDIIANT X (I admire the brand X organization.)

- Jufinrmgila (iFewela) denisdeuusuduasesdng X (I would be
proud or pleased to do business with the brand X organization.)
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aglsfinuuusuAluguresinIgsia (Brand as Organization) iSsumilew
wusudlugrusyaea Getouelallddouleduduusuivnuusud Tudurenistn
mudeulesiuasdnsgsivenasiinisialden iewny nwdnvaivesesdns
(Organization image) Judafideuudasenn

Tuwauzil Keller (1993) mnudeulossouusus unsindoyaniug
Tunususfidenlosludsanunssdrvesiuilan ldud Ussianvesuusud (Type)
audureululusus (Favorability) wagAuudaungavesuusud (Strength) sinld
wallaMTITeBsnunm (Qualitative) Wunlilumsin e mMsaunuuuudisied
(Individually) uagngquidn (Small group) lnessaeuauludinisnevaussse
wusudrasgnAHLNguA101 (Term) 017 lasidug@o (Who) deerls (What)
Faudlelus (When) Feftlviu (Where) viludde (Why) uavdeatnsls (How) g
suldfianatinnisasviouninufnvesgnd (Projection Techniques) 1n5lun1sin
917 N13AAINFUAM (interpretation) N1TE3UIBYARNAINYBIUUTUATUAT
(Brand personality descriptors) 1Jusu

MniEnsinmnuidenlewienusudfnandissiu Teitnivnsngumis
luimwderan warldwuuasuaulnefidnvasusuuuszana 919 Yoo,
Donthu and Lee (2000) Yoo and Donthu (2001) Wasburn and Plank (2002)
Atilgan, Aksoy and Akinci (2005) Tong and Hawley (2009a, 2009b) Chen and
Tseng (2010) Lee and leh (2011) w3l W3ayv (2549) uazdszdng sengassns
(2554) Tduuszane 5 11051 Tuvaisdi Rios and Riquelme (2008) way
Jalivand, Samiei and Mahdavinia (2011) Tof@uuszanann 7 11951 @3 Pappu,

Quester and Cooksey (2005, 2006) Tgdauusentumn 11 11957
b %4
VBLAUDLLUY

naninn1sud sfuluseivgevesnainsuniunludminge dnl
Fuszneumsmdsdastaeuidenlosiouusud elsigninguidmuneiuide
AudnuazraaAIeIRunIuI Fuiiayadnnin wazaudenloseninauusud
Frununiugndn Tasfiansan druaman Jsnisysinanuduriuasnisiinme
ﬁm%’uLEuﬁQﬂﬁwahaé’m%’ums%aﬁmLﬂ%‘lmﬂmmmﬂi%l,muﬁﬁu Fsoradumsa
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dmdunsidoniadesiunun duyadnam unisjsingudnuarnsynannm
youusuA LA nsfuiuazanumeledenmdnualiigndearsesnlusiiu
Msvhmssann wasmEenAfesTUyAanamusanAnguthyane fuadnudiesles
fuasdns TlsTaanuden muduvey usvanugilafldiFendenunuusudiu 4
ety fusznauntsmsautiuliiinaududivesnuniniaiasiuiy
Aliielunstoduiuesgnin uasasadenaAmemususnltnn By
suiasanminual ueryadnnmussiusudliidaou uarlanu lefusenaums
msiuiunsuimsgninduiudiiintisnsdniugsia il nmsasieFessm
(Story Telling) TiuAuAIASawRuAILN ImEJﬁamﬂﬂé’ﬁqﬂﬁwﬁﬁimmaﬁmqauﬁﬁ'
Tunsudn sefiunvesiudaniu Fmsdudamun uagimsss ileligndmsiuis
AndnunzvaLAIaarun I uazanUslviindasiununitlady (s
dwsumsthludszgndlimadnnsmninseuinin uazdedniuii
wuolumuilunsaoumeada WelwlésunisaduayuanmsfinuiBaszdng
fusunuiasaugveduludmiadedm warluwsituiisy 4 01f Msnse
garUsynaudeBudu (CFA) saudaihlunaaeusiufuiaulsniesnisnaindy o
semsiiaszilinaaunislassaing (SEM) sioly (msnedl 1)

A157197 1 LARSTRANNNNTIAANLTBUTEIABDLUTUR

29AUsENaUAINY v o 4 e o
P , . Famauiigninanwmun
Waulamalusun

WATDIRUNILHIUTUA X TAUANANNAMTURUN
iudeld

, VnuflveraTidendoirFosfununuusud X 1nndt | Aaker
AauA1 (Value) s v 4 4 <
AINAUAATOINUNIUNDU (1991)

°o w1 o A ¢ = i '
AUTUNIULATDIANN MW LUTUR X UAUATININNTN

4 A A
LATBIAUNLNATIDU
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M15199 1 WARITEAIAIUNTIAANUTBNTEIRBLUTUR (51B)

Associations)

usangilasenistoirsesiuniunuusua X

29AUIZNAUAIY 4. i3
o . p YaAnIUTIgNUNUIWAUN
Woulessauusua v @
winSeulasasiunuiuusus X \uyanaudivinu | Yoo,
@ 4 A a a < Y
Wiudnaseshun s iiading WJuyarafiidnuae | Donthu
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The Relationships among Food Quality, Service Quality,
Physical Environment and Customers’ Satisfaction
in Thai Dining Restaurant in Malaysia

Parichard Benrit ', Numtip Trakulmaykee "

Abstract

Due to the increasing competition among restaurant business in
Malaysia, there is a critical need to understand the factors that may
influence customers’ satisfaction. Therefore, the aim of this research is to
investigate the relationships among food quality, service quality, physical
environment and customer satisfaction in Thai dining restaurant in Malaysia.
Data are collected from customers of Thai dining restaurant located in
Malaysia via a self-administered questionnaire. A total of 313 completed
questionnaires are used in the analysis, which was tested using SPSS.
The multiple regression analysis in this study revealed that food quality,
service quality and physical environment had a signifcant role in influencing
customer satisfaction. The food quality is the most important factor which
impacts on customer’s satisfaction followed by physical environment and
service quality respectively. The findings of this study provide useful insight
for Thai dining restaurant manager to develop effective strategies in order to
customers’ satisfaction as followed. First, since food quality was found to be
the most important factors as a predictor of the customers’ satisfaction in

Thai dining restaurant. The managers must pay attention to the food quality
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which consists of taste, nutritious, fresh food, food presentation and appropriate
temperature that can improve customer satisfaction. Second, manager should
design appropriate the restaurant’s physical surroundings, such as attractive
interior design, space for move around easily and cleanness of restaurant.
Finally, the findings suggested that Thai restaurant operators also should
provide training for the employees to ensure that employees are able to provide

good services. Furthermore, the future research ideas also are discussed.

Keywords: Customer satisfaction, Food quality, Service quality, Physical
environment, Thai dining restaurant
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Introduction

Ar-Han-Thai or Thai food is the national cuisine of Thailand.
It reects its culture, environment, ingenuity and values. Thai cooking
emphasis on prepared dishes with strong aromatic components and use
of ingredients with medicinal benefits, as well as good flavor. It is
known for its complex interplay of at least three and up to four or five
fundamental taste senses in each dish or the overall meal: sour, sweet,
salty, bitter, and spicy. Thai food not only is favorite food of Thai but
also it is one of the most popular cuisines in the world. In 2011, seven
of Thailand's popular dishes appeared on the list of the World's 50 Most
Delicious Foods (Readers' Pick) a worldwide online poll of 35,000 people
by CNN Travel. Thailand had more dishes on the list than any other
country. They were tom yam goong (4th), Pad Thai (5th), som tam (6th),
massaman curry (10th), green curry (19th), Thai fried rice (24th) and moo
nam tok (36th) (Cheung, 2011). Meanwhile, the Thai government has a
policy to promote Thailand to be the Kitchen of the World. The main
strategies as to increase an amount of the Thai restaurants that is the
sign of good image to the country including the promotion of the tourist
business, more export of raw materials and additional ingredients for
Thai recipes as well the export of the food products, and supporting
Thai investments abroad, especially in building a network of Thai restau-
rants and food markets overseas.

In case of Malaysia, Thai food is one of the Malaysian well
known cuisines as seen from more than 5,000 Thai restaurants located
throughout Malaysia (Kama, 2013). However the increasing competition
among restaurant business in Malaysia, There are variety of restaurants
such as Western restaurant, Arab restaurant, Japanese restaurant,
Chinese restaurant, Indian restaurant, Malay restaurant and Thai restaurant.
As the number of restaurants increase, Consumers have many options for
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choosing a restaurant. Every business needs to retain its current
customers and also to expand customer’s base significantly and it is
possible only when target customer is fully satisfied from company on
some parameters.

Customer satisfaction plays a pivotal role in success of every
business whether it is meant for a product or a service. Researchers in
marketing generally agree that satisfaction is the fundamental elements
in effective service management (Oliver & Rust, 1994). Customer
satisfaction is defined as a customer’s overall evaluation of his or her
purchase and consumption experience of a good or service (Johnson,
Anderson & Fornell, 1995). Most research confirmed that customer
satisfaction influence to revisit intention andtalk to others about their
good experiences (Canny, 2013). Furthermore, the satisfied customers
will directly related to profitability of organization (Blesic, Tesanovic &
Psodorov, 2011; Gagi¢, Tesanovi¢ & JoviCi¢, 2013). However, there is
luck of study looks specifically Thai restaurant. Although the impor-
tance of a Thai restaurant has been consistently growing in Malaysia,
it has not gained much attention in research. Thus, the purpose of this
study is to investigate the factors may influence to customer satisfac-
tion in Thai dining restaurant in Malaysia.

Literature Review
The factors may influence to customer satisfaction

The literature has discussed the factors influence to customer
satisfaction. Many previous studies have addressed the important
attributes of food quality service quality and physical environment, as
well as their influence on customer satisfaction in various types of
restaurants from many countries. For example, Vietnam restaurant
(Wang, Tran, & Nguyen, 2014), Chinese restaurant in U.S. (Liu and
Jang, 2009), Japanese restaurant in U.S. (Lim, 2010), Korean restaurant
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in Seoul, Korea (Ryu et al.,, 2012) and Korean restaurant in U.S.

(Ha and Jang, 2009). The detail of each factor was explained as following.

1) Food quality

As the core product of a restaurant, food quality plays a pivotal
role in the restaurant experience. Food quality has been generally
accepted as a major factor influencing customer satisfaction. For
example, Liu and Jang 2009)) reported that taste, menu variety, food
safety, food temperature, and food presentation were significantly
related to customer satisfaction in Chinese restaurants. Ryu and Han
(2010) revealed that customers perceived quality of food, such as
delicious, nutritious, and visually attractive, is a significant predictor of
customer satisfaction. Also, consisted with findings of Canny (2013)
study in Indonesia restaurant context, the resulted revealed that food
quality significant predictor of customer satisfaction. In addition,
Studying from various type of restaurants such as Japanese restaurant
(Lim, 2010), Indonesian restaurant (Canny, 2013), Chinese restaurants
(Liu & Jang, 2009) revealed that food attributes such as food taste,
food presentation, food temperature and food freshness were
significantly related with customers’ satisfaction. Based on the literature
discussion above, this study proposed food quality which consists of
taste, nutritious, variety of menu, fresh food, smell of the food, food
presentation and appropriate temperature as a predictor of customer

satisfaction.

2) Service quality

Service quality in restaurant industry is derived from the customer's
evaluation of the restaurant service quality after comparing between
their expectation and actual experience during their visitation in restaurant
(Chow et al., 2007). Restaurants are not only emphasizing food as the
main product, but also sell the service delivery of the employees as well
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(Canny, 2013). Service quality and customer satisfaction are inseparable
factors in marketing factors, particularly in restaurant industry. Quality of
service has been shown as one of the core attributes that lead to
customer satisfaction and customer consider when deciding on
a restaurant. For instance, Canny (2013) reported that service quality has
positively influence on customer satisfaction. Also, Ryu and Han (2010)
found that quality of service increases customers’ satisfaction level.
Thus, this study suggested quality of service as factor that may
influence customer satisfaction. Service quality which includes:
employees served food exactly as customer ordered it, employees
provided prompt and quick service, employees are always willing to help
customer, employees made customer feel comfortable in dealing with

them and employees are neat and well dressed.

3) Physical environment

Besides food quality and service quality, physical environment
could be another factor that influences customer satisfaction. The
importance of physical surroundings to create an image and to
influence customer behaviour is particularly pertinent in the restaurant
industry (Ryu & Jang, 2008). For instance, Heung and Gu, (2012)
revealed that restaurant atmospherics, namely: facility aesthetics,
ambience, spatial layout, employee factors, and the view from the
window have a signifcant inuence on dining satisfaction and customers’
behavioural intentions. Similarly, Ryu and Han (2010) found that physical
environment including attractive interior design, pleasant music colour
and lightingis a significant predictor of customer satisfaction. Based
on the literature discussion above, this study also proposed physical
environment which consists of attractive interior design, pleasant
music, lighting, cleanness of dining area and facility layout as a

predictor of customer satisfaction.



15815INBINITTRNIT U 3 aUuil 1 (2559) 49

The Relationships among Food Quality, Service Quality, Physical Environment

A Conceptual Framework and Hypothesis

Based to prior literatures, the following propositions are put
forward. The proposed conceptual framework in Figure 1, framed a
study to investigate the influence of food quality and service quality
on customer satisfaction in the context of Thai dining restaurant in

Malaysia followed by hypothesis of this research.

