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Guidelines for developing safety measures for tourists of relevant authorities in

Bangkok

Watcharawit Wiyaporn Y Pimporn Srirungraung 2
Abstract

Bangkok is a city with many tourist attractions to meet the needs of visitors. However, a
diversity is a source of tourist insecurity. Good management can bring confidence and good image to
tourists. This study aimed to study the implementation of safety measures as well as to find ways to
develop safety measures of relevant authorities for tourists in Bangkok. The data was collected by in-
depth interviews with 31 relevant agency representatives. Comments were made on current security
actions as follows. 1) Strengths include systematic planning, budgeting and follow-up, the agent has
knowledge and experience, public relations are communicated through online media. 2) Weaknesses
include inadequate officers and lack of specialized expertise, integration of interagency cooperation,
lack of engagement, and laxity in law enforcement. 3) Opportunities include tourists providing greater
awareness of threat protection, technological advancements, and the government sees even greater
significance and unrest in rival cities/tourist destinations. 4) Major obstacles include lack of clarity and
practicality of policies. The original infrastructure was difficult to manage and budget constraints were
in place. The results of the interviews involved in the analysis of such internal and external factors can
be used as a plan for guidelines to improve operations. This includes, setting out plans and measures
that are appropriate to the situation and specific to each area with a small but highly effective budget,
such as getting communities involved, leveraging technology in communications and surveillance, as

well as continuation of the integration of relevant agencies.
Keywords: Security; Tourist; Bangkok
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Factors influencing the intention to use Cryptocurrencies in financial transactions
Soranat Polparkpooml, Rangsiya Srimuangz, Natchanon Somwong3, Teerapat Maneesiriﬂ, Nipa Niruttikul®

Abstract

Cryptocurrency is the new trend in the financial industry that a lot of people are interested in.
Therefore, many businesses are currently adapting to meet the changes in consumer behavior and
modern technology. The objectives of this research were to study: 1) the reliability of Cryptocurrency;,
2) information security of Cryptocurrency; 3) the ease of use of Cryptocurrency services and; 4)
Cryptocurrency technology acceptance in financial transactions. Quantitative research was used in this
study and the sample group was 400 people of Generation Y (born during the year 1979 - 1995). An
online questionnaire was used as a research tool and the data were analyzed using descriptive statistics
such as percentage, mean, and standard deviation. The statistics used in the inferential analysis were
simple regression analysis and multiple regression analysis. The results of the research revealed that
reliability, information security, ease of use, and technology acceptance, both perception of usefulness
and ease of use, influence the intention of Cryptocurrency usage in financial transactions at the
significance level of 0.05. This study was limited to only online questionnaire forms due to the current
situation as it was difficult to conduct in-depth interviews. Moreover, this study is different from the
previous research in terms of the factors used in the analysis and it is still the minority of research that
purposely examines the intention of using Cryptocurrency in financial transactions.
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aanduluveslan (Department of Mental Health, 2020) Tnetdunguilingdnssu fianumsigenzetugs
safusonnudnialudin deduluiiewasonsunmadsuamesdsealanldd menguiivlnumien

o a a

fnsiannalulad (Unokpan, 2020) sieutullagtuanaiuddvialmlunfenuntuilanuazlussnalne

q
[ '

wud naueuiiasudlngeglutneny 30 - 39 U defidunduussmnsiialafumealuladfivaogud Sniis
FadunguifisnelfuazGueeugs (KResearch, 2021) ?NuﬁumLuﬁlﬁﬁqiﬁmﬁ"ﬂaﬂs[,ﬁmmauiﬁ]ﬁ’uﬂiWﬂiﬂfjuﬁ

Taengu Generation Y Wunguiliiulnulugaimeluladiimsimuiegrasings deludvailife
799 FdnSnareut9gwansiddinuseirTulazinisly Youtube 99.6%, Line 99.4%, Facebook 98.5%
§nan1sdeans saludems Shopping iudessula Tnednsinauladesndeseuladuazdisvdurin
Fosmsooulatiiouiimun (ETDA, 2020) Fsfuilnanduiifunquitndnléndnde veudousddu g Fudy
naunamuiifdusnlunainnsamu (Keeratipich, 2021) 31nn15@NWIa1EAIN Piplsay WUl AUY
faaudsaiiuunliuiezldnsamuduguuuunstseiu e 53% nandminniuuwliuduegsnnd
azi%aqaﬁuﬂ%iﬂ,‘mLﬂa%Lsuﬁiumi%a?mﬁm%au%mi (Allcot, 2021)

Faseunlul 2022 imsUawedeyanniaesiiensdnnis Social Media wuin uenanaulvgasdl

= P

ngAnssumslddumesidnfndudulanids Smudniaulnefinsionsosriulnaesisudidududu 1 veslan
1nda 20.1% lasdoinUsymealvadunanasulneedisudiiddy Turnsfidadiunisiensesnsuinaesiond
vhlanfiAadeegifies 10.2% Sadudeamndiivasq gsiadumnagnsmsnsnainifedfuasulninesisud
wdnilewnednadluaznudni Avefioasasnsulnaesisudunnnigudaranlngilungu Generation Y

(We Are Social and Hootsuit, 2022)
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Uadeniidnswasenisnslaldanatuasulniaasisud

o
LY

Aatuaziulddn nquiaawfsaniengy Generation Y ilunquiidureuinaluladuasious

q

a a a

Al Idegasndy Famslfanaiuidalunisdeduduasuinadudsigaunguilinruals Fady
nauitransatuindeunsliFinddimaluladunieatosiunslidinundu

3.1.4 wnAsmaufiRerduanalinga (Trust)

aulindla (Trust) e ruideiiovesyaraiiasdsddunsléuinisiitensuaussanudenisves
‘uqﬂﬂaﬁu ?jaﬁmmmwi’qLLazﬁmmﬁa’m%dwQ‘Lﬁﬁﬂﬁﬁuﬁ]z%aé’mﬂumiﬂﬁﬁawﬁwﬁﬁiammfzn (Kim et al.,
2009 as cited in Liu & Tan Tai, 2016)

Morgan and Hunt (1994) na1231 anulindaludeddgiduslnadauduiusinneosnns

ALY

Dewnguslaainanudeiuitesdnsduliaudetenasarudednduasdanudulalunisliuing

'
~

Ferjuslaadesaulaluseninnislduing anugedunduslnalviuesdns lngasusuiliuiasiarsaniuion
\u 2 Ysznns Ae anueliewasanudednd (Moorman et al,, 1992)
aulinade Wuddiduslnalianuddgduegiaunn lneduslnasidndniuindefie

' o
wa ¥ P s a o

Anulinela uwavanuasdlangsilaiadudygiuguilan SajiRdennutednduazaasn anviegsia

v
= = 1

Fodlinnudfaysestoyavesiiuslaaliinnuasndaiieliuslaninaulindeunndedu Jadmalidn
arwsdlaldanaiuriulnaedisudlumsvhganssumienisiu

NnuALazNguiinwulanstiiui Yadeduanslingas (Trust) Wutladefididyuazddm
Tun1sviliuslaaaanisdalaldanaiiuasulniaesisudlunisiginssumenaiuuenaininaide
Beszineiilddnuuisatutadeduanulings (Tust) wansliifuintadoduanulingds (Trust) 3
Svswasion1sealald 1wy 1113de Ta-inbut and Netpradit (2018) nuin anulindadsmasonsiadulald
sTUUNouINE (PromptPay) vesgnansuasmdudludmind1uns esandlivinmssuimsmidiedidosty
FrmsleulumrunseundvinlnduluiisSuldegaUasnds finnugnassuazasudiulumsvigsnssuni

o o a

MIRuruTEUUNS e dwaliminanulingdalunmslauinig egdidvdAgyniseda

'
aa

H,: Jadedmuanulingda (Trust) nfidvswasenisaslaldanatuasulnimesisudlunsignss

NNNITRU

3.5 uwAnvguiieafumuUaenfevesdeyaansaume (information Safety)

U.S. Government’s National Information Assurance (2006, as cited in Chantanawaranont &
Vibultangman, 2017) nd1331 Anudaenievesoyaansaume vuneds nstdesiumadntisdeyalaelilasu
ouga LieldliAnmsasuuasieyalagiineliinnnain uazidunsairesmnuvasadelvfugldnu
TneflgnsjmneuaztorilwemssnwianulasnSuvesdoynmsaune 3 Todal

1. mwidu desiulaimnuduarlignidame

2. eanysal feshilaindeyaaglignudluvasunas malsilssuougn

3. anundeuld sewiuladndeyauayseuvazanunsaldnulannasadledesnisly
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Sirirotborirak (2015) n81731 AwUaBnfBvestayaansauma nunei nszuIunslslunis
UjtAletestumsdnmedoyalunnguuuuiilifumseygns saudsnisiestunisiessginssumadoya
mslasnssudeyauazanuiianainsineg MilviAnanudemeunesdnsuazgldany
anuvasnfovesteyaasaume Wunszuiunisvesszuuiiletesiunisidrisdeayaynguuuy
Tumswasuulastoyauaznoliifinmyaiald dufuenulasafovesdeyamsaumaazdsnaviliguslon
Aneudalaldanaduasulneesisudlumsigsnssumenisiu

PV

NnuIALaENguitsuandiiiui Jadeanudaendevesdeyamsaunaiu [Huiladed
a UiyLLa%ﬁﬂ"JuELUﬂ’liﬁﬂﬁﬁUﬁﬂﬂLﬁﬁm’]iﬁgﬂﬁﬂ%ﬁqaL?“LM%UI‘V]L?WE]%Liu"?jIUﬂ’]iﬁ’]ﬁqiﬂﬁuV]’Nﬂ’liLﬁu uena Nt
naddedaUsdneilddnuuistudadunnulaonsevestoyamsaumadaaieanudalalddngae 1wy
171338989 Tunyavikrom and Kulsawat (2021) fivi1n15finwnses n1ssanisaugduamianalulal
a1sauma nIdfny) nsduasetoyadiuyanalunisingsnssumdibdnnseindvessuimsmdading
nd1291 AnulasndovesdoyamsaumaianudAyegiannainnislasnssumieasuuvasteyaly

anunisalieanaunsleiues

Aaa

Hy: Uadeauanudasndevestoyaaisaume (Information Safety) ndansnasonsaslaldana

RupsUlneesisudlun1sigsnssumanistu

3.1.6 wnAanguiientuaruazainlunsléuinig (Service Convenience)

mnarnaauIesAuaraIn (Convenience) Wisumilounsldauamiousmstuldiudne
yAnadlaldiga Brown, 1990) Snsislugrusyesnanianasuagldenldetammnzan Bellet et al, 1998)
FahligsRannussindedinnuddyludesamaznnuiniu ilelinevaussdenginssuvesiuilnaly
gataqiu

fatfu Anuazaanlunsliuinig (Service Convenience) Ao ANuwensmvesiuslnafiFosnisld
wmstuanamisenislifemeremegannlumsianudnlaluszuu suluiadesszesnalumsidusms
fisamisaae (Kelley, 1958) 5m/'?qé'faLfJummiﬁﬂfuaqQ’U'%IﬂﬂﬁﬁGiamﬂsi’fﬁuﬁm?au'%ﬂ’mfuﬂ (Berry et al.,
2002) wsnzauazmnlumsliuimadudnuisadeiivisligusinaiinnsaalald Geslidnvansannni
biAnauazmntunslduing wu anuazainlunsdifs anuagainlunisingsnssy Wusiu Uiang et
al,, 2013)

namldhanuazmnlumslduimadutadeonieiadylunseduadilifuilnaansdalald

A v =)

wazduduamidnvesuilnaiifidedudviouinig (Howard, 1994) na1al¥in nmsadlalfiduaninniedei

o o
(Y o

LRl aN1TNURUTABINSlY Bnvsanunsaviliguslaainauiianela audenisldduamieuinisi
ag1maLosluign
PnuwAaLazg et ulaadiiiud Jadeaiuanuazainlunislduinisdu 1Qudlade

drAguaziidwlumsiigusloainnisadaldanatuesulneesisudlunisiginssuninsidu uenani
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Uadeniidnswasenisnslaldanatuasulniaasisud

nadTe sz aneTlaanw s fuiasesuauazmnlunislduing Swandiiuindasesiuauazain
Tumsliusnisdsmasonuidaldandae 1wy uideves Prakobkandee (2018) WU MSEILIBALELAIN
wngldusnisvesgsiavinenimey TnensandupeunisiidunsiiiolinsiunamsenniAvesenirey
semIeUsemai AuaLAINLaESIALS Y gﬂﬁgﬁddmaﬁﬁiamﬂuaﬁaupﬁmami S?QLLaquﬁLﬁudWQ’U%Iﬂﬂ

WRAINEEAINIUATIEUS NS

Ha: Jadearuaiuazainlunislduinis (Service Convenience) idnswadonsaslaldanatiu

AsUlnmesisudlunisvhgsnssumanisiuy

3.7 winfanguieniusuuinasiniseeusumnalulag (Technology Acceptance Model: TAM)
NHad15IINMIITeNUI Weiiertosiuszuvasaumavsomalulaguulalduuifnuasnguly
nanvanevzeuanaeiuly wilueaniesuuudtaesigneeusuwasldiuuinian Ae lunauuuinasinig

a v

gousumalulad (Technology Acceptance Model: TAM) %aﬂwqwﬁﬁqﬂﬂmuﬁu‘l% Davis (1989) 71l¢f
TN19AALUaIWRILINIINNG B UUIAANITNTEYT 1A 18LUANE (Theory of Reasoned Action: TRA)
Tasuuudnaeiniseeusumalulad (Technology Acceptance Model: TAM) Lo fin15dull wg1ui15z Uy
asaumavesyanaviedlituldfineeuiuiignimunlasassfudmdniie masufssloviiAnan
n151997u (Perceived Usefulness: PU) LLazmﬁ"uiﬁﬁmmiwiumﬂ{fmu (Perceived Ease of Use: PEOU)
(Lee et al,, 2003) paoaLailutiwmanedfimiumn HATIENTOYUYUTEUUANTAUNADDTIUUUTIADINTERUTY
walulad (Technology Acceptance Model: TAM) L‘f’lquwﬁﬁéau‘[suuaxmnwé’qasmanﬂ (Venkatesh &
Davis, 2000) 5ﬂﬁ&1uau1ﬂm§ﬂiﬁﬁmiaﬁuaquumﬁmL%"aqmmﬁamauwmﬁaaaﬂﬁﬂaﬁuLwﬂiuiaﬁ
(Technology Acceptance Model: TAM) 8n¢ne lagsiaulsvodnuudiasiniseonsumalulad (Technology
Acceptance Model: TAM) Hu avdsuasioviruafiuaznnfinssudeaundlaldineluladvilmiannsldauass
(Davis, 1989 as cited in Panyawai, 2014) Feanunsoesuesavdonlddl

1. n135u3Uszleny (Perceived Usefulness: PU) fie n1sfiyananiaffldaunsasuslainssuy
welulafasaumediiuildfuieliAauselon venanidmnyaravioflildnaasddssuumalulad
ansaumala S nswaundulng gy biinn1ssuiladnsruumalulagansaumaaiusarinanuliegad
UsyAvBamanntu Ssvdwmaromsiusustlomiiavnalasnssennuidlaldivelulad

2. Msfuianudesianslfanu (Perceived Ease of Use: PEOU) Ao sefuanuiiovasynnanse
;ﬂ%’muﬁ'ﬁm’mmwi’wiaizuumﬂiuiagmiaumﬂﬁqﬂﬁwmﬁﬁum Tnsyaravdefltidoinszvumalulad
asaumeatudesliginnuazdhetenisiudlda uenaninisiuimudedensldouby Saddvsnad
mensawaznedenlunsldseuulasdaimunissuiusslov

InLUIRALaENguiTEuLEnsliiud Javensseusumalulagdululadenddyuasiidnly

o
v

msvilvguslaafansashldanatuaivineesisudlunsigsnssunien sty veniniiuadfeideusedny

Alea@nyniganuilatenisveusumelulad dwanaiiiuintatenisveusumaluladiudananonnuaslaly
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8nfe 19U 91135883 Pavanja and Niruttikul (2021) wud1 mssuiussleny mssudenudie Fadutade
nspausumaluladiu fnadoauddlalduinsTuvisuusifuoundindurosnguianadivesnuden
desnuamsinynidenudn seiunsuiusslesiuagnssuimniseglussduiiudeegnsds faildads
msfusUsglond waznssudamudieidvinadenisdslaldvimslisuusifueundindurasnguians

o o a

WvesnuReIludsuIneg wiitsdAgyneaia

Hq: Uadadnunisvausumalulad (Technology Acceptance) niigvizwasionsaslaldanaiuasuln

Lﬂa%LﬁumUﬂﬂiﬁ’]ﬁjﬂiﬁll‘WNﬂ’]iL?m

3.8 wuAnnnudAeaiuawdslald

Fishbein and Ajzen (2010) l¥nanfisnrmaslalddn iiutadeiiddnsnaianinlugnisuansean
manginssu JJushiivaiasamumeneitagnserhaddadmils mﬂyﬂﬂaﬁqﬁmmwmmmLLazﬁm’mﬁgﬂwm
diodla anudululdiyaratduazuansoonmemginssusodsiuasdiuind sdumulude Mekara (2003)
nanri1 aussladudsivsendamanaunudenisnssyimginssdlanginssunis Ssanudlafiazuans
wqﬁﬂiiuﬁy’u%agﬂﬂﬁaaﬂ unszaislomauaznaiivanzay sy mnaunsainanusilalunsianseen
FgAnssuldfazanunsaesuienginssuvesiuilnaldlaedamilndidesiuanumduaie

nsaalald de nsneemnaziuuuunui azilugnsuansoend sngAnsulanginssunils
Tnsanuaslaagldsudviwanmaetadouasanudilatuazegaunseisislenmanaznafivngau yaea

[ '

wUAMIDINTINgANTIUNANaRAARBItUAINATIafIna1 Belunisldanaldudviagldanuaziinnusdlan

a aa o

A0AARBANUAIINABINITVRIRLLEY IBsIINaNaRkuAalauTunumlussuuasygieg oo Aty

a a 0y v aa o

Ansianusslaldanaluadvia Feieadnuladenneg Masdwmaronisadaldanatuadvalueuan

AN999 1 a@mammmammm

AL AL WwIRRvE Y
AN Uaenny GERlY \igatu AN
\3RaNAn nda | vesdeya | lumsld | wuudaeesnis | aslaly

AN5auLNe Usns | geusuwalulad

Liu and Tan Tai (2016)

Morgan and Hunt (1994)

Moorman et al. (1992)

ANERNEANERN

Ta-inbut and Netpradit (2018)
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Uadeniidnswasenisnslaldanatuasulniaasisud

=i i
A9199 1 @3UNITNUMIUITINNTTH (919)

AL AL WWIRAN YY)
A Uaenay dxaan \igafiu A
\3RNANY nda | vesdeya | lumsld | wuudraesnis | aslald

ANTEULNA Usns | weusumelulad

Chantanawaranont and v
Vibultangman (2017)
Sirirotborirak (2015) v

Tunyavikrom and Kulsawat (2021) v

Brown (1990)

Bellet et al. (1998)

Kelley (1958)

Berry et al. (2002)

Jiang et al. (2013)
Howard (1994)
Prakobkandee (2018)
Davis (1989)

Lee et al. (2003)

ANEANER NI NI NI NN

Venkatesh and Davis (2000)

Panyawai (2014)

ANEANERNEANERN

Pavanja and Niruttikul (2021
Fishbein and Ajzen (2010) v
Mekara (2003) v

NMINUMIUITIUNTINDY nud anulingda anudaeasdvvesdeyaansauna AnuazaIN
Tunsldusnig wavniseendumeluladisnsnadennuslald uiagaslsiny Seldnumsanwiienfiu
Swgwaﬁu@dﬁ’lLLﬂiﬁﬂﬂE{’]’Jﬁf@ﬂ’liﬁ%ﬂﬁ]&L%ﬁQﬁL?uﬂ%ﬂi‘wLﬂ@{Liuﬁiuﬂ’liﬁ’]Qiﬂiim/lNﬂ’liﬁu“ﬂaﬂﬁiu%lﬂﬂ
Generation Y Bsénlédoyaludutazaunsaiiluseniuuuumdunisdnadulifinisldanaiiuaiuinees

SUFlUNTNEINTINNINTRWALLINTY §IT8R9lAfMuAaNLATILLALNTOULLIAANTIBAUNINT 1
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3.2 NSAULULIAANISIRY

Uaduniidvswasienisadlaldanatuasuinnesisudlunsvigsnssumnianistu

Anulinga

(Trust)

rnulaensisvestoyaasaLYA

(Information safety)

Auadlaldanaluasuinpesisug

% Tunsrganssumanistiu

ANUALAINIUNTITUS NS

(Service Convenience)

wuuUIIaRINIsEaNsUIMALUlad

(Technology Acceptance Model: TAM)

- ﬂﬂi%UiUizIﬂ%ﬁ (Perceived Usefulness: PU)
- Msfuiaudenen1slda (Perceived Ease

of Use: PEOU)

AT 1 ASEULLIAANITIY

4. 33aniun1538

4.1 519a2198AYRIUTEVINT NHUATDEN

nquireg1slunisidendsil Ao Generation Y fifingAnssunisveuldinelulabuaresiniosinass
Tumsldanatiuidvia inluristing. 2522-2538 (Bangkokbiznews, 2021b) Fafunguiuiusnnuaylsingu
YUIAYBIUsENINg Fafesnsuszanaeedsvesssnnslaglignsdnnnmugasuesnsuasu (Cochran,
1977) Tussduanudesiuniiy fevay 95 viormmumaedouliifuiosar 5 lduaunguinedteiomn

400 Ay
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Uadensdvswasenisaslaldanatuasuinnesisud

4.2 wadlansguiiegne
TngTBnsiienngusiegdmiunuided Wesnededndansiunineins g3deladeonisnisdy
fregrawuuliendeaiuyiazidu (Non-Probability Sampling) Tngld35n15gunuaznan (Convenience

Sampling) LiesanUszudariaiwazsaniin

4.3 Maiusausandaya 3Rzt nsudana

in3eaflofililumsiiususudeyaiutuvasunmesulail (Online Questionnaire) Tnsdnwaz
#1013 UaneTn (Close-ended Questionnaire) Usenousae 4 dau fil daudl 1 uuuasuaudeyaitiluves
Anousuuaeuniy iumaiuuuuasua uUateln (Close-Ended Response Question) 41u3u 5 4o A
A 91g 318le sEAUNSANY 01TW dudl 2 uuuasuauA vatuToyangAnssunisldanaliu
Cryptocurrency Tun1sving snssumienisidu il ueaiuwuuasuniudatela (Close-Ended Response
Question) $1uau 5 9 dwil 3 wuvasunuAEFLadaf AN Anuvaeafevesdeyaansaume
AnugzaIntunsinu Jadenissensunalulad LLazﬂ’gmﬁgﬂﬁfﬁaqaﬁu Cryptocurrency lun15¥i1gsnssu
9n153u Ingdnvaziuvaeunuduuuu Likert Scale Wusgaunisindoyausziandunsnia (Interval
Scale) fszfuanudifey 5 seiu Tnessnnsefuanuddyunniigaludsddyliosiign Inotladesduay
134l ffamdnnu 5 4o anuvasaduvestoyaasauna daaiudiuiu 5 9o anuazaintumsldnu
ffomdiuau 6 9o Jadunissentumalulad fanwsiuau 13 9o uazdadenisdslaldanaiiu
Cryptocurrency lun15¥1M§5n 35411915134 %qﬁmﬁvmﬁﬁﬂﬂﬁaqaﬁu Cryptocurrency lun13vingsnssu
namsiduluewian fd1anu 5 4o dudl 4 Tetausuuzdug 1uwvvasunuvateida (Open-Ended
Response Question) $1uau 1 o Tausuiuderanuiisdu 34 4o

Tngld35vesduuszaviuearh (Cronbach’s Alpha Coefficient) wuin AnduUszansueaniidiog
5¥MI19 0.789-0.964 T 9WUIANT LATIAI1IANT 0.70 (Vanichbuncha, 2011) W@A31LUUABUANE A
Undede iilusmunas wazanmseilUldluns@nuldegiamnza

adafldlunsiiasgideya §ideldvinisTinseidoua Insuvseonidu 2 dau dil 1) add
\Bewssaiun (Descriptive Statistics) 19an¥eway Alads wazAndsauunasgnilunseduiedoya mlvves
Freunuvasuay wazldanadsrvdrudsavumnsgulunisesuredeyaieriuiladefumailinga
(Trust) Tadearumnulaeadevesteyaarsauna (Information Security) Yadgsuaiuazainlunisly
U3N15 (Service Convenience) Jadesunisuausunalulad (Technology Acceptance) LLazmm@?ﬂﬂ%’aqa
Juasulnieesisud 2) adifdseyuu (Inference Statistics) laifin1siasesinisanneyaenedng (Simple
Regression) l4lunsnaaeuausigiudl 1-3 uazadinisiiaszsinisannosianyaa (Multiple Regression

Analysis) ldlunsnaaeuauudgiui 4
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5. NaN1523azanUsIuNa

5.1 HaAN15998

[V
v a v |

naufegilavinsfnwidenseil dneunvvasuarudrulvgidumavisuinninnands
TnewnAve Sovaz 62.5 dalugjeny 30 U Andudesas 42 dsele 10,001-20,000 v Andusesas 31.3
fsgdumsfinunuigaes Anlufosas 67.0 uavUszneueringsiediuds Anduiosas 44.5 lnelingfnssy
wneldanaiunulninedisud (Cryptocurrency) lunsvgsnssumamsiiu Andudosar 96.8 Fa3dnanaliu
ASUMLADS LT Tun19911g3n330N19n1530 NuYoanelaLleaiilienta9 wWu Facebook, Instagram,
YouTube Antlusesar 51.2 ldanaduaiulnnesisudlun1sysgsnssunanisidu @nadu Bitcoin (BTC)

Anlusewas 26 $3niunse Bitkub Anludesar 31.4 weldiiumsn Bitkub Anduseeaz 39.1

= @ ¢
A15199 1 ANwULUIEUINTANENT

. , 7 (400 AL)
anwUAINYARE
' U (AL) Sovaz

Towe
Y1E 250 62.5%
AN 141 35.3%
laiszy 9 2.3%
2.97Y
25-30 168 42%
31-35 141 35.3%
36-40 81 20.3%
41-45 10 2.5%
3510l
N3 10,000 U 10 2.5%
10,001-20,000 v 125 31.3%
20,001-30,000 uw 83 20.8%
30,001-40,000 um 89 22.3%
111n731 40,000 U 93 23.3%
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UaduniidnSwan

=] Y] ¢,
M15199 1 anuwaeUseunsA1ans (99)

ansaslaldanatuasuininesisud

41

. , 334 (400 Au)
anvazdwyAAa - _
U (AU) S08AY

4.53AUNSANY
seuAnwnousu 3 0.8%
seuAnwmoulane 9 2.3%
Uav./U7a. 27 6.8%
aniUSaaes 29 7.2%
Useuns 268 67.0%
ERITRINY 63 15.8%
USugynen 1 0.3%
5.97UW
HnSu / Unfinw 3 0.8%
WUNIUUTEN 151 37.8%
915195 / WilnwsTIamaa 64 16.0%
330N 178 44.5%
Bu 9 4 1.0%

HANTIATIZY ALRRY warAldosuunnsguvesladenidninanensadlaldanaduasulnees
wud lunsigsnssuniensdu wudn nsaslaldanaldiuaivinaesisudlunisvingsnssuniani sk
(X = 4.39, S.D. = 0.49) M33uiuselewd (X = 4.32, S.D. = 0.52) Aulingla (X = 431, SD. = 0.48) N3

Fusanudigsonisldeu (X = 4.29, SD. = 0.51) avwagainlunisldusnis (X = 4.29, S.D. = 0.50) wae

ANuUaenivestayamsaune (X = 4.26 , S.D. = 0.51)

nndadeegluseivunnign audwiu

M13199 2 Aadey (X) wardnulsauuanasgu (S.0.) vesdadeniseaslaldanatuaiulnimesisudlunisvi

§5055UN19N568U (N = 400)

AU x S.D. wuswa
1. manslalfangiuesulmaosisudlunisvhgsnssy 4.39 0.49 )
2. Myfuiuselywy 4.32 0.52 N
3. anulingla 4.31 0.48 11N
4. m3fuianudesenisldanu 4.29 0.51 10
5. AnuazaIntunslgeu 4.29 0.50 110
6. AUUnDABYRITRYAATAUINA 4.26 0.51 11N




1 A13EITIMYINTTIANT ARINIABINUANEI8Y 510 TN 11 adud 1 (2567)

Journal of Management Sciences, Suratthani Rajabhat University Vol.11 (1) (2024)

Aaa

HanaTeidadenidvenadenmanisaslaldanaiuasulnaesisud lunsiginssunienisiiu

‘U@QQ’U%Iﬂﬂ Generation Y

a a ¢ | | . . . YR v Ada a
A19199 3 NANITILATIERNITaNNRYDE19418 (Simple Regression Analysis) Jadeaiuaiulinnganisndna

sonsadlaldanaiuasulniaesisudlunsiginssuntemtiuvesuslaa Generation Y

fruys Unstandardized Standardized t Sig.
Coefficients Coefficients
B SE B
Al 1.989 0.181 10.998 000
Anulinga 0.557 0.042 0.557 13.369 .000

R = 0.557, R? = 0.310, Adjusted Rz = 0.308, F = 178.726, P = 0.000

NAINT 3 NANITIATIZRNT0RAND8BEI9918 (Simple Regression Analysis) Uadaaiulingladn
dawanannuadlaldanaduaivlnnesisudlunisvigsnssunianisdu nudr aulinga (Sig. = .000,

B = 0.557) ddnSnadwmasonuddaldanaiuaivlnaesisudissaudaddny .05 (F = 178.726) 8nvi
@

gamulaintadeanulindaausaneinsalanudsdaldanatuasulnnesisudlunsvinginssunienistu
Anlusesay 30.8 (Adjusted R2= 0.308)

a a ¢ 1 ' . . . o o ¥
M13197 4 WaNTIATILYN1IAANBERENINE (Simple Regression Analysis) Jaduaruuasasivvestoya
asaumanidninanenisaslaldanatuasulnaesisud TunsihginTsuniemsiu vewuslan

Generation Y

fuys Unstandardized Standardized t Sie.
Coefficients Coefficients
B S.E B
AAsil 1.888 0.163 11.606 000
ANUUADANUDY 0.587 0.038 0.613 15.497 .000
Toyaansaume

R =0.613, R?= 0.376, Adjusted R? = 0.375, F = 240.168, P = 0.000

AN 4 HANITIATIFINTANBERE1NY (Simple Regression Analysis) Uadumanuiasndie

vastayaasaumnandwasonusslaldanatuaiulniaesisudlunismesnssunenmsidy wudl Ay

Na

Uneadevestoyaasaund (Sig. = .000, B = 0.613) Fansnadwmanonuddlaldanaduaiulnaeiisud
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Uadeniidnswasenisnslaldanatuasulniaasisud

fisgaudedfty .05 (F = 240.168) Bnviadauiiulaindadeanulasnsievesdeyaasaunaaiuisanginsol

anudslaldanatuasulninesisud lumsihgsnssumensidu Andusesas 37.5 (Adjusted R? = 0.375)

P~ a I3 ' ' . . . ) Y a Aa
A15199 5 Han15IATIiNsanneeeE19de (Simple Regression Analysis) ademnuagmnlunisldusnsail

dviswasiemsndlaldanauasulninesisud lunsviginssunanisiu vesuslna Generation Y

fruys Unstandardized Standardized t Sig.
Coefficients Coefficients
B SE B
Apail 1.595 0.157 10.150 000
AMUAzAINtuNIsLY 0.651 0.036 0.668 17.915 .000
U319

R = 0.668, R? = 0.446, Adjusted R? = 0.445, F = 320.939, P = 0.000

PNA5NT 5 Han13IATIERNIsIReEBENIY (Simple Regression Analysis) taduanuazaanly
nslduinsfidssasionnudslaldanaduaiuineosisudlunsigsnssumianiaiu nui anuazainlunis
14u3n3 (Sig. = .000, B = 0.668) ﬁﬁw%‘waa'qmam'ammé‘?ﬂﬂ%ﬁqaﬁuﬂ%ﬂiwmaﬂau% fisgdutoddy .05
(F = 320.939) Bnitadadiulditafoanumuazaanlumslduinmsannsanensalanudilaldanatueiuin

wstsudlunisvhgsnssumenisidu Aadudesas 44.5 (Adjusted R2= 0.445)

M13199 6 NAMTIATININITAADEELTINYAN (Multiple Regression Analysis) Jadeniseeusumalulagni

dvnasiomsstlaldanaiuaiuinpesisud lunsiginssunienisiuvesuilam Generation Y

fruys Unstandardized Standardized t Sie. Collinearity
Coefficients Coefficients Statistics
B S.E [3 Tolerance VIF
Al 1.104 0.144 7.664 | 000
msfuiuselend 0.338 0.046 0.363 7367 | .000 0.446 2.240
nsfuinnuneg 0.426 0.047 0.445 9.049 | .000 0.446 2.240
AONITLTIU

R = 0.755, R* = 0.570, Adjusted R2 = 0.568, F = 263.617, P = 0.000

NANTNA 6 NaMTIATIINITaRnELTINMAN (Multiple regression analysis) Jaden1seeusy
walulagidwmaronnunslldanalduasulneesisudlun1smginssuninistu wudl nan1siaseiseau
ANMUFUNUSVRIAIAIINAANLAG DUVBIAILUTOATY Wamnaa VIF 19 2 a1uliiuiu 4 (Miles & Shevlin, 2001)

A1 Tolerance Litipenin 0.2 (Pedhazur, 1997) Fewansliiiuinsuusdaselidanudusiusiuy aldvilmae
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A aa

#aym1 Multicollinearity Tnsnan1snadeuauufgiuniseeniumaluladi fsviwadsnanonudslald
anaiueiulniaosisudisedududidn 05 (F = 263.617) Hedmunsiuiusslemd (Sig. = 000, B = 0.363)
wagd1un1ssuANdesonisida (Sig. = .000, B = 0.445) Auddu Snadadiuldintaseniseeuu
wlﬂiuia%mﬁawanﬂiiﬁﬂmm'?ﬂﬁﬂ%aqaLﬁuﬁiﬂwmai‘ﬁu?ﬂumiﬁwqﬁﬂﬁwnmﬁﬁu Andusesay 56.8
(Adjusted R? = 0.568)

5.2 aAUs8na

Mnfisliinsineidenginssuvesiuilng aziiuldimginssuvesfuilnaiiagldanaliu
AsUIMABS 15U (Cryptocurrency) Tumaﬁwqimimmﬂﬁﬁufu Aondudosar 96.8 Tdonndosiud
Generation Y uazf{aneldniulnaodisuduniian sawfsnsidnanaiuniulnnesisudlunisigsnssy
N5 Hutemsluduaiiiies1a Wy Facebook, Instagram, YouTube @sa@anadasiufl Generation
v alfludeadifowaiiior uenaind Bitkub Suduunamiosuievsanatuiinaduivessemdlne
wanduffanndesnamstsrdutonseduniumindynlasinsvesetun Aaaeuidiusi (ANAN) Huana
Fuidafuseusnvensmsedmniumindlne Jaduniidnvdeinsldunniigadnsie (Bitkub, n.d)

auufigindl 1 anulindadifdvinadenisdslaldanaiuaivlnnedisudlunmsigsnssumi
My wandliituinduilaadaeulindasemsddaldanadueiuinaesfisudlumsingsnssumnanisiiy
Tasnslduinisdedudngsfadesiinnudednduazgainlunisinuvideyavesfusinalidauaonss
denndasTunuideres Aphinantavej et al. (2021) wuin Al iasleiiiisnsnasdenudslaldmalulad
V-Commerce Tumsiiedudvesifusina Generation Z dsmiangammasmues wandliiuinnsfiguilaeuin
anulindlafiazldimalulagln 1nainnisiesdnsdfesairsanuindede suluiannaasnsslunisin

[ 1%

Uoyaresuilan uardenAdeeiuIITeves Ta-inbut and Netpradit (2018) wuin Anwlindladmanonis

v a

andulaldszuunieung (PromptPay) ve3gnAtsuimsmdivdludmingiuns iesanglduinissuans

1%

widvdidesiuinnisleutusinundeumndvinlniuluisfiuldogisUasnsts fanugndesuazasuindunisi
ganssumamsiusiuszuundoung dwalmAnnailindalumsléuing sgdideddyneada 1 0.05
auAgiud 2 Hadedunnudaonduvesteyaasaumaiinavinartonisidalianadusiuinaos
sudlunsvigsnssuninstu wandbiiuinduslaafinnulaeadevestoyaasaundlunislduinisaenis
wilaldanaiueiulnaesisudlunisvhgsnssumisnaiu neflszuumevhaureanaluladfiamunsasnm
anuvaonsovesteyald Insasandesiusuidoves Tunyavikrom and Kulsawat (2021) fisinnsdnwiFos
nsdanisanusiunsmanaluladasauma nsdldnw nsduasesteyadiuyanalunisingsnssumis
diinnselindvesswiasmdiading nandn anulaendevesdeyaasaumainnuddyeg1winainnis
Tasnssuvdesdsuuvasdeyaluanumsaidoanammisloiues wazaenadosiuauideues Phukseng and

Boonkrong (2015) fAlavinsAnenideises nsdrsanissnwanulasadslunisidanudumesidauuinag
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a ]

Uadeniidnswasenisnslaldanatuasulniaasisud

[ 7

sunsmndvdlnedmiugnatyana na1331 n1sguilaasuitmnuaendeveinsuinisuaz ssUURIa

'
aa

utlideiidmasensldrmumalulad egredifoddymadnfisziu 0.05

auufigd 3 dadeenuazenlunisliuinsifavswadsenssalaldanatuaiulnaosisudlunis
vhgsnssvenaiu uwandfiiuinduilnafienwazanlunislduinetenisdidldldanatuaiulnaesisudly
nMsvgsnssmenadu lnenisfiszvunisldauilidudou hisldie Yssndane wazdsanunsarh
s3nssurugUnsalldegvainvaty lngavaenadosiuauideves Sittisak (2019) wui1 N13vgINTTY
VI3 UNIU A-Mobile viliiAnauazaInaute ansuazUsendana wandiviuingndvessuins
Wemsinuasuazavnsainsinuasludminfivalanianuazminlunisléuing wasdaenadosiuanuide
%99 Prakobkandee (2018) wuih mssrusauazanuAglduinisvessiavhenmasu Tnsnsanduneu
msfdunis welfmsiiunaneenmeavesenimeusinssmatiawazaINLarTIG Snviadsdaad
sonsluadouiflasans uansiduslnafnmnuazenlunslduinig edradiffvdfymeadafisysu 0.05

duudgIui 4 Yadeauniseeusuinalulad (Technology Acceptance) ilanawasansaslaly

a v

analduasulniaesisudlun1sigsnssuninmisdu nudt mssuianudgsenisldnunagiunissul

U

a '

Uselond f5vwasionisaalaldanadu Cryptocurrencies lun1sygsnssumnamaiiu dauandliifivinnsi
Juilnaasiinnssouiumeluladlédiu fuslanasdosannsniuildissvumealuladarsaumaiiiunld
AelAnUslovinasdieionisFousliomiligienn Suvdmaliguiloaduinnnuddlalflumaluladlys
Tnvaenndaaiuauidoues Pavanja and Niruttikul (2021) wuin ns§uiuselensd mssuiaudie dady
tafensvensumealuladiu frnadernusdlalivinishnsuusiiuoundinduresnduiansidvesnuie:

Hieannwan1sfnunidenuin sedumssuiustleniuaznisiuianudeeglussduiuiieegneds iaidade
G

n35uiUselertuagnissusanudeddnsnasansasalduinisluviswuainweUnfindureinguianis

°

WvesAuAgludauineg NildsdAY19ata LazdiaenndaanuanuIFuues Aphinantavej et al. (2021)

v
¥ [

Anudn Jadenisgensumalulad Manunisiuianudrglunisldnunazaiunissuivselovidamanie

Anundlaldinalulad v - Commerce Tun1s@edunvesfuslan Generation Z FaIANTUNNUMIUAT

6. #3UNaN15IY

a a '

av Y v VYa o v o dld g ¥ a a s IS
WAL {ITeaunsoasuladn Jadeniisvenasenisaslaldanatuasulneesisudly

Y

° A = & au a |a = I R a o Yo ¢ 19
mi%’]ﬁjﬂimmﬂﬂﬁuu "?NLQLIU']R]E]L°U\1°L]ilnmLLagﬂﬂqiiﬁjLﬂiaﬂiJ@ﬂqiqﬁlﬁl iﬁLLﬂ LLUUﬁaUﬂWN@au‘lau I@&JSLGU

nsianendeyaadifdmssuuitaradifideuuiu wan1s3denudn Jadeaulingda anudasnsdeves

Jayaasaume aAnyazaIntunslduinig wazniseensumalulad Neeunssuiuselevduazaumsiul
-

ANudterenisideu d8nsnanennuadaldanaiuasulnaesisudlunsiginssuninisdy agied

o

Weddyneadiiiisedu 0.05 na1ife Weladens 4 A TAnfiugudmariiinisaslaldanatuasulnines

uglunvingInssunensRuinTuu A
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7. VoLEUDMUY

7.1 dalauauuzINAITIVY

7.1.1 Yadudrumnulingda gsfadewiliduilaaivionisigsnssunanisdulaeldanatu
asulnaedisudimuindofiouazUaonds awnsaviigsnssumenisfulsognsgnies asslunsan danu
Farau dmsdarinszuuamutasndelumslasnssudeyadaudlidanudanuuiniu iwu duneulumaidng
spuU MBuduimuLazeIrU LT U BuN Y Ins I s RU U sEAnEaw iftelmAnaalindlaves
Austaalunslduinig

7.1.2 Yadusuanudaendevesteyamsauna §5nanIsivuaulevigaunulaenieves
szuvanaduaiulnaedisuduasiilaiinnudasadedoyaasaumalunisldanaiuaiulnaesisudidu
ddey Savhszuutisgauduazuinisiifiannulaende Liliideianan wagmninisasanuanuiaunid
Annnisldanatuasulninesisudagdesdisyuulesiudeyalaliiinaudemelaogaiuria

7.1.3 Jaduanmazanlunislévinng lesnndulaalvimnuddnfsanuazain Lidudeusu
villdannniiululussninnshssnssunazannsaldnuldvatsgunsal faduuiennionsdns
mseenuuuenndaduildaulugunsalineg 16 Wiladne lddudeu dnsutsmmnnyegadaiau uay
fifunoulumsvinganasilidinn mudsnseenuuuuenndindudiolidndsaunnnguls

7.1.4 Tadsmsvensumalulagluaunssuivssleviuazaunissuinnudedenisidau §3mia
msvhmsUssrduiusifioliduilaaiuvinnsldanatuasuineesisudiivsslovitiofind sz anlunis

=]

MgInIsunNsRuYglinsuImsdnnisnistuladedu Snnsdslinauandinisldaunvainvate susuy

FURDUNIT I TUVDITEUUNA LU AT ESAUNANS DLENNALATUT A UTALIULALINLA9Y @NUN5YANULLND

waztseudisousmdaing q veamsldanalduasulneesisudlunisigsnssumanstuldsmenues

7.2 faiausuurlunsiseafedaly

7.21 msvhnsAnniadedufufuiidsesonsdalaldanaiuniuimeedisudlunshgensy
7NN %nawﬁjuﬂa%’aﬁﬁfﬁﬁmwLmﬂﬁi’ma}’mmu%’aﬂg’qﬁ

7.2.2 Mm3finwngusiegnadue 1wy nauiuslan Generation X, Generation Z tilethwansdnw
wnsuifisunmssalaldanaduaivineesisudlunishgsnsumenisiuresusasiauiueisiu

7.2.3 {3f89191435Ms@nwluguuuudug uenwdeannuuuasuany Wy msduniwaliedn

msdune Wusiu iielilddeyaiianizanzatiagidugunniy

7.3 daiauauuziBeaulouny
7.3.1 whenulifeitasnsinsduasusarativayunisidanatuasvlnnesisudiiioingsnssy

IR Wenasausaiingoslunsingsnssunmstuiasdumadeniivanvateliunguiloe
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Applying Sustainable Tourism model “NORMAL”: A Case of Khao Sok Tourist

Destination, Surat Thani
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Abstract

Sustainable tourism intends to cease poverty, shield the planet and ensure that humankind
enjoys peace and prosperity by 2030. This paper aimed to analyze rural tourism in Surat Thani utilizing
the Sustainable Tourism Concept in Thailand. The research samples of the study were three groups:
two local business owners, five Thai tourists, and two foreigners whose data were collected through
interviews and observation using purposive sampling, a non-probability sampling technique. The 4Ps
Marketing Mix as a guidance concept is followed in formulating interview questions that include
products, prices, place, and promotions, blended with the three pillars of triple bottom line (3BL)
analysis including sociocultural, economic, environmental, and climatic changes. The finding provides
the new “NORMAL” tourism in the Surat Thani region represented by N: Norm, O: Ozone, R: Real, M:
Movement, A: Atmosphere, and L: Love. In addition, each element in this article can be used as an

example for confirmation elsewhere.
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1. Introduction

The Sustainable Development Goals (SDGs), also known as Global Goals, are a set of 17
integrated and interrelated goals to end poverty, protect the planet, and ensure that humanity enjoys
peace and prosperity by 2030. The 17 SDGs are integrated, recognizing that actions in one area affect
outcomes in others and that development must balance social, economic, and environmental
sustainability in which participating countries have pledged to prioritize progress in the least developed
countries. The SDGs aim to end poverty, hunger, AIDS, and discrimination against women and girls (The
United Nations, 2015).

Achieving these SDGs under all circumstances will require societal creativity, know-how,
technology, and financial resources planned and pursued by governments and the private sector to
sustain our world. For example, for all children, the private sector UNICEF applies a '3A" approach to
all children, raising awareness, taking action, and holding decision-makers accountable for progress
(UNICEF, n.d.). Sustainable development starts with children, being raised out of poverty, and being
healthy, educated, happy, and secure are the foundations of becoming a contributing adult to an
economy, a sustainable environment, and a cohesive society. A strong emphasis on justice is therefore
at the core of SDGs. The global development goals will only be achieved if they are achieved for all
children everywhere. As such, child well-being is now a key indicator of progress toward the SDGs
(BAPPENAS and UNICEF, 2017).

At the same time, in many countries, the political and administrative bases of good
governance inequality are widening in many countries' economic growth benefits for the wealthiest
members of society. Inclusive growth is about changing the rules so more people can contribute to
and benefit from economic growth. Inclusive growth governance coordinates opinion, design,
implementation, and accountability for shared results. (Organization for Economic Co-operation and
Development: OECD, n.d.).

A good example of a public-private partnership. Given the breadth and complexity of their
goals, and the unprecedented range of public and private actors that will need to be involved in their
formulation and implementation, how governments coordinate their policies is a big deal. The problem
is a collaboration with the OECD Government Center has helped the government lead many cross-
sectoral initiatives. Many focus on improving governance processes and achieving inclusive growth,
helping governments focus on the broader agenda of their SDGs. The OECD is working with countries
to better understand their institutional arrangements for implementing the SDGs. (Organization for

Economic Co-operation and Development: OECD, n.d.).
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In addition, the country uses philosophies from the works of the King of Thailand. Thailand
has its own development framework, the Sufficiency Economics (SEP) philosophy, which is used to
achieve Sustainable Development Goals. It is based on wisdom, honesty, and the principles of
moderation, common sense, and prudence developed by His Majesty the late King Bhumibol
Adulyadej SEP's commitment to sustainability has been adopted as a core principle of Thailand's
National Economic and Social Development Plan since 2002 (Open Development Thailand: ODT, 2018).
Government policies have been adopted at several levels such as national development plans, created
constitutions, and country reform proposals. Consideration in detail found it related to 17 Sustainable
Development Goals (Thailand Sustainable Development Foundation, 2016).

Thailand set the National Strategy 2018-2037 as a goal of sustainable national development
as a framework for advancing the country's operations in dimension by focusing on achieving the vision.
In developed countries, the government attaches great importance to eradicating poverty and
inequality, including developing people of all ages to provide them with quality of life and well-being
(Government Gazette 2018-2037, 2018).

A conceptual framework for development and subsequent adjustment to the context of the
details, the challenges, and the possibilities. A key practice at the national level is 'Mainstreaming the
SDGs' in state - led national politics. As well as at the local level, it is “localization of the SDGs” or
local implementation of the SDGs (SDG Move Team, 2021).

Considering and planning for local sustainability in Thailand, there are government and
private organizations that are constantly striving to make their projects more community inclusive.
Tourism Authority of Thailand (TAT) created the Thailand Tourism award 26 years ago thinking about
how to promote the environmental conservation trend to honor those who have contributed to the
development of the quality tourism industry both directly and indirectly, stimulating cooperation and
conservation and development of tourism resources both naturally and culturally. These projects were
all to support local communities by providing a direct income. For example, a popular one We Travel
Together, considers the community projects by the Tourism Authority of Thailand: TAT, Thailand
Convention & Exhibition Bureau: TCEB and Designated Area for Sustainable Tourism Administration:
DASTA, Topl00 destination sustainability stories 2021, CBT How to Become Sustainable, DASTA
Certificate in CBT-Integrated (DASTA, 2017), and finding the wonder of 14 communities (DASTA, 2016).
For Thailand, business income from tourism is one of the largest industries in the system's national
economy, as is the service of the former operating standard and promotion of tourism to local
communities as sustainable tourism, creative tourism, gastronomy tourism, as well as rural tourism in

Thailand.
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All tourism sectors and projects can generate income from local products, services,
homestays, transport, food, activities, and tour guides. The benefits of rural tourism as a driver of
economic development and contributing to the quality of life (QOL) of rural people (Chunyan et al,
2020) and over 150 rural communities in Thailand (Mongkhonchairoek, 2019). Rural tourism provides
income to communities and lowered the part of negative sociocultural and environmental impacts
(Tripongpun, 2021). Tourism initiatives can therefore bridge the gap between rural tourism, balancing
socio-cultural, economic, and environmental sustainability, and fully sustainable tourism. Each move
has a reward to encourage the community and keep rural tourism meaningful. TAT announced the
results of the Thailand Rural Tourism award 2020 as the best creative experience, conservational
community enterprise as well as the best for a company outing, and the best responsible tourism
(TAT, 2020). All of this contributes to rural tourist attractions in every part of the country.

During the coronavirus situation, Thai and foreign tourists living in Thailand want to relax and
travel to nearby residential areas and safe places for recreation and self - healing. Southern Thailand
was chosen as the second part of the tour from Bangkok. Percentage of Visitors to South, Phuket,
Songkhla, Krabi, Surat Thani, and Phang Nga in 2019 - 2021 (Economics tourism and sports division,
2021). However, Surat Thani is the fourth in terms of income, on the other hand, tourism resources are
diverse. Surat Thani has various tourist destinations such as mountains, forests, rice fields, and the sea.
This subject is called Khao Pa Na Lay (Tourism and Sport Division, 2020). As part of the preliminary
research, the researchers will explore tourist-frequented areas of Surat Thani by interviewing drivers,
hotel managers, cafe and restaurant owners, local guides, tour guides, tour operators, and rental cars.
Most of the interviewers visit Khao Sok village and surrounding areas. There are still open during the
coronavirus situation, but subject to the announcement from the Ministry of Health. Khao Sok's vast
terrain makes it one of the last viable habitats for large mammals. During the wet season, you can see
bears, wild boars, gauls, tapirs, gibbons, deer, frozen cats, wild elephants, and even tigers. Visitors can
spot over 300 species of birds, 38 species of bats, and the rare Rafflesia, one of the world's largest
flowers that grow only in Khao Sok, Thailand. Aside from wildlife viewing, the dry season from
December to April is the best time to visit. During the June-October monsoon, the trail becomes
slippery and leeches are abundant. The advantage is that the waterfall is real. Resources available in
this region are managed according to a unique southern pattern as good relationships. These are the
reasons why tourists choose the Khao Sok area to visit during the Coronavirus pandemic.

Crucially, the aim of this study is, therefore, to analyze rural tourism utilizing sustainable

concepts in Surat Thani, Thailand, and to create a new model of tourism. In measuring progress on
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sustainable policies, three pillars of analysis included socio-cultural, economic, environmental, and

climate change combined with the 4Ps marketing mix, products, prices, places, and promotions.

2. Research Objectives

2.1 To analyze rural tourism utilizing sustainable concepts in Surat Thani, Thailand.

2.2 To create a new model of tourism.
3. Literature Review Conceptual Framework and Hypothesis

As the diversity of rural tourism evolves in sustainable tourism and marketing mixes, to
achieve the objective of this study initially collected the data reviews play an important role from

governmental, private, and academic perspectives.

3.1 Literature Review

3.1.1 Rural tourism in Surat Thani

Rural tourism almost unambiguously encompasses four themes: location, sustainable
development, community-based aspects, and experiences. This includes challenges for both developed
and developing countries, revealed as two intemal and external challenges (Rosalina et al., 2021). A core
detailed analysis of the topics of sustainable development issue reveals these development themes:
economic development, social and cultural preservation, and environmental conservation (Rosalina, et
al,, 2021). All of these benefit both developed and developing countries. The concept of sustainable
tourism development is called the three pillars. It has the same goal and core values focused on
balancing economic progress with environmental protection and socio - cultural interests (Batra,
2022). Also, this area definite as rural tourism in Surat Thani, a place under the supervision of the local
community, the government sector, and the private sector works together to address the concept of
sufficient economics to ensure continued operations in times of crisis and normal situation.

To become a major tourist city in southern Thailand and a world - famous tourist destination,
Surat Thani has developed strategies for quality and sustainable tourism and has the potential for
tourism - friendly handicrafts, forests, and unique and diverse folk culture. Surat Thani's vision for 2036
is to promote quality agriculture, Sustainable city tourism, and a happy society by using processes that
see it from an outsider's perspective so that all Surat Thani residents can shape the future of Surat

Thani through a participatory approach. (Surat Thani Provincial Development Plan, 2017). Considering
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various attractions, the rural community will also participate in human resource development and skill
improvement for the development of the region, and the region will play a role in tourism
management itself. Therefore, the definition of rural tourism is tourism autonomy in municipalities
(Emphandhu, 2009; Klinkhajorn, 2018).

Since Phanom district is a tourist attraction worthy of heritage preservation, the development
of tourist attractions in Khao Sok National Park, Klong Sok Sub - district, Phanom District, and Surat
Thani Province should be seriously developed as tourist attractions. Promoting the culture, making it
better known, and increasing it further by encouraging local communities and relevant authorities to
develop tourist attraction potential to promote tourist attractions in Khao Sok National Park. (Likkhachai
et al, 2021; Naktae et al,, 2014). There are activities for attractions within the region that are well
known to tourists, and information from research studies can be used as guidelines for future
development into sustainable destinations.

Community management guidelines for sustainable tourism cities need to improve the
structure of local governments to suit local conditions. At the same time, communities need to be
able to work with government agencies to spread the movement to the people. Knowledge and
understanding of different aspects of tourism are necessary to drive the development of the region,
ultimately leading to sustainable cities with good management systems (Thuekthip et al., 2021).

3.1.2 Sustainable tourism in Surat Thani

The Sustainable Development Goals (SDGs) based on the Sufficiency Economic model of
King Rama 9 in the Surat Thani project to support Khao Sok Village are followed by and use the concept
of 17 integrated principles that includes No poverty. The Governor of Surat Thani Provides guidelines
to proceed with the Poverty Alleviation Project, following the philosophy of sufficient economy to
develop people of all ages along with the supply of equipment, plant and pet species that they have
used (Surat Thani Provincial Office, 2022).

3.1.3 Marketing Mix and Tourism

The marketing mix is the actions brands take to market their products and services using a
specific framework with the four biggest ingredients for successful marketing. Regarding the product,
whether it is a physical product or a service that is delivered to the consumer. Price influences how
goods and services are offered, and the brand reputation as affordable or high quality. Place where
products reach customers. Last, Promotion or advertising, and methods through which customers get
their effect as well as advertise your product or service to gain an audience (McCarthy, 1960)

Tourism generates profits from tourism profiles required for the analysis and selection of

marketing programs (Batra, 2006). Tourism products have a product and service design approach that
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attracts the attention and determination of tourists, which is a marketing supplement to achieve tourist
satisfaction according to targeted marketing goals. Contribution to understanding and predicting future
traveler behavior reveals the need for attitudes that drive the adoption of products and services
(Schiffman & Kanuk, 2000).

Therefore, tourism and marketing strategies merge and can also be applied to types of tourism
in the context of sustainable and rural tourism. Looking at the academic research in the Khao Sok area,
there are quite a few studies on sustainable tourism marketing. Marketing and public relations of the
ecotourism of Thailand, which is the guideline for the formulation of the Ecotourism Master Plan of
Thailand (Esichaikul & Chansawan, 2017). The decision to travel in terms of price is a factor that influences
Thai and foreign tourists in determining whether current prices are reasonable (Songsuwanwong et al.,

2017).
3.2 Conceptual Framework

Focusing on rural tourism, sustainable tourism, and the 4Ps of the marketing mix. Combining

the concept to develop a conceptual framework for best practice in this area.

CONCEPTUAL FRAMEWORK

Tourism
destination
continued in
COVID 19

9 = What success factor?
.

Figure 1: Conceptual framework
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4. Research Methodology

This study followed the guidelines and structure of previous studies (Aguinis et al., 2018;
Mehraliyev et al., 2020) in conducting thematic analysis. The five steps are to research design, sampling
selection, the scope of data, final sample, and data coding analysis can be identified and described

briefly as follows:

4.1 Research Design

This study was qualitative design in narrative research that the life experiences of an
individual in a special event (Coronavirus situation), gathering personal reflections on events, causes,
and effects from one individual (Fraenkel et al.,, 2012). In particular, the study used design elements
related to qualitative thematic reviews. Qualitative review techniques integrate and compare what is
found in the depth-interview results to gain considerable insight from each individual (Cooper &
Schindler, 2014; Zikmund et al., 2013), revealing common themes, structures, and attribution between
identified structures (Kim et al., 2018). This approach was mainly used with pre - defined frameworks

and themes for data and analysis types.

4.2 Sampling Selection

Non - probability sampling to answer the research questions was an in-depth study that
focused on a small number of cases, perhaps one, and was selected for a particular purpose. The
volunteer group and snowball technique representative cases were likely to have characteristics

desired and useful for identification (Saunders et al., 2019).

4.3 Scope of the Study

This study found that rural tourism has used sustainable concepts to create a new tourism
model in Surat Thani, Thailand. Only during the Coronavirus period, local people as owners, still
opened their businesses as well as tourists visit were selected.

Data collection by face - to - face interview on - site with two questions the first questions
ask the local business and the second ask to tourists, including 1) What are your products, prices,
places, and promotions offered for sustainable tourism? and 2) Why did you choose here to travel

during the coronavirus situation?
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Final Sample

The final sample population consisted of three study groups; two local business owners five
Thai tourists and two foreigners who used the service and continues their business during the
coronavirus situation. (Harsud, 2022) whose initial participant information by snowball technique
where cases were difficult to identify and particularly knowledgeable about this research (Saunders et
al., 2019). For thematic analysis, the depth analyzed in the topic hierarchy is limited by the frequency
with which topic-related events (utterances, actions) occur and the number of similar topics detected
(Fugard & Potts, 2015). Recent thematic analysis (Morse, 1994) guidelines categorize proposals by type
of data collection and project size (“small,” “medium,” and “large”). For small projects, 6-10
participants for interviews, 2-4 for focus groups, 10-50 for participant writing, and 10-100 for secondary
sources person is recommended.

Data Coding and Analysis

To fulfill the research objective of this study, data collection by interview, researchers ask
questions of large numbers of people either face-to-face or using mass communication tools such as
phone calls and emails. This method is the most common method of data collection.

The content analyzes extracted rural tourism in Surat Thani utilizing the Sustainable Tourism
Concept in Thailand as follows the principle of creativity. A Thematic development represents patterns
drawn from the interview transcripts and calibration process among the coders. As well, interpretation
and classification (constructivism) is analyzing data by splitting, integrating, and connecting data from
different sources and groups of people (embedded in multiple cases), a combination of data gathered
to structure important issues. Using an inductive approach, repetitive code was grouped into

overarching themes and variable categories.
5. Results and Discussion

According to the key informants and content analysis, this theme emerged across all levels
(e.g. local people, Thai, and foreign tourists), starting to apply in 4Ps, sustainability tourism, and climate
change. The following Table 1 and 2, the study analyzes the direction of rural tourism in Surat Thani

using the concept of sustainable tourism in Thailand.

5.1 Results
5.1.1 Main Finding 1
Theme 1: Destination Highlights by the Situation-DHBS
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According to the key informants based on content analysis, this result emerged across tourist
levels, stating that choosing a travel destination during the past Coronavirus period resulted in a shift
in both Thai and foreign tourist behavior towards more natural tourism. They chose a place to relax,
closer to home, and able to spend time with family and friends. Including being confident from the
advice of people close to them about places to visit and where accommodation was safe. This finding
is in congruence with the decision - making theory by Herbert (1948), stating that the making a decision
process requires a person to understand the information, develop a choice for selection, and make
the decision to pursue (Table 1). The followings are the actual statement made by the interviewees/key

informants:

“I find a place near town and natural, we need to relax, and my friend told me
and recommend this place to visit.”

(Interviewee #3)

“In the cooking area, we prepare everything by ourselves, the price is normally quite cheap
and that can feed 16 family members”

(Interviewee #4)

“We find to the natural area in the South, we have driven from Bangkok,
and easy to find on Facebook and the admins of this place quickly answered
all of our questions and we decided to visit here.”

(Interviewee #5)

According to the key informants and content analysis, this result emerged across the local
community (business owner) levels, stating that evaluation of the situation can be seen from the
selection of tourists during the coronavirus pandemic. As entrepreneurs continue to protect natural
resources and choose to invest in eco-friendly zones (Table 2). The followings are the actual statement

made by the interviewees/key informants:

“The fact that we can still open during the Covid situation is very good
and we have adjusted the recommendations for preventive measures”.

(Interviewee #1)

“If we keep the environment with us, it will keep everyone's business in this area as well,
so we choose to invest here, | love traveling and stopping in Khao Sok”.

(Interviewee #2)



66

A13EITIMYINTTIANT ARINIAEINUANEI8Y 511 TN 11 adud 1 (2567)

Journal of Management Sciences, Suratthani Rajabhat University Vol.11 (1) (2024)

Table 1 Tourist Overview

Sustainable Tourism Theme Climate
Topic Data
Socio - Cultural Economic Environmental | Change
Product Rafflesia kerrii - Still staying - Land for sale Natural based | The
spot. Natural, rural, all looks 5-8 million per rai | tourism rainy
camping, hiking | harmonious with | During covid season
trail, survival wood and natural | switched to starts
route, safari, material. normal life or before
canoe or - The excursion self-sufficiency. July 2-3
kayak, raft. activities use a - Local food and years
local Guide. delivery to ago and
Integrated school, | accommodation. has
temple, and local frequent
enterprise. flash
- Local floods.
knowledge about
the sufficiency
economy
Price The basic price | Buy the local Pay to the owner. | Cheap and
for around food and product suitable
there and the
center tourist
price
Place Word of Mouth | Social Media Agencies Paperless and
involves the local | available Cashless
communities
Promotion | Depend on Attracted to able to distribute | discounts and
season tourist attractions | income against special offers

and travel nearby

the basic
economy in that

area

the best area if
the tourist
bring their own

glass
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Table 2 Local Community as owner Overview
Sustainable Tourism Theme Climate
Topic Data
Socio - Cultural Economic Environmental | Change
Product Local - Local raw Invest in the Conserve The
accommodation, | materials such as | local area, hire resources, rainy
camping, rental fresh vegetables, | locals and land | Interior in season
area, shop, OTOP | meat, and egsg. for rent harmony with starts
product, - Local nature, plant a | before
restaurant, café, handicrafts, Local tree project July 2-3
tourist attraction, | guide, and local yearly, clear years
national park, staff water at the ago and
fresh air, ozone, river more
land for rent, have
relaxing feeling flash
Price - Café and Yearly to the Increasing the Including and floods.
restaurant Thai scholarship to land, land for separating new
food start 70 school, local sign, | rent, for sale, investments,
baht to 250 baht. to preserve the
- Local environment.
accommodation
stat 500 - 3,000
Baht
- Area for rent
stat 150 Baht.
Place Social Media, Local people Easy to decide | QR code
travel agencies, share the post on | to rent, sell, or | payment,

social media,
travel to the
local area and
local people
receive a

commission.

service.

cashless and

paperless.
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Table 2 Local Community as owner Overview (Continued)

Sustainable Tourism Theme Climate
Topic Data
Socio - Cultural Economic Environmental | Change
Promotion | The season WOM from local | Connection to Special service
depends, green people as good each local or discount to
heart and re-visit, | relationships. business. green tourist
local people and
Southerners.

Theme 2: Adaptation to any Situation-AAS
Marketing educators simply extend definitions of product, price, place, and promotion to

serve as an operational mnemonic organizational structure for marketing education and practice

(Table 3).

Table 3 Measuring Progress

Key Indicator | Sustainability Pillars Plus | New Concepts Data/Outcome

Product Socio-cultural PROCIO Camping, café, local activities,

chitchat and cultural decoration.

Price Economic PRIECO Directly to community land rent

6 million THB / Rai.

Place Environment PLAEN Natural zone and easy access.

Promotion Climate Change PROCLIM Bring your own tent, and glass

bottle and get a discount.

5.1.2 Main Finding 2
This research developed a new model called NORMAL was created for this area by
accumulating six themes of sustainable tourism. Involve sustainable development; Economic

development - ED, Social & Cultural preservation - SCP, and Environmental conservation - EC:
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NORMAL MODEL

Khao Sok Tourist Destination

Theme 2: Ozone-O
Deeply breathe and take

off the mask.
X

ho
Theme 6: %
Love/livelihood-L
Green felt, the natural Theme 1: NORM-N N Theme 3: Real HeartR
touch, safety. = Service and first

Lifestyle, local

impression.

b business & service
style, and decoration
h style
Theme 5: Atmosphere-A ”’5‘: Theme 4: Movement-M

Green, natural, clean , and T

clear. Various activities include

camping, dance, rafting,
cooking, splash, and
chitchat.

Figure 2: NORMAL Model at Khao Sok Tourist Destinations

Source: Researcher, 2023

According, the six themes of NORMAL can linkage to the Sustainable Development themes
of Rosalina et at., 2021 start with theme 1: Norm with Social & Cultural preservation, the commonality
and continuity of society, and the culture of that area can attract people from all over the world to
experience the difference in lifestyle or local character (Xue & Kerstetter, 2019). Theme 2: Ozone with
Environmental conservation, when maintaining the environment in the tourist area (Kieffer & Burgos,
2015), also, the weather is getting better, travel times and restrictions are affecting the environment,
and the environment is getting better, which can be good for the past, present, and future. Theme 3:
Real from a heart with Social & Cultural preservation, the best service comes from the heart. This is
the result of a happy and self-sufficient culture and society (Trukhachev, 2015). Every moment is born
here, between conversation, service, and care. Theme 4: Movement with three pillars Sustainable
development, every movement is a journey between activities in the area. Oversight by local staff and
impact on the local circular economy and creating balance. Theme 5: Atmosphere with Environmental
Conservation, green shows the attractions of nature seen through the eyes of tourists. Walking around
this tourist spot will make feel good. Finally, theme 6: love or livelihood with Social & Cultural

preservation, A good relationship with each other will lead to love, kindness, and always a good life.
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Any good relationship can attract tourists and make them feel comfortable. Realizing the safety of life

and property.

5.2 Discussion

5.2.1 Main Finding 1

Theme 1: Destination Highlights by the Situation-DHBS

Similarly, Karl et al. (2021), the study uses the COVID - 19 pandemic as a proof of concept
to demonstrate, how sentiment prediction can be used as a tool to influence tourists' travel and
accommodation decisions. Emotional anticipation has been shown to reduce perceived risk and
positively influence travel decisions. Positive thinking and sentiment can also be used to develop
marketing and management strategies that help tourists unknowingly behave in a more environmentally
friendly manner.

This finding is in congruence with the cycle in the tourism life cycle model by Butler (1980),
stating that the development of tourist destinations faces various challenges. A major challenge is the
loss of competitiveness of destinations as a result of poor management actions or due to changing
demand motives. There one can follow and analyze the stage and the decision to continue or close
the business as follows, the 6 stages 1) involvement stage 2) development stage 3) consolidation stage
4) stagnation stage 5) decline stage 6) rejuvenation stage. Similarly, Herrero et al. (2022), made a study
that uses a review of perspectives and new challenges for the tourism sector in the last couple of
decades under a life cycle thinking approach. The COVID - 19 pandemic has prompted the use of eco
- labeling and the digitization of tourism experiences as valuable tools to minimize environmental
harm, promote green market access mechanisms, and design effective synergies. as well as being a
topic of discussion in the context of sustainable tourism.

Theme 2: Adaptation to any Situation-AAS

This finding is in congruence with the marketing mix by McCarthy (1960), stating that since
then, there have been many advances in marketing thinking and conceptualization, including the
expansion of marketing concepts (the 1970s), the emphasis on barter trading (1980s), and the more
recent (1990s) development of relational marketing and total quality management. Similarly, according
to Gronros (1994), many marketing professionals believe that mixes are a planning tool for operational
marketing and help in actual transaction operations. In addition, Karim et al. (2021), stated that almost
all business leaders trust to incorporate the 4Ps concept of the marketing mix into their business-

related processes.
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This is finding truth in the Sustainable Development Goals-SDGs by World Tourism
Organization - UNWTO (2015), stating that promoting tourism as a driver of economic growth, inclusive
development, and environmental sustainability and provides leadership and support to the sector in
advancing knowledge and tourism policies around the world. With the key informants and content
analysis, these results emerged across the key indicators and three pillars plus, stating four new
keywords as follows; 1) product and socio - cultural called PROCIO, are camping, café, local activities,
chitchat, and cultural decoration. Likewise, SDGs goal 2 argued tourism can increase agricultural
productivity by promoting the production, use, and sale of local products in tourist destinations and
its full integration into the tourism values chain. 2) price and economics called PRIECO are direct to
community land rent or sale of 6 million THB/Rai. As well, SDG goal3 prooves tourism’s contribution
to economic growth and development on health and well-being from foreign earnings and tax income
from tourism. 3) place and environment called PLAEN, are natural zones and easy to access. 4)
promotion and climate change called PROCLIM, include bring your own tent, or glass bottle and get a
discount or unique offer. Correspondingly SDGs goal 15 states that through efforts to reduce and
conserve waste and consumption, sustainable tourism can play an important role not only in
conserving and conserving biodiversity but also in terms of terrestrial ecosystems (SDG Move Team,
2021)

The finding developed the patterns and concept of rural tourism in Surat Thani PROCIO
(include and integrate local products and services), PRIECO (income - based community activities and
sharing), PLAEN (local conservation and limited travel zone), and PROCLIM (local touch to unique
offers). The findings are the actual statements made by analysis revealing a difference in this tourist
destination, looking at keywords post - interviews and reflections, new models emerge for this area.
A vital conclusion can be made, this evidence shows it is possible to apply a sustainable tourism model
operated during the COVID situation.

5.2.2 Main Finding 2

Similarly, according to Rosalina et al. (2021), four emerging themes include location,
Sustainable development, community-based aspects, and experiences. From the owners, the
followings are the actual statement from all levels (e.g., local people, Thai tourists, and foreign tourists)
made by the interviewees/key informants and support these themes of Rosalina et al. (2021)

These results create the charm of a particular area of Surat Thani, making it more attractive
to open up the country and attract both Thai and foreign tourists to experience the term “NORMAL”

attracting everyone from around the world to Surat Thani province. Similarly, Rosalina et al. (2021), in
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relation to experience, argued that the theme of experience encompasses the tourist's physical, social,
or psychological experiences related to authentic as well as tangible attractions.

Integration between conceptual framework includes tourism destinations continued in
COVID - 19, Sustainable concept and climate change as well as the 4Ps marketing mix. It can be found
in the key success factors “NORMAL Model at Khao Sok Tourist Destination” Finally, it is a value in
tourism area management that has long-term effects and can be used in all situations along with
thinking the owner value in terms of product forms, services, pricing, marketing based on changes from
tourists and entrepreneurs. The principle of flexibility is the main thing that keeps Khao Sok open for

service continuously.
6. Conclusion

Balancing of sustainable tourism theme and 4Ps of marketing. The creative application of
the two theories creates new questions and answers and extends the questions to get the answers
needed in different situations. When analyzed, it creates a new word by observing and conducting
interviews with tourists and entrepreneurs in the area.

Khao Sok National Park, a NORMAL model for tourism destinations, can be used in the next
survey to test for success with this new model or to find success in another direction. There was
successful use and application of sustainable tourism. This concept was confirmed by the researchers'
analysis with a group of local people and entrepreneurs, and after this work was further developed to

take the usual path to sustainable success.

7. Suggestions

7.1 Suggestion for Research

This research focuses on rural tourism and the coronavirus pandemic period in Surat Thani.
However, other destinations can create new themes of balancing the 4Ps of the marketing mix and
sustainable tourism. Therefore, the results of this study cannot validate that the NORMAL model is
representative of rural tourism destinations as a whole. This is a part of the limited area in the NORMAL

model that is successfully represented in Surat Thani.
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7.2 Suggestions for the Future Research

As a result, future research can broaden the set of theories, increase the sample size, and
use guantitative research to get answers using the NORMAL model from tourists, on the other hand,
learns more about sustainable tourism to achieve the SDGs. The results of the following studies will

increase sustainable tourism and inform Surat Thani's actions in marketing long-term plans.

7.3 Policy Recommendations

The findings apply to the Tourism Authority of Thailand, Surat Thani Brach, to promote a
NORMAL model for attracting eco-tourists and green tourists to eco-friendly. This value can identify
new trends in rural tourism and tourist demand, and raise awareness of local communities to prepare

and support local services.
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Abstract

Community enterprises play an important role to drive Thailand’s economy. However, there
are several aspects of community enterprises that needed to be improved such as marketing,
accounting, and information management. Value chain analysis can identify non-value added activities
that can be improved to create a competitive advantage and increase revenue. Therefore, this study
aims to analyze and improve the value chain of salted egg product. The data were collected by using
interview, focus group, non-participant observation and field notes. The number of key informants
were five who were selected by purposive sampling. The results showed that primary and support
activities through the salted-egg value chain that can add more value included operations, outbound
logistics, marketing and service, procurement, and technology development. The improvement
methods included designing a new package to attract the customers and reduce defects during
transportation, increasing distribution channels, advertising and promotions, sourcing suppliers, and
organizing accounting documents. As a result of the value chain development, the enterprise group
had an additional income of 7,476.58 baht. Relevant government agencies should support and
motivate community enterprise groups to use information technology to help in their business
operations, including providing sources of funding for the enterprise groups. The contributions of this
research can be used as a baseline data for the government agencies to set a policy that can support

the value creation of products and services of other community enterprises in Thailand.
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JamAayuvuegaigldnszudnyfAduaiuiaviaguu w2508 iedaaiugidyaviosd
wadlsiguruanunsofiannuedls wieuisiauszuuasvgogueulidaruduuds tilugnadudusenon
ﬁ%mﬂuazéﬁ’uﬁga%wialﬂ (Prachachat Business, 2021) '3?1'mﬁwuﬂumﬁuﬂalﬂﬁﬁzﬂumﬁuLﬂ?iaumwgﬁa
gusnifieananumdeuar adaassghagusulifanuduuds uaznszareeldguuvu (Community
Organization Development Institute, 2016) ﬁﬂﬂajmﬁmﬂé"auLﬂwﬁﬁwawizm flneg Tudw.A.2562
Usznelnedsundamiagusuiea 86,655 wi Tasfmienumasgitlimsatuayunaemiasny wu
NFUNTHRNRUIYNYY NTUNTITYTannTal wagnsudasugnamngsy (The office of SMEs Promotion,
2021) aglsinudnenmueiaviaguyumesdinsdyaseulunaisg s laud 1) duniseain 2) fuany
fsBuveangu 3) Mussdauirunsiukazind uar 4) funsuimsiamsteyavesianiayu (Trade
Policy and Strategy Office, 2021) S 4N 1914 5&Lma'qt,'3unuuazmimam (Office of the National
Economic and Social Development council, 2016) Fafu mstasginanssumssndunsveiamia
gurunaontisiasldn AR nsr U UTRg A Junsetansdndmineuaznisuinisnandaeillg
FuilanauanTneaztiefisTnmisanunsamamsiedu uagselsveangsiamaals

msiwsgivisldauanduuuAnfiandulag Porter (1985) Fuduinsaaflofiiinneiianssudiey
Tuislgnaur1usznausie 9 Aanssu Tnsuuadufanssundn (Primaries Activities) 5 Aanssu uazfianssu
atfuayu (Support Activities) 4 Aanssal ilemuuamdlunsuiuusauazifingualiiuianssuiedaey
AudpuanueInsvesgnén ddurnaldnmandafiruddyesndilifissusnifiunaliiuianssly
NsHARAuAILESI5mEIn5UT 5T saihlfesdnstulssaumnudsa (Jamnongchob et al., 2020)
9INMINUMUITIINTTIMUI sATeilddudunsieuminjuiilunsiinseiidldnurvesduduas

uakuImlunsenseaumlganaualiladdwumduujon srunsdliddanideleifnyinaginses

v
av a4

ldauamdndasiluny Fahlugiouvesnuideife nsimsziisldauaiaiunsaenseiuly

AuAwAnSasilafulaegels (Lapyai & Kumseeha, 2020; Wisitpanit et al. 2019)

v
=] £

e ideasiuiidmadoyaludesdunuit Avnssuluihddnueindasusiladues
ngudaniatuunlng fuavind sneatuant Smiauasaissings deusnszuiunisiutnnau
N3ANTIUNITHER N15UTIYTN JuNTEINSTRTIme ud é’qmuﬁmﬁ'uﬂmﬁﬂﬁ (Rabob et al., 2020)
uaﬂmﬂﬁﬂdu?mwﬁﬁlﬁdiﬂiﬁﬁwﬁqﬁqmsLﬁuﬂmﬁﬂuumzﬁaﬂiiuﬁdmaﬁiaﬂﬁaéjwﬂ’;mié’ﬂ,ﬂ?wwwﬂﬁ
wdetunarnisainenIuuanesveandn el auvtsdarinesdauiluniaiiinganuasaiiananiils
mﬁmﬁwﬁmﬂszj'@mﬂ'W‘fﬂﬁl,ﬁuﬂ’lsﬁwLﬁumimmﬁ%mimmﬂfcjﬁamﬁﬁ](ﬁ?qLwimi%’vi’mqamumzﬂ"awamLflu
Auduazdadnineludsfuiine uenantusaansiifuisaruduiusvesionssunasniionaale
mﬁmiwﬁmqwqmmﬁqmLﬁiuﬂdﬁ%gmﬁmmﬂam*ﬁmﬁuQmﬂ'ﬂﬁﬁuﬁaﬂﬁuiﬁ Fuans9nITou W

WHURSE18513AMAT (Value Stream Mapping, VSM) fiyjsiiuanaiugauatlunszuiuns lnsudsianssy
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mslanziildauelasnsuseduinldauanilissyfansauddaiidunslulfussans amyils
E‘H‘M’]SﬂLﬁwFlfuﬂ"ﬂuLLG\Ia8ﬁﬁ]ﬂiﬁmlﬁlﬁaﬁ%j’lxiﬂ’l’miﬁl,ﬂgSUM’IQﬂHLL‘*UIQGﬂJu srykuInelunsvauLae
WumnglUUZUR (Sriphong et al., 2021) azanunsatieiaunvalgnmandn Saslufuveainguiamig
Hruvulnd waziiudnenmvesnguiamiagueuiilugmatmuniasvgialuiiuiiesnadidu lneanided
ﬁmmLLmﬂ@hdﬁnmm?ﬁ“fﬂﬁauwﬁ’lﬁgqtﬁumsmuaLLu’mwﬂumiaﬂsxﬁumﬂﬁﬁﬂmm ualilauuwamisly
adun1suialaeanigndndusivesnguiamialudminuasAIsIsusY W Khamhaeng et al. (2015)
Wy Khaoklom et al. (2022)

2. InQuszasA

2.1 Windnszivhdldnuamdndaeilidy ngulamiastiuuulng suneauant Saminuasassssusy

22 Lﬁaﬂ’wmmﬂszi@mﬁwamﬁm%ﬂléﬂLﬁu nasdamiatuuulng g1LneauanT FMInUATASIITUIIY
3. AINUNIUITIUNTTU Ltazﬂia‘ULLUQﬁﬂ
3.1 NISNUNIUITIAUNTTH

3.1.1 wlgRmAn (Value Chain)

Tunng eednsazUszneusnoAanssufidiiunisiieniseonuuy Msudn nsnan Msu3nIs
TasAanssumaniamnsaiiaualdlususiasldamen (Porter, 1985) anamil 1 viaslgamuegnimu
Tne Porter (1985) UsgnauseAanssuman (Support Activities) 5 Aanssufiviniifilneasslunisudnaudn
WAZNITUINT iauﬁy’qLﬁu@mﬂ'ﬂﬁ’ﬁuﬁuﬁwﬁamw%mﬁﬁnLL@'%‘UmﬁmqauL%'ﬁzjﬂizmumimamuﬂizﬁﬂﬁlﬂu
Aufuaznsuimsflazdsueuliifugnd Usenausne 1) Tadandunidn (inbound Logistics) iuRanssud
L?'{m%’aqﬁ’umﬁ%’uifmqﬁu nMsdaiuingAu NsaruaNduAIARds 2) n15Adiuns (Operations) iuAanssy

o a

AArdostunsuusanmiadound wu Sngiv wseu Wudu Whdududuagnisuing 3) ladadnd
41991 (Outbound Logistics) 1 uAanssuiiiAvadosiunsiniv indeudre waznszaredudildagnin
4) msnanauarnse (Marketing and Sales) 1 Aanssunslawan nstuslumdun msaesimaud uay
5) NM3USMS (Service) LU NMSUTNIIUSINITUIE drfanssuatvayulsenauaie 4 Aanssy tawn 1) n1s
IA11 (Procurement) mua%ﬂﬁé']’msﬁyai’mqﬁu warduninesug 2) nswauunalulad (Technology
Development) ufanssuiiiisadestunsimaluladutaslunszuiumands 3) msdanmsminensyana
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fanssunan
AN 1 alegroua
fiun: Porter (1985)

3.1.2 MyWATIwyivialgaue (Value Chain Analysis)
nsineiialenuaduaiediefazdieliesdnsanusaadaiunuailituianssundnuas
Aanssuatuayuvewiislganaila (Deng et al,, 2016; Jamnongchob et al., 2020) vilvitdlafanssuves
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Yosaulaseamnuzan (Deng et al,, 2016; Sharma & Christie, 2010)
mﬁl,m’wﬁﬁwisdamﬁn{dLﬁuvl,ﬂﬁl 3 Yadenanlawn 1) mﬁlwaﬁuaﬁagamaamﬁqmﬂ?}mm
nsvvuMsiuiaeiaidlunasdoundu 2) nmsaianaerliitugnd 1y Aorsaiiifansslathediia
AaA1 (Value-Added Activities) Aanssalailsiifiunaussidudoseglunszuiums (Non-Valued Added
but Necessary) uagAanssulateiiduAanssuiibiifinaarmionmgaiuan (Value-Added Activities)
3) anudunusseninaddnladiudeluviaglgnuen (Soosay et al., 2012; Darko-Koomson et al., 2020)
aued mylesziiilgeumulududinensnssulszneusmeUsaiud 1Aty 4 Usens toun 1) msinsien
viuldnmuAagszyfanlddudedudianssuniandn n1snszanedudn nisnanauarnsviondndos
2) (51'@qizqmaﬂiﬂmﬁmmQ"ﬁ'ﬁa'auléfa'auLﬁﬂslu‘[szj'qﬂmu‘[mmﬁmeﬁﬁ'ﬂ,i LU HARBUWVILIINATAIMNUY
3) Mylaszsvhddnuaausannenseauigld 4) mﬁmeﬁmﬂﬂi@mﬁ%mmmﬁLLaﬂﬂﬁLﬁuﬁq

ANUEIAN1TUTNTUNATE (Governance) Fuildiuddgylunmsusuussanuanunsavesislgnueile
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3.1.3 nuAdeiiAtes

1INNITNUMIVITIUNTTUNUI MdTedulnglaussenldnisiaseiislgnualudusingy
\NYATLAZRAAINNTINBINT LU BYU (Deng et al., 2016) ¥ud1Ugnas (Darko-Koomson et al., 2020)
ilodns (Keivan Zokaei & Simons, 2006) wagdan (Wisitpanit et al., 2019)
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n117 (Darko-Koomson et al, 2020) Ine¥nqUszasdvasuidoiiiiovseifiuviadleqmasudzndslu
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4.3.1.1 wWuudunTeainalAseasns (Semi-Structured Interview)
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4.3.2.1 Anandieanss (vValidity) wuudunvelldfnnsnsnaouaugniesvesd eni ol
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4.3.2.2 Arudesiu (Reliability) ) fAdeldtnuvdunvallunaaedldiunquiegediuiu 3 v
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4331 msm%u%’ayja (Preparing the Data for Analysis)
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4.3.3.4 nM3nmuaLAuaTe (Identifying and Refining Themes)
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5.1 NaN15398
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1) Tada@ndun (Inbound Logistics)
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4) NMsnanakazn15918 (Marketing and Sales)
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5) N15U3NS (Services)
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6) N33R (Procurement)
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#111: Researcher
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5.1.5 Ussiiunansimunviaslgaae
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Welfare Management during Coronavirus 2019 (Covid-19) Crisis to Increase

Efficiency of the Hotel Staffs Performance in Surat Thani Province
Chanitsata Chuchuay', Tanayu Puwitthayathorn?, Atcharawan Rattanaphan’
Abstract

Welfare management is a key factor for hotel employees that demonstrate life insurance for
themselves and their families and also their efficiency performance during the COVID-19 crisis affecting
the hotel business. The objectives of this research were to: 1) study welfare needs during the crisis; 2)
study the performance efficiency of the staff; 3) study and compare welfare needs before, during, and
after the crisis; and 4) study welfare needs during the crisis that affected the performance of the staff.
The sample group consisted of 400 Thai national hotel staff in Surat Thani province. A convenience
sampling technique was used. Data was collected using a questionnaire with the reliability of 0.96.
Statistics used in data analysis included frequency, percentage, mean, standard deviation, and multiple
regression analysis. The results found that: 1) the welfare needs during crisis were at a high overall; 2)
The performance efficiency of the staff was at a high level; 3) The welfare needs security and safety
and recreation before and after pandemic crisis was different at a significant level of 0.05, while other
aspects were not different; 4) Recreation, health, housing, security and safety affected the performance
efficiency of the staff with a statistically significant level of .05. The research results are guidelines for
entrepreneurs to formulate policies to support and promote welfare for employees and variables can

be applied to relevant research for further academic work.

Keywords: Welfare Management; Increasing Efficiency of The Performance; The Corona Virus 2019
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Key Performance Indicators for Sustainable Warehouse Management; A Case Study

of Third-Party Logistics in Chonburi
Apinya Pongpreecha’, Phichayada Donsomjitr”
Abstract

Warehousing is one of the logistics activities that matter along the supply chain. Determining
performance indicators that they can lead the warehouse to sustainable development. It will affect
logistics and supply chain management to sustainability. This research aimed to develop the key
performance indicators (KPIs) of logistics service providers in warehousing following the dimensions of
sustainable development. The research scope is the warehouse service providers in Chonburi Province.
The indicators are collected and validated from literature review and structured interviews with 3
warehouse operators and 5 experts’ opinions. Analytic Hierarchy Process was used to determine the
important weight of KPIs based on sustainability experts’ preferences. The result of this study is a set
of KPIs for sustainable warehouse operators. The KPIs include 7 economic indicators, 6 social indicators,
and 6 environmental indicators. In addition, the most important weight for warehouse sustainability
assessment is economic factor (52.26%) followed by social factor (24.99%) and environmental factor
(22.75%). The key performance indicators (KPIs) are suitable for general merchandise warehouse
operators, which does not provide special services. The public sector can use the key performance
indicators (KPIs) from research results as a guideline for improving regulations to promote and control
the warehouse operators for further development of warehousing sustainability standards. Warehouse
operators can use the finding of this research as a guidance for improving warehouse performance to

sustainability.

Keywords: Warehouse; Sustainable Management; Key Performance Indicators; Analytic Hierarchy

Process
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nela Fedanaluiandsaszuuiliag (World Economic Forum, 2020)

° @ o o

dmiuuszndlved daiavaysidugudnandladafindvesuseme esniduiidswesgsia
Tadadndfivannmans wavduiinwewindeihanunanated aduidendnlunsvudsduseninasana
Uisﬂauﬁuagﬂuﬁyuﬁmeﬁwmﬁmwmﬂmi’uaaﬂ %39 Eastern Economic Corridor (EEC) tusnednfgylu
nsdaasumatuiunuressialadafndluiiudl EEC uonuilonnnisinauseneunisiia Ao nisifindn
Amansansudsiuliugeiulunainiiged uasdudivensulussdvaina aonadostuiderimives
nMswamnUsznelng e n1sasrennuiung Sdauazdedy Tneflasinswaiaufimuniang ueen wie
FEC WWugalunisadiavasuntaaiieairanisidulnluszezena (Eastem Economic Corridor (EEC) Office,
2019) Tl 2562 ddAyanaliuinsiuladafndidudiuau 5,015 srelufiufl EEC fhus(,mgﬁgqaq"[,uﬁwifﬂ

gaysiduduau 3,560 518 (Department of Business Development, 2019) uazilufliusnisamunadsdusi

§7U2U 15 518 (Department of International Trade, 2021) d1n5uadsduAnduaniui d1usuiiusnwl

v
A a v

W wanszaeIngiuniedun uenanidudugeifinsdeudivduiiszninanisvudusazguiuy

9 Y

o
= a (%

Felunumdidgsessuuladainduwazlgguniu AusfanTsunIsHan AaNTINNTVUET LazAanTIuNIs
nszaeduA (Klomjit, 2013) mﬁﬂmiﬂé’a%uﬁwﬁﬁ%dqwaﬁaﬁunumiﬁ%ﬁmm wagszaunsiuInisgnen
FRudu (Harrison & Hoek, 2005) fatfu Adsdudluiiudl EEC ﬁyﬁnLﬂuﬁ;mﬁ’ﬂLLasLU?{&JudwﬁuﬁﬁzWiN
Uszme uazliunumdAgselgaumuduiindn-deeenvesUsemelne Fadsmaronsindanuaninsaly
maudetuisludnusiuu uagnsmeuauasiogndld
miﬁﬁﬂizﬂaumiﬂé’ﬁuﬁwﬁaqmignLﬁulﬂgimiﬁmma&i'mé"nﬁu asdesinsTanansenduaud
donadastuUssansnmaunnuddiui 3 du Wy AULATYFNITAIINGNTIHANDULNUIINNITAINU N30
mMsiiuduvesseld gudeniaanauiianelevesmingy gnsANulaeadsauAnLazadowly way

FUAIMINADUTRIINT RTINS IINS 11U oINES n1sannsuassftaaisuaulaeanlas Wudyu 3999AN0S
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anunsavsuindTalimunraufudnearlunsidunuiadenadastutmunena 3 f1u aundnnisves
Audaduld (Hristov & Chirico, 2019) agdlsinudanui AUsEnauNsARsEuMElimyianansanuny
LU Ao nsiananiseniunluadsdud 4 g leun suanuduAtunsliussleriantadeing
AUALYIY ATUNEANIN HagATUAINAINNTAIUNITIAUINTT (Richards, 2014) 3an15inUsednsninlunis
slunupadudeendu 3 i fe dunu 1ad warAuLdede (Division of Logistics, 2019)

ﬁ]’mmiﬁvﬁ'uiagaLﬁ'mﬁﬂumii'mwamiﬁ’n,ﬁumﬂuﬂé“ﬂﬁuﬁﬁ WU dn1snanifanisinng
msffunuiaenndesiundnmsvesnnuddusgegadin damsmsidulavesiUszneunisadsdudi
?Nl,ﬁuﬁaguumé"mmsLﬁuLLazmimauauanﬂﬁw wimninsAnwdefunsiananisandueuad dusii
aonndesfulsrAvBamduaudadiuia 3 d1u asdmalifussnaunsndsdudiiiamanmaiamiadiy
msfiumugiulufuariuiiaseuredsauuasdandoniidaauldlussozen n19idelundsdfaiatiufng
ﬁa%i’mmiﬁﬁLﬁm’mﬁuaqqiﬁﬁ]ﬂé’qﬁuﬁ’lmwé’ﬂmwaqmmﬁ’ﬁ§u (Concepts of Sustainability) (Elkington,
1994) 1l eai1eiadTantsdnnisededadudmudliuinsadadudn Tnofivouwanside Ae fliusnng

pavduAludminvays Jalueglumiuiuaiannfivmuniane Jueen (Eastern Economic Corridor)

2. IQUszas

o

wieas i Tnlunsusziliuadedudndadu (Sustainable Warehouse: SWH) dwsug{luing

a

AasduA U Invays

3

3. ANSNUNIUITIUNTIU LAZNTOULUIAA

3.1 NIIVUNIUITIUNTTY
3.1.1 M3IAN1TAIEUAT (Warehouse Management)
ASIEUAT Ao anunteyiAnAINaNnaveIUSINANABINSTOAUAAUYTIINANABINT

a v

Medui Pedesiuingiunieduivinunau Weanussinmsdeduiduinniund Wuaaiuiidaivdud

Y a a v

e nAnduddosnisiunudentisnsudns Jendndudndudiuiumnlasdafuliluaddud
(Apiprachaskul, 2013) fsthu msdaivaudluadadudlithns: Humsdsesdudluldguvudsadadudn
vi”ﬂ,ﬁl,ﬁmmmasmﬂumsLﬂ?ﬂiaué’wﬁuﬁwmeﬁ’wwmaLaaﬂﬂﬁgﬂﬁwﬁuﬁiammﬁadmi uaziiaUszansnn
AusunU (Van den Berg, 2012)

MINELTnIsAdAuAIEIaIn Msiasanmsiiivnuneluaddudn Tneshludsznouse
Aanssumdn 5 Aanssu Taun nssududnudn msvidudnludvluiuisaiu nissaiuaud nsudududn
Aufdide waznsesoudaddudn 9ntusalinsnunumIsnsislssans amnissnduauniely

AdsduA (Frazelle, 2002) Wi Mydaransaniivenu nsldszuuwmalulagansaunea lnediluussandldass
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@

luadadud 99TngUseaesAndnuoan1suInsianiseacdudi fe weandunulunisanfdunulaeanie

q

msdnfusazaudsdud Wumsiiwilsannsannisdelendlunse esniinsinfvaudidisesly
Ififivamorenrudoinsderesgnd wasdiofiunnuannsalunislfuinisgné Tasmssueniiuagan
Tunsiingedumleasinisinazdne (Harrison & Hoek, 2005)

Tnsmzagadslulangalinsuuau ianisissninatssmaduty shldiAnmaedoudreruds
AudnsiriheUssng advAudSsdunuimnnty yngavesmsuumedudiiinmaisusUuuunsoudadau
Aunisludalatenie fededuddmivatvayunisanduaunasndunis (Koskinen, 2009) adsduandu
aoiilunsidenlodaswessuuladanndldmiduenldsuiudau dunumadglunmsldusmssusu
dafuuaznszareduduazingauliidulununagnsuesiants ilenouaussmusioin1svesgndn (Grant et
al,, 2015) lugavaslanlsnsuuauiinisfssniUssmaaninsodaduldnnd yonaldgunuiianududeu
wntu deralindeduirdunumatoudugainuanddsudedudlunnynvesnisinanduddousissima

Aunalugausemauatenis (Koskinen, 2009) unuinmtinfvesnssdudlulggun1usuaausnisyiming

a 1%

anvayulssuindndud Wuadduidmiunmsianuingiuuardiulszneu Wedngiudidnseuiunis

q

& AaeduA1agymidniunussnineiuardniuauddniegy dedudndndeduiliungdndming

o
v v (- v Yo

Tudu (fAe) asadudvesimdindesimihiduaudnszanedumludadadmhelumdutuneld Jsides

2 o v Ao

fassdumdmiuiaivauaiiesensvigliungnailudidugavine (Frazelle, 2002) uananTin13IANTg

rasAumdolufanssuladafndidAauaziiunuimsenisiuunnagnslgguniu (Dolgui & Proth, 2010)

a o v a

asUldinisuimsdanisrdsdu Jadunsmauslininensaneluadadudi Tnevildinsandu
AanssuadsdudiinUssansningeaauazussanuingusrasdvesedng 1wy msanszezndumsiadoudne
IngAuuasdun mﬂ%’ﬁumumﬁmﬁui’mqﬁvLLaxauﬁﬂﬁﬁaaﬁqm nsanulunisnszatedusluagndn
vJudu (Metharutchatakul, 2013)

3.1.2 M3 InUseansnIMASIdUAT (Warehouse Performance Measurement)

mstananssniunuilinsuiasesdniameessnshaululssdiuiinansldauala danns
Tnuszansnmussadsdudazsatiunisiauszansaim 3 f1u ldun 1an dunu uazeanindede (Division
of Logistics, 2019) Usz@vBamsnunarinlianszeznaadsfidudoglundsdud (nventory Dwell Time)
UszdnSamaudunuinlandunuusnisdanisaasdudi (Warehousing Cost) wagUseangnmeauning
u'wL%ﬁ@@lﬁmﬂé'@mmmLLaqu‘hﬁumauﬁmmé’ﬂ (Inventory Accuracy Rate) N133InUsza@nsnmussnd squan
Faanusoaldanudnnin (Productivity) Tnefinnsanainnandaiilasenisldtadonisudn wu sruaudalus
Tumsvhaudetu SuauduiintnnuannsanduldseTu wetrananuauisalunsudn FaRansanain
SrununandndiansnsananldaTaodiuiunandanuing i 1wy Suiududindnauaansonduldaieie

Iuduiindnauaisasndulaniuinsgiu (Apiprachaskul, 2013)

v
o

AT iansinnaUsedvsnnnisaiunuiiadeduslaenilufienld amnsodanguuesmsionalea

[ a

Ju 4 d leun 1) Yernuduarlunisléussleviandadedidluadadui wu wssu gunsal uaziiu
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¥
o 1

2) Yauszavnmausiuyy 1wy dndiusunusioddsie dndusuyusiesene 3) Janannw nsdduay
Wy §asnsmBududdedalus steznanlunsdaivaudi uas ) Saewanunsalunisuinisgndn
auanansolunsdadsldnsamunat arugniosasndsde (Richards, 2014) Fansiawauanainiili
nsiawszdvinmadsdud SuiliRensiouisusasimunaiouiidube Ssenunsodanguwanis

o a a a

AUTUIUVDIAAIEUATLA 5 SEAU A9l SEAUN 1 AdsduATlddUseansan (Major Opportunity) SEAUN 2

a a o P a a o

ASIAUANLUTEANSAINEN (Disadvantage) s¥AUN 3 AdsduANTUszANSAMsZAUUIUNAN (Typical) szauU
7 4 AREUANTUTEAVEN NG (Advantage) WaseAUN 5 ARIAUAMTUTEEVEANALEA (Best in Class) Order
Picking Accuracy (Percent by Order) lagn1sianan1sadiuaiusingand agil 34 fdin andudnanlaun

v o w

WisuLigunaz Ina1n uUsEaNsAIMUDIAaIAUAT (Warehousing Education and Research Council (WERQ),

2016)

asulainnisianauseaninmadsdua Miliusenaun1smstuliswan1saniuauvend @ ud
Tuduiifuszsneunslianuaule Ssiadaussansninadsdudnivarnuatedad i amisadanguldniu
sufinansdesnsiana uaglTeuifieunaiiinle

3.1.3 ndnMsveInudiy (Concepts of Sustainability)

MnvanNNsYeInmEsTy Fauszneuse 3 fu laun Muusnyadmaasegia Neitedluudyy
vososdnstatiunailsvesiidnlddmds fusionn Ae Awndeufededduniyumsdiiunuvesosdng
AdsUaondefudannden sufianu Ao sudsanioadedunduveesdnsdaluiumsviauimngas
yoayAaNT uarnstiaunmiinfitvesned lnendnmsvesaudsduilgninluldesunsvanedtiluasdns
LONYU F3U1a LAz IR NI bl uarswimanils (Elkington, 1994) 1 UI¥nyudiuudive 31 (W)

drinauaainiuuusiguia Global Reporting Initiative (GRI) sAnsdasziiliuasmnanils 1usiu

fuyan

MIATEEAD A2MU898U (Sustainability)
VEW

Ay
Fawandou

Audenu

AW 1 ¥ENN13VRIANEIEU (Concepts of Sustainability)

fisn: From “Concepts of Sustainability” by Grant et al. (2015).
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1M8N15UIINIIAN1T0E19898U (Sustainable Management) (Tan et al., 2010) TiaginaulTin
Jundnnisysannis easnanuaugatuaiusiu lawn wisugio dwindeunavdiay lnen1suinsdnnis

a a ¢ o =

anudsduvedladafnduazdnnansiwy vuneia M3midadnszuiunisndn AanssunIsLET naenI99ITIn
NAnSuTvesduAty wavsiudimsviladafnddeundu FonltiAananluausuiiduesiussnavves
vannisvesanudadu liun Mumsugia fudsan guam@isveaninnu auludiey uagdudundon
(Grant et al., 2015)

asuladmannisvesnnuddu dnsiiudseyndldiun1sdnn1snainaleeddns Aaenau

v

HUTENBUNTARIELAN L“fjadﬁ]’lﬂLL‘IA’JIﬁJJﬂ’liﬁ?ﬁﬁﬁﬂiu{jﬁlﬁ;ﬁug‘dLﬁumﬁ@ulmaﬁhﬂg@u lngasryarnialiiiu
nniheRsdediAnmnuaugalususamlsmansugisvesanulszneuns fudsen anuduegiifves
NN LLazé’mmsif@miw%’wmﬂﬁaﬁhﬂﬁumddmmﬁwia?unmé’auﬁaaaq

3.1.4 M359AN15ASIAUMETBY (Sustainable Warehouse: SWH)

nsannuLazianssunslundduA1dmansenused windouttuiiganun1saLiiugsiadu

v
Y o

ilesanemsadsduimindudedindanudmiunsufdin indeutheuaznszatedud wu lrlih duile
nsgulnauilna dsudmiuiniesinaniegunsal mslfussgdnst Wudu sufninvesdefiinduainnis
Fdiusu faify wamsdmiunisiamandsdudedneditu Juduanmslindsnuuasnineinsluadedudn
Tidesdian uazlindsnuazoraviendanumadoniifufinsdedundouunuiindsnulugiuvuifsly
wndu Taenssusdduninnuadsduduaronaldindosdoniogunsaifiduneluladlnidrumauny
(Richards, 2014)

AdsAuA Ui sURTRmuderivuanLINATE LR ISO 14001 WAsgIuAeItuNIians
Aunndouvasesdnslasnsiwasiuanaiiialanseusu Inevdnnsvesnsgiusinaniansadusa
yauvesusmsesdns 1wy msfvuaulouigvesuims maunuieatvayuulouts msuFiRn
wnuilinslinazmsinnuiaznsaae unareansU TNy smfenismuniu Uiuugsssuurdounuay
aewailog ‘Li’wvl,ﬂz_jmiﬂ’ﬁuuﬁmmi?{ﬂané’auﬁuamﬁﬂivl,éfa&mﬁﬂizﬁw%wa (Ministry of Industry, 2016)
nslF$ummsgIu 15O 14001 Wumsuansfisanusuinveusioduindenuay {idlddudevesesdns
vilviesdnslisunnunindeionngdn videgnénitlianudifgyuazasenindssansenuanmssiiugsiasie
Aduandeuuniy

dmsuddiannuves AFIAUAE 8 (Sustainable Warehouse Management) (Tan et al., 2010)
el N15YININ1T Msadeauna uaensianisluriuasugia anmuindey deauluadedu mnesdns
annsauImsinnisadsdudidbuld avairenmamdnuesesdng egslsAnunisimdnnsanudduves
adsdumluldlunmsuimsdamaildoin esanmsiamsladafnduasldgunmuvesesdns Insldszuy
nsdnnisladafindnieuenasdng madnuluafsdiislddsanisldiedostlelifeduas fanamadiiunu

lupgeduAuaznsnszateduduuudidulaegliuinisladafindniewen
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NsUTEIUNANSENUTBIASIFUAN (Assessing the Impact) Hoan nwIndouAeuaNeAns sutiu

nsUsefiunansenuisedainaoy Tngaruisausydiule 2 sesusell seauwsnidunisuseiliunansenuse

a

daundennnnisUdesiemieunsyanluduneunisnoadendsdud seiuiigeadumsusudiunansenusie
fdanderannistdesfwiseunsranlutuneunisaidufanssuresadadud Sanasinsussdundsdud
Fefuildogrsunsvatsuazduinsgiu Idun il Leadership in Energy and Environmental Design
framework 1138 LEED ﬁ?fqLﬂwmmmmaqaué’gam%m %9 US Green Building Council 1¥uinausin1suszidiu
seAULIUIIRLARIIATEINNNIReas e 1S TiTe) Teusenoudaedadesaeg Tun n1sldthedned
Usgansam i’mqﬁmmw%’wmﬂiﬁw Qzumw?{lmmé'auma‘i,uﬂé’ﬁuﬁﬁ Vafidaiddunarussennia uas
N5 WA 99U waginay Building Research Establishment Environmental Assessment Method %3
BREEAM Faiduwesmireiiuansiverandng 4o Building Research Establishment (BRE) Usznaueilade
fine fal 1 vervends msvuds nanmy nsldusHleninniinusasssuuilined n1sdanis Jan aunIN

wasndsnudily (Grant et al, 2015)

A va a dad

FULUUYRIAR T AN 98 UINN U g NTUJURIT M AN AR (Amjed & Harrison, 2013) vi1lu

9

AasduAfifnsnnlunisussaudmunevesasnsluauniufedwindeu denuuaziAsygiaion1simu

a

919898 Fe3edlihnsnunudeyadnawide 113as unaalvIng dedsfiuianngnamnssud

{ v Y] o v a o o a Y o v Ao oA

Werdeatunisdanisaddudn dideyausznuddmyiieiusuuuuadsdudifdduiioaudusuuuues
SeduAgduanngufgnisuiRasenange lnednguszasdvesuideiiiioadaderimualeoiuves

q

o)

v a v oadda

AdaduANSEy nMseenuuUIULUUYRIAGIEUATMEEuIeIdY Hduneuisuannsaistdadenineides

fundidudegnedasy duseundenyaguuuuladeiiiierdesiuadeduigdy andudnsesdoyaliidu

o
o '

wuaany Tuneusenndunisusulialassadiisdduturedoya nuusiunguuesladesieg ieviuuy

'3 £ a

Anseiszuudeyan dauduiusiu (Taxonomy Analysis) wiszydiudsenauuazUadeveslaseasng

' v '
Y oo A o ' A o

AdsAuATSsTy JunousemvdngudsdeyailedmuanansynusieanudsBuluaniii @wndon danu
LaZLATYEA ) LLazszfumauqm‘v’fwmaauﬁ’uﬁﬁy’i’mmummgmmia‘”mi’ﬁwamuéum Global Reporting
Initiative (GRI) uazeunudsBuretasdng Fauansduneulddumuamil 2 dunounisesniuuzuuuy
yandaduAdsfuanngufignisufifaseiafian nanisd@nuinuin Tnseasiavosadsdudnd dedu
Usenausie Mysaniuuassyulnandadua Meandsduf MsTansauanings nanauadsdun

nsanduamluadadun asrsyulnaluadsdud ssuumsdnnisaasdun waziasesilovunigluadedue
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4.Uulsslassaieddutuvestoya

5.53nquveslady yhuuuleseissuudeyaniauduiusiu

Ao A

6.5vydulsznounarladevedasaindsdumndsdu

7vmangudeeyaiiefimuanansenusieaudiduluauila

%
v Ao
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q

fiun: From “A Model for sustainable warehousing: from theory to best practices” by Amjed and

Harrison (2013).
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asuladnnsdanisaasduidsdu mnadnfiunisaiunannisanudeduluauniu Ae wsegha

'
o a

danu dnden sxviilinisdanmsadsduiuaznisinnasnuannisdmguiiungiduteujifnamnse

o a

dudumsuaz ananisduduanliesadugusss msafanusindsdufdsduriliAnnsiauadsdudn
wanpuatvormsadadud wazszinsiuduianssuluadsdudn 1 esndsmaidonmnmdinves
wiinau guvulaeseu adsnmdnualfiivesesdns iamnudidutazihlugmsiivlnvesianisldlusseren
3.1.5 N3TUIUMTIAT AT Ut (Analytic Hierarchy Process: AHP)
nsvunsdutudainneigniauntudielidlatigmidudou ieatuayunsdaduladon
madenfivangauiiausadanisiuliymilsiissu (Tatiyamaneekul, 2014) nszuaumMsas s AHP a1nse

asunelagagudsil Tumauusnisuduienisuindutugesy ladenmd 3 aandvanglunisdnduls wnasi

msendaulananysetadeineteadtunisindula tnasnisindulaseswazmaden Qunisandula)
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soAuf 1: dhwnesifedapn wWhiznemsaadula
soRuM 2: nusineRrdulandn Al A2 A5 Ad

souf 3: iusinerdule 8 C [ E F G H I

v A a
FOAUN 4: MAEBA L1 L2 3

AW 3 WRUATAAUTUNTE VUM IANUTTIATIEN
#31: From “AHP Advanced decision for organization progress and public well-being” by

Tatiyamaneekul (2014).

Tumausen Ao MvumihvinanudAgvesnusinisindulannmsuSeulfiguiiaze (Pairwise -
Comparison) luguuuuaming wavAmiminanuddgyuesiasUadeldilunmsinisusyiu dunaun

audmadeniimvualilureunsnuwinisiseuiieuiazaniaien (Pairwise-Comparison) Tuguuuuiam

a '3

Sndvesusazinaeinisandula f\J1ﬂﬁ’uﬁwmmﬁmﬁ’ﬂmmﬁﬁ@mmLw\'axmqlﬁaﬂ MauAsU NN

n1sdndula uwazaindun 3 aglausaznindonaziymnuuwanaeiululunsazinaminisindula ueiie

lugnisdaszauanudidguraznisdanlunimsy awnsavildlaeiiailaludui 2 Faduseiv
Anudaglunsinaeiudnidminaesriimuialaludud 3 Wewimmssauanudfglusaag

y19Lden

v '
a N

NuUITEITeINseRNLUUMI¥ Taran1 AU uvesndsduidslulugnamn ssundniaT e vl

=1 av o A %

WA IANANSATILIY 34 FTR FalANN1INNTTIVTINAITTAINNISNUMIUg B kA UITa NN eI TR

LAAITATIAADUING LY I AI8UUUABUNINELATY (Likert Scale) wud Ad2% Tananisanduauy

30 fTinfigninidudmiaiananisindunuvesndduimdidulugnavnssundneseanis Ussnaudiedidin

wam s dunudfiasegio 12 fMadn loun nseenwuuadeduni ssuudanuluadidudi nsnsweaives
srezaALliung Msian1sAufasnaiegliusednsnmasgn nsuimsuarnisineinyiasesieaunsal
FANsAUA NsrUIUNISIANSAUALLDT NTEUUNITTANUALAT NSEUIUNISIANSAUAIYI08N UTEIINN

M AUNUNEITDITUNITATIABUATUAMINRBN FUNNLazANNUABAAY AUUAIIREIDanAT N1SUEY
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The Digital Divide and E-commerce in Thailand
Jakkapong Sukphan', Prapaporn Kitdamrongtam?
Abstract

Digital technology has played an essential role in our daily lives. However, disparities in the
use of digital technology still exist in Thailand. This research aimed to: 1) study demographic factors
that affect the use of digital devices; 2) study demographic characteristics that affect the use of
electronic commerce; 3) study the use of digital devices that affect electronic commerce. The sample
group was 113,238 persons, including Thai people aged 18 years and over. Statistics used in the
research consisted of descriptive statistics, Multiple correspondence analysis, and inferential statistics.

The results found that demographic factors influence the digital divide and e-commerce at
a statistically significant level of 0.001. Demographic factors impact the digital divide through access to
digital devices. The research also found that women, students, the young generation, and well-
educated people have higher rates of e-commerce usage than other groups. In addition, accessibility
to digital devices also affects e-commerce in Thailand at a statistically significant level of 0.001. The
results found that Thai people use mobile phones for e-commerce. This research confirms that if digital
inequality persists, it affects e-commerce usage. All online activities will end when a person cannot
access a digital device. Therefore, governments need to drive to reduce digital inequality. On the other
hand, the private sector should focus on the design and development of an e-commerce platform to

support the use of a variety of digital devices.

Keywords: Digital Divide; E-Commerce; Online Activities; Digital Devices
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16) nansuaiisatuauns waz 17) ndasusinisnisdu iudu %nﬁgwmgﬂLﬁﬁ'ﬁﬁ’al,fluﬁ’m,ﬂiw?mﬂ
(Dichotomous Variable) fasturiu uaggnoudniuidendinousning tasde’ wie laiiasde’ (National
Statistical Office, 2020)

Uadearulssninsaand dudsusniigninanfiansan laun e Gensunuvasuniuiien

'
=]

“iAYY” viTe “wAndle” MuUsiiaes Ae ogigniuanmsdiadiiiiaiulnesnd1sia ddlunuidella
wuseonidudeiseny nuauideves (Deursen & Van Dijk, 2019) fie “18-35 U7, “36-50 U”, “51-65 U~

wag “unndt 65 U7 fMiuusiia fe seAumsfing msfnwlagnsrunumusgiumnavguasdnaussuy
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AMSAN®IVRINY WU sEauUsEaudnYl seaululsemeindn seaulseudnuinauduLasnaulate seau
sy Uwsiu deyawmanilldgnuuseandu 3 ngu dwielull “sinddseudne”, “dseufnuviediauwin”
WAy “@endmsemindulIyyns “wardaudsanyine laun an1ienisvitanu Useneuldsng “deuvin’,

o

“mw}u” “Lﬂ‘i:&EJﬁJE)’]EJ” “Uniseu/dnfne” taz “Wﬂ’ﬁ/‘i’lWWﬁﬂ']W"

4.3 nsiiusausaadaya 33eszi msulana

FAfelilusunsuneniinmes Hrelumsinsgiidsedfifiongaanufgiundnvesnside adanld
Tumsideusznause afifileussens (Descriptive Statistics) loiuA mufuaziosas iieilunsesuiedeya
ﬁugwuﬁmﬁuﬁmﬂi 11534A5712% Multiple Correspondence Analysis (MCA) @i un153iasieiiauds
EAGH iieldlun1sanilfveasauys (Greenacre & Blasius, 2006: Pasunon et al., 2016) nansanwazidu
miLLﬁﬂﬂﬁ’lﬁﬂMﬁ’ﬂﬁiﬁﬁJvﬁ’lLLU{L"LJLLG]'agﬂEj:JJ LazLanIdInNUEINTalUNNTES UNBANNFUN WS VIR LUS
1agA Percent of Variance Uaduaaznuan (Dimension: Dim) laglasinnsiasizianunainuaiglunsly
waueddnmsednd e Uit uadfensdenelu admdednede (inferential Statistics) laun n153iAs1e%
Logistic Regression Tun13@nwidnwazUszuinsmansidnanonisldgunsalimaluladlunisidiis
Buwesiin uaz Linear Regression lun1sfnwdnvasnaussannsenanifidmasanisldmaeddidnvsedind

(Walsawat, 2004b) uanaininidudslainaud R-squared (Moksony, 1990) LaginausinisAataendauuuly

be
Y
9

MMTAATILRNITONODY 2 LAY AD LN UOEUNAYDINLALAL (AIO) WAZLNUNTDAUNAVDILUE (BIO) V|‘Ll’]ll’1

Hsuanuduiusidadusaiusgany sal (Boonsuk, 2012) Feannsnideuaunisnisiiagie
g sISelawei

auuAguden 1 Jeduiudsennsmansdmasienisldaunsalddsia

Desk = a + B,Gen + B,Age + B;Work + B,Edu + €

Lap = o+ B,Gen + B,Age + BsWork + B,Edu + €

Tab = a+ B;Gen + B,Age + BsWork + B.Edu + €

Phone = a + B,Gen + B,Age + BsWork + B,Edu + €

Other = a + B,Gen + B,Age + BsWork + B,Edu + €

anufg uAden 2 Jadeiulssmnseansdmanionisldndaddiannselind

Use = a+ B,Gen + B,Age + B;Work + B,Edu + €

aunfguanAded 3 nsldgunsalfdviadsnadenslindudidnmseing

Use = o + B;Desk + B,Lap + BsTab + B,Phone + B:Other + BGen + B,Age + BgWork +
BoEdu + €

a7l Gen Ap WA UTNaume INAYY LAy LNARGS

Age fia 93991¢ Usznausie 93901y 18 - 35 T, 36 - 50 U, 51 - 65 U uag 11nn31 65 Y
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a % aa v o o A éa & a
AMURBUAIMNIRINANUNISITNIlvEBrannsatind ludssinealne

Work fig @n1igmsvineu Useneusy $a1uvih 1991 inBeeny dnisew/ind@nwn uagiinig/
VNHANIN

Edu fie seiumsfnw Uszneuse sedusniniseufine fseufnuimieliouni uazgeninvie
wiAuUS a9

Use o n1sldmduddidnnseindlunsdedudn/vinisussuansngg

Desk #o n1sldneuiatneslunsidnfidumesiin

Lap fio msldldndalunisidhdisdumnesida

Tab fie mslduwnuianlunisidnfiedunesidn

Phone Ao Msldaunsvinulunmsidntsdumesidn

Other Ao Nsldaunsaidulunsidndedumesiin

5. HaN153UBazaAUs8Na

5.1 HAN15IY

Tuduvesnansidadunmaneuingusrasdusanmsidslundll waifoiirlateyafiuguiietu
Faudsineg Aldlumsiiasest dauusnvosmsmenunaiadunmsnenuanuiuazfosazvosdnuuzma
Ussrnsmanivesnguiiognsmnilneiidongsaud 18 J2ulU $1uau 113,238 au fiveasdondwiolud

5.1.1 dnwagveUszynsenans n1sldaunsalfdvia wasnsmdivddiannseindlulszimelve

HANMTIATIZRENBUENIUsTTINTAERsTRINguAIee1e Jeyauszynsmansiludoyaidangy
Ainspviseaifnnuinazovas fennsed 2 nquiedednlngidumagsinduiesas 52.8 feny
5emin4 36-50 U Amvduesar 35.4 sedumsAnwianidseudnuAnduiesay 53.3 wazilnwhandy
Sovay 79.6

Han13Inseitayan1sldgunsalfdviavesnguiiedns Wudeyaninieliaseviieaifseuay
fissanfonvosnsldgunsnifivaduielud (1) Aoufiames (Desktop) Anidudesas 16.7 (2) Tindn
(Laptop) Antdusoeas 10.6 (3) unutan (Tablet) Andusoway 2.8 (@) aunsnlvu (Smartphone) Antlu
Souaz 68.4 uay (5) gUn3aldu (aundmend aunsnid wazinud) Andudosas 1.5

nan1sInTzideyanisnidvddidnnselindvesngudiege iudeyaninininsesideaia
Yovor frwandonveanmslimdedfidnnsednd iedoduddassaziBeadelud (1) wdowusing way
inesUszdu Andudosar 37.6 (2) 013 vesgUlnauilan Anllufesay 16.3 (3) edesdiens Anilufesay
16.6 (@) vesltlunsuFou Andufovar 12.4 (5) 1a3esldluiih Amduevar 9.8 (6) mIviendien Andy
Sovay 4.4 (7) ndowmazlnsdniefofAnluiosar 4.1 (8) wilsde Uneans Andudosas 2.7 (9) Aeuiunes
uazgUnssinexfnes Andudesaz2.4 (10) sewiifionnuduiis Andudesas 2.0 (11) e13nwilsn Aadu

Sauaz 2.9 (12) 10y dlewny Anvdusasas 1.4 (13) USn1senu ICT Antdudasay 1.3 (14) sandusaauiimes
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Anvlusosas 1.0 (15) nneuns niledu Asvdusesar 0.5 (16) NandusnelIfuauns Antdusasay 0.5

(17) HanS g5y Anvdudesay 0.5

A19199 2 ANWAUENNUTLIINTAERTVINGUFIDE

i
v =]

dayaiugu U (L) Sovaz
e
418 53,442 47.2
AN 59,796 52.8
21
18-35 37,070 32.7
36-50 U 40,114 35.4
51-651 30,585 27.1
1N 65 U 5,469 4.8
3TAUNISANE
snsfseung 60,353 53.3
L58UANY 50 LBUWn 31,008 27.4
genivseiiulSeyey 3 21,877 19.3
A1122N1599U
Fauvi 90,153 79.6
7199 16,872 14.9
\ndunieny 992 0.9
Uniseu/An@n®n 3,957 3.5
WNS/NNNANN 1,264 1.1

5.1.2 MIvAdUANYRFIU
5.1.2.1 mnegevanufgiu 1 Yadeamulssunsmansadmadenisldounsalfdva dudsdase
1oun Jadesmuuszanseans Wusudsuszuanunudaal® (Nominal Scale) fudsau n1sldaunsalidvia
Juduususzan Audsninia (Dichotomous Variable) nadeuaunfigiuaisaiinisinszinisanney
ladafa (Logistic Regression Analysis) #30151971 3 U1 weye Juudlduiagldlinga (3=0.08)
dlefinsanniutaengnuil Safldaunsaiidviafiengfiunniu uwildulunuiaranas uioghdlsfiomugiifiony
58m914 36 - 50 U fuwalfudiazldgunsaldu @uisniend, annsniid uazinud) (3=0.23) iefinrsanain

an1gn1svinaunudn dniseu/indnw Juwilinlunisldreuivnes lWdada wasuiuida uinninde
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o 3 aa v o v a da s a
m’mmaaummamwanumﬂ‘tjw}m%aLﬂﬂ%iauﬂﬁuﬂiszﬂlwﬁl

Wisuisuivaunsnlnuwaraunsaldu Tuvaeigiinis/muwanmiuwilduiagldounsaidu (aunsniend,

U

o

#un5nie waginud) 11N (R= 0.62) eNansandsszaunisfinwinudi e ldgunsaladviallsedunsing

Mgavuntuwiliuiagldgunsaladviauniu

faa o

A19199 3 dnwaglsvyinsmansidmananisldaunsalfava

pauiawmas | lindn uiuin gunsulny | gunsaldu
(Desktop) (Laptop) (Tablets) | (Smartphone) | (Others)
el
LAY -0.147% 0.08%** 0.04 -0.05 0.08
(Nguen9d LnAneda)
429018
36-50 U -0.19%** -0.09%** -0.01 -0.68%** 0.23%**
51-65 U -0.327%* -0.36%** -0.10% -1.46%%* 0.03
11NN 65 -0.76%** -0.77%%* -0.01 -2.26%%* -0.18
(Ngueneds 18-35 T)
A0122N1591N9U
199U -2.047%* -1.13%%* -0.38*** -0.14 -0.01
WNS/NNNANN -1.76%%* -0.47%%* -0.27 0.53 0.62%%*
Lﬂﬁammq -1.36%%* -0.23%** -0.01 -1.39%% 0.02
Unisew/dnfn 3.94x 2.63%% 1.46%% 0.56%** 0.80%*
(Ngudneds Farwh)
sEAUNISANE
Gﬁl‘ﬂﬂ’j’lﬁﬁﬂmﬁﬂwﬁ -3, 737 -3.84%** -2.63%%* -1.56%%* -1.92%%*
seuAn® 139 LTBULYN -2.06%** -2.13%%x -1.53%*x -0.58%** -1.03%*x
(NG1191984 gandvie
whAuUSeyye3)
Constant 0.51%** -0.32%%* -2.27%%* 7.80%** -3.33%x*
Nagelkerke R? 0.47 0.37 0.14 0.07 0.07

nanewme **deddynieatiansedu 0.001

5.1.2.2 msnadevauudgiu 2 Jadeaulsznnsmansdwananislimdvddidnnsetng

fuusdase laun Yadeauussrnsmans Wuiuusussian windygd (Nominal Scale) fuusau nsld
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wavgdannsafing Wusuususelan §wUsninie (Dichotomous Variable) wazlarun1siwsizianys
\Bangu éi’maasLﬁﬂmlumilﬁummam’feua eERIGRRE ] miuﬁdawa WaLYNAISNAAB VAN AT IY PEGALG
NTAATILINTONNBELTILEU (Linear Regression) flan15199 i 4 Twea 1 wuln iemeldmnaadsdnnseiing

Yosniunands (3= -0.36) Wlefinnsanmurrsergwuingiiiengunn dnslémdsddidnnsedndanas

q

(R=-0.060 E?H‘WiU“U’NEﬂEJ 36-50 U , 3=-0.145 dmsuaneeny 51-65 U way [3=-0.188 ﬁ’]MiU‘U’N@’]EJlI’]ﬂﬂ’J’]

q

65 1) ilefa1sananan1znsynaLNy uﬂLi&Ju/Uﬂﬂwﬂ%‘wwm%mammaunaqum (B=0.147) way

a ¢

Wefiansanszaunisfinwinudn Wedldwidivddidnvsedind dsvdunisfinuigadunazldnidivd
Sidnmsedind undu (= -0.371 dwiudAfiszdunis@nudininisoudne uay p= -0.232 dwsulil
MSANYITTAUISEUANWINTDLABULYIN)

faa o ]

5.1.2.3 Minadeuauufgnu 3 msldgunsaldiadwasensldniduddidnnsetind daus
dasz laun n1sldaunsalfdvia iusudsuszam saudswinia (Dichotomous Variable) fiaudsniu n1sld
wiygddnnselind (Duduususzian fudsvinia (Dichotomous Variable) uagldtnunisiinsevidauys
Fangu sadslasinislidadeduussansmansiludauusaiuru (Control Variable) dasneaziBealunisiiu
swswdeya ALY Nsulana wagvinnsvaaeuaLyRgu MmeaiAnTlaszinsanneeigadu (Linear
Regression) fam15197t 4 Tuta 2 wudn msldausnivudugunsaindnlunisléndedsidnnseing
(R= 0.327) 509911 Ap Wiluldn (= 0.258) Tmtda (B= 0.252) Aewfiamed (3= 0.176) uazgunsnidu

(B= 0.117) swasu sadslainsldtadeiuussmnsmansiluduusauau (Control Variable)

AN5199 4 SnuazlsErInseansnaanans i divdsidnnseting

Tuwaa 1 Taoa 2
LA
LNAYEY -0.036%** -0.31%%%
(NG9 LnAmega)
429018
36-50 U -0.060*** -0.055%**
51-65 U -0.145%* -0.130%*
1NN 65 -0.188%** -0.165%%*
(nNguenede 18-35 T)
A1172N15919U
119911 -0.058*** -0.015%**
WS/ MNNanIn -0.032%%* 0.002
ey -0.056** -0.028***
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anumasNaMRITatunsIddvdsEnnsedindluuszmalne =
a15199 4 SnwaizUssvnsmansiidsanensldndudsidnnsednd (o)
Taea 1 Taaa 2

HniFeu/dndne 0.147%** 0.071%**
(Ngudneds Farwi)

STAUNISANYD

snisseufng -0.371%*x -0.166***
HoouAnY e Leun -0.232%%% -0.070%**
(Ngudneds genivsawiniudIyyes)

gunsallunsidensiodumesidn

AOLAILADS 0.176***
lindn 0.252%%*
wiuLan 0.258%*
dunsnluu 0.327%**
gunsaidu 0.117%*
Constant 0.352%** 0.114%**
Adjusted R2 0.138 0.220
AIC 124,010 112,702
BIC 124,126 112,866

nuewmn **dudfgn1eadifinsezau 0.001

5.2 aAus1ena

o

NNITIVYLSBIPNURBLENSRITARUNTIE N RlvdBiannsetindlulsewmalneaiuisaaiusie
HasuingUszasd taseil

5.2.1 AnwugneUssrnsenansdwasnansidaunsaladvia nan1snadeuauyAgIuIINNaURI0ENs

faa o

wansliiiudn e 929018 annzmsiawiasssdunsdne erdestuiuanududivesgunsaifisa

faa o = ' i

wonndgadanuuandreiulunisiinfeunsaladva iesndanariianunettesiumsldau uas

faa o

oradululdissmealnedaund o lugiuniaddegunsalfivadendiasi Tnevaluudansiinnm
LANAIA1NYI98 18814 (Generation) Mflrenisidenldqunsaifidsianuniuainsalumsldvesusiaz
yara uenndanngnmsiinwihinaesadesfuanuiuazgunsaiidvadiyaeaidentd Wy anuivinnunie
Tsa3ou yaerasiniouldeoufinnesuasidndadmivideudodumediin Snvaf@ifinisAnugaindania
aonadasiuludesvassslduaranniznisiiiui fafu yaramardieilenalumadrfegunsaidiva

mﬂﬂdmfcjmuﬂﬂa?{u #0AAADINUIUITYUDY (Hargittai et al., 2018; Lopez-Sintas et al., 2020; Dijk, 2020)
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inudn anwagnlssensenansinananisdenldaunsalAdvialunisidensedumalulagfidvia Aetuy
anwaeasErnImansdsdamasenisldnugunsalddvialuguuuuiiunneneiu

5.2.2 dnwagnnalszansenansdananon1sidnigivg Siannsefind nan1snaaeuauyfigiuain
nauAIeguansliliiud e 92991y @annznisdauiuazszaunsdne eadesiudunisldwdied

Suannseind dwsuussimdlnaduiieyanaaiuisadrfisgunsaldivaldnazaiuisaldeunided

[

dnnseiindle feudimdlivgdidnvseiindasidundenldiuegaunsvate usdengvesyld (Generation)

finasiansldndivddidnmselindsaduiy iinquuaaaiifiongtesiifivlaumiouiumelulad uazyana

q q

?
<
f

~ 19 Y

Afns@nuluseivas danudueswazaulaulunisidanumduddidnnsefinduinnin asnnd iy

U 9

U8V (Saributr et al., 2021; Sanchez-Torres et al., 2017; Deelers & Rattanapongpun, 2018; Valarezo

et al,, 2020) U731 dNwULN1UsEINTAERS Tnasansidaundvgdidnnseiing wananni Bumrerb

a '

and Nakkasem (2018, p. 48) narifis@uin JadeaulseannsenansazdonsnanonisidontoduaiWiunig

wmaggdiannsednd uwinsvhauresmsmasdsiannsedndtudiniiesondetadedus Weadrspnuitodu

= a

wazfagaandbiuildanudnie waashiiuiudinnsmasgdidnvseindtuazivededu Alnasenisly

a ¢ @

Numdlvddidnnsetnd witdenalsensenansnediaadutadefddundnasanislideu

o

a = 13 a

5.2.3 nMsldaunsalfdiafidamaranisidnidivdBiannsetind nan1snadeuauyfgiuain
nqufegnandliiiuii gunsalAdviadwwadonslindudsidnnsednd lnslawizegadauiinlvy
o1 dululiiilesieusnalveogluaninunisaives Mobile Underclass figauldgunsaifiedeidundn
Wisdanaluladffwa aenndesiu (Lopez-Sintas et al., 2020; Napoli & Obar, 2014; Deursen & Van
Dijk, 2019) fiszyin gunsaliildlunisifensealuladidudsdniu Falugmsduiuianssusineg lulan
ooulatl Suthatorn (2019) naafiandsin ms@nwududuusidvlunissesnsunissigsnssmided
Bidnvselindrinugunsnidearaindoudl (M-Commerce) Tumsdodudrgulaauslnalulsundlne nanie
nsAnwiinasioussgslanazngiinssuvesyanalumsiinfumsigsnssumdudiugunsaideasindoud
@oandafy Bumrerb (2016) finuin mamduddidnnsednduulnsdmviiadeudidunguanend iy luns
Fuideuszuuiasugialne Tumsliiaunguuuuudunmsmduddidnmsednduulnsdmilndouiiisinng

' @

dzain aaeia Yaende uwazdtedenisidanuuinniinisyinsmasddiannseiindluguuuuiug fatu

=

gunsalpdviadadutladefdwanonisldeunsmdivddiannseiind

6. #3UNANITINY

v W

91NN13ANYNE 03ANLME oua AT Tadunsldndvd Sidnnselindludszmalng wudn
AnuWReNaMRITalulsmAlnedinsUsinged Inelademeinudssanseansidusulsiidmasioniny

wiienamRITaluUszwalne Tnaangegsdinsidnuaunsalidvianyaraiidnuazresnisidaugunsal

1 o
o/ a{udblwd !

AvianuansaiueenlumudnyaensUssrnsalmansvasuiazynna NUITeTulR i Ussrnslu
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a % aa v o o A éa & a
AMURBUAIMNIRINANUNISITNIlvEBrannsatind ludssinealne

& o

Uszinelneldgunsalfdsia (Smartphone) snilan eeslsimuusznnsanilugiaunsalimaluladfdsia
fugld nandegnihanldiiionistuiia wasilensuilaaundn venaniinmsldgunsaiidviadanaronis
T¥mdvdBidnnsednd (E-Commerce) fifmungduvuainnmsimeuuniiisensuiameslugssuunisii
gInssumdvgBidnnsedndsiugunsaideansindeud (M-Commerce) ianunsaduiedudildeg sdasy
aganauis Agesd wazUaenfuuugunsaidoaaiadoud deieliiAnguuuunsldau msdedudriums
Faamananladsulusunsy (Application) fignesnuuudmivgunsaideansindoud sunsliinguuy
msduaiumananguuuulig Ingliusslevinnnistoreaudiunmsmduddidnmsetind ioantosins
spwhaffouaziune aaonauaislemaliuifuemelmlumad-fanguduilaafivernuaieuindstu dadu
windsunalnedinssnganumdendmedinaluani Salansenusenisldauuagmsiammsmded

didnvselind FeenvdwaliAnnansznusenisaiwandnnaasugiavesUsenaldegnslifiulszansnm
Y
7. UBLHUBLLUS

7.1 49LEUBLUZIINAISIVY

v o

7.1.1 annmsfienumdenamaidnadinsusngeglulsvinalng sy vileanuniasgaiaunse

) o

iluiuuunmslunmsdundougvsmandifioanauvieudmedane wu metauilasedsiugiudmiy
msldnumalladidva nsfinaaiuusnsiumeluladidvamuuaseeg Wudu swdnisiaunsinee
nsldnumaluladfdva lunquisizune wWu ngukgsene ﬂduﬁﬁagwluﬁuﬁmﬂﬂa Aldsunansenuannnig
Wasuwlawnamaluladiintuegnemng

7.1.2 m3f Uszansluvszamalneldinsdwidedodus unsaindnlunisid eusoseulal
Fuszneuns msyatiumsiauilusunsy (Application) Widlanumunzauiunisldanuriugunsalindeud
ieliiAnenuazanauieseglinu sudfesiligldiuasanuivlaluniasnseillevingsnssy ua
msiaulusunsulivioninguisdu Tnsanzegsddubesmsinudoyavosgnd wazdademsnisnann

Tianuiuaduegiae

7.2 $owuauuzlumsisuadeioly

7.2.1 ywideduilidunuisedsialasihdoyanfogddldandidnauadAussftmn
Ansedt Javilideyadeyaresiiulsusiaziionaliasounau nungus Resources and Appropriation
Theory (RA Theory) uaranadswalinanisissaainiadeu duiunuideadarslufansihninfudoya
wulgund delirsoungungud esmnenaitafedug AfanuAsdesiuamiumaeudlunisldny
Advia wiu Jadeiuusegala Yadesuinuenislde Wudu

7.22 meifeadwiolumsimsfinwndsnauauasmsifiuedssdeluninfivsusndeya 1wy

NsduN1¥alldedn (In-Depth Interview) N15aUNUINGY (Focus Group) S3UEINIINAABUAIEITNITNNIETA
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U9 WU NM9IATzAlumaaun1TiAsIase (SEM) #3en153tAsgilunaaunislasaas 19wy PLS-SEM

wWieliisiadayailedn uazanuduiusseninedadelunisldnumayddidnvsetind

7.3 JaiauauusiBuleuie

wiaun1afy mslianudidylus ssniswauiinueniad dadednludiud ug iy
audaesndsuazulovisanududiumlunsldnumndeddidnnsednd iensldaulunsvigsnssu
Fusneg egsseinszts sawdseanuinsmssmdingunefiiefeuiiedestusunsefioniatuldiiled
mslfrumideddinvsedndiiuingatu wu Sardwluguuuuesulatsag madelnedudn udy el
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Factors Affecting Health Technology Acceptance via Social Media among Gen-Y

in Songkhla Province
Tanawachara Noosangl, Chetsada Noknoi?

Abstract

This research aimed to study: 1) the health attitude level; 2) perceived risk
of health; 3) online marketing mix factors; 4) health technology acceptance; and 5) factors affecting
health technology acceptance via social media among Gen-Y in Songkhla province. The sampling
group included 400 people. Data was collected using an online questionnaire. The statistics used in
data analysis were frequency, percentage, mean, standard deviation, and multiple regression analysis.

The results found that most of the representatives in the sample were females, with ages
between 24 and 29, and with a bachelor's degree. Most worked for themselves or a company, and the
pay ranged from 10,000 to 15,000 baht. Most respondents' social media access tools were
smartphones, and the time when they utilized social media was from 6:00 a.m. to 9:00 p.m. The level
of health-related attitudes was at its highest, with an average of 4.30. The average level of risk
perception was high at 4.04. The level of online marketing mix elements was at a high level, with an
average of 4.22. The level of acceptability of the use of health technology was 4.29. The factors
affecting the acceptability of health technology through social media were: 1) personal service,
2) pricing, 3) channel, 4) marketing promotion, and 5) comprehension. The hypothesis testing revealed
that health attitudes level, perceived risk of health and online marketing mix factors influenced health
technology acceptance through social media and was statistically significant at the 0.05 level.

The results of a study can enhance and innovate health technology via social media.
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wmdgdiannseingd

4) Myduadun1snann (Promotion) Wuedesiiensdearsiieadsanufimelasensduduinis
Imai%lﬁa«gﬂw%miﬁﬁiqﬁUﬁQ’U%Iﬂﬂﬁaﬂﬂ’]s Taun a%’wqm@iummﬁﬂ%ﬁﬁawﬁwdw A319UTIYINIAAL
Andin Tnsandeiedasiofiunnsnadiu 1wy nistasandaethelawan Hudu

5) mssnwianandudud (Privacy) Wuleuiefiguszneumslisemeliasisaulsnsui
auazliinudunsestoyadiuyaaaiiivlilulumaating fussnoumsansimuauleuts ieaienny
Uiededueadesinmanuduvegni ieyavesgndlumeunsnouldsueygn

6) nsliusnisdluyana (Personalization) W udnwagnisuinisuuuldnousiudu sening
FUsznounsiugnéuuuianzasyana Soniimseaauuunilsenis ileviausdsiingdagni s1udsenu
agminbifiugniuarassenuduiues waganudseivlalbitiugnen

nmsnumTIanssy agldin iesmnnmsussiumansnanaiigatu silvgussnaumasineg
ABliN1TUHUNTRAIN BN AN Lﬁamauaummméfmﬂﬂimaaqﬂﬁwiﬁwaslﬁquqm %dﬁﬂﬁﬁadﬂ%’uﬂqnﬁau
Usraumnan1snannanniuiianun 4 §u vide aPs Taun drundndae d1usia frudemnensdasming
wagduMsAuaSINSUIefenIsfin 2 fu wie 2ps Tual Téun MSUINMTAINYARD UATAIUNITINYIAIY
WHudiud Lﬁaiﬁﬁ@LLU’Jﬁ@‘U58E‘!ﬂmﬂwjjmﬁﬂixﬂE]Uﬂ’limaW]LLUU(;?QLaNUUﬂﬁUﬂ’Jﬂua’]u’liﬂﬁLﬂHﬁJ@QLWﬂI‘Lﬂ,ag
viliiAneadUszneunsmatauuulv uie 6Ps iitelidniuanunisallutlgtuiithdessulaviussgndld
TuiAnUsysrTunntu sniddeadull I 6ps ielfiluesiuszneulumsindulssaumnisnannoaulan

3.1.5. nquinsuansunsldnalulad

n1sgausunssuiinaluladvesusazynna w1andadevdan 4 Uade (Davis, 1989 as cited in
Leonwan, 2012) Fail

1) n1s5ugaeselonyd (Perceived Usefulness) Ingidainnislasudselovilunsldszuuaes
wetulad aranunsadiuuszavsnmlunmsdniunisingeg dmadeniseausunsideumalulad (Davis, 1989

as cited in Poothong, 2018)
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2) M3suiauitedenisldau (Perceived Ease of Use) lngi@ainnisldauiidisuaglaiiaig

o

vtauveanalulad srdwmadenisiuiieuselevdveanaluladuazdwmananisseusumsldnumnealulad

P Y ¢

(Davis, 1989) Fan1s5uianudesionislénulunugiunsdeuiiddyveuyud

3) YIAUARNY

' o

on sl (Attitude toward Using) dmfuufjifenmennuidnlnesiuvesusazyanad
fidonisldaudeosuladduguain sufsnnuidnianelanazfdnmauludunisldnumaluladi
ganautglunslinu Hssisanaugeenn Ussndndunaiuazninensdie

8) musalald (intention to Use) ilumnusslanioranuniingldineluladiug Ssanunsataldan
msfifldanmnsasuslefsusslovilasuannmsldinalulad uazmssuifsenuielunsldinalulad msi
Adumaluladlideddanuwenemiitevinandlanisldnuszuumnauduly

NnmsnumwIssanssy agulddn msseusunsldmaluladidunudeinnsldmaluladiil
szifindszansamlunisvinuvesyanald Tnefigllifosddanumesmmnlunsious Jaazoliin
Usglowtiunsyanavdensivdsuuiawineg ngssdusznaulunisiona liud 1) mssuiusslevianmsld
91w 2) masuianuiglumsldon 3) dauaidenisldou uay @) arwdalald desdmarongingsunis
gousumslinumalulatuazasvhliyanafinnuiuasinuenisldouiumniy

3.1.6. WwIARIALITU Gen-Y

Gen-Y ilunguauiignnanisuesiigelugandsia 1Anlutasinm. 2523-2540 (Miller & Washington,

2017) punguilasidusugnuesnguiuiyuwesaniignd dnvusveseunguil Ao Jarudeduwasdntionuien

Jundn Feiliawesdudug ansuashaunguiidunaniiuwidn Tidoil Sntendaladmalulad insziin
inlutiiimaluladiatyinmi Tnsenglusuvesmsdeastoya 1wu Sumediinauiiags Snieundy
fadudmnendnvesinnisnan wszdunguiduguslnaunniigaluussnivng Generations og1laf
aungu GenY fetndunquiidindsldennnszanudaiiuanind mnldnagnsiaug wietiauaiiem
wuuiing weadaiug Tunsduauenenalilana Uizﬂauﬁ’ﬂunﬂi’uﬁmmmiamﬁ%uﬁ Tanldidanireanntu
Vil Gen-Y Taviiu TiSeug wardanudaduvesiaonnniy wazdadunguauiiveuanudutain
(Personalization) 110 Tnefanudermauazaulslunisiddetemdlng 1wy Social Media (Euajarusphan,
2018)

3.1.7. nuideiiieades

Galib and Steiger (2018) AnwngAnssuvesusinaiuniseeusumalulad wuin iauafdawase
Armadlald Social CRM Programs duifluiedasiielunisdmnisauduiusgniuudessuladifudunds
989 CRM ImaﬁizwﬁumaimLL‘U‘ULawwﬁal,ﬁal,s?j'awia%aaﬂaw Facebook, Linkedin, Twitter wagladea
Tifsunanviesudug Tuvaziinssuianudes denavnaausienusslald Social CRM Programs

Kamal et al. (2020) @nwin1ssausumalulaguinisusnwunndeaulail (Telemedicine) wuin
mﬁ‘uimmLﬁ&an'dmamwawiammé?ﬂﬂ%’u%ﬂﬁ Usnwunmdesulal sy mas%’uim’lm?{aﬁmﬂu

guassasian1suansy malulaguinsusnyunndeoaulall
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Wang et al. (2018) @nwunalulagn1gsrutdunisluluid@uniadeanu (Ride Sharing) wuin
msfuimnuidssdmanisauteanuddlalivinsvesiuilnalunisldinelulad masandumdluludunis
Feaifu dady Jesaamssuinudedaedifanssudaaiunisnaiaiteriudszaunisaimslfinalulagms
saAunelluduniadieiu wazliuinis Platform misasdiszuunalnaiuanudasnds lneianiy
AUNIsRULaEAUToLAd YRR

Jaiwong et al. (2022) AnwnPadeiidsnaenginssunissensumaluladuazmsdadulaluniste
guUnsalgyUiuasiuunanesy wuin 1) Jadeifidsmasenginssunisseniumalulad $1uiu 14 Jade
Usznouse syuuesinnugliny yuuesmsldnudrmunannosy yunemalselovifldsu suneaildom
1 Yunevifivselevd yunawiuaulasndunsiuuseiudud deuailunisldauussingiuanyena
1ndaa °Uiiﬁmgmmﬂqﬂﬂaﬁamﬁiaﬁwmiﬁmgmmﬂmqé’muuam’nuﬁgﬂﬁ]ﬁ%Tﬁff pgailtludAynsadan
52U 0.01 uae 0.10 ua 2) Yadeiidenasionisdndulalunsdogunsaigyuivesiuunanesaluusaz s
01y agilduddmeaifnissdu 0,01

Wu and Ke (2015) @nwiwgiinssunisd odudreeulad wuin Snsnavesdnuazyainaim
Amadesiisud uazmssensumealulad dewasderudalalunistodudeaulay

Liman and Sunalai (2021) Anwidladefifinadenissensumaluladlunisdisziiusiiuluuied
woundinduvesuilaalunsammumunas wuin Jadedruyanadiume (537) 01y (251) sEAUNSANY
(.507) 913w (387) wags1elsiadesioiiou (.219) Aunnsrsiuiinisseniumaluladlumstrsyuniuluued

waunardulannenaiu wartladudlrulsraunianisnaineesulauiianudunusiuniseausumaluladglu

'
aa

nMstszRuRIuLUIEdLeUNAIAdY ogeliteddrymnsadRfisesu 0.05

Wangyen (2020) Anwifadedidnasonissensumaluladilddmiviszmanatonanisind
nsdiAnw Wi anngaamnssuuisUszmalng wuin Wi wiinewiifduwisdedunmsdaindad
warmaiiul UoRnuegilamanavnssudanin vaifimssenumeluladarsauma Tnsninsauglussdy
Wiugteuniian ﬂy’ﬂuéﬁummdﬂEJm'aﬂﬂﬂﬁffqmLLagﬁ’mmi%'UiUiﬂ&Jﬁuﬁ

Thonchai (2016) Anwniladefidawaronissensumaluladnsdifinu nsaesdsruownsinuly

Yrgkanndetu wudn Jadeidanaseniseausumaluladusenaudiy 3 Jadevan tawn 1) AN nestay

q U
¥

Information Quality) ¥ st utiadeidrdaian tnefinrslianudidglus ssvesanuiugiuuazaiig
wdgsnnvedeyanisldany 2) AMAIMNYEITEUU (System Quality) dinslauddgiugduvunisldanu
way 3) @rulszaunisnain (Marketing Mix) finsldanudiAgaiunisaaiaidudidy Yseneuluaae
HANBIFILGNAN JANBIF LAY JANDIFLUANNAYAINAIY LATLANBIFUTBIM1INSHDANS FanATINAT
Fearnrsahluldiunwimidunisinununagnsnisnaie Wesnsedunenndiadulifianuuiauls
HuiFan uasfinTaauannsalunisuveduldegnedsdu

Dachjiramanee et al. (2022) Anw1dadefidwmadon1sveusumalulad Intemet of Things (IoT)

dmsutnunneds wuin Jadeidwmaneseaunisuansumnalulad Internet of Things (IoT) @1usuUUNA
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01/t agailfuddgmeadn Usenoudae nisfuiarandaiuld msfuiarumdamay avuddlatiazld

m33u¥ msidensionsiudmnudrglumsldnu msfuimsmiuay mssudane wasnssudszlod
Choketaworn and Donkwa (2017) la@nwdvznavesladedindszaunisnaiauazdaderinuni

fidwmaiensindulatesmnsaduvesiuilnalufminuassedun nansAnvinui dudedediulszay

°o v w

nmsna1n JuslnalinnudAgyiudadeimuaniun Yeamamsdnd it uagnsnsenedudunign (0.75)

N
1 o &

e uslaalinnuddgiviuiiivenanisdstessuladl (0.92) audadeviruainuii Juslnailvinuadse

[ v a

ownsaduludnutielfauamidusniian (0.83) uasfumsindulate fuilaealianuddytumsdnguls
%ammﬁﬂﬁmﬁa%’ﬂmqmmwmammadmﬂﬁqm (0.91) uenanidanuin Tadeiiruafiiavsnamaninuaz
ﬁmmef']ﬁ’iym'amsﬁ“@ﬁu‘laf"ﬁyammiﬂﬁu (8=0.74, p<0.001) wrnn31dadTedIulsEaUNITRAIAD NA Y
(=0.15, p<0.05)

Kanchanapha and Phungbangkruay (2020) Anundaseiifiovanadonnudodladeemsadues
wuwestuneluwaniunnumiuas nan1939enudn dreusuvdeunmdiulng [Wunwands ong 21-30 Y
fimsfinwegluszauligansuasiduindnw d91eld 10,000 v f3 20,000 U TaeszRun1sFUT Iy
Uszaunisalluedn mnudeldeadungingsy vauadsiuaiuidile iruaddiuanuddn feundd
wofingsn uwazausslate nntladedaruddaluseduann

Soosakulsing and Rurkwararuk (2020) @nw1tfadedrulszaunienisnatnesuladiidwans
wfnssumsdnduladodeiunduiiuivlsdindeddidnmsednd luesnades Sminfivalan wui
Hrouuuvasuawaulngidumands fongsewing 30-39 U fanuamlan szdumsnuyIygynsinniian
Usznevondmduminawenay wavdseldadeseiiou 15,000-24,999 U nmsinsesidadediuseau
mansmandmiumdeddidnnseiinddidwaronisdnauledoidoriundu wui fnounuvasunnli
rnuddgyiudedednlszaumanisnainwnunniueglusgavunn dfissdadesunisshwanududiui
wirfufleglussdutiunans wagiiledeadfunudviwaiidsuademssnaulannnnluties Tdun Jadedu

571A1 9998911 Av UaTeAUNITALESUNITAATN

3.2 NTOULUIAA

ANINUNILITIUNTTY T8l Amuaf LTI uiuaziuAnigeg idnadeniseuiu
walulagniedugunin1ud eeeulad Uszneudiedandsnisduiauadnisiuguain laiun
1) anandila 2) anuddn uas 3) naAinssu fuusiunsiuradseiuguam wasdedudiuuszan
nan1saateeaulall laun 1) dundnde 2) A1usian 3) A1uresman1sindmuieg 4) aunisdaasy
nsmaa 5) Aunssnmanududaud uay 6) dumsliuinisdiuyena Tnetadermmniunasiinarils
\Aanseensumaluladmesugunmwsiudessuladnuuuuiaesnmsseuiumeluladansauma (TAM) v

Davis (1989) @ausgnausmie 1) nssuiusleviannisldnu (Perceived Usefulness) 2) n133uianudgly
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N191997U (Perceived Ease of Use) 3) yiAiuaRman15l091u (Attitude toward Using) wag 4) audslald

¥
v a

(Intention to Use) dsvianuminlgnismvuansauuiunAnaiuidy fsil

Audsau Audsny

ViAuARNISAUgUAN

1. fuAntla

2. AuANUAn nsgauiumnalulad
3. fungAnIsY masnuguaneiudesauladl

. » y ¥04 Gen-Y Tudendnasvan
nsfuianudsmneiuguaw ‘ o ) )
1. msiuiuseleviannnisldanu

2. msfuinnunelunsldeu

o/ 1 ¢
Uadedrudszaunisnisnanneaulail 3. FAuARRaN1SITIY

—_

ATUNANAND 4. AuRLaly

A1USIAN
ANUTDINNNITIAINNUY

AUNTELETLNITRATA

funsInyIANuTudIus

S e

AuNsliusnIsauyAna

AW 1 NSEULLIARNNTITY
4. AFAAUNISIY

4.1 5189a2198AYRIUTTVINT NHUATDEN

Usganslun193ded Ao na'uau Gen-y iAalud19dn.a.2523-2540 a1g 24-41 U
(0w T, 2564) efvogluiaminasan Aldansvlnu/uiividn/meufnes Sanguiregidlunsiseiifunsd
linsdiudssens

nauii0g19lunsided do nquau Gen-y fiiAnludaedn.e.2523-2540 o1g 24-41 T
(o4 D.71.2564) ardagludminasan fildaunsnliu/uivdn/aouiames dudunguillidessulay

Tnsrivunvuinngudiegensallinsiuinuudseying tneldgnsves Cochran (1977) wanisAuinlavun
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v
=% [

YeaNauBg1aWiniY 384.16 etastudeRinnainannisneunuuasuniufionaiindu {13839 seaieE
B 16 au fedu §AseTsimusaunavesndusegisfiagyhmsdnuluadell S 400 au

inasimadndennauiogidlunsifeiifunsduuuulildnguiaminiiandu (Non-Probability

Sampling) T¥nsdudedtquuuudade (Accidental Sampling) dufuitnisidendieg awuudilaisinginasi
. g

sufulasildnanusalideyaiideanisld dufedlededrsidhiunaeiidivualiteerinisfiudeyasund

LATUMUINIUARNUA LI aNUA 400 Fp8ng

4.2 wadlansguiiagne

4.2.1 wasilenside

insesilefilflumsifiudoya fie wuvasuau wiseenidu 5 dw leun

g 1 %’agaéauqﬂﬂaﬁﬂﬂ oA e 81 seAunsAny) 8Tn seldnaifiou wieadlefldlunis
dhdvdessulatuavtisanilddessulard S1uau 7 To dnvardanulunuuianela

dwdl 2 diruainsnugunmsiudeseulat Tiua suanudnle suawidn wazsunginssu
YBINFUAU Gen-Y Fninaval 91w 12 4o

dwil 3 masudanuidsemneiugunmeEnudessulay S1uau 10 de

daudl ¢ Jadudrulszaumenmsnaineeularluyunesvesnguau Gen-y leun dundn st
A1UTIA AIUYDINNITIATINUY ArunITaLasUNIRAIA AunsTwAatiudIud wavAa1unns
iusmsdiuyana 91 18 Je

duit 5 masendumaluladmsinugunimsnudesoulatvesnau Gen- Tufminasan 1dun
n1s5uiuselevianmsldau nssuianudelunisldau druassenisldau warAudsleld $1uau
16 U9

4.2.2 Fadaeesdionive

msmwaa‘ummLﬁamﬁwauﬁam (Content Validity)

Wolauee13158NUsnuninerdnus teliasananugnaeaylvauugd wieanudlousuuss

v
=% (%

wuvasunulianysald sy udnauen o1 02wy $119U 3 v 1 9ATIIEBUA ALANYBILUUADUA
Fajvsanandidonanenasdussimdngnsuimsgsiaudadin sminenina e asananuauysal
gndes uagnsIRdoy Afiswsmiaiiemn (Content Validity) udninwanisfiarsanaingidernais 3 viu
1 TiATEE AT Bensad ail emuar a1 ld A 10C (Index of tem Objective Congruence: I0C)
sluusiazdedvimuaenndesedsning 0.67-1.00 Jsderduiivonsuls
MsnsradeunLdeliy (Reliability)
iiaiesdlefildannisasivasuresifurnyilduivusadniluneassdd (Tryout) funguid

anwaugmldlndifsstungudrmnednu 30 9o udhdeyauninseiniA1nudeiuvesuuaB UM
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T,mEﬂfuamamﬂivawau@awqﬁuaqmaumﬂ (0t-Coefficient) (Cronbach, 1970) IngfivuninaeinnuaneaseE
fise Ugandn 0.70 Fuly

mﬂmﬁmaaummL%aﬁ’umaumuaaumuLﬁmﬁ’uﬂ’ﬂuﬂﬁmﬁmqmmw larn o-Coefficient

WinAvY 0.925 LL“U“UﬁE]“Uﬂ’]iJLﬁIEJ’JﬁUﬂﬂiﬁ"Ui’ﬂ’J’]MLﬁlﬁlﬂwwéj’luﬁ%ﬂ’lw laA1 o-Coefficient 11U 0.872

wuvdeunuiafuiladudiudssaunanisnainesulayl lean a-Coefficient winffu 0.963 wuudouaiy

L?{Enﬁunwaaau%’umﬂ%’mﬂiuiaﬁmdéfmqmmw 1#An Q-Coefficient Winfu 0.973 da5ausisatulden O-

Coefficient WA 0.974 FINDILUVADUNNLANUULYDD DA UNANEDR

< v ada L4
4.3 NT3NUIIVITINYBAR IBIIATISN nswdana

Fayanilaanuuuasun gIdeldvinisesiadeunnuasuiuay saivesdeys Jahudnsevideya

Y
<

5 LW@VI@ﬁ@UﬁM?JWﬁ’]UW’NﬁﬂW Tagmnunse WU‘LJEJH’]QZUVI’NGQG’] .05

U
¥

51988, DUAUDINITIATIEN AaT

Ingldpouiatnes lusunsudt
anmans s (Descriptive Statistic)

1. Tinsesideyadiuynna Uszneude i 01y sefunisine endn seldveldion 1n3esiledild
Tumsiisdoseulat wavthaaniilddessulall Tnensuanuasaud (Frequency Distribution) wazsesay
(Percentage)

2. JinsgsiseAusimundniadiuguan mssudanudsmisdiuguam Jadedruusvan
memsnainooulal waznmseniumaluladmaiuguaminudessulaves Gen-Y ludminawan lngns
wAads (Vean) uazAndsauunnsgiu (Standard Deviation) Gefivdninausilunisuua aanamane wiaiy
5 sydumunassTvesuaY (Best, 1977) ion1swsvidiedl

spuAzIULIRAY 1.00 - 1.80 nMsuana teefign
sefuAzLLLLAEY 1.81 - 2.60 Msulana ee

o

ITAUAY LL“LJ“L!LQ&EJ 2.61 - 3.40 NswUana U1unaig

o

i%ﬂUﬂ%LLuuLQgﬁJ 3.41 - 4.20 MswUana 11n

JEAUATLULLRAY 4.21 - 5.00 MIkUana 11nign

a

ANALTOYIU (Inferential Statistic)
Aasziladeduriruaimeinuaunin Mssuianudsmssugun tasladudiulssaunie
nsnanesulauninarenisseusumalulagniaiiuguamiiudessulatives Gen-y ludwminaswan lngld

NMFIATIwanneeL Ny (Multiple Regression Analysis) Aae38 Enter
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5. NaN1523azanUsIuNa

5.1 HAN15998

189

] ' @ = % TP ¢
niwadani1seansuwmalulagnisiuguainwsituiesaulai

5.1.1 namshasizideyadiuuana wuin ngudiegisluntsdnwdiulngduneands Jong

aglua3 24-29 U sedun1sAinwnautiyaes Ussneuandnninauenyw/minnuusenunige deldne

\Woweg? 10,001-15,000 um insesilenldlunsididdessulatvesngusitegrsdiulngldnsdwile

aunsnlilu wastisanniddessulal As 18.01-21.00 w.

M13197 1 SnnuauuaySerardoyadiuyanavenauLUUaBUNY 1ngTUUNATILIA

N

09/

Ll 37U (AL) Sovaz
418 175 43.75
AN 225 56.25

374 400 100.00

9NA157 1 e 9Inngusied1 400 AW WU naudlegslunisAnwiadiulngiidumends

71U 225 AU SPBAY 56.25 LATINAYIY 31U 175 AU Sevay 43.75

M19197 2 InnuauLaySerardoyadIuyARAveIRaULUUAB U 1ngduUNAINeTY

a1 31U (AY) Soway
24-29 1 204 51.00
30-35 U 139 34.75
36-41 1 57 14.25

394 400 100.00

1NA15197 2 918 IINAFUATDEI9 400 AU WU nausdegslun1s@nwidiulvgienyag

U

Tugas 24-29 U 91uu 204 au Foway 51.00 53830 fip 818 30-35 U 91w 139 au fesag 34.75 uarely

36-41 U 97U3U 57 AU Seway 14.25

A19°99 3 IUAULAL oAz TEYAFILYANAYDILNBULUUABUATN TALTUUNANTEAUNTAN

STAUNITANG 91U (AY) Sowaz
Sfseufnwvesingd 55 13.75
auUsayey/Uaa. 48 12.00
USyey w3 280 70.00
geanidSans 17 4.25

374 400 100.00
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INATN 3 FLAUNITANYY 1INNGUAIDE9 400 AU WUl nqusdegslun1sAnwdiulng

UUTQYEYI9S 914U 280 AU $98aY 70.00 7998911 A sBUANEINTOAINTY 91UIU 55 AU ToBaE 13.75

auUa/Uia. 31uiu 48 Au Seway 12.00 waraindtuIaanT 91uiu 17 Au Seway 4.25

M19197 4 InnuauLarSerardoyadIuyAnaveInoULUUARUNY 1AgTUUNATNR" TN

21N U (AL) Sovaz
UnANY 83 20.75
gNINeveIsy/Lonvu 83 20.75
WUNITULDNYU/NUNITUUTEN 90 22.50
131%M5/5FIAUA 51 12.75
330N 53 13.25
LNWATNT 8 2.00
Bu 9 32 8.00

374 400 100.00

1NATNT 4 91N 3NNEUAIBET 400 AU WU naudegslunsAnwdulrgiiendnninau

NYL/NINLUIEN $117U 90 AU Teway 22.50 sesadn Aie 91ANgNINLTTAonTunaztinAnw F1uau

83 AU Jowar 20.75 91INGINAIUAT I 53 AU Fogar 13.25 91TNTIT19NT/3TIa MR 91U3U 51 AU

Sovay 12.75 Bu9 911U 32 AU Fopaz 8.00 WALNYAINT IIUIU 8 AU Sawaz 2.00

M990 5 wuAukazTosazdeyadINYARaTDIRaULUUARUATN Tneduunauseldsieiiou

seldsafiou U (AL) fowaz
5,000 U #39UaENI 37 9.25
5,001-10,000 um 74 18.50
10,001-15,000 um 147 36.75
15,001-20,000 U 69 17.25
20,001-30,000 um 39 9.75
30,001 V1Ml 34 8.50

374 400 100.00

31NA1597 5 sreldnaifiow 31nnquiegns 400 A wudl nqusteg1slunsfnwdulngdisela

siaﬁauagjﬁ 10,001-15,000 UM 31U 147 AU SaBaY 36.75 5898931 AB 5,001-10,000 U U 74 AU
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Yovay 18.50 d5vwldreifiounyf 15,001-20,000 Um §1uru 69 AU Fevay 17.25 fseldvaiiousy

20,001-30,000 UM 371UIU 39 AU SaEAY 9.75 ﬁiwlﬁﬁialﬁauagﬁ 5,000 UINU5 L8N I1UIU 37 AU

Sovar 9.25 uay Iseldsiaifiousdil 30,001 UmTUlY 31u3u 34 Au Souas 8.50

M990 6 IIuAULAETogarTeyadIuyARATRERaULULARUNY tneduunaaaTeslenldlunisidntide

paulall
wSasilafildlunisdindsdonnulan 977U (AY) Sovaz
Insdnisletio/dunsninu 343 85.75
Touna/uiuLan 28 7.00
indn 17 4.25
AOLILADS 12 3.00
994 400 100.00

91n915199 6 va3eafiefldlunisidnfisdessulad anngudiaeng 400 AU WU NauAIREIdlY

nsfnwaulngldlnsdnwideds/aunsnlnulunsitntedossulai 91w 343 Au Sosay 85.75 593a980 AD

Loung/uiuidn 1uau 28 au Seeaz 7.00 Mdadna §1uau 17 Au Sesaz 4.25 wazAoufiawmes 91uau 12 A

Saway 3.00

M15197 7 InnuauuazSerardeyadiuynnavenouLuuasuay Ineduunautiaiilidessulal

Frsnaniilédeseulad U (AU) Souaz
06.01-09.00 u. 9 2.25
09.01-12.00 u. 16 4.00
12.01-15.00 u. 25 6.25
15.01-18.00 u. 36 9.00
18.01-21.00 u. 179 44.75
21.01-24.00 u. 123 30.75
00.01-03.00 u. 10 2.50
03.01-06.00 u. 2 0.50

374 400 100.00

NAN3199 7 Faailddeesulal anngusiegne 400 au wud nqudegslunsAnwdiulng

T4dvooulatitianan 18.01-21.00 u. §1uu 179 AU Yeway 44.75 s99a% Ao 1287 21.01-24.00 U, S1UIw

123 AU Szay 30.75 1381 15.01-18.00 U. 91U 36 AU 5088% 9.00 1381 12.01-15.00 71U 25 AU Soeay
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6.25 4381 09.01-12.00 71U 16 AU Sewar 4.00 4381 00.01-03.00 U. 91U 10 AU Sp8aL 2.50 13an

06.01-09.00 W. 31UIU 9 AU FoEaY 2.25 Wazlian 03.01-06.00 U. MU 2 AU 5088z 0.50

Ao % '

5.1.2 uamsdaszidayavinuafnisiuguatniisedudrguniniiudosaulay

A19199 8 AR TEAUTIAUARTIATUAYN N

NAUARNIAIUFUN W X FEAU
AN 4.37 Wniign
AUAN 4.28 wniian
NEANTIH 4.25 mm?izjm
5 4.30 wndign

'
a

91nM1597 8 TiruaARniIuauAlaesIn wud desuuuadvegluseivuniian Andurad

a v

4.30 Wiafia1sanlukfaz Ay WU AuANUIle Andureds 4.37 wWeRarsaunluksazds wuil Jendl

o
fal o v = v

AzLUURAEIINTEA Ao YinunsiuinFessulaulienusnasduau Jeaunsadenldaulaegnsgnees
5898931 f viruanusaiilailenieatuguainiiiausiudeseuladlilagdie viuawnsadilanay

SHUIAWN9 Nesugunudesaulallad wardenlazuuuaisdasiian fe vinuaiunsaidilowas

a

Uszgndldd osouladliidduddnussdriu dumuidn dadurnade 4.28 Wefiansanluwsazde

Y

nudn Tefiflazuuwad sandige Ao vinuganayn indamdu lunisidrldnudessulad sesawun

Ao wafgatuguamadaufanudusiauun ibiinuldsudeyariundeds viuliamuguluniswdadu

a

1509377 3UNN FAlesinee eniuguanknudessulal Tiiteus vewhuiu uasdeniazuuuadsesfian
Ao vinudflanuslusenieafivaunm vinulenuBuiiasuanilfsusansanudaiiv nguianssuvielnadves

wiouludeesulad uavaungfnssy AnduAiade 4.25 WeRnