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The Impact of Cinema Service Quality on Customer Satisfaction in Fuzhou, China
Lingin Huangl, Phattarawan Tantongz, Somjai Nupueng3
Abstract

This study aimed to examine the influence of cinema service quality factors on customer
satisfaction in Fuzhou City, People's Republic of China, against the backdrop of post-COVID-19
economic recovery and shifting consumer behavior, which has intensified competition in the cinema
industry. As competition continues to escalate, service quality has become a critical factor in sustaining
customer satisfaction and market competitiveness. This study applies the SERVQUAL model to
evaluate service quality across five dimensions: tangibility, reliability, responsiveness, assurance, and
empathy. Data were collected through a questionnaire survey administered to 400 randomly selected
customers from a population of 80,000 cinema-goers. Reliability and validity of the instrument were
confirmed using Cronbach's Alpha coefficient and KMO and Bartlett's tests. Pearson correlation analysis
and simple linear regression analysis were employed to examine the relationships between service
quality dimensions and customer satisfaction. The results reveal that all five service quality dimensions,
namely tangibility, reliability, responsiveness, assurance, and empathy, have statistically significant
positive effects on customer satisfaction, collectively explaining 65.1% of the variance in customer
satisfaction. Customers place considerable importance on the tangibility of cinema facilities and staff
presentation; however, improvements remain needed in the overall cinema environment. Reliability
and assurance, reflected through consistent service delivery, staff professionalism, and brand
reputation, positively influence customer satisfaction. Responsiveness and empathy, demonstrated
through timely staff assistance and personalized attention to customer needs, further strengthen the
overall customer experience. Overall, this study demonstrates that service quality significantly impacts
customer satisfaction in Fuzhou cinemas and serves as a key driver of competitive advantage. The
findings provide empirical evidence and practical guidance for cinema managers seeking to optimize
service strategies and enhance long-term customer loyalty.
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1. Introduction

In recent years, with the continuous development of the economy and the rise in consumer
income, consumption patterns have evolved toward more personalized and experiential demands,
placing new requirements on cinema products and services (Parasuraman et al.,, 1988; Rahayu et al,,
2019; Zeithaml et al., 1996). Many cinemas face operational and service challenges, including lack of
distinctive offerings, poor sanitary conditions, and inadequate environments, which frequently generate
customer complaints and reduce satisfaction with theater service quality. Such shortcomings can
negatively affect brand reputation and competitive positioning. Therefore, cinema managers must
strengthen operational management and service delivery to enhance customer satisfaction, brand
recognition, and market competitiveness (Li et al., 2015; Parasuraman et al,, 1988; Rahayu et al., 2019;
Zeithaml et al., 1996).

The SERVQUAL model, proposed by Parasuraman et al. (1988), evaluates service quality based
on five core dimensions: tangibility, reliability, responsiveness, assurance, and empathy. Tangibility
emphasizes the physical presentation of services, such as facilities, equipment, and employee images;
Reliability concerns the consistency and reliability of the service; Responsiveness refers to the ability
of service personnel to respond quickly to customer needs; Assurance involves the professionalism of
service personnel, courtesy and customers' trust in the brand; Empathy focuses on the service staff's
concern for the individual needs of customers and personalized service.

As a place to provide entertainment services, the service quality of cinema directly affects the
viewing experience and satisfaction of customers. Specifically, the environment and facilities of the
theater, the fulfillment of service commitments, the response speed and professional attitude of the
staff, and the sense of trust brought by the theater brand to the customers are all important factors
affecting customer satisfaction. In addition, whether the theater can pay attention to and meet the
personalized needs of customers will also determine its market competitiveness to a large extent.

However, with the gradual economic recovery in the post-pandemic era, consumer attitudes
and behavior patterns have changed, and the cinema industry is facing new challenges and
opportunities. Therefore, in-depth research on the influence of cinema service quality on customer
satisfaction in Fuzhou area not only helps to reveal the internal relationship between the two, but
also provides scientific basis for cinema managers to optimize service strategies and improve customer
satisfaction and market competitiveness.

Therefore, the specific research question raised this time is: How does the service quality of

Fuzhou cinemas affect customer satisfaction?
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2. Objectives

The main objective of this study is to investigate the impact of service quality in Fuzhou
cinemas on customer satisfaction. The subjects of the study include audience members and cinema
staff in Fuzhou, China. The specific objectives are as follows:

2.1 To examine the current status of service quality in Fuzhou cinemas.
2.2 To analyze the impact of service quality in Fuzhou cinemas on customer satisfaction and identify

the specific factors influencing it.

3. Literature Review and Conceptual Framework and Research Hypothesis

3.1 Literature Review

Parasuraman et al. (1988) established that the SERVQUAL model provides a reliable framework
for evaluating customer satisfaction through five dimensions of service quality, demonstrating that
service quality has a significant positive impact on customer satisfaction. Wu and Li (2017) applied a
customer satisfaction measurement scale encompassing five dimensions to evaluate customer
satisfaction and identified the key dimensions of service quality that contribute to enhancing customer
satisfaction and loyalty. Similarly, Liu (2005) examined the influencing factors of customer satisfaction
and found that when customers' actual service experience during the purchase process exceeds their
expectations, customer satisfaction improves, thereby demonstrating a positive correlation between
service quality and customer satisfaction. Hou (2008) chose the hotel industry as the research object,
and summarized the correlation between service quality and customer satisfaction and loyalty through
a series of demonstration and analysis. Previous research has demonstrated a positive correlation
between service reliability and brand image, with service quality dimensions found to significantly
influence customer satisfaction across multiple service industries (Fattah & Al-Azzam, 2015; Kasiri &
Mansori, 2016; Parasuraman et al., 1988). Several scholars have found that service quality is positively
correlated with both customer satisfaction and customer loyalty, and that enterprise managers who
prioritize service excellence are better positioned to gain competitive advantage in the market (Kasiri
& Mansori, 2016; Parasuraman et al,, 1988; Zeithaml et al,, 1996). Zhang et al. (2022) studied the
relationship between the service quality of Meituan Campus delivery and the influencing factors of
customer satisfaction through SERVQUAL model, and put forward the 7ps service marketing strategy in
order to improve customer satisfaction.

Roy and Mukherjee (2015), through the SERVQUAL model, pointed out that it is necessary to
measure and analyze customers' perception of service quality and process performance at the same
time to improve service quality. Altuntas and Kansu (2019) applied an integrated approach based on
SERVQUAL scale, QFD and FMEA to improve service quality.

Jain et al. (2019) analyzed the automobile maintenance industry by constructing a structural

equation model based on covariance and pointed out that the dimensions of service quality (reliability,
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responsiveness, empathy, fairness and convenience) were positively correlated with customer service
satisfaction. Uzir et al. (2020) found that the improvement of customer satisfaction has a very important
effect on the improvement of enterprise performance, and customer satisfaction is inseparable from
the service quality, product quality and pricing awareness of the enterprise. He analyzed the collected
data by using SPSS analysis software, and finally came to the following conclusion: Customer
satisfaction is positively correlated with commodity quality and service quality. The research results of
Hamid et al. (2019) show that good products or services can positively improve customers' willingness
to buy again and again, and have a significant impact on Internet customers.

Su et al. (2016) took express delivery enterprises as the research object, analyzed relevant
research results on service quality of express delivery enterprises through SERVQUAL model, and
proposed service quality improvement strategies for express delivery enterprises based on reliability
theory. Previous studies have proposed feasible strategies for improving service quality across multiple
dimensions of service delivery, highlighting the importance of systematically addressing both tangible
and intangible aspects of the customer experience (Altuntas & Kansu, 2019; Jain et al., 2019; Li et al,,
2015; Parasuraman et al., 1988; Rahayu et al., 2019; Zeithaml et al., 1996; Zhang et al., 2022).

Yuan et al. (2019) established emergency medical service quality House based on quality
function expansion (QFD), learned from SERVQUAL's five dimensions of service quality and made use
of compatibility graph (KJ) to determine key factors affecting emergency medical service quality and
provide basis and improvement direction for hospital management, so as to improve medical service
quality.

Fattah and Al-Azzam (2015) studied the Arab Bank of Jordan and used the service quality
model of Parasuraman et al. (1988). They found that the five dimensions of service quality (tangible,
responsiveness, reliability, empathy, and safety) have a positive impact on customer satisfaction, which
provides a theoretical framework. Pena et al. (2013) applied the SERVQUAL model to the health sector,
demonstrating that analysis of the gap between user expectations and perceived service quality
provides a valuable basis for measuring patient satisfaction in health institutions. Rahayu et al. (2019)
examined the JKT48 theater and found that all five dimensions of service quality under the SERVQUAL
model, namely tangibility, reliability, responsiveness, assurance, and empathy, were significantly
correlated with customer satisfaction, collectively accounting for 65.5% of the variance in customer
satisfaction. These findings underscore the practical importance of each service quality dimension in
entertainment venue contexts, providing empirical support for the application of the SERVQUAL model
in cinema service quality research. Robson (2015) emphasized the key significance of customer service
and satisfaction in marketing, pointing out its correlation with market share, profitability, repeat sales,
etc., and elaborated on the importance of customer satisfaction from a macro perspective. The main
contribution of this literature is that it reveals the important impact of service quality on customer
satisfaction from different perspectives. Some studies use established models to analyze specific
industries, providing a theoretical and methodological basis for research on cinema service quality.

However, most of the research focuses on the impact of each dimension on satisfaction, lacking
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comparative analysis of different types of cinemas (such as multiplexes and single-screen cinemas). In
addition, there is insufficient research on how to continuously improve service quality based on the

dynamic changes in customer needs. Future research can be further developed in this direction.

3.2 Conceptual framework

Service Quality

(] T

Taneibility

Reliability

Responsiveness |:> Customer Satisfaction

Assurances

Empathy
o >/

Figure 1: SERVQUAL Model

Source: Adapted from Parasuraman et al. (1988)

3.3 Research Hypothesis

Based on the literature review and conceptual framework, this study proposes the following
five hypotheses:

H1: Tangibility has a significant relationship with customer satisfaction.

H2: Reliability has a significant relationship with customer satisfaction.

H3: Responsiveness has a significant relationship with customer satisfaction.

Ha: Assurance has a significant relationship with customer satisfaction.

H5: Empathy has a significant relationship with customer satisfaction.

These hypotheses aim to verify the application and validity of the SERVQUAL model in the
relationship between service quality and customer satisfaction in Fuzhou area. Through empirical
research, this study will test these assumptions and provide scientific basis for the optimization of
cinema service quality.

Based on the five dimensions of the SERVQUAL model, the following regression equation was
formulated to examine the relationship between service quality and customer satisfaction.

Customer Satisfaction = a+ al* tangibility+ a2* reliability+ a3*responsiveness+ ad*assurance+
a5* empathy+e
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4. Research Methods

This study employed a quantitative research approach to investigate the impact of cinema
service quality on customer satisfaction in Fuzhou City, China. A structured questionnaire based on the
SERVQUAL model was developed and used as the primary data collection instrument, encompassing
five dimensions of service quality: tangibility, reliability, responsiveness, assurance, and empathy. To
ensure the reliability and validity of the research instrument, the scale development process involved
a systematic literature review, expert consultation with cinema management professionals, and
a small-scale pre-test prior to formal data collection. Data were subsequently analyzed using
descriptive statistics, Pearson correlation analysis, and Ordinary Least Squares regression analysis. The
following subsections detail the population, sampling techniques, and data collection and analysis

procedures employed in this study.

4.1 Details of the population

The target population of this study comprises customers who attended movies at cinemas in
Fuzhou City, Fujian Province, China, during the year 2023. Based on the Fuzhou Film and Television
Industry Development Report by Fuzhou Municipal People's Government (2023), the total number of
cinema customers in Fuzhou during this period was approximately 80,000 persons. This population
includes individuals of varying ages, genders, occupations, and educational backgrounds who had direct
experience as cinema-goers, and therefore possessed firsthand knowledge of the service quality
provided by Fuzhou cinemas. The diversity of this population ensures that the study captures a broad

range of customer perceptions and experiences across different cinema venues in the city.

4.2 Sampling techniques
The sample of this study will be randomly selected 400 sampling from 80,000 customers of
Fuzhou Cinemas who have attended movies in 2023. Meanwhile, the sample size required for this

study can be obtained according to the following calculation formula (Yamane, 1967):

N
T T Ne?
Where : N = Total population is the number of cinemas customers in Fuzhou = 80,000
n = Study sample size is 400
e = Error, the error degree chosen in this paper is 0.05, and the corresponding
confidence level is 95%
According to this formula, the calculated sample size was rounded to 400, which was therefore
adopted as the sample size for this study. Random sampling was employed to ensure that every

member of the population had an equal probability of being selected, thereby enhancing the
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representativeness and generalizability of the findings. The questionnaire was distributed online to
randomly selected customers using contact information registered with Fuzhou cinemas, and data
were collected between May and June 2024. To ensure the quality of the research instrument,
a cinema service quality evaluation scale was developed based on the SERVQUAL model and the
actual conditions of cinema services in Fuzhou. The scale encompasses five dimensions: tangibility,
reliability, responsiveness, assurance, and empathy, with several specific indicators designed under
each dimension to comprehensively reflect different aspects of cinema service quality. The scale
development process involved three stages. First, a comprehensive literature review was conducted
to collect and synthesize existing research findings on cinema service quality evaluation, providing
a theoretical basis for the design of the scale. Second, experts in the field of cinema management
were consulted to review and refine the dimensions and indicators, ensuring their alignment with actual
cinema service conditions. Third, a small-scale pre-test was conducted prior to formal data collection
to preliminarily assess the reliability and validity of the scale, with further adjustments and
optimizations made based on the pre-test results. Respondents were invited to score each item using

a five-point Likert scale (1 = strongly disagree, 2 = disagree, 3 = neutral, 4 = agree, 5 = strongly agree).

4.3 Data collection, Analysis methods, and Interpretation of results

The reliability and validity of the questionnaire were rigorously tested before proceeding to
formal analysis. Reliability refers to the stability and consistency of questionnaire measurement results,
ensuring that repeated measurements of the same construct yield consistent outcomes across
different times and situations. Cronbach's Alpha coefficient was used to evaluate the internal
consistency of the questionnaire items. The Cronbach's Alpha value ranges from 0 to 1, where a value
below 0.6 indicates insufficient internal reliability, a value between 0.7 and 0.8 indicates considerable
reliability, and a value between 0.8 and 0.9 indicates very good reliability (Cronbach, 1951). As shown
in Table 1, the Cronbach's Alpha coefficient for this study was 0.733, exceeding the minimum
acceptable threshold of 0.6, confirming that the research data demonstrate satisfactory reliability and
are suitable as a basis for subsequent analysis. This paper also uses this validity test. The reliability and

validity test results of the questionnaire are shown in Table 1 and Table 2:

Table 1 Cronbach QL coefficient test results

Sample Size Number of items Cronbach O coefficient
400 23 0.733

Validity was assessed using the Kaiser-Meyer-Olkin (KMO) measure of sampling adequacy and
Bartlett's test of sphericity. The KMO value indicates the suitability of the data for factor analysis:
a value above 0.8 indicates the data are very suitable for information extraction; a value between 0.7
and 0.8 indicates the data are moderately suitable; a value between 0.6 and 0.7 indicates acceptable

suitability; and a value below 0.6 indicates poor suitability for information extraction. As shown in Table
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2, the KMO value obtained in this study was 0.883, exceeding the recommended threshold of 0.8, and
Bartlett's test of sphericity was statistically significant (approximate Chi-square = 4448.852, df = 253,
p = 0.000), confirming that the data are highly suitable for further analysis and demonstrating good
construct validity.

Table 2 KMO and Bartlett tests

KMO values 0.883

Approximate Chi-square  |4448.852

Bartlett sphericity test df 253

p value 0.000

Following the reliability and validity confirmation, three analytical methods were employed
to address the research objectives. First, descriptive statistical analysis was conducted to summarize
the basic demographic characteristics of the sample and the mean scores of each service quality
dimension, providing a preliminary understanding of the data distribution and respondent perceptions.
Second, Pearson correlation analysis was performed using SPSS software to calculate the correlation
coefficients between each service quality dimension and customer satisfaction, enabling a preliminary
assessment of the direction and strength of these relationships. Third, Ordinary Least Squares (OLS)
regression analysis was employed to establish a regression model examining the relationships between
the five dimensions of cinema service quality and customer satisfaction. This method enabled a more
rigorous exploration of the causal relationships and the relative degree of influence of each dimension
on customer satisfaction. The regression coefficients and significance levels obtained through this

analysis provided the empirical basis for verifying the five research hypotheses proposed in this study.

4.4 Sources of research questions and data analysis methods

The research questions of this study mainly come from the theoretical discussion and practical
application requirements of the relationship between cinema service quality and customer satisfaction.
Through literature review and field research, this study identifies the core question of the study: How
do the five dimensions of cinema service quality (tangibility, reliability, responsiveness, assurance, and
empathy) affect customer satisfaction?

To answer this question, the following data analysis methods were used in this study:

Descriptive statistical analysis: First of all, descriptive statistical analysis is carried out on the
collected data, including the basic information of the sample and the scores of various dimensions, so
as to preliminarily understand the characteristics and distribution of the data.

Correlation analysis: Secondly, SPSS software is used to calculate the correlation coefficient
between each dimension and customer satisfaction, so as to preliminarily judge the correlation
between them.
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Regression analysis: Finally, OLS (least square method) regression analysis was used to

establish a regression model between various dimensions of cinema service quality and customer

satisfaction, and further explore the causal relationship and influence degree between them. Through

regression analysis, this study will obtain the regression coefficient and significance level of each

dimension, and provide empirical basis for verifying the research hypothesis.

5. Research Results and Discussion

5.1 Research Results

In this paper, the survey score of tangibility, reliability, responsiveness, assurance, empathy,

and customer satisfaction dimension of service quality of Fuzhou cinema is given in Table 3:

Table 3 Score of dimension of service quality of Fuzhou cinema.

Number Question | Mean ‘ Std. value | Perception level
Score of tangibility dimension
1 Theater service staff in neat dress and 3.422 1.299 agree
friendly manner
2 Satisfaction with the theater and 3918 1.146 Strongly agree
additional services
3 The cinema environment is clean and 2.800 1.336 agree
comfortable, the store is bright, and the
merchandise is displayed neatly
Score of Reliability dimension
4 Quality of service consistent with external 3.375 1.280 agree
publicity
5 Service promises can be delivered in a a.147 1.093 Strongly agree
timely manner
6 Staff will do their best to assist customers 3.507 1.106 Strongly agree
when they need help
7 Punctual delivery of promised service 4.355 0.794 Strongly agree
Score of responsiveness dimension
8 The willingness of theater staff to take the 2.563 1.093 agree
initiative to help customers and answer
questions in A timely manner
9 How seriously your suggestions are taken 3.270 1.079 agree
by the theater management
10 The theater can provide timely service 2.768 1.156 agree
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Table 3 Score of dimension of service quality of Fuzhou cinema (continued)

Score of Assurance dimension

11

Degree of Fuzhou Cinema brand

trustworthiness

3.362

1.088

agree

12

The degree to which | feel safe and
assured in contact with staff of Fuzhou

Cinema

2.357

1.110

agree

13

The degree to which employees have rich
professional knowledge and can solve

customers' problems

4.388

0.573

agree

Score of Empathy dimension

14

whether employees are able to actively
pay attention to whether customers are

having problems

3.995

0.873

Strongly agree

15

Employees show sufficient respect to

customers

2.655

1.357

agree

16

the ability of employees to understand
the unique needs of customers and

provide services accordingly

4.400

0.617

Strongly agree

Score of customer satisfaction

17

Are you satisfied with the overall
environment (e.g. cleanliness, layout,

atmosphere) of Fuzhou Cinema?

4.185

0.873

Strongly agree

18

How would you rate the comfort of the
theater facilities (e.g. seats, air

conditioning, acoustics)?

4.423

0.600

Strongly agree

19

How is the service attitude of the theater
staff?

3.950

0.627

Strongly agree

20

Are you satisfied with the efficiency of the
service (such as ticket purchase, admission,

refund and exchange process)?

3.647

1.037

Strongly agree

21

Does the cinema offer a variety of films

and show times that meet your needs?

4.615

0.585

Strongly agree

22

What do you think of the theater's pricing
strategy (such as ticket prices, promotions,

etc.)?

3.870

0.925

Strongly agree

23

Overall, how satisfied are you with Fuzhou

Cinema?

3.992

0.649

Strongly agree
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As shown in the results of Table 3, in terms of tangibility, customers' satisfaction with the first
two questions, namely employee dress and theater service, is high, with more than 50% of the sample
giving average or even higher evaluation. On the other hand, the evaluation of the environment is
relatively low, and more than 50% of the samples think that the environment is average or even worse.
This indicates that the current staff dress and the tangible services provided by Fuzhou Cinema are
good, but the environment of the cinema needs to be strengthened.

In the reliability dimension, at least 50% of the respondents chose the average or even higher
rating for all the survey results, which preliminarily indicates that Fuzhou Cinema is doing relatively
well in the reliability dimension of service. In terms of consistency of service quality and publicity,
timely delivery of service promises, best efforts of employees to help customers and timely delivery
of promised services, etc., the company can make customers feel reliable and provide customers with
better service experience.

In the score results of the responsiveness dimension, at least 50% or more respondents gave
average or lower ratings to the three questions compared with the previous reliability dimension.
Among them, the lowest customer evaluation is the active help of the staff to solve the problem and
the timely service provided by the theater, and more than 50% of the people think that the three
problems are average or worse. However, from the perspective of the former reliability dimension, this
exactly reflects the shortcomings of Fuzhou Cinema's current service, that is, the staff's attitude and
awareness of providing service to customers are poor, and they cannot respond to customer
requirements as soon as possible, but the overall service quality and timeliness of service can satisfy
customers, which further shows that the staff of the cinema need to further improve their service
attitude. As for the ninth question about the importance of the cinema management to the opinions
of customers, 62.75% of the customers think that the management does not pay much attention to
the opinions of customers, which indicates that the current management of Fuzhou Cinema still ignores
the feelings of customers, and it is necessary to continue to strengthen listening to and paying attention
to the opinions of customers. And combined with the improvement of staff service ability to carry out
comprehensive optimization, so as to improve the service quality of Fuzhou cinema.

Among the assurance dimension scores, customer responses to Q11 and Q12 were poor, with
more than 50% of the sample both giving average and lower ratings. According to the specific situation,
the current brand reputation of Fuzhou Cinema and its ability to make customers feel safe and assured
need to be strengthened. In combination with the previous several dimensions, this is more likely to
be affected by the management's lack of attention to customers' feelings and the untimely service,
but the ability of employees is complementary to this, which is also reflected in the score of Q13. In
the score of the 13" question, all the respondents gave a high evaluation on the professional ability
of the employees and the ability to solve customer problems, which indicates that the current reason
why customers are still willing to trust Fuzhou Cinema lies more in their trust in the service ability of

the employees. However, if the credibility of the management and the overall brand cannot be further
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improved for a long time, then customers' trust will inevitably be consumed in the long run, which
will bring negative benefits to the theater.

In the score of empathy dimension shown, customers have higher evaluation on employees'
ability to actively pay attention to whether customers need help to solve problems, understand
customers' needs and provide corresponding services, while their evaluation on employees' respect
for customers is relatively low. This result shows that although employees are able to pay some active
attention to customers, their respect for customer needs to be strengthened, that is, there are still
some problems in service attitude, but they are relatively good at solving problems and providing
corresponding services according to customer needs.

From the perspective of the previous several dimensions, the current problem of Fuzhou
Cinema is that employees need to strengthen their attitude towards helping customers solve problems
and providing help and services according to different situations of customers. However, employees
have relatively strong problem-solving ability, which may lead to a sense of superiority among
employees because of their strong ability, resulting in a lack of attitude and respect toward customers.
Therefore, this is also the problem that Fuzhou Cinema needs to focus on when improving its own
service quality and customer satisfaction.

From the data given in Table 3, the situation reflected is basically consistent with the
SERVQUAL five dimensions, that is, the theater environment gives poor customer satisfaction, but the
overall facility gives good customer satisfaction (Q17 and Q18). On the other hand, the service attitude
of the staff gives customers an average or even worse feeling (Q19), but the service efficiency of the
staff can make customers feel satisfied (Q20). In addition, the cinema's needs for customers, such as
knowing the show times and promotional activities, can be better satisfied (Q21 and Q22). On the
whole, customers' satisfaction with Fuzhou cinema is relatively good, but 48.25% of the sample still
think that it is normal or even worse. Considering the previous five dimensions, the tangible facilities
and staff services of the cinema, the environment of the cinema and the attitude of the staff are the
areas that Fuzhou cinema needs to improve.

Pearson correlation analysis is a commonly used statistical method to measure the degree of
linear correlation between two continuous variables. It is obtained by calculating the ratio of the
covariance between two variables to the product of their respective standard deviations, and the result
is called the Pearson correlation coefficient (often expressed as r). The value of this coefficient is
between - 1 and 1, where:

A perfect positive correlation is indicated when r = 1, i.e. when one variable increases, the
other variable also increases in full proportion.

When r = -1, it indicates a perfect negative correlation, meaning that when one variable
increases, the other variable decreases completely proportionally.

When r = 0, it means that there is no linear correlation between the two variables.

The Pearson correlation coefficient results in this paper are shown in Table 4:
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Table 4 Pearson correlation results
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C T ®© % © . 3 o ©
© c s 4 Q 2 2 c 8
Q 8 o o £ 0 o} © [0]
= n o ) w < o — o
Satisfaction 4.155 0.355 1
Empathy 3.683 0.576 0.282 * * 1
Assurance 3.369 0.581 0.332 * * 0.208 * * 1
Responsiveness 2.867 0.898 0.331** ] 0.126 * 0.735** |1
Tangibility 3.382 0.591 0.224** | 0.141** | 0.039 0.038 1
Reliability 3.846 0.892 0.161 ** | 0.083 0.281 ** | 0.350 * * 0.587 * * 1

* p<0.05 ** p<0.01

As can be seen from the above table, Pearson correlation analysis is used to study the
correlation between satisfaction and Empathy, assurance, responsiveness, tangibility and reliability, and
Pearson correlation coefficient is used to indicate the strength of the correlation. Through specific
analysis, we can see:

The correlation value between satisfaction and Empathy was 0.282 and showed a significance
level of 0.01, indicating a significant positive correlation between satisfaction and Empathy. The
correlation value between satisfaction and assurance was 0.332 and showed 0.01 level of significance,
indicating that there was a significant positive correlation between satisfaction and assurance. The
correlation value between satisfaction and responsiveness is 0.331, and the significance level is 0.01,
which indicates that there is a significant positive correlation between satisfaction and responsiveness.
The correlation value between satisfaction and tangibility is 0.224, and the significance is 0.01, which
indicates that there is a significant positive correlation between satisfaction and tangibility. The
correlation value between satisfaction and reliability is 0.161, and the significance level is 0.01, which
indicates that there is a significant positive correlation between satisfaction and reliability.

Specifically, the correlation coefficient between assurance and tangibility is 0.089 and does
not reach the significance level (p>0.05), which indicates that there is no obvious direct correlation
between customers' perception of service assurance and the display of tangible facilities in cinema
services. This may be because customers are more concerned with professionalism and trust in the
service process, and less concerned with the physical display of the service.

Similarly, the correlation coefficient between assurance and responsiveness is also low
(0.178%), and although it reaches the significance level, the correlation is relatively weak. This indicates
that in terms of assurance, customers' requirements for service response speed may not be as high as
other dimensions. This may be because customers pay more attention to the professional ability and
attitude of service staff, and whether they can give them enough trust and protection during the service

process.
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These uncorrelated or weakly correlated results suggest that we cannot simply assume that
all dimensions are equally important when it comes to improving cinema service quality. It is necessary
to optimize the service dimension according to the actual needs and perceptions of customers to

maximize customer satisfaction.

Table 5 OLS regression analysis results

(n=400)

Coefficient Std. Error t p 95% ClI
Constant 2.593 0.154 16.787 0.000 *** | 2291 ~2.896
Tangibility 0.022 0.034 4.635 0.000 *** | 0.046 ~ 0.090
Reliability 0.107 0.024 4.404 0.000 *** | 0.059 ~ 0.154
Responsiveness 0.110 0.027 4.034 0.000 *** | 0.057 ~ 0.164
Empathy 0.114 0.028 4.080 0.000 *** | 0.059 ~ 0.169
Assurance 0.101 0.040 2518 0.012 * * 0.022 ~ 0.180
R? 0.651
Adjust R 0.641
F F (5,394) = 26.340, p=0.000
D-W value 1.653

Note: Dependent variable = satisfaction,

** £<0.05 *** p<0.01

As can be seen from the above table, tangibility, reliability, responsiveness, empathy and
assurance are taken as independent variables for OLS regression analysis. As can be seen from the
above table, the R-square value of the model is 0.651, which means that tangibility, reliability,
responsiveness, empathy and assurance can explain 65.1% of the change in satisfaction. During the
F-test of the model, it was found that the model passed the F-test (F = 26.340, p = 0.000<0.05),
indicating that at least one of tangibility, reliability, responsiveness, empathy and assurance would

have an impact on satisfaction. The specific formula of the model is as follows:

Satisfaction = 2.593 + 0.022* tangibility + 0.107* reliability + 0.110* responsiveness +
0.114*Empathy + 0.101* assurance.

The regression coefficient of tangibility was 0.022 and showed significance (t = 4.635,

p = 0.000<0), which meant that tangibility would not have an impact on satisfaction. The regression
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coefficient value of reliability is 0.107, and presents 0.01 level significance (t = 4.404, p = 0.000<0.01),
which means that reliability will have a significant positive impact on satisfaction. The regression
coefficient value of responsiveness was 0.110 and showed a level significance of 0.01 (t = 4.034,
p = 0.000<0.01), which meant that responsiveness would have a significant positive impact on
satisfaction. The regression coefficient value of empathy was 0.114 and showed 0.01 level significance
(t = 4.080, p= 0.000<0.01), suggesting that empathy would have a significant positive impact on
satisfaction. The regression coefficient of assurance was 0.101 and showed a level significance of 0.05
(t = 2.518, p = 0.012<0.05), indicating that assurance would have a significant positive impact on
satisfaction.

In summary and analysis, it can be seen that tangibility, reliability, responsiveness, empathy
and assurance will have significant positive effects on satisfaction.

According to the empirical results obtained in this paper, the research hypothesis proposed
can be tested in this paper, and the results are shown in Table 6:

Table 6 Results of research hypothesis testing

H1 There is significant relationship between tangibility Accepted
and customer satisfaction.

H2 There is significant relationship between reliability and Accepted

customer satisfaction.

H3 There is significant relationship between Accepted

responsiveness and customer satisfaction.

Ha There is significant relationship between assurance Accepted
and customer satisfaction.

H5 There is significant relationship between empathy and Accepted
customer satisfaction.

5.2 Discussion of Result

The discussions on the dimensions of tangibility, reliability, responsiveness, assurance, and
empathy in cinema service quality underscore their critical roles in enhancing the customer experience
at Fuzhou Cinema. Tangibility emphasizes the importance of aesthetics, practicality, and comfort in
cinema facilities, such as modern designs, advanced technology, and immersive environments, while
highlighting employee professionalism and attention to detail in enriching customer impressions (Lin,
2017; Petersen, 2019; Tang & Yu, 2020). Reliability focuses on trust-building through adherence to
service commitments, standardized processes, continuous improvement, and open communication
with customers (Kasiri & Mansori, 2016; Lu & Liu, 2018). Responsiveness reflects the need for efficient
service delivery through streamlined processes, staff training, customer feedback mechanisms, and
technological advancements to address customer needs swiftly (Li et al., 2015; Wu & Li, 2017; Zhang,

2019). Assurance was found to have a significant positive effect on customer satisfaction, underscoring
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the importance of brand reputation, staff professionalism, and transparent communication in building
customer confidence and trust. Customers who perceived cinema staff as knowledgeable, courteous,
and trustworthy reported higher levels of satisfaction, consistent (Altuntas & Kansu, 2019; Fattah & Al-
Azzam, 2015; Jain et al,, 2019; Parasuraman et al., 1988). However, the relatively lower mean scores
observed in brand trustworthiness and customer safety perceptions suggest that Fuzhou cinemas need
to further strengthen their assurance practices to sustain long-term customer loyalty. Finally, Empathy
strengthens the emotional connection between the cinema and customers by leveraging data-driven
insights, feedback mechanisms, personalized services, and emotional resonance through cultural
activities and personalized interactions (Kasiri & Mansori, 2016; Parasuraman et al., 1988; Rahayu et al,,
2019; Zhang et al., 2022).Together, these dimensions offer a comprehensive framework for creating a
superior movie-watching experience that fosters customer satisfaction, loyalty, and competitive
advantage.

In the process of data analysis, we also found that the mean of some observed variables was
relatively low, which may reflect low customer satisfaction with these aspects of service or a gap
between expectations and actual perception. In view of this problem, we have carried on a deep
discussion and analysis.

For observed variables with low mean values, we reviewed their specific statements and
customer feedback one by one. By comparing the feedback of different customers, we found that
these variables often involve the details of the theater service, such as seat comfort, environmental
cleanliness, and service staff attitude. Although these details may seem insignificant, they are what
customers can directly feel during the viewing process, and therefore have a significant impact on their
satisfaction.

We also analyze the reasons for the low mean. On the one hand, it may be that the theater's
service in these aspects is indeed inadequate and fails to meet the expectations of customers. On the
other hand, it may also be that customers' expectations for these aspects are too high, resulting in a
large gap between the actual perception and expectations. In order to understand the reasons more
accurately, we further analyzed the distribution of customers' evaluation of these variables, and found
that the evaluation showed a certain dispersion, indicating that different customers' perception of

these aspects was different.
6. Conclusions

This study comprehensively investigates the relationship between service quality dimensions
and customer satisfaction in Fuzhou cinemas using the SERVQUAL model. The findings affirm the
significant role of the five dimensions-tangibility, reliability, responsiveness, assurance, and empathy-
in enhancing customer satisfaction. Each dimension presents unique implications:

Tangibility dimension: Fuzhou Cinema performs well in terms of facilities environment and

service staff dress, providing customers with a clean and comfortable movie-watching environment,
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which significantly improves customer satisfaction. However, some customers put forward suggestions
for improvement on the overall layout design of the cinema, pointing out that there is still room for
improvement in terms of details.

Reliability dimension: The research results show that Fuzhou Cinema has excellent
performance in the fulfillment of service commitment, consistency of service process and professional
ability of staff, and has won the trust and praise of customers. This reliability not only enhances
customers' confidence in the theater, but also directly improves their movie-watching experience and
satisfaction.

Responsiveness dimension: Although Fuzhou Cinema has made some achievements in the
response speed of staff, there is still a lot of room for improvement. Some customers reflect that
during peak hours, the staff's response to customer needs is not timely enough, which affects the
overall service quality and customer satisfaction.

Guarantee dimension: Brand reputation and staff professionalism in the service process have
an important impact on customer satisfaction. In this aspect, Fuzhou Cinema still needs to strengthen
brand building and customer relationship management, so as to further enhance customer trust and
satisfaction.

Dimension of empathy: The research shows that the staff of Fuzhou Cinema show strong
empathy ability in paying attention to customer needs and providing personalized service, which has
won wide recognition from customers. However, some customers pointed out that employees still
need to improve in respect of customers' opinions and feelings, which will be the key direction of
service optimization in the future.

In summary and analysis, it can be seen that tangibility, reliability, responsiveness, Empathy
and assurance will have significant positive effects on satisfaction.

According to the empirical results, it can be found that Fuzhou cinema has made some
achievements in service quality, but it still needs to be continuously improved and perfected to further
enhance customer satisfaction and market competitiveness. Through the empirical analysis of this
study, it provides strong data support and improvement direction for the continuous optimization of
service quality of Fuzhou movie theaters.

The main contributions of this study are as follows: Firstly, through empirical analysis, the
applicability and effectiveness of SERVQUAL model in the service quality evaluation of Fuzhou movie
theaters are verified; Secondly, it reveals the weak links of Fuzhou cinema service quality, such as
environmental comfort, service response speed, etc., which provides the improvement direction and
empirical basis for cinema managers; Finally, it emphasizes the importance of improving service quality
to enhance customer satisfaction and market competitiveness, which has reference significance for the

service optimization of cinemas in Fuzhou and other cities.



213EITIMYINTTIANTT WAINEBIIVALF3 1993571 U 13 adun 1 (2569) 19

The Impact of Cinema Service Quality on Customer Satisfaction in Fuzhou, China

7. Suggestions

7.1 Suggestions from Research

Based on the findings of this study, the following practical suggestions are offered to cinema
operators in Fuzhou to improve service quality, customer satisfaction, and market competitiveness.

First, cinemas should strengthen service details management by improving the cleanliness and
overall layout design of theater facilities to ensure customers feel comfortable throughout the viewing
experience. Regular inspection and maintenance of seats, audio systems, and air conditioning are
essential to sustaining a high-quality environment.

Second, optimizing staff service attitude and professional skills is critical. Regular training in
service etiquette, communication, and problem-solving should be conducted to enhance staff
awareness and competency. Reward mechanisms can further incentivize employees to deliver better
service and strengthen their sense of belonging.

Third, improving service response speed through streamlined ticketing, admission, and refund
processes will reduce customer waiting time. Deploying additional service staff during peak hours will
ensure timely and efficient responses to customer needs.

Fourth, strengthening brand building and customer relationship management will enhance
theater visibility and reputation. Cinemas should actively collect customer feedback, address concems
promptly, and organize special events to deepen customer trust and loyalty.

Fifth, introducing personalized services through data-driven insights will allow cinemas to
better understand individual customer preferences and offer tailored movie recommendations,

customized ticket packages, and membership programs that meet diverse customer needs.

7.2 Suggestions for Further Research

Future research should expand the geographic and cultural scope of study by including
cinemas across different regions and countries, with larger sample sizes, to improve the
representativeness and cross-cultural generalizability of findings. Additionally, incorporating variables
such as customers' demographic characteristics, movie-watching habits, and social or cultural
environments will provide deeper insights into differences in service quality perceptions among diverse
customer groups, enabling the development of more comprehensive evaluation models. Researchers
are also encouraged to conduct dynamic longitudinal tracking of customer feedback and the
effectiveness of service improvement measures, allowing for iterative adjustments and continuous

enhancement of cinema service quality.

7.3 Policy Recommendations
At the policy level, relevant sovernment authorities and industry associations should consider
developing standardized service quality benchmarks for the cinema industry to guide operators in

systematically evaluating and improving their services. Policymakers should support the digital
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transformation of cinema operations by incentivizing the adoption of technology-driven service
innovations, such as smart ticketing systems and Al-powered customer feedback platforms.
Furthermore, policies that promote consumer protection and transparency in cinema pricing and
service commitments will strengthen public trust in the industry. Industry-wide training programs
supported by government or trade associations could also help raise service professionalism across
the sector, particularly in smaller or single-screen cinemas that may lack resources for independent
capacity building.
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nsguamsvilnandesdulunalulssmelnglésumnuioufinduogwiaiios iesanduilaaidn
fusuuaninanuosneisurlunistondesdy lnsuusus Pop Mart iundslugudnilsuanuiuAaluan
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The Factors in Fluencing the Decision to Purchase Model Blind Boxes of Pop Mart

for Consumers in Bangkok and Metropolitan Areas

Patteera Leelakunarak', Laddawan Lekmat®
Abstract

The consumption of blind box models in Thailand has continuously increased, driven by
consumers' excitement and the desire to win or acquire rare items. The Pop Mart brand collaborates
with internationally recognized artists to produce model blind boxes. This study aims to examine
consumer behavior and factors influencing purchasing decisions of Pop Mart model blind boxes among
consumers in Bangkok and its vicinity. This research employs a quantitative approach using a
questionnaire distributed via Google Forms. Content validity, assessed using the Index of Item-Objective
Congruence (I0C), ranged from 0.67 to 1.00, and Cronbach's alpha exceeded 0.7. The sample consisted
of 400 consumers aged 18 years and above who had previously purchased Pop Mart blind boxes in
Bangkok and its vicinity. The results indicate that brand equity factors, comprising brand awareness and
perceived quality, and influencer factors, comprising attractiveness, trustworthiness, and expertise,
significantly influenced purchasing decisions at the 0.05 level of statistical significance. This study
provides value in explaining consumer behavior within the growing blind box market and offers
practical implications for developing marketing strategies aligned with consumer behavior. However,
the study is limited by its geographic scope, covering only Bangkok and its vicinity, as well as its reliance
on a single questionnaire-based data collection method. Future research should therefore expand to
other regions and incorporate qualitative research approaches. From a policy perspective, the
government can utilize these findings to support public relations efforts and promote product
development, as well as provide opportunities for Thai artists and entrepreneurs to gain international
recognition through the incorporation of cultural identity into product design.
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1. unin

nssuadouvesnaasgu (1u Mysterious Box, Blind Box, Lucky Box 1dusiu) T@suanuilouiisgy
9819310 1le991ndnSnavesdedenneoularuaziiniisdudn vinlvnadosqunareiduuuimanisnaiad
narnvategsnadunly naesguiinisussyldduan wu 01ms Fed soai1 nsmiluusudiuy vesdy
13091919 wazvesliineg demnudouvesndssduiinanarmduiisuazanuiuduiiguilaaldiuan
msdulvauazanuduaivesdudndilésy ilidesnidontendosduiionuaynuasanufudumnndi
n3deAudfideanislaenss (Zortout, 2024) lutlgdundesduuenduldsuanudouiiutuessreiilos
\desnnanusiufievesinesnuuulneduuisnnanvonduazay Faldnanuazdmuelusuuuunadeduuay
Jninssansfavy ilvindeadudunidnluanis

Pop Mart Aasdlud 2010 Tnewanenils wazi3uduainnisvredudilaialnduws Pop Culture
wilaiuszaumnudnse denlud 2014 namdavd suiianislugnisveslumaiinineswuunaesgu
TaglduuAnain “nnves” andu Insisuainasaiandu Molly x Pop Mart wazvenenissauiiedudatiu
wazwusuAszaulan wWu Dimoo, Skullpanda, Cry Baby, Universal Studios Wag Disney naedduvas Pop
Mart uUadudidifausames 8 - 12 fsed3d Fsiisuuuuuazsioazidensiuiu Inefinusanesdu (Secret)
iigeviadaludnnudida W 1 e 96 w30 1 o 144 M5duia Secret Hreifinanududuliungazay
uananil Pop Mart uiauanedudiadmdeliguilaaldazanasunnialudsdlaglidody (Thairath
Online, 2023) wazAatiulnenuiieanannuiu Pop Mart fie Aaiead videanun dan A3AA iwemANY
Cry Baby Sveaniuuandszaunsainmsdesiilutodin lnsthmaefamuidniiennazusses amnuguuay
ANt (Choterat, 2022)

auraAuAduyarfiuAnfiAnnnsiguilanduiaiasiinnsaud Juhefineeniouas
yarlaesiu guslnauesinsdumilnuauazilvinuafdeuindeamuaudiivesdun MyasinuAnIIdum
Usgnoune n13TuiAMnIN MIygniuiuns@ua M3idndudi uazanudnfsouusud (Phetsuwan, 2021
as cited in Chaichana, 2022) Tudagdumniiasunfisndesguuataunislung naesguves Pop Mart
frudunsaudrddndauandende osminnseenuuuiiondnual lnaiunaznissudedudaludads
fimsuanluduudriauaziisiaizudui 300 v Msdudusa Secret dawalviguilnaddnaynuaziusiu

dnvaduslandindianudesnsasauisaiamls dwaliAnnisuanideu e - v18 wagn1suasiulndeln

'
=

Fegasramnsentnfansduildiuwusud
mMsthvesausnussglunaesduuaznssnnuivaatuilinanvenauazaunaoidunaiaii
NA U IMNNE7 T91UIUNIN (Mass Marketing) 91nLAn7 i un1smataanizng s (Niche Marketing)
Taewgiinssuguslnafiasuniasdmalinisnanariudedsnuooulatiuas nslidungreuesiinnudy
Tun1sadramssuuasnsedusonng (Oliver, 2024) franvmwani Vil deinnuaulaflasfnuiilade
oglsiifiavinadensinduladovosjuslnalungumamuasuazUsuama esmndufuiduuildy
madendensosduiiinduogwiaiies sgslsfinny wiieedimananfuuliunmsfvlmemaiandody
wazngAnssufuilaaiuasundastulussfunmen uwianmsnumssanssuiiisites wuidanamide
\BedniiAnwianznsdvesuusud Pop Mart luudunvesuszmealne TnstanzluveiiingAnssugduilan
fidudounarldsudvinannlndeaiifsednann sufsniddednlngingaiiulufingfnssunistedudn
unduvdovesazaniialy ildfinisduuntadeianizvesnisinduladeluszuu Blind Box Aiesdusznautes
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N3gY PaUANAINNISTORUMWUUIHAE 1T Bnnsdanianisysannisseniialadesudnineguilaaniu
Taduiunsnaineeulatiardungieueesienalisvsnasenisinduladendesdy
PorimunsIdemaifwandbiiuinnudnluvesnmsideluasell fysinseiladenfidvdne

¥
=

sensrnduladenaesdulunawusud Pop Mart TunguiusinalmnsannunuasuazUsunma Jaduiuin
avvioungAnssuvesjuilnrealninlasudenseuainusssuuasminainseuladlaegadniay

2. iUz

2.1 L‘ﬁaﬁmznﬂmﬂ"lmﬁuﬁﬂﬁﬁﬁwﬁ‘wam'amié’mauslﬁ]%aﬂa'mduiuLmaLLusuﬁ Pop Mart vesuslaaly
NTUNNUUATUA SN

2.2 \iefnwrmssdninad idviwaden1sindulad endesdulunauusud Pop Mart vesi{usinaly
NIUNNEIUATHA SN

2.3 efnwingAnssunisinauledendesgulinanusud Pop Mart wasuilaalungunnumunsuay
Usuuma

3. AISNUNIUITIUNTIN UATNTOULUIAR WaTaNNRFIUNITIY

3.1 NIIVUNIUITIUNTIY
3.1.1 uulAALAzNg U AMAINIIELAY (Brand Equity)

3.1.1.1 ANUNNIBYDINSIAUAT A5IEUAT (Brand) nuneds Te dydnwal 3Unn ude
osAUsznoudun dlunsseynazuenuerdudviseuinig lasasdudwiliiAnmnuuandainguse 1
ANUMINEvem AU uazANItulavewusLaa (Yoichaiya, 2019)

3.1.1.2 ANUMINEYBIAAAIATIAUAT AuAMTIALA el auATiindureanAuduay
U39 LﬁmﬁuLﬁ@@'ﬁimﬁ’ﬂuasﬁumaﬁumwﬁuﬁwﬁ?uﬂ Judsiitefiuyaduazsenie Taeguilaniian
Furevrefnsdudn iesannueaiuitnsdudiguan Siauafiidsuindenmauiivosdud ity
(Assawapusitkul, 2022) lugaiseaves (Chaichana, 2022) likusnmuAinsduailu 4 esrusznau laun

1. nM3nsentinfiens1dudn (Brand Awareness) angia ANNaInsvesUIlaalunsIvy
LENWEY waransiasdudluaounisaline SauvseeniBuassssu Téun sefunisansilé (Recognition)
fio AnuanansalunmstuduineadiunioasBeannaudieunig deasfoufenuduiesudliifismess
nsinaulad ol esarnluanunsnesurssisasfenvesnandudild uazszdunissdnld (Recall) Ao
anuannsalunsindansdududefinsnanfeussiamdud visduenlifiiivades deddvinasionis
dnaulatemsnznindudduausooglulavesiusinald (Chaichana, 2022)

2. msiienlssions1dudn (Brand Association) wanefis nisifesleiiguslaniirensidudn
FaRnnnauauti anlsslen uaziiruaififedestuamaui madeulssiteassarufioelauasing
sens¥udnsaudn Tne Keller (1998) uiseenidu 3 Uszian leud 1) msidenlosiunandivesnsidudn
(Attribute) & a1 Br9Ba USNWAUENIINIBAM 517 UsTYA e nTenmdnuwalvesld 2) 9T eules
sunndstlovivomsndud Benefit) Jaiedosiuusslovifigusinalasu 3) nsideulosduviruniives
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ATIAUR (Attitude) FaReadosiunnusdnlaesuifuilaniidedudviouins feoraduvinvieau was
anunsaudsuudasld (Chaichana, 2022)

3. 1135V AMAIMYDITUAT (Brand Perceived Quality) nu18fie Au3dnveuilaa
AerfuRannveInAuR LAY sAUR Feazsiouainyszaunisainisldauais msfuiamam
finalasasaemadindulatenazenudnidensaud inszdwlifuilaafuauuaniuagiummes
dudlunana ogelsinm aunmisulidududensetuszduanuwels wu fuslanaeasdnmela
LLﬁ@mﬂ’]Wﬁ%Uiﬁ]%@]é’lﬂ’j’lﬁmm‘tﬁ/\‘i (Chaichana, 2022)

4. MUANAREATIAUAT (Brand Loyalty) #u1eds mm%ﬁuuasﬁawaﬁmaa@uﬁmﬁﬁﬁa
asaudn fudutadeddgyiifudssansnmlunsuinseeniienagand ununan1snaInaNNIT3ne,
gugnAinnazdisdesiuguasty lnsudseenidu 5 sz leiun 1) nslidedndlunsaudi (Non - Loyal
Buyer) Ao {uilnadilifianuuandisseninmmauiwazamnsndsuldnuanuazain 1wy s101vie
n1saanuesnsdud18u 2) f¥e1nanuasdu (Habitual Buyen Ao fuslaafilinsrdudrseiiosnin
AruiAsTy wirdinisuddiunsnisanannauddu 3) Fefindeiulunsudsunsidudn (Switching
Cost Loyal) A QU%ImﬁwaiﬁﬂuwﬁmﬁmsﬁLLazLﬁudwmﬁm?{whﬂ%’mﬁuﬁﬁuﬁﬁunu U ATUNISEY 1A
visomuides 4) Jufinsfuns@ud (Friend of the Brand) fie {uslnafiiinragnitunazuesinsdud iy
duvilwesmuuauam ndnvaivioUszauniseifia uag 5) fiedianugmiy (Committed Buyen) Ao
fuslnaisdngilauasymiuiunsdudiognsdnts lnensdudasiiouisruduinuvowy (Aaker, 1991)

3.1.2 wuRAuANgEnTIBnEwa (Influencers)

3.1.2.1 AN NTIBNENE nsidnSnanideseulay nuneds fiddedeamsendu
iy dnvesnguanvulanesulad uuanaildsuaiulindadenisdnduladedudwasuinig

(Jaroensilworachot, 2021)

3.1.2.2 aeAusznavdAguesidmsdninalunisnisaain gvsednsnalunisnisnain
flesduszneuddny 5 Ussmsfidmasionudifalumsituiladuilan 1dun 1) anudgala (Attractive)
vanefis Anmanansalumsiegaguilansiiuyadnam gUs1e uazvtm Jstaslunisaianmdnualiidves
WA furiuaznszdueudeansde 2) Anulinda (Trustworthiness) Ao Arwnidotiovosnsedrinadii
Anuuazanuamse Jsadnnuidesiuliiuiuilaauazdsaseauaiidwinudeau 3) Anwudiungy
Fenwey (Expertise) Wumnuduwazuszaunisalianzauvesnssdninalunisinaueningd el Fawle
Fuslaauilauavaulsludiudi 4) anuiensm (Respect) fis Anuiuvataznssensuluanuduiavosnss
dvdna Ferhofivenuindofovemanduriuasnsedunsindulate uae 5) aumiloutunguitmneg

(Similarity) {upnupdeadaseniteunsdvinauaznguiuiion wu o1y ypdnan wagdatin Jeaeln
mstdaueduaeiowasiiiulonalunisiduinlaguilaa (Viboonsiriwong, 2018)

3.1.3 uwaAauazngeiineiunganssuguslan (6W1H)
3.1.3.1 AunugvesngAnssud uslaa wainssuguslaa (Consumer Behavior) vianeiia
TnwarnsTeveuslng Fanuutsaniunde Lailuniste YSuamsde fe wazinasnisildlunisdndula

v
A a

Fodudn iunsnseihiifuslanuaniseniiensuaussanuiesnisvesnuieanazdwaliiAnanuianela
(Wongmontha, 2009)

3.1.3.2 Myasennginssuuilaa nsdasigvingAnssuuslaa (Consumer Behavior
Analysis) manefy nszuaunsfunuagideiRstungfnssumsdenasmsldvesiuilan dsenaluyana
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nqunioesdng lasdingusrasdifiod-ladnuareudoinis uundslumsteuwasmadonlddud s
Uszaumsnifidsuasionruiienelavesiuilag doyatilduanmeliesgidasdaeliinnismanannse
Wannnagnsmnaniinevaussauieanisuazamuenelavesiuslnalsogieiiuszavimnuazivnza
Tngmauildlunsdumdnvaznginssuduilan Ao 6W uaziH (Sereerat, 2009) leiun 1) lasagmann
Whsne (Who) 2) fuilandeayls (What) 3) sihlugiuslaadadle (Why) @) uslaeteileln (When) 5) §ulan
Failluu (Where) 6) Tasiidrusanlunisdaduledio (Whom) uaz 7) fuslnadestsls (How) aanndesiy
Samithikrai (2019) find1n91 msseyuazimuataanusalindn 6win 1¢

3.1.4 LL‘u’lﬁﬂLLﬁ“%qwaﬂﬂiﬁﬂaukl%a (Buying Decision Making)

nsandula nuned ﬂiumumsmﬂ,uﬂmaaﬂaﬂ@awmmﬂwawq nden LWE]G]@UEWENFI’J’]@J
maqmisuaawmimiﬁlmnﬂmaﬂ Tnedasorduanus Yoya Lwaﬂwwamamwaqauﬂ'muf] ka3 einIg
Usziiiuyaden uULﬂumimszwmmmsmmau‘k}amasaumuLwasli’ﬂumimmﬂwa (Srikunarak, 2022)

3.1.5 ewAdeiieades

Hongratanauthai (2019) ﬁﬂ‘mﬁﬁ]iﬁ’aﬁddmam'ammégﬂaeﬁyaﬂa'mLﬂ?laqé’wmmuudu: nselAnY
SEPHORA PLAY 1u11 1138 aansuuutindeuindidnnsednddanansznunianssienissuinsdud
agnefitfuddnyiisedu 0.05 naafe Q’U%Im%"Ui’ﬁmm?{ué’wmnéﬁ?uwé’dﬁ]’]ﬂﬁ"l,éf%’wd’naﬁl,l,azﬁagam"m6] el
dodidnnsetinduvutindetn LLazmi%'Uiﬁdmﬁuﬁmmamw’mﬁiam’mglgﬂﬁyaﬂémLﬂ?mﬁ’mmmvzﬁm

Chunkul (2017) Anwinsidenleansaudriuausamesdanisgu nsddnu 91u3le Leala And
1§1d wudn msFudasdudriuausamesianiau inananudureudniigu anuiinvesausanes
Fmdgu msaaFessnliiudinidgu MliAnnsiuiuasnsandfiudantmal

U-on (2020) AnwiamAiusudluguuesvesgninsonisinduladedudriuesulavesuilan
wuin auAuusuilsmesesuilaaia 4 Audnadensfnauladodudrituooulatvesiuilon lnedu
anuinfnouusudinadenisdaduladedudniuesulatuiniian sesasn léun dunisiuilunmunin
suanuianidenlesouusuduazdunisnszvinlunusudaudiu auruusudluyuuesvesuilan
ansaaisanuldiuioulumsudstusasiiodunguandnmenisaaiadadumsidenles 3o asdnydnual
Tidamatuyarveandnsasinazuinig iaduanuiiendnuvaluaziinauidndesloaseuusus il
fuslanandrtoyaiioaiundnasildviliguslnadnaulate

Ramsiri (2021) AnwdadendsannaiiisninasonmssladedudnfissanAalunng 23 BTS vu

=% v

maweivesiuslnalulvanunnumuasuazUsuama wud guslardnazidnfsiunevesiisednfaly

Y a

\NIMEN BTS vundawesidududuusniauenalfissdedudfsedings BTS wazuilaadesilouazyaiud

U
=

wnduindeduiniiszdnuesdalunman BTS luswan TnefudwiedudiissdnAaluinivdas BTS 7if
andnwaifidasihlifuilanandrieuazidui{snvesauialy dduilaaiiuszaunisaliifagsiliiian
mwEniidludslessialiosfiuideduiissandatiunima BTS

Guo (2018) AnwmasuiUszmaunasiniaduiuasnsuiaunmussduiiidmaronnudtlade
vosduaNUseinaIuunesulatvesuslaalunsuvmumiuas wudt Mmssuilugunmndndusidamasie
anusilaforesiduanussmeduinumsosulatvesulaelunsuymamuasegiadideddgmeadffseiy
0.05 lngduiiuslarlimnuaulaunndian Ao veasuiinananndssimaduidnvazianziiuiauls sesasn
fio veduNGnNUsEImATUTnseenuuU Tz audmiuglday wazvouduiindnanyssimaiuiiang
UMY
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Kaewnongsang (2021) 91nn15An87143 84 §w§wamamﬂﬂa§ﬁ%m§ad (Influencen) 7 i nase
msindulatetmenesfuilnateray nud nquiedidumsdnudniugifunavds forgegludas
31 - 40 Y szsumsdnwidnilngjauuiyyes Taarunmlanundian soldseideusyi 15,000 - 25,000
v wazdulvgszneuandnndnauensu/minauressy Swgdnssunisidend endadweiuiven
Mnietlmesuusudmuianniian wardnlvgfinisdenugeamiseoulay vea Shopee/Lazada war3in
wAnfusiivenkusdeeeulaviniian Tnsauwosdinalunsinduladondndmsitvon sesaun Ao
Blogger/1n317 s1ATidonanfausiientenss aaﬂiﬁ 2,000 = 3,000 U LA TN AN N UeTL DL L H BN
THeaniign druseduiiadodudninavesyanaiiideides (nfluencer) wazdunisdnauladedivou
Tnesudidadseglusziuun nansmaaouanuigiu wuin Jededvdnavesyaraiiideides (nfluencen)
Tusumnuiagals Muanudngdeing wagduanumieusungudmang fnaronisinaulade
hvenvesffuslnaterinu ogeiitfoddgymeadatissdu 0.05

Songmuang (2023) ﬁmsnwaﬂiz‘wwENrfjﬁ5‘1/1%‘1/\1amq%‘aé’mmaulaﬂt,l,azﬂ13%’U§m’1§uﬁwAeinmam'
mW’fm?miﬁ]%aauﬁwNﬂuLLwamWaﬁ‘ﬂmﬁTj&JaﬁLﬁ&Jﬁumﬁuﬁﬂﬂiummmﬂmwumum WU ANUARYRIBEN
nsdodsnneaulatvesuilnaluwnngamnamiuns Usznausie 7 ngu A 1) nguasdinuana (Actor,
Actress) 2) nautingas (Singer) 3) NaNA1T1 WN309 WK (Singer - Actor, Actress) 4) nguinfAna (Sport
Figure) 5) NuASNT (News Anchor and MC) 6) Nguw19aM (Beauty) wag 7) ﬂfjuqﬂﬂaiué’mm%guqq (High-
So) WU nqufiidvnamsdedanmealativa 7 ngu fseduanudidyedluszduun tnediisviwanisde
dsueeulatififinnnuinnuaunsa fisudnuainieusniifsgauazitaule TanusnmsdsauildFunseensu
waiilsvaunisalenudemganesuazdwasenmsinauladedudruunanesilaifeaiiie

Nuachakkawan (2021) fnw1dvSnavesinssdnsnavuindn (Micro Influencer) fislasionsidon
Suvaniufisiuteanns Twitch veausluuszimalng wuin svsnavesmssdnSwavuradn (Micro
Influencen) Ailnasianisidensurnaniuisiiutemns Twitch vasifvuluuszmelneg TnssiufinuAniiu
agluszAuunn uazainnisaeuauufgiunudi dvsvesnssdninavuinan (Micro Influencers) finasia
nsdnaulalunisidensurtaniufisiiutomis Twitch lutsemelng sgnitudfynsadffisedu 0.05 uay
dofinsaniladegesnuin duyadnninmesinssdvinalulasduigieuees (Micro Influencer) Lilonuas
Hnsadnsnalulasdungiowses (Micro Influencen) waggluuunsuiauaveidnsidnsnalulasdung
w3 (Micro Influencen) finasianisdnaulalunisidonsusuandufisiiudomns Twitch Tuuszinelne
agafifeddneadnTiseu 0.05

MNMIUMLITINNsTIkaydeTi ATt nsaagUldd
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A1399 1 UAAIHANTATUNUMITIUNNT TULAZWITeMNITRs

31

SRINANY

ANAINTIAUM

HV398ENa

(%

PN TIAUAT

o =2

1%

FUIAUNTIWYBIAUAN

ABDAINAUAN

a

1%
U9

o

1%

ANARDATIAUA

o a

AL

=
AIUAINA

ANTIUIYLTEIVEY

Aulndla
ALLANTW

PRIRMETRLS

ANHLRLDUAUNGLL

P

q

1A

NOANTIULUI

v

a

P

ylade

4
LR

f

N3

Yoichaiya (2019)

Assawapusitkul (2022)

NN msidenles

NN s

NN o

Chaichana (2022)

AR RN NN3IMT

Keller (1998)

<

Aaker (1991)

<

Jaroensilworachot
(2021)

Viboonsiriwong (2018)

Wongmontha (2009)

Sereerat (2009)

Samithikrai (2019)

ANENEN

Srikunarak (2022)

Hongratanauthai (2019)

Chunkul (2017)

U-on (2020)

Ramsiri (2021)

ANINANEN

AN

AN

Guo (2018)

AN

Kaewnongsang (2021)

Songmuang (2023)

Nuachakkawan (2021)

AR RN

AR RN
AR RN
AR RN

AR

Keller (1998)

Aaker (1991)

Jaroensilworachot
(2021)

Viboonsiriwong (2018)

Wongmontha (2009)
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A1999 1 UAAIHANTATUNUMINITIUNTTUUAWITE AT (dD)

ANAINTIAUM HV398ENa
Pye)
[
(el (o ;\(_ é
(S o
ag a% qé ag 89 ;?D
a P [\ “(IE > = )= =
LIDIVIANEN -~ o @ © [ -G <
s | 8] E| ¢ 8 55| .
k= s G kS £ | = zr%a S A s
g | 2| 3|l | = |2 | & 5|8 |%| &
= I’Tﬁ (cug ke =2 (-(_o = U; 1= 5 =
3 & e & 7 A c « EN = (4
e > ) [ 1= ——o > = hary c 36
= e = =1 2 = = 2 = =
I i~ w c c & & & & b=
c = I g g g [ [ [ & =
< < < « « « @« @« @« = <
Sereerat (2009) v
Samithikrai (2019) v
Srikunarak (2022) v
Hongratanauthai (2019) | v
Chunkul (2017) v
U-on (2020) v |V |V |V
Ramsiri (2021) v | vV |V |V
Guo (2018) v
Kaewnongsang (2021) v v |V |V v
Songmuang (2023) v v |V |V |V
Nuachakkawan (2021) v v |V |V |V

9NN 1 ManumunssanssuLagideifetes mefideannsadansziliin Tugaddsiani
mswasuammagAnssuvesuilanegaasn Jasuaurnauduariadesuimsdvinalidiudialu
msafrsanuindefonaznseduanuaulavesiuilae enaldiudvinannnsluslumvesnssdvinaly
uwanvlosudedenuosulatl Wy Facebook, TikTok #ae YouTube fislananalunisadranszualvaudndud
#oans uarludrunisinduladodudvosiuilon wu madrddeyadinifiudumesiin Anuduvey
TuAufffidnvugiimuvdedudifinmaunauivanutuis fadudiairsUszaunsalfiinaulauas
e nsfinudadeddsvinadenisiaduled efududddy e andladviluduilaeluin
ngaumauAsLarUIuLma i udendodudUssinniuasiiadelafindnduliiAnnisdadulade venaini
INNIITNUNIUITIUNTTUEINUT Iuﬂizmﬂl‘wadau“lmy'a]sﬁﬂ‘t«nﬂaﬁaﬁﬁ@m%waﬁamiﬁmaﬂﬁamaua'w’%a
yodazanysznaunieg Jadeaudiulszauniniseain Jadeauiruaiuazladeniungingsy soub9
msAnuideidenlimauidadosnunuranaudmietadesuimsdvina dnlngidumsnuiladons
Svswasonsfnauladelududnussianaiuuad 1ndesd10198 §nan vesnusufiunuas Aol widmin
M53demasunmAnAuAuazmsBrswalulstianvesdunievesaraniiidunaesgui adusdaimg
Tyivosnuidetud
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3.2 NTOULUIAA

NMSANIMUNILITIUNTIUTLWIAA Nquf warnuiTefifedes meideindeyailldulduas
WunseukuIAnuide Tneuszendlduuifauasvguinaainsnduives Aaker (1991) uaz Keller (1998)
wazaidefiinadeswes Chaichana (2022) uunAnAsITugmsBvEnaves Jaroensilworachot (2021) uaz
Viboonsiriwong (2018) wqwﬁmié’f@auh%amaa Kotler (2003) 11138fiientosuas Viboonsiriwong (2018)
ua Srikunarak (2022) TagthsnfvunnseuuwaAslunside Téfanni 1

AMAIMIIEUAT (Brand Equity)
1.713n 5 RUNDIMIIEUAT (Brand Awareness)
2.nsidenlesfunsndudn (Brand Association)
3.ANSNINAREATIEUAT (Brand Loyalty)
4.n55u3luAmnn (Brand Perceived Quality)

nmsandulagendesduling
WUTUR Pop Mart

Jn3ednswa (Influencer)
1.AnuFanala (Attractive)
2.anulinala (Trustworthiness)

3. anugweidenney (Expertise)
4.ANUAIIN (Respect)
5.anumileuiunguidmiing (Similarity)

AT 1 NTOULUIARA

3.3 dUNAFIUNITIVY

PMNMINUYILATTUNTIILaTIMATeM AR Yandensivunauufsuniside il

Hi : AsuA1@S1dUAT (Brand Equity) ﬁ@w%wasiaﬂﬁ@]’mﬁﬂa%ﬂdaﬂdﬂumaLLUﬁuﬁ Pop Mart ¥4
AuslaalungaunmumuasuazUsuuna

Hel : auAnaAuddumsnsymindsnsdudn (Brand Awareness) fdviswasdansaduladendos
dulaaauusus Pop Mart vesguslaalungummumuasiasysunma

Hi2 - AuensAuddunadenleosiunsidudn (Brand Association) i8vswarenisdndulate
nassdulunakuIuA Pop Mart YaeuslaalunsunnumuasuazUsuuna

Hi3 : anens1Audfueuasindndsensiaudi (Brand Loyalty) favswastenisfnauladendos
dulaaauusus Pop Mart vesguslaalungummumuasiasysunma

Hid : AuuenAuAdIuNs¥u§lunmnin (Brand Perceived Quality) f3vswaransdndulate
naosdulaaauusus Pop Mart vesguslaalunsunnaumuasuazUsunma

Hy : Jafodudnssdnina (nfluencen) fBvEnaenisinauladondosdulanauusus Pop Mart
vasuilnalungammamuasiazUuauma
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a a '

Ho1 : Yadegnssdvswadueuiagala (Attractive) S8vswarionisinauladendodulunauysus
Pop Mart veaguslnalunsuvmumuaswazUsunma

Ho2 : YadudnsduBnadiuaralinda (Trustworthiness) ivEnasonsfndulatondesduluiag
WUTUA Pop Mart vesguslaalunsammnamuasuasUsunma

Ho3 : Uadugmsadviswadumudunapdesny Expertise) ﬁ@m%waﬁamiﬁmaﬂﬁaﬂﬁiaafcjaﬂ,uLma
WUSUA Pop Mart vesuilaalunsammaumuasiazUsunma

Ho : Jadurinsedvidnasduninuiaisw (Respect) fdvdnasonisdndulatendosdulunanusus
Pop Mart veuslnalunsavmumuaswazUsunma

Ho5 : Yadugssdnswaduanuimileutunguitimmne (Simiarity) $vEnasonisdnduladondos
dulaaauusus Pop Mart vesguilaalungummumuasiasysunma

4. 35 un1538

4.1 519a2198AYRIUTTVINT NFUATDEN

Uszmnauaznausieglunsided de fiideny 18 VTuly Feerdvegluvansummumuasuay
Uumma fuszaunisalunisdondesdulanauusud Pop Mart ifesannlifideyadeadinfivuiindiuiy
Fuslaanguilfosnadunienis Sudenmatmussuangudiogng nsdilivsusiuudsenns Tneldgns
4834 W.G. Cochran o szduAmdosiudasay 95 nanisAwaldvuinvesnguiegslivesniidiui
385 Mes Lleliidenndesiuingusrasduaanisine wasifielvinguiogrslinuantfmnsaulunsly
Gﬁ'aaﬂat,%dwqaﬂﬁumi%a mafdedeniduuanguiegindudiuiu 400 drege MruanailunisAnden
nqusegvegetaa nedondud ey 18 JTulufenduoglufiuiingummmunsuiouummaid
Uisam’ﬁaﬁaﬂdmdﬂumaLLUiuﬁ Pop Mart ilosannifugfiussaiAniizuazdinnuanuisalunisdndula
Beldtonuadlussdunils Snisdsaenadosiunguitmanenianisnainvesuusud Pop Mart fisfiaend
Fosussulateaudieisinume

4.2 malANSUAI8E19

m%‘jmﬁaaénﬂumﬁ%ﬁ MaIdeFenldisnisidennguiieg 19 uua1zas (Purposive Sampling)
fio Usernsiidony 18 PiuluilendvegluansammumunsuasUinumatinsdondesdulannauusus Pop
Mart Tunsiiusausaudeya

Fsasaeiesdiold funisnsmaeumuiissmsmeaiion (Content Validity) medisesiinis
lEeeNsETUTnm lefinnsanmnugniosazuAluuusuuuasuny wagldiaussedideamgy s
3 911U (895N ALY I LAYATINABUAIINY NABIVBILUUABUATL TINTUIINANITAINTUIDIN
DEL%'EJTU%W?Q 3 v i pszdmaui swmsadai emuarn1eildan 10C (Index of Item Objective
Congruence: 100) Fsluusardosnmiiduiaruasnadoagsening 0.67 - 1.00 Tadeiduiivonsuls Sniis
maAdeliinnsnsanaeuanuauysaiveauasuaulnen s lunedeuiunguUssnnsiisidnuagioly
Tndidestunduitinane $1uau 33 au nduthaantsmageuildufieszimemimdeiiuresuuuasuay
(Reliability Test) faen15mAduUsyans mnud ey (Cronbach’s Coefficient alpha) InefvunLna
AsINgaNagfiseau 0.7 Jull wudn ArduusEAns mnudetuinnndt 0.7 aduinsgiuiivensuld



213EITIMYINTTIANTT WAINEBI VAL F3 1993571 U 13 adun 1 (2569) 35
Uadeniidnswasenisinduladendasdulaaauusud Pop Mart vasguilng

TnguuvasunuauAnfiuainnguiiegis 33 au tieadutadoduamaIns1dudi (Brand Equity)
Usznousie Aunsnsenindensndudi (Brand Awareness) 0.814 #1unisidiealeeonsndudn (Brand
Association) 0.771 A1uA11ITNANARBATIAUAT (Brand Loyalty) 0.844 a1un155U5 luAnN (Brand
Perceived Quality) 0.834 @3udadea1unsednina (Influencen) Usenaun 8 a1uAI1uA 19 Ata
(Attractiveness) 0.774 fuaulidla (Trustworthiness) 0.875 fuaus uandeawiey (Expertise) 0.778
AUAIINATTN (Respect) 0.799 Anuadumdaunungudinaney (Similarity) 0.845 wazdiugaving Ae Jade
Fumsinaulade 0.802

4.3 MaiusauTandaya 3R Msulana

M 3eldisnsiiiudeya Inenislduuuasuauesulatl (Online Questionnaire) H1UM4 Google
Forms G’h&lmidﬂugﬂLLUU?:dﬁLLazsLugﬂLLUU QR Code situmadodsanasularimngg leun nguAsifudud
YDA UUU Facebook 191w POP MART Thailand Community & Market, Pop Mart Thailand Market Wae
%yamaﬂdm?ju Designer Toy Thailand #slun1sifiukuuaaunuaziifaudanses (Screening Question)
wiellddoyaannguiiegisiidivun wonanil msaanuvasuamliinsUszgndanaideiifetes
Lﬁ@iﬁaamﬂé’@ﬁﬁui’mqﬂizmﬁmmmuﬁaﬂ%ﬂﬁ vanmaiiudeyaannnguiaedns Teyadildinluinse
Womenuduiusseninefulsidnw feisnsneada Tneaunsauwtsesndu 2 da ldun

1. MylAsgvivayaiBanssaun (Descriptive Statistics) N15m1A3ewa (Percentage) wavAALd
(Frequency) tiediavideyaiieaiulsevnsmansuaznginssuvesiuilan uazmsmeiads (Means)
Anduifeauusnsgu (Standard Deviation) Wile3iAs1zsiteyaduaarasdudn (Brand Equity) wagiu
AV598vENa (Influencer)

2. MymszideyaiBeeyuu (inferential Statistics) \unisinszideyalagldlsunsudnsagy
neadialunisnaaeuanufgIu (Hypothesis Testing) Ingldafifiuuunisiiasigiaunisannogldany o
(Multiple Linear Regression) \fiennaausaulsdassdwmanesulsny fissdutddymatnsosas 95

5. NaN1529uazanUsIuNa

5.1 NAN1539Y
5.1.1 dayaniluvasgnaunuusauniy

Anousuvasunmdlvgidunands oy 25 - 34 U Fseauns@nsuSayang Usenauendn
winuuIEnensu dgldndesaifieustil 20,001 - 30,000 UM

5.1.2 Yayanginssuguilng

Anounuuasuaudnivyiauilasiadelunisiendesdulumanusus Pop Mart ogfl 1 - 2 ads
soidiou dalddendsrondilumsdondesdulannauusus Pop Mart agfl 300 - 500 uw lasausamosd
HuiiFuvouuniian 1dun Cry Baby Fsfuslnauesienuduendnuaivesdudiinadenisdndulateun
g Tuduvestemislunisgediulve toun Fudinaesguluwna i Atonggshop, Modish Crazy
Shop WA Zendiodawa tiusiu Tasvastuiiguslandalugvmsdendosdulumauusus Pop Mart snniige
fio Yuduns - and Turaaaen 14.01 - 16.00 u. uasilawwmvdnueanmsiaduladondesduluna Tdun n1sde
wazaunTzaud uveuduslaed dudniidedunsstunudesns waznisdaduladelinainaues
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v

wnfign SnnsduslandulvgdvhnisfunmdeyaneunsdnduladeriutemBumesds Fuvasloyaid
st sdnduladendesduluwmainniian laun ngu Facebook

5.1.3 wamaianzidayaladeduamainsdudi dugnsdnina uazdumsdadulade

u

A1319 2 AnadesziuAuAniuTeslaTedunmAIn AN fnsdvinauasnsdndulatelas sy

X sEAU

1% 1 v
fuAMAINTIAUAY 4.09 170
1) AUNNTATTULNDIATIAUAN 4.25 NG
2) AUNSIRNLLIRBRIIEUAN 4.04 170
3) AUANNISNINARDATIAUAT 3.90 170
4) sunssuilunnm 4.18 1N
AuENIBNENG 3.52 un
1) duanuigala 3.43 1N
2)  auanulinda 3.48 170
3)  ATUANNTIUYLTITY 3.62 170
4)  AIUAILATTN 3.62 170
5)  suanuwileudunguidimvaneg 3.47 1N

" e = 7 &
funsandulade 4.16 170

91nA1519 2 Jadesunuains1dudilaesia nuin fazuuuedeylussduunn X = 4.09)
deRtansandusiediu nuin 1) dunsesemindnsdud fazsuuuedseglussdumniign (X = 4.25)
Tnermounuvaeunudmlnglinnuddyiunslidunseiunsidudives Pop Mart Mnideseulatuar
oovlardunniian 2) Funsidesleensidudn fazuuuadseglussiuun X = 4.09) lnsgreunuuasuny
dnilviglvianuddnyfunisiidendnindosduluea iuasdindandesguluiaauususd Pop Mart ludusy
usn 3) suanuasindnfrensidud fazuuuedsegluseduin (X = 3.90) lnegneunuvasunudnilvg
TanudAgfuindiunlduiiesdendendesdulunaaniusus Pop Mart Tuasasialy 4) funissuslu
A frzuuuedsegluseduann X = 4.18) Inegfnaunuuasuaudlnglsimuddyundesguluina
283 Pop Mart finmseenuuuludnvasansiiviala

Hadusugmssdvinalagsin wui dezuuuedveglusedumn (X = 3.52) ilofia1sansesiu
wuin 1) shumuisgeladiezuuuedsegluszivunn X = 3.43) Inegnouuuvasuamainlnglsiaudidy
fugnssdvina (Influencer) Mndosdulanaanuusus Pop Mart fldFsnstiauedivaula 2) fuany
131418 fazuuuadseglussivann X = 3.48) lnegneunuvasunudlnglvianuddyiuaiugdn
Vinalagwssgmdna (Influencen) 733 naesgulunannuusust Pop Mart sgrsiulauazasdlumsean 3) dnu
Aut eIy dazuuuedseglusziuinn X = 3.62) lasgmeunuvasunudnlnglinnud ey
Aw3a8n3na (influencen) 1339ndesqulanaanniusus Pop Mart anunsaesunedeyauaznauadoya
I¢egnagniasnazasuiu 4) srunrmasm fazuuuadseylusyiuunn (X = 3.62) negnouuuuasuaiy
dilvalenuddnyfunisussaunnuduiavesinssdvina (influencen) M33andesduluaaannuusud Pop
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Mart Wuiitheensulunssimiesusesdudn 5) suanuwmilourunguidmne fazuuuadveglussduunn
(X = 3.47) Inogmeunuuasunmanlvaflinnud iy iugmssdvdna (nfluencen) fifldrsengToiferturiu
Qmau%mﬂﬂ’hLﬁa%’méaqejﬂuLmammwiuﬁ Pop Mart

Hadusumiaindulatelasrn wuh fazuuuadsedlussiuan & = 4.16) Tnegneuuuuaouniu
dauiwﬂﬁmmﬁwﬁ“ﬁgﬁ”ﬂuamﬂmvimﬁmﬁuhs?jvaﬂémajuiuLmaLwiuﬁ Pop Mart SnaSsegnauiuey

5.1.4 namsianzidayanagousunignu

nefATenaasvanniziu lnenisldieg esfledinszdnansadfuuunsiiaseiaunisonnes
\FamwAa (Multiple Linear Regression) 33uuu Enter finguszasdifl ennasuanuduiusseninadade
FuAmAnTIALA (Brand Equity) kaztadedugnssdnina (nfluencer) funisinduladondosdulung
WUSUA Pop Mart veaguilaalungammumuaskasysunma

A13199 3 wansAduUszansnvaauaza1duUszdnsnisneinsallunisiasiendadedunuAinsduan
(Brand Equity) uazUadenugnsednina (Influencer) Nidnswasionsdnduladendesduluing
WusUA Pop Mart vesguslnalunsavmumupswazUsunma

Model Summary

Adjusted Std.
Model R R Square
R Square Error of the Estimate
1 712 .706 .706 .36683

a. Predictors: (Constant), Y3786 1uAMAIMSIEUA1A1UN1TTUS 0995 1EUAT (Brand Awareness) A14N13
Foulosuns1@udi (Brand Association) snunnuasinAnfisensidud (Brand Loyalty) wagdunissuily
AMAIN (Brand Perceived Quality) Jaduen598n5wa aruauasgala (Attractive) Auainuliangda
(Trustworthiness) é’mmwmﬁmmﬁm‘mm (Expertise) #1UAMULAITN (Respect) LazAIuANLUd DUy
naaitmung (Similarity)

b. Dependent Variable: nsnaulade

NA15197 3 wud AndudszAnsveanisviiune (R Square) geanwiiy 0.712 vuneAudn Uade
FuAuAIAIAUAIA1uN15TUT A9 EUAT (Brand Awareness) A 1unisid euleadumsi@ud (Brand
Association) AMuANITNANARBAIIAUAT (Brand Loyalty) hazaiun13iusluaanin (Brand Perceived
Quality) Y9385 n598n5wa (Influencer) A1uAMuAeRala (Attractive) Auma1uliangla (Trustworthiness)
F1uAuTIuI L 82910 (Expertise) A1UA211LATN (Respect) waga 1A oufung uivng
(Similarity) mmma%mamiﬂisLﬁumiﬁﬂﬁuiﬁ]aﬁyaﬂa'aaq'uimmal,miuﬁ Pop Mart ¥835 u3laaly
nyunnIIUAsHAsUSIMma laTesar 71.20
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M19199 4 NANITIATIERALNAFILVEIENNTOAN0EA1NTS Multiple Linear Regression Tumsiwnsientade
ATUAMAIAIIAUAT (Brand Equity) wazladeaugnssdnsna (influencen) funisdndulagendes
dulunauusun Pop Mart vedusinalunseymumupswazUsunma

ANOVA®
Model Sum of Squares | df Mean quare | F Sig.
Regression 129.999 9 14.444 107.339 | <.001°
1 Residual 52.481 390 135
Total 182.480 399

a. Dependent Variable: msfnaulage

b. Predictors: (Constant), Jadua1uaAmMAIMSIEUAIRIUNITSUTHIMTI1EUAT (Brand Awareness) AUNTS
Foslosuns1@udi (Brand Association) snunnuasinAnfisensidud (Brand Loyalty) kagdunissuily
AMAIN (Brand Perceived Quality) Jadue 159805 wa aruauasgala (Attractive) Auainuliangda
(Trustworthiness) é’mmwmﬁmmﬁm‘mm (Expertise) #1UAMULAITN (Respect) LazAIuANLUd DUy
naaitmung (Similarity)

N7 4 aansodieneiaisaunRgiu Kl

Ho = faudsumnalaiaunsotharldlumsfissannmsdnduladondeduluinauusud Pop Mart
Yo uUIlnAtungImnamuAsiasUsuamale

He = Faudsduanunsatanlslunsfiansannsdaduladendesdulunanusud Pop Mart a9
AustnalunsavmumuaswazUsuanala

HANITIAIIZI WU 21nM15199 4 Tden Sig winfu <0.001 Fetfesndn & idawuald wirfu 0.05
FeduFauies Ho uazsausu H aunsaaguldhdussuannsmisldlumsfinsannmsdagulatondesdy
Tamauusus Pop Mart vesguslanlungaymaumiuasuazUSuumals etnafos 1 ¢ ogeiidfodfyyaadian
386U 0.05 (F = 107.339, P < 0.05)

Tngmaadeldvinisnadevanudgiu nen1smardulssansannoe (B) vestadediugmen
#5"Au1 (Brand Equity) azadedugmssdnina (nfluencer) fifin3nardemadnduladondosduluina
wUsUR Pop Mart vesfuslnalungaunmusmuasuasUsumma uaRinsanaa iethundnneiuas
Wensel Fansed 5
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A3 5 N1TIATILVNTONDDELTINYAM AIAIN warAIANARIARRBUNINTFINTUNTNEINTRITENING
UadunnuA1nsnd@un (Brand Equity) kazladesugnssdnina (Influencer) funsindulagenaes
dulumauusun Pop Mart vasusiaalunsaunmumuasuazUsuuna e Enter

Coefficients?

Unstandardized Standardized
Model Coefficients Coefficients t Sig.

B Std. Error | Beta
(Constant) 290 134 2.167 .031*
AUNITATERUNDINTIEUAN 250 .040 269 6.268 .000*
frunsienlesfunsidud 042 042 044 993 322
AIUANLAISNANARDATIFUA 022 046 025 485 628
Aunsiuslunmnn 484 044 476 11.011 | .000*
AuALFIgala -143 035 -.232 -4.059 .000*
auanulinngda 186 034 309 5.518 .000*
é’ﬁumwm?’m’lzyl,%mm'lzg .098 .049 137 1.987 .048*
AUAMLLATTI -.050 .048 -.080 -1.047 .296
Auanuwilouiungudmang | 057 035 094 1.653 099

R =0.712, R Square = 0.706, Adjusted R Square = 0.706 F = 107.339

9INPT 5 wan1FiieTIzin1sannosidannaa wuin Jadeiiisvnadensdnaulatondesdy
laaauusun Pop Mart vesguslaalunannumuasuazUSumna laun Jadeamuainsidudi 1) aunis
Aseninfiensdud 2) Auni1ssusluaanin uazladenudnsdnsna 3) Auaufnala 4) drunin
ndla wag 5) fuanaudungdonng lunmsafutumui Jadequmsdudi sunsideulesions
AU wazsuANAsnAnfsen1dud uardadedmsednsna AuaueTn wazAuANvilouiy
nauidiwanglifisvswasionisiaduladondesduluauusus Pop Mart vesiuslnalungammamiunsua
Usuuma

5.2 aAU18NA

1nnsiteiFes Yadeiifdvinarenisiadulatendesduliumauusus Pop Mart wesfjuslnalutem
nyuMILIUATUAY UM A1u3neAUT AN ITYlARE

5.2.1 Hadeduauamnaudisvinadenisiaduladondesdulannauusud Pop Mart vesfuilna
lunsammumuAskarUTUMTNA NaN1INAFBVANNAFIN WU AMUNTATENTINAWMIIAUAKAEAIUNTTUI LY
Ao fnadonisinduladondosduluinauusud Pop Mart vasfuslaelungammumuasuazUunma
ogafitfodAmsadiffiszdu 0.05 dmfusnunsnsemindmaaudi aunsaesuneldin sduilnaiinsiud
famsrdudmndusitunislddunieiunsaudives Pop Mart 9nsisdessulatuazeenlal {uslan
%ﬁmﬁuiﬁyaﬂa'aaq'miummwiuﬁ Pop Mart %313y MaUsus Pop Mart 39vn1smaindaeniseen
oatantulvilunng eniind leadannuiudunazaiamsiufmnaudlinduilae Jsaenndeafiv
91398989 Hongratanauthai (2019) wuin leduilanldsurasuazdeyasieg ndedidnnseind
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wuutndetn dewaliuilnaianisduidemndudwaninanudsladendonnd esdionsuuudy
ogailfuddaiseiv 0.05 dmsusumsiuiluaunm ansaesuieledn duilaadinissuilunmnm
Audnunntu fuilaatednaulad endosdulinauusus Pop Mart iiisundu esanguilnadaulg
Wmmﬁﬁzgﬁ’umiﬁﬂdmejﬂmmaﬁuaq Pop Mart fimseenuuuludnuazamsiiviaula Tnemawusus Pop
Mart verusaufualuiidanuduendnvalluniseanuuu Art toy lundaspeaarduliiisossvas
Pnunefivy Saaenndoafunuiseues Guo (2018) wui msiuflununmndnsasidmadeninudilede
yosduInUszmaduriiunsesulatvesiuslaalungavmamnuns esnduilnalinrwddyduveaaud
nAnNUszIARLTidnwaziame eyl

5.2.2 Hadeduinssdvswaidvswadomdinaulatondesdulinnauusus Pop Mart vesfjuslaely
NTIMNNIUATLAE UMM NaN1SVAdRUANNAZIU WUl A1uANAWAlY AuaNlingda wazaua
Frunydengy duadenisdnduladonsosdulinauusus Pop Mart vesfuslnalungunmumiuasuay
USumma senslifuddymiaadidisedu 0.05 dusudiuanudsgala amnsassuisledn gnsdnina
(Influencen) 71339na09g1u1AAMNUUTUA Pop Mart Afiyadnandd fvthand iWutendnwal 143513
thiauefiunaula dwaliAnnsiadulafendosduliaauusus Pop Mart vesffuslan Ssaenndoatuamife
994 Kaewnongsang (2021) wui1 ﬁa%’ﬂﬁw%wamamﬂﬂaﬁﬁ%aﬁm (Influencer) TusuAusgala dnase
msindulatetmenvesiuilandevien eswinfuilaaimudurouyeaaiiidodesiidyadnd suds
i vl usloefanauladufiesuasdieliaudiug quudetiouanirdafuilaalduintu dwsy
duarailinde aunsaosunelddn dfusiaatarulindslufvsedvinaiivinnisiinduduntu fuilaa
windulatendosduluinauusus Pop Mart issntu Tnefuslanasiuseudnssdvinaivhnsiiindeady
TumakuUsUs Pop Mart egnasiulanazasalunsen Ssaenadeiunuiseves Viboonsiiwong (2018) fidnsdia
anulindla de nisliidedelavesngufuilnadiddoyanaiiidodss feiesianuindede arwd
auannsafiguilaadafioiduuuedisld eliiAnmnuidelauasfuiivonfulududviondn s uay
Tudueusuapdng awnsaesureledin dednssdvdnaidausmiguasideinaprnnsiinaud
danaliuilnainnisdnaulad endesdulumauusud Pop Mart iiiuunndu iesnguilandaulg
Tmnuddyfugmssdvina (nfluencen ianunsneduieteyauazinausdeyaliogiagniesuazasudu
FedenndastunuAseves Kaewnongsang (2021) Wuin fjﬁﬂﬁwﬁwammqﬂﬂaﬁﬁ%mﬁm (Influencer) Tuau
Aty fwasenisdnduladotmeuvesuilnateviey esmnduilnaaeidnidefuluyanadi
Uszaunsalaanndesiundndae danuiiamnssy finusfidlunsiausiiudn fimsuszauanudifauay
Huitvensuludsny Fedmaligiiennindefiouasinduladedudliiemniy

6. #3UNANTIY

Han153deATeinudn dnevsuuasuarudiulugidunandgs a1y 25 - 34 ¥ dsgaunisAnw
Uy w3 Usznevendnmidnnuuivniensy fdingldndedaiiousgi 20,001 - 30,000 um Ingdadunauen

o
a v

m91d@uA1 (Brand Equity) ﬁ'ﬁﬁ‘m%‘wam'amsﬁmﬁuiﬁyaﬂdaqdmimLﬂmwiwﬁ Pop Mart vasu3laaly
nsumLvuATWasUTuuma egalilddgmeadansedu 0.05 Tiun funsnsemindansdudn (Brand
Awareness) WagA1UN155U3 AN (Brand Perceived Quality) dudaduniugnssdnina (influencen)
fifisnswasianisinaulad endosgalunauusud Pop Mart vearfuslaalunsuymumiunsazy3umma
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aad

ag ity nsadanszau 0.05 lawn suaufnala (Attractive) Auaulinga (Trustworthiness)
LazAuALT LT 82975y (Expertise) wazlunisdnuinginssuvesiuilaa wuln fmeunuvasuny
a'au‘[mqjﬁmmﬁiumi%aﬂdmejﬂumau:uauﬁ Pop Mart 1adeUsvana 1 - 2 adwioiieu TneAlddeniese
afsegTuda3 300 - 500 VW AusAWEITlFTUANTBNgan Ao Cry Baby Feuilnaufuinaudy
ondnunivesdudnidvinasgrsnenisindulade demienisdeiifteuunniian Ao Sudfidindosdy
TlaAa LW Atonggshop, Modish Crazy Shop wag Zendiodawa tusiu ﬁm%uﬂaanmﬁ@ﬁiﬂﬂﬁﬂ%vﬁmi
Fonaesdulunauusus Pop Mart unfian fio Tudunsfannd sewhanan 14.01 - 16.00 u. epandnlunis
dadulade Ao nsazandudunszanuiurevdiuyarauazaMunsIIuANReIns Taenisiadulate
fnfinannisiasanvessuendundn uenand fuilnadnlvgdsdinmsdundeyareunisiadulate
siutasnaBumesidin lasngu Facebook deituuvastoyaiiinanenisinduladendesdulunaunniian

7. VoLEUBMUY

7.1 dalEuauuzaINnITIY

7.1.1 sumginssuduilna fusgneumsanunsmideyaiferiunginssuvesuilnadilsaninnside
WlHlunsimunnagnsmanisnaialiaenndesmudnuaznsd svesiuilag desaudsanuiide nan
Tunste Usmniste die warunsnsiildlumsindulatodudn ieneuaussnudesnisvesiuilnauay
danaliAnaudianela wlugmaifinsenmnelsodisiivsansnm

7.1.2 YadRmaasidud usznounisanunsasudunislelaedeansmanisnainiugeama
aaulaﬁuazaawvl,aﬁi'auﬁ’v@'mnawﬁwaw?aﬁ"l,suﬁl,uai‘waaﬁLﬂuﬁwmmamuﬁgu WAsaundauaALley Top
Spender it anouAn3 lfungnA7idoend ogaaslunisfuatsidunazaisgue fuAaludvewasiy
Fansdfumstazdroifiunisiuiuasmsddnuusud sufanisvenegugnéuaznisuendeainguilag
Fedwmarromaiiiulemamagsia uenanil fussneumsmsinuunesguaunnsesdudlingg wieudy
msenafivangaufuaummaaugludunmsesniuududiifiendnual Welijuslnadanfenududuas
AnAYBIMsALATILUTUMILEUS T3EINN5a31s One Stop Service K1 Line Official Account Taglyignén
as0araNLA NN DATLULAINNTSE AU Lausuuy amgiToud1dedud uasFutoaiioady
uiazauseImes SiieneuaussaudesMsasuulasesiuilnauazaiannushilalununiwvosdudn
FeavdwmaliAnanufionelauazeuasindnironsidudiiintu

7.1.3 Yaduinssdvisva fuszneunmsmsinnsanidonshnmsnainsiuduinssdviswaidynanniwia
f3nsuhiaueiifsgaruauls fvenuviuazsanladluseiugs uiuhnsTisduiedunsdlunsanuay
Honsa Lesmngnasdvnawaistiaiueruinaulaardunumddalunisnssiuliuslaadnaulade
dudnluiige

7.2 Yoiausuuzlun1sisendely

7.2.1 lumsideasseluns@nuifuduimdutiaded dsnswadenisdaduladondosduluina
WU BUY AuUSunvesiudwasimITeluiuiisug ieissufiounanmsiedilafunanisinwaduil
Hesnnsdnuluuuniiunndnatuenatielinsuienuunndmionnuimieulunanisise
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7.2.2 avsinsfnwifisninfesuiiadedusg ﬁawﬁma&iaﬂﬁﬁm%ﬁlﬁ]sﬁyaﬂﬁaqduiuLmau:usuﬁ Pop
Mart TungamavunsuasUSuama 1wy Jadosumdyaniia (1n8dudosula) nagnsmanisnaia
AMUFBINITOIYUE Mdeuanuivalie warladeduusegels WWusu

7.2.3 \ielilddaundadniAvitunsiadulatondesduliaauusud Pop Mart m33deasliiinas
LﬁuﬁagaﬁmaWﬂwaWB WU NSFUNWALTIEN (IN-Depth Interview) wagnsdunwalianiznay (Focus Group)
fuuslnauazdane ilevianuidlafaaivauastadeiitinadensiadulatondesduliaauusud Pop Mart

7.3 JoLaunuuziBIuleuny

UsEnoumMsansadan1sAnwlusiuAuAInsIEUA dunginssuduilan uasdugnsdnina
Tuusuldlunisusznauinms vhmseanavisdnuseulatuazeswlavifionszdusenuedud Maununagns
nen1snann Ussgnaldilusuimadunisimungsialinevausuazasseanusesnsvesiuilaale wu
nseenmoaarduiimslumaniafiay Wuky uazidominuuliunsveneivedudssinnensanesuaz
M3t dudUssaneamesifiutugeosaseiiios ludruvesnnsy annsaUsssduiug duasumug
Tudrunswdduniadayg Aunisiauindndud saudativayulenmanisuaniniuainnsnvesdaluuas
Ausznaunsinglufianssu 1 Largest Art Toys Show in Asia 3 Thailand Toy Expo tdusiu \ondnau
TWenfanes saudsgnarmnssuvenaulneliiiuii{dnuazldsuniseeusvaniialan iiunisaoaunsn
Tuusssulneniunisoaniuule

8. AnANIsUUIZTAA

a

nsfnwduairdasides "Yaduiiidvsnasenisdnauladondosduluinauusud Pop Mart 499
AuslaalunganmuvuasuazUumma” ladnsaqaiwneanuniaasnsatuayuan se3mansnnse as.
Saantad tavane fuduernsdivinwm laeldliduusin asvaeu uasusuvsaiomesiaoidiosau
msAnwasauysal uonand el Ideveveunn Auwe Auwl uazfinne saufuilouq AlWsUInw ey

Anutiawde Snviseereunadnoukudeunnnviunldlunsdnsavesnsfinuidensal
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Perceived Value Trust and Online Channel Quality affecting the purchasing decision

Agricultural Products through Facebook: Case Study: The Southern region of Thailand
Chompunoot Duangjan’, Siripat Chodchuang *, Suthijit Choengthong®, Suchart Choengtf‘uong‘l
Abstract

Although, a substantial body of research exists on online commerce, studies that integrate
perceived value, trust, and online channel quality within the specific context of Facebook and the
southern region of Thailand remain limited. This study addresses that gap by examining the influence
of these factors on consumers' purchasing decisions for agricultural products. The objective of this
research was to investigate the effects of perceived value, trust, and online channel quality on the
decision to purchase agricultural products through Facebook as an online marketing channel.
A quantitative research design was employed, with data collected via a structured questionnaire
administered to 400 consumers who had previously purchased agricultural products through Facebook.
Quota sampling was used for participant selection. Data were analyzed using percentage, mean, and
stepwise multiple regression analysis. The findings revealed that service quality, user interface quality,
and trust were statistically significant predictors of consumers' agricultural product purchasing decisions
through Facebook at the 0.01 level of significance. Collectively, these three variables accounted for
35.6% of the variance in purchasing decisions. Based on these findings, it is recommended that
entrepreneurs prioritize building consumer trust on Facebook by emphasizing payment security and
personal data protection, while simultaneously enhancing service quality through reliable product
delivery and transparent warranty policies. Furthermore, entrepreneurs are encouraged to continuously
improve channel usability and modemize the user interface to effectively support consumer
purchasing decisions.

Keywords: Perceived Value; Trust; Online Channel Quality; Agricultural Products; Purchasing Decision
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1. unin

isvghanavialiugUuuulnivesszuuiasugiaduindeusemaluladidviasg uulanseulad
TaeidumsimalulaBintofisussavsamlviunsdiduienssumaasygianazaiayaafisiliiuaud
v3ouinig lasiamnzganiadneudif (e-Commerce) fillfimmsiiveefauiiuntulunn® nisdowsdudmie
uimsvesfuilnaudessesulatinntuduiiu lnsmanavdnglidume s dendoduduiosnisms
paulaldingizsnn1gn (63.10%) 5037 Ao dANUMAINAIEYREUAT (58.73%) wnanwasuldaude
(45.81%) n133nLUTIUTU (44.39%) wazA1TndagnuTens (34.10%) (Ministry of Digital Economics and
Society, Electronic Transactions Development Agency, 2022) ﬁ]’mi’lEN’]uNaﬁ’li’J‘i]Lﬁﬂ?ﬁUWiﬁﬂiiMﬂ’lﬂ%
Sumesidalutsunelne T 2566 wui1 msldladvailiie Sovay 72.8 Andu 52.25 ey Tudoaiifely
unfign fie Facebook $1uru 48.10 druau Inaaulsiduaiiie 2 1lus 44 wriideTu uazuoundindud
Tdunfian Ae Facebook (Kepios Pte. Ltd, 2023) A ausfinefniduuwanslesuleidoaiiifof fauld
wnfigauiffimsnenuangudiubesioaseutiymooulat 1212 wui Jymnsgeneduiuarusns
Foamsesulaiilasunisieasounnniian Ao wledauiu (Ministry of Digital Economics and Society,
Electronic Transactions Development Agency, 2021) t{J:U%Iﬂﬂdaﬂ%wjﬁﬁam%aauﬁm%ﬁﬂﬁmmj'aﬂVm
soulavfinnuinalussuuanudasadsvesnstissiunazanudnalunisdsiuduifidnduiigene
ety Insdesasvesiilidendedudwiousnsiusemnsosulad ilesnntnalussuuanuvasnsty
yoen15tsziiuseulatiidndiuiifiuty Tud 2564 $ovay 5.40 U 2565 $ouas 17.33 uard 2566 Sevay
23.93 dfevazvesilliidentedudwieusnsinudemsosulad iesndanuinalumsdsdududn
mndudnitaym Faildndniiiatumuiu Tl 2564 Sovas 13.60 U 2565 Sovaz 19.77 wazd) 2566 Sovaz
24.14 (Ministry of Digital Economics and Society, Office of the National Digital Economy and Society
Commission, 2023) Tngtamzlumeldmulamlunsgedudesulad Sovaz 50 awdedymlunmsdedud
siudesnsosulatiuiniign 5 Sufu nuh 1) IEuaudldnsetuiidade 2) Sudndsdudandn 3) Gudidg
Tdulile 4) $rszarduaiudn waluldsuves uaz 5) Sulindaseazidendualidalaunazasuiiu
(Thailand Consumers Council, 2022) andayatwiuguilnainisdodudagusniemneg Hiugemis
ooulatifisnnntu delgmudniinumaiisatestumsiuiame anulindauszamunmesdesseulat
fiffuszneumsazdeaudlatiygmainaniielinguiuiinadulalunsiadulafeduiuazuinig magtemns
nsnaneeuladiduni duaiesdenisnarnddfivinligsaamisodeasiuguilnauuy Real-Time
uenantudsaeligiadilamnudosmsvesiuiinauasndfangugnéldiadduhligsAavumdnidiis
nqugndvialan dledeaiiiedadusessiidrdeifuilnalnensslngliteyauazannsaldnousening
gsfatunguiuilnadwmaligsiadlaaraunsaneuaussanudioamsvesgndunniu deiu wedndadu
Fosnamspanafidiaydesmmilefiozsesdeasainsmsivinumlumauduaruing afuenulinddaly
n137153nssuRIutRImIseaulal nluisnunmvasteamisnisnainesuladsesdussansanlunis
fnriedeansvdelidoyaungndniuosnsd asufudadutafelumshlugmadnaulatevasgndn

nsfadulateduiiutemesulatvesgnéludegiudnaunanuannvanetiadtliinandunn
Yadunmelunsanieuen (Salem, 2018) Tnsamganulindafidutatonelud @ fiidninasenisinaula
Foaudrihudesmseulay Sdsignduinaruinaderewindulatedutesulay fo Audlunssmuiidy
wardamufnalumevhgsnssunisduseulad Fwrdmalinnudsladodudkiutemis Facebook anas
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(Srisavang & Phanich, 2021) analinsladuugiuresanuduiusnisnisindedeanslunisliuing
wnanen ganadedndudeassuinguiauduiuslndda Lﬁ@ﬁ%/’mﬂ’l’mﬁ:umﬁlLﬁ@ﬂiﬁ]ﬂ%@ﬂﬁ? (Roy et al,,
2017) uazvilsglindesul ndetiezialumdodiodinussulatndesiunielinga Tnsdosaudednd
vosadrnndesiiodenueaulativiouinig (Phua et al, 2017) uenaintuuds svuvesulaudidudade
meuendedlimuddnluFesesnnuiuuselvivesdoya anuvasads arundudinsin anuidoides
nMsfeisTuiladeswegnan Aunmvestemisesulal (Chang et al, 2017) AMAINYDITLUUANTAUNA
ooulathJudiuddyiidesdimseonuuuszuuiiamsadnfisnisisonndeya uazdesdnsivluinnsgiuves
gsfafielvaunsadidanudesnisvesgndn Tnsfeganiuaulaningniudegni1dndune tiaay
AUNAUY mmmL%'?Jﬂ%aqmim?%awmaﬂLLaULﬁmmmazmaamEJGUENLﬁmﬁwﬁﬁaﬁﬁm%ﬂﬁ’uszwaaulaﬂ
#28 (Dapas et al, 2019) Bnitefmunrsruudeafinaiauiuas ﬂiwiqmﬂwﬂmmm vuooulatfdy
LWiwmmmmauauaqmmmaqms&uaqamlm Judn wazdSving Weudnonmlunisddufianisvie
gafia Wilanuadoty uavanmnsadfatmnedsl osduauaziivssansnim suludansdudiives
nsuted (Saising, 2020) Mnvesmslunisiindedeansinunmliinazdununmvesdeyaniomsuinis
Izdsnasion1saiiinisiuinmuavesdudmiouinisludingugndnleiduedned msiduilaranuisasud
AN TWYeIAUATMoN1TUINs IR Rz danalnonseantfndulad edudn (Sharma & Klein, 2020) M3¥UY
aunmazdusivusyuuesvesiuslnafifimiionindudmieusnsileniouiiisufuguiedamssudannm
%ﬂ'aWLﬁmUi:Tmﬂe{awwlmaiumiﬁ@?ﬂﬁy@ﬁuﬁm%ﬁmisuaqQ‘U%Im (Aaker, 1996) AUloUVB4
nsdnauladodudriudemsesulafludagtuiivssiandudiivarnuats Wy dorundu nesdans
Anuw gunsaifiun gunsalledl Audrguaim vedldlutnu owns wazdudinuns Wudu

Uszinalnaidudszimanunsnssud fnandnnianisinunseong nainnasnd §5A901510un3
Fafienmddnroszuuasugivessemalneduogiann esngshamsinumsiAsadesnaziinudusiug
fugsharneg meluvssma lidesdumsrsimienisden wu ssiaemns gefaiesjuiu sifaniesdnina
inwns Hagtumandndudunenadunandaiionsdiuiniu uasSstauainnawaaiidunsiandisiaunmn
wAsgIu wagmsuUssUAudneeaifteriugartodmieilulssmauagitsUspna ludureimsde
Fudmsmsineeslatimahssuumndsdidnnsednd (E-Commerce) snldiflossiunsnannasislmi Tnodl
nsldiadesilonsdedsnnoaulatiflelilumsaivayunaznisuuzihaudlnidui Fanluilanidumsda
FnenmuarnsudsduniansiliaudinuasvesUsemelng Bundej, 2019) 8nws E-Commerce F2el#
AANTnunsYeefLazdvemisnisueesulatiisesiuegivainvats Tnsinwnsnsuaziusznounisly
mamaneesannsasamglunsuesnanuasdsfuiuiteliussloviann E-Commerce lumsumeuas
nsnsraeAudndestaslfinuasnsuay SMEs irdsuilaeldiedu Fadsansanssaonandnviodmine
aumlmaumaﬂimaimmaamuﬂuﬂma (Thamrongarjariyakul, 2022) tay mL.Uumsaammqumﬂiimuﬂmwu
n19LUE sugULuUnTd oA ud 1 esnisauazadnauisuasiiudud i dauamnansgiunnng sy
mnmmmﬂ@ysuaamimaaummu%aqmqaaulawﬂquguﬂmmﬂmmmmmuamaaumLLau‘Uimsmu
Yoen1sooularilngianis Facebook uarluilagiududinunsiidududiiyaduadadnenimmareas
msmaneoulatidudeaiu Jadufiiniimefideriuisesiuarmnudfgyuosnis@nudadedunsivs
e arlinda uazauninesiomsesulatiiifdvinarenisindulatoduiununstiudeamnisnan
ooularl ethwaildlulifaurfulgsemmsnainooulatdvosdudinuasaus deld
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2. IQUszas

2.1 \iefinyimssuiauawefusinaiiidvswadenisinaulatoaudunumsiutesmsesulay (Facebook)
2.2 L‘waﬂmsmm’mlumﬂwamm‘[mﬁuamwamamﬁmaﬂwaaummwmmu%mmnaaulau (Facebook)
2.3 \iiefinvinunmesdeyaiiivinariomsfndulatodudunumsiusemsesulal (Facebook)

2.4 \fiefinvinanimsiidsvinasomsindulatodudunussiugemisesulal (Facebook)

25 Lﬁaﬁmﬁmmmwm3&fﬂm'a;ﬂ%ﬁﬁ%w%waﬁiaﬂ’liﬁmﬁﬂﬁaﬁuﬁﬂLﬂ‘lﬂmﬂhwdmmaaaulaﬂ (Facebook)
3. AMINUNIUITIUNTIU NTOULUIAA LATHNNRFIUNITIAY

3.1 AINUNIUITIUNTIU

3.1.1 nsiuiquAn A nsfigndnlddsuiivessouselenidldsuanduduasuinisuuiiugd
autsannsadusldinozlsfedsiilasu exlsAedsidessnsly (Kang & Numkung, 2024) Fsvngsialai
ansadaounuenfinssfuanudeanisesgnAashligsiadyaudsilunnsnuas Lﬁ@]ﬂ’J’IQJHWNﬁQIUﬂ’ﬁ
wstuldluszzem (Yin & Qiu, 2021) g3hamanssviindsarmddamesnissuinmeiiiudu W31zMITug
AuAosAudwaUIMIdsHansEnudensiadulatio Anufiswela rrudilalunsusnde uasnsndusnde
violduinistlutsnamdinisdalunds (Miao et al, 2022) Instaniznssuinmalunmunimuesdudn
inwasTiAgTuRty dodlimnuddglunufAsaiugunmuinsgiu nmwdnual Teyaddnuuussafug
LarANANAITUTIANAT1Y (utatipat & Saichana, 2023) Msfuiaumiadunisiadeiffiandidiogsna

12
=1

fanulaaauunneeanguiady uazUSulsaiurdnmsudeti dun1su3nisle (Chen, 2023) wenaNiluas
A fiuslansuiiinnudiasonisnaiavesssia iesnaunsauuasuiiruadvesuilaauaziilug
woAnssunisindulafiunndaiy qmﬁhmﬁuﬁ'ﬁﬁmﬂ’ﬂu'1ﬂﬂ’iwmmﬁnwa%mmpjj’ﬁiﬂﬂFLumifi”mum
wofinssundanisdevesuslaa (Hidayat et al, 2021) 99nNN15ANYITDS Yang et al. (2021) Idvinnsfinen
ﬂiuﬂ'wﬁ'B’J‘U%T,ﬂﬂ%’U%LLaquaﬂiiuﬂﬁ%@nmﬂi”G’Tuslumiﬁ’muﬁaﬁa nansenuluszauUIuNa1IveIdNINaNIg
dean wams3denudn nnafugradilasiewizaueimssdlonidmanssnulasassegeiidedAoyde
nsiadulade Snite Sharma and Klein (2020) lfnwmsiidusiuvesiuilaafifienuddydenisdewuy
nauesularllnefiduyssunuiiiguilaniug anulindeiisul uazanuseulmsiodvinasswineyanai
wwdwaronusslavesiuilaalumsidiusnlunmsdeuvundgunisesulad Jsmanisidonudn quend
Fuslaasufifumnuduiusfiadyilazdmarenisinauladovesiuslng Tasiamenisdedudriugasmng
ooulatl uaz Pennanen et al. (2023) AnwAaivunumdenanafeafunissuinaiiAsadesiuguam
Slonansaiuunliudifuslnaesdadulatevunuaziedosfuaniio nansidenuin nsuinueiiioades
fuguamanunsavuneuualtiunistovessuiRefinuanivldluduan lumeandufunsiuiauaiiieides
fugunmvssvesinedinuldfianuduiudidauiniuusegdlalunmsidensmsidaufreguandeiuiu

3.1.2 aaldndla Aeflugruvesmuduiuinemsindedeanslumsliuinisungné (Kouser et
al, 2018) Fedwmadennusislarenisdadulansginedndlaedamilsemuiu Jadil et al, 2022) wagiuds
ﬁwﬁ@umsﬁwﬁu‘lﬁa%uﬁ’] (You et al,, 2022) mm"lf?a'1ﬂm’?ﬁnmﬂmmé’uﬁuﬁ‘ﬁﬁiwdwéﬁimLLasqiﬁa
Wud edsaueoulad iy uifufsnnudidyvwiennuidnvesgnaniiunainainuid ey (Confidence)
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Audetie (Reliability) wazaudednd (ntegrity) Ineguslnaaliiiildsunailinsdaldnszyimniims
Tumsuntiosmadselominarliieninieniou wu mstiszRu miuvasndevesdeya nmsiideldeiifidede
16 (Sung et al, 2023) ulndlafienudfyedrsdslunsvhgsnssusindomssulatfifinnulsiiuou
gauflesanenulinsdaneliiAnsaneuumuilduninuazananudsdisuslitugniuazfunsszymaden
fivannwiane (Kamal et al,, 2020) Tunsvhgsiarwemieaulatdanulinngdassdielignanauisauusiu
foyateauiuarufiRnuduurihesune lnefuisannsnaiuannulindanseoulatiunsmansuay
msuandsuitauysaifedulumslineu (Gong et al, 2021) Wofuilnadandulannweiazdeneitudue
arwisnelavesgnériifiuuiliiunndu lunszuaunisaienalindawazanmssuiandesemugniy
voujuilnaiifivionisdadulede (Tasin, 2017) wazanulinsladadudonarsvesnuduiusvesnisius
@mﬂ'WSUaaﬁuﬁ’wﬁﬁwaﬁamﬁmﬁuﬁsﬁy@ (Roy et al, 2017) 99nA15An®1v89 Hanaysha (2022) iAnw3 09
nansEnuresiliandnisnanuulndeaiiderensfndulatovesiusinalugramnssumiadila anulinida
Tuwusudlugiueiinans nuianuddyesailindadsasonisdaduladovesiuilag uas Wu et al
(2022) Anwrguuvunisinduladeledoaneudisansonadoteiidedolduastoyamansinaeuaud wut
nsinauladoftlufvszaunisaldeasiivauniid esnnmdsaudningvisanunsoadnannulinga
ogaunIvasuazieaTuAliAntuaisandeyadudld deoftazannsodnaulatodudlatinnuadandn
woadiuisenuduiusvesiulsiunnalindaiiieruduiusiomsinauladeruledvaneudieidaay
wn Snfanisiadulededudludesmsssulatmngdslifivsraunsniviodeyadenilazainanalinga
wimnfvszaumaniudanelfifnanulindedmademadnduladofiineuazsaniatu Jadil et al. (2022)
Anwmsihanudlatadeiuedouresanulndamesulatuazanudslafiasdouniuled: suuesmos
paeiialul wansidenudn anulindauasiauainosuladfsvinadanindonud sladeuay
Suwanjatuporn et al. (2019) Anw1aded finanonisd sdudnunsasnarsiivrosuilaakunis
nanaudeeulanuitluguuesenulindaduanviedunedosdednddegnénvidudosnmniwiuduasns
LARETED]

3.1.3 qaunmyestaansesulal Ae qunmvesszuuasaumai ianziunnsldanunsaiu
AuseINsvesldanu SenuninuesssuuasaumeiiosdussnauiAstestulstlovildass mnuiely
N5l audrelunisitnde anudiadesninuaziianlun1sneuauesueIsEUUEISEUNA (Systems
Quality) (Tam & Oliveira, 2016) AunMvBIsEUUMTaUMATe T TavdnvosssuUmsaumasala il
audisamsvesiuilnalunislinuazlifafnfurenduasansaursinietne deya uazypansiididsldsyuy
aﬁaul,mﬂﬁuagj:%aamﬁaﬁmimﬂﬁma euideshiluszuy (Kouser et al, 2018) msdndulatorureamis
ooulaviiiuiinadifissntu duilnafesnisauazmnlumsdnduladoiuremiseoulatl (Ferandes et
al, 2021) A vessrUUasaumadunsuansiiudaniseonuuussuuiianunsadidaaziinainy
aenndoatufuslnanugaiine Madsimstumdeys wasBniilunnsgumsliuimsvesgsiadmalianusa
amnudesnsvesgnn MellaainmuesssuuasauwAaNm soLUseenidu 3 Usendadl 1) qaniwaes
5rUUlATIATNN 2) ANINVBITBYA KAy 3) AMNIMNUBIUINTT (Dalimunthe & Suryani, 2024; Gorla et al,
2010) wiilosmnuantsinwwut auawesssuulassaidlifinadentsiaduladeliseiudendaulsees
s 2 1 flo Aunmwestoya wazaanMYRIUIMS waviiuiuUsANA B IsAnsefl AT A LA ARy
mainaulatoaudunumsinuomiseaulall (Markun et al, 2019; Soteriou & Chase, 1998) fvdanAdasfiv
Bundej (2019) AnwuunliunsimndiedBidnvsodnddmivaudinunsvesUssmalneiinuil aauninues
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gosmnsealatidmiunmsueauiinumslinnudWaiutoyaiignies undedeileainsanusiula uazdudn
fiulouenmssulseiu nsasduld Snisdidiuanuienaniiydla uenanildesiieudaenfouazazmnluns
FsrRUMETUiY

Aunmvesteya Ae doyatiinunings neegldlunisddunusinula uaznausmld (Huang &
Zhou, 2019) &4 Yoo et al. (2023) namluvszifuiiueafsnsinluldauin quamvesteya de Joya
wiganiunsldeu wazasnuingusvasd laegldanansadnfivleyalaegragniesime laeliRnuninves
Foyadiddny 1éun amrugniesvestoya muaenndes anuasuiuauysal anuviusionsldmunieviuna
uazANAEITeITY (Kang & Numkung, 2024) ledeyavesdomnsssulaiinunamiidannsavivlissian
eFuRRILYe e aulatiianut G ededawanensindulad oaudladwanntu (Sanohkham, 2019)
wefuslanausoduiuasidindstoya UssAniamussssuu wagmsuimslanssannisldeuads dely
FesesmnuasuiukazaugndesaNysaivesteya (Suwannatham & Ratsameeteth, 2021) 99nn3AAYY
94 Fernandes et al. (2021) Anwimsiatladeiidavswadenisindulatovesindevseulat: s
warmInnaou Tedadeifaiivanevanstadedefunddutuienuninvesdeyadsanuanmsfinynud
uwiasdayaiifuilnadunluaninundenssulatdsdmalidadulatelunisirdidnnsoindmedumodidn
sduuunsfeut swoulatifulnegemnilaeiuduansidnnseiind naineeulay uagniadids
Sumefiiafiuinniu ﬁdl?mLﬁﬁ]ﬂﬁLﬁud’]ﬂfuﬂ’]WﬁlJadéijaj;ljaﬁIQﬂﬁ/’lﬁ’]ﬂ’liﬁ’uwﬁjdL‘ﬁuﬁﬁ]ﬁ&lﬁ’lﬁ’q}ﬁﬁwﬁﬂﬁ
fuslandnauladald Suwannatham and Ratsameeteth (2021) IdAnuiladeiidenarenisinduladonau
souladiuneundadululwnnsunnumuas $inguszasdlunmsfnudeiie@nudadedunisseniy
welulad Hadedumssuiammudes uardafoduaunmssuuamsaumeaiidmaiomsdinauladendenasu
ooulathinuueundnduiiionisamulu sansideiuuamszuuasaumnanudt luduaanmassdeya
AMNMIFUU AuAmNITUINsdssaromsdinauladentenamuesulaiuoundindusgeddedndy

AunAsUINS WumwausalunismevaussnnudesnsvesgsATiumsliuImsdananmnns
winsiudsddyianiiazaianuuandsvesgsslimioninguaaiuld Tnstamgnnsuinslitugndily
msmedudminudemisesulal fagdeatiuludesnsdwevduduarusnmanudyan ulevienssudu
AU Y9aman159152131 (Chen, 2023; Qalati et al, 2019) MslvuinisduyanaiAregnAlusumingeg
dsmasonisdaduladodud vk uresnisesulafidiedu (Al et al, 2021) SnitudlegnéiAnay
UseitulauaziemelaluuinsdsaliAnanuduiusiindugndn Ssdananiifusnssduiiliandnduainde
ﬁﬁgw%ﬂﬁumi“ﬁlu%ﬁ (Vannij & Chaiprasit, 2022) 1NNNSAN®IVEY Suwannatharm and Ratsameeteth
(2021) lévhn1sAnwnd estadefidsnadenisindulaidend oneauesulatiuuoundindu Tuiun
nyanmumuaT wuirdadenuamszuvasaumaluduamuamnsuimsdamaenisdaauladendenasu
ooulaviuuoundindusgreiifuddy Snvis Dapas et al. (2019) Idfnwdosnansesnurasaunmuinig
uazamnmiuledues Zalora.com ffinasenisinduladouazaudslaluniste damuiramninvenis
U%ﬂﬂiﬁﬁﬂﬁgﬂﬁ%ﬁﬂmmLs?iaﬁaﬁgﬂuL'%Iaﬂmia'auauﬁué’m%au’%mimuﬁﬁmﬂﬁ uaznITuUsEAUnI ol
ulsuresuiu SniawaduFosnaiifegale Jademarddiduamnmdunisuinmsdnaludaindens
dndulatednitainadennuiilalunisievesgnéndeuiy duiudsasulddn arudialunisdoussgndn
¥sumansevuludannanamuawuing nsdinaulatevssgndildsunansemuananuddlatovesgni

Aannmsansedld Wunilslunadnuueisidudenisuiedudniudemesulal daduns
Anseufduiudiuseninsgniuazgliuimansesulatniofueiidunisairsnanmanuuandadlunis
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ywdufrutemsooulat (Lin et al, 2016) Mm3sdnsegndniiteliuinmsgnivsetemdegnailusumiigg
1wy msaeuaudeyatiiandy msudladlan waznsiudedeasouvesgndn Wusu fedulleduddyfiazdae
IrigsialamAunIngus T,mEH]w‘iﬂﬁgﬂﬁ’ﬁfwﬁﬂmmﬁﬂaﬁiamﬁuﬁﬁ wAnTuaTuariue msteeduduiu
dosnnsesuladwiindmaluladange Wingaeliiinauazain simEuartasnsfeunniy uiluuianse
weluladfddliaunsonauaussaudoiniseeg wiedsliaunsoutlalymene Mietuldannistevis
rruvesvnseaulal (Cruz-Ros & Gonzalez-Cruz, 2015) faifu nisdndefliuiefndegndndeifuaiadie
Fununmegwnilsiiddysogsffinnedudiiiudeansesulaifiasyinlignéiaauladodud 18150y
(Mangkornsila & Soontornsamai, 2022)

3.1.4 msfnaulade \unszurunsnlaeldimamalunisidendsls dmilsanvanemadeniidor
Lﬁ@iﬁlﬁmmﬁaﬂﬁﬁﬁqm LLazLﬂ;amUauadmmﬁmma@ummmaﬂﬁmﬂﬁqm (Hanaysha, 2022) 3sladeiidna
Iﬁﬁu%Iﬂﬂﬁm%u%%aﬁuﬁwmmm??aﬁ%%’amEfluLLa“ﬁa%’&Jmauaﬂ Haduanelu loun amnuidenazianai arwd
yadnnm 13503 3070 ununuazaaunn Tuneanduiu Yadeneuen taun Jausssu nguaundn uay
sutumadsau (Salem, 2018) ﬁmuuwuﬂmmmmmmnamEm'1ﬂﬂuuiumﬂwaamaaumail,umLLaUIGULsusJa
fidglunisdumdoyaniieg MiA EmJamuaumﬂaummimaﬂwa Faiuremesulauiuludownsd
namdsdmiunsdeasuasduiusiugnndesunuivndonsliinodeludeaiifslunisindulato
dufvasgninnuiidesnsldediesinigs (Gkikas et al, 2022) Tnslamzdudnuaslutiagiuguslnauosi
mdinauladeduiinuasinudemseoulatndaruazninuazszndanailumaiune aunsadumdeya
fudneuntsdnaulatedud niiinisdnddufasmunauarlifeadonaniumalugedudumas
wAnvIo¥1ud (Satan et al, 2021) FsqmantAinanaluladlaslanizauninvestomisosulaiinade
wgfnssuvesfuilnalunisdndulade (Zheng et al, 2019) undstayaiifuslnadumluaninundouvos
Joaneeulaiidmadenisinauladedwduiiaulalunsnedudiriiunidumnesidn (Femandes et al,
2021) QU?Inﬂﬁmﬁuslﬁyaﬁuﬁﬁa&JmslmawmaS] winNasINTenuAesAumALAng dednfuilaniinigius
Anrvesduilfiduedeifiordsmadenisdnduladeldiretu (vang et al, 2021). Snsiamsinauladodudn
nudesmsesulatiiuslnaeslinnuddyiunissuinuanazanulindedadutadoidsvinalaonsesie
nsindulade (Sharma & Klein 2020; Yang, et al, 2021) sfau Faaguladndadeniadiunissuinme
anulindanagaanmusstomnseulaiifuiadeddiisvsnasonisinauladedudvesuiloat
Paannseaulall

A19197 1 @3UNINUMIWITINNT SULAT LY

v » AMAIN | AMAIN 135
i e A155U3 | And | Aamaw - -
L3R9NANY VY ” o n1s N15ANKD adula

anA1 | 1ela | vesdoya - Y ,g
U313 Ky GE)

Yang et al. (2021) v v

Sharma and Klein (2020) v v v

Pennanen et al. (2023) v

Hanaysha (2022) v 4

Jadil et al. (2022) v v

Wu et al. (2022) v 4
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A1999 1 a3UNINUNILITIUNTIULALLIRY (sip)

. o AN | AN 13
4 4 1135U5 AU AN - - -
SaenAne A . a5 nshnsa | andula
At | 139918 | vesdoya | ) &
v ueme R GE)
Fernandes et al. (2021) v v
Suwannatharn and v v v
Ratsameeteth (2021)
Dapas et al. (2019) v
Soteriou and Chase (1998) v
Markun et al. (2019) v

3.2 NTULUIAR
INMIMUMWITIAUNTINNISuiana anulingds wasnunmvesemssulaiduladudfyd

fidvdwasensdnduladeluuiunmalvddidnnseind lnsmssuiaurtisaziiounrudualunisie A

'
=]

Timsdlatvananudssiguilnaiud vaeinunmuesemesulatdmarieuszaunisainislidnunasaiy

q

azanlunisidnfisleya Feladumarildanuduiusideaduayuiuiassiuiudwmaianisdnduladoves
Auslaa MnAudiusteiuidedalamuunnsounwifnlinal

nssuiaauen
Autinda — .
nsndulage

AN MYBIYTRINDaUlAY
- ANANYBITRYR

- AMAINAITUIANS

- AUNNNTARsRElY

AH 1 ASEULUIAALUNITINY

3.3 AUUAFIUNTIVY
3.3.1 ms¥uinurvesiuslnaiidvinadensiaduladodudinunariuremiseaulay (Facebook)
3.3.2 anulindavesuilandidvinadenafndulatodudinunsiiugomsosulas (Facebook)
333 qunwesdeyaiiavisnarensiaduladedudinunsiiuressesulat (Facebook)
3.3.4 auamnsuinmsiavisnarenisinaulatedudunumstiudesnsesnlatl (Facebook)
33.5 auamnshnsedlifidvdnasemasindulatedudinuasiiutemsesulat (Facebook)
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4. 35aniun153y

4.1 UszvnIuaznguiegng

Uszwns lunsideadsd Ao fuslnadiiaed edudinwnsesulaviinuresnienismainooulal
(Facebook) lutvadsminaneld Inglaimsmusuuussansfiuvueu

nauiaega Tumsifenssd Ao Juilnailinededudinuasesulatinudeanisnisnaineeulal
(Facebook) lutumdaninneld Uszneuse gsug o1l uasaisssusy uia uazaswandadudminiiiu
quéﬂmwwmiﬁwﬂmazLﬂﬁiﬂgﬁwmmﬂm (Office of the National Economic and Social Development
Council, 2021) LLazﬁmiL%amaﬁumaiﬁmgqﬁqﬂu 4 anauusnueIn1Ald (Ministry of Digital Economics
and Society, National Statistical Office, 2023) ?jal,‘i‘]uﬂajmﬁaaehﬂumiLﬁuﬁaga’luﬂ%ﬁ Taglinsuduiu
Usznsfiudueu lunisivuanaudiegied utaded§398l9gnsves W.G. Cochran Tneg3daruun
AUpsiudiidioamsrduanussrnsiianun 50% vie 0.5 fasvduanmioiu 95% seusuaANAaIN
\AABUTITERU 5% %3 0.05 (Cochran, 1997) et ‘ummaﬂmjmﬁaasha%u@?wzﬁwmulé’whﬁu 384 AU

4.2 wallAn13guAaEN9

Msgunauiiegne iudsnmsquitegauuldldndnaininiazdulunmsdudiedne (Nonprobability
sampling) Ingl#i3nsidennguiogisuuulaim (Quota Sampling) tieliAnmnudalausionsutsdngou
Tumsiffuteyafimngaulasld3sifunauiiogadud-luudazdmdaguau 100 au $1uu 4 Seuta
Usgnausie daningsnugsondl 911 100 AW FMTAuATASEIINGIY 91WIU 100 AU Fandaguin §1uiu
100 AU WAEIITINEsYA 91U 100 AL 533 400 AY

4.3 Maiusausandaya 3Rzt nsudana

4.3.1 wissdleildlunisiusiusaudeyanisise

waadlofililunsidelundsi Ao wuuaeuniu Tnsuvsoonidu 5 dudeil 1) Feyaduyanaves
Anoukuuasunu 2) Msiuianavesuilan 3) anulinadavesiuilan 4) auninvestesmisesulal
(Facebook) 5) masinduladedudunuasiitugomsesula (Facebook) Fafidnumsifuuuuasuaninng
duUsTUIUAY 5 SEAUTDY Likert Scale (Likert, 1961) lnsfiinauginislynghuuniuuinsin (Rating Scale)
i 5 3wy Ao anndige wn Yrunans ew wastiosiian dwsumauanumaneeskasiaie fail

ALady sTAUAUAALITU

4.21 - 5.00 ﬁmmﬁmﬁuﬁa&mmﬁqm
3.51 - 4.50 TaudAadiumenn
2.51 - 3.50 TanuAndiumeuunans
1.51 - 2.50 TanudAnviumetey
1.00 - 1.50 fieuAnuiusetosiian

4.3.2 MIATIVHDUAMNINIATONED
1) AU 89R 599 1ULL 811 (Content Validity) lagn15AIUIUIAIA BT AITUADAAD DITEWIN
TafnuiuingUseasdvednis 39u (Index of Item Objective Congruence: I0C) lagdin15nsI9a0uUAMAIN
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younFesiio lnefidvivy $1umu 3 aufiterudemgluiesdiidelnednmmasounnugndesoniion
ANuAenAR It UIngUszasduazn1sldn1w Ine {f’m"] I0C (PzuuwLade) Lﬁu 0.50 Fuld ( (Ong-iam, &
Vijitvetchpaisarn, 2018) mmwammuuﬂ%’lm aﬂ‘wqmwaaummmwmmmamuamm’mmumuuav
ATuaeRAZasBaLEDYN (Content Validity) veauuvaeuarinsaunguiuUsusagfairoamsiny il
wagdlenumnzautunguiegnailiifiods savaimsasiaaeunisline udninduuiulgaudiludeli
fuuuasuauiianysal neuazthlunaaeusioly naanmsmagounsAAMAIANL@EAAEBINUIT AN
ANUABNASBIBYTENINN 0.80-1.00 9NTe

2) MsneasuALLdosiy (Reliability) Tnsnnsuied esilelunnasafiugiuiu 30 gatevadna
\Feshuvesiuuaeuam feTsmamnanduszaviuearivesnseuuin (Cronbach’s Apha Coefficient) Anitld
sxdeelavinfuniennnnia 0.70 Seazioduuvaeunutuauisatlulfluns3eld (Nunnally &
Bernstein, 1994) ﬁﬁﬁumﬁmmmﬂ%%ﬁ%ad‘*ﬁaaﬂamﬂﬂq'uéhaEi’mﬁv‘hﬂ’lil,ﬁumﬁmiwdw 0.842-0.912
runausinfvualisasuldiuuuasuanuiiranidede

4.3.3 n1siusausaudoya

A3delddiduiudeyamienisuanuuudeunuuas SUnduAumeawes NIUNITHANKU LA UL
Ttugidunlduinmevheassndueineg sudsdiugsiefiogluimingsiugiond uasaisssusy Qiin uas
awanfifideldinsidenty ¢ Smin Smdaaz 100 Au 3 400 AU AeULANKUVABUANEANW A RO
wwvasuamieunnairivenluduilnafineiiussaumanllumstodudununsooulatiutesmanisnain
paulatl (Facebook) 1o

4.3.4 Faszvidaya

afaflflumsiinszsiteya Usznouse

1. MiAsIesikaznsuanuseasdoniiuys tngldainidonssaun Ao anud Ardesas Aede
wardndonvumnsgu lunmseduisdoyadiuyanavesfnouuuuasunuiidodudinunssutemis
ooulay (Facebook) hazfaussnge

2. addldnTaaounmnATeallo

mMsmmnnudetuvensdesile (Reliability) Inemaduusyansuoan (Alpha Coefficient) anuds
¥934A39UVIA (Cronbach)

3. adafilflunmsnageunsaziliadoauud

- NFATIERAIAUY (Skewness) warA1ulag (Kurtosis)

- myiesesiaNdussEninedus ferdudssansavduiusuuuiiiosdu (Pearson Product-
Moment Correlation)

- msnagauieuly (Multicollinearity) #eldr1adf Tolerance wazn Variance Inflation Factor
(VIF)

4. mﬁmiwﬁaumiamaaawu@muw%umu (Stepwise Multiple Regression) Litevnavswnassing
fulsdasy fio mstuinmen mmilinds warpunmvesdesmsesulatiifivesuusnude mafadulade
dunoaulal
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5. nan153vgunazanusiena

5.1 HAN15Y
5.1.1 dayadiuuszunsAansvasdnauluudauny
InMsBnzidayaiulssansmaninuidreusuuaeuaudulng dumendga Suau 321 au
Anduesaz 66.9 ey 15 - 25 T $1uau 205 au Andusesay 42.7 anunnlan S1uau 313 au Al
$pvay 65.2 MIAnwIEauUSyQ93 S1uau 337 Aau Anduiesas 70.2 913 nwinauuSEm $1uu 125 Au
Amdudouas 26.0 31918@1n791 15,000 UM $1uau 182 AU Amdudes 37.9 s1uruaudnlunseua
4 - 6 AU 31U 291 A AnduFevas 60.6

5.1.2 daygamsinszinianeie daulenuuannsgiu wazadulssavsandunus

M990 2 wansARdslard e uuNInSgIUNSTUIRNANSERAUlgeAUAINYRSHWTRI e ulAY

(Facebook)
nssuinmAn X SD | szaunsiui

(Perceived Value) ARUAT
1. Fudnfivneriugesesulal (Facebook) Snasidududiil 3.50 | .789 1N
ADINING
2. Audiiverutesniseaulat (Facebook) fesenisuaniuae 3.14 | 1.196 Uunang
3. AuAnfivnenutesmiesulal (Facebook) ﬁiwmﬁammama 3.67 | .832 110
4. awnsevnedudiimenn vseldfivefiauiudemsosylay 4.13 | .956 1N
(Facebook)
5. Audniderinutemsesulal (Facebook) Trimrmdudfusian 351 | 837 ly
1NNINSTERUANNUMETEY

AnaAeTIY 359 | .522 N

91nM15197 2 wudh seRuauAniuiAafunsuiaue Tassameglusedunn (X = 3.59)
dofinsansedenuin anunsamdedudniimenn vielfiviefiduiiuresmnseeulad (Facebook) Haesiu
M33uinmAINNTign (X = 4.13) 509831 fe Aufiviesutemsesulal (Facebook) Tsaiiauvnasng
(X = 3.67) uaz duiiveriutesnseeylatl (Facebook) esenisuaniudsy fszfunisiuinurieniian
(X =3.14)
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M13199 3 wansAnadsnazddssuuninsgiuaulindanisdnduladedunnunsiiuteamnisesulal

(Facebook)
aulingla X s.D 3ZAUAIY
(Trust) 13¢la

1. anubindalunstiseRuanduiundueduiiiugemeesulald | 3.24 | 955 Uunang
(Facebook)
2. ¥eanveeulall (Facebook) finssnwanudasndsludeyadiudy | 3.10 | .997 Uunand
voafldn Feannsoatearusiilalunisdsdedudinugomis
poulail(Facebook)
3. Feiduafifvosemeaulatl (Facebook) asnsaasianudesu | 4.28 | .854 uﬂﬂﬁqﬂ
TunsdsteduwiugesmeaulatiFacebook)
4. Tnsnmsaiinrulindslunsdedudriudomsesulad 359 | .802 110
(Facebook)

AnaAesIY 3.55 | .585 un

nAs1edl 3 wud spiuanunalings Taesweglusefuun (X = 3.55) Wefiansansiede
wuh Feidesiivesdemsesulmi (Facebook) ansaaduamundedulumsdiedudrutemesulati
(Facebook) fszstumailindlasniian (X = 4.28) sesasun Ae lnsamsmdiaulindalunsteduduiy
Haanisesulall (Facebook) (X = 3.59) uaydemndeaulail (Facebook) din1sinwmanudasaseludeya
dudvoslden Teamnsnadrsnnuiulalunisded edudrrut samnseeulati(Facebook) fsz iy
aulindlatestian (x = 3.10)

M13197 4 uansAnadsuazdndsauunnsgiuaunneesdeimveaulalnisindulatiedudinun s
Yosnseaulall (Facebook) Insnmsau

AuNYaIdameaulal X SD | szAuAMNN
1. Annvesteya 3.60 | .525 10
2. AMAINNITUINTS 4.03 | 520 10
3. ANNIsAnsan LY 4.03 | 528 1N
ALRRYTIU 3.89 | .520 N

INANTNIN 4 WU sEauaumesteneeulal lngsiwegluseduuin (X = 3.89) iafiansan
FIAIUNUIN AIUAMAIMNITUINITHAAUAMAMNTARGRR 1Y dszAunmuaImuIniian (X = 4.03) uaz
AN MYBITeYalsERUAMNMTBETIAR (X = 3.60)
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A15199 5 wansAafeuavduidsuuuninsgiununmeesdeaniesulatnisinduladedudinuns

HuYeanaeaulall (Facebook)

A WYaIdaya X SD | szAuAMNN

1. sUnmAuATnedudmiaussdudiude ssoaulay 336 | .891 Junan
(Facebook) finugnsanuauduaie
2. pruandRvesdumiifunedufiiauenedudvinudemisooulay | 350 | 822 1N
(Facebook) finnugneanuauduaie
3. Yoyaiiifurtosiudud wu suamaud auauiRvesdui Wudu | 350 | 867 ly
fiffineAudinausriudesnssaulat (Facebook) thu ansnsaidiodels
0. Foyadmiuddedudn wu nalnaddeyasuanden/ adu VDO 4.16 | .838 ly
HuveInseaulat (Facebook) Imuauysal-tiiesnaiuain
sioamsuandulsslomivensiadulato
5. doyatouuzitlunsuiymamiuddedudmomsosulm 362 | .903 wn
(Facebook) udeyaiduilagiu
6. Yoanvaulat (Facebook) Wutownsiflumsiauevisdudninwes | 335 | 1109 |  vwnans

AafeTI 3.60 | .525 11N

INAN39T 5 WU seRuammvesteya tnesiuegluseduiin (X = 3.60) Weiasaunsedenui
Jayadmiu¥edudn wu nsinadveyasivasiden/ AdU VDO uteanisesulail (Facebook) iAnu
auysal Wisaneiuanudsanisuasdulsylevinemsindulade fseAuannnuniign (X = 4.16) 509031

N v

Ao Toyadeowuzihlunisuddgmidmsud@eduavesnisesulail (Facebook) Wudeyaniduagiu
(X = 3.62) wazgeaneaulall (Facebook) 1ugemanialunisiauevisdudinuns dsziununinilesdian

(X =3.35)

A1599 6 wansAafsuazd g uuuNINTIINANAIMNITUINIINSARA Ul R AUA N YA TH LT B INS

poulal (Facebook)

AMNTNAITUINNT X S.D | szHuAMAINANS
UINg

1. fuedudrtudesmnesulal (Facebook) @unsodweudus | 3.71 | .803 )
LLaz‘u‘%m{Lﬁmsmmﬁé’zyzywl’?ﬁué%yaﬁuﬁw
2. madendeduiiugiedudinuteomnsooulat (Facebook) | 4.41 | 820 wniian
filanuindede
3. Madendeduiiugineaudinutesmnsooulal (Facebook) | 4.11 | 864 )
ffimsmevauosonNFDINIYRgNA WU Imsthiauesa
fignnindneduisedu fnsdnlusludu viofiduan 1usu
4. madentodudniufedudiiiuressesulat (Facebook) | 389 | 1.161 N
AulouionsAuduiuasmsiussfuduiuanslfegrstaau

ARy 4.03 | .520 N
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1NMITNA 6 WU TLAUANAINAITUTNIS IneTinegluseauun (X = 4.03) lelansunsede
NUIN msLé"aﬂ%aﬁué’wﬁ’uci’ma%uﬁmmtﬁawqaauiaﬁ (Facebook) fidaruu I efe A5y GTUﬂmmW
miUimimmnam (X = 4.41) 5898941 AD msmam%aaummummHaummuﬁuawwaauiau (Facebook) 'vm

nsmevaUBIRoANRBINSIRIgNAN W Himsthiaueieiignninduedudisedu Insdelusludu wie
fiduan 1Wudu (X = 4.11) way fuieduirutesmiesulat (Facebook) anunsadaududuazuinisli

asanundylitugiedud dszduamunainnsuinmsiesiign (X = 3.71)

M99 7 uansdafisuardiulosuuinguaunnnsindedldnisdndulareduninun siiugeamnis

poulal (Facebook)

AMNNNSAARDE LY X S.D | s¥duAMAIN
n1sAnsiar 1y
1. ¥osnseaulall (Facebook) lasuniseenuuundueeed vl 398 | .803 110
anAansaiiilanayldanuimtesmsesulal (Facebook) Tun1s
Aunmaidodeaudldetsazain
2. doamseaulat] (Facebook) finseenuunlviisuuuuiiviuasie 4.11 | .946 1N
3. Y¥ean9eaulall (Facebook) a1unsafsanatenile 3.87 | 899 1N
4. ¥psneeeulall (Facebook) mmmmmmalﬁwzwum%"aq 4.18 .834 1A
AoLIwaTdILyARauaEINSANYTINNIN a9 ndasaNy 0l
ALaAETIN 4.03 | .528 un

AT 7 WU seaupunwnsansely lagsiueglusyiuinn (X = 4.03) efiansansede
nu11 Yeaneeeaulail (Facebook) anunsauaninalavisuunIasnauiunaidruynnauaznsdnyinnmla

aggnAotaNysal szAuaunnIRaderliuNTgn (X = 4.18) sosasun e Yosseaulail (Facebook)
fimsosnuuulviiguuuuivivade (X = 4.11) way Yesnveeulail (Facebook) ansnsafapaaienle dszdiu

AN MNSARseyldteeNan (X = 3.87)

A15197 8 uanreiswadlulonuunnsgIunsindulatedunnuasiiugesesulal (Facebook)

nsindulededudriutesmsasulail Facebook X S.D FTAUNTT
andula

1. founsdtndulatodudriudesmieaulatl (Facebook) agauniu | 3.84 | 1.042 1N
Foyaulouremsavdudmieioulumssulsziuduianduionou
nsiadulatodud
2. Mastadulatodudriutesnseoulat (Facebook) iflenuindudn | 398 | 809 1N
yosdesneeulatifinunimiieusiniuauiiitenintomsduy
3. Masadulatodudriutesnseoulat (Facebook) ilenuinfienu | 438 | 800 Wnitgn

Linslaludanerugesmsesulat (Facebook)
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M13199 8 uansAadeuardrulonuuningunsinduladedusinunsiiudemiieeulai (Facebook)
(si9)

nsandulafedudinudesnisesulal Facebook X S.D STAUNS
andula
4. MsrumuazilIsuiiudeyaseaziBeainedaiudun 5191 wag 4.18 | .862 1N

Fueneumsindulatodudrudesmesulal (Facebook)

Aaaes 4.09 .480 N

21n9d 8 wudn sedunisinaulad eniudesmisesulayl Facebook lnssaugluszduuin
(X = 4.09) lefinnsansede wuin madnduladoduduiuremnaseulal (Facebook) ionuirfinam
Vrndalushgunernuresmisesulay (Facebook) fistdunisdnaulationniian (X = 4.38) sesawn e ms
Fumuaziisuifisutoyaneandenivaiuiud men uasfuenoumsinauladedudiiugomsosulat
(Facebook) (X = 4.18) uazfounisdaduladodudiiuremisesulal (Facebook) finisdeuniudeya
ulsuemsfududmiedoulunisfuussiuiudianduedeunisinduladedud fszdumsdadulate
Yiewitan (X = 3.84)

AN5199 9 NAAFUUTEANSANFUNUSDEN UL UULNESFUYDIALUTNG 6 Fawds

Auls 1 2 3 4 5 6 | Skew/Kurt | Tolerance | VIF
msinaulade () 1

n1s3uiame (x1) 3037 |1 -0.461/0.580 | 0.698 1.433
anuliangla (x2) 2187 | 419”7 |1 -0.284/0.221 | 0.627 1.594
AMNNYRITBYA (x3) 3407 | 4137 | 5777 |1 -0.490/1.044 | 0.593 1.686
AMAINNITUINIT (x4) 5287 | 3487 | 2517 | 3657 |1 -1.004/1.186 | 0.741 1.350
Aunwnshasald (x5) | 4577 | 3847 | 2077 | 302" | 426" | 1 | -0.614/0.305 | 0.747 1.339

U816 **p <0.01

PNANST 9 mansIANAELT LSS mSURLUsAL UM sAnR Sl wudn AnudutugTamun
Juvnmufiensiilaainnisall’y a1nnnsnsieaeuamdulssansanduiusseninsulsdassiietosiu
Haymn Multicollinearity Ineldmdninauifiin fuusdasusazdalimsiiaduussansanduiusitunde
1INN91 .90 (Hair et al, 2010) HaN15IATIEH WU NAIUUsBasedA1duUszANS andusiusegsening
0.207 - 0.577 Fafiationinnasinifvualy faty fudsyniuwdslaianuduiusiugaiuly anansatan
Aaginseuiule

venndiiefiansandinu (Skewness) Wuin A15EWIng -0.284 9 -1.004 dauArAdLlss
(Kurtosis) wuinfimnsgning 0.221 e 1.186 uansirdeyaiuuiliiufiazgidngnisuanuasund auduugii
¥94 Kline (2005) Advdanuiuazanalasasegmelu +3 uay +10 muadu defioindeyaoglusziui
wupiild dufudoyayeiannsofadlilumsinmeideluldunsfuusdassusasdondudassiu laons
ns1aaeuouleilavnsraaeulaenisldanadi Tolerance fiflanlytasn3n 0.1 uazen Variance Inflation
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Factor (VIF) fAlitiu10 yinda (Miles, 2014) Mnn1353kAT1e% wudn Aadis Tolerance vosfkUsiAITEIN
0.593 14 0.747 wazAn Variance inflation Factor #AN5¥1#3149 1.339 519 1.686 ﬁﬂﬁuﬁqﬂiéﬁﬂﬁﬁLLUi@ﬁiz‘nﬂﬁ’;
laiflsyaumnuduiusgeiuuaziu (Multicollinearity)

5.1.3 Msnszidanufgiunisiuiandn anulineda wazqaunmvssemnsesulaiifidngse
nsangulagefudnunsiiudeneeaulall (Facebook)

A19799 10 mamﬁmeﬁmmmaaﬂwmm

fiauus B Std. Error Beta t Sig.
(Constant) 1.325 174 7.608 000
AMAINATITUINNT .353 .038 .383 9.281 .000
ANNNNSARABELY 242 037 267 6.537 .000
Aanulinsla 104 031 126 3.312 001

R= 0.600 R’=0.360 Adjusted R* = 0.356 Std. Error of Estimate = 0.385
nABUe ** p <0.01

MM397 10 WU mamsleTeinsonnesnaLUUTuRuTusTiBvEnarenisiadulate
Audinuasiiuresniesulay (Facebook) sedutsddmneadf 001 fanua 3 F1uUs Ao qaamn
N15U3N1T (Xa) A mnsAncerld (Xs) wagaulingde () TnedAdulssans anduiusnygn
(R) = 0.600 AduUszAnsanaoeniosu1anIsNensal (R Square) = 0.360 ANduUszavBannosnses1ue
nsnensaliuFuLd (Adjusted R Square) = 0.356 AAARIALAABULIATTUYEIdUTEANS N1s0ANDY
(Std. Error Square) = 0.385 Fsanunsassuigleinfauusiidaninasenmssnaulagedudinunsiiutoma
ooulail (Facebook) I¥uA A mnsuins asnmmsansedld uazanalinge Aszdudedfynsena
0.01 fendudszans nnsonnesniesiunanensaiivintu 0.356 F8nsnadonisiadulaie Sevar 35.6
FeafuayuauuAgiuiseiadliin auamnisuins aunmmsinderdld uasanulindamunsadaudy
vunensiaduladedudirinuresmssoulay (Facebook) I¢ uidsiitadeduilonadidvinaiiuniu 1wy
msdeievesteyauazmsuentindeuinesulat (smagilova et al,, 2020; Ranjith et al., 2025) M33u3
Audes msdufduiusveaunanesu uazn1s3uuselew (Kim & Lennon, 2021; Hajli et al,, 2017)
sufegunmiayauazaiudislunisliou dsduiiunumddydengfnssuduilaaluiunnisdes
Fownsooulall Teanunsndeuaumaneinsainisinaulatodudiiutomsesulatl (Facebook) Ao Aanw
N19U3NT (Xe) Amannsiasiefld (Xs) wazaulinda (%) draunisneinsallugunuusiasgiudad
Z = 0.383 X4+0.267 X5+0.126 X

5.2 afAuseNa

5.2.1 auuﬁg'}uﬁ 1 mﬁuiﬂmﬁwmﬁu%‘[mﬁ5wﬁwa(§iamiﬁm§u%%@§uéﬁLﬂwsmuﬁdaww
poulall (Facebook) KaNIFITENWUIN ma%‘ui@mﬁwaﬁﬁimlﬂﬁﬁw%wasiamiéfmﬁu%%yaﬁuﬁwLﬂwmﬂhu
Yosnsaaulall (Facebook) fatonasidumsziiagiudud menisnunsinisnerugesmmseulahiu
Fruausntudsdmadentsuteduigs Jahliueaudiudesmsssulat Facebook drulugifesinaue
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=

Audinunsiindaunin fauilaasiu uazsavngansuluieiligndiinnnusdndualunisdodudn
g dnlou Feainnisurstusisnarhligndnsuideya sreazidon aurwiieg lududinunsfivngeniu
damanaulat] Facebook Afiaunmasmuauientsiwinlitiadonissuiaualildddninadenis
dndulatedudinumstiiutesnsoaulay ddliaonadoatu Yang et al. (2021) Fswansidenudn nssus
Audsnansenulngnssegsdideddysiomaindulate uazauafifuilnasuiifunruduiusiiazdmare
miﬁm%uh%asuaqﬁﬁiﬂﬂ Tnglannenstoaufrutemsosulatl (Sharma & Klein, 2020)

5.2.2 auufgiudl 2 anulindavesiuilaaidnswadenisdnduladodudinunsiiugeamis
ooulay] (Facebook) nan153demudn arwilindavesuilnaiidnsnasonisdaduladedudninynssu
Yoanseaulall (Facebook) ogwiisddnymuadansedu 0.01 wuin avwilindalugsnssussulavidu
anulinslaigndsiulaluanugisssu anudednd undefouazauvasndsveaiuislunisuedudn
invnskiutemsesular esnndudinasiienguarasasiineudnadudnitelimuseulmlutesqunind
o1vvrliwdioutunniu Samndudansaaudniusivhlrgnéifeenulindaluwéldanduiuls
é’ﬁzyﬁﬁﬂﬁa“ﬂﬁ’lam’limﬁmﬁuslﬂsduyaﬁué'ﬂé’dwLLagimL%’Jﬁu Sninddenasensnduindesde i uiumee
Aaanalindalududesuladiugs Feaenndosiuauiseves Oghazi et al. (2021) uag Srisavang and
Phanich (2021) #muin asilindladussduszneuddglunmsvhgsiaetnadadu uazmsinwenulinge
aunsanvzinngiugnadislegilidesanlutiagiiunisurstulugsisesulatiiigenn

5.2.3 auufgnuil 3 annmvesdoyaidvinasenisindulededudinunsitutemisesulay
(Facebook) #an1533emuin aunmuestoyalsifidninadensindulatedudinumseiiuresmassulat
(Facebook) enaazidumseiiagtiumsiausdoyasiieg MAdesivaufinuasiurommseulatiai
auysal gniesvesdayauniudsersasiinainanuiiuaisveanalulad ianunsotausdeyasiig
ARresfudufazuimslsvarmateguuuulihazdunmiswdeindoulmfiamisafgela wagsil
Fuslaaldsudeyaldognsnsuiu gniounniudsdmavhlitiadodunmuamvesdeyaislifidvinarons
dndulatedudinuasinugemisesulay uenaninaindudunumsssuladenaliauindedevese
wazauanlivoswdnsusilunmsdnduladouinnitnunind eyaiiuiaued sliaenadoiu Sanohkham
(2019) fiwuth Feyavestesmesulatfinunmasdsaromsfndulatedudldhenniuieninguilan
annsndndedoyauar SuiUseAns mmuesszuuteamensvisoouladldiduegned Snvisldasandasiy
Suwannatharn and Ratsameeteth (2021) WU31 AMATNTEUUANTAUNALUAUANAINVDITOYAFINAR BN
é’m%uﬁlﬁlL§aﬂ?gaﬂamuaauvl,aﬁr;huuaﬂwaLﬂ%’uiulfumﬂqqmwumuma&hdﬁﬁaﬁﬁ@

5.2.4 auufgudl 4 auaimnsuimsiisniwasonisinduladedudinunaniudesmisooulal
(Facebook) wan153demuin annmnisuinisiBnswaensinduladodudinunsiiusemisesulat
(Facebook) agnsfitudfaymadffisedu 0.01 wuin rjzum‘wma‘u’%ﬂwﬂuﬁaamidquauaué’wmuﬁﬁmmw
ulsuiensuAutaztesmenstise Ruiilinruddyiuanusnsasauningeazdmalignddulely
m{L‘VT‘U%mi«%ﬁﬁ]sa'ﬂmam'amiﬁ@ﬁuiae'ﬁyaﬁuﬁﬂﬁdwmnﬁu Snsdsdamarionnufienelaluntsnduinniod
faeuiy 9 sdennd 09 uanuiTeves Meeboon and Samuntreeporn (2023) Wwag Thinnapop (2022)
Tagaammnsuinsiiiutemsseuladdesfinsinwgluuunisdoansia flufduiusedisgnin ua
Ailafalselevivedgninegegegn LLauL‘U‘IJWJLL“UTV]ﬂ’]ﬂmﬂ]ﬂﬂNaGl’e)ﬂ’l’mmGSL"\]“UE]LLauﬂ’]W]ﬂﬁuiﬁ]"UE]ﬁUﬂ’Mﬁ@
uInslegagdmasianisasemlsganiueuanliiugsia (Dapas et al,, 2019)
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5.2.5 auudgiudl 5 auamnisindedliddvinatenisdadulatoduiununsiiutesseulad
(Facebook) wamsidenutn auunmmsinredldiianswasenisdndulatodudununsiudomsesla
(Facebook) agnsfifoddnymaaiafisziu 0.01 wuin msfiguiefinisindedeasujduiusiugnidma
lidefinsdadulatofitonarnasunniuotandumnzgniannsaasunudoyaiuduldangug
maﬂwsmmmaUQauwuﬁmﬂwmimﬁiﬂﬁwwmmumamwaﬂnamu%qmqaaulamwmmu Rl
aunsaudladigmvesgndnldviiliinnuideuasiienuindefeanngue szwﬂ‘v@ﬂmummmwdﬂumi
dndulatolundniunaroramrdmanenuinivietedilueuienld dsaonadastuauideves Kiatratsamee
(2015) AnwradefiinadonisdnduladodudnsiudeamsooulavvesusTnalulnngammumuns wu
Hadedunsliuinisduyanadmaronisindulateduiesulailasdemsdarofugndidumeyanar
Tigndinanuazan 59m57 wu nsaunueeulad Swa vseszuudindanu (Inbox) Yosmdlunshinse
fugnAuiteliimuuztingndn msfinnnamdsnisuneg

6. #5UNAN15INY

v
av aao

NAelfiTngUssasdiiadnwinisiuiam A1ulingda uasAunmvesteniseeulauiidvsna

q
v
a v

seon1srnduladeduAnunsiiuteimisesulall (Facebook) NaN153TLNUTI AMAINAITUINT AMAINANT
fasofld uazanalindaidnsnadensinauled edudinunssuresnisesulall (Facebook) Aty
Q’Uizﬂavmiﬁm&Jﬁuﬁwmwmmuﬂimmdaaulaﬁﬁqﬁaﬂﬁmmﬁﬁzgﬁu 1) Yadeamuamnmnsuinisiunis
asemnaindedoludusineg 13Jd1%Lﬂumiéwauﬁuﬁ'wLLaxﬁmﬂﬁ’mqmuﬁﬂwLauamﬁlﬁfﬁ’uﬁsﬁyamu
doamseaulay fulsvenisiunienissudsyfududogadniau SnitsasiinisdnlusTudusine i
anufuAdusAiieRsgalagndi 2) Jadesunmuammsinserld lneifuniseenuuuresseulayi
sUnuuuasty fagaauaulaldd awnsadlasarldeudie dunuiededudldazain Snvisanunsn
wanswaldsuueiasnonfinesanuyanauasinsdwildiviloutuagnsanuysel uae 3) dadedunnalingda
Tugmunmvowmdndausimamainens lasfussneumsfesadamndedulumsdiedudfugnilnniian
liasdunisthsedu msfrvianudaoniovesdeyadiuiesiiedudrinugoamsesulay iesanlu
Hagtuiifandniiviinimvaenasfuslnarugeamsesulaifusuiuinn Sstladedananfiauasidush
wsddglunisdamanonisinaulederureamsesulavilneianis Facebook vasiuilnaldineuiniu
dHoannlutigtuiimsutsdulunguineaudmsnanemsidlulssmasagisssannTulasianigsinu
gownsonulall dumssuinuauasauamyssteyalifdninadenisiaduladodudinuasinugoms
aoulatl (Facebook)

7. VoLEUDLUY

7.1 dolauBnuzIINAITINY

namsiselundstiuandfifiuinanlinda ANNNIUNITUINT uazRunmNsSAnseldiinadents
dnduladedudinuasinudemiseaulatl Facebook vasuilamunniian dadugusznaunislugsiaduan
wieddsUssmaudinunstiuremeeeulal Facebook mastiamuddayifulladesineg fail
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7.1.1. aulinela guszneunisgsiadudnuazdedudinunseaulall Facebook fasaing
anulindalunszuiumsmstszfudsieatiunnudasadovesteyagndn uazdeldoslusuganines
fudinumsidesandufinumsiiauseulmluvasdiu fuszneunsissmunuguanuninuesdudn e
WAsgIumNTi tlauev e orsgan i Ll aldsanazadisnnud et ulussAadaoigudiy (nsigman
fnanszvududeidesvesgsiudifardmaronnulndauazindefienngndsuiu

7.1.2. AMAINNITUINNT §UTENaunT1sgsNaAuinuazdsdudinunseeulal Facebook AITENTg
fmunAnNIWNITUIMETIFAIaU 1y MmatulseiududaslouienisiuAuaud mstimsfvunioulunis
fulssiuiidaauvesduiusarsiaimasaudusazatineanedaruunninety Snisnsfulssfudosing
Audumndudiitgmdsdeulunmsfududesinaslidaauiaraisiuasoyanienvas Boalidniauly
Foamnaningg Aannsndifengugndnld Heaeswsnfudindmaraiuanuindeieluauduazuimslii
ganaladueead uaﬂmﬂﬂy’umﬁéwauauﬁwmwméfamﬂu"l,ﬂmuLﬁaulmé’zgzgwﬁiﬁﬁﬁuqﬂﬁﬁwa&mmim%’m
ilesangsivesulariinsudstuiigannissududestimssnudiiudyaia

7.1.3. guamnisindedld iesnnisdudugsianedudiiudeseslatideusiuieilona
fazwudeyanpiulstesnieenaaglilinuias {uszneunisssisfuanuardsduiununsesulay Facebook
Arsfinnseeniuutssosuladlifisunuuiviuadie fugaarmaulavesdeldfdesunmidonauinloves

a v

Audmiousnis uasiidlomvdedernuiiannsasuudadlanarldoudeivhlfanaruazninlumsie
Audvdeusnis Snvisruvesulatfnandesanunsonanwmaldisuueiesaeufinnesdiuyanauasnsdi
I¢egnansuiuanysainileuiu Fsadrsanuazmnauglumsldnuliinslugunsaiussavladazdma
vliignéuAnenudseivlawafanelalumsliszuuesulatisasdsnaronafndulated ssfndnilugsia

warfinsuenseiunquandngudugdmeduiudalunadsessiaunn

7.2 faausuuzlunmsiseadesialy

7.2.1 masiinsdnwdeansesulatdug iy L‘wswLﬁaamﬂf]ﬁ]ﬁ;ﬁuﬁsdawwaauiaﬂu”mma‘ﬁ
nauduslnaaunsaidndiale e ldfmoudinanwansty Sniadumadenlunsiiiugewnsniseannliiu
AuALNEATINTY

7.2.2 Avsuiinguuuusafouisnisiseludnunm ludiuveanisifvdeyanguietsfiidungu
Fuslnasonsdumualidsdnviedunuaingy vliseldnansideidanuausaisiduteauouus

U
o o

dwfuusenaumslafgaau

7.3 Jaiauauuziduleuie

7.3.1 wipnuneizasinsaiuayunguinennsidosnsuedudinuastitemsoulat
Tasnsdneusilinnuiluguuuudesmesulatiingg sgrsaiianelifunguinunsnsvidenguiamiayuey
waseiiiidmsneiiutemisesulatuduazselndfiaulavedudinueskiudesiseoular ey
Fosnsiidunuiuarannsairfenguiuilnalilaonss

7.3.2 mhsnunaszmsimsiafufidemieiivinwiioadndunsueaudrudemsesulat
Hosnnlutigtumsnernudesnaseulatfinisuuasuguuuuniedvomidmig fedusnue Jangu
inwnsnsvienguiUsenountiamissusunguinariaudarianuiainnisineusiuds udenaasiienmg
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Liwinvfuensidsudasnaluladfing S dudediiuidsmiefiufivinumeaostuusmaluladinlg
fintu wieraglmusnumamaiiasieg

7.3.3 mMsdnauevivdudinunsiiugemesulal invnsnsarsinsyindiiulunguvieedns
Wy annsaimsinuns JamAeyuvu iy eafsanuindede analindauazinmdnualfiudede
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Increasing Efficiency in Freight Transportation Services through ISO 9001 Quality
Standards and Q-Mark

Penporn Pukahuta', Saowalak Jinom?, Nattapan Panyaroj’, Pornthip Pukahuta’
Abstract

Service quality standards are important and widely recognized by both service providers and
customers in the business world, and service providers must continuously adapt and enhance their
organizational management capabilities. This research article aims to investicate management
capabilities and performance evaluation within the framework of ISO 9001 Quality Management
Standards for organizational quality management and Q-Mark quality management for truck
transportation services, and their influence on the efficiency of freight transportation services in
Thailand. The research adopts a quantitative approach, utilizing concepts related to quality
management standards and performance evaluation as the research framework. The sample consisted
of 400 freight service providers selected through simple random sampling from names registered with
the Department of Business Development. The research instrument was a questionnaire. Data were
analyzed using descriptive statistics, inferential statistics, and structural equation modeling. The
research findings indicate that: 1) most freight service providers effectively manage quality both within
their organizations and in the provision of transportation services; 2) organizational quality management
according to ISO 9001 standards significantly impacts the efficiency of freight transportation services,
with an effect size of 0.722 units, whereas Q-Mark quality management for truck transportation services
shows no significant impact on freight transportation efficiency; and 3) there is a significant high-level
correlation between 1SO 9001 organizational quality management and Q-Mark quality management for
truck transportation services. These findings confirm that internal quality improvement can elevate the

quality management system in organizational operations.
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1. unin

nsnumnuksunIUitRnukassanmsiauladafndiiusnliruddysemsianduauunea
wazszuuladafndaienisdnassauyseuno Lﬁaslﬁﬁﬁmuﬂﬂﬁqa%"mﬁug’méﬁm’lwuﬁmﬂgﬂLLUU CYRNTGH
gnNIEAUNITUTNITINNISvUES Ladadind wagvinalggumulilduinsgiuaina (Logistics System
Development Strategy Division, 2022) E‘fdwaﬂlﬁﬁi’WUUUfﬂﬁU?ﬂ’lﬂa%aaﬂﬁﬁLLu’JIﬁMﬂ’]iLﬁUI&]‘ﬁlﬁfaLﬁad
(Logistics System Development Strategy Division, 2023a) funaseuseidd Tadszansnmladadnd
(Logistics Performance Index: LPI) Tud 2566 wui1 Useidlnediagiuu LPI aaﬂié’ué’vﬁ 34 970 139 Uszine
Wlan anasansududl 32 1ud 2561 Wunawannisufudanasludiuanunssienaiuinig uii
UszAnBnnduiisnisaaning diulassadeiiugrunisvudauasmalulafarsaune fuedounisuuds
sewinsUssing duaussousliuinisladafndvieninisuazaingafa smadussuunsinnuuay
nsr9deUALRTUSUFI ANt ud e (Logistics System Development Strategy Division, 2023a) vinl#
UsgAnBamdunnunssdenainisdedldiunsuiulsudluegwnng Sadulssifudfglunisenssdu
anufianelavesgnindidesenduanuiviinveuvesyaanslumsinnsanulitinuamauminsgiuana
finsounqudsusdunounITIukY nsdoasununulvasuday gnees w¥ouvadsyuufnmuaniug
Wi onsradeunan1saulinduluniuukuauii fvue (Department of Business Development, 2018)
TiUszauanudnialumsdiduauinanin oy Hliuinmsladafinddealinsiauianyaiuisalunis
UimsauesAnsuazdanisauamnisliuinisgndlussAuil asiaue (Consistent) 1l oansediy
FnAuaNsatunNIsuY U ug U INesUsEmAld (Logistics System Development Strategy Division,
2022)

fsruinmsTadafndlulszmalneglétunsidouduisznauntsuuy Small and Medium Enterprises
(SME) fudufanssurudauaznszanedudianeiuiideiosas 95.7 vesgliuinisladafndianun 21,603
Aanstul 2559 (Pukahuta et al., 2021) %ﬂﬁﬁﬂ@%ﬁ’]ﬂ%UﬁNU%ﬂ’]iqﬂﬁﬂﬁlﬁf’lﬁlﬂ ldarursanaulang
AruFeamIvasgndliasunnduneulunmsdweuaingaiududaus ingau duddudu duddunans way
31451??1L%ﬁ]gﬂiﬂ@iﬁg@ﬂmamﬂﬁmqﬂ?’f’l‘ﬂsquﬁ’m (Logistics System Development Strategy Division, 2022)
dawalripuannsalumsudsiumsgsiisuinsegluseduiiunans annsgapdesunanissesesnisgsiad
Liasuasasaunisiiuinisgnan (Logistics System Development Strategy Division, 2023a) S gy
wargUassalunsandugsia 019 1) A1un1sdukazni1samu danueinaiuinlunsidifmuidueay
YINAMUAFDIAINNNITRY maﬂLﬁaﬁufﬂué’mqﬁg_jqLﬁUﬂ’j’W‘fﬂﬁQ‘LﬁU%mimmmLﬁﬂﬁlﬂamaslumwm&Jﬁjﬁﬁ]
2) msthuarnslidinaluladdmsvinssuladainduasldgunu vianisamulunisdessuumalulad
asaunATINAgs 3) yaansimladaind viaenag waziinwrdilumsinnsianssudeusiuduauay
a3l Uszansaw LLazmmmauUﬂmﬂﬂuﬂa'uma%w%w \osandesmsanouuniludasiigs 4) ns
ysanmsteyatnans msiase nsdeans LLaumanumumﬂumﬂﬂi‘wmauﬂWiaﬂuﬂﬁaamﬁmauawlu
AUt ddedinlunisiausauiu LLaumumumauawmaua 5) 1MSILNTUINNT Slnanimasuined
lahiaue wagvamsfaugunmideries duilillarnsonevaussmuanuaiaviaazaiisaniy
flanelavesgnénlogwsioides Iuilignénviammidslauazlinadslumsuins uas 6) msuimsdnnis
YIATLUUAISUSMTTANITAT ALY waznsvineuii s deunisluniisnuresesins (Logistics System
Development Strategy Division, 2023b; Pukahuta et al, 2021) 9ndaanudisiuiadulgmuazgUasse
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[ ' o a

ddgyren1siauganuaasalunswisiuresssiauinisladafinduazldguniu Inslanggsiavudd

o 3

nudgmmnensiuuansamuninaneauaNisalunsveegsng MsUILAAUYARINTRdAINI LAY

a

vinwedudu aufeanisuimsdansilidaeu Fadullgmiifessuieuazudlulvaunsowmugmaivnss
uinsladadndvessemalneliauln wavifugnamnssuiufeunsslunisursdusesvlanls

g3favudsdudludsemalnednlngidufuszneunts SME filiaunsaszauiiunuainaieuen
e fafu asdnsmslauddyfunisuiuusmsuimaninennsniglussdng savsnsdamsamnin
suudsdin TagldndnnismunnsgIuaan MNTUIANT 19U 1IATFIUTLUUUIITAMAIMN 1SO 9001: 2015
(International Standards Organization) KagN1ATFIUAMAINUINITVUAIAETOUTINN (Q-Mark) @115y
NUUINSVUAFUAIMIETAUTIVN NE1IAE

11357 IS0 9001: 2015 1HumnsgIuiiA vatestunsuimssanisqunnluesdnsg laed
yasjamneiiteUFulimsdndunusasiinussansnmnsliuinslussanssineg maanasg il
Tiigsfvanunsniannnssuunsnigluesdnslifivssaninmnntu lneiufinsusuupenufiomelages
anfuaznisdamisnsnennsifogliiAnuseloviigean Fannslduimsgiu IS0 9001 awnsataelvigsiavuds
Fuaiunsadivansuimanuatnuazfinanundedeluuinisld Ssaonndesiunainuidoves
Chettaponit (2021) WU31 BeAUsENOUNENT T8 nENadon1sUUANuAfTUszansamlusadng laun
Aanutdauresdmunenunn anusanudilaludemimvuaves 1ISO 9001: 2015 wazanulinglalussdng
FetamuniidvinalnenssiensiidausaulumsuiRnuremine il msftwinaeuiidwiniigasdama
Tnenswonan1sujifnuveminmuiintu dadu n1sld 150 9001: 2015 Tunsusmsaunaznisiidiusu
yomiinauiigitu asfinadenisifinUszavsamlumsuimavudidudi Tasn1sdanimminensngluiindu
wazandeRananienaindulunsyurunsaineg meluesdnsliiiusyansninuniu

dwiuansgiu Q-Mark WumasgiuiAadestunislvivinmsvudeduddesaussmn gadud
msifinUszavsamlumsliuimsvudsdudi Tnsnsufuussnsdamsanuasnde Anunssrelian was
mMs¥nwinunmesdudfivuds Tutlagiugshsvudedudiiill Q-Mark axldsunissensulunisiuussiu
AUAINATSYLE S § sy uanuy T edelidugndn §eaenadesiunasiuideves Phupatt and
Wangkananom (2022) wu31 Usgdnsandisanudaeasdesiuendieusle lugsiavudedualugaings
TsAszu1m COVID-19 fanuduiuslnenssiumssiiiununuunsgiu Q-Mark Fansounguis 5 fuilddny
Avelvigsiaanmnsadidunisldednaivszansamluaaiumsalingm iiesann sildgnénsinnasiulalums
T3 iflesanunsgiu O-Mark Hilluedestiofitisyse fueiutasnfonagUszansamlunsvudsdud
agadlnnm

Fanu gsfavudedudn sududeddianuddydunisusussnisuimamineininigluosdng
iosnnninensiislegetnedrinlussdnsuunn SME Famnnsumslifazdmansynusioussansamlums
Tu3ns wu nsiiaanuardilunisvuds msgadedud vionsidunuiigaiuly Jamnhanesgu
SO 9001: 2015 uay Q-Mark snldazgaeligsAsanansauimsminensidogodrsiiussansnmuaziiniy
fuaslunislifuinis deazdamalagnssdonisiindannuannsalunisudstunazanuiianelavesgnin
o819l5fina nuATediunlidesin1s@nu A vatunaveswInsgIunuAINNNTUT IR oUsEANE AN
nsliunislugsisvudsduinveurazussima Saduiinvesmvaulavesaaridofasiaungiuuy
ANUAIalUNTUTMSIANSAMA YR LTUS N suudedui Inefiansanainn1sdnnisaunnu3nsee
9NALAZANNINNITUTMIDIANIANLAATEIY WleliaussouzTumsuTsdanisuaz U msvudeduATlne
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1A551U MauRLUFTRN U stz uUladaRnd w.e. 2566 - 2570 Fellitmnglunsensefuszuy
Tadadndliiduquinarsuinsszduginirendeu lassjstunsiiiuanuamisolunisdanisuinisuas
AuNNsagnATlugsAauInisladannduazlgguniu (Logistics System Development Strategy Division,
2023b)

2. TQUsTAIA UaTAININNITIY

2.1 Tnguszasd

Wiafnwisrnuasonisunsdansuaznan U TR OUANIIATEINUI M SLA AT
Aeateatunisdamsnanimlusdngdiie IS0 9001 Aunisdamsaanimuesnisliuinisvuddaesoussmn
#e Q-Mark Aifidenaifisdsyavsamlunsuinmsvudsduduissemalne

2.2 A1UA153RY

2.2.1 ArwaansasiunsianskarsUssidiunan1sUfORNumLI AT ILUI I T uR AN
Aertosnsdamaannlussdngse 10 9001 wazmsdansannmvssnsiuinmsuuddassaussyniag
Q-Mark a{liusnmsvudsduegluszaula

2.2.2 MITANITANAINAIBUINTFIU 1SO 9001 AUN1TIANTITAMAINYBINITIAUTNITVUES
Tagsaussvnse Q-Mark Jadelafiavswasionsiiudssavdnmlumsuimsvudsdudunniian

2.2.3 gafavudadudmstuumnamsufiRauiiresndls e lugnaiinussansamlunsiing
yudsdudmantmsnefifmuelile

3. NITNUNIUITTUNTTU LASNTDULUIAA LLazamuﬁgwmﬁé’a

3.1 NISNUNIUITIAUNTTY

3.1.1 wwaRaiigfasiunisvude sudadunszuiunisindeuineduduierlnoaisanganis
UgsBnganils Ing3smavuds 1 5 33 1huA msvudmiouy MIvudmess Marudamieh nsuudmig
9IN9 UarMIvUAMIe Tl Madenisnsvudsiosionsantiaduddy wu anmgdmansvesiuil way
Fununisvuds i eliiAnauduauazUssansaiwlunisvuds lng3snsvudsudasUssianiidnuas
fuaneinetu nanfe 1) Msrudmsnuy wiangdmsumanszasdudluiiuififlesaiouuinauud
WU LURLlBalar LYY NSYNdINaULEANNEavEUEe aunsaiiifavingyaenlalaenss msngdmsy
nsrudsszerdudsuunans wagldlunsdiidesnsarummiilunisuuds 2) msvudmness nzdndy
nsvuAsEuUTInmann Tussesndlng nsamgluiiuififinietiovmssalriaseunqy wu dufiuuasivin
nswudsssddunusinindedsufunanuuarinuaioslunisaudsssering 3) nsoudmis
Humadenfumngaudmiuiiuiineglndundsiiauaiilulssmauazeensa wanzdmiunsvudsdud
USaann 1wy agiu 1ndesdng uarduditlidesnmannuseinu nsvudaimshiifuyuseniaesiige
\douiuiunsvudaszsiandu 4) msvudsmiaennia mszdvsuaudnfiyarigededudifesnis
AN 1 gusaiBidnnsednd o1 Audergdunieidemeldine edrdlsfiniu msvudsmiserne
fisuyugeiigauazdlnaldlunsdiifeansdsdudluszoznslnatudssmaiedumiv wag 5) nmsvuda
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7119919 LRUTF NS UNISVUADURAILALAY 19U UITY A955TUR 13 0a15LAN N1SIUEINIYIDNAIY
Uaendegs ananudsslunisialuasaznisgyidesenitansvuds Snnsdanunsavudildegasaiiiodly
seegn9bna (School of Economics, Sukhothai Thammathirat Open University, 2019)

v @

3.1.2 urAniiiigadasiudauUsn1sise angideldhuuAavesmsdamsnauninnelusadns
L‘fJuLﬂ'%lENﬁ'eﬂumiﬂﬁﬁﬁwﬁﬁﬁﬁﬁﬂizﬁm%mwLLazﬂizﬁm%waqﬂqm (Ramasamy, 2009) N&1IAD N15IANT
AN (Quality Management) 1u3Sn15usmsdanisiilianudidyiunisuiuugenszuaunislunig
TNUNY NM5TABIANT N3 Wagn1sAIVAY TINAUNISUTUUTIRMN WlunNAUYeeeIRa LU ANATKENTD
ANATNUINIT AMNINNITURTRIU ANNTMNTZUIUNTT uazAMNIMUATINT tnasanaulandaiudenisuas
a¥rsanuaneloungnd i elinandueinTeuin1sdquaiwauuinsgiunanind ivuald
(Chanthadansuwan et al., 2023) swwgaLﬁumiLﬁ'uﬂizﬁw%mwiumwﬁﬁﬁmu (Performance) ¥4
nszurumesaelulas neuenasdng fuduninaiuaisanssougnisuinisladaind wazaae
gnszfuinmnuanunsalumsudsdu anmsairsanudedunazauduialunisduiugsiavedasdng
(Leon, 2017) fatfy n1sldinaeinasgrudmnsud v nsaud s dud1mIau LW SEUUUIMISAMAIN
IS0 9001 U Q-Mark anunsntaeLiisdszansamludiiunugsia ldun Ussdnsamdudunulunsvuds
UszaAvSnmiiussegnaindsnisindedud uasUseavsamduniuaunsalunisdndsdudvosesdns
(Logistics Division Ministry of Industry, 2017) imﬁyqﬂ13Lﬁmzﬁummﬁawahsuaqqﬂﬁ’l (Lamanee et al,,
2020) AeliAnuszloviiriagnaiuazesdnsssnnuuLdedenansaderiatuinsiiserdes uaznunm
msliinsnssaadeimunuesnnsgiu (Conformance) fioaniuuld

dwiudeimuauaziuimieduaiulunisdanmsauninvesiiusnisvudaasladafndauuinsgu
989 150 9001 AUNTTINMIAANTNTEITUTINN Q-Mark T91eaziBeadsil

ToAMuUANIATFIU 1SO 9001: 2015 dmsugsnaliuinisladadind Javinlae Department of
Business Development (2022) LﬁaﬁwmiwumﬁﬁmﬁﬁﬁqmmwLﬂu"LUmummgma'maﬁmLé?j'aﬁml,az
#sunssensungnéislulssmauaginaseina TafuuansTauasssdiunaluszuuuimanmnm
03Ans 7 Uszmsliun 1) Wianudduagnd esdnsdesitsisgnAniiionnuegsen arsianadilan
Fosnsvesgnéntisludrudagiunazeuanhliussgaudeans neemiiagilflfiAumuaanises
anén 2) anadudii findudimueenuduenameesingUssasduaziienisvesesdns fihdeadudads
wazs1dligatadeinanyunelufiauayuliynauidinsin warduaiunisussgingusvasdueiesdng
3) mafldusmvesyaains winnunnszduieduiledifyesesdng nslianusudessaduiinas
WuanuaansnvesminauynaugsuneliAnUssloviuneadng 4) mMIvimadenszuiums wadwsiines
aunsaussgliegefiuszAns amid o onfwensuazAnssuiiA eadesld Funsdanisiidussuy
5) MaUsutgsesnasanies asldsunismmueliduingUsrasdamsesesdng 6) MsdnAuuuiiuguves
Nangu mwﬁLﬁumwuﬁugm%wé’ﬂgm uag 7) Mavimsdamsanuduiusiiieusslovisaniu esdng
uazidsouinadasismendeiy uarnsiinnuduiusludedifeganatsslod heduaiuanuannsoly
mia%’wmmmﬁumﬁgﬂaaqﬁw é’qﬁu mmgmizwﬁmimuﬂmmw (Quality Management System: QMS)
Tnguszasiifiolimsdiiunumunisiauas ingusrasdvesesdns iinmsimuannmdideiles (Goetsch
& Davis, 2014; Ramasamy, 2009) fusnasgiu ISO Weslssduiusiuiieiaiuainsaussauzlunisduiugsi
Iﬁﬁ%%aaLLaxLﬂuﬁaau%'UmﬂQﬂﬁﬂ (Department of Business Development, 2018)
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Bn1te uurAANSTANIIAMNNANINIATEIY 1SO 9001 SelifugtudidgunanuuiAnisasauds
(Deming’s Cycle) #382935 PDCA (Plan-Do-Check-Act) STfaLﬂuLLmﬁmﬁLﬁ'umiU%’UUgdﬂismumiﬁwm
othadtaiiles Tnsusznaudae 4 sumeu éur msneusy (Plan) nisdifiusumuuny (Do) NMInTINaouLaY
Usziluma (Check) wazmsuiuusaudly (Act) iterfinuszavsamlunsddunuvesesdnsegadussuy
LLmﬁmd’aﬂa'nqﬂﬁmﬂ?’fLﬁuﬁyugmsuaaizwu%mimuﬂmm‘w (Quality Management System: QMS)
iiedaasunsiaunegwioiileauaznisnevaussienudeinsvesgnanliognsdiussansnim (Goetsch &
Davis, 2014)

UBNNUINTFIU 1S 9001 Tfun1sdanisaunmluseduesdnauds Sainsgruanizdunis
YuAS 19U 1193gIU Q-Mark AignitannTuiiosnszdununmmavudwsouuluysemelne T Bureau of
Freight Forwarding Department of Land Transport (2021) 1#3avigdileuasgiuamnImnIsusnIsuuaee
50UTTNN (WATEIU O-Mark) dnsudliuinisvudedudlunisuimsdanisauaimisnelusazaneuen
psAnTiiteLinUsEavBAmMMIUINTgnAnTl 5 dildud 1) Fuesdng Tlassadumsuimsnuidaau fmus
Srunavihiluazausuiinveutesusagsusny syygiuiiaveuausuaiuvasadelunisvuds Usznie
Tiinausumsusazi U Foals uleuiomsdndusnusnunsvudeiidaeu msdmeluladasauman
THlunsiannuszansnmmsinny uazmsimunveulwaanuuRnveuas  duuvnajtavidaauluns
FutssiuamaudemevosdudfiAnonmsuuds 2) Funisufofinisuds Sdunouufifnurudugng
SudaudeuivdweuauddmiugniudasUssnn uazimuaduiavouluisasdunou nsnaumy
dumnsvudeiivangay minlidulumutmngagdesiasgiifonuumisuiuussnaiauuagiing
Usuugsiiiiuntsiisieidies 3) duniinanuesdng fdunountssuadammidneu ngsudeumsvhauditmun
AnusuRinreuvesninuT A susenevesinautusa Auununastneiimunzay nsineusuuay
Wauvinwedulsedn wagnisfvinvisesiindniusasdnrh Tadsnedendnmnuduse 4) drugunivug
finstuiindeyausununisléidemdmisalddeidsrtuidomdwesasodui eldlunstinse
UsgAnsamnisldideinds mansaamnundouvessanountnfiuma funussaninuazt13e3nusnn
szeznamtenustasyaaysdunsivanzay uazn1simhussiinisdenneunazthzssnusasedu
uay 5) fugnéuazaneuen feyaifsafugniuazUseiamslivimaelimswisanudesnsvesgnin
wazdpslinsUsziiuszdunnuianelavesgnauaziwauusuusenisauiunisfinoiles (Bureau of
Freight Forwarding Department of Land Transport, 2021)

et wmsgiu Q-Mark Tdsunsiauilaensunisvudmnaun Wesnszduamamnnsvudsdudi
manuuludsznelne Taedlinguszasdiitedaasulifussneumsvudsdud TaslawnziUssnaunis SME 7idl
suumsdnnsganndlfunsgiusaziiuanuuasadslunisvudsdudn (Bureau of Freight Forwarding
Department of Land Transport, 2021) uag¥3ely Usenaun1susuusanisdnnisaaninla ey
UszdnSamn Inelddasamugslunsiuinsgiuainaunly (Phupatt & Wangkananom, 2022) @eanaasiu
NAN15398984 Pinsamran (2016) WU11 MIWALIAMAINNITUINITAMLATZIU Q-MARK 93728ifiuny
wiouuazANLANNsoluNMIYinuvesesdng dmalnenssionisvudsaudiitszavsamlunsvudsigedu

3.1.3 anudunusszndnenisdianisaunmluasdnsivdssansamlunisujifuvudedudn
Hueudusiugionlss (Connection) vesiaudsmsdamsaanmiuduysussansammslvuinisvuds
MnMsumUIssaUnssEiAstesdunngIn w1 MITansAmN TS BIMSTILTEUUUS T LANAM
d9nSnanrensudevinaoUszd@ns A nlun19v191ue9909ANT ALY U HAIIUTTBUDY Juntavong and
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Jadesadalug (2019) wui Padefifieuszavinmnsriauldsunaniainnisidsuwlametladosuuims
ANNUDI09ANT Jadeauuinnssuuinig wasladedundndue Inedwiumeinunmsydaiunsieuslu
aqﬁﬂil,ﬁ'aa%'wmmlﬁm%‘aulumnmﬁﬁﬂmfﬁqqiﬁa d0AAABIAU Panlopchanoknat and Laohavichien
(2017) wud1 Yadua1un1sTAnIsAMNAINT NS Nan19ns g auIng enan1sAT U 1uEInn Ty
Jdlonauauasaudesnsfiuiatauazadunnufonelaliiuignd Snvanudn msdanisaunindidvsna
nedousonan s duumM Ui SUREASaTLazuInNTIuNTEUIUNT Wnedeinuniedadeaunisdnnis
1A39715 (Panlopchanoknat & Laohavichien, 2017) @1%5U Boonlua (2016) wu31 Jadun1sianisaanin
1AETINNNAIUNTEUIUNITIANITHATUNUINVBINITAIUANANN NI BN NanmsadsuinsioUssd@ngam
Awanansnlunsutsturesiants widradensdaganmiia 6 d1u Tdun duunuinvesdin duns
HNBUTH MUNMTBNWUUHARAMNIUINIT AUNITINNITAMANVBINGNTNNATEL00T AuAMANYBITaYaLAY
N1331897U wazauaudunusvemdnaulidsninasouszdninmlunisuimsdnnisnigluesdng
(Balanced Scorecard: BSC) Atafusunsuimsnisiiu sumsumsgndn Munszuaunisanelusadng
mumaiulnveegsia uazdunisiteuiveminauluesnsgsia (Boonlua, 2016)

ANNANTUSYBTEUULNTFIU Q-Mark fifinasioUszAnEnmvesesdnsgsAaldfunisatuayuan
NasATeRiAeItes w1 szuU Q-Mark theiaiuaiisusansawlunarnnanediu Tnslawizlunsvuds
duAuwarn1ssnwinannlunngdnga WU 31NNaNUITE09 Phupatt and Wangkananom (2022) wuin
UsgAnsamiBsanutasndoduorieundovesgsirudedudilurasingalsnssuin COVID-19 Tuagiy
NI LUALIIATHILYEY Q-Mark Fsnsauagu 5 ¢ Tfun szuunsdanisaigluesdng msdanis
wiinoudusavudsdudn madanssovudidud msdannduneildlunsuudedud uaznsldneufuanie
AngadiueaUaenfeduaunIn MIRiunITIENIATEIL O-Mark WiandannsaneuauesANFasNg
vaagnAlaeg1aiiusednsan danudasadediuedreude Lagdeusulssanmuindaunisvinenues
yaansluaeAnsladnaig @enndaeiu Pinsamran (2016) Wu31 ABUNITHAILITEUUAINNINTTIU Q-Mark
VT ENAAMUNTDUTUA UM LU BIANT WHNIU LAZYIUNINULINITUAE 32 LATAIAINAITAAUITZUY
Q-Mark aumfonvesusinmiiviuegriitoddy Fedmalnonseonisiiiudszansamlumseudsdudig
annsaviléftu uenanil Teerawessuwan (2021) uansliifudn n1swaInguane nissaudieniegsia
nMsRAuAmMndnLduse kagnsgnAseludl mdnssnwgnaaL uwmafiddalunisudla
JaymvesrUszneunisuudsdiu Inen1siansgiu Q-Mark wWungreimunluynauagyilvigUsenaunis
ﬁUizaw%mﬂmﬁﬁwqiﬁﬁlqﬁuLLasmmma%ﬁammé"ﬁﬂmwsmﬂﬁ

faifu nsisEuu Q-Mark wllunsandugsivudadudlaiisawidioasuussdnsamlunis
yudsdunlituesdns uidseiiuauamnsalunsudsiunazaisnnudsduliiuiussneumsluszezon

AuduusYeITEUUNIATEIL ISO 9001 AilnasoussAnsnmustesdnsgsialdfunisatuayuan
waeuidefiAsades wuin mathszuu IS0 9001 wldansadiuaiisUszaninmuesesdns lnslanglu
fumsUImIaun ke IRUIN TN TIASE I 1Y 2nRAILATEYes Chettaponit (2021) WU
n1sdanudauvendaneaunin nsiiauganudilaludeiivug ISO 9001: 2015 uagn1siaI
Bnidlaluesdnsiidvsnamensadeuandenisiidusaulunsufifnuveminau Sanmsidmsuisdoma
MensadsUINFeran sUjuRnuveninaluednsiae uen9nil Rattanapun and Sridadet (2019) wu
N1INAUIAMAINAITIAUTNITAIETEUVNIATZIU ISO 9001: 2015 anglumitgauvesuniingrdeylelv
wilnaudnlngidnlafeanszuiunmsinuauinnsgu waeildusnlunsufiinuauuleviswazvouin
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aszauiidau dwaliiinaudiwelalusedugaanndliuinng uiineedadideunnsosuiasenis
TussuumuuasmimuauLaﬂa’liﬁé\’a\imimﬁﬂ%’uﬂjmaLﬁm uana1nil Chonwattana and Laohavichien
(2022) wuth nsdanIAANINTTR SN IAILNIRTEIL 1SO 9001: 2015 fnansenusenuldiuisummenis
uistunazanudiBuresesdng ememsauasynaden dhunsiauuinnssluussnduandudilasuns
FUsRaIATIUINAINLINATTIUNER S uTigRamNTTL denndesy Leon (2017) Aiseydn nisthuiundn
TQMW/ISO 9001: 2008 anldlunirsauniglueefnsausngeiauINInsgIunsIiuINITLasUIIan N
wolavasgndldegadsdu aninedl Castell (2016) §3ldseydn n1sdluiuses ISO 9001 Fasensedy
Famuanusalunsudsiuuaziinlemalunisisseglugsialfegnsiiuszansnmuas dadu

Fau sEUNIASEIL IS0 9001 fnaegrsunnlunswanesdnsvsludunsufoinuneluua
mMaasuassaufionslavegndn Seieifnssansnmuazamaninsalunisutsduvesasdnslunansled

2819l5AMY KaWITBVRY Krommuang (2020) lalinaluiirnianssiudny Tnenaiain nsvieulu
paAnsmundnnsuImsaaunmlae9uldldd s nananseessansawnisujoAuvesmiinaui
Ujvanlussdnsgsfa wiiezdluiusesnunmvdesnasguiiieitesiussuuuimsnaunin 1SO 9000
A egalsinny msfiaunmauvdnnisuimsaunmlnesamiididsy 8 4o leiud anmssiuvesiuims
MsdausimvesyaaIng nsEUUMTUIMSIans mevhaududiy meatuiignd msnaunudanagns
nsUfulssiineides waznisuimsyaainsldvinlissAadvszans awlunsufoRnudinty Tnewdud
ANNFNSIVDIU ANNNYDINY ANNFURATEU ANWUasinurlunisyiy sawfenszuiumsyhauid
AMNIN Fedsnaronmn mTinnshauiiugiu msdaaduariasnde anmwindeunsvinuiiidegunin
Ameuwnuimngay waganuaunaluiinmshaulazasouati Seiuniddutaelunisussqidming
7195573 (Krommuang, 2020)

M19199 1 Anuduiusvesinysnmsiansaunniuiuusssansamlunsufifnunieluesdnsgsia

AuUs ekl NaNsENUARUTEANSAW/NANSUJURIY
fanudunus Lifianudunus
NMIIANITAMNN Chanthadansuwan et al. (2023); -

Goetsch and Davis (2014);

Juntavong and Jadesadalug (2019);

Leon, (2017); Boonlua (2016);
Panlopchanoknat and Laohavichien (2017);

Ramasamy (2009)

YUV 1. AUV NLNEUI Castell (2016); Chettaponit (2021); Leon Krommuang
ABININ 289 1SO 9001 (2017); Rattanapun and Sridadet (2019) (2020)
UINIFIUY 2. ANUNSNLN Phupatt and Wangkananom (2022); -

289 Q-Mark Teerawessuwan (2021); Pinsamran (2016)

$131: From Literature Review
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91nM15199 1 wanslwiiudn AUINITTANITAMNINAUNA NN VB 1SO 9001 AUN1STANIS
AAANAME NS Y89 Q-Mark fanandululdfiazidnsnadenisifinuszansamlunmsujuRauuds
Aufnvesgsiudeduilulsundlny

ot M3UsERUTIANEINNSAUNITIANITANNINAINL IR ST LB TUN1IRTIIEOUINRIANTTING
YuAFUA VANt MTUARNTEUUUITITAMAIN 1SO 9001 fiu Q-Mark %salil (6191) lananisufufiau
atsls mnlidulumaiitivun desdinsudlvauninmsiauwasnadndidulumudormuaiioonwuul’

3.2 NTAULUIAR

9INAITNUNIUITTUNTTUT A ULARIATALI HauwUsnsTanisaanin (Fuusdas:) luusinsdu
wazaifuayuliAnmsinuiiiussasainlunisiauisnelulaznisuoneadng Gaudsau) Tnedidaus
wazitinvesusiaiauls fell

1. YsgdnSamnisuinisvudsduiivesesdnsgsia unisiauasussidiunanisyjunauly
nszuIums 4 4 swildun 1) msliuInsmamsuimsduny 2) szeznainisuing 3) anssindeiienis
U35 wag 4) mnuflewelasensuissuvesesdnsiiugndn iviliesdnsmsuuazidlaaussnusfiuyiass
lun1safingsia Ted1a1un153389nUseendain Boonlua (2016); Juntavong and Jadesadalug (2019);
Krommuang (2020); Panlopchanoknat and Laohavichien (2017)

2. M3IAMIAUNINTUBIANTANNINTFIUNITUSISNUAMAN T 7 arulaun 1) nslviauddny
uignAn 2) anandugin 3) nMsfidusiuvesyaains 4) MIusmsilenszuiums 5) Mssuuginsieu
6) msndulaneléigudeya uaz 7) msdamsauduiusszninsgnéndueadng ieuselomisamiuluns
Usenaugsna YeAn1un153degnuseynsain Department of Business Development (2018); Rattanapun
and Sridadet (2019)

3. N133ANTIIAUAINYBINITIIUTNITVUAINNNINTFINAMAINUTANSVUAIR I8 TAUTIVN T 5 AU
oA 1) fuesAns 2) mumsufianisauds 3) Auntnanu 4) Augiunvug uag 5) sugnaluazniguen
WiousuUgeUsEAnE mnnazaun MU svudsdud dreatuayufunnulasndeliiudinunazsesiy
NOUNIENISVUES TaA1018n1153789nUseeni AN Bureau of Freight Forwarding Department of Land
Transport (2021); Phupatt and Wangkananom (2022)
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4. FNFUSTSTINTTUIUANS

—_

- mMslinuddsyuAgna

4 wo 5. N5USUUTINITIINIU
2. AnuLduRn :

3. msildrusuves 6. mssdindulanelagudeya

NUNITUBIANT

7. NIANITANUFURUS

AATNDIANT
fe 1SO 9001

PUBIANT

—_

JEMINGNATUDIANS

2. prunsufuRnIsuLEs

3. PUNINY AMNTWUINTS Ussamsam
#78 Q-Mark MsuanT3
Yudaduan

4. FULIUNINUY

N

5. fugNAKAZAILaN

AW 1 ASBULLIANYBINITIVY

$i31: From Literature Review

3.3 AUUAFIUNTIVY

angidannsodmusaunigiunmside daddannsmunussunssuiiiieades fe

H1: N133an1sAan nlueddAnIAIe 1SO 9001 HdnSnan1msudaviIndeUssaninmlunisuinig
yudsduiveadliuinsudsdudmanuuLisUsemealng

H2: n13dRnsAuAINYeINIsIAUINsYUddlagsauTIVNAIY Q-Mark d8nSnaniwmsadauinde
Usgdvgnnlunisusnisvudeduivesgiviusnisuudaduiniouuwissemelng

4. 35 8un157398

4.1 Uszansuasngudaegng
Uszrnslunsideadad Ao gliusnisvudsdudmenuuiiannadeuduifyeaaludssmelne
MU 7,695 AU iwi’mﬁa;ﬂa o fuil 18 WEAIN1EU 2565 (Department of Business Development, 2022)
maﬁmummmneﬁu@haEJ'NTW%A%%’EJ%W@MﬂWﬁmiwﬁaumﬂ%ﬂmqa%ﬂﬂ (Structural Equation
Modeling: SEM) TnedeBemuuuanisvas Hair et al. (2010) auuzilildvuinadiegnady 20 whvesdiuau
Fudsdang lnsunanudffwdsdunaiomn 15 61 Fedualdivunnguiogieimangaude 300
fegs agdlsfnu etlestudammanounduiishuasiielinmsfudeyaiinnuasuduanysaindedu

AuzIdpIsimunvuangudieg1adu 400 e Fudumsilevuanguitetainiusesay 33 Wiesessu
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n1smeunduitliasudiuwaziiuauuiuglunsinseiteya Mellaonadesiutauugiived Hair et al.
(2010) NszyliivuIAnguilegiindueglessasay 10-20 Welikan1snsgviiaudnieionin
fau

4.2 malANSEuABEN9

dnsumaiiuniunindeyaannguiiegns TH8nsquiegiauuudie (Simple Random Sampling)
Tngdsdsnaedegsfafiannaioufunsuinuigsianisdn duilimnmmielulssmnstmuneilonia
lasudenvindu

4.3 maiusausandaya n1sinszidoya uaznisulana
4.3.1 wiasdlauaznsiiusuudeya
msifusurateyaltuvuasunundueiosiie uadu 3 dw ldud dwudl 1 wuvasuanud
Renduanuannsalumsufiinunumasguuinsnuganmitiedesiunsianisaanmluesdnge
SO 9001 wagmsiansAunmyeInsluINsvuddlagsaUTINAGIE Q-Mark dufl 2 wuuaeUATIAYIfY
namMsUfTRNuAR U vesilfuIMsvudsdud wazrdmil 3 uuvasuamdeiausuuy Inoilalemaliiuans
AuARLTLLLAY
wnawsinsliazuuudunisussanaan 5 sedufe sy 5 windusniian sedu 4 wirfuan
siU 3 whuuiunans sedu 2 wiriudes wavsedu 1 wihdutesiian TasudanatassiuaziuuAaiiuain
MsmANuNi1sveIsnInIAtY 21NgRsiidn narswesnriLugegatuATLLUAAM ST UILTY WAl (5-
1/5 = 0.8 agldaariady 4.21-5.00 wifuinilan Aade 3.41-4.20 whAuan Aade 2.61-3.40 Wiy
Uunans ALaay 1.81-2.60 whiutios wazAads 1.00-1.80 whﬁuﬁaaﬁqﬂ (Hair et al., 2010)
4.3.2 M3ATIIFBUANNIWLATDEID
auddeldduiiunisnraaeuamnuseiesiiedte 3 dunou THun
1. manrndeuanuasuiaiom (Validity Test) lnofnssnandsladafinduazivins
$1unu 5 viu wuhAndrliauaenadosogseming 0.60-1.00 daflenunnndn 0.50 (Hair et al, 2010)
2. M35U59938555uN15338Tunyue (Human Ethics) 31NANENITUNITITESITUNTITE
winedoeluladsvusaadan uasswdin salasans HEC-01-66-016 asiuil 3 Tunan 2566
3. MInageunLLdslu (Reliability Test) Tngldandudszans uoariaseuuiadung
H0g199 MU 30 Fe81e w1 ArmudesulaesIWINAY 0.932 uarTIosUDETENINe 0.929-0.932 Tl
AN 0.70 LLamjwLﬂ%‘laqﬁaﬁmmL‘?}aﬁuaaﬂummﬁaaﬁu (Hair et al,, 2010)
4.3.3 nMsiasziidaya
meengidoyaliiiadfidmsrauuasadfdsoyuu TnodinvasBoadal fo 1. adfde
wssauun denede (X uazdrudoavunnnsgiu (5.0 Weusuliussiuamuausauaznansuitinnu way
2. adAdaoyuiu M¥nsinsgriaunindalasaadne (Structural Equation Modeling: SEM) 1l o290y
ANudNTusvINTaULNARTutayaIdesEdny
NBUNITIATIEN LANTITADUANLAUNUSTENTAILUTAEanduiusLuuLiesd
Correlation Analysis) Inafinualii r u1nndn (+) 0.70 adauUsianuduiusiuseduas was rg
(+) 0.30 - 0.70 A Fauvsdanuduiusiuseduiiunats (Hair et al, 2010) s fvuaodd
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561U 0.05 AT UNAIINTIVEBUANLEDAAADS Factor Loading > 0.30, Chi-Square > 0.05, Goodness of Fit
Index (GFI) = 0.90, Adjusted Goodness of Fit Index (AGFI) > 0.90, Root Mean Square of Approximation
(RMSEA) < 0.05 wag Root Mean Square Residual (RMR) < 0.05 (Hair et al., 2010)

5. NaN15I8aTAUTITNE

5.1 NaN533Y
AnzIduadunisiiudeyaidsdisanndunugliusnisvudaduddewuuaeuay 400 aty

finsnoundunililevnanysaluazdn Outliers 385 f18819 (96.25%) VinlidayaileUszdnuilanuiiaetie

@

AINANITITY A9

De

=2 o

1. M5ANYTEAUNANITUUANUAINNINTFINUTMTNURMNA YRR IAUI NS ULAE LAY

A15199 2 UseanSanlunisusnisvudsduan

fiauus X S.D. wlawa

1. Anuanalaran1suUINMINULANY/gnAn 421 | 0613 | w1niign
- wiinaeeRnsinnugulunsiiem 422 | 0673 1niign
- anAseiulaluauuinis Suesgunmnn 4.21 | 0.733 1niign
- Srununswesdooafeugnénduamninuimsanas ileuliisumn | 420 | 0764 1N
2. aArutdedialun1suinig 4.02 | 0.712 11N
- gndlianandelanaslnsdalunuing 4.16 | 0.775 1N
- aunsafuiletumsdesSouresgndldity 4.07 | 0776 1N
- Srunugnénelnl Wstudeifiousudiiiun 386 | 0.970 1N
3. 1IAIN5UINTS 3.98 | 0.654 Wl
- timsdamsnauazy foRanuiifegsaiane 4.08 | 0772 10
- Msdanevdudnsonal aumsatanine/mudyaianasiuly | 3.95 0.760 170
- iwsnaﬂumiémauﬁuﬁwﬁuﬁ%Lwiqﬂﬁwblﬁél’dmiauﬁddmaﬂﬁqﬂﬁ’] 3.92 0.767 110
anas dowfleufuinuun
4. MU TAUNU 3.71 | 0.654 11N
- MyeAvaelivignd nsdllianunsadedunlaniudiuiu 4.02 0.751 110
AR waznglunafinnasiu anas Wewfleufulfiniun
- madeAuiunnmaiiusoiangasasanas WeidleuiuUiin 386 | 0811 10
hsfudomdilawnsdeanslunisiusoanas dedleudiiniun 3.26 1.189 Uunan

Uszansamlunisudnisvudsdudn (nawsau) 3.98 | 0.441 11N

1NAN51N 2 WU FLisnisuudsduiadiulvgussidunuesmsimudsednsamlunisuosiau
aglusgauun (X = 3.98) Mnuansufianulumsaiieanuiianelasienisuimsiuvesesdnsuaguims

o w

v v saa v = ~ v A o s ° o
ﬂ'l']ﬂJﬁll‘WUﬁ%ﬂLLﬂ?ﬂﬂﬂqL‘Uua']ﬂiy (X =4.21) Imamamﬂmi‘wwummadﬂﬂiummqﬂumimtﬂuaQ”me‘u
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wniiga (X = 4.22) sesasnfio ssdnsanunsaaiiesssuanuindefiolumsuinis (X = 4.02) fideangndn
Belawarlinslalunuuinsegluseduann dwmsuszeznanisliuinmsvudsdud X = 4.07) fidean
msudmsiamsnauazufiRnuitegluseduinn (X = 4.08) muddu

2. MANYITEAUANNAINITARIUNTIANTIALINASEINUIMSNUANA WA BTN 5TANTS
AN MluaIANTAIe IS0 9001 AunisTiunisuuddagsaussnnae Q-Mark vaegliuInsuuaduA

A9 3 ANUANTAAUNNTIANSVREITIUT N TYUEEUA

Aaudsnsivy X S.D. wlana
1. N3UURN1IAINNINTFIU ISO 9001 4.08 0.464 11N
1.1 Msdansanudunusvasgniiuasdng 4.17 0.581 N
- Wimnwddnyugndniiiieniu/dnafuauddalumsyhay 4.22 0.655 | wnilan
MU UNBULAYTGY
- doansiidiniou Wameteiiiaaeiugnd 4.16 0.698 1N
- sudlefuszwinesdnsiugnindeiinsamilauazanuaidlasedy 4.16 0.788 N
1.2 Ma¥iduiauvantinauaeng 4.11 0.607 N
- dailnousuuarasunuieiinyramy mwamsaliuandnam | 4.15 0.756 1N
- wpumnewinilumsairsduiusnmiid disennudesmsvesgndn | 4.13 0.727 1N
\lomAsiiaeans
- TinsweusulumsunlgymuezSuinreusiuiureniniTuesAng 4.07 0.741 110
1.3 F/MUIMsIBNIEUUNg 4.08 0.609 wn
- Uszauidenles muauszprnaUimatausadn fuidsouaudy 4.14 0.719 1N
- syyuarnsrIdeUtunowiuiiiusruy 4.12 0.740 1N
- 57980 Usziiurnudvsilasifiona uasnadilinegnd/diiisados | 4.01 0.799 1N
1.4 n13UFulgenavineu 4.08 0.622 1
- Ufudgauazsimunmsvihanu/sauuimsedy Wediumadonuigndn | 4.12 0.729 1N
- Ufudganszuumsliuinisidudew/ailunuuinig titeanian 4.12 0.698 il
N570ADEVDIPNAT
- 3Lﬂ3’lsﬁmm@msmumﬁﬁ‘[amﬁLﬁmﬂiym 4.00 0.759 170
1.5 nslianudAggunandn 4.05 0.622 N
- deansiemudinsmsuazeanisiminaulafunsuluu§oans 4.06 0.715 1N
- ARFNUEUNIUANUANAUADIIUUINNT U%’Uﬂqn@mmwmuﬁﬁatﬁm 4.06 0.756 un
- JATINANURNBLIUBIGNAHBNUUINTS 4.04 0.799 1N
1.6 Aludhin 4.05 0.642 1N
- abwriyhadalunmsufinu seufumnuaunsovesfiousauau | 4.12 0.746 gl
- a$umnuidedio Tndle wazadsnumanusmisluynsedusdng | 4.08 0.728 1N
- yumnenthiinsznesunslumsdadulaBanuguamliedivag | 3.95 0.818 1N
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M1999 3 AnuaIaiIUNIIRN1svesliuINTUUdadun (de)

AUUsN5IY X S.D. wlana
1.7 msandulaneldgudoya 4.03 0.608 gl
- lddoya deuiaasvmanmsufifion Hieludndulanisinnisesdns 4.14 0.703 1N
- Ussiiumufisnelaveagndn uasUsuupimsiiiiunuegieseiiles | 4.09 0.761 1N
- Anesianumsal deyatmans dethluldlsviuiivasvanzay 3.90 0.780 1N
2. M3UFUANMIANUNINTFIL Q-Mark 4.02 0.507 N
2.1 fugnAuaznguen 4.10 0.604 1N
- Ussifluspdueufianelagnéuazisnuiuuganuuimsaeiies 4.12 0.708 N
- Ssteyauariinssizeseafeuveagni uazUFuUTanui 4.11 0.818 Ol
soiiles
- [HeyauazUse TAnsliuinng onsuisnudesnmsuaagndn 4.09 0.760 1N
2.2 fruwineu 4.09 0.658 gl
- Aneusunsiusaiivasadonungrunenisanasiviuinineu 4.14 0.722 110
- 391ATINTNTINFUVNMNTINUUTEINT 4.14 0.816 1N
- inuinweuinsuiwinnuiioduiioandn 4.00 0.845 N
2.3 fUBIANS 4.06 0.615 gl
- usveunURnYey/Jsefurudevngueadudilinanuuds 4.23 0.697 | wnilgn
- falaseadamsuimsnu nsznesunanthilenwiuiinveuiidaou | 4.03 0.832 1N
- walulagansaunanildlunmsusuluasinunssuiumsyia | 3.93 0.797 1N
2.4 fmuufuRnisuuds 4.00 0.618 1N
- UftRmwdite/Sunounudsiaus fu-dedudn 4.14 0.695 1N
- NauHUA YLD AN WU syyRaides gadunsie fwue | 4.03 0.787 0
yoninsailuszaziennulasnsy
- findeu/muaumgnisalanidulumsvudsduiliuiwinauiidedes | 3.83 0.841 1N
2.5 AIUIUNINIUY 3.88 0.746 N
- smadnanmedeseud/gunsaliaduiilison eunazudsldan 4.02 0.819 g
- faunuthgssnwinunay/srogmsiinmua 3.98 0.831 N
- tufinUiinumslfidemawessnseduitetieseivssaninimns 3.66 1.102 N
Tduvuds

MAITNTA 3 WU mma’mwmﬁmmﬁmmimmmigww%mimu@mmwﬁLﬁm%qmi%’mmi
AuNINlUBIANTAIY ISO 9001 FUNITIANITAMAINYRINITIIUTNISVUAIAETAUTINNAIY Q-Mark Vas
Alviusnisvudsdudlulssinalngegluseduun (X = 4.08, X = 4.02) anud1diu

1. HaMTUTEHUTEAUANNEINNTIAIUNMTIANTAE 1SO 9001 wudn Hliusnisvudsdundlgy
UszidlunuendamsianisamuninluesAnsegluseduunn (X = 4.08) 31nn15AUTMIAuUmanNNITUsMITNUY
AAIN Imaﬁmm’mLqumuﬂﬁﬁamsLLaxmmuﬁLﬁmﬁﬁmﬂﬁzLﬁiﬂ,uﬁaams%’mmimmé’uﬁuéﬁwdwqﬂﬁ’]
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o &

fussdnsidudny (X = 4.17) Tnedideingliuimsannsadnnisuinmsgnérividiontu saufasesnin
dglumsieusuddunieutasndsuiniseglussduanniian (X = 4.22) 538w Ao n1sidmusiuves
wiinnuesAng (X = 4.11) ddefiingliuinnsladalasinsilineusuuasifininwganuianuasnsalin
wiinaueAnsegluseAuan (X = 4.15) dmsuisnsusnsidanssuiunsiunisuiuliinnsyvinenu
(X = 4.08) fofthgliuimsannaUszanuienlss muauszoznamsliinsiusaaisuaudauluis
dsevdumeglusziuinn (X = 4.14) sufsanunsausudguasiamnnisyianuy msliunmsesudionia
madenlurgnd Sstiwantunounisvhauiidudeunarannaisenseliurigniegluseiuun (X = 4.12)
RHGRET

2. HaNTUTZIIUTEAUANUAINNTOAIUNITIANITAY Q-Mark wud1 Hlvusnsvudedundulng
Uszillupueadaimsdansquninveanisiiuinsvudeglusyiuuin (X = 4.02) 31nA1ugnALaza1euen
ssAnsiduddy (X = 4.10) Tnefidefiigliuinsiwanisuansanafianelauazdaiauonuziunyiulge
Fasvhawideiesegluszduann (X = 4.12) sesaanfe suniinauedng (X = 4.09) fdefiindliing
Fnlasamsineusuieafumsdusafivaonsenungransuayssfoun1sasas suieinimsngunin
Uszdliunndnaueglussduun X = 4.14) dmiuiussdng (X = 4.06) fidefinglvuinsladvua
youwamNSuRave U eUsEfunnudsmeniinanfanssuvudsegluseunndign (X = 4.23) sudndy

sounnuziteldnaaeudonnandestulunndumguesdunasevinduusniside Taensld
NaNNITTATIERanduNuswUUesdu nudi 1) 1153915778 1SO 9001 AUNITIANITAIY Q-Mark
fienduussavsanduiusideuaniulszansnmnisuimsvudsdudlussdudunasey 0.682 mine fu
0.644 Wiy AuIRU 2) N3IAN13HIE 1SO 9001 SlAduussavsanduiudiiauaniunisdnnisie Q-Mark
Tuseugeegd 0.796 e WlevhmsnaaeueA1aia Variance Inflation Factor (VIF) wuin VIF sidegdi
2.733 wihewiiu Seldfifemeu Multi-collinearity Wintwlu Multiple linear regression tiiasfaedien VIF
fdatiasnin 10 (Hair et al,, 2010)

MnramATetreiuannsansumammsideded 1 ligliuinmsudduilulssmalnednive
A1U13AUIMTNUAUNNTIANTTAMAINAETLBIANT (ISO 9001) UagAUNITIANIIAMNINYBINITIAUIANS
yuddlagsnusnn (Q-Mark) Ieidusgnsfimuinamsisnnsgrudifmunly vilsiussansamlunisuinisvuds
audluninsamegseduuin fafu fliuimavudsdudlulsamalnedsasaansafiasiauiuazensydy
aunmnsliuinsgné Taveianmstansaunnlnesusoluld

uenanil erAteldvhnisiinszsiaumadddasiaing (SEM) veafauusn1side uansuansideds
Al 2 uagans1edl 4 fall wudn sUuvuAEEselunsUIsIantsaaa e iU MITLAAuAT
masUsuliag) dmnuaenadesnauniuiutoyaidasednylunmdis laediadla-auaisliuanadaiuesned
dod1Agyn19anf 0.05 (p-value = 0.133), GFI = 0.968, AGFI = 0.951, RMR = 0.011, RMSEA = 0.021
AniniinesdUsenoutesiudsdunaldvndaiiuinndt 0.30 Fsunusianuaenadosiidmualy (Hair et
al., 2010)
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5. msUfuusansvinau

0.713*
1. nsbianudfyungnen :

- ®. 0633 o %3 s

; 0733 ¢ 6. mysindulaneldgiudeya
s 0.764* ;

2. anudugin E7.msdamsanuduius

0.660" i sEWIgNATUBIANS

0.733*

3. AsidIuTINYeT

NINUDIANT \

ANATNDIANT
@28 1SO 9001

RZ=79.10

H 7 Y
PR SN S i 0.689*
4. F/ATUSMSTINTZTUIUNTS 0.722
UszansSan
0.911* - ,
1. AUBIANS 0.653* 2 N1TUINITVUES
FuAn
v
y 2 0m ; 0.180
2. onunsujoinisauds i 0.756*
ie— 7’
g AMUAN ,
7
_— i 0.781* Usns s
3. AUNTNU e
4. fuL UL o7

0.731*
5. fnugNAkAZAIEUEN

A 2 UBuUANHANNNTalUNSUTSIANTSAMAMYRE HUINsuudeduAT (MasUulieg)
NUBLAR: * p < 0.05, WWnBVSHavewazimuUsegluguves Standardized Coefficients
WUTU Ao tdurpasiuUsdaseninesiudsmy w@ulsey Ao iduvaeiiulsdaseiiinesiwdsany

TunTinTeiNaveFURUUANNAINNTalUNSUIMITIANTIAMA MY U N SUudeduA (Fsnw
11 2) AugddgausaRanIAIANNEndLTUS WM TIATIEINTanneY lAfwm13e 4
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A13197 4 NANINAFRUANLAFIUNTIY

GHEEL RN pBGEHELRD duusyAnd duusyans d3Unan1sIde
ANAUNUS anaY**
H1 ISO > Performance - 0.722% 1dWa
H2 Q-Mark —---> Performance - 0.180 l3ifidvdna
H3** | ISO <—-> Q-Mark 0.911* - HAudniusiu

WUBLMA: * p < 0.05, ** Standardized Coefficients, *** auufigu H3 {NTUIINAITIATIEVANNITT
Tassashs (Uudeunuln)

900N 2 wazas1edl 4 1Tunsiineviaunisidaasiainauesiinysmside wudn msdams
AnANlUBIANIAIL 1SO 9001 AUNIFINNITAMNIMVBINTIAUITNTVUElAETaUTINNAIE Q-Mark d8vEna
seuszansamlunisuinisvudsduivesliuinisoudeduan ddunalunisnensallunmsiudefosay
79.1 (R? = 0.791) \lefiarsaunfavuindnina (Effect Size) wuin ANNANIAlUNTIANISANINlUBIANT
AUUINTFIY ISO 9001 TBVEWaNIImIuTIVINUszaninmlunisusnmsvudidumegalitedAgy lnadvun
BviBwamanssogdl 0.722 e mueANNIY drfinmsusudsmensdanisaanmlussdnsifindy 1 vy
anviliUssAnBamlumsvimsoudedudniiniuie 0.722 mise Tuﬁumvmmmamwﬁlumwmmﬁﬂmmw
yoansliuinmsvuadnesaussnde Q-Mark lifnasionsiisyszansnimlunisuinisvudedud uenainil
IINNTIATIERaNNTlATIATIe (SEM) Aunud ANa1n3alun1sInnIsAMAIMANLIASEIL ISO 9001
fanuduiusideuindunisdnnisauninveinisliuimsvuddlagsaussynmie Q-Mark Tuszdugsdis 0.911
e Mafinsansiulsdasedanuduius fulusedugs enanelfiAntym Multi-collinearity fusang
A iR mEIINASEIY ISO 9001 FxlieudeslssduiusiuiBnsdnmsanninesnis
Tusmsvudalagsaussynmiy Q-Mark i

5.2 aaUsIgna

MNUMANUNTIToIFos MafiuuszAniniwlunisunisvudsdudifennsguaanIn 1SO 9001
flu Q-Mark ANEIBENNT0ATUNANTIATIE NP8 ATINTTNU L ZaR LT INUMY SEM lagdvasuny
waveiuTenaldil

5.2.1 5¥AUANNAINITAIUNITTANITLALNANITU URIIUAINNINTFIUNITUTMITIUA AN LU
FEUVUTMTAUAIN ISO 9001 Uag Q-Mark Tlunislviuimsvuddlassaussnnlulseinalngamsiveyly
srAvE innnslianudAysegnAegawiniieuiu (Mutually Beneficial Supplier Relationship) lagsl
mﬁmé’wﬁummﬁwﬁzgslumﬁﬁ’m’ml,t,azLﬁaﬂﬁ’lLﬁumiﬁ’uqﬂﬁ’]ﬁl,%'ﬂ%'ﬁmiriau waznsHuleuIBAIUAIIN
Suliawausianingduidaiau §wadldidunisairsauduiudinsyminsesdnsuazgnd gnAfnaana
Uspitulauazndualduimsdnaunelifnanudniluesdng deudswaliiinusslovineosdngsanieluld
HANITIVEU R UaRNAADITU MIUsliudutiuszansnmaadladafndlul 2566 wuin anuawnsalunis
yatugnavesliusnisladaind wazussaniamlunslivinsladadndlassineglusedug (Logistics
System Development Strategy Division, 2023a) L‘Uumsauuauu‘tummauauamammmaqmwmaﬂml@
aamamimmmmm uenniamsideatuisslmiufnnusidulunisuivandunuuims wu funu

L‘U@L‘Wﬁ\i LLauﬂﬂiwﬂﬂ{]ﬁ]iﬂﬁ]i AT EJWMIUﬂ’]i‘UU‘ZJUUVI’ENGHULW@LW@JUiuﬁVlﬁﬂ’]Wiﬂﬂ’ﬁ‘Uuﬁﬂ aaﬂﬂimmuuu
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USuUs9eg10590u W n1sinsdadunasaziiainmsvuddagldmalulaguazuinnssuniseudadiun
§an1s Feaonadesmudoiauauusvos Lamanee et al. (2020) 73 Iitufsanusndulunismueunisld
Hownds asvaevansaningesninmutusn UjiRnungmneuazdetsiulunistuiegrandsndaiiioan
FunuuImsteneasswazmadenld dafu mafruaileuisnanin MITLALALATN NMIATUANANININ
msUsziunuamdtaauLarinsUUBauddeiles awnsaiueuionelavesgnnsenisunisuuds
dudlagaiuszavsnmlunisusnisvudedudlalusedugs

5.2.2 MITANITAUAINAIBUINTFIU ISO 9001 TBvEnanmsudavinseusednsamlunisuinis
yudadudeglusziugeds 0.722 mise Jumineanuit Wedimsufulganusdrsdeidodasliiyaansiidu
$sen5193995 PDCA (Plan Do Check Act) Tngiamglusnumsdanisanuduiusiugnen aunisildu
FWVBIYARINT FIUNTUIMRTNTZUILNS WagdunsUFulgaseansnmmelussdnsiideiies agviili
UsrAvanmlumslifuinisvudsduduiatuia 72.29% medidumuiidussuvazdefuauamnisliuins
anfn wazAmnINluN1sYUTeIYAaINTEIANS (Quality of Working life) danAdasiu Wongpanyapasin
and Laohavichien (2023) fiinmsdamsaunmlnesuiinadeyszansamnsujifnuvesesdnslusedugs
Ingl@sudnsnaanndunisdnnsnseuIums mMsiesdns nstinud1Ayiuninensuued wagnsyaiy
F3uuinns damsimunaunmnsliu3niseieanasgy IS0 9001 anunsataeliesdnslugsivvudsdudi
hnuldegnefivszd@nsnm wazidunisenszauamninnisiiuinis suneliiaanuiisnelalunislduinig
99gn#1 (Chanthadansuwan et al,, 2023) saiataen1¥ufnunnuazanmsgunsliuinisiegnd Fendy
1 Service Certification and Verification yl#n1silususesunnsgiuuinisierdudsiddnlunsides
Ug‘uma ghoalasunsuTulgeuag W@umammamaﬂumaﬂiuﬂwﬁim} (Rattanapun & Sridadet, 2019)
uenanil msdansaunmlassiudnadensimumanisufiRnuvesesdnsianianssanuaznianms
U3N15 (Shafiq et al,, 2019; Singh et al., 2018; Sriyothin, 2019) waziinansynuilsuinaonsiUasundas
neduutanssuuazanudefuresuisnadndudlulsenalned ld un1nsgu 150 9001: 2015
(Chonwattana & Laohavichien, 2022) fatiu nsWauIgmnwnsliU3NI@Ie SEUUANNTNANLLATE U
IS0 9001 azgaelvgsAsvudeduddmnulsusoulunisudedu iesanduinnsguildsunisseuiuves
ana sanansaldiduedestielumsnann iofsgagnélminazadramudiniusiideduiugniuiu il
1515 Usea9NnAgIY IS0 9001 LHududrAgiitielwesdnslugsivvudedudndussansamlunis
VTR wagensefuamninnsliuinsvudaiuiligeuld

5.2.3 MIIANITANAMYBINTIIUTNSUUElAETaUTIYNAE Q-Mark LifigvanaseUssdnianlu
n1susnisvudsdudrvestszmdlng sradunaniainnistsziduauiedduiZnisdnnisniuuinsgiuves
Q-Mark unaamuimsvudeiiesaussn dadudiunisvesssuuuimsquainaiuuinsgiu 15O
finsounguynntsaunielusdng danseunquimhsnuifminiSuiaveuiisafunisu oA
Aanssumisvudadud uenanidildiunaninnisquatenlaldluidoswesnrudasnfediunistigesne
\nTesilogUnsalvudiwnuszeriamioszogmnaiiimunld msflndoumaudledamnsdanidu uazauay
anunsalliunndnauiiderdes widiielmansasmsgaydevionnudomeliuiesdnsgsaalivinisuas
fldusnmevudsdudily sauiimsnenulumsfinauuazauaunisldounmug uazmsdatufindnsnsld
Thiudendailiivssansam Faansidendeliisonadesiunantsideves Phupatt and Wangkananom
(2022) Meuvasndvsnueeusevesguamlunsvudsduivesssialadafndlungingalsnszuin
COVID-19 azdoauumislumsufifaunusnnsgiuves Q-Mark ivasndsuarliiiAnnansenuseyuvy



213HITMYINTIANTT NINIABIUAYEI 19 T511 TN 13 adun 1 (2569) 93
nsnUszansnwlunmsuinmsvudedudidlisuinsgiuamniw 1ISO 9001 fiv Q-Mark

ey Fafu dormuanunnsgiu Q-Mark dagtasifiusedudszansnmlumsliuinisladaindues
Uszinalnglel (Lamanee et al., 2020) ogalsfinm nsld3unnsgu Q-Mark azaheiiunnumindeieliiy
psAnsgIRYUdsAuR selunsfusuitesdnstinnsgiunuanilasunsensu vilignindausiule
Tegldfuuinmsiiinuninuazasasienian

5.2.4 mMsfirnuaasalunsamsaumsgu 150 9001 anudeuleadslassadatunsians
AaunmyesnslruImsvudslnesnussyndie Q-Mark 8 91.10% uandiiiufenuduiusiddaseaseid
anuddnlunivesnisuimsdanisaunmnisuinmsidluwiveanisdiinnunelussdnawagnisliuins
andegsdivszaniamm mavieuswduresassssuuidielimsdaniminensniglusazmsdnnisar
Uaondelumsvudadudriiumsmueuilidunauazinsgiuiismualy dwavitlinisuinmsvudedudnge
ianinﬂﬁﬂmmwLLazmmﬁw’?}aaaqﬁu donndesiuNaMINAdB UM T TEavdTuSuUUIRESU Tinu
M53An13ee 1SO 9001 fiAnuduiudiBsuiniunisdnnisde Q-Mark luszdugaeg 0.796 e uandli
Fufennuduiudvesnisinmanuamaumnsg et uuiidatunsiauuazuimsdanisnua il
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Achievement of Knowledge Management for Entrepreneur’s in Songkhla Lagoon:

MaTa-LumNam Platform for Tourism Logistical Management
Rungrudee Dittavichai', Tasanee Pratan®, Khanungnit Hnuchek’, Numtip Trakulmaykee’
Abstract

This study aimed: 1) to manage knowledge of platform usage among entrepreneurs for
promoting tourism in the Songkhla Lagoon area using the SECI (Socialization, Externalization,
Combination, and Internalization) model for knowledge creation and exchange; 2) to evaluate
knowledge management among node group members in each province who received knowledge
transfer from the research team; and 3) to evaluate knowledge management among entrepreneurs
who received knowledge transfer from the node groups in each province. This study employed a
mixed-methods research design with two sample groups. The node group consisted of 12 members
selected through purposive sampling for focus group discussions, with data collected using a
knowledge management evaluation form. The entrepreneur group consisted of 107 entrepreneurs
selected through quota sampling proportional to the districts of each province in the Songkhla Lagoon
area, with data collected using a knowledge management evaluation form. Data were analyzed using
descriptive statistics and the Dependent Samples T-test. The results revealed that both the node group
and the entrepreneur group across all three provinces demonstrated significantly greater knowledge
and understanding after participating in the activities than before, both overall and across each
knowledge topic, at the 0.01 level of statistical significance. After knowledge transfer, both groups
attained a high level of knowledge. For policy recommendations, relevant government agencies in
tourism should continuously support technology and marketing knowledge transfer to node groups,
as well as provide budgetary support to enable node groups to manage and disseminate knowledge
to their provincial members. This research integrates three disciplines: knowledge management,

tourism management, and information technology.
Keywords: Knowledge management; SECI model; Platform; Lagoon; Tourism
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#111: Nonaka and Takeuchi (1995)
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iionevaussioAufBIMIkasnAnsswesinviensrrniu nsdfnuludmindedmi Tnedudunns
59U5udoyaRI8N158AUTIENaN NMIFUNWAlTIEN wazn1TTATIEYdoyanIunTEUINNITATINAIINS
AMLUIAAYDS SEC Model Waanms@nwinudn annsadunsgianuifiidulselovidenisiniounis
iiesesiutinvieaiisvniuldd wu dnvieafisrrniduiuseunstesuiiasvieunnuiulng wagldiugii
asardneteuanuivendeifiuandedndnuaiamudulnedmivinvondinguil

Hui et al. (2024) finwiAeafunisiinaen (Coaching) Iuamuﬁ'ﬁwmmmumamwmuﬁgmwLw%iw‘ﬁh
uazooulaifleliiuUszavimnaueuazainsesdnrmivedlnglfuuiAnues SECI Model wazsausmdaifiu
Foyamnminauesuiey $1ua 290 au vesgsiatuth 100 Suduusnuesiu waannisiiasgidoya
wul1 Nanszuunglu SECI Model lunsilnasuuuuid yvinlusasi nslnasunvuosulaufiiiu
Uszaniamlunszuiuns MsmusinAIX; (Combination) waznszuIuASHInAIIMS (Internalization)
Wity

Zatuchin (2024) Anw A By n15UsTIduUTEANS AR BuANTH U NS INATValy
n13AnwIsEAVUTYINAIUEINT nanansn1sdan1suinnssunazadsia Inglduuifa SEC lunsasrauas
uanasuanuiTuuisnseuddmetym (Problem-based Learning: PBL) Tufanssuigatunis@nw
AanuduUsenounts viliant 89119909015y 5041115A2105 189N w8 (Theoretical Knowledge) wae
M5thlUU§TR (Practical Application) ey FedewavinlvgFoulafiuszaunsalifouduvulauninuas
novaussomaUAbuLlamegsiwuanaluladity

Diyaolu et al. (2024) @nwif sadunisuaniud sumuguazuinnssundn fasiseninagsie
YIANANUAZIUIALEN (Small and Medium Enterprises: SMES) soassnAluiis Taglfoenuuuuasinnn
Aanssuwasnisuaniisuriug (Knowledge Exchange) Uufiugiutasuuadn SECI Modelimammwim
Yoyaanngusognesmiinny §1uau 415 Ay ves 54 SMEs luiilealenu UszinaludiFe dwanisfnwn wuin
Msuaniasuau3TiBviswaliuInseuinnssunanfasives SMEs egrsditiodfmneada 0.05

9INNINUNIUITTUNTINT LA 89T B9 Tag U uTSe i mnuI unuazng ui e 19 le
Fap9197 1 Fanuiluvundunisieadisdfiinini SECl Model unldlufanssumsainuasuanidsu
anufAsuinsvanvannguiiegalimang 1wy ngudiidwlddiude (Stakeholders) ngugsiavioaiien
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LaZNAUNTNUYBIENIUUTENOUNNT TIAAEATITUNGNAIRE9VRINUITYE uonNT Sanudnnuiden
Nedesninsinvszliunarensdnnisanuineusasrdinisdisauionssy wednuszdnsaiwnisly SEC
Model \uriu

M15199 1 N5 SECI model Tuanuddeinevas

Author(s) uIum NGNAIDENY
Polrak (2018) N13ANY UnAnw
Chaipiriyakul and Charoenporn (2021) yusueEUuaY FIne1an
Bare et al. (2021) nsviBaLien fdulddudeluiiud
Jayasekera et al. (2022) n3vieaiien gafvieuiielu 24 Ussine
Benawa and Pane (2023) N13ANY 2IANTUNANY
Srichai (2023) nsvieudien tnvieadien
Hui et al. (2024) N1ATINT NINNUYDIENTUUTENBUNTT
Zatuchin (2024) N13ANY UnAnw
Diyaolu et al. (2024) SMEs NUNMUVDIANUUTZNOUNNS

3.2 NTOULUIAN

miﬁﬂmﬁy1ﬁﬁ1LLuaﬁmmﬁmmsmm§ SECI Model (Nonaka & Takeuchi, 1995) 1197elunisasng
uazdansmnng 4 nszuiums fanmil 4 dWelingudedaianuianudilandadisiulassmsunnia
noudsaulasanisedaiideddymeadd uastwanisuszgnduunAndlddasuidunnnufoRia (Best
Practice) titoLfuuumsdnsugiiaulalumssnmsanudiumaluladideiuiidely

neaudnsanlasenns N3AANTANG naadnsanlasenig

ﬂ’)’]l]gﬂ’)’]llL‘U’]Iﬁ]LLl“lam’JEJilJﬂ’]i{]lﬂmi ﬂ’J’IL‘Eﬂ'J’];JL'U’]hLﬂ'mﬂ“r‘lailiﬂ'lﬁ‘]’ﬂmi

: a “qinme L atan T .
ANINBIUNYT "1AL N Socialization

o L
Externalization MBI “wny guin’
ToINRUIMIA '

yaINgUivIA

anaganlawnanesumsiams
L qanh” Internalization | Combination msvieudten “iny quii

AMAUZAI wilaunanvlosunsdanis

waméuamuﬂisﬂaumi *ﬂmnquﬂmuﬂixnawms

AW 4 nseULARUMTITE
911; Hnuchek et al. (2023)

3.3 AUUAFIUNTIVY

v
°

3.3.1 ANU3naukarnduismAINTsUNMITANITANLIveIngulrunve s m IaluNungn

nelaauamanfeiumsidunaniesunisianisiadafndvioaiien “wmne duu1” uwnndsiuegeslitoddgy
NG
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v
'

3.3.2 Auneukayna winsINAINTIUNTIANTANUNTVRINAUMIREvanTuUsENB UM ST UTAIN

q
o

naauamanfeiumsidunaniesunisianisiadafndvioaiien “wme duu1” uwnndsiuedesliteddgy
NEDH

4. 35 un15I8

n1937edugduuunuidouvunaunaiusenitudanuninuazidiuia (Mixed Method)
Tnenszuaunsiiiunside Wssgndld SEC Model Tumsadauazuanidsuniud il
4.1 mM3dansANs

4.1.1 mmamﬂ?itmmmj’{ (Socialization: Tacit -> Tacit)

msdnaunuInguges (Focus Group) Lileeduneinguszasduazanuddylunsdnnisanusuas
waluladiAsafuumantesunmsdansledafadvendion “ame quin” Wiunuanuussneunmsiiddnenin
Hudilunisdnenenuasdsuaid uieiFondt “un (Node)” wesusiazdantn vis 3 Famdaluitufiquniy
NgLaaIUaan Lawn W 89081 waruAIAISITNTIY lnugudiogeiiuwmeallngiueg19a189 (Purposive
Sampling) sy 9 au Tnevinsszauaues (Brainstorming) SaufuUsnw Maunulunisdaianssuiie
wmsesnandgyiieimvesgurues WWunislafa tiseuisuiuaunnndnanufnauisamiunisesnves
ﬁigmuazmmamwLLNumiﬁf’lLﬁuﬁﬁmiiuLLaﬂLU?{&JummiﬁumLmaxﬁ’wi’m Snitadeanunsamnuadt
Jannu3

4.1.2 n13afnA1LFeaNNGIAN (Externalization: Tacit -> Explicit)

dudumsatannudifeaiuunanwosun “unz q'mfﬁ” nTnRALILNaaNa LY uazdniduwuy
ms1edenny dile uazaladduuuudmivnisUszyudujoRnsiielilvuaudaz daninannsodily
Uszgndldlunsdafianssuduinndsjiinmafsadunslianudifvaduunansie sunsinnisladading
vioadlen “wwg dud” fuanulszneuniseraadaslufminvesnues

AuziiTednUszyuidafiRinsfouanidsunuianudilafeiuunamiosus Bidungulnusves
wiagdandn sen1sdudleg1enemnAlingued19.91899 (Purposive Sampling) a8 9tiasdaninas 3 Au
wiiflosnnlassmsléfuanuaulaannngulnunvesiminasauasdaninuasaissausivann 3dlddaundn
naulsrumdnsauAunlémindasinstmun nefisuunguiesnafidrsuusesdmia &l asan 4 au
W94 3 AU WATUATASEIINTIY 5 AU TIuTaAY 12 au ddlunisdaRansauildldienasmsevusuusznaudag
fukuumIitenug dile wazaladauwuy

Usziiuanuimnudilavednunidsaduunanrlosus Mewvuuszidunnudneutazndudisom
Tasamsdmsungulnun Sruauiedu 12 au wdeuiandsuanudadiuieatuiade o Tym way
wmslumsudly dWenaununsdafenssuduunidwjiinstiivanulsznounmsusazdania it du
Wensvdn wazanzide uddannnisal

4.1.3 N1359U59UAN3 (Combination: Explicit - > Explicit)

Tnuausazdmiadidunssusutasyivlssunuunmseend 4ifo uazaladduuuy el
nasUsENaUNISInevenAuLiiANuINEaNiuanuUsEne USRI innuedmari ARy s Avisua
Tunsdevenldnssmuinueuaranuduesanulsznaumsludmiavesnuesnniy
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4.1.4 M3WinAu3 (Internalization: Explicit -> Tacit)

naulvuavesusazimindaUssgdafiinsitedenennuanudilafeaiunsldunamos
“wmy gui” Wfvaundnanudsznounsvesiminnuies Tagldmansanud affonsléruunansiofun
uazaladnisinenenamdatiuiinguuesaueaiidunisuiuuss

Uszgiiuanuianuidlanounasndsléunisuaniudsuanuiuasmaluladifesivunanslesunis
Jansladefndviondior “u1ny quin” Taglduuulssiduaminou-ndaduaiosdiolumaiusunudoys
NngUszneumsiionanatasiinsnlassmsuazdanumiouiianunsadinsnlassnsuaniudsunnudriungs
Tnuavesdianuiasmuunafifnun muisduiuaulidesnit 100 au dewadansduuuuldg
(Quota Sampling) Mudndud uausuneludmin lnsdnquaindnveaudas Smindiiniulasinis fail
asan $1UIU 43 AU VR S1UI 43 AU UAYUATATETINTIY ST 21 AU FauTieAu 107 AU

4.2 \3esfioVdy

Usenauaiekuuysediu 91uau 2 90 b wuudssidiunannuivesnguluunneutas nanislasu
NMSEENIAANNTINAUYITE kazuuuUTEliuNanN TesEnuUsENOUMIRRULAEaIN1SLATUNISaNEVIan
AMNU3INNGU U s?jﬁLL“U‘U‘Ui%Lﬁumaﬂ’l’mi’ﬁdﬁaﬂﬁﬂﬁiﬁﬁi’l“LJﬂ’]iﬁ’\J’lifu’]ﬂ’l’]llL%MW%HN%’]HQL%UH}’]@L‘W@W}
ﬂ’nmﬁ'mmwadLﬁyamﬁu’ﬁlmqﬂizaﬁﬁ (Index of item objective congruence: 10C) FIUNEY 3 AY
HudiBemamasunsviesiie 1 au uazfidervgmisnuneufiames 2 au dazuuusintu 0.87 wiifu
Taefivhdennuiivssdiumsldunaniedun loun nmsthuwanvledun WldliAauselond anutlounum
voslnualunisldunaneius anudilaunumvesandnlunsldunanresun msdanisteyasud/unea
vieadieluunanwesy mié']’ﬂmimamﬁ%suaaﬁfﬂvimLﬁmw%qﬂﬁﬂ N159An15 My Coupon Wwannasu®
msdanstny/Aanssu/lelavivssnduiusluwnannesus msdeulonisvhansewing Line OA Guled was
Tuuneuweundiadu “wmy guih”

4.3 aantun1siTenaznsinszideya

miﬁﬂmﬁyfjmeﬁLLaxﬂismawaé’aaiﬂmﬂiué’%%agﬂ SPSS Taeluat@maanssauun (Descriptive
Statistics) léun Aade (Mean) wazdmidoauuunsgiu (Standard Deviation) @9un snAZoUANSAFILY
ANUUANANANNIAUEaveINguieg o uwAz 13 lATIN5LEaiA Dependent Samples T-test

5. NaN15IYWALBAUTITNE

5.1 NAN1533Y

5.1.1 msdansanudifsatunisliunaaesunisianisladsdndviondion “inas guin” Wiy
aaruvszneumslunislédaasunisieaiisnluiuiiguimsiaauasan Tasld SECI model Tunisadig
wazuaniUAsuAL}

Namnniz‘uqumsuanLU?{ﬂumwg’: (Socialization) Tufianssuaununguees (Focus Group)
éfuRaguihdefardovenanufifsriunsléunanedun 5 wadevdn il

1) msvuwanmiesus lliUselomisunsvieaiien
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2) awmsaunsileudesenitamaluladaieg luwnannesu wu uled Tuvsweundindu way
Line OA

3) Ansuazunuimvesliusazngy ldun nqufquaszuu nquluun nquanuUszneUNs uas
ﬂejuﬁﬂviml,ﬁm

4) NM53ANNTIEUUNS U (Backend System) dmsungulviua (Node) 191 N133AN15LHUNIS
vieufiganuzih msdanstussrduiuduaszlelavifanssy msdamsuunuuesvesdmin nMsdansans
VDA IUUTENBUNT

5) n133AN1TIEUUNEIUIU (Backend System) dmsungquasndn (Member) 1y n1sdnn1sdeya
$rud/anuiivioniien mﬁﬂmimamﬁ'imaaﬁﬂﬂmLﬁmw'%agﬂﬁw N139AN15 My Coupon kagn13ddLasu
N13AAIN

HAINNTEUIUNTEARAINTDNAINA I NWUIUNAANBTH (Externalization) lALA 71979
anug Afle uazaladduuuy Weltlunsuszyudsujuanisdienenniud Tasdavindugiiedidnnsodnd
$1uu 2 1@y anansng ek uneuiamesuazgUnsaiindend 1aun (1) giientsldeu Mata Lumnam dmsu
naufmunuImin vselnun (https://anyflip.com/cplax/pfda) wag (2) eiilen1slda Mata Lumnam dwisu
an1uUsENRUNIYS NENaNNIN (https:/anyflip.com/cplax/efbv) Fregnaianmd 5

<fuuangf syl

nslgoIu

Mata Lumnam
NJuauBndvka (Member)

A 5 fegugientdlumsussgudiclfiinmsaenenninug dmsunguaniulsenaunis
71311: Hnuchek et al. (2023)

NARINN3EUILNITIUTIMATNG (Combination) Tunszuiunsis wudh nduluuausasdminding
Usudgsdunuumsaiadonud waraladnisdieven wnsnstudsil

Fwfauasaisssuse W umAuiadenisdnumg auaznsiunsil davesaniulsznaunisuas
udwieaTieavesandn

Jmiaasvan adudemadanmsioamliamesnuuaznisanvuinvesnmdmiulusluniu
vidoanuiivioaiien

Finiinas aanidonisdaaiunisnaiauazmsyidulinsifinitedavingUoswsaduan
dlannsefind (m-Coupon & m-discount) ¥osEAUUTENBUNTS

KaINNszUIUNIIKEnA21ud (nternalization) lunisdanisnruinszuauntsinguluualdly
ANuFFANds (Explicit Knowledge) AldanmsuuUgsfuuuumsanuy giienisldnuunanesus was
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o/ o o/ 1 1 1 g i 1 go’
nsInn1sAUidmuaatulsznaunsednelidusulununguun

dlasuusznaunislianuilunissegudauiRnistifuaudnaniulsenoun1svesdminauie s
N3UsIEenasUfUR (Tacit Knowledge) AIn i 6

V‘.
A

|~

MnA 6 MNUTIEINIANSIRUsERRNU URANMSvenuawiaz Y iandalviiuaniulsenaunis
7111 Hnuchek et al. (2023)

5.1.2 nsUsziiunanisianisanuveangulvunvssudazianindldsunisaenaaninudain
AMZIAY

NaYBINTUTEYUNG UL BELT pEANALAALT B URUAINTINT MR UTENI9AE T TefuTvun
I¥fvuaideniwslunisarovesuazuaniudou 9 ade fns1ei 2 flnuadismdunundaljoinng
Srunuriedu 12 au ldud dunudminasan Sua 4 au dunudoriaivgs S1uu 3 eu uagdunuimina
UATASEITUTIY S 5 AU Feravsziiuanuanudilavedvuniinuz{idelddadunundal jodns
Wiowaniasuanuienudilalinm 9 wadoauiiidmus nuin armdvdnindrimdunulvuadienug
uanssanneutsmynitesg il dedidymsadAf 0.01 (BensuauyAz) Tnedamui anuitile
8 vhieegluszdiuuniian (Anadeuinnit 4.50) dwdnideiinimianudleogluszfuun (Aiedeey
581114 3.50-4.49)
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A19197 2 Anefsuazdudesuuinasguanuianudilaneulagraeniuianssuvedvun (n=12)

. . a9 flay
ANUdwarAunla t-test
¢ Mean | SD Mean | SD
L.asiunanasus WlglmanUselewl 445 | 035 | 236 1.05 | 6.966%*
2.0 launuImuee node Tunslidunannasu« 473 | 047 | 273 1.27 4.944%*

3.0 laUnUIMUes member Tumsltdwwanasu= | 473 | 047 | 2.64 1.12 7.347%*

a.msdamsdeyaiudvundsieadidluuwanvedun | 473 | 047 | 255 | 104 | 7.372%

Smiffmﬂﬁ%'a;ﬂal,é’uwwimLﬁaa Tuunannosu 473 | 047 | 2.64 112 | 7.347*

6.NMIVANIINANTT review ma&ﬂ’ﬂviauﬁmﬁaqﬂﬁ’] 4.64 0.50 2.64 1.03 6.633**

7.11359AN15 My Coupon Tuuwannosu 4.64 0.50 2.73 1.10 7.618%*

8.nM39nM3 Y1v/Aanssu/lalan Uszudusiusly 473 | 047 | 264 | 1.03 | 7.347%
unannesu

9.Msidelsnsvineausening Line MyShop 984 4.73 0.47 273 1.10 6.055%*

au1¥n (Member), Line OA, 1iulwsl uaz
wounaAu "ung qui”
NN 4.68 0.29 2.63 1.05 7.536**

5.1.3 n1sUsziiunanisinnisauivesaniulsznaunsitldsunisaneneaninuirungulnun
vasuAarImIn

Fongusunudsinviengulnualsthausilasuludevenuanivdsuludunundajiamsliiu
anuusznaunsludwminvesnuias Tu 9 ate laun (T1) anudilaunumvesamndnlunmsldunanlosuy
“wmy guin” (T2) anufieatunisdnmsteyaamuiiesieadeunanosus “ung quin” (13) aawg
TumsdnnistusTudu nisliiguasdiuan luumaswesus (T4) msdnnsteyadunmsisaiiedluunanviedus
(T5) n33mn1suan1s3TavesgnAnluunanwesus (T6) 139137 f svosanuiviead s otinas
Tidnvieadieanld (T7) nsgorwiavesnin neunistudiunasesun ieliannsalnanldis:u (Ts)
msldueundiadu “wng guih” (19) nsldamdiuled “aee quih” Tnefinguandnveusazfaniafidn
sailasans &ail aswan S1uau 43 au #Nae 11U 43 AU LATUATASTITNTIY 91U 21 AU saveAu 107
AU wamsIdenud1 anudanudlaneunasudadrimianssuvesis 3 Taiaunndnsodneddeddgmng
afiad 0.01 (vesiuauign) Inefuszneumsviesiievesdminawariinuanudilavdadisulasemis
ogluseduunn (A1Lad oy sening 3.50-4.49) lusaue il fusenounisvisaiiordminimg wazdamin
unsAssITITTEUsENUNMsTiuvdainsweusueglussiuinniign (Aadesnnndi 4.50)
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A19199 3 AladeAulazanunlaresEdnnMIduNULUUAN I udwia (n=107)

W2 #9781 Wna9 UATATTIINIY

o Mean SD t-test Mean SD t-test Mean SD t-test

T1 | wde | 356 | 1.04 | 5399* | 398 | 1.19 | 8.070* 4.07 0.68 | 5.628*
nou | 235 | 1.25 191 | 1.09 2.29 1.23

T2 | wde | 398 | 060 | 8641* | 428 | 096 | 11.560* | 4.19 0.51 | 8.011*
nou | 237 | 1.22 1.91 | 095 2.33 1.20

T3 | a9 | 3.84 | 087 | 9.545** | 4.07 | 1.01 | 10.486* | 4.14 0.73 | 5.111%*
nou | 230 | 1.12 1.77 | 0.92 2.48 1.25

T4 | wde | 386 | 089 | 9.111* | 421 | 097 | 9.696** 4.38 0.74 | 6.252%
nou | 240 | 1.29 205 | 1.21 2.43 1.33

T5 | wde | 400 | 0.87 | 8506* | 4.16 | 1.00 | 7.903* 4.33 0.97 | 5.719%
nou | 240 | 1.38 219 | 1.31 2.38 1.32

T6 | was | 4.07 | 083 | 8709 | 414 | 097 | 7.126** 4.00 0.89 | 5.43*
now | 258 | 131 240 | 1.38 2.43 1.33

T7 | was | 437 | 082 | 7.638* | 430 | 096 | 8557* 4.24 0.77 | 6.523*
nou | 2.86 | 1.34 228 | 132 2.33 1.39

T8 | wde | 342 | 1.10 | 10.596* | 421 | 099 | 8.580* 3.81 1.25 | 6.354**
aou | 1.19 | 1.31 1.48 | 1.67 1.74 1.47

T9 | wds | 340 | 1.07 | 8323 | 419 | 1.18 | 7.812* 3.81 1.25 | 3.924%
now | 198 | 1.10 209 | 1.27 2.57 1.40

AW | Was | 421 | 012 | 9.932% | 464 | 101 | 8973 4.53 0.81 | 6.176*

T deu | 253 | 021 233 | 1.32 272 | 138

5.2 aAUs1ena

nsfinideides Msdanisanuidmivaniudszneumsssnsdidusaluiuiiduimsaauasuan
Aeatuunamiesumsinnslalafndviondier “unmy quih” {ideidodunutsaiuiiiaula fuwiolud
5.2.1 SECI Model fanuvngaudviviundunuiujodlunissanisanufid sadunnsly
weluladifedaiadunvieadienluiiufiquiimzieavasarvesnguanuuszneuns deaeandosiu
NAN153 58709 Jayasekera et al. (2022) way Srichai (2023) 7 9 I uarrud 1§ alun1sia SECI Model
wuImsianisanuivesiuszneunisitunsvieadies uenaini salauaonadesmudoiausuusly
a1A%v04 Benawa and Pane (2023) fluugiiiudiuuafa SECI Model %ﬁ’n,ﬁm'mﬂimmﬁﬂu WALLINIA
UftRiaumnzaniitussandldiurnedefiiinusssuiindoadstutulssmalne uonanddsdany
aonadatudaiauauLL 1Y Bare et al. (2021) find1291 SECI Model ansnsntunuszgnaldfuiiuiig
Fnenmiunmsviesfiedlddaduiuiiduimsamuanamesnuided
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5.2.2 N5eUUNSHINA1UF (Internalization) Y84 SECI Model fifiRanssuiioudunaiiou (Buddy
Observer) agyil¥imsdansenuslunsruiumsiifinuszavBrauntu wwdeafuinuidedlddnfanssuls
naulnundwinaandumslusuianssudunuideujoRlugueddunanisalivesnaulnunve s inimg
fAcemenmuilifunguaniuuszneunsvesiminings uaziUalenalyingulnunvesdsvinasvarasuas
LLazLLaﬂL‘U?{auﬂszamwsaiﬁ‘uﬂfrjmimﬂﬁwi’mﬁmqwﬁaLﬁ%ﬂ?iyuﬁaﬂiiumwaﬂmmisuaﬁwi’mﬁwqa a0
Funansnivesnmrifenudn nqulnusvesiminaswanfanisifeustymifionaiad ulunisdaianssy
fenenanuiitaziuniSeunazszaunsaldananldesennnuilunisdnfanssudionenniusliiiu
nauanuUsEneuMsvesiinawanld Geaenndesmudeiausuuzves Polrak (2018) filuugiiinaisdals
fAnssuiioudanaiioususzgndlilunisinmannudiuasilvimstanseufifinssavsamandu

5.2.3 seunnuildsundsnmsaionennnuduasunasmesu vesanuuszneunsHngulnug
yoauiardminlivindty eaenndestun1sAnyiues Chaipiriyakul and Charoenporn (2021) 7 LaTs
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Human Capital Model in Knowledge Management for Sustainable Development
According to the Sufficiency Economy Philosophy: A Case Study of a Prototype
Community in Chanthaburi Province

Nopdol Sankae', Waraporn Sormbundid®, Nisarat Sankae’, Sittichai Sricharoenpramong”,

Nantapak Burakajornkul’
Abstract

Past experiences have heightened awareness of the need to navigate uncertainty and change
across multiple dimensions. Human capital serves as a critical mechanism for building resilience and
sustainability in organizations across all sectors. This study therefore aimed: 1) to examine the
conditional factors of human capital that influence sustainable development; and 2) to present
a human capital and knowledge management model for sustainable development based on the
Sufficiency Economy Philosophy, focusing on production and consumption in communities recognized
as model Sufficiency Economy villages by the Ministry of Interior. Data were collected through in-depth
interviews and focus group discussions with 21 community stakeholders, selected using purposive
sampling and snowball sampling techniques. The findings revealed that the community possesses
human capital factors conducive to sustainable development, characterized by diverse human capital,
clearly defined roles and responsibilities, and a strong foundation of organic agricultural wisdom. Key
dimensions identified include: 1) community leaders with a development-oriented mindset who apply
their knowledge and skills to build trust, establish networks, and integrate various knowledge resources,
while actively prioritizing human capital development; and 2) community members who demonstrate
readiness in terms of attitudes, values, environmental and social management, and problem-solving
capabilities. The conditional factors identified from the interviews and focus group discussions were
extracted and synthesized within a theoretical framework to develop a human capital management
model for sustainable development comprising three components: 1) lifelong learning; 2) application
of the Sufficiency Economy Philosophy in daily life; and 3) fostering community knowledge and
understanding. This model is intended for adaptation by other communities. For successful

implementation, government agencies should provide concrete support, including synthesizing
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indigenous local wisdom into an academic framework to establish systematic practices that guide

communities toward stability and long-term sustainability.
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731 Community Strengthening Office (2019)

ﬂﬂiﬂ’mumuwwéﬂumiamuLﬁ@iﬁﬁ@m’mthﬁausLuﬁmuLLasLﬁmﬂ’lil,auimmqmwgﬁﬁ]ﬁﬁuﬁu
Tuewandamsasulunuuyudlvinansuunuiigeanitnsasmululassadefiuguuagnsamunisnisam
(Tephaval, 2019) fsiu Fadouardoulvasdusznouyuiyudazdudid Sauasuuamndunisaiienuend
annsaauayumaiulauazauaiyvesusiliegnedbu egslsinu Jansawang (2020) IdeAuse
wiszinalnedevsmansu@ 20 U (wa. 2561 - 2580) Tjatiugvsmanssunsimuuasiaduasadnonm
ningnsuyed dwensiaaulundiuasiuniasieliduaud 1ne waiinunin SinweAdudulu
AnTTEA 21 uitanundsnauuamanisdidunuiifusussm fwaeandostunistinnegiteyasn
Electronic Transactions Development Agency (ETDA) (2020) ﬁﬁuauaﬁmﬁ?ﬁyﬁnuwwémaa World Bank
Group Uszinalnefidududuiinuuyuslul 2563 aglusuduil 63 :nnisdndudu 174 Useina faduisudy
vosszmelneusufitunided 2561 1 2 Sudu uilstmalnedsdsusuiidnuuywdedluduiud 5
vospiiniAodou nsUssmaendouifsusugeniile leun dnlus Foaunw UghumEnIaN uazaniaids
iy waedlensuidivuiuusumaiigndneglu 10 Suduusnuedlan asnuimansiad Taflasioudsyu
uywvesUssmalnessinanUssmatuideutnann wiimuneddunalnddydmiunstuadounas
viliAamsmunidsdunimsimumuayedidubesuusssuuasdoddinn egralsiniudiinngensey
vidsuumnaazvilvnisddunstammuuyeslvlufiansiignies angidedadumsauiisuiinveuly
fufidaniadunyd Seadlafnumuuyedlususuludmindunyialdsumsussdiung thuasgianeiiiog
sunuulussdueg Aud Tuly Tnsadnosdeuuardmindusuuuumsiamayuuyediitenisiannisdu
audvgeaasugianeifisdusumssdnuaznisuilan uasiluduwumetaunyusyedlgusudung
Igagraiussuusiely
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2. IQUszasn

2.1 ilefnwitadedeulununyudidmwadonsianidedunudfugiasugianefissiunsanuas
myuslnavesuvATygRanel oL uLismils Smindunys

2.2 Wethiauemuuunuuysdlumsiansanudilonsianniiddunuussgveaasvgiaweliswnunis
HAALAZNITUILAA

3. ANSNUNIUITIUNTIU LASNTOULUIAA

3.1 NITVIUNIUITIUNTTY

nsfinundog meldguAagueudldsunisussiiuaninasinydhuaseganeifiosuuuuain
nsznsasuvalng SsdinsAnwienansuasenAfeiiieatessil

3.1.1 YwgyrwaaAsegnanaiines (Philosophy of Sufficiency Economy)

“asugianoifios” [uufgrinssumanifonszusnvunisiuas umgdnasnasiavumng
vsswaUing ($¥n1adl 9) nersamunse s tuuruuImssiuisuinaninssnveunlaenaon
wund 25 T dusnewdningansaimassugauazaevdslinsadusuumenisudlodielviseatu uay
annsadssegliedauasuardadunelinszsualanm Afniuazauiudsuntassing Tnevaniasugia
waLﬁmuq'ﬂﬁlﬁmmmgaﬁu%qL‘fJuLLmmsﬁ’maauJ'LLazﬂﬁﬁﬁmmmﬂimwﬂunﬂisé’fué?mm'izﬁumam%’u
guguauisniaspislunistauuasuimaUszmalisndululunsaenans Tasamwgnsfauiasugia
i alwiiuselangalaniAdnd annununsveaasugianefissarunsnefuieldded (Chaipattana
Foundation, 2017)

1) AvwmeUszana wneds avumedilidesiiuluuagliinniduly Taglideadoumisuas
{9 1wu mswanuazmsuslnafleglussiumeuszanas sy

2) avwimnua wneds nsdaduladsaduseduanuweiiszdeadulusgredingua
TngRnsannnimgiadeiiietomasnsudddmaiimainainiunnnsnsssihtug edrsseuasy

3) gfiduiu mnefs MswIouslindensunanszny uazmsUAsuLUaIIue flziAntu
Tnesndsinmnudululdvesanunmsaiieainsdatuluewian

Tneiideulwwesnsindulauazdidufanssusine Teglusedumeniion 2 Usensdad

1) Foulvaud Uszneuse anuseudifenduivinisineg Merdosseusnudiazthainug
watusnfinsanlfdenlosfuileuszneunisaununasausednse SlunsufoR

2) Heoulvnusssuiiazdouaiuaina Usenause fanunsevinlugasssy fanudedndaain
wazdaueanuilanuiesldafdygailunisanduiiin

WITUIMAULA INTZUTUTUNIBLUAT WTnasnaeiatun sy usuuauiins nsudiladaanin
denulne ﬁ’aﬂguLﬁal@’f‘wia3’1611‘1/1114LLm‘Wix5Wﬁfﬁ‘vﬁa‘wazUimﬂﬁm’mluﬁmmdS] 9N79A190 9707730
anmdsauvosUszvuiteliliiAnanudaudmisanudnfienalugaudaudslumeujoale uun
wizswsslumssiduiinuuuneiosdied

1) Bannuusenda daneueilddrglunniu anazanuiuiloglunslyain

2) BnflomsUsznaueIwsnemugnies Tedndaain
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3) avidnnisunuganayseleviiazudesduiulumenisiuuusedivegiaguuss

a) lsingaisiagnmslidiavaaiuainanamndenn fensvurnelimenuildsneldifiu
u auﬁﬁ%uwaLﬁ&NL‘TJuLﬂmmaﬁﬁﬁg

5) UfoAmilunuimadia anazdsth Uszwginuanamdnaaun

Pattanamanee (2018) lAlauawuIAALATYFAINELNERINUNTVINITNAI8YITUINTANUFURUS U
mMsfauay nseiasvgiamerfisaivualiaudugudnandaefiyaiueyin1sidinda lalganuieds
uiiduanudadu maindaauannsovesnuliianndnenmussmuesldlaedes “szidnandrily e
maAndndrindanuasmsndesuiiunuruazihlulgdasonueaudnilugaseuass quvu dnu uas
Uszimavnsioly vasziieafuainuanis@inuives Boonrat and Kovitarttwatee (2018) l¢fidoaguiiiraulain
NINALIUSEVALITIE AN Ya8LEINY @AV e TdnfismansuriansevmuUTvgyasygianeiios
sidufneuiiussmvumsiuasdeuhluldlnanysslovigean angnsmansnsimuiasugiovesing
Ausunguinsugmansnszuandn viliAnnailiaugavesszuuiasugio fmsuimsuuunendiu
wazv1nAN3astlunsuesnuduiusresszuLTinegaluedsiu vanusvgnuiAnasegianeiiosas
18 wignseutesuINsERandnuanild Tnefyumomafaunuuesdralunsysannsvesssuuiinuas
ieuluBsgnunmlneddsdmdniivana weuszuna wazaiandduiuiinlui naenauldanuianuannsa
wazAsIININUsEnaUluMINEY Andula wavawievhaziglvinisidulaniuasegiegelinanim
fiatlosnmuasdsBu (Kittiprapat, 2023) fethy LmeqU%zmmwgﬁﬁmaLﬁaaLﬁuLaﬁauLLmuﬁﬁw (Navigation
Map) lumssiiudinuamsufiRnulunsedunaenaunsiamumuuyediiteliinanuiunuasdadu

3.1.2 wurRafgatuinen siauIfigedu (Sustainable Development Goals: SDGs)

‘UizLﬁumiﬁmma&J'N5&5u15%’ummau1ﬂuﬁfﬁmmiLLasLL’Jmqqiﬁﬂuﬂ’liajqﬁwmﬁjﬁ%ﬂ'N*EJ"@§u
John Elkington Aldvnaueniiades oe “Cannibals with Forks: The Triple Bottom Line of21St Century
Business” Immmmmummm 3 16 (Trlp e Bottom Line) Usznauludedauindon (Planet) mmmmnu
ATUNYNEINVDIDIANTT AL ANRANTENUA DA IUIndaN naanauannsldndsnuuaznisnanvedeiiioan
508727 (The Ecological Footprint) saufiansnatndideadnanedunseuandnlunisiiusiuiundnfousi
Mduinsiodwindon Lazn15TUTBIINTTIUAINAANTUTLUUNITUTMTIANTAIUINEDAYDID9ANTS
\Welivaussaugdwindounelueadnis uazifienudBudiuduinday (SO 14001) dwiuunudifny
dfuiaan fe Auuazdsau (People) AsaUARNNANTEVUYDIGIANT RO TaRNMIVRsUTEIITY WilnaTU Wag
YUYY FINAIANNYIBUFOAUNITANYY UJFuRus gy wava1ugfsssu (Engardio et al., 2007) uay
usTingIugatieg e Lasugha (Profit) Mdunsainuefidmansenumaasugia wagnisaiduanuma
g3Aaludsmu (Chabowski et al., 2011) uag Pokpong (2020) #eSuneifisiAnuuaAnues John Elkington 71
nanouwnUTULATYgiaduLumadsgUssauidnsadldgndesuiugiuniign Tuvusinanouuny
mesudaudnisinaraeudadudoudsiodinissrynaeinazisnisinalimunzanuasveusuld
dunaneuuuIsudsndeudunsianalseneunssueying QLLa%ﬂHWLLazLQU’JmﬁUﬂgQLL’JG]E%IE]M
FafuauaUNTTUILNS

wuAedhmsemstafissiusuduiulud we. 2558 seuleuis wnufoR winnssa madsediu
LarAanssunsIsesyavuuvalulssunswaw i s s unazld Sumnuaulafiud uegemaiieg
(Caballero, 2019) Tagilrnunan1swaunfigduduuloviesedulandsnielud w.e. 2573 Yseinasiageg
é'?uﬂmmaLﬁawqm‘?ammmmu dafunuiaiyiaies wazuniesdwndoulan (Parmentola et al.,



135 MEsInensianis uvnAnendenudgasugdond 9 13 aduil 1 (2569)
Journal of Management Sciences, Suratthani Rajabhat University Vol.13 (1) (2026)

2021) unudAgyresdimuensiunfgsdiu (Sustainable Development Goals: SDGs) aunsaasulasie
Hdduq 11 “nislaifidaslidrmds” Fadundnnisiildlunnansfiavesandssamaludssnelng (United
Nations Thailand, 2022) fauanalunini 2

Equitable

Bearable

Sustainable

Development

Environment Economic

Viable

A 2 3 @ udnvesdifaudsdu (Three Pillars of Sustainability)
#i11: Jones and Allen (2013)

Uszinalnelddnviunuduind sunisudnuaznisuilaafidedu we. 2560 - 2580 (auUsuue)
iionanseumsiiiunuiieusudsudsalnegdanudisinislininenssssmnfiogeiiuszansain duan
uaraugatugIunineInsvesseina susduaiulvinsdansfnwuieliaulnennauldsunisinyiay
SouinaonTinetnafinunin aiaaSuannndiaiiduiinsiudandou Office of Natural Resources and
Environmental Policy and Planning (2022) eunefiatwinedi 12 afrmdnussAulifuvuununisudnuas
nsuilaafidadudn mstuiadeusuuvunisudnuaznisuilaaidadu fanuddgsenisimund deduuy
fugruresnmaiulamaasugiafinssmindsfunumsdsaunardanndon Tnsduaiunislininenssssui
og1ailUsEANEAIN MIUFuAuTULUIUNMSHAALAYUSNNSURIUTEW 83ANT MABAIUNTBUARLAZNOANTTL
voaUszUlitiANuanAdeiuAINAINNTAtINITTEITUTBITINYIA HIUNTANTUNUBEYTUINITVDS
mhgnunasy lenyu Uszdenu mzuwiizé’mﬂamamaamumaﬁﬂﬂg;jmﬁﬂgjﬁ’mu'ﬁuﬁa&iwmaumqmaz
Jugussaludseiduningg 01 nnsimualifiuautuied ounisndnuaznisuilnad dsduvesUssine
TneUsaduimnedesiiddnlumsasmdndssiiliiuuuunumssdawaznisuslaadidedu fed

1) wWhmanegey 12.1 anunisliilunanunsouszez 10 U U8 unuanuinfieuuinunIsianuas
myuslnafididunnuszsmailuliiRlaeussmaiiiannwdnduiiin Tnomiafansiaunazdaanuannsa
YoIUTENAMA NI

2) Whmneges 12.2 msdnnisuaznslimineinssssusssumaesieiiuszavsamuasdadumely
U e 2573

3) Whvanegey 12.3 Msanveaidenims (Food Waste) vedlanasrdmilslusduiuanuazduilna
LazannsgRydue s (Food Loss) aasantswanuazvisleguniu saudamsgaydevdamniuifer aelu
U e 2573
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9) Wwneges 12.4 Msussqdesnsinmsansiedl uazveudeynvin naenisasiinuesduvaiiu
deBiiufinsefuandon aunsounruimiiosielsune uarannisanUdesduvaiuoendeinie
11 uarAuedeifudidny ifeanuanszunnsausequnmussywsuarAswandouliuiniian n1elud
W.A. 2563

5) wWhmneges 12.5 msaanisiiavendslagliinistestu nsanuiuna mslden uaznisi
nausnlglvgd aelut we. 2573

6) Wmuneges 12.6 atuayuliuym lnsmzusentiuninasusenuuialng Suwwion
FaulUld wasysannstoyaduanudiulilusounsmenuresuitinadu

7) Whvaneges 12.7 msduasuunyfofisunisdadodadvesnaisiideiu aaulevisuas
nmslAaduaNANEIRgUBIUTTIVIA

8) Whvmnedes 12.8 msaswdnusziuin Ussrvulunnwisidoyaiiieades uagaszminiens
WarunfidsBunaziiviniiaenadesiusssumd melul wa. 2573

YauEAeiuaINNITUsEYL UN Global Compact Network Thailand Forum (GCNT Forum) Usgdny
2566 Tuwa9’'® “Partnership for Human Capital 5.0 towards Sustainable Intelligence-Based Society
Tuimdoudnenmuiyvdgyaasugia 5.0 eldsuiugdenuuisn ity fidedu” Adeunouiudid
WANSILNT TBIUNENTFIUAT AL TIUATIINMINTENT M T sEmAlFna I« Aeiddyesmstannd
daiu fio ninensyanatifinann insizauiliu Key Driver vasyndsusingssis Al fojusudliiannsaiFoud
druensual videarwianld fedu nswmuneuiafuFesdhdquanduiilavosnisimuniidedu ek
InegiesldomiuumAnndnuivgywenasssianaifisadunumsunsimuiussimea Ssaenadeaiu SDGs
Taewfumssnwaunassinaaswgio deu wazdannden Tenuddyiuaudugudnarweamsdiiuany
nndu... Ingluszeeseludeatiunsinunlusefuviosdiu wio SDGs Localization ilenszanesield uazaanu
wigluivssina afreusslovddviugsAauazau naenau supply chain kazdesadreanuduuddiiay
wleliiruanusaduindounsfauysuiazUssma simuaulidudnenmlunneiste WaruAnaseassd
war3isu Wemaulanddnu creativity eoaduademdndasinasUsenelunmsau...” (Phitthanukorn, 2023)
Feomnamldifamasguasiensusmaedufiemafsiuihnmsininensyaraiifiaaunimandunalndy
Tumstuindeusionsitanniiddy

3.1.3 uulAAngiuNuayed (Human Capital)
Weanmiasugiakardnuuisundadluadniseingg asddnuaeiannnnuiveinuanniuganis

Y a

aflamuannsslunsussiuariusgnafiyanatszgndlinnug aftlyay anuadeaain audsgnues
udunsneg (Asset) ﬁﬁﬂmm‘uaqmﬁmi (Davenport, 1999) ﬁ"wmammd'}aaﬁmﬂﬁmmﬁﬁmuauﬁu
unumdeninensuyssiniulasietndunuiiddyedimiswesesdnng aenadestufnuives Rosen
(2005) 93U"wI1 NMsawEUNsEinousILas s susliuAyaansiteddmeaiAdonisiiunanan
28484AN15 Oostendorp (2009) a8 uengufnuuywiidunisuaunauseninauanyuy yadnain ddy
A1uy FIanedsan uazanuAnadisassd annsufURnuiieadrayarmiaasugie vusadety
Thammawimutti and Chuntuk (2017) lilauaiwiAnaIntindvinsualeviiei Nuuyse Junsuauwanu
iwd’mmﬁﬁﬂmLLaz‘UisaumizﬁﬂJamﬂmﬂﬁdLfluﬁugmﬁwﬁ@umsﬁwmﬁﬂwLLazmmmmmﬁLﬁ'uﬁu
drumsiineusuuarsUfTAnuLIe nsiaudianzdiu inwe uazszduusagdlafigel uvasmiinauay
naneiduninensidauauazaiunnalduioulumsudedu nmsasuluuayudansoairsuinnssay
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finaseniiiviaves fady nusywdIadutladed dyfidnaronnuansolunisudsdusaznsifulnves
Ramseeedaiy Taslawnzmsamuluvusywduasnsiineusududsimandedslddmsungsia

mﬁﬂizﬂavmmﬂququé (Kongkasawat, 2007 as cited in Jansawang, 2020) Usgnausig 3 il Ae
1) qauandAnionnuaunsa (Competency) Hufe A11uF (Knowledge) Tuidpa311sineq fiaule wieaui
Sunwaulaiinannnisdne nse1u msils nswage sy Finwe (ki Fadurnutiugiiinanms
Anduludansufoanasannsoufifaulfegsndeiundr uazaadnuurdwyanavieguidudiudnves
yAAa (Traits) Fauszneudousegdle iruafd amnuide anusjeiu anuduniuiies anudodad a3us95u
s 2) wfinssu (Behavion) iludsiiazviousnunanauandinionuaansa fmgAnssuusdnee
uanseenlvinumeueniiiulazudLenateuiy 3) an (Time) WussdusznounilwemuaywdiiAsades
HOMIAY HALTIUYANNAINNIOTIRLIAAYAL UaNINENITA NANANIIaas SV eT T ugURdYdIu
an (Traits) A28 @aAAa 89N U Gratton and Ghoshal (2003, as cited in Wechayanon, 2008) e 83 une
asAUsznavrewuuuwdidudiunanves 3 nu Usznausie 1) nun1sdyan (Intellectual Capital)
UsznauseanuduazanuannsalumsieuiamnudsimglanzinvsuagUssaunisaliiuda auagas
wl¥yaisanudioglusifienda Tacit Knowledge 2) umadaau (Social Capital) Usznaudeiaiete
anuduitusdedavaniiiedunuayudiddysndssmanimhaidenafiesiilugnisaduamelugiioy
99 919 Anulindle ananindedie war 3) numaeensual (Emotional Capital) Uszneusnenmdnume
#1499 919 MasuimuLes (Self-Awareness) arwildnaes (Integrity) Msfinnudaveu (Resilience) wonannil
wuin quaywdlaldiinannsfnevsuwifuudifinanasauniassuduuuszaunisalinainuaie
MnUszaumsainsyiien Uszaunsal@in nsdrefiugi msduaiideyasie nasaaunsinwiavam
(Madgavkar et al,, n.d.) G'wasﬁ@mﬁﬂumaﬁ%ﬁaﬁnammiﬁﬁuaafﬁ‘mi (Bateman & Snell, 2009) Fauuafn
mafunusyud fuduningilifiandenmiiouduningdu uardusedildmmisannsnadiayanuiuld
ANudNSlUNITINNIUNYEENAINN15IANTAINS N139AN1sUsEAvEamnIsYineu nsiawdnenin
nsvhuLaznisaeussgelalunisieudunisamulunuuyudiuandisainnsasuiud ug
(Armstrong, 2015) faiju nsasieanuyniuluesdnig nisadrslunisidiusiulunismau wagnissnum
aaurlusmnendaduuumisdiesdnmsdosiniuns

NMINUMURAN AN TNuINansaagluAnfetulladeteulviiazioudsunumuemu
wyusluguru i 1

M19°99 1 agduunfanguiiediuiadeieulvunumvesuausddnsiaunndsdy

7 ARG Hadeeulvusywdgmaiaunidb
VUL anusven Wmnenis
wugianeifies | Wauniidedu
1 | Chaipattana Foundation (2017) v v v
2 | Pattanamanee (2018) v v v

Boonrat and Kovitarttwatee v v v

(2018)
4 | Kittiprapat (2023) v 4 v
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7l Husia () Hadotioulunuuywdgnmsiannidsdu
VUL nanUiugn Whmnens
wATegnaneLies | Waudseu
v v v

5 Community Strengthening
Office (2019)

6 | Engardio et al. (2007) Y v
7 | Pokpong (2020) Y
8 | United Nations Thailand (2022) v v
9 Office of Natural Resources v v

and Environmental Policy and
Planning (2022)
10 | Jones and Allen (2013) v v

11 | Phitthanukorn (2023) Y v Y
12 | Thammawimutti and Chuntuk v v
(2017)
13 | Kongkasawat (2007 as cited in v
Jansawang, 2020)
14 | Gratton and Ghoshal (2003 as v
cited in Wechayanon, 2008)
15 | Madgavkar et al. (n.d.) v
16 | Flora and Flora (2007) v
17 | Beaulieu (2014) v
v

18 | Armstrong (2015)

3.2 NIDULUIIAA

INATNUNIUITTUNTTUD AU ﬂmvﬁﬁ%’alé’a%’wﬂiammﬁmLﬁaﬁﬂmLﬁaaﬁuﬂaﬁaL'ﬁlaulmﬁauﬁau
{‘NwmmawuuuwﬂwmmLwaLUuLmeﬂ,umimLauammumumuwsﬂummmmsmwmmamswwm
fdfaiu munnd 3
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AW 3 NTOULLIAANISIVY
91u1; From Literature Review

4. 35a1dun157398

4.1 518a2198AY0UTLIINT NGUAIDENS

augdATeldrmunnasimadonguauiidluAnyludomiadunys fud 1) Feafuguruluimia
Funy AldFunsussduannaumstaugurudunituassgianedios eglunusissdueg fud July
2) imsdamsuazmslininensssnmnfogadivssavinmuas fadulnefiansaufiduaialiauluguouiinng
C{Tmmsaemﬁial,ﬁaqLLa”L‘i‘Juiﬂﬁﬁu 3) 16’1’%?11mmau%mﬂmwmwm6] Iunwﬁmaiiauﬂiwmﬁaaﬁfuauu
maaaﬁﬂ,umsw@um‘umuiwmmlﬂmLmu,a zsbu 4) flidoyadesiamumielunliauduieodmiv
msdumuaiidednuaznsussgungugos atinsdnateyaidesiunndrinnuiaugurudminduny3
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(2016) FaimsAnwUsznEUMIE NM3dNAWAIBsEN (In-Depth Interview) Tnsfadonyliteyaddy 1y
21 AU LLaxlﬁL%fg@ﬁSﬁayjaﬁﬁﬁyﬁgq 21 A TN saUNUINgUeey (Small Group Discussion) lnguuangs
goseenilu 4 ngu nguaz 5 AU S1u 3 nay uaznauay 6 AU S1ua 1 ngu TusUuuuAsilaseaihs (Semi-
Structure Interview) éﬁaﬁus‘]“u%agawummﬁw (Triangulation Technique) W adunisnsinaeuaIm
aenndosuazAugNResvasiaya 1uAeunasdayanisiu (Data Source Triangulation) n1slddayaain
uwnasiisnsnafulnelvidoyaddyeglumumisdsunuminaiuiie ldyumesiivanvaisuazasounqu
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#i31: Researcher
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Bunidladhemuenelinindunasuiinisiseuinasedin
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seyisauluguruie (2) aeanulingda (Trust) TanudWayiunsairesnnuduiusiiiuns Tagligae
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AunuaAam st muayuidlasiaiueidamuindostunisidiuseiotedeanlussivynana was
sziuimann Ingasounguislonadmivyanatiazidusniluianssumadsnm (Moore & Kawachi, 2017)

Hadeieulwunyudiidssasensinnsguuuumsiauiddumudfguasughanelisswnuns
WAmwazNIU3laa eudvesihgurunud esdarudfiAstulummuinainanuAnideaiiaasse (Creative
Thinking) WnszwarAuLd srw1eylusnu (Skill and Expertise) n1st5uinaendin (Lifelong Learning)
au¥nviadlvaluendnuesnu (Passion) uazauldlagunimuagdsuanden (Well-Being and Environmental
Concern) Fafuiadelunisuitiym msadrsassamsvhauiidudenhllg “nisAnuennseu” ilesesen
\uutmnssudsau (Social Innovation) mﬂl'LJﬂd'n"?ummi‘uaaéﬁwsqmwﬁmmﬂmiﬁwmaﬁﬂma (Divergent
Thinking) ﬁﬂﬂq'm'ma'mﬁﬂiumia%wmiﬁﬁﬁmmLf]ul,aﬂé”ﬂmﬁ (Sun et al,, 2019) VULLABIAUNTT
sudunisvosiihyurudunalaiindnduliiAnnsiaundddu Tasnnsadenulindaazanuaila
(Trust and Sincere) flgWauyuwy M3FuiAnuamTavesULes (Self-Efficacy) iWosiuiaulugurunnay
fauannsolufiesiiagyinulidiseqamudlddadmneld lwhusafeatu anuweneuiionFous
vosavlugururazyieuanisiinsoudAnuuuiiannle (Growth Mindset) wiensuilafumnuiUasuuyas uay
anuAanatndumadlunisiaunyuyus deynanafiddnoninlunulesge wazsuinuaiuisnvesaules
fuunldufisefnneanudeiuwifoundyivnuenlasusmaunisaliduanuimenasilonialunis
Aule (Guthrie et al., 2009) uenaniinanisnuaeandosiun1sfnuives Thammawimutti and Chuntuk
(2017) WeAusdmgAnssuesdnisuiadu 3 sedu Idun sedvyana sedungu sedvesdnis Jansld
winnssuLareuAnaisaTIAEuR U INTEiuYAnaTesEnaufsyadndnvy 3 Usnns len auananen
madyayn yainamduyana wazusegslanielu tianisanevealudesedungu uasseaussAn1sauina
AnuAnassassfuaruinnssulud guous ddoldinduguruwianadeud nsvenefesyumun aan
Uszanuaradlafifisduisfuanuddyremunyvdsoninasuutasdaduiafendniiareiueis
A mvesaudusluguvy TnslwngegBannuduiusilindauaslifesitsiunasiu (Nakamura &
Yorks, 2011) guruwsiamsSeusidunsuasnanuaunassninsuuiAalmifuussaunsalifuiendnsiu
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aEuwiwiBy (Hunuk et al., 2013)

MnsansAnwaziiulaigueu SnsiaundugusuuismsSeuiiuhdianndnlugsuidndn
At semana wazanusaldaudlunisudledgmlnefifinmswasuulasdiiideim anusmilonn
aundnlugnvulagldnszuiunisieudiiionisudladgyuasimuguvusgureies uazaenenniud
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wuin lueAngurusesunsatuayuainniadgdundn vilivateq adewausslowdildfuldnsmy
arudesmsuazlifirudBufufissmsudtogmiamenih nudinmsevsuanmaisienuedeuturiili
aulugmruiaenudonhemand 3unmsevsmdening gusulsfunfisuesnniy uaresdsenou 3
nsaseanuIANuilasuiy %nﬁ;mﬁm’fumawmuﬂ GLﬁmmﬁ']ﬁfgﬁuzj‘*umwmaqﬁy’q@’mamLLasQ’U?Im Inewa
msfinuiaenandesiuuuafin mafidudumedsniitdudasliguamussaulummuity Gitmour, 2012)
s3lUfsqua1mdn (Mental Health) (Silva et al, 2005) vaspulugusufie nsasissndnuaifiisidestu
gusuSsiimnuifgiiuiuiianyana Yy uazesdngingg (Wenger, 2018) guvu fimsasagiiduilunig
fanuoswosyuyy Insyuvuaziiievuvy sonadeafumnaansduaiunsFouslugumilasyndluguyy
ﬁaqmwﬁﬂLLaw%“UﬁﬂﬁwhﬁwiammL‘U?ﬁlEJuLL‘anLﬁammimﬁiﬁ%aaﬂé’asiwaal,t,azﬁ@mmw (Nujoi, 2016)
wazn1TaseaNs A lave N MsseusTNiukarMsryulsuauiiilugnisasanseudia
LLUUW"‘Msnﬂwﬂuﬂizmums%aﬁﬁiﬂwiﬂumiLm”ﬁwﬂumwﬁﬁa (Rinaldi et al., 2018) NM5a319A3
arudilasiufuiiesdusyneudes fie (3.1) Mmsdeasegnaiivszansnin annsAnwues Thapouyphon et
al. (2019) nuin msdteanslussdnmsiianuduiusmsuanlussiuganniuanudussdnmsuisnisSeuives
ﬂa'mmmiwmmaiwﬁmmﬁm IeuA nszvrumsiSeudidaau anzdihiinszdumaiFoud wazdunndon
faduayunisiSeus (3.2) afanlinda (Trust) f\nﬂﬂWii’mmﬂaﬂssaﬂ,uwwumnwa’mwma’iwﬂmﬁu
u'ﬂ,ﬂamiaswmmmﬂwumﬂuua ¢ (Handberg, 2018) wag (3.3) N1382UTULALITHUIAIUEHANAA R
aunTniuguyuinaihysvaunsaiananuianatauldlunmsiausarysuuwmwes nsveusuteiinnain
ﬁm’mﬁﬁ@gLWiwﬁﬂﬁ’LﬁwLﬁuﬁq@méauLLazIamaiumnw’flmﬂfymt,ﬁ'aﬂmﬁ’uhﬂﬁlﬁmsz?ﬂ Fauifeves
Chelong and Jeawkok (2020) #3ey31 nsnanunSeuaansaduasgilangnisaifiiatulueia dagiu
wazeuinn luwiauuazuanlugmatianuiussmsiaunaunndin ssdusznoudmnandruiudundeunu
wywdliAnnsaudugususianisifousdahlugnsdansanuignsiannidBunudsvgves
LATHERANDLNEINUNSHARLAENITUSLAAYB YUY
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The Influence of dynamic capabilities and digital skills on employee performance

dand role of employee self-efficacy: a case study of the company A

Thammasorn Morawan', Santidhorn Pooripakdee®
Abstract

Changes in business and technological environments have impacted organizational
competitiveness and employee development. This research aimed: 1) to study the influence of
employees’ dynamic capabilities on employee performance; 2) to study the influence of employees’
digital skills on employee performance; and 3) to study the moderating role of self-efficacy in the
relationship between employees’ dynamic capabilities and digital skills with employee performance.
The sample consisted of 168 employees from Company A. A questionnaire was used as the research
instrument. Regression analysis revealed that: 1) employees’ dynamic capabilities positively influenced
employee performance; 2) employees’ digital skills positively influenced employee performance; and
3) self-efficacy moderated the relationship between employees’ dynamic capabilities and employee
performance, but did not moderate the relationship between employees’ digital skills and employee
performance. These findings suggest that organizations should focus on empowering their personnel
by developing essential skills for the digital era, creating and fostering an organizational culture that

supports continuous learning, and motivating employees to develop the skills required for the future.
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doansndva (Digital Communication Skills) Wnwgn1531AT1¥9N19A 3978 (Digital Analysis skills) haginue
ANUAANINATYIA (Digital Thinking Skills) (Saputra et al., 2021)

WnweneRdadaduinusuisouaefiddydmiundnauiazinalaonssonanisufiae
nMsvainyed1uA e s medmiun s uunuimmind enaduguassaseUssAnsainuay
UszAnsuavoaniinau (Carlisle et al, 2023) nsilvinwenisnanadsielintnauaiuisaldiniedlenssa
foya uazwmeluladlunsianudilonaziansivannundeniuasululdegrafiussaniam (Wang et

al,, 2024) Tpewan1sAnwBeUsednvues Emperatriz and Yudet (2022) wansliliuinanuausansnasa

ummauwuﬁﬂuwamﬁﬂgummmaawumm %qavmaﬂwmmwwﬂ13‘wwmwﬂwvmmf\mamnmumimmm
dsnadenanisuf vRnuresninauunduyinty wWuieatu Darsana and Wijaya (2022) finudn wanis
UfuRnuresminanulasudvswananiinuenihiva

3.1.3 UNUIMNISUUAIMUSUNINVBINITTUSANUEINTAVDINULDS

M33uFANLEINTaveIAULDY (Self - Efficacy) Ao Anuidevesusazyanaluanuamsavesnui
o mmm‘usiaL‘{’meammuﬂusuawmmmwwmwumim (Bandura, 1994) maimmqwgﬂmmmqmﬂu
(Social Cognitive Theory) nsfuanuasnsavesuesdoiulaluauaninsavesmuLo o1 YU ed
UNeE1e Aely N13suimuasanuesiadudiimuassduanudnsavewanisujufnuvesyana
(Kusumah et al., 2021) naenauiinnuduiusegvguwioUssansnnlumsufifausasran1sujifeauves
WiNIUW (Morandi et al,, 2022)

arundelunssuiauanmnsovesmuesdinseduliiAnnsuoRnuiatuld sunisfiuanuddn
lumsauauanun1salaieg Tudie Frztiduaiunsinanmuindeuiinsefesedu anisaeddisng
uarUszaun1saiiuandaiionununan1sUFTRNUIATY uazdiasiiiunrametsuiiayuguadwsi
mnuald (Yagil et al., 2023) uaﬂmﬂﬁyquﬂﬁw|ﬂiuia5ﬁﬁ'ﬁaL%mwﬁummmaéwamnm’i’]%L"ﬂumﬂ%%%m
msdeu vielasaniglunsiay anvawnsalunslidmaluladfiivadaduinveiiddyvosmiinauly
UaqUu Iae (Ulfert-Blank & Schmidt, 2022) e5ungliiiuin nssuiluanuaunsavesmuenduiadedfny
ogrmilslunsszyvievssiiuauanunsonaddva fafu o1ananldimssuiauansnveanuies
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?NLfJummL%'a:ﬂ"uﬁuaq‘wﬁfmwusi,um'mmmmﬁ%vﬁiqmamuLﬂmmmawuléf A0AAR0INUNITANYIVDY
Li et al. (2023) Fewuin niinaufifinnssuianuannsoludiesaziianudesfudenisujianungld
amwané’amﬁﬁmiw?{ammaqqdlﬁﬁ aunsaneniunazldlonadwieiasuuszaninmvaandnals
maamuﬂ%’uﬁazjmiLﬂuwﬁm’]ﬂuqﬂﬁ%ﬁaﬁﬁﬁﬂwwNﬁ%ﬁa%ﬂﬁﬂﬂ@iﬂizﬁw%mwmmmﬂﬁ

AN9799 1 Eﬁ;’d ANTNUNIUITIEUNTTUN

Sosfidnen Dynamic Digital Skills Self- Performance
Capabilities Efficacy

Wang et al. (2024) v v v

Teece (2018) v

Akenroye et al. (2020) v

Wagner et al. (2017) v

Breznik et al. (2019) v

Li et al. (2023) . . .

Carlisle et al. (2023) v

Van Laar et al. (2020) v

Darsana and Wijaya (2022) v v

Emperatriz and Yudet (2022) v v

Ulfert-Blank and Schmidt (2022) v

Kusumah et al. (2021) v v

Morandi et al. (2022) v v
v v

Yagil et al. (2023)

3.2 NTOULUIAN

MmN TIRTiAstesaNuasaEmata nvgmeAdvia mssuianuaansaves
aues {fedshuduuumadumsfnunidviwaidsenanisufiRnuveminauvesinuusainuannsa
Fawade Tutdunenuannsaidmainvesminey Feuszneude anuanunsalunsivilonia anuaansa
Tumsidenldlena wazmnuannsalumsufuilasu fuusinuensidviavesmiinay wagdulsmsivi
AnuasavesauesluunuInnsduiuusunsn luanuduiusseniimnuauisadmainvesmiingu
uazvinugRITiaveantinauiunansufiRcuveantinau fiseldasudunsouuuidn amnmd 1
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ANNETOLTINaTRvaINTNIUY
Employee Dynamic Capabilities — H1

A = o 9
\ nan1sUURuTDIntinau

Employee Performance
H2

ANWeNFEIa |
Digital Skills

H3a H3b

mi"i”uﬁmmmmimamwaq
Self-Efficacy

AN 1 ASPULLIAR

#i31: From Literature Review

3.3 AUUAFIUNTIVY
auuAgiuil 1 (H1) enuannsadmainvesminnuiidviwaiBsunndenansufifnuveminnu
auuRg i 2 (H2) FinweneddviavesntinauiidvinaileuindoransufoRauesinay
auufguil 3a (H3a) SnSwavesnisiuimnuannsavesmuesdnaBsuinluauduiussening
AUENsORaIRYeIInuAUNansUfURUeInnau
auufgudl 3b (H3b) Bndnavesnsiuianuasavesnuesiinadwanlunuduiugsening
NinvenRdiavesmtinanuiunan1sujuRauvemingu

4. A5 IUN15IY

4.1 919a2198AY09UTEVINT NHUATDE
Usgnsuazngudleg19lunisideasedl loun ninauesuen A Feufiinueglutiasiou
NUAIS .M. 2567 (Human Resource Office, 2024) 91U 168 Al

4.2 mallAnsguAiagng
n1539gasell Winalan1sgusiiegrawuudadey (Accidential Sampling) IngdnsiinuavuIn
NAFAI8E19NTIVLMIEEATVDY Yamane (1976) szAuALLTesiy 95%

4.3 Manususandaya BATzit uaznisulawa

fAdevhmafurusadeyalasnisuszausud wmihiidensnensuywduarddeduuuaeuniu
Toinguitedns Fufumumanuuasunuldviedu 168 atu Amdudosar 100 Tnensideassilduuuasuna
(Questionnaire) 1JuA3 8 eion539 Usznoude 3 ou ldun meudt 1 Yeyarluvesmeunuuasuaiy
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Aoudl 2 mnuAAUALITUANAINTaveU TR Usznoudiy Anuannsailmain 3 sy samduy
9 9o USuU3997n Rotjanakorn (2021) vinwen19idvia 97U 7 Yo USuU39970 Saputra et al. (2021) uag
N133U3ANUANNTAVBIRNULDY TIUIU 6 U8 UTUUTIR1N Kusumah et al. (2021) wae Morandi et al. (2022)
waznouil 3 namsuftRnuvesmiinmu $1wau 5 9o USUU389In Kusumah et al. (2021) Tnedodnuneud
2 uay 3 1unuuaasiduysediuan (Likert Scale) 5 sedu asteasunmaniaiosdelngliivsinand
$1u 3 v Asanduanugniesediassadiailen (Content Validity) wesiuuaoun ldmduiiniu
donpaed (I0C) 98581319 0.67 - 1.00 UaAAII flauiiioanss (Leekijwatana, 2014) MnFahlunaaeuiv
wiinawiilalinguiogng $1unu 30 au wdnhandeszimannndoriu lnen1smanduuszaviueari
89A50UUIA (Cronbach’s Alpha Coefficient) (Cronbach, 1970) léd1Anuidesiuveuadosiionsaty 0.950
AUANNANNITATING TR 0.907 AUVINYENIFTNA 0.912 AIUNITTUTANAINITAVDINWES 0.896 Uay
frunansUfvAnuveantneu 0870 laedararmund esfusinnit w3ewiriu 0.7 (Nunnally, 1978)
JeflaumnzandiozhlUlfAususudeyald

nsnseideya IaifiBmssamn (Descriptive Statistics) lnsnsiiasesianAud $evay Anade
uazduLnuunnsgIu mylngiauduiusssninuysdasy 1iadfduusransanduiusveaiiofau
(Pearson's Product Moment Correlation Coefficient) n153LAS18MN158MENavefLUsMIaN1TIATIENRNS
aAnaEY13d18 (Simple Regression Analysis) Lﬁasléﬁa%mUwamﬁmqﬂizmﬁﬁ 1 waztodi 2 Tngldaunisnis
an008 ¥ = by + biX lumsuseanadiinuun1sanneseg iy wazn1sinsiginisannsenvaa (Multiple
Regression Analysis) faginAlin3s Enter 1t eoSurenaniuinguszasddodn 3 lngldaunisnisannes
Y = bo + biXi + baXz + ... + b lumsuszanasiuuunisanneengan

5. NaN15I8WATAUTITNE

5.1 HAN15IY

31NNFATILTRYABNTNAVRIANNATAT A TnLazinwe eI asanan1sU TR uves
Wiz UMUMYeINTTUdATANTaTeIAILes anansaagUnan1sideldwsd

1. namsinseiveyailuvesineutuuasuau wuin greunuuasunudulvgduwandgs
duau 105 au Andudesaz 62.5 dwlvgjfivaseny 36 - 45 Y $1uau 88 au Andufesas 52.4 Insfnwie
TussAuUSeyay1ns 9uau 114 au Anduiesas 67.9 uavdrulngfonganu 20 VUl $1uau 76 A Aoy
Jovay 45.2 nua1GU

2. meessiAnads dnufsnuunasgiuresiudsilifne wagnslinsegiadulseans

ANFUNUSNDNAFDUANUFUNUSTENINIFT YT WARINAFINITIN 2
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A9l 2 Aady dandeauunasgiu A VIF uasAndulssvsanduriug
Aaus DC DS SE WP VIF

FLade (Mean) 4.05 3.98 4.13 4.16
drudoauunnsg (S.D) 0.38 0.45 0.38 0.41
ANLENNTENETR (DC) - 1.201
Vinwgn199aia (DS) 0.388** - 1.382
N5¥UIANUEILNTOVRIAULEN (SE) 0.291* | 0.452** - 1.282
NansUHURIL (WP) 0.396** | 0.331* | 0.516* -

**P < 0.01

9115797 1 Wi Fauusiifianedenndian fe dudsnamsujifnuvesniinnu faade .16
389891 AD MUNMTTUIAMUANNTOVDINULDY ATUAVINATNTADINATIVRININY WazAUinYen19Fava
Yoan NI HAea Y 4.13, 4.05 LAY 3.98 AMUEIFU HANISNAADUANFUNUS TENI19f LS8 a5y
Tngfinnsanandndudsyavsavduiusvoaiiosdu wui feegsening 0291 - 0,516 daslanliiAu 0.70 way
AN VIF 98551319 1.201 - 1382 §addndosndn 10 wansirdanuduiuslusedudilaneliiAndgm
Multicollinearity (Hair et al., 2014)

3. MTIATEBVENaTe sl aTeiiTdenan Ui tRcuvemiinen fensiaseinisanney
9819418 (Simple Regression Analysis) LARINARINITINT 3

A13197 3 BvSnavesiwsBaseniidonanisujuRauvemineuy

fawUsnu
Aaudsdase nan1sufURILvawmiiney (WP)
B SE B t p-value | Adjust R®
constant 2.433 0.313 7.762 0.00 0.152
AMNENITLTING TR (DC) 0.428 0.077 0.396 5.553 0.00**
constant 2.956 0.269 10.985 0.00 0.104
YinYgN19AIva (DS) 0.304 0.067 0.331 4.521 0.00**
**P < 0.01

9NA59 3 N1531A3RBNSNaTRIANEIN Al aNa Tasanan1sU URMuvannew wudn
fidnsnadsuinsenansujiRnuveaninaiuegsdidedfynadadsedu 0.01 (B = 0.396, P < 0.01)
Tefidmennsaifenay 15.2 Swwensuauufiginil 1 wazanunsodeuaunsanoeslddaidl nanisuftien =
2.433 + 0.428"DC

N133ATILBNTNATBIVINYENNAITasiENan U TR UYDINTNIY WUl J8vanwalesuindonanis

'
a

UURNuvemtnauegslideddynisatfiszau 0.01 (B = 0.331, P < 0.01) lnsdamensaisesas 10.4
Fewewsuaunfgiudl 2 uavannsadouaunsanaesldfall nan1sUFTRIW = 2.956 + 0.304”DS

4. M3IATIEvanSwavesiIuUTUNINA Tnar onan1sUSUAIuTe NN Faen13IiATE
nsnnnagnYAn (Multiple Regression Analysis) WARINARINTT 4
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A13197 4 UanaBvanavaaiUsunsnfiinasonan1sUfuRLvemingu
nan1suURIuvaINineuy (WP)

AuUs 2
B SE B t p-value | Adjust R

constant 1.019 0.331 3.079 0.002 0.405

ANUEIITOLTINadn (DC) 0.272 0.067 0.252 | 4.036 0.00%*

MIfuANNEINTIveIes (SE) | 0.487 | 0.068 | 0.447 | 7.159 | 0.00%
ANAINITaLanadn x n1s3us | 0.097 | 0020 | 0290 | 4.848 | 0.00%
ANNEINNTOVDINULDS (DC x SE)

constant 1.600 0.331 4.839 0.000 0.267
INYEN9AIYIA (DS) 0.114 0.068 | 0.125 | 1.676 0.096
nsfuiANUEInTavesmULes (SE) | 0.509 0.082 | 0467 | 6.220 | 0.00**
Vinwen19eana x nssug 0.014 | 0025 | 0.037 | 0.550 | 0.583
ANNANNNTNVDIAULDY (DS x SE)

**P < 0.01

993737 4 WUt msFudamasnsavesmuesiidvinadauinlurnuduiussenintemuanusa
Benainvesiinauiunanisufifnuveantinanu sgrsiifuddgmeadanisesu 0.01 (B = 0.290, P < 0.01)
Tneiiamensaifesas 40.5 Fswonsuauuignd 3a uavanansadsuaunsonnegléded nansufifenu =
1.019 + 0.272"DC + 0.487 SE + 0.097 DCxSE

drudnsnaveinsivimnasnsavemuesluauduiusseniteinveniIvavendnaud
Nan15URURNUYBINTNIU WU AN P = 0.583 ﬁqlﬂﬁﬂ’aﬁﬁ@mqaﬁﬁﬁizﬁu 0.05 (B = 0.037, P > 0.05)
ToefidmennsaiSevas 26.7 Swfiasauufgnd 3b uaraunsaifouaunsannesldsd nan1sufife =
1.600 + 0.114DS + 0.509**SE + 0.014DSxSE

5
e
4.5 4 Low Self-efficacy
4 R | -
8 High Self-efficacy
S 3.5 -
£
- S e ]
7] —
a
="
£ 25
- /
2
1.5
1 T
Low Dynamic Capability High Dynamic Capability

A 2 wanNansENUTesNsSuiauamIsavewmueiudusunsnluanuduiussEninseuaIn e
Wenainvesninnununan1suiRenuresmneguy
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s

IINNANITIATIZARERNIIT N155UTANEmITavnUesliunuImdudiwysunsnlumuduius
spminenuasnsadanainvesninauiunanisujsanuveanidnay Tnodlevihnisudssedunssus
ANNENNsaveInueseaniiu 2 seau Ao wﬁ’vﬁmaxﬁxﬁugn warLaue LU URUUYBIUNUNTNLARINE
NTENUYBINITTUIAMUAINITAVDIR UL UUNUING LU TUNSA WARIHARIAUNINT 2 Fawud n135u3
ANuasavesnuesdumuUsunsnluauduiusseninsanuansadwainiunan1sufvRnues
NUNIU NaIAe wﬁ’mmﬁ'ﬁmmmmam%awa?mqq warfinsfudpnuanTareInuege avaNTNeuTu
Tonmaannsiasunlas aunsausudsunuedidonndaatunisiuasunlas ndeuadreusslewian

Tonasmganuweliuluanuaiuisavewmy FedawaliAananisuiianluseiungadula

5.2 aAUsEKa

mMyiteiEes SvdnavesanuansaimainuaginugnsidnadenansujURnuresminnuiay
UNUIMYBINTTUANILANNTOVDINULEY ansnefustenalddadl

5.2.1. mamiﬁﬂmawﬁwaﬁummmmmmL%qwai'mmwﬁmmﬁﬁ@iamamsﬂgjﬂ’amummwﬁmm
WU ANNEITIGanainventneuiinsnalsuindenan1sufuRauvesniingu na1ifie ANNENITH
Geatmduanuannsalunisiulgsaussousliaenadasiunisidsundamesanmnndounisgsie
(Karman & Savaneviciené, 2020) ety WﬁmmﬁﬁmmmmmL%qwa*?mqwzmmm%’uﬁﬁﬂmim?{ammm
weaiiulonia wazasnsafiasiannvinuzufnuinnuausalunisinuanmsuiuasunineins
Tuau mwdamuanmnsain IaeandestuanudsuulamazaiisUsslovironu sudmannudise
Usum (Li et al., 2023) %uasﬁauﬁawamiﬂﬁﬁ“@qmﬁﬁﬂiz?mﬁmwmﬂ“ﬁu‘umwﬁmmléj A0MNAABINUINUITY
994 (Wang et al., 2024) Fslavinsnsersadadeiidsmaronnuamnsalunsusuiesmiinauiunanis
UuRnumufdvaveminnuliavisvuinnaskazauingenlulssinaiu lnenudl anuaiunsolmain
YRINUNUTNaNIIUINAURaNITUHURIIUNATTave ntineIu wazdiaenndoanuanuideved (Li et al,
2023) FsliinsAnuanuidenlosveanissuiauannsalunuesresminaudiuntifulssansam
TunsliusmsgnAnlugnamnssuguaguainluyusesanuanunsadmain damudn anvanunsalunis
Avuaailnl InadeUszansnmlunisliusnisvemnau

5.2.2. wansAnwdvEnavesinueneAdaveminauiidenansufUiRauvemiingu wuid
‘wnwmmwammwummuawﬁwammnmamamiﬂgummmaqwuﬂmu Na12A8 NIANLLIIUYBIBIANTT
TuthytuiinsWinalulagidaduidudumilwesmevhaumndatu nsiivhuennsdavavesninuisd
anusnduiiteliannsamiviudenmsiudsuntas uarannsoliinaluladfdvialunishauvesauesld (van
Laar et al., 2020) Uiva‘mam‘wLLauUiva‘wamaﬂJaqmimmumaawummwmaLﬂmsuaﬂﬂumswwmwmma
ffissmadiniunisvineu (Carlisle et al., 2023) faifu finvennandraveminauisanunsoadiesanis
Uﬁﬁﬁmuﬁmfﬁumaawﬁmmﬁ donAdosTUIILITEves (Darsana & Wijaya, 2022) Fsldvhnisdnendninaves

Y
aa o

HadesnundviafidamaieUssansnmnisianuveamtinaulussiaiiinusy sy luumd Ussinadulaiide
TngNanI1339eNUIT inwenadiavesntnnulidnswadenan1suUiRnusemniney wazdiaannasiu
NIT8U03 (Wang et al,, 2024) f%elﬂ‘wudﬂmmamﬁamqﬁ?}ﬁaﬁwavmmﬂﬁumamiﬂﬁﬁaqmmaﬁﬁﬁamaa
NN

5.2.3. wan1sAnwIunu NS duinUsunsnyesnisfuianuannsavesmuLsi danSnase
ANNFNRUSIENINIANENIENa T LasiNwe NRIviave TN uAURan SUJURUveInngmy wuid
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n135uAnuansavemuenduinlsunsnluauduiusseninsanuainsadmainvesminauiu
HaMsUURUYRININOY ﬁnﬁms1gﬂﬁﬁwﬁ’mm%’uﬂum’mamwaﬁ%%’uﬁaﬁumiLU?{&JuLLanﬁLﬁm%ﬂu
msUftRnunEonisutstungsia hildausaiiesiulenalumsususliaenndesfunsivasundas
warasaUsgleminnnaasuamiuninensiia fsdmaludmanisufiinureminauiiaty fanu
WesiulumsuuRnulidusa (Bandura, 1994) ufsaninsoamuaunansufoRau Sanunseiedesulu
AsnaaearliIsnsiiuana i oad1eHasnER AL U (Yagil et al., 2023) wadl HaNSITeNUIINITIUS
Aanuansalunwes lufiunuimlunisiduduusunsnluaruduiusseninsinuvenisidtadunanis
UfoRnuvemidney sradumsisinvsnisidvavesmdnauliiemensnisldmaluladlunsujifau
uAnnan UATRNUATUsEAB A TamfeninuansfnuagdiuimdnaudnlngfiszesnainmsufdRnu
Tuussmnenumn fusraunsallunsufoau msfvismiinaluladuldlunsiaeuishsdaadunanis
UftRmuBailenthamdvinuzmaadaiseunsonaudiumilslunsu foRemils suannsaiaunduinee
1/1Nﬁ%ﬁamﬂmiﬂﬁﬂ’ﬁmuﬁmmgauﬁ’mmmammaﬂﬁ (Emperatriz & Yudet, 2022) i lamssuslu
ANNANNNTAYDIN ULV ININ LA MT oA inwenaRdviavesninauidssaronsujiAnulusesu
Indigariu

5.2.4 INHANTNAFDUALNFFIU WU

aundgiuded 1 anwannsadmainvominnuidnsnadewindenansufiAnuvesminny
WU AnuaIda Tnvemiinauidvinadsuinsenanisufinureaniinanu Swwensuanuigiui 1

aunAgiuded 2 finwgmediavemineuidvinadeuindenanisufiRnuresmdneu wuid
TinwrnsddavesmtinauiidvinaieindoransufoRnuremineu Jweuiuauufgid 2

aunfignuted 3a SnSnavesnisiuimuannsavesnuesinafuinluanuduiudsening
ANUEINsalaInvemtnauiunan1sUjuRnuremiineu wud msiuinnuaunsaveswmulesiiavina
Weuantuanuduiusseninemnnuainisaldmainveminauiunanisufifnuresninau Jeeeusy
auuRg i 3a

aunfgnutedl 3b SvEnavesnsiuianuasavesuesnaBsudnlum mduiussTrInainwy

aa v v

R daveminuiuNanIsUURuYe NN WUl AsTuiANLaNnsavesnuesluildngwaly

o v ¢

ANUFUTUSTEnINInweNaRITavemlnuiunansUf TR uventney JsUfjasauusgiun 3b

6. #5UNaN15INY

a

namfeduandliifiuin anuanusadmeiauasiinuenishitavemitnmu favswamauinsde
nansUfTRuvemine nanRewinaiinruansnidmainuasivinuglunmsldimaluladfdvialuns
neu mmaaﬁmmﬂiz%w%mwLLazUizﬁw%mamawuﬁﬂﬁﬂmﬁqaﬁﬁulﬁ uananil MsfnwIUNLIMYDY
mMssudanuaunsnvesnueslugiusfuUsunsnSamuin winnuifinnuaansadaaingauaziinigivy
ANUANNNTOVBINULDIGN as@"qa'qLa%uwamﬁﬂﬁﬁ’amummmLaﬂﬁqqéafﬁuié’ agalsfinu nssupnuanse
vosnues liflunumBuiuusunsnlupuduiudsenineinvemsmavaveandnauiunanisufiRnues
wiineu wamsiteiitetlvesdmadiuiimsldruddglunsiauanuansadae e sheeneiava

wagn1saianmuInaeufdasulininauldnseninuas Suitnnuaiusovesnuies
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7. VoLEUDLUY

7.1 dalauauuzaINNITIY

ForununuamFITeinui anuamnsadmaiwaginvenediviavemiingy fvEnaniauan
sanan1sUjuRnuveminiu sadnissuianuaunsalunueweminauiunumiduduwdsunsnly
ANUEUTUSURIANaNs A INa T uNan SUURANUveIntnau Failforauouus il

7.1.1 asAnsmsiiaudidgiunsinausuas iR AMUE N saTsna LAz inwen 1R viaves
wiinau Tnslameinweneadvaiiannsadwasenanisufinuvesminaulaslidududosimunisivg
AUANNTOVBINULDN
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Problem that affects to accounting operations from using GFMIS: A case study of

the court of justice Region 7

Sawarose Chandrasut ', Rinrada Sangbua®

Abstract

This study examined problems affecting accounting operations under the Government Fiscal
Management Information System (GFMIS), with a case study of financial personnel working in courts
under the Office of the Judiciary, Region 7. The objectives were to investigate problems in preparing
and remitting court fees, fines, and central funds as public revenue, and to compare the work
performance of financial personnel. This research employed a mixed-methods approach, with
qualitative data collected through focus group discussions recorded and analyzed using content
analysis, and quantitative data analyzed using SPSS with percentage, mean, and standard deviation.
The findings were as follows: 1) the courts have clear financial and accounting policies, personnel
assigned to appropriate roles, adequate modern equipment, regular training, updated manuals, and
corrective procedures for system errors; 2) financial personnel consistently engage in self-development;
3) effective risk management and error prevention measures are in place; and 4) personnel
demonstrate professional knowledge, adhere to ethical standards, and complete tasks within required
timeframes. In conclusion, although operational policies are responsive to change and personnel
possess strong professional knowledge and accounting skills within an ethical framework, reserve
personnel who substitute for primary staff often lack sufficient proficiency due to inadequate review
of previously acquired training, resulting in frequent errors during role substitution. It is therefore
recommended that organizations implement a regular rotation system to ensure all personnel maintain

competency, prevent shortfalls, overpayments, duplicate entries, and misclassification of accounts.
Keywords: Government Financial Management Information System (GFMIS), Court Fees; Fines;

Central Funds; Public Revenue
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5. NaN1523azanUsIuNa
5.1 NAN15998

M99 2 NAN1TIATIEVTRLATIUTIN

U2y ‘ Mean ‘ Std. Deviation 326U
1. Wlpurglun1sufuRauvasaagfisssy
1.1 fnms@aweulonieiidaay diladhedeyaains 4.63 0.490 1niign
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nsuURTEUU GFMIS
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UURMUITEUU GFMIS

12dt 4.44 0.7
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2.1 gutRnusunsiuiidnenmlunisldmeuiiomes 4.40 0.695 1N
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ANUTTUU GFMIS
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Financial health and financial sustainability of Rajabhat University
Wikrant Paukmongkol'
Abstract

Intensifying competition among higher education institutions and a declining number of
student admissions have resulted in Rajabhat Universities' income being insufficient to cover rising
expenditures. This study aims to investigate the financial health and financial sustainability of 38
Rajabhat Universities, divided into five geographic groups: Rattanakosin Rajabhat University, Central
Region Rajabhat Universities, Northern Region Rajabhat Universities, Southern Region Rajabhat
Universities, and Northeastern Region Rajabhat Universities. The analysis of financial health and
financial sustainability covers four dimensions: liquidity, activity, solvency, and profitability. The
financial data used in this study comprise the statement of financial position and the statement of
comprehensive income for fiscal year 2022. The study focuses on analyzing the average financial
indicators of Rajabhat Universities across the five geographic groups, as well as the overall average of
all Rajabhat Universities. These data were obtained from financial audit reports prepared by the Office
of the Auditor General of Thailand. Financial ratios and descriptive statistics, namely mean, maximum,
minimum, and percentage, were employed for analysis. The findings reveal that Rajabhat Universities
and the Rajabhat University groups maintain a stable financial position, with strong liquidity, sound
management, low debt levels, and stable capital. However, the financial sustainability of Rajabhat
Universities and the Rajabhat University groups was found to be unstable, with a notable problem of
low profitability. For policy recommendations, Rajabhat Universities and the Rajabhat University groups
should explore alternative revenue sources by leveraging surplus capital and liquid assets, and should
seek to improve cost efficiency, particularly with regard to personnel expenses, which constitute a
disproportionately high share of expenditures and have a significant impact on operational

performance.
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LAz U TIAUYRINNNTIYNITUALTDININGIFE MIAAAIN ATIvdeURasUstluNaUsEanSnnuasUssaving
nslganesuUszanunsIansAng N15ITelYRMENIIUNTARAIY #5I9E0U LazUselluNaYRIUMIING R
Dugiirunavthiluaziiausseaniuniingdenndaumas 50 (1) (2)

FglivesumInerdeaun1ng 13 (1) (2) (3) (4) (5) uaz (6) Usenausiy 1) RuUssuuukufy
2) Runadstlowd Arsssuion AUuazAUINNTANe Y8 Inends 3) Ruuasniwdauniilefidliun
winende 4) selividenavszleviiliannsliinuiandaminedeunasesquaznioldusslovi
5) iugAMYUIINT1vNsAIYBA unS et ug Ay ud uil i inedeld suiiteldlunisdudufanisves
WAInends 6) solduienausyloviiiildannisamuuazanningduvesmineds 7) solduie
naUszlovidu uway 8) 1l susuiliinnnnisindygratdne duain1sdeninddunienisdnsives
uanINTY 19T 15 Avualivssnsslduasnindduvemminedeasdesinnindolselovinield
Taguszasdnuanng 7 Wumingded uaniugaudnuiienswamvissduiiaduadmdstygnves
wiuAuugwdamadoud Baygityymesiesdu afrassdfauine emnuedyirmiedaiunuas
Fafuvosswy fdwsulunisdanms mevigednw nslivselomdannninenssssunuazauindouatng
aunaunzdsiu lned Ingusvasdlinsfine duaSuinnisuazindndugs vhnsaeu 398 Wusnmsma
Fyrnsundeny Uiudse aneveanazauinalulad neuvisedavzuaz Tmusssy nanajuasduasy
MYFIULAF

N13U3M3IANI1sselakazAldaeveumIng1desvigusazsuisinisaniuniseansedau
FovadunarUszmefienisuimsdanisnsiulaeadwlvginsdmunussannelfuaseivaonndosiu
wazenafiunsduiuandrsiusenty woaguldwsdl
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DOUNTNY ﬂﬂi%@ﬂ’uﬁﬂ’m%’gma ATuASY ma%@ﬂ’uﬁﬂ’m%’g%amﬁa miﬁ?jyaéf’gLLaﬂLﬁuLLazﬁzﬁiyiyﬂﬁﬁu
138 odanepuUNsNg msliensuamuii efaunfidu nsliiedamniumsme uaznisamud uf
ANUMNING RO UITR

mslddetuneldiosiiunsnuinguszasdiuaznisia 1iud sedreiensuimslufanisyily
YoeumInends 183181 an1sAnviuazdwasuivinisdunisissunisasy n1sineusuvienisise
WelfimuLazianUsEanEnmmainns Medeioatuayumsliinmemednns medenuleuly
videinqustasdvefuinm sedneifleatainisuiyaainsvemminerds edneileatuayuuaziamn
Indnw 51891801810 T eulunsdafuarsssudeuaniziaviedsssudensu wazsesneduq 9
ANUMIN IR

3.1.3 A2UGBUNINTRY

audsBumanstuiodulsaduddyiivminendededdinuddy Lﬁaﬂmmﬁ‘]ui’mgﬁuﬁﬂﬁﬁu
mMstundeuiusiuarnissnidunueieg veuminendeluszereny dunineanuiuming1deazdesd
AuanisalunIsuimssnnisTesunazseslifiussdnianegredduluszerens i olianuse
vimsfanaginguszasdvasmuadldegsdaiaddaglididudesiion mazvieundaiuyuneusndun
wnue Wninmsvanevhuldliionuuaresiussnovvesemuddumanisduly el

1. anuansalunssnuaniuenensiiuiiduas wninendeaisisedusaznseuaiuani
iiganesionisadunisiandn laglidesianGugavyuainizuiavieunasmumeuenduy (Cemostana,
2018; Nik Ahmad et al., 2019; Sazonov et al., 2015)

2. MIUIMsIANsAUULarAldIngegeliusEavEnIn anmatnsalunsianisiuukazAldne
TWfiuszansnmgegn W elvanunsaatuayufanssuuazlasenisene veauminerdsldegravanzas
(Cernostana, 2018; Mclaren & Struwig, 2019; Nik Ahmad et al., 2019; Sazonov et al., 2015)

3. NMSTANUIUNUKALNITAINUBEINNUIAN UN1INIFEAITTNITaMURAaETAN NI UY
EJEJ"NL‘Vliu’lxﬁllLﬁ@ﬁﬁUﬁHuﬁﬁlﬂﬁiNLLaﬂﬂidﬂ’lim"Ns] atasiaLilad (Mclaren & Struwig, 2019; Sazonov et al,,
2015)

4. M5isrUuUEmMIAIABmINIsEuia unInendealsiissuuuinsnnudsmianis duia
Lﬁaﬁmmsﬁumwm?{m&hm fionauindu (Mclaren & Struwig, 2019; Nik Ahmad et al., 2019; Sazonov et
al,, 2015)

5. Msadunszuaiuaniiigmedmiumsiiiunuasnisamu ainerdasinisadanssud
L'Euawﬁ"Lﬁmwaﬁm%“umiﬁ']Lﬁﬂmuua:miamuaa}wiaLﬁaa (Mclaren & Struwig, 2019; Nik Ahmad et al.,
2019)

6. M3snwianmedesuazlassai s iunuivanzan wAnendumsinvianmageuazlaseaiig
Runuilanzauiielianansasuiiofvanunisalineg Ieegreiiuszansam (Mclaren & Struwig, 2019; Nik
Ahmad et al., 2019)

venuieanesduseneudnan Sulitadedug AdmadeninudBunieanisiiu Wy annuindeu
Vo3an 10U AMEHUN TWUEIINBIANT N15AT1uATeYNe warn15UTEYIENILS (Ugwulali et al., 2023) 5384
NANTENUNINGAA LU MIunssEUIaveslsnladn-19 floradwardentsdadulansnsduvestindnw
(Zéman et al,, 2023) ERO amﬁuqmuﬁﬂwﬁﬁﬂLﬁuﬁaﬂﬁmmﬁﬁmﬁummmmuuaw%mﬁmmi
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funsduegeseunauULazimInzay Wi oliausasnwiaud B unenisdulalussezen (Lucianell &
Citro, 2017)

wenmilonnesrUsznauvesnnud Buniansiudina iy nsiauazUsedivanuddunig
N1 UVDIWMIINYIF BT 09WANTUID VA INN1NT5TU (Financial Health) wagdns1diunienisidy
(Financial Ratios) Usgnauriu qﬁumwmqmiﬁuLﬂuﬁafgﬁfmﬁasﬁaummmmmmaqaqﬁﬂﬂumiﬁ%ﬁummm:
maivlnegnatuadluszezen Tnsfiansananesdusenauddey 4 du fe anmedes (Liquidity) Tiuand
Anmansalunstisuiszordu msudmsnu (Activity) fagvioulseavsamnisliauning anwegsen
sz8ze17 (Solvency) ‘ﬁLLﬁﬂﬂIﬂiﬁﬁ%’NLEUVWLLﬁ%ﬂ’J’]ﬂJﬁ’]@JﬁGIUﬂWi‘ﬁ’]S%‘Viﬁi%EJSEJ’YJ LAEANNEAINNTAIUA1SYI
fls (Profitability) TlazvioulszanSawnsaniumu

dwsandmnsmaiudueiesdioddylunsiinneitasseiugunmmsmaiuluidag du
Taednsdmiidenld loun sandmfunumuisuiasnndnutunumuiidmsviaaninedes sns1ns
mguﬁEJ‘wuanE«‘mw%’WéLLagQﬂwﬁé’m%’ﬁmﬂisﬁw%mwmiﬁmimu 5&1iwdauuﬁﬁuﬁiaéaunuﬁm%’ui’mmmagj
TOATTULYN? LLazé’mﬂﬁﬂiqw%LLamamvLmumﬂﬁuﬁwET&TW%’U’T@WNMWﬁmslumiﬁ’lﬁwvl,s (Al-Shubiri,
2020; Cernostana, 2018)

3.1.4 nsUszdfiuuaznisinanudsduninstu

nMsUssdiuanudfunanistunnefnssuiunmsildifiolinseiuazyseiuaniugmanisiuves
p3AnTMTonsAUsEnoUgTAaluszare Tnewduluiinnuaunsalunisinuanugnisnsduiiunuagd
wfesnnluszovem lnehlunsusufiuanuddumensituinasinnsandiusiie ifeites Iaud fiin
FIUANINAGDI NIFUSMINEAY N1SUSYNTAUNTNES Nan1TeLiuaun1enisidu uazudses (Al-Shubiri,
2020; Seres et al, 2019; Yurchyshena, 2022) lnsilssazidaadad Tagosivnuld 1y Sasidamiuyu
ey Snndmniausodiunu Shsmayudsuesduning uardhsmanauunusioduning Wudu
RRNEHRH miLﬁaﬂiﬁﬁ'ﬁa%’a’mﬁﬁm’mLLmﬂﬁi’mﬁ’ulﬂm’mﬁuwumLwiazamﬁ'uuaz’imqﬂizadﬁmiﬁﬂm

113883 Mclaren and Struwig (2019) léinauenseunsiaanuddiunanisiuesminendy
lunan3nlalaglednsrdiunianisidu 5 ngu Usenausmy aninages AsUSIIMilaY msusmsauning
Han1sALluuLaz U ud1ses %dﬂi@vmquﬁa%ﬁ’mé’ﬁm WU 8as1dmRuUTLUIEY §051AU0YTEN
22617 wardnsmanauwnusedundnd 1udu nansAinvnuanuuanavessziuANd BNty
FEWINUMINGSY

Cernostana (2018) w@uenseunisin 4 faandn loun Samdutudisemdn sandiueuiung
Snrmanauuusoduning wagdndmneldannsdiiunuans Weussiiuanudidunanisiulusiu
w199 Ifun euanansealunisdissey maneniiiieamu UszAvsnmmsuimsauning uazilsainnis
fuflua suddu SliyuesiinseunqulunsUssdiueudsBuninisiu

duauves Sazonov et al. (2015) ¥ ihnauedadn wu dndruseldanuvasdunenniieain
sulsEIna SnsmanuLUseduniNg Shdnvedudauarsemsiisumintuanseniausrezdu S
mMamudsuvesduning WWusy iotaeudBunmsfususiie liun amnuaunsolumsairenelsmne
AuLed Usgdnsnmmsldduning anmedes wavnsvyuieuduning

91uved Nik Ahmad et al. (2019) wtansaun1sinaudsdunenisdudu 3 wuwes lawn seld
AUNU LaEN1IAMULAElATIATIIMNaNTIRY Tneilifad Tngoenannvans Wy dadauseldanundasiieg Sas
NEREULMUAINAWNING uarshsduituansoniiausyerdu udu
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QUETSMI! E]Ej’]ﬂbl,iﬁm’liJﬁng/E]ﬁ’lﬁﬂ%ﬁﬁﬁ@ﬂ’]iﬁ’mumﬁﬂ%ﬁﬂﬂ’l’mﬁ’]ﬁiyﬁumﬁ’,]%’?ﬂLLﬁa%ﬁlgﬁlﬂ%ﬂL‘\]‘uﬁﬂ wenaNEMS
thnsaunsialuldaisiosdddenumiouasdoyausznauiu esnuidaoadodlddoyadeind
Fosmusandunsdlu mnmsnumunssanssumuiiinaitauesd innnuddummsiuve s ine de
fivannviane Geanunsoaguldsad

1. an1MAa 09n19n1513U 1 SasrduTuvunyuiou uardnandmiiununyuiia i ofn
mmmmaaiumi‘ﬁﬁwﬁiwsgu (Al-Shubiri, 2020; Cernostana, 2018; Mclaren & Struwig, 2019)

2. Msudmaniiau Wy Semdmniiausodiunu wasdnsdanmudeduning Wetannuaunsly
miiaﬁuwﬁﬁu (Mclaren & Struwig, 2019; Sazonov et al., 2015)

3. MIUSMIALNSNG Wy Sasdnmiifneisrvesindne Wetaussdvsamlumsusmsauning
(Cernostana, 2018; Nik Ahmad et al., 2019)

4. wamsAuiuuyINIiy Wy Sanmsiensieldantugavyy, Sasmaneuimuanauning,
ansdaldIenuynaIng 1Judy (Cernostana, 2018; Mclaren & Struwig, 2019; Sazonov et al., 2015)

5. Fudn309 1 nsautuan e tnrnuaansalunssesualdaneszezdu (Nik Ahmad et al,
2019; Sazonov et al., 2015)

wonanil é’aﬁmiﬁ’]ﬁa%i'mL%mmmwmﬂizﬂaumﬁmG’ha Wy msfiseldanunaduuenmiionn
Fugavyu Suaulasimsidouazuinsivnmsfaiieneld suilufenaldsdlawazmnuiviaveunes
UNINedeiidnan o us s unianisiiy (Handayani et al., 2022) NATenanedulduauenseunis
Uspifiupnud sdunansiiudaesad Samani wu siuves Mclaren and Struwig (2019) iR uINende
Tuwensnilé 9uwes Cemostana (2018) Anwianituaaudnuilulsemealuglsy :uwves Sazonov et al.
(2015) Anwuminerdslusaide uaveues Nik Anmad et al. (2019) Anwumingdelunuade 1udu
FoshtTaidenldornimuuanssiulumuuiunuasdhmanevesmsang

3.2 NTBULUIARA

nMsfnwAnudBunsmstureaningdeldsunuaulalussduununed lnewunsinuily
Useinanngg 1y wan3nala (Mclaren & Struwig, 2019) u1Latde (Nik Ahmad et al,, 2019) wazglsy
(Cernostana, 2018) Fausagn1sAnuldtiaueuuImansinnudBuniansiurudifaie egaslsin
INNITNUNIUITTUNTTUNUIN miﬁmsmm'mé'fq§u‘mqmuﬁu&umwﬁwmé’aluﬂﬁvmﬂ"lmaé’niziﬂimg
T,mEJLawwﬂumummwmlmaaiwﬂgwuwuﬁﬂﬁlmmﬂumﬁwwmwamu LLauﬂ’laﬁLNGUEUﬂ’J’IQJ‘V]’WI’]EJ%’]ﬂﬂ’ﬁ
anasessautnAnw Meldilifemetumedefifintu uasmaudsiussriandugaufnuiigeu

MNTesinmsidefing1n nsfnudieiauinseuunAnlnetssyndlfuuiAnues Cemostana
(2018) auensinnnudadumamsiiusiiu 4 fRddgy Ao anmades N5UTINTIU A1NBETEATEZEN
wazANAIN15aN1YIAls Inlgluviunvesumineidesivagludssmelne wazinsiziauuangig
FEMINNGUUNTINGReTUAAuienans 5 naqu ileagiiouuTumBsiuiioradmaenudBumanmsiiy
Aunndnaiu TnednsouuuAnnsiiasgsiguninvnanisfuuazanudsdumansiuresmingdesuiy
Fauamsluusmneelud
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nauMAmie 8 wis wazndumany Tuoenideande 11 wiv nquiesraiifunguiedisiidauinaula
Lﬁmmﬂﬁﬂé’dLm%zgszymmiamaaﬁuaﬁ’lavlﬁsﬁqLﬂumammﬁ’ﬂmuﬂ’ﬂﬁﬂwﬁuLiﬂﬁamaﬂﬂaamﬂﬁmﬁuﬁunwax
Aldasveauminendsuazoradinanenudfunisnisiiuluouian deyanianisiiusieddmsud
w.A. 2565 Foyat lduainsearunanseaussauanisiu Tasdnnunsaiuuiuiuainns
nyaeuteyanulymeanuliauysalvesdoyavoswmmine1desudy 7 uns (NGUA1ANA1R 1 uvis ngunale
1 uis nguanansfusanidoanie 5 iy §Adelivinsdendeyafiauysalvesuminerdesvdy 1w
31 wis Fogaiilflunisinuiifudeyanfegianssnunisanasounsnunmisiuresdiinnuass
Suusiufu T . 2565 Tngvhnsfiususmdeyadeusiudl 1 gatau wa. 2564 fa 30 Funu w.e. 2565
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4.2 YBULANTTANEBILAZAILUS
n1sAnwi fruafad Tanuddunanstuveswming 1deauuuIniees Cemostana (2018)
Tnon1suvsdad Taoonidu 4 NAUAD 1) @NINAT DY 2) N1TUTMITIY 3) AIUBEL TOATEULENT LAY
8) auanansansviniils InefiseasiBonvesind indil
4.2.1 anmpges (quidity) vanedsnnuannsamstssuilsvezduvemminede §a7ni ald
NTAFIAIUNNAIIRU 2 RT1EU D
4.2.1.1 $nsdruiunumyudou (Current Ration: CR) vanefs AnmamsniUdsuduning
wguﬁawﬂu@uamLﬁaﬂwiﬁﬂizwﬁszazgu ﬁwmm"l,é’a]'1ﬂﬁu‘w%‘wémuﬁaumwﬁaum;uﬁw
1.2.1.2 $asrdriuyumyuds (Quick Ratio: QR) el anwamnsanstisenisszduan
Aunindvuilouiifanwadesgs wu Guan Gudin goull WWudu Aualdnndunindmudouinaguas
Audaavderntaumuiou
4.2.2 11U (Activity) 11889 ALEINITANISUS I TAUNSndliAnelduazaiuise
Wasududuanlslusseznaniidimn St iaidinldandnsdimmansidu 4 Sasdu e
4.2.2.1 $avrdrumvyuisuvedduning (Total Assets Turnover: TAT) 1eEla A21X@NU15A
msafeneldannsamuludunsng dusildannseldsumsaunindiade
4.2.2.2 8asrdun1svyulguvesdunsng Used (Fixed Assets Turnover: FAT) nangila
auannsalunsdaunsndusesniioareneld fmualdanseldsumsauningusesi
4223 §n3n1sunuLTsuveag i (Accounts Receivable Tumover: ART) w187
mmmmsamsﬁmﬁmmsaﬂwﬁy ﬁwmmléfmmwiﬁﬂumsaﬂwﬁm?{s
0.2.2.4 53817810154 TUNH (Days Payable Outstanding: DPO) 8¢ A31AIN15007S
Lﬂaauaﬂwﬁimﬂuuuam mmmlmmﬂmmmﬂuwmﬂmiamiwmwuunawaaaﬂw
4.2.3 mmaa 1973383877 (Solvency) mmﬂm AUAINITONITIANITANTEH NN UTEEL T
ANUENINTONIT e NS EZEN? AmABNINTiuLAEuAIwe IR LYY mmmmmlmmﬂamwmumamiLqu
2 9n31dIU Ao
4.2.3.1 5miwa'auwﬁyﬁum'adaunu (Debt to Equity Ratio: DE) nu1eiie sesun1seni au
Fowieufudiununternuannsanssesiunmssyniumamsiuluseren fruildanuiiausamsde
GRIVIIEPH
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4.2.3.2 §as1dnmusiedunsng (Equity Ratio: ET) munefia szduanusiuasesiunuiie iy

fumsasuiiavin Analdanduyusamsauminds
4.2.4 Aua5an15911A1Ls (Profitability) Munefis A1UEINITONITES 1NARDULNIUINNATTHY

s16lduarnisamu st inidaldandnsdiumiamsiu 3 Snardu Ao

4.2.4.1 §n57lsgms (Net Profit Margin: NET) s1anefia avwansnsanissivialsidleriieudu
swlasw Analdanilsgrsmsnelasy

4.2.4.2 dn3MaNBULNUABAINNU (Return on Equity: ROE) manefis Anuaiunsanisviinte
Tuguiiffieriuazlésu Annaildanmlsgrdmsdiunu

4.2.4.3 §n5HanauLnuieduning (Return on Assets: ROA) vi18ie AINAINITANTIN
srlsrnnsasuludundngitamn srualdandlsansmsauninday

A15199 1 ALUS ASTRAN LNAINNSETUIEAMUNUISVDINATNS

AuUs n1330A1 NQI9IN1TASUNY
GERMGGEN
993 URU UMWY Auniwevauiou/ilaunuiou 1NN 1
9nT 1R Auniwdvauiou-dudaando/ milAumuio 1NN 0.3
NUINITU
9n31N1IYULIUAUNTNE elsigvid/Aunindsmiade 491nd
9n31N1IvyUIUAUNSNGUsEN 38 b0gvis/Aunsngusean ANA
Snsmavsuiougovil s16ldavis/gnuiliade Fanng

swovnanAiuni 365 i’u/é’mwmsmguﬁauqﬂwﬁ 60-90 i, Hannd
ANBEYTDNTLBTEND

SnsndunilAusediuny wilAuss/dnmu Weenin 0.45
gns1dLURdUNTNG dunw/Aunsndsau 1A 0.55

ANEINITONININLS

gnyinlyand mls@iaywans/selaans W 1, g@nd
ORI WARDULNURDE LYY mlsuaywand/dannu 1NN 0.2
dnmanauwUsUNIN Mls(awgyis/dunsngd sy 1NN 0.15

fian: Cernostana (2018)

nsimuaLNag nsUszIfiuaud s uniansiuve s ine deldisves Cemostana (2018)
Tnsimunaiazuuunudsduniansiiusy 28 asuuy wiaduazuuuluudazdiiu Ae duaniwades
6 Aruun wladufidinas 3 azuuu Fumsuimsnu 8 azuuu uwaduiiines 2 azuuu duarwegsen
sv8r817 8 Aziuu wiadudidYaay 4 azuuu Aunuannsanisviimls 6 asuuy wadudadTnay
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A15197 2 naINSUTEEUAMNITUN19NNT RUVBINIINGA Y

o . - AZUUUTLY
ansau AZUUULAY :
geEn | nae | ange
GARMGGES
BRI IR U UL IEY 3 3 1.5 0
9N URUYUALS? 3 3 1.5 0
NMSUINITU
3n3INIVYUIUAUNSNE 2 2 1 0
393N snyuisudunindUsed 2 2 1 0
Snsnsvaudeugnuil 2 2 1 0
swovna Uil 2 2 1 0
AIUBETDATZTYZYN
Snsrdumilausediuny 4 4 2 0
andwUARFUNINY 4 4 2 0
ANEINITAN1SIINILS
ans1Mlsgvs 2 2 1 0
BN IIHANDULNURBAIUYY 2 2 1 0
3N IMaNULIURDAUNSNG 2 2 1 0
AZHUUITIU 28 28 14 0

#ia1n: Cemostana (2018)

msfnuilmmuanusinisUssdiunnudBunemaiuresminedelasldasiuuamnd s
msiurmdunasitmuassiuaudBumanisiiu 4 sefunuinusives Cemnostana (2018) fsil

nqud 1 Audadunianisiuiuna (Stable) Ao uminedeiidazuuuainudsusiuvindu
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Instructions for the author

Journal of Management Science, Suratthani Rajabhat University

The purposes of publication

1. To promote and develop the management science in the forms of articles and quality research
which is following the journal scope

2. To promote the product of the quality academic works on management science

3. To contribute the knowledge of the articles and research for using on the instruction, research and
as well as improving the skills of teachers and students

4. To be the channel for disseminated management science knowledge

Period of Publishing
Journal of Management Science, Suratthani Rajabhat University is an annual published journal.

There are two publications a year release during January — June (It will be published within June.) and July

— December It will be published within December.).

The articles of Management Science

There are eight majors in Business Management (Marketing, General Management, and Human
Resource), Financial and Banking, Business Computer, Logistics Management, Communication Arts,

Accounting Economics and Tourism Management.

Type of Articles
Academic Article, Research Article, both Thai and English.

Acceptable Articles

1. The articles submitted for consideration have never been published anywhere before and not
submitted for consideration during the publication in another journal.

2. Articles proposed for publication from April 9, 2021, it will be reviewed by the editorial team
and presented to experts by Peer Review, at least 3 reviewers will consider each matter. The experts
who review the article will not be affiliated with the same person as the one who submitted the article.
According to the Office of the Higher Education Commission's announcement regarding criteria and
procedures for considering appointment of persons to the position of Assistant Professor, Associate
Professor, and Professor 2021. Articles that will be published, it must be approved by experts before
publication. The decision from the editorial team is considered final.

3. The author must agree to abide by the conditions set by the editorial team of the Journal of
Management Science, Suratthani Rajabhat University. Authors must allow the editorial team to make

final corrections to the integrity of the article before publication.
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4. The Journal of Management Science will not accept articles. If the article proposer does not
comply with the specified conditions.

5. The proposed article is published in the Journal of Management Science, Surat Thani Rajabhat
University must be an article that has never been published or is currently being proposed for
publication anywhere else. If the editorial team finds out or the author wishes to cancel publication
of the article. The author of the article is solely responsible for expenses incurred from the operation
of the Journal of Management Science, Suratthani Rajabhat University.

6. Articles that the author references in the article should have been published no more than 10
years ago, except for referencing a concept, a theory comes from the owner of the concept or that

theory.

Copyright and copying
Copying text or content from other sources without any references constitutes a serious

violation of academic ethics and connected to the copyright infringement under the Copyright Act,

1994. If there is any litigation arises, the author is solely liable.

Components of the article

1. All articles must have Title, the author’s name, Abstract, and Keywords both in Thai and English.
2.The author’s name must specify the academic status (if any), position, workplace, email, and
telephone number on Footnote both in Thai and English.
3. The Abstract is not longer than 300 words and 3-5 words for Keyword both in Thai and English
4. Content
4.1 Academic articles include:
- Title of the article in Thai and English (Title)
- Abstract in Thai and English (Abstract) must not exceed 300 words.
- Thai and English keywords (Keywords) from 3 — 5 words
- Introduction
- Content (Text)
- Summary (Conclusion)
- Reference documents (Reference) APA 7 format both in the article and the list of

references at the end of the article. All must be in English.

4.2 Research articles consist of
- Abstract both Thai and English are an introduction to the research problem and
objectives, research methodology, results, research limitations, and policy
recommendations. Based on the results of the research and specifying how this
research is different from previous research or what is the value of this research?

(Please specify no more than 300 words and specify from 3 - 5 important words)
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Introduction is a description of the concept. The origin and importance of the situation
linked to the research issue and the reasons for the research study on the issue.
Objective

Literature review and conceptual framework and hypotheses (if any) (Hypothesis). The
literature review identifies the research's conceptual framework as well as theory and

ideas obtained from reviewing research were used to create a conceptual framework.

**The researcher must conduct a literature review to show how this research differs from research that

has been studied before, along with making a summary table to show the origin of the idea Theories

that derive variables according to the conceptual framework**

Research Methodology specifies details of the population, sample group, sample
selection, sample size, research scope, variables, data collection, analysis, and
interpretation of results.

Research results and discussion are reports of research findings respectively. The steps
of the research are clear and follow the research objectives and assumptions. If the
findings (have many numbers or variables, tables should be used) and discuss the
findings with reliable references.

Summary of research results is a summary of research results arranged according to
objectives along with linking research results to recommendations that lead to
utilization.

Feedback must include recommendations from research, suggestions for further
research, and policy recommendations.

Acknowledgments, if any

References in APA 7 format, both in the article and the list of references at the end

of the article must be entirely in English.

Preparation of manuscripts

1. Articles consist of :

a.  The research paper length should not over 35 pages on a single page B5 paper margin by 1.5 x

1.5 cm and insert page number on the top right every page (except the first)

b. The academic paper length should not over 25 pages on a single page B5 paper margin by 1.5

x 1.5 cm and insert page number on the top right every page (except the first)
2.Use TH Sarabun PSK font, 14 pt., 1 cm. spaced

3. For various equations, use TH SarabunPSK font, 14 pt.

4. The content of each line should be arranged neatly to the left and right by setting the distance

before and after the line is 0 pt. and setting the line spacing is single line.
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Details Font size Format Type
Title (Thai) 18 centre bold
Title (English) 18 centre bold
Author’s Name 16 centre bold
Position, workplace, email (Footnote) 12 left normal
Abstract 16 centre bold
Abstract Content 14 centre Normal
Keywords 14 left bold
Topic (not numbered) 16 centre bold
subheading 14 centre bold
Content 14 centre normal
References 16 centre bold
Table name (specify on Table) 14 left bold
Figure, picture (specify under Figure, picture) 14 left bold

Image Preparation

1.

All letters in the picture must be large and easily readable, clear, and not smaller than the
letters in the story.

Every picture must have a number and caption under it. The number and subtitle are
combined. It should be no more than 2 lines long.

The line drawing must be a black ink line. Photographs should be in sharp black and white
and contain only necessary details. For beauty, leave 1 line above the picture and 1 line
below the picture caption.

Pictures must indicate the source of every picture according to the format specified by the journal.

Writing equations

1.

All equations must be numbered within parentheses. and in correct order. The equation
number must be positioned along the right edge of the column.
Leave 1 line above the equation and 1 line below the equation.

Every equation must be reconstructed. It is not copied from a document or research paper.

Creating graphs and tables

1.

The characters in the table must not be smaller than the characters in the content. Using TH
SarabunPSK font, 14 pt., without borders left and right.

Every table must have a number and caption above the table. It should not exceed 2 lines.
Leave 1 line above the table and 1 line below the table.
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4. Graphs and tables used to report data that are related to each other or as sets of large

numbers to be easier to understand and more systematic must be created. It is not copied

from a document or research paper.

References

To prepare for raising the level of management science journals. Surat Thani Rajabhat

University in accepting assessment into the ACI. We would like to inform you of the requirements for

writing reference documents in APA 7 format as follows.

In-Text Citation

Style Message Page Behind the Message
One author surname/(year) (surname,/year)
Keller (2008) (Keller, 2008)

Two authors

surname/and/surmname/(year)

Svendsen and Lober (2021)

(surname/&/surname,/year)

(Svendsen & Lober, 2021)

Three or more authors
*In the case of 3 or
more authors, enter only
the last name of the first
author, followed by et
al. from the first *

Surname,/et/al./(year)

Ary,et al. (2018)

(surname/et/at.,/year)

(Ary et al., 2018)

Citing information from

secondary sources.

Surname ! /(year,/as cited in/

surname? /year)

Arnett (2018, as cited in Claiborne &
Drewery, 2020)

(sumamel,/year/as cited

in/surname? /year)

(Arnett, 2018 as cited in Claiborne &
Drewery, 2020)

References from

interviews

interviewee's name

Abbreviation
/surname™™v€¥ee /(personal

communication,/month/day,/year)

B. Khongkon (personal

communication, February 11, 2018)

(Abbreviationinterv\'ewee‘s name
/surname™eve"ee /personal

communication,/ month/day,/year)

(B. Khongkon, personal communication,
February 11, 2018)

Citing information in
cases where the author's

name is not available

“Title,”/(Year of publication)

Preschool Prep (2010

(“Title,”/Year of publication)

(“Preschool Prep,” 2010)

References to more than

two sources are listed in

alphabetical order.

(Embretson & Reise, 2003; Marveldeet al., 2006)
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References
Style List of references at the end of the article
Book Surname,/First name abbreviation./(Year of publication.)./Title/(Printing
One author ///////number)./Publisher./URL (if any)
Keller, K. (2008). Strategic Brand Management (3rd ed.). Prentice Hall.
Book Surname,/First name abbreviation.,/&/Surname,/First name./(Year of
Two author ///////publication)./Title/(Printing number)./Publisher.URL (if any)
Svendsen, S., & Lober, L. (2021). The big picture/Academic writing: The one-hour guide
(3rd digital ed.). Hans Reitzel Forlag. https://hansreitzel.dk/ soeg/the-big-picture-
(i-bog)-i-bog-53615-9788741280615
Book Surnamel,/First name abbreviation1.,/Surname2,/First name abbreviation2.,/

Three to twenty
authors, enter

everyone's name.

///////Surname3,/First name abbreviation3.,/Surnamed,/First name
///////abbreviation 4.,/Surname 5,/First name initial 5.,/Surname 6,/First name
///////initial 6.,/&/Surname 7,Initial abbreviation 7./(year of publication)./
///////Title/(Printing number)./Publisher./URL (if any)

Ary, D., Jacobs, L.C., Irvine, A. K. S., & Walker, D. A. (2018). Introduction to research in

education (4th ed.). Cengage Learning.

Note

* In case the year of publication does not appear, enter (M.P.P.) or (n.d.)
** In the case of 1st printing, no need to specify the printing time.
*** |n case the city or publisher is not listed, enter (M.P.T.) or (n.p.)

Electronic books
with DOI numbers

Surname,/initial name./(year of publication)./title/(printing number)./publisher./
///////https://doi.org/DOI number

Jackson, L. M. (2019). The psychology of prejudice: From attitudes to social action
(2nd ed.). American Psychological Association.
https://doi.org/10.1037/0000168-000

* In the case of electronic books being published in both hard copy and digital form.

Please specify the name of the publisher according to the book format*

Articles in hard
copy/electronic
journals that do not
have a DOl number.

Surname,/initial name./(year of publication)./title of article./name of

//1////journal,/number of year(number of issue),Page number.

Jones, K. (2018). Trust in consumer-to-consumer electronic commerce. Journal

Information and Management, 45(2), 88-95.

Articles in electronic
journals with DOI

numbers

Surname,/initial name./(year of publication)./title of article./name of
//jounal,/number of yearlnumber of issue),/Page number./
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Style

List of references at the end of the article

Herbst-Damm, K. L., & Kulik, J. A. (2015). Volunteer support, marital status, and the
survival times of terminally ill patients. Health Psychology, 24 (2), 225-229.
https://doi.org/10.1037/0278-6133.24.2.225

*In cases where the original DOI number is long and complex Authors can choose to

use a short or long DOI*.

Electronic journal
articles with article
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