1) Conceptual framework of the research

Food Quality

Physical Environment Customers’ Satisfaction

Service Quality

Figure 1 The conceptual framework of the research

2) Hypothesis of the research
H 1: Food quality positively influences on customer satisfaction

in Thai dining restaurant.
H 2: Service quality positively influences on customers’ satis-

faction in Thai dining restaurant.
H 3: Physical environment positively influences on customers’

satisfaction in Thai dining restaurant.
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Research Methodology

1) Data collection

Quantitative research in the form of a questionnaire survey was
conducted to meet the research objectives. The data were collected
from Thai restaurant customer in a Penang state in the Malaysia, who
had visited Thai dining restaurant within the last 6 weeks. According to
Hair, Black, Babin, and Anderson (2010), a correct and an acceptable
sample size of the study are very important to obtain a direct impact on
the appropriateness and the statistical reliability for further analysis.
Hair et al. (2010) suggested that the minimum requirement for sample
size is at least five respondents per variable/item; however the more
acceptable sample size is to ten per variable/item. The total number of
items to measure all of the items in this study is 19. Hence, by employing
the guideline as recommended by Hair et al. (2010), the acceptable
sample size is ten times (i.e., number of respondents) times 19 items,
which is equal to 190 respondents. Finally, a total 313 questionnaires
were completed and used analysis in this study

Before the questionnaire was nalized, the pilot study aimed to
collect feedback on the validity and reliability of the survey instrument
from a sample with the same background as the target respondents.
All aspects of questionnaire should be tested, the question content, the
wording, the sequence, the form and layout, difficulty level, including the
instructions (Malhotra, Hall, Shaw, & Oppenheim, 2006). Malhotra et al.
(2006) suggested that ordinarily, the pilot test sample of 15 to 30
respondents would be considered as sufficient to conduct an effective
pilot study. The pilot study was administered to 50 respondents who met
the criteria of the present study. To test the respondents understanding

and the flow of the questions, no item in this questionnaire was changed.
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2) Measurements

This study used the structured questionnaire, which comprise
three sections: (1) Section A was screening questions. The respondents
were asked the question for screening the target respondents of the
study. This section was to ensure that the respondents who answered
the questionnaire have met the two criteria set. First, they are Malaysian.
Second, they are Thai dining restaurant customers within the last 6
weeks. (2) Section B, was designed to capture respondents’ personal
information and customer behaviour regarding their gender, age, marital
status, ethnicity, monthly income, dining companion, frequency dine at a
Thai restaurant, cost for a meal and their favourite food. (3) Section C
was designed to examine of food quality, service quality, physical
environment and customer satisfaction. Food quality was measured
using seven items. Service quality measure consisted of five items and
physical environment measure consisted of four items. The items were
adopted from prior studies in the restaurant of Ryu, Lee and Kim (2012)
and Canny (2013). Meanwhile, customer satisfaction was measured
using three items, which the items were also adopted based on study
from Ryu et al. (2012) to properly fit with the restaurant situations. All
items were measured on a five-point Likert scale, ranging from 1 (strongly
disagree) to 5 (strongly agree).

The statistical analysis through multiple regressions was
conducted in this study, in order to investigate the direct effect of food
quality, service quality and physical environment on customers’ satisfaction.
Validity and reliability measures were prepared before multiple regression
analysis is conducted to ensure the measurement items had a high
internal consistency through analysis of its Cronbach’s alpha coefficients.
Reliability was concerned with stability and consistency which the
instrument needs to be measured the concept and helps to assess the
goodness of measurement (Sekaran & Bougie, 2010). The most popular
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test of inter-item consistency reliability is the Cronbach’s Alpha. So, the
higher the Cronbach’s coefficient alpha is, the better measuring of instrument
becomes. The closer Cronbach’s Alpha value is to 1, the higher level of
the internal consistency and reliability performs. The Cronbach’s Alpha
values could be elucidated in various levels. Zikmund, Babin, Carr &
Griffin, (2013) stated that a coefficient at level of 0.80 to 0.95 is generally
considered as very good reliability, 0.70 to 0.80 as good reliability, 0.60
to 0.70 as fair reliability and below than 0.60 as poor reliability.

The data collection process began on April 2015 through
a structured questionnaire among 313 customers of Thai dining restaurant
located in Penang state in Malaysia. Table 1 presented the result of the
reliability analysis. The internal consistency reliability analysis was
conducted for each of the variables. All scales displayed a satisfactory
level of reliability with Cronbach’s Alpha more than 0.80 was an indication
ensured that the reliability of measurement of each variable was acceptable
and reliable.

Table 1 Reliability analysis on variables of the study

Cronbach’s alpha Number of items
Food Quality .862 7
Service Quality .837 5
Physical Environment 813 4
Customers’ Satisfaction .897 3

Results

1) Demographic profile of respondents
Table 2 showed the demographic profile of the respondents.
The total numbers of respondents were 313. The analysis of the respondents’
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information indicated that more than half of the respondents were
female (74.40%) and the others were male. The majority of the respondents’
age were ranged from 21 to 30 years old (65.50%), followed by aged
less than 20 years old (26.20%), aged group of 31 to 40 years old
(4.20%) and were divided into aged group 41 to 50 years old (3.5%)
respectively. Meanwhile there were only 0.60% of the respondents
categorized in age of 51 to 60 years old. Regarding to their marital
status, most of the respondents were single (86.30%), followed by
married (12.50%) and other (1.30%). Personal income approximately
40% of the respondents indicated their monthly income less than RM
1,500 (70.90%); followed by between RM 6,001-7,500 (12.8%) and RM
1,501-3,000 (11.5%) respectively. In terms of ethnicity, most of respondents
is Malay (65%) followed by Chinese (24.0%) andIndian (7.7%) respectively.

Table 2 Demographic characteristics of the participants

Number
(n = 313) Percentage (%)
Gender: Male 79 252
Female 233 744
NA. 1 0.3
Age: less than 20 years 82 26.2
21 to 30 years 205 65.5
31 to 40 years 13 4.2
41 to 50 years 11 35
51 to 60 years 2 0.6
Marital Status: Single 270 86.30
Married 39 12.50
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Table 2 Demographic characteristics of the participants

Number
(n = 313) Percentage (%)
Other 4 1.30
(Divorce, Widow)
Ethnicity: Malay 206 65.80
Chinese 75 24.00
Indian 24 7.70
Other 8 26
(Iban, Bajau, Siamese)
Monthly income: Below RM 1,500 222 70.90
RM 1,501- RM 3,000 36 11.50
RM 3,001- RM 4,500 10 3.20
RM 4,501- RM 6,000 5 1.60
RM 6,001- RM 7,500 40 12.80

2) Descriptive analysis results

Table 3 presented the means and standard deviations of
variables in this study. The brief results showed that food quality (mean
= 3.91, standard deviation = .52) is the highest score followed by
customers’ satisfaction (mean = 3.77, standard deviation = .66), service
quality (mean = 3.76, standard deviation = .59) and physical environment
(mean = 3.53, standard deviation = .66) respectively. All variables/items
of the study were measured with a five-point Likert scale anchored by
1 to 5 (1 = strongly disagree, 2 = disagree, 3 = neutral, 4 = agree,
5 = strongly agree).
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Table 3 Mean and standard deviation of the studied variables

Mean Standard deviation
Food Quality 3.91 52
Service Quality 3.76 59
Physical Environment 3.53 67
Customers’ Satisfaction 3.77 .66

Means and standard deviations were used to identify the levels
of customers’ perceived food quality, physical environment quality and
service quality towards Thai dining restaurant in Malaysia. The results
showed that the mean scores of food quality, physical environment
quality and service qualityvaried from 3.53 to 3.91 and the standard
deviation ranged from .52 to .67. Looking into the given five-point Likert
scales ranging from 1 = strongly disagree to 5 = strongly agree, it could
be concluded that the overall mean score were higher than the average
level. The highest score was food quality followed by service quality and
physical environment quality respectively. It indicated that majority of
the respondents agreed that Thai dining restaurants in Malaysia as
a whole did well in terms of food quality, service quality and physical
environment quality respectively. Meanwhile, the mean score of the
overall food quality was 3.77 and standard deviation as .66, indicates
that most of the respondents had feeling of satisfaction about Thai dining

restaurants in Malaysia.

3) Hypotheses testing

Multiple regression analysis is a statistical technique that can be
used to analyze the relationship between a single dependent (criterion)
variable and several independent (predictor) variables (Hair et al., 2010).
The assumptions of multiple regression analysis were test and met in the
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current study that included linearity, reliability of measurement, normality,
no outliers, no multicollinearity and no problem of heteroscedasticity in
the data. Thus, multiple regression analysis was performed to test the
impact of food quality and service quality on customer satisfaction.
The results of multiple regression analysis were presented in Table 4.

Table 4 Regression analysis results

2
v DV B t-value p-value R
Food quality Customer
H1
satisfaction 337 6.240 .001 498
Service quality | Customer
H2
satisfaction 240 3.896 .001
Physical Customer
H3 environment satisfaction 251 4757 .001

As can be seen in Table 4, the regression equation indicated
that food quality service quality and physical environment could
explained 49.8 percent of the total variance of customer satisfaction
(R2 = .498) as indicated by the F value (F Change = 101.656, p < .001)
where the remaining 0.502 (50.2%) of changes were identified by other
factors, which not mentioned in this study. The result of food quality
analysis reported that it had a positive and significant relationship with
customer satisfaction at p < .001, [3 = .337. This meant that higher food
quality was, the higher customer satisfaction became. Therefore, hypothesis
1 was supported. Result of this study also consistent with the previous
studies in several restaurant industries, which stated that food quality
influence to customer satisfaction (Canny, 2013; Liu & Jang, 2009; Tan,
Oriade & Fallon, 2014).
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The result of service quality also showed that service quality
had a positive and significant relationship with customer satisfaction
(p < .001, B = .240). This meant that the quality of service to be higher,
the higher customer satisfaction was. This result supported hypothesis
2. The result of this study was in line with previous studies in restaurant
industries, which stated that service quality influence to customer
satisfaction (Canny, 2013; Ryu & Han, 2010). In term of physical environment,
the result showed that physical environment had a positive and significant
relationship with customer satisfaction (p < .001, B = .251). This meant
that when customers feel that the physical environment reflects quality,
such as attractive interior design, cleanness area, pleasant music and
lighting, their satisfaction level increases. This result supported
hypothesis 3. This finding is consistent with previous studies which
stated that physical environment influence to customer satisfaction
(Heung & Gu, 2012; Liu & Jang, 2009).In addition, these findings
revealed that food quality was the most important factor, which has
the strongest positive influence on customer’s satisfaction followed by
physical environment and service quality respectively.

Conclusions and Disussion

This study aimed to identify the relationships among food
quality, service quality and physical environment on customer satisfaction
in Thai dining restaurant in Malaysia. The findings of this study can be
summarized as all three factors were found significantly influence on
customers satisfaction in Thai dining restaurant. Food quality was
reported the most important factor, which positively influence on
customers satisfaction followed by physical environment and service
quality respectively.
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This study provides contributions for researchers and especially
for Thai dining restaurant managers below:

For researchers, the results help researchers understand the
relationships among food quality, physical environment and service
quality on customer satisfaction in the restaurant industry. In term of
Thai dining restaurant managers, the finding of this study revealed that
food quality, physical environment and service quality were significant
predictor of customer’s satisfaction, which involved customers’ willingness
to revisit and recommend restaurant to others. The finding of this study
can help them design appropriate strategies via each of the significant
factors highlighted.

First, in order to increase customers’ satisfaction, the findings
suggested that Thai dining restaurant managersshould understand their
customers’ needs about the food or the quality of food. Since food
quality was found to be the most important factors as a predictor of
the customers’ satisfaction in Thai dining restaurant. Managers must
pay attention to the food quality which consists of taste, nutritious,
variety of menu, fresh food, smell of the food, food presentation and
appropriate temperature that can improve customer satisfaction.

Second, manager should design a good the restaurant’s physical
surroundings, such as attractive interior design, space for move around
easily, lightning create a comfortable atmosphere, music and cleanness
of restaurant.

Finally, the findings suggested that Thai restaurant operators
also should provide training for the employees to ensure that employees
are able to provide good services. Which employees prompt and quick
service, served food exactly as customer ordered it, always willing to
help customer, made customer feel comfortable in dealing with them
and employees are neat and well dressed.
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Limitations and Further Research

In interpreting the results of this study, one must consider
a number of limitations. First, the main limitation of the study is lies in
the data collected. Data from the current study were gathered from
respondents Penang states. However, the results may have different
relationships among the studied construct. Thus, further studies could
capture the respondents from other region or states in Malaysia.
Second, this study only focused on food quality, service quality and
physical environment that predicted the customer satisfaction. Future
research is recommended to replicate this study with examine other
factors that predict customer satisfaction. Lastly, this study focuses on
overall Malay customer. However, there are many ethnicity in Malaysia
such as Malay, Chinese, Indian. Therefore, for furthering the understanding
of Malay customers, future research should look into the segments of
these customers by dividing customer based on their ethnicity.

References

Blesic, I., Tesanovic, D., & Psodorov, D. (2011). Consumer Satisfaction
and Quality Management in the Hospitality Industry in South - East
Europe. African Journal of Business Management, 5(4), 1388 - 1396.

Canny, I. U. (2013). The Role of Food Quality, Service Quality, and Physical
Environment on Customer Satisfaction and Future Behavioral
Intentions in Casual Dining Restaurant. Konferensi Nasional
Riset Manajemen VIl , Palembang.

Cheung, T. (2011). Your pick: World's 50 best foods. CNN travel. from
http://travel.cnn.com/explorations/eat/readers-choice-worlds-
50-most-delicious-foods-012321/ Retrieved May 25, 2016.



60 15815INEINITINNIS UA 3 aUuil 1 (2559)

Journal of Management Sciences, Vol. 3 (1) (2016)

Chow, I. H. S., Lau, V. P, Lo, T. W. C.,, Sha, Z. and Yun, H., (2007).
Service Quality in Restaurant Operations in China: Decision or
Experiential-Oriented Perspectives. International Journal of
Hospitality Management, 26(3), 698 - 710.

Gagi¢, S., TeSanovié, D., & JoviCi¢, A. (2013). The Vital Components of
Restaurant Quality that Affect Guest Satisfaction. TURIZAM,
17(4), 166 - 176.

Hair, J. F., Black, W. C., Babin, B. J., & Anderson, R. E. (2010). Multivariate
Data Analysis (7th ed.). Upper Saddle River: NJ: Prentice Hall.

Heung, V. C., & Gu, T. (2012). Influence of Restaurant Atmospherics on
Patron Satisfaction and Behavioral Intentions. International
Journal of Hospitality Management, 31(4), 1167 - 1177.

Kama, Abdulroha (2013). Thai restaurant boom in Malaysia. Bangkok:
Thansettakit news 7 - 10 April 2013, 33(2, 833).

Johnson, M. D., Anderson, E. W., & Fornell, C. (1995). Rational and
Adaptive Performance Expectations in a Customer Satisfaction
Framework. Journal of Consumer Research, 695 - 707.

Lim, H. (2010). Understanding American Customer Perceptions on Japanese
Food and Services in the U.S.UNLV Theses/Dissertations/
Professional Papers/Capstones. Paper 654.

Liu, Y., & Jang, S. S. (2009). Perceptions of Chinese Restaurants in the
US: What Affects Customer Satisfaction and Behavioral
Intentions? International Journal of Hospitality Management,
28(3), 338 - 348.

Malhotra, N., Hall, J., Shaw, M., & Oppenheim, P. (2006). Marketing research:
An applied orientation: Pearson Education Australia.

Oliver, R., & Rust, R. (1994). Service quality: Insights and managerial

implication from the frontier: New York: Sage Publications.



15815INBINITTRNIT U 3 aUuil 1 (2559) 61

The Relationships among Food Quality, Service Quality, Physical Environment

Ryu, K., & Han, H. (2010). Influence of the Quality of Food, Service, and
Physical Environment on Customer Satisfaction and Behavioral
Intention in Quick-Casual Restaurants: Moderating Role of Perceived
Price. Journal of Hospitality & Tourism Research, 34(3), 310 - 329.

Ryu, K., & Jang, S. (2008). DINESCAPE: A Scale for Customers’ Perception
of Dining Environments. Journal of Foodservice Business
Research, 11(1), 2 - 22.

Ryu, K, Lee, H.-R., & Kim, W. G. (2012). The Influence of the Quality of
the Physical Environment, Food, and Service on Restaurant
Image, Customer Perceived Value, Customer Satisfaction, and
Behavioral Intentions. International Journal of Contemporary
Hospitality Management, 24(2), 200 - 223.

Sekaran, U., & Bougie, R. (2010). Research Methods for Business: A Skill
Building Approach (5“‘ ed.). India: John Wiley & Sons Ltd.

Tan, Q., Oriade, A., & Fallon, P. (2014). Service Quality and Customer
Satisfaction in Chinese Fast Food Sector: A Proposal for
CFFRSERV. AHTR, 2(1), 30 - 53.

Wang, L. W., Tran, T. T., & Nguyen, N. T. (2014). Analyzing Factors to
Improve Service Quality of Local Specialties Restaurants:
A Comparison with Fast Food Restaurants in Southern Vietnam.
Asian Economic and Financial Review, 4(11), 1592.

Zikmund, W.G., Babin, B.J., Carr, J.C. & Grifn, M. (2013). Business research
methods (Qmed.). Canada: South-Western, Cengage Learning.






N1309AUNIZIUNITANTUIIUAIUNITAAN
yasgsnalanay szau 5 a0 Tuwadunaiias Saninuzan

guas Bwe ', g5an Tabues *, Yl wrense”, gev owa

unAnga

fnquszasaideifiensnuniFeunisdiduaudiunisnan Jymuas
wwamaudludgniaiuniseainvesssialensy sedu 5 a1 Tulwaduneidies
Jwinezan dnvazilunuddeaunm nensdunvaiianzdn {Usgnaunisgsne
Tovoy szau 5 o Tuwedunaidlieseral $1uau 6 au 910 6 §3ia nanIdendu
il Lsanlunuiiunsnainvedgsnaleneay seau 5 a1 wusaadmneau
fovhanu a1y 30 FulU Meldsedudunaaomnnt gsaudnihadn i
wazussyAneilildnuamuaziisndnvaliante aeldsiaivinfuviegendi
ALYITU IATIMUIBUUUNAINTANBYDINS UATHUATUNITAAIAUUUNFUNEIY
2. Yymuazuwmmaudludymnisaidunusmunmsaaisvesgsnalensy seau 5 am
wui1 1) Jmiundndeitagussasarililinasgu Sagsiaudly Tnewdu
nsdeansiisyanaitisades 2) Jyvinisvinaumiensnunsiadimine udly
lnsdanueaserieniiunisview 3) Jymnisvieinyeniwidaingulunisue
uillasnserdeiadesdnian/wonndiaduulantv sfadleudie

AEARY: N130RAUNIEEY, N130A1A, Tonay 5 A1)

Y Seemans19138 aainernsdans W Inendevdigeran E-Mail:apsormnyru@gmail.com

? winaaminerde auzineimsianis WNIngaeTvigeran
E-Mail:swattanayuenyong@gmail.com

? M Aveds AuEMeNnsianIg Wmendevineran E-Maitdonut_nasun@hotmail.com

¥ atheuamrineds Anyimennisdanis WMinendesuigesal E-Mail: putra2522@gmail.com



6 15815INBINITTRNIT U 3 aUUAl 1 (2559)

Journal of Management Sciences, Vol. 3 (1) (2016)

Extraction of Lessons Learned from 5-Star Rated OTOP

Business Marketing Operation in Amphoe Muang Yala Province.
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Abstract

The objectives of this research were to study lessons learned
from marketing operation, problems and solutions in 5-Star rated
OTOP business marketing operations in the area of Amphoe Muang,
Yala Province, The qualitative data were collected via in-depth interview.
The population of this research was six entrepreneurs of six 5 - Star
rated OTOP businesses in Amphoe Muang, Yala province. The research
results were as follows: 1. Marketing operation of 5 - Star rated OTOP
businesses: Target markets of 5-Star rated OTOP businesses - most
were aged 30 and up, income of medium level or higher. Business
concentrated aspect of product and packaging was on quality and to
create identity, set prices equal to or higher than their rivals, use multi
distribution and integrated marketing communication. 2. Problems and

solutions in marketing operation of 5-Star rated OTOP businesses
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included: 1) The problem of lack of standards for product and lack of
identity for packaging - this was solved by communicating to
concerned persons. 2) Distribution problem, for those firms with
inconvenience — this was handled by recruiting sales representatives to
conductthe sales instead; and 3) problem of deficiency in English
language skill in sale functioning - this was solved by using calculators,

translation applications and asking help from friends.

Keywords: Extraction of Lessons, Marketing, OTOP 5 Star



66 15815INBINITTRNIT U 3 aUUAl 1 (2559)

Journal of Management Sciences, Vol. 3 (1) (2016)

UNUI

Tasansuilsiuandandnsias vieFengedn leney (One Tumbon One
Product 1138 OTOP) iulassmsitldfuusedumalasnanlassnsvievytunils
wanfsi (OVOP) fiuszauaudfavesdiiu Sedmivdsemalnelonedidu
TassnsiEuiulagansina Juing adofidssiumianeniguunt sewined
we. 2504 - we. 2549 lpedlimnedaaduatiuayundnsurigauiidnuaioms
Mnusazsualulng Fansdiunisndn nsnann Mau nsdans e iely
awnsaasneu afrvendnlbituauluguyudundn Wunsudladayniinganig
suaswgia lnglowznguaussiunngdadungueaudnivgvesussna

nsumstmuney IiuteumneanAuznssunssenuiiua
viladnfasiuisnd (ne.umw) Tsudunsfnassansoavilsiuandandnsioei
Iy WainAnsusiidrsunsdnass Suunld 5 Ussin 1un 01ms indeshu
\3esusiany vadld wavasulnsilalvonms dwiud we. 2555 g3naleneuild
funsdnassansonvildua viliwdnsusiing lneduunmuseduan T9uu
591 121 g3fia (nesua aen Aoy, 2557) dmsuiminezal Wufun&anadn
figsialenevildfunsfnassanuoaniaiiua wilwdndueilng sedu 5 a1
Ifunds 25 539 andiliiredgsialaldszdu 5 anuneu Fairauladamn
aunsaeaunBunsandunuiidususssuvesssialeney sedu 5 a1 doyad
LAy Lﬂuﬂiviammaszvﬂauﬂ'13ﬁimia‘maﬂﬁaau‘[,umimmwmwimﬂ
Uivsmm‘%’ﬂumiwwmﬁsﬂﬂmmﬂEJmWmenmm aswmmwawaiaﬂﬁmuaﬂmlm
snBedy Tnewamensnenundeumsiiiunudunsnatn mmumﬂuﬁma
a¥rsanudndalsfunusudlonoy (U3u Tenniuuy wazame, 2556) Bnii
mseﬁ’%ﬁuwwﬁ'wumsmmmﬂuwﬁﬂwé’ﬂmmﬁﬁ msﬁ’ﬂassamawﬁqﬁwa
viladn i (Uszdaas g3ans, 2556) mmlmumﬂﬂﬂmwmﬂmma uAllesan
TodriniFossulszun ﬂmvm%mLuummaamwLiamawuiuwmwum
duneilie Jindngyan widu dananndaduiiinvedlasinsifed aeld
Inguszasifeded itonanundsunssuiiunudunimainvesgsialonay
526U 5 A Tuweduaeiies Siwinean Wednwlamuazuuamadlalam
msmdunumunseaavesssiatensy seau 5 A1 Tuwedinewies Jaminuzan
iefnwiladowisrudifavesnslinduandusiloneuszdu 5 an



215815INBINITINNIS UA 3 aduil 1 (2559) 67

nsaeaunBsunMIAIlivnuiunmInainvasgsiatenay seau 5 M2 Tulwasunalies Jsinezan
ad o a a v
DATUUNTITIVY

Adei 1Hueuidedanmunm (Qualitative Research) Lfusiusaa
Tayalagnsdun1walianzdn (In-Depth interview) Ysey1nsluniside laun
fuszneunsgsialeney szu 5 A Tuweduneides Sminezan AldFunisdnass
anveavilsinua wilsdndnsilne Gedoyadranainleneuynd (2558) figsha
Toveudminezan fildannm szfu 5 am s Uiy 11 ey a0 11 503
(1Hun1sfnassvest we. 2555 uazUsemanall wa. 2556 dudumsdnassaian
a1l . 2556 Laifinisdnass esannisdmassazdniums 2 Jady) §ide
AnLdenngusiiog Andu 50% YoUszANTIIVIR "Lﬁﬂfjméhasmﬁm’mﬁmﬁy’qgu
6 AW 21N 6 5309 IngliliAumaINYangATOUARNYNUTHANKEATUaANLLN N
nsfnass dail

Ao a o 4

1. ALUENTIY NAATINUN mamﬂm%ﬁmuﬁamﬁmgmmamummz 25% &3

£ § o w

anUumey MnuTEnmeedtuylnd i 163/15 vy 1 nvirany e.iles 2.8van

Y
a o '3

2. anulise aoadlos wandasiimindudey psdufisn mnnguiimdn
FuiiTeIMIMEALUITU 33 9.40aNv 1 a.2a3eu 3 Aavles o.lee 2.88a

3. Aauaedly 910 nAndugivaingnauasu asvang Innauutitiu
FamAvuuey v.U 91y 78/16 il 12 a avimuen o.iles a.ovan

4. aunu3eet 81in KandugidnequEndndng (Bgav) asEsyns
ANFINAATYAT 29 Al3va m.azieg 0.4l 2.ozan

5. AUy B3 wAndueiiIuIAn asidenuuidin annguieunu
AN 12/4 0.UF 0.4089 2.88a

6. ANDIRRTU UIAN NAAAMYINIUIAN AI1eIRadULIAN 31NgIAI
9IABUNUVIAN 26 M.azin9 .1i189 2.88a"

FelEBnsTUTmleyalaensdunwalangdnuanaddey (Key Person)
whufifulsesunguniesesuszsunay iesan Wudbunumdrdylunisduiu
NUAMTINGIRMANTAmENTualT1FuNARaTT Swdeuilaymiuaz/vse
Fansudlatgmeing q dmsunuvduavaliagdndld daudsdoyadu ¢ diw

Usgnaunie Jeyaugiudgndunival 1ayan1un1satduIuaIunITnaIn



68 15815INBINITTRNIT U 3 aUUAl 1 (2559)

Journal of Management Sciences, Vol. 3 (1) (2016)

Fauszneusedeya 2 diugos liun Teyanaradmane wazdeyanagns
duszaumamsnann @Feuszneusetoyadessundnine 1A msdadmne
nsdaasuNMIea1n a4 Yeyaiudymnisandunuiunseaiauasiuinig
uilatlm uazdeyathiouwimudiavesnslindesdndasilensy seiu 5 A
dwmsumsiannuasveaeumminidefiovestoya idelifnwienans ssiAui
nsnatauazudnfusilonsy a1ndu Seldeenuuuinieadiodts uasiiluly
{ifenmney sumsmanauagsugsia 1oy 3 vhu sudwniasufiunnuaenndes
warAsBURRNIRAUSTARMTIY AmENzALLarANLENsNsEuSARENS Sinsnedey
THasunguitimneflndifsatunguidmned@nw S1uau 3 au wdouthuails
Usuvgnaiesdieliiuszaviamuindety drunssvmuteyaldduiuny
anuUsEneuNsIEazuises 6 53ia Tnedoyafildannsdunuaiiuuanzdn
gnUlUIaT e duasen WUl uaslleunssaugaunnxg

NaN1339Y

HANTITEMUNMNTIQUIEAIANITIY Usnguassil

1. msanfiuaununinainvesgsnateney seau 5 a1 Tulwngune
\iea Jamdnezan

NMTduNvaliazangUszneunisgsnaleney seiu 5 a1l Tuwe

suneifles Sminezan Alf3umsdnassaneavilsia wilsmandusilng S1um
6 viu fsmsdduanusiunsnain Gaszneumeteyanaaidmng wardeya
nagnsduUszauyanisnann deyaiildainnisduntvalduunseyana Using

NARIH

1.1 qauauwne naRssnu: KanusihusdmEosgmsnauunung 25%
FRRRIPR L
Frunanativang dulvgdugndwadu endvegluiiuf 3 famtn
Yeuauniald o1y 18 Vil iugnguaw sufmdeisnssduasiingn Aud
uwrfr wonwilonni Ssigndnitufingunne deldarnniseonirudminedudnii
Jalpeniieauniasy SaudgnAdinssemesnuivdiu suldun aaiaualdeuas
grn Berauinafimsinwuazguasnaunn



215815INBINITINNIS UA 3 aduil 1 (2559) 69

nsaeaunBsunMIAIlivnuiunmInainvasgsiatenay seau 5 M2 Tulwasunalies Jsinezan

v

sunagnidrulszaumanisean [Wundnsaehihuiiirdessyuy
amaﬂa%amwamummu 25% Fudugnsiivigvldduainifelasanzuas
um’mmmwmuamﬂmammmmaiamm‘uaqmwam aﬂmmwﬂmuwumamam
ladgeunntn vndensnanias “artures” (LABAN SOY) iiflnanndiy
“anfu” fuvadn un wagA1in “aey” Mol fuvdes Weswd1 Favaneda
unimdes Tnefialauny “osos ilequamm” dmiuusseiag Ténvasduwmeuh
A 300 §F (widlew) Wiammn‘lmauammﬂma/waa nungiaulnsAny
wiouATeaneuTes 017 1AdeanunefuUTesINAITNIUANENTTNNNTENMNS
waze (98.) UIATFIUKARAUTIYUTY (UNY.) 81818 51938 OTOP 5 A3 11MsgIu
nSWARMSTR (Good Manufacturing Practice: GMP) LaYLATBINUNETEUY
MsIANIAMAINANNUaBANY (Hazard Analysis Critical Control Point: HACCP)
Fainansusidanulandunnitainguisiudesgulsslonilusiugs fadu
mMsuasmalUsAuaNdY (Uudmdos) uazlusiuaindnd (uuune) sudssaui
flososasih MvuaTeEUEn 18 UwHovIn TIAEds 15 Undean Sedalu
efigeninguaiadu Tnouvaduduyunisnds duyuniseain uazils Aadu
dndiu Joway 60: 20: 20 MINEIAU §INITURAYBUTATINUNELDINIUYDINIG
nansslagniseanirusimingluuivinsnuniadziasufmanasiisUsema
wazdndimingufunudvuieddsyesmiafiorfuiunan Aoelgus sy
Tnadmenuduiduassudivanluwanealdneuaianlundn fudumiu
daniiu wariulyimierseiuvieveadiane q gsnadinsduasunisnaiawuy
waswau Tasdnislavan iudelilia Facebook Ingyuvy warsavudIduAI
YBUSEN n1sduasun1svie nenisilalonalvdundndusinsluaunans
wagdmiheAud nsUsznduiug Tnsdafanssunsnaiaiiiodsay lnssamuiana
nandauguaulviiugususne o dmsuavfaenditiousougou SuEaUsAMANY
HnBeu UnAnwlun1509nuUAILeIg 9
1.2 Auiis aendles: wdndusitmindadey nsndudin
Fupaativene Wuauferhauuasdzeeny eng 30 Yiuld (30 Up)
stiuTelUunanwiEeinnn (sedumeld C vise C Up) Wuauweniiuiinounuld
UszsnauFesar 90 (nernunsdivingeenaiusing 4 idalnevtnenuniads) uay
auluituiisoay 10



20 15815INBINITTRNIT U 3 aUUAl 1 (2559)

Journal of Management Sciences, Vol. 3 (1) (2016)

PunaeNsaIUIZAUNINITHAIN 13’1W’%ﬂﬁal,§au Imaﬂéuﬁww'%ﬂéuﬁﬁ
2ININE LaLLiJ'i'i‘LJamlmw Mi“’ﬂUﬂmﬂ”IWﬁﬁLiJ@LUiEJULVlEJUﬂUNaGmm%‘Ui”Lﬂ‘VI
Wieaiuveguaety wdnsausidenslnaeuludessandd “neundon” Wesada
Waen v mnfunsnessingiuednen Lieind g wazldidanzaheumuus
fvuedonsn “Bufisn” mmumimﬂuammﬂi neunTIviseriIwesges nedlali
\Wuguanduiisuanstifiaanussyius wieuteyagnan sudueiomnesuses
#9919 LA3DIMINETUTEIINANTNITUAIENTIUNTTOINTLALEN (8e.), WIATFU
HARSMIYITY (UN.), 81878, 1938 OTOP 5 A3 dwsuussasium i 2 JUuuU fe
WUURINAARN wazkuunsyUnwanainnauiviuasimvgldnnseynag 40 um
uag 130 vImamdiy Sauvadudringiu duss uazinlsAndudadiu 50%:
20%: 30% mudRyU Snsvmheniees Jsdulngduniseeniusmitglusud
miseunassiarlulnewazsseme drumeden Sweheruiudds 9
1fun $1ugih gshafinsduaiunismarauvunaunay Inonislavuiriude
Facebook hiflauazuudns nmsduasunisvie lnenstaduduawisamdenisiv
diuan 1nAveUannsznag 40 um aaé’wmmm%aﬁwmu 3 nzyn lusen
Wi 100 Um daugAnda ﬁiﬂﬁ]mmﬂwmemuaumiﬂﬂau LLa’mammvNumasLu
05 $u mslnineune Taensasidudoufitnuusud “sufisn” fwdhen uae
N15IALAAITUA Im81611Liamaawmqumiamamm%mwanmamnLLme
Anumsndionszdugdlagnénlide

1.3 Aasazdly 9109A: winduiuaIngnaamu asuag

Sumanat g AlvieyJovinay e1gsening 30 - 70 U seldsedu
U1una1mssuInnial (szau C wse C Up) miﬂ,ﬂnmLUuﬂuuaﬂwuwmmmm
I‘u‘wu‘m ﬂmﬂuammuiaaau 90: 10 mu‘wqmﬂisumisﬁa aﬂmm%alﬂiwiymw,aa
vosevduveshn Wi quiiumﬁiwi“mu mmiwi“mul,wummiﬂ uay
wlUldugemsuseianunades wnady Wnsn «ac

PNUNAENSEILUTYEIMINSAAN wAm ATl mgadewFouidioy
Auguds SudlownannsfnassingAueied PFovaneweuatust 1009% vitn
SeFRTIunaEd TlldkanSusisarRosestuunnlitons “Uang”
flalAduguuang duussadasill 3 sUuuu lown wuugewanadin nasanaadin
LAzWUUNABINTEAY TeuuuTIAtel uenmileanlvideyade/fog/mneiav
Tnsdmsigfudnuds Saflladeamunefuses 817 n3eamuisiuseannddney



215815INBINITINNIS UA 3 aduil 1 (2559) 71

nsaeaunBsunMIAIlivnuiunmInainvasgsiatenay seau 5 M2 Tulwasunalies Jsinezan

ANZNTIUNITEMNSUALEN (88.) 1ATTIUHANSMIYaYY (UKY) 8nana 31978 OTOP
5 AM IIANBUEMNLUUUTIYINE fmunsIAn 150 UmseUTun 200 n3u B
Fuunuvaduaringiu Awse wazils Andudadiu Sewaz 50: 20: 30 AudAU
g3radonldveananissivinefinainuats Taenensadudnuugnisoeni
Smheluauleveving q Adalagmissnuniaiy wagldteammanisdming
N1999u lagafuAunag %ﬁ@ﬁﬂﬁuﬂw%ﬁ’ﬂmgLmeﬁaﬁ%aﬁuﬁ%ﬁaﬁﬂﬁﬂ%ﬁ
TsausulueSotns dwugduan oun sumsilemsinunsuazannsal wagmann
pIANITMAIALTIBINEATNT (AR BMN.) §INATINTAUATUNITHANALUUNANHETY
Tneliirdoslonoludl nslawan iudehia, lad, wdns siudaduladans 9
Avdasauniafgyasdasinlid nnsdaaiunisvie TaonslsiGudud w3
nsUszuduius TnenisviiAanssuiiiedeny 01l daviiemisuanaiuia
nuiuin a8 msdmualiwineues aaldifudeufisiianiudoni
“Uanngnaagmu”
1.4 aun1unieeyt ennin: nandaiiieguauindng asasynd

Srumanaiimane muwmuaamwlmm (536U B, B+ waw A) Snstu
Faw ouanuEeuhe aanadn Sauvduthauuumenans amadhvanediilulne
wazsneUsewma dulaun uade uglu dnlus Ju waznsi

AunagnsaIulsEaInIINIIAaIn Wandueidallsyduqaninge
Sudosmniunsdaassingiuiifinunmnin A feuazasada wagnsindng

~

FasiBonussdn Snimanduslsdeninienaeuasdin @iidends 30 2
fusnisgeuugunsaindndusidinguidym InsAnanigarozlug WiaAwse
nanAusignivunneldBensnaud eyss (Sri Putr) Sududeiderfufiudosud
Sy et e 930 Sri” ynedls Avadw di5@ daudin “Yes vse
Putri” vinatls guis dlosudvtimun a3Ues Favanes wmwaqmu Tadsnd
mumamm%mﬂammsﬂm mmiﬁuﬂaaam“mwawmu fidons1 fiunendnual
Audn Tleg Tt uasieSommnesuses Syl miawm&Jmm%wumamm«fmmu
(K., 51938 OTOP 5 A3 kars1eiagdeeaniiy Wiawmamummwauuauu
Suldun W, neuduaSugpamnssy MmveseRulifudsiusan 1,000 U
fi1 12,000 UM miwmwmmmmwaqmwmlﬁuwuimamlﬂ wuasduiunuingiu
Aussuazilsfndudndiudosas 40: 20: 40 TaesiAnedagnninsaviedidn

Usganad 100 U - 1,000 um Juedivainanern gstadenindwhelaglivanvaiy



79 15815INBINITTRNIT U 3 aUUAl 1 (2559)

Journal of Management Sciences, Vol. 3 (1) (2016)

Yoams Tasvensadudnuuzmadadudmine @dfalusunalne uas
s Ussmniady), esuivled waranseenauiimenumaigin Wy vy
Tovoudd sruandanans a4 daudadmuieniaden kugdnds §dUan
Fafumanasaussimadundn Suldun aaauszmanade uslu dsalus Ju uas
n3f genadnsduaiuniseaanuunaunaiu lngnislavan ’iude Faceboo
Line WeChat nmsasiasunisuneg mndsdesiuauann azldsaanasintiedn
10% swddiesinunaunarslunmssudumluneusasdrsedunely 15 u n15dn
wanadudn dnsihndnfasidagua laulyinumenuvesdiuazanasiile
AB0onUTARaRIdUAIAe 9 n1sUseyrduius lnadualeuwessinlunis
atfuayuRanssuAuduly i mfumiienusng q vesniasy NMImaIANIemss
Taemsdavigutouagnd il lewigselng q ddsdedududusuaunn e
Usglewilunsiaueduailng
1.5 aal3ueyn Ba3u: nARAIIRIUAN Asdauuundn

sumantvung wuawisvinu meldseduliunans viesedu D+
fa C+ ﬁquamiumi%ya winidugnda ﬁﬂfgas’hsﬁmﬁaﬁﬂﬂﬁmmLﬂu‘mé’ﬂ
vnidugfue msual,aammmiﬂl,ﬂwaﬂ veninilonni mniduaunzaunnn vie
AL mszial,aamml,ﬁaiﬂl,ﬂwaﬂ dosen avn Lidesduin lifesse s
ngAnssunstoiiieidureswhnundsy

Munagrsdlszaumnsnan iafaidssiuganmiiunan
mamwﬂumkuuimmiﬂ Inendndausiuirnonnea (Cotton) fivauuuingu
wagisinynd 1S3y umaamwma (od M uaz lod L) uasideinguds (lud s,
M sar L) ludrusesannanedn Sfuuumnaedeusuusssui gy asluls
dnes mefing aendmeld “av wavaInaesTIuMAtuANvenINUTTENA Wy
mefinausvend aendaeliussend mav KmafHduan Smslianaunay
fadiniuasAsssued 1wy ammamn‘l‘umm dwdesainluynig &Tea31n
Tuwmn 2@ mammemgﬂmmmma“lmsuamwaum “Jauuudn” (BUENAC BATIK)
sududefvavenanuiiusznounsuassandneifidniung dmiuussgineid
Fauuugemanainlandeufnafinines uasuuundesnsyAwE eI Ui
fersmunazgninluldluganssawindndunis neafininesuazussqfasiiann
Invhananedieaiu ImEJLﬂummmammaumaﬂlmiw\m wisudeyadulsznausie
Fomsraud fieg/Insdnit uaziadeamunefuses suldun deamunsunsgu



215815INBINITINNIS UA 3 aduil 1 (2559) 73

nsaeaunBsunMIAIlivnuiunmInainvasgsiatenay seau 5 M2 Tulwasunalies Jsinezan

HARSualYuYY (UKY.) wars1eda OTOP 5 A1 dndmuieniense laeldnsu
311178 Uarn19oulau AN UT MY §3ATNITERETUNITARIALUY
waunay Tnsnslavaniiudohia wasuutng dauaiunisne Tnslanzdu
funusimigludnearliiasinfududluneunazdisziiunenduaiadu
nsglusnminaniaiidnlaeminesuniadg nsdauansdudn Snnsthudndoel
druidntavulvianuaisnuvesdiiuazainate nsussgduiug laenisidu
egnslinnuitnisinduanliiuaud iauniioussuresdmin siuds
aduayuevuini ludnyazainenue ad19e1dn ndauazduendndue
K1UANYeegIna
1.6 ARt N1V KERSATRIUIAN AsIRetiuuIfn

aunaldirng WuawTeyieu 913niuTvns ninewiamng
BIANTHN 9 ﬁgqmﬂ%’guamaﬂmu eldsgauliunaimseninndi (seau C wie C
Up) uvsfuaulufiudl 30% wazaunzamwa 70% @ldinniseonsrudming
dudiidalngnieaunaiy) é‘ﬁu‘wqaﬂiiumi%ammf]uﬂuiuﬁuﬁ Thezveuide
dan Aty uasddludnuagdiuniednbududedy luvnsiignAngamwe
fnveuidodidsslnu uardoludnvusiudedisagy dnbuidsuiosud:

MunagnsauyszaumensnaIn nanfuridnunnszaulunan
leweuiuguvadu Immlﬂ ‘vmmemmimmmmmmmqmﬂmwwu Foswnanein
Fadudnunrfiusou i Luaamﬂmﬂiunaumi"l,mu,mﬂmmmﬂmaaumfmmmﬂ
Fminoran Faduiiuseuiiseiian Liesen maaumuauuu dx0n Fae it
wdnfusiuAnigsiadimineysenaudediiiu Fedaygy dodnand oz
Fodsamanidmdunisistonsndadus gsnudenlide “orfetuuifin’
(Adeunan Batik) dudunisisdemugusznoutiues Tnsvinsiedodamiauas
Ustneasivhesiag 10w “Adeunan Batik Yala Thailand” wisualaunw “ldgasenu
Wesnuweuay” dmiuussduen ﬁsﬂ%mmammaaﬂwmvmaaumaamﬂaaq
fudnanualduen Imamﬁanmw 2 WUy mwumaaaﬂivmw wnzdmiuiuves
W vesutly wozuuugenszay Fududnuneqeindudn sl deyauuussgsus
naewnszAY Usynaunie Fomsndudn feg/Insdnsi uazia3omuneiuses
gulaun msawmammmumammmﬂumu (uww.) 19%a OTOP sw4iu 5 A1
AT IIEUAN A 400 UM - 750 U muaﬂﬂuﬂiummmmammm el
fsupdaiuinfusiavesguisdulaeialy daduindienegsilasiadienani



15815INBINITTRNIT U 3 aUUAl 1 (2559)

Journal of Management Sciences, Vol. 3 (1) (2016)

74

fmun aansandsldfusied ATImgRU Ause waziils Andudadiu Seuaz 50:
30: 20 guaiU genaiudnsvienansadiundn IumuLLamaummamuIawaU
mmimwmsmummﬁ mmmmwmamuaanulsm uaz aawxlam venwideani
Huweintng Immﬂmamu@uawulwlm mmagwmm JarInUsEIUATTUS
§309UNTEUATUNITAAIAUUUNANNAIY Tnonslawansudeliia wndns
Website Facebook Line mumiﬂiumamwuﬁ Toenslinduniveiiiudess 9
vonwiloani NN 9 I DI Y e WYNINRU 1 UMM FINUTIIARINTTY
Lwamiqmaiuww aslandnaueng Imaiwmﬂmaammmwuaau Lwaiwqﬂm
FudtemnuaisnuveIHan s

2. Ygmwazuwimawdlodgyninisaniduauaunisnaineedgsng
Tonay sedu 5 A1 luwesnoiles Jwmingzal

Toyaiildanmsdunivalianzdnguszneunsiisadudymiuas

wwansilelagyinisandunuiunisnain vesgsnalensy szau 5 a1 luas
sunaiiles Sminezan Usinguadmsed 1

A15199 1 Jggmwazuwuiniaud ludgnin1saluaud1un1snainvedgsng
lavad s¥Au 5 A7

ngudnang
nfnw

Ugymmsanliuau
#A1UN15AAA

wuameufilutem
fAUN15AAA

R VPR AON
GASHANUNUNG 25%
ATIANUULDY

ANANYIY NARISAU:

1. wamﬁm%ﬁmuﬁumﬁaagmwau
uuwng 25% Tliifisanadinuie
Suidosmnmenaunauingiuusune
St impiuusneluiuidosnanm
2. veyAansuderdmihiisy s
sanafifiuszauntsalaudiung Tu
NM990NLUUANTIUIUAIUNTESLESH
MIAAIA, MTAATIERLALEITIINAIN
MIFAFDAUMNENUFNG ¢ 8%

1. Ansladaniundsdmine
'3’ mmwu swdeydeyiniu
Hfwhedngiu (supplien 2 518
Tuszar Fedoedainuuung
200 Alandu luguuuy freeze
Tifunagsna

2. LWiJﬂ’l‘i‘Ui Gmau‘wuﬁs‘u
Uﬂmnswmmawmmw
Msua SIudeyIaNNIIAL
Sawfiofuanufneiluiud
WasuinAneilnauduidn
Uszaumsalmaauiuaie lay
fen1915duminendodudn
Usnw




15815INEINITTRNIS U 3 aUU 1 (2559) 75

nsaeaunBsunMIAIlivnuiunmInainvasgsiatenay seau 5 M2 Tulwasunalies Jsinezan

A15199 1 Jgymwazuuamamaidlsdguinisdiduanudiunismainvesgsie
lovey szAu 5 A7 (fe)

naustvang
g
nfnw

Usyvnasaniiueu
fun1snann

wuanwilaleym
#1UN15Aan

Rl T A pRY ALY
FNINALULUNG 25%
A1a10UYeY (5i0)

ANANYIY NARTSAUN:

3. ussyfuifidnwuglnd ey
Handeivoegwyesdu vyl
MASAANwalany

4. mmmsaimwsuﬂ (Branding)
funduitmangluiiui

3. Yymenuussesioeidalale
Sumsudly LLG]WIﬂﬁIE]mﬁﬁiﬂil
mmmmﬂmwﬁanm%w
SRinuMLIaNITUANAI9IN
Autedy Fronauansng Bosuuu
YUIR & N158DNKUURANN
WaEASIFUA A"

4. [iuMsas1awuTUs 1nenis
Wmsranaiiediny Fuusaa
nanSugiantugegluun g
veulifuguousne q dmsu
avfasn sauduIaaliiy
Jniseu,dndnwilunisesn
ARG 7

ANIET apuiles :
HaRSoumnEnudeu
AFITUNT

1. Ygymmsvasieluayan \esNg
Fusewdndust 017 1ATomNe e,
g1ana “a7 FadAlidereudisas
2. Mmmwumﬂsﬁaataimsmlawaﬂ
Tuwuamisitlainssfuaanudeanis
919

2.1 Quseiaannsuszningsia
Toneufilailalhdustu LLm“h?ﬂ,usU
YRIANIN9VINVRY

2.2 WUUvRmaINU3oUTIYtuill
Iiunmsgruuarlinsatuanusiainis
YouUsENOUNS delAnnisaniUan
LWiT"hJ%JﬂﬁuﬁiJﬂ‘UﬂiﬂuL‘UGWWEIJ‘UEJ
3. ﬁmmmumimwmamw
Usgnaunislsimden laiagaaniums
Wumsludming

1. ggveurMAnTlI e
mawmmmaqmm‘lumi
Uswuu UTH FUUUIA9Y i
iamLfﬂmﬂiymmﬂan 1y
AsanvgouAldane nieln
luaugakuua1is

2. iwavwaumwmmuaami
femnudesnslidnauday
3. ImniaTeTnevSeswms vy
fdunisvisunuiiioldly
\dedvEnisaliuayuainanniy
Tundatold Tnesaunusming
avlsansiawlun1ssuduan
lunou uApetsERuMena
Tusadsfiiewiignninsands
Uni




76

15815INBINITTRNIT U 3 aUUAl 1 (2559)

Journal of Management Sciences, Vol. 3 (1) (2016)

a1599 1 Jgymuazuuimanandledgyinisandunuiiunisnainvesssneg
levey seAu 5 A1 (f0)

ngudnang
g
AN

Usymnasaniiueu
frun1snana

wuamawilaleyin
fA1UN15AAA

Ay 919A:
HanfumMnznuamU
nUang

nanAuai AU la lduiu Judes
RIRIGINeH

wudeanslignAifunsiuis
WaraNaN1SLded1 T
Bsdafiundndueifigndes
wu windeilaldasiuyn
winhillugifuaziulild 6 fu
winndafiulilugidu swanunse
I3 v = A
wnulilduuds 6 Weu

ANNATEEH efin:
CREHIRGGHIR
Undns as1Asyn3

Yeymnsaenifeuiuuann Auasduy
TnglangaaInUssmeiy Windos
gnasnAsukUY Waainanedn,
ATIAUA warusIsiau laeldingau
fuazddenisdatuiidamain
ABend1 UAMINUATIANYIAY
NAN D IREUsS

FININYNLINATIATIARAII
awanglml 9 isifvetee
\flos ilevdnuinennameay
9 wuuiRa figneenBeuuuy
wagiitonongnrudugd
wiluluaenis dudamdny
UssAtasiuazasAudiiign
aonidouuuy g3RafiunAni
azaangidoudeand el
anunsaniiunisiessesg
wstulel wikwaAnana12a
Lulddndunisluniaujus
vlesa1n veavredifiudy
ogwsiLilos uazgUszneums
Laifinan swdsliseingsen
lunisaniunisiendadug
wisduftaenideunuusanan




15815INEINITTRNIS U 3 aUU 1 (2559) 77

nsaeaunBsunMIAIlivnuiunmInainvasgsiatenay seau 5 M2 Tulwasunalies Jsinezan

A15199 1 Jgymwazuuamamaidlsdguinisdiduanudiunismainvesgsie
lovey szAu 5 A7 (fe)

nguvang
nfnwn

Usgmnasaniiueu
frun1snana

wuanwilaleym
#1UN15AaN

a

Ad)
o

NANAIENUIAN
A1UBRUUIAN

AnUSyRy Bosw:

YJaymsnunsdndmung Jannengu

o

liazanluniseansudndivuieies
fasfndadgyni ¥esuuszsn
(ﬁmsuﬂs s1ungu), Andadagyn
Beusou (mmuam%ﬂmtﬂu
1w13%U) v1a% vilvgsialivenuie

AuT9TleY

TAUINATOVIYNIDAIUNY
FIMUEANTUNITVIIUNU
Taefunuinuuigazleans
fawlun1sSuduriluneu
Lké'aﬁasﬁwsz@umwﬁua%%
dunisvie

= C
AaDIROUY NUN:
NANANENUIAN
AT191RBUUUNAN

1. nansfaustdnulin ﬁlail,ﬁaawama
Tuuadna aumawwnamwmmmmm
Ligese wu tastunn fhitasdany
#ugouazuiiedn Vrlildgunutiensn
WanuinaadauduLay vlikan
gioedy

2. {UsNaunsuIaTineed U1
aaﬂqwlumsmﬂmaaamﬁnuaﬂmmwmm
3. {UIENOUNTITVIARUN UL
Tunisanliugsfawazaniiuau
FUNTAAN

1. nAnsfaidsenielinou
faggnmavthelu

2. wﬂiuﬂaumimﬂamﬁammam
wermIRen ARt LIAn Y
sudweliitoutedeans

3. wiulvignAuazaunansdise
Adusdutuan wagtsedu
TuTinsuAun

3. Yaduuennudisaveanisisundawmansueilenal sEau 5 A0

YNMsdunuaedngusznoumsns 6 iuiesiulede winrudise
voamslaundmdnsiamilonay seau 5 A1 USINOHATINAINITIN 2

A1519% 2 JaduwraninudSaveanisieudmansuaitanay sEeuU 5 A7

v a o (4
pusznaunsuaslIsinINannu

Jaguuvisanudrisa
WIS LaNTEnS e lanal sEAU 5 A2

asIaUugeY

ANANYIY NARIIAWN: HARSMI
Yoo a
WU ANEDIGATHALUNUNE 5%

= a ]
FIONUNTTEAIDDN

g.oa o o cdda Yo a = DN
undnduridenltingau (uuwe) Nilegluiesdu




78 15815INBINITTRNIT U 3 aUUAl 1 (2559)

Journal of Management Sciences, Vol. 3 (1) (2016)

AN5197 2 Jadeuwriannudsavesnisieunddnsueilanay seau 5 A1 (919)

v a o <
puszNauNIsuasUIENYINEANN

Jagsurisadnudnsa
YaenslaunFsnanineilanadseiu 5 a2

ANTET apadle:
nanfuIhninudey ns1duis

savFtnInTieTeunauNden wayMISARATTINgAU
ldigaunin wu Ay, dinuzaeiumud

Aauady IUA:
KARFUIUAINENIUAINY MIIUAE

LYY

nAnfnTlisavIReses Suliesnnn1sAnassingiu

A
A = o eal a A
VIABATN TINERUITIFNUTUAINUEILNU ULATDIAINY

FUTRIAUNN

ANNINTEZIA 8nfin: KEnSTEAqUNY
Undns asesuns

wAnSaeiiamniw sansidenldiiuniinm A,
AsadauTEsen uddiletnifufiasiden AtRau
uaﬂmﬁaamﬁﬁﬂssﬂaumsimmL%mmtyé’m
nsvihnseaassUseing iligsiatsenunegs
eléige annsaathany assenTulviiuauluviesiu

a4

AN Bosu: HAnSaeiUIRn
psrdouuuIfn

wamﬁmsm‘ﬁé’mé’ﬂwaimwwﬁummshwwmjl,m%’u
meaelufnuassmivssgnd  uawnslid
f911n555UY R Wy @dey mnlunn, dudes
nnluynang, ﬁﬂfqmamﬂiuﬁaam ‘a4 AeLANNANY
fiwvanan Uavla

ARt N1UN: KARSMIIRIUEN
AT1ARTUUIFN

i fueidainaeiugeu duidadnualiangi
WANAN9AINAWTITY wasUsenaunsiaanudn

adwassn dnnugjaiuaslalumsigsia

dsunauasanusiena

Al awnsoefusenaiinTulaned

1. msaniiunuiunsaaavesgsialevey seau 5 A Tuwsduneiles

Jwrdaezan Bannsiine) wuin saedmnnegsialeney seau 5 a1 WWuau

Fovia a1y 30 Youly seldssiuiiunanasennnndy (sedu C vise C Up) a

v
=1



215815INBINITINNIS UA 3 aduil 1 (2559) 79

nsaeaunBsunMIAIlivnuiunmInainvasgsiatenay seau 5 M2 Tulwasunalies Jsinezan

annsnefuneldin nquauiiieelfseduingn farnumfeudusiunnatouas
anslunisdndulate deimluandnuazddgmesaudusaadmneg (Kotler
and Armstrong, 2011) @udeyannmsdnwiduey imui nudhwineegly
Toszaunansauaudeiengeeny fiduuioradunsstodinanduioid
AdnuaizauinulleuuazyAtongs (Smith, 2010) Jsdswaronisduatuganyy
wansfasileney Tsndendaiunuidovesivas Sve uazivil vasinfen (2554)
Afnwr wudn aaradmunendndausigury Sminezan daulnaidugwds
o1giais 30 YUl Seeldseduiunawiemnnt

2. masdiunusunsnainvesgsialeney seiu 5 a1 Ganudn nagnd
AIUUTEAUNIINITAAIAGIUNITIATINUIY LHURUUNAINTAIEYDINIG UATFATY
nsaaaiumInan Wadenluuunamay Swaiistuaunsaedumeld fod
gsRvThaesTinnanfusiegluszosiulaieiduladiud (Growth u13e Maturity)
Faduszogiiduilasunsfigaiudrinduiivensy gsiadadenlinagnsnisvens

'
=

fiuinsdndrmiielinnniu Sniaduszerifiguiadudiuiugdiunsosmann

e

= o

gtadedndusodinsdnaiunseaalinniuionainvansniniu dWeligndn
\Anrudedndind (Brand Loyalty) fiesAnsudeuususvesgsia (Kotler and
Armstrong, 2011) #8AA&BIRUNUIILVDIANSNAT LANATINIA (2556) fRnwInS
fuflunuvessdndusiloneufivszaunrudisa uazwudn dveamianisdaming
faudt 1 - 10 Yo waznngsivldimsduaiumsnaavainangiss i

3. Jgymuazwimaidludymnsdiduauiunisnaiaveudnsdue
Tovioy se#u 5 am Bawudn gafasitymsunandnusiiliausadaiulilium
egshandlalnenisdeansiauvanavesnsiuindeieuiasmsdafiu dutigm
vssinsivndndnuailanny saufeddldselunisvedeluayanaiewmane
fusesgshaudllasmsdoasisenudeanslidanudevhenumaigiineades
ﬁLﬂumj'uﬁmmiaaﬁﬂsﬂ&Jlﬁ’dwamﬁmfm‘%’ﬂLﬂuﬁa%’wé’ﬂﬁﬁmmﬁﬁmm
aud§aviernudmavesssia SsuduedBeiigsindommmadanisulutiam
fAnTy (Kotler and Armstrong, 2011) GendneAdefiunuisevesadn Auss
wazfug¥n quisuna (2555) 11381309 MIHALIANAINGAEMNTINDIMS
uaznanfasinusuussUlevey Saui nildlugaseuvesssialeveuiidn léun



80 15815INBINITTRNIT U 3 aUUAl 1 (2559)

Journal of Management Sciences, Vol. 3 (1) (2016)

nsfiguvuniefihyuvuldannsaimuuarenss A undadusilvtiinasgiuLay
Huileuiuvesmain

4. tadounsmnudiFavesnslsndamandusilonoy sedu 5 a10 WU
anudiFaAnnaandusinlfaunm udsnsaiedadnvainaniaeiiunneig
Wangudsdu sanunsneduislddn anudifavosndnsueilonaunniuil
waniloannisiaundndueilanunin dedoautunisyianuniuwuinig
iwswgiaaisassd dudunundalunsaiunmunssydulauasduedouinnns
maasugialaglimmnaassalunsaisyadiidliiududvieouing (msd
Wealnlsan uagauy, 2556) danndediuauidevesdUas dve uasame (2557)
fAtodos mataulamisnedenlueiuiivioundis Gamanisnu wui
mswangsiaddudesairsyadfislaoiaundnsasivieunslidsndnuaid
laady uANF19INAUYITY %ammu(ﬂﬂﬁhqmmﬂugﬁ{]zgzm NI TUUSTIN
oAU Snunmaneynaiiug wa

NM9338 ansnsoagUnalédd

1. MmfiunumunsiaInvesssialenay seau 5 Al Tuwedunadies
Ffavzan Fesuunuiadu 2 dadeid aupa1adminggsialeney s 5 A
dndng)duautevhan eng 30 Tuld seldseiuuunarmiemnnni (s C
%39 C Up) ﬁgﬁgﬂﬁﬂLﬁuﬂuuaﬂﬁuﬁmnﬂ’iﬂuﬁuﬁ %quaﬂﬁuﬁmmﬂuqﬂﬁw
NTUNN Y30aNANINUTENA ATUNAENSAIUUTLANNINITAAIN WU
fundndel geRayaduiniindadueilildauanuwasiduadiedndnuald
uanFsInguaedy Snidliauddydesussafusififosmenulfnagu way
HaUsINYLATEMINFUTBIAUNM FusIAn FIRasnidenimuaTATiinfy
W38N IARUeTY A1UN1TINTINUNY LUULUUNAINTANEYRINIG FUNITALETY
N39an WWuienfhuuRaLNaY

2. Jgmuazuuimandlodymnsanduauaun1snaineedgsng
Tovoy sedu 5 A1 lulwedneilies Jwminvzan §5ialenay seiu 5 A7
ftlaymiundndasinliamsadaiulilsumn Gagstaudlalneniudoansisigndn
Sunsuianmranaindenesuidimsdaiu dulymussiusiivesndnual

a aa

nzsdadiaildanglunisvedeluoyginnemuneiuses gsnalisniIswi by



215815INBINITINNIS UA 3 aduil 1 (2559) 81

nsaeaunBsunMIAIlivnuiunmInainvasgsiatenay seau 5 M2 Tulwasunalies Jsinezan

Tngnnsdeansisnrusissnmslidauseminsnunmaigiietes dutlgymein
nsdadmireifuszneunslindeldazain $i8nsuilalaedaniaiedie
FrunuIeALIuNTVIBLNUY ﬁww%uﬂzgwwnwsﬁaawmwmmrﬁﬂisﬂaumimm
Winwgduntwsengulunisue 33nsudlalaenisendeiniesfniavnag
nsliuenndiaduutaniu sudsliileutie

3. JadousisnnudiFaveanisidundsunan fneileney sedu 5 a1
mnudfavesmandsiloey szdu 5 an ReanmsRauREnTaeiTlsamnm
srufansadudndnvaindnfusiiuansnsluainguisiu Tnomnidunansiae
Uszlamenns sgkiuainannuuaninaFessarfnassAnassingauilananin
dwdunandneiilalionns arwdidavesgsiananmsinassingAuiiiannim
mugfunsiwansusilvidaemenioguuuuamziuansis

LONE15919949

n3f 1Eenlnlsanl uazans. (2556). \UANADIAMNAR LATYFNIEF19ETIA. NFUNN:
U3tnonTWniwY 0.

1301 Ausnd wazdueniad guisuna. (2555). N1sALIAMAINEAAINNTTY
g1msuaznandusnunsuUsIUleney Jandauasunen. 2.un1Ingndey
WA BUNIZAYTA. 15(30): 89 - 105.

Inesua nen Aeal. (2557). wandua OTOP Product Champion U 2555 (MSARESS
sham). Aufudlo 18 waeRnu 2557 9n: httpy/Avww.thaitambon.com.

3u Tevinuwi uazanuz. (2556). lusia OTOP Rudu. Aufuile 18 werdmen 2557
N inside.cn.mahidol.ac.th/mkt/attachments/568 OTOP_PocketBook.pdf.

Ustdiaas 931any. (2556). MsAnasIgaeaavileinua vilwansnsilne T w.e. 2555,
Fuduile 16 WeAINNEY 2557 3110: cddubon.net/Filesdownload/
kansan56.pp.

AnsaAd ANaNUIA. (2556). Jaduganudisansgsivvesiussnaunisilésu
nsfnassanpendudmisiuaniendndug seiu 5 an Sunedunie
Jarind@eddv. 2. MsWauIgLYLLAzAMAINTIN. 1(1): 31 - 41,



82 15815INBINITTRNIT U 3 aUUAl 1 (2559)

Journal of Management Sciences, Vol. 3 (1) (2016)

gUas 890 uarinil vasinfen. (2554). MsHAUIUTIIAMIINARN sl YU
WINYLAN. B¥aT : WNINYIETIVA LA

guas e, Ul Wrense uargudl ganse. (2557). n1swandamnavuIngdeu
Tuwaiuiivsuaulfnuuuimaasegioadeassd. svan: unineds
uiguran.

Tenauynd. (2556). Toneudawmdn szan. Auduiile 16 nqadnioy 2557 97n:
http://www.thaitambon.com/aboutus.

Kotler, P. and Armstrong, G. (2011). Principles of Marketing. 14th ed. Boston:
Pearson Prentice-Hall.

Smith, A.D. (2010). Nationalism. 2nd ed. Malden: Polity Press.



NFAATITVRUUARENSShw e UIalsINETUIAYIY
ludwminuassnvdun

fug1snd wauduiies *, guan wiindey

UNANED

v
a a

mMeAdeil Tinguszasdilednuduyusedvsinymeuialsmeuiayuvy
Tudwminuassvdudunsitusiunudeyawuudounasluyunesevuinig
seatuil 1 ganeu 2556 fefufl 30 fugteu 2557 Fadlveurmanznisuszdiy
suunetnd Wldadadviunumaasvgmans lngldisnsawinsuudiae
FIYAAR ANULUUVRIENTNUUAANTENTI@51504dY (2556) ngudieea
Dulssmenuaguruludainuasssdunsedu F2 Sunu 15 lsaneuna
HANTIRENUT Tsenenunagususeau F2 dnunusednsnissnyimeiuia
usnsaiu Tasdvssnwmeuadissnsddunuiineuenade 561.89 vinseats
dunuiinsluade 2,836.83 vwsetuueu Avisnwmenunaussiudsnuiifunuy
flheueniade 392.24 vsers sunuiineluade 2,62055 UmseTuuey uay
avssnwimeunausiugunindunthdfunugisuonads 543.97 vmsonds
dunuiingluede 2,428.55 visiefuusu
Fdndiy: funuitheuenaderonds, funuiithelundeseTuueu, Avsinwmetuia
T5aneEUIAYUIUTEIU F2

1 o = o o o8 o o - o - <
UNANYIVANGATUYTURIUNG wMIngaemalulagslnadanu
E-mail: kanyarat.sa@hotmail.com

(2] A N S - < . )
mmi&jﬂmwsmiﬁﬁﬂ% wInendemnalulagsnvapadaiu E-mail: song usana@hotmail.com



84 15815INBINITTRNIT U 3 aUUAl 1 (2559)

Journal of Management Sciences, Vol. 3 (1) (2016)

Patient’s Right Cost Analysis of Community Hospital
in Nakhonratchasima

Kanyarat Saensunthai ”, Usana Jangkloy

Abstract

This research aims to study the cost of patient’s treatment as
ofright at the community hospital in Nakhonratchasima provinceduring
1* October 2013 until 30" September 2014. The scope of the analysis
concentrates on only an accounting cost not including an economic cost.
The method for calculating a patient’s cost is employed from the Office
of the Permanent Secretary Ministry of Public Health (2013). Data were
collected from the provider perspective, 15 community hospitals at level F2.

This research found that the patient’s cost per rights of the 15
community hospitals that including government of ficers, Social Security UC
Scheme, and Universal Coverage Scheme were different. The government
officer’s treatment average costs were 562.89 baht per OP visit while
the average cost was 2,836.83 baht per IP admission. The Social Se-
curity Scheme’s treatment average costs were 392.24 baht per OP visit
whereas he average cost was 2,620.55 baht per IP admission. Universal
Coverage Scheme’s treatment average costs were 543.97 baht for per

OP visit whereas he average cost was 2,428.55 baht per IP admission.

Keywords: Costper OP visit, Costper IP admission, Patient’s right Community
hospital level F2

W Student of Master of Accountancy in Rajamangala University of Technology Isan
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Andan Ageuuty Ad1amun AastsUlng AldTenulasenig lneiusiusiu
Tayanniieidning enasmadndeduveddsmeuia wagtufinasluiuy
Juiintoyasuyuaian uenauniieiuu

3) Junsunsndesdoyadiamu (Capital Cost) Fayalunisduan
FunuazUszneude Adeusaasiue Adensiaeimsuazisieasne Ada
SmhelnsAnadeumeuuuidunss audaduiuiimslinureustasmhedunu
Tnatiusiusmdeyasinauian wazdufinaslusuutuiindeyadunuatayu
WENANUVILEA LYY

2. fumpumIATesiesdnIuay Inntheduny
Tsanguaguvuseay F2 aefmuamiigduuaanguau/idieny

a wa P

yaslsameuialaenguanu/disnu axdesdvirfianuiiujianuiideyanisly
ninensidnau wasinandniiannsodaléd Tasasduunguisunuoonidu 2 qud
v uaz 4 miesuu fell guidumundnusznoude 3 misesunu T wie
funuiinelAnseld mhedunuliuinsiislnenss shodunulivingdu o
nazAugFuyuaTuayuUsEnaufe 1 miedunu Téun mheduyuilinelyifn
518l
3. funpunswIAFYUIIASs Direct Cost)

ndayasuyualse (Labour Cost ) AuvuA1Tan (Material Cost) uag

FuvuFnawmu (Capital Cost) snAurandusunumansssumilesuyy Jiaunsa

Bouduaunsland
Total Direct Cost = Labour Cost + Material Cost + Capital Cost

4. %umaumiﬁmméfmqumaﬁau (Indirect Cost)
Funumanssitinduludisaduayy viedniguddunuatvayy
FadumhedunuitlineliiAnseld asgnnszarslududuumadenveagud
suvundn T6un miesunuiineliAns el mhedunuliuimsdtaslnenss ua
miedunulivinisdu q muenudiuslunistisnsieativayudiunayfu
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nMsiRsERRuudiednsshwneutalsswerutaguruludwiauassudun

Tngorfendninasinisnszaeimngay uazdnassrunuieiSivadaidunss
(Reciprocal Simultaneous Equation Method)
5. ﬁﬂgumaumiﬁwmméfunumu (Full Cost)
thiuyumanssvesgudsunuvan ldun mhedunuineliinels
wiheguyulvuinistielaenses nhodunuliuinsdu q swiuduumeden
ldsunsnszananguédunuatuayuvesmefunuiilineliansels agld
Husuyuzam aunsaideubuaunisld fdl

Full Cost = Total Direct Cost + Total Indirect Cost

6. Sunounsinnguaudsununanlugausiuuaanss
iesnmislinisuamnadinvdusaanmssiiunisnni
vilsvedunu eliiaenadesfuszninadunuuazdeyaniinviiiegldduia
AUNUTIEAINTTY MEITINTIEILAUYUADIIAIY (Cost to Charge Ratio) 39684
uTwiuunmheduuiiieadesiunmsliuinsunfuduuvesusiag g
Arsnw Ineutsoanitu 14 ngu mulassaomninAinyivesssuuatannisiny
NYIUIATITIUNNT
7. funounisidenlosiunuianssulugnanan
thiuvumnea$ng 14 gy uazAdnunTemnaminuiGeniiy
31NNIAUSNIT 14 NgN UIAIUINALUUINITIIERINTTUTDUAGLNAY AI8TD
SnsansfunusiesAue (Cost to Charge Ratio) mugns el

AUNUVLINASNYT (Cost)
ANTNEITI8MINAITNE (Charges)

AUNUFABIIAVIY =

8. %umaumsﬁwmzuéfunuu%ﬂ’mﬂaﬁaﬂiiu
thénndnsunuionavenunguuinsild guiusaveves
wiaznguuing alasunuusnsTeianssuveusiagnguuinig
9. funpunisunfuuiaeeyaaa
Tagthdunuudnissefanssuveuiasnguuinisvesiiniuuinismil
sy Inedamuuinsilisu seldunudthsseyana
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10. %y’umaumiﬁwmw’quuiwa?{m%wé’ﬂﬂizﬁ’ummw
ideyadUlsseyanaudnngulaewusesnidu 3 ans laun and
F1519m15 AvsuUsziudeen uardvudnusziuguaindumt Wedavidunu
ftasuon uazdumuitaslu fail

AuvuiUIeeyaraRUIsuenmUEVESnYIMEIUIA

FuuEUEUeNAanss = - i —
Iuuasteuenmudns

suuitheeyanagUislunudnisnyneuna
uuTuueudtielunudns

suughelusiaTuueu =

dsUnauasaiusiena

dquna

nsAnwdesnsiiseidunusednsinyineiuialsimeiuiaguely
JTAUATTENTEAU F2 $7uau 15 Tsanenuia Teuuseanad 2557 wandluningiu
Fan5197 2

M15197 2 agunanTiinseidunuieansshvineualsimeviayuyuludmin
WATTIWANTEAY F2 Yeuuseann 2557

AUy AUYUAILT AuvUATIER AUYUAIRY |5

gaﬂ'w (um) 757,190,498.78 458,354,597.72 | 91,781,747.02 1,307,326,843.52
Sovay 57.92 35.06 7.02 100.00

AUV FUNUNINNTS FUNUVNGRN | 53U

gaﬁw (um) 936,288,189.02 371,038,654.50 | 1,307,326,843.52

Jovay 71.62 28.38 100.00

Y ans ans avisuseiiu ERtt

HUaeuen 415193 Uszriuday quaneunt

gaﬂ'w (um) 72,497,126.36 35,498,315.38 525,251,354.88 |633,246,796.62
Sovaz 11.45 5.60 82.95 100.00
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MsiRTERERuudednsshwneutalssnerutagusuTudwiauassudin

M19197 2 agunan1shasziunuseanssnyImeuialsmeutagusuludanin
YATTIVAUNSEAU F2 Vsuusean 2557 (sia)

Uy ang ans avisuseiiu 33

Huaely 1519013 Usziudeny AUANAIUNT

;&aﬂ'w (um) 33,942,621.99 15,953,887.34 349,630,909.08 | 399,527,418.41

Jovay 8.50 3.99 87.51 100.00

suuiheuen | dns ang Anduseiu Funuiade
41599015 Useiudenu aunmdunh | donds

G]I’EJ@]%:G 561.89 392.24 543.97 534.34

fuuiely | &ns ans Andusedu Funuinde
41579015 Usziudenu auameunt | detuueu

sioTuuou 2,836.83 2,620.55 2,428.55 2,465.91

NI 2 aguran1sTilATIgviRuuAeanEnw e UIalsame1uIa
guyuludminuassvdunsedu F2 Yeuuseannd 2557 wananInsaun1sasusuyu
Q’ﬂwﬁgwmwhﬁ’u 1,307,326,843.52 U wuatlusiuyumnemss 936,288,189.02 U1
Fuumsden 371,038,650.50 U waidlesann fdeliAnvIaMEAYEIIY eI
91519M3 @nsShwmeruialseiuday ansinwineruiauseiuauaIng L
Failiunuauonuasiumudtasluia 3 Avd wihfu 1,032,774,215.03 um
wuanludiunuiiiousn 633,246,796.62 v duyuiUasly 399,527,418.41 um
Festunuitaeiimaeey 274,552,628.49 v szidudiununisliuinsiiieves
AnSSnwIne1u1ausIua1an1 AnsShwine1uiayaraseanIuy wazdnsinw
WA WIU. gURAWR EnSSnwmenuIanasyunauny &dsnwmetuiatnseliues

a

ansinwmeUaUsEAueNYY AVBSNYINENUIREIATIZR LardrBnwneuIadu o
Aty Lieliudnlsame uiagusussAu F2 uiasuia §1uau 15 1sane1uia
frunurednssnyimeiuiavesitisuensenss uavdUisludeiuueuy idele

= £% '

Anwduyusiadnsinvine1uiadiedn lneuaniseasidunlumnsne 3 - 10 Al
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A13197 3 FayadunuvesiUlsusniinfunisinwirenss ansinwineiuia
9519015 AETneneuIaUsEiudey AvEshwinenuialseiuguaim
tunth Yeuuseann 2557

TsanguIauuTUIEAU F2 AunugUae a2 . muvgu. M

) e wUlsuanmanss
GRGRN 52,998,421.39 107,709 492.05
3N 48,757,142.93 97,782 498.63
ﬁwuLuﬁau 29,964,228.33 55,900 536.03
Tuulng 61,171,565.02 112,161 545.39
I‘uugq 90,223,395.49 147,561 611.43
YIUAL LN 54,877,245.53 51,362 1,068.44
PELnag 35,800,000.64 89,634 399.40
YIUNLLAAD 21,344,071.60 62,008 344.21
NUBIYEYUN 47,935,136.91 97,505 491.62
WASALNNUN 27,934,090.53 65,478 426.62
Tuuung 31,483,982.35 58,682 536.52
5’&1}1@8’3 42,151,860.73 64,121 657.38
waunseieshaudag 100 U lesena | 17,921,046.27 52,617 340.59
VRO 27,389,990.62 57,458 476.70
NIENDIAAAUNTELAYTA 80 NIV 43,294,618.28 65,126 664.78
374 633,246,796.62 | 1,185,104 534.34

1ne1997 3 uansdeyadunuvesiasueniiiniunisinwienss
avzsnuneruiatnsvns ansshwinenuiauseiuday avsshuineruiauseiu
guanenumih vedlsmerunaguuludminuasedunseau F2 Yeuuseana 2557
$1uu 15 Tsmeuna wuh Suunisdnwdineusniadenintu 534,34 vmseads
Tnelsmenuiarmasunuas ffuunisinuidihouengeaauiiu 1,068.44 Umsonss
500N A Tsmeutanssnesiiaunsuiiosh 80 weswiiu 664.78 vmseads
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nsnszirunusednssnwnetuialssmeruiaguruludmdauasndin

dulsmerunamdunsziesiannagn 100 U diesens Siununissnwdiouen

faaviniu 340.59 unsieAs

A135197 4 TeyadunuussUigusniiiiiunisinwdease@nsinyingiuia

9151911509UU ST 2557

ANTShwmeutadnsvng

T59NEUNRYUBUTEAY F2 .. B Aumu
A A {Uasuandonss

GG 3,831,640.08 8,007 478.54
3N 4,831,862.29 10,041 481.21
ﬁ'ﬂum?ﬂ'm 3,753,820.69 6,773 554.23
Tuulng 9,339,545.54 13,993 667.44
quqa 11,178,429.30 16,961 659.07
YVUAL LA 8,027,429.77 7,364 1,090.09
PULDA 4,453753.91 12,360 360.34
YIUNELAEAD 3,484,704.12 10,193 341.87
NUDIYYUIN 4,167,793.22 7,611 547.60
UASALINUN 4,964,500.34 10,068 493.10
TunuAg 3,166,467.72 5,882 538.33
5'\‘1‘13’11,%8:1 4,051,925.62 5,886 688.40
waunsengshiauiag 100 U Wegena 1,650,194.46 4,579 360.38
dnzluute 2,600,062.67 4,945 525.80
NIENDIANRAUNTELAYTH 80 W5 2,994,996.63 4,360 686.93
39U 72,497,126.36 129,023 561.89

1NANTN9N 4 wansteyadunussUisusniiiisunisihuisensy

a
U

nE¥nwINeIUIatITIYN1svedlsangutansulumiauasTvaNsEAU F2
auUszann 2557 31w 15 lsameuia wudn daununissnvigiigueniade
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Wi 561.89 umseass Tnglsameunaruazwnlasilmmunssnuglisuenasgn

WU 1,090.09 UMABASY 5898911 AB 1saneIuIalailenintu 688.40 UM

sloAss dulsaneunavumziaae dduyunissnwdiieuendan Winiu 341.87 um

DAY

A13519% 5 JeyadunuveUlsueniiiunisinwisenass ansinvimeiuia
Usgiudennteudszana 2557

AndSnwrnweurausenudeny

159NETUIAYNTUIEAU F2 . . Aumu
Ao as funsuandanss

GRGAN 3,386,497.86 8,607 393.46
A3 1,870,018.71 5,078 368.26
thuwmdon 836,917.72 1,966 425.70
Tuulvey 3,441,444.65 13,943 246.82
Tuug 6,289,511.16 12,632 497.90
YINASLNUES 2,692,420.70 3,228 834.08
PELnag 1,262,288.69 3,856 327.36
VIUNLLAED 2,134,678.69 9,391 227.31
NUBIYEYUN 5,000,501.92 13,402 373.12
LASEAUNUN 2,174,796.46 4,482 485.23
Tuulag 819,510.56 1,952 419.83
Suhiden 2,338,566.73 4,268 547.93
waunseneshauiag 100 ¥ Wlesens 841,789.41 2,279 369.37
VTN 1,015,750.76 2,418 420.08
NIENDIAAAUNTELAYTA 80 NIV 1,393,621.36 2,999 464.70
374 35,498,315.38 90,501 392.24
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nsnszirunusednssnwnetuialssmeruiaguruludmdauasndin

nAn5197 5 wansteyadunuvesiUisuaniiiniunisinusonds
anginunerunalseiuderuvedsmervaguouludminuasssduisedu F2
Yeuuseanay 2557 9w 15 lsangruna wuda daununisshwigUisuen
WAswinty 39224 vinsdends Taslsmerunaruasunuasiidununssnegiae
uengagAwniy 834.08 vmrenss s0sann fe Iﬁqwsnmaﬁ’aﬁjl,%sn whiiu 547.93 um
foAss dulsimenuavinziaasiinununsinwdiisuenian wiiiu 227.31 um
sionds
asdl 6 Foyaduyuvesfiisusniiiniunisinusonds ansinuineiuia

UseriuavnnauihUaudssann 2557

AnssnwmeunauseiuguaInduniin
T5INYTUIAYUBUTEAU F2 . M fiunu
Aunugla A finsuansonss

GAGAN 45,780,283.45 91,095 502.56
3N 42,055,261.93 82,663 508.76
ﬂmm?ﬁlau 25,373,489.92 47,161 538.02
Tuulneg 48,390,574.83 84,225 574.54
Tuuga 72,755,455.03 | 117,968 616.74
YA LNUE 44,157,395.06 40,770 1,083.09
MIBUA 30,083,958.04 73,418 409.76
VIUNTLAFD 15,724,688.79 42,424 370.66
NUBDIYYUIN 38,766,841.77 76,492 506.81
WASALNHUN 20,794,793.73 50,928 408.32
TuuuAs 27,498,004.07 50,848 540.79
Suhien 35761,368.38 | 53,967 662.65
dunsviiesiauiagn 100 U iesens 15,429,062.40 45,759 337.18
AUt 23,774,177.19 50,095 474.58
NTENOIAUAANNTZIAYTA 80 WITW 38,906,000.29 57,767 673.50
374 525,251,354.88 965,580 543.97
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21191971 6 wansteyadunuuesiUisueniiiniunisinudends
ansSnwmenuiadseiuauamdiuntivedsmeiuiaguruludminuassvdun
seu F2 Yauusvanas 2557 $huny 15 Tsamenuna wuh diumumssnuniihousniods
whity 543.97 vndeads Tnslsmenavuazunuasisununisnudaeuen
29an WU 1,083,090 Uisenss sosasn Ao lssmenunansenesdiadumssifiesh
80 33w Wiy 673.50 vsleads dulssenunawndumssiioshauiag 100 T
lesenafidumumssnydtasuendian Wiy 337.18 vdeads

A151991 7 ToyasuyuvesrUiglundisunisinuideiuueu anginuvineiuia
951935 ABShwmenualseiudiay @vsinymeunalseiugunn
dunthtauuseanm 2557

TSINYIVIAYUIUTEAU F2 FunugUae Juueu | ,, mu;vp:!’
: T guaeludaiuuey

GRGAS 35,280,422.88 | 14,112 2,500.03
A3 25,823,947.19 | 10,616 2,432.55
Trumden 13,648,778.96 6,345 2,151.11
Tuulne 40,704,967.13 | 16,533 2,462.04
Tuuss 36,308,642.57 | 23,138 1,569.22
YIUALUALE 31,499,653.19 | 10,457 3,012.30
AIBUAA 22,491,706.82 | 11,434 1,967.09
VIUNLLAED 47,714,081.93 9,452 5,048.04
AUDIYYUIN 37,427,284.32 | 17,166 2,180.31
LASEUILU 21,428,691.46 5,707 3,754.81
TuuLag 18,643,527.78 9,125 2,043.13
SuhiFen 20,460,967.44 9,262 2,209.13
wannsziieshauiag 100 Yidlesena 16,171,166.37 5,243 3,084.33
AUy 13,506,391.85 5,516 2,448.58
NITNDIANADUNTZLAYTA 80 WITHN 18,417,188.53 7,914 2,327.17
394 399,527,418.41 | 162,020 2,465.91
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nsnszirunusednssnwnetuialssmeruiaguruludmdauasndin

13 7 wansdeyadunuvesUanluiidiniunisinuide fuueu
avssnymeuiatnsvnis ansinvineunalseiudau ansinwimeuialseiu
qmmwmwuwaﬂiqwEJTuwasumiﬂua]amﬂuﬂiiwauﬁmu F2 Ysuussanas 2557
F1uau 15 Tsameuia wudn dduumsinugvasluadewintu 2,465.91 v
sofuuey Tnelsameuiaviumziaaedfuyunisinugisluedsgegaminiu
5,048.04 UMFDIUUDY T99R9UIABISINENUNARAIAUNINUNIINAY 3,754.81 UM
siofuuou danlsmenuialuugsddununsinuiiiaslumgauiiiy 1,569.22 ym

Ao TUUDY

A15199 8 TayadunuvesUisluiidsumsihwidetuneudnssnwineiua
51yn1sUsUUTEIN 2557

Anssnwimeunatsuns
T5IWINUNIRYUTUITTAU F2 . W . fiunu
' AUNUNUIY WU | ,, U
Y dUanTudatuuau
[GEGRN 1,832,203.66 830 2,207.47
A 1,838,535.87 712 2,582.21
ﬁ’lumalall 1,809,639.61 633 2,858.83
Tuulney 4,587,581.52 1,450 3,163.85
Tuugs 3,906,797.54 2,055 1,901.12
VIUFLLNLLEN 3,507,397.02 1,068 3,284.08
Weuaas 1,871,306.57 887 2,109.70
YVINNZLAED 4,845,544.04 868 5,582.42
NUBIYQYIN 2,304,286.78 873 2,639.50
LASAUINUI 1,846,648.65 380 4,859.60
Tuuung 1,357,519.72 632 2,147.97
Suhiden 844,775.34 470 1,797.39
dunsEiiesiauiadi 100 U iesens 1,096,966.55 325 3,375.28
AMTIUUTY 1,244,269.61 394 3,158.04
NIENDIANRAUNTELAYTH 80 WSY 1,049,149.51 388 2,703.99
374 33,942,621.99 11,965 2,836.83
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91nM1587 8 wansdoyadunuvesisluiiirunissnuisre uuou
ansinwine1u1atnsnenis vedlsaneruiaguvuludminuassvdunsedu F2
Yauuszanas 2557 $1uau 15 lsaneruna wuin Seuvumissnvguasluedewindy
2,836.83 vsouusu lnglssmenuiaviumeiaaeiiiununissnwgUlslugege
WU 5,582.42 UImADTUUBY 89891 AD LSINEIUIARAAUINUIWYINAY
4,859.60 vmsiotuuou dulsmeruiataiideddununisinudiaslusiige
winilu 1,797.39 umsiaiuueu

A151991 9 YoyaduyuvewUlglunirsumsinuiseiuuey ansinuvineiuia
Useriudsnuteuusean 2557

anssnwmenuialsenudeau
159NETUIAYNTUIEAU F2 . . Aumu
Ao AL fagludetuuou
GRS 1,112,595.99 421 2,642.75
A3 942,995.64 379 2,488.12
Trunden 277,864.21 128 2,170.81
Tuulne 2,159,343.07 793 2,723.01
Ty 1,673,378.62 990 1,690.28
YIUALUALEA 1,611,000.08 436 3,694.95
AIBUAA 750,342.78 361 2,078.51
VIUNLAED 2,063,306.14 423 4,877.89
NUDIYYUIN 2,173,367.87 960 2,263.92
LASEUILU 1,068,788.60 275 3,886.50
TuuLAg 281,082.72 140 2,007.73
Suhiden 827,896.18 357 2,319.04
WwaunsResRamAagn 100 U iesena 316,792.69 120 2,639.94
AMgLuutey 175,022.68 77 2,273.02
NIENDIANAAUNTELAYTA 80 NSTW1 520,070.07 228 2,281.01
394 15,953,887.34 | 6,088 2,620.55




15815INBINITTRNIT U 3 aUuil 1 (2559) 105

nsnszirunusednssnwnetuialssmeruiaguruludmdauasndin

NNeN3e7 9 wansdeyasunuuesitaeluiidhiunisinuse uueu avs
Snwneruiavseiudiauvaslsmeiviagusuludmiauasssduisedu F2
Yauuszanas 2557 $1uau 15 lsane1una wuin Seuvumssnugtasluedewiidy
2,620.55 vsdeiuueu lnglssneruiaviungiaaaiiununissnugUlslugee
Wiy 4,877.89 UMsie TuLaY TR9ANNABLIINENUIARNEUIANAYINTU 3,886.50 UM
sotuuou dnlsmenuialuugeddununisinuiiaslumganiniu 1,690.28
Ao Tuuou

A13197 10 FeyaduyuveUngluniisunisshwiseiuuey ansinvimeuia
UsgiuguamiiuninUeudszana 2557

Anginwneunaussivguamdiuntn
T3 aNeUIAYUTUTTAY F2 . . . fumnu
Ao WU fagludetuuou

GAGAN 32,335,623.22 | 12,861 2,514.24
A 23,042,415.68 9,525 2,419.15
rundeu 11,561,275.15 5,584 2,070.43
Tuulng 33,958,042.53 | 14,290 2,376.35
Tuuga 30,728,466.41 | 20,093 1,529.31
VILATLNUES 26,381,256.08 8,953 2,946.64
TLUOAY 19,870,057.46 | 10,186 1,950.72
VIUNGLAED 40,805,191.75 8,161 5,000.02
WUBIYEYHIN 32,909,629.68 | 15,333 2,148.94
UASAUNNUNS 18,513,254.21 5,052 3,664.54
Tuuuna 17,004,925.33 8,353 2,035.79
SuhiZen 18,788,295.92 8,435 2,227.42
WwaunsAesAaudagn 100 U esena 14,757,407.13 4,798 3,075.74
Svzluute 12,087,099.56 5,045 2,395.86
NIENDIANRAUNTELAYTH 80 WITW 16,847,968.95 7,298 2,308.57
394 349,630,909.08 | 143,967 2,428.55
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91nmsdt 10 wansteyadunuvestiaslufidrfunisinwdeuueu
ansSnwimeruiadseivguamdiumiveddsmetuiayuvuludmiauassisdun
sgeu F2 Yeudszana 2557 d1uau 15 lsaneuia wud Sduunissnugiasly
Laémmﬂ‘u 2,428.55 vmsieTuueu ImaiiﬂwmmasummLaaaumuvguﬂﬂiiﬂmgﬂaa
Tugega Wiy 5,000.02 v msiaTuuey osa Ae lsameuiauivawuuIuitiy
3,664.50 UsleTuuey dulsmenualuugaifuyumsinugtaelusingn winfy

1,529.31 UMs LU

afUs1ena

MnMIAnwIEeIseTEidunuieANSINY N UATH W UYL
ludamdauassvdunseau F2 31w 15 Tsane1una Jaudseana 2557 semdng
Fuit1 RaNAY 2556 HaYut 30 Aueneu 2557 TAunuyarsn 1,307,326,843.52 U
TdnaUAUYUALTE FUYUATIER: AUNUAIamU Wiy 57.92: 35.06: 7.02 laeidl
AUNUAILTIEIGALINAY 757,190,498.78 U TBIAINNABAUNUATAR LYY
458,354,597.72 UV WAAUNUAIAMUY WU 91,781,747.02 UM ANEIGU
HANITITENUTY FAEIUAUNUAINTY AUYUATITAR AUYUAIRMUY danAdodfU
wamsAnaAdelusfininuhdumurusdidadiugean (Funn quimieusng, 2553)
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Food Consumption Behavior of Students in Suratthani Province |

Manolee Sripacraya Penpong "

Abstract

This research aimed to study food consumption behavior.
The relationship between demography factor and food consumption
behavior and relationship between food consumption behavior and
health of students in Suratthani Province. Data were collected from
students sample of 400 samples using questionnaires. The study took
food consumption behavior of students showed that most students
three meals a day; breakfast, lunch and dinner at the average of 3.673
The second was purchased by the cleanliness of the restaurant and
food the seller rather than deliciousness at the average of 3.58 and
least mean of 2.79 was eating half-cooked food. Their body mass index
are standard.

The analysis of relationship between consumption behavior and
personal factors indicated that gender and living area were highly
related to consumption behavior at 0.05 level of significance and health
was not related to consumption behavior. Finally it was recommended
that knowledge on food nutrition should be distributed though public
media in order to promote nutritious-food for good health while
reducing the consumption of those harmful food.

Keywords: Behavior, Food consumption, Student, Health

. Lecturer in the Faculty of Management Science, Suratthani Rajabhat University
E-mail: ma-mail23d4@hotmail.com
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The Relationship Between Practical Factor and Management
Factor and the Result on Development and Quality

Certification of Suratthani Hospital '

(31

Chayanud Thumtuan “, Saroch Natithamakul

Abstract

This research aimed to study operational and administrative
factors and the operating result of the relationship between the workers
and the management on the performance of hospital development and
accreditation in Suratthani. Samples used were 335 hospital personnel.
The basic statistic employed to analyze the data were the percentage,
average, standard deviation, Chi-square test and correlation coefcients.
The research found that factors in the overall development and
management of hospital accreditation were moderate, except for
theleadership of executives which was high. The results of operations for
the development and hospital accreditation were moderate. It was found
that there was a risk of illness from being run down. Environmental and

workplace improvement was moderate. There was not anyrelationship

Y as part of a graduate thesis. On the relationship between operational and the management
and results of operations for the development and hospital accreditation Suratthani.
“ Graduate students. Master of Business Administration in Suratthani Rajabhat University

E-mail: Chayanudl4@hotmail.com
= Asst. Prof. Dr. Faculty of Humanities and Social sciences. Suratthani Rajabhat University
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between operational performance and accreditation. However the
relationship between the executive overview was positively correlated
with high levels of performance in development and quality assurance

levels.

Keywords: Performance in hospital quality improvement and accreditation,
Practical factor, Management factor
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Business Ethics of Tourism in Koh Samui District
Suratthani Province

Sunee Longprasert ', Pluemjai Paijit

Abstract

This research study aims at investigating problems and causes
leading to business ethical problems towards tourism business’s customers
at Koh Samui District in Suratthani Province. The research instruments
were questionnaires responded to by 350 entrepreneurs and 400 Thai
and foreign tourists. Data obtained from the questionnaires were
statistically analyzed through percentage, Mean, Standard Deviation,
One-Way ANOVA and Multiple comparison test, using Scheffe's method.
The research findings showed that the entire business ethical
problems and problems of tourism business at Koh Samui District in
Suratthani Province were at high level. Moreover, all stakeholders were
faced with these problems at high level. The main causes of ethical
problems in the tourism business for customers were pressure on
profit, legality and company’s competition policy. The comparison
among business ethical problems based on general information of
business showed that perspective, business type, staff number, and
operated time were significantly different at the 0.05 significance level.

Ethical behaviors towards customers of tourism business at Koh

1
Y Associate Professor, in Faculty of Management Science, Suratthani Rajabhat University
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Samui District in Suratthani Province was at high level. Comparison of
ethical behaviors to customers in tourism business at Koh Samui

District in Suratthani Province based on general information of tourists
showed that entire image, age and frequency of travelling to Samui
Island were significantly different at the 0.05 level of significance.

Keywords: Business Ethics, Tourism Business, Ethic Behaviour
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Factors of Inheritance and Change in folk media : A case study
of Tepsil Pongkeaw Shadow Puppets Show,
Master of Trilingual Shadow Puppets.

. . .
Suwimon Vatviroj

Abstract

The objectives of this research were to study and analyze
factors of inheritance and change affecting the shadow puppets as
a traditional media of Suratthani Province. It was Qualitative Research
involving in-depth interviews of the following key informants; actors and
producers of Shadow Puppets, the audiences, government agencies,
community leaders, academics, and field observation. The findings
showed that factors of inheritance and change affecting the shadow
puppets divided into two eras; the original (before the community has
been communicated from external agencies) and the years 2003-present.

The factors inherited from the original era are history, geography,
economy, education, religion and belief, relationship inside the community,
and networking, etc. The inherited factors from 2003-present era are
religion and belief, networking, relationship inside community, and
awareness of community identity. Change factors are education and

technology, etc.

Keywords: Folk media, Inherited Factors, Change factors, Shadow puppets
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Instructions for the author
Journal of Management Science, Suratthani Rajabhat University

The purposes of publication

1. To promote and develop the management science in the forms of
articles and quality research which is following the journal scope.

2. To promote the product of the quality academic works on management
science.

3. To contribute the knowledge of the articles and research for
using on the instruction, research and as well as improving the skills of teachers
and students.

4. To be the channel for disseminated management science knowledge

Period of Publishing

Journal of Management Science, Suratthani Rajabhat University
is an annual published journal. 2 publications a year release on January -
June and July - December.

The articles of Management Science

There are 7 majors in Management Science: Business Management
(Marketing, General Management, and Human Resource), Financial and
Banking, Business Computer, Logistics Management, Communication Arts
and Economics.

Type of Articles
Article, Research Article, Review Article, Book Review, both Thai and
English

Acceptable Articles

1. The articles submitted for consideration have never been published
anywhere before and not submitted for consideration during the publication in
another journal.

2. The articles have been published in the Management Science
journal must be approved by our editors and luminaries at least 2 members.
The consideration from the editorial is final.
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3. The author must comply with all conditions that the editorial
defined and the author must agree to editorial revision of the final article
before publication.

Copyright and copying

Copying text or content from other sources without any references
constitutes a serious violation of academic ethics and connected to the
copyright infringement under the Copyright Act, 1994. If there is any litigation
arises, the author is solely liable.

Preparation of manuscripts

1. The article length should not over 25 pages on a single page A5
paper margin by 1.5 x 1.5 cm and insert page number on the top right every
pages (except the first)

2. Use TH Sarabun PSK font, 14 pt, 1 c.m. spaced

Details Font size Format Type
Title (Thai) 16 center bold
Title (English) 16 center bold
Author’s Name 14 center bold
Position, workplace, email 12 left normal
(Footnote)
Abstract 16 center bold
Abstract Content 14 left normal
Keywords 14 left bold
Topic (not numbered) 16 center bold
subheading 14 center bold
Content 14 center normal
References 16 center bold
Table name (specify on Table) 14 left bold
Figure, picture (specify under Figure, picture) 14 left bold
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Components of the article

1. All articles must have Title, The author name, Abstract, and
Keywords both in Thai and English.

2. The author’'s name have to specified the academic status (if any),
position, workplace, email and telephone number on Footnote both in Thai
and English.

3. If there is any funding for research, insert on Footnote both in Thai
and English.

4. The Abstract is not longer than 200 words and 3-5 words for
Keyword both in Thai and English

5. Content

5.1 The articles include an introduction, body and conclusion.

5.2 The research articles include Introduction that mentioned about
background and significance of the problem. It could also include a Literature
Review, Objective, Framework, Assumption, Methodology, Sampling, Research
Tools, Research Methodology, Data Analysis, Findings, Conclusion and Discussion,
Research Suggestions, Recommendations for further research, Recommended
Policy, Acknowledgments (if any) and Reference.

Article submission
The author must fill in the submission form to be published in the
Management Science Journal by attached files with the manuscripts.

References

1. Citations in text: to tell the source of the texts or quotes using
name - year or author - date style. Specify the author, year of publication
and page number such as Niyom Channam (2546: 51) or (Niyom Channam,
2546: 51). English document, specify the name of the author or editor,
Publication years BCE, and page number such as Powell (2003) or (Williams
& Webb, 1994: 18 - 19).

2. References: collected all references documents, alphabetical order
by author by using APA style as follows;
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2.1 Journals and Magazines
Format: Author. (publication year). Title. Journal, year (issue), First page - Final Page.

Example:

Tipwan Apiwatnanan. (2010). The development of learners with learning activities
that focus on integrated studied in general psychology course.
Northeastern University Journal of behavioral science,16(2), 83 - 95.

Sudman, S. (1980). Improving the Quality of Shopping Center Sampling.
Journal of Marketing Research, 61, 423 - 431.

2.2 Books

Format: Author. (year). Title. Publication Place: Publisher.

Example:

Sirichai Pongwichai. (2009). The statistical analysis. 22" ed. Bangkok:
Chulalongkorn University

Kotler Philip. (2003). Marketing Management. New Jersey: Prentice - Hall.
2.3 Proceedings

Format: Author. (issue). Title. Proceeding Title, D/M/Y location. City: Publisher.

Example:

Department of Curriculum and Instruction Development. (1995). Workshop
campaign to promote a love of reading, 25 - 29 November 1995 at
Mahasarakam College. Bangkok: Book Development, Department of
Curriculum and Instruction Development Center.

Atan, R & Abdul Halim, N.A. (2011) Corporate Social Responsibility: The Perception
of Muslim Consumers. Proceeding of the 8" International Conference
on Islamic Economics and Finance. Doha, Qotar.

2.4 Articles from Newspapers

Format: Author. (year, month, date). Title. Newspaper, page no.

Example:

Katiya Mahasin. (2002, 19 May). Opening the centre of a new life experienced

for Thai workers. Mathichon, p4.



15815INBINITTRNIT U 3 aUuil 1 (2559) 203
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2.5 Thesis
Format: Author. (Year). Title. Degree, Institute.

Example:
Thanayu Phuwitthayathorn. (2005). Factors that affected on Spa services in

Samui, Suratthani. Thesis Master Degree, Suratthani Rajabhat
University.

Gillett, J.C. (2011). Monetizing truck freight and the cost of delay for major
truck routes in Georgia. Master thesis, School of Civil and
Environmental Engineering, Georgia Institute of Technology.

2.6 Electronics Media

Format: Author. (year). Title. Retrieved...., From URL Address

Example:

Vej Nujcharearn. (2013). How SMEs adapted in the slowing economy state?
Nation Business Online. Retrieved 10 Nov 2013. From http://www.
prachachat.net/news__detail. php? Newsid =13771457202556.

Virginia Department of Transport (VDOT). (2005). Freight diversion and forecast
technical report: | - 81 Corridor improvement study. A tier one
Draft Environmental Impact Statement (DEIS). Retrieved August 05, 2013.
From http://www.virginiadot.org/projects/resources/Freight%20Final.pdf.

Manuscripts Submission
1. Via E-mail
Send MS office word .doc or .docx files and .pdf file format to
mscjournal.sru@gmail.com
2. By Walk in submit/Post
Submit CD of MS office word .doc or .docx files and .pdf files format

and print out papers are acceptable via address as follows.

The Journal of management Science Editorial, Suratthani Rajabhat University
272 Moo 9, Tambol Khuntalay, Mueng, Suratthani, Thailand 84100
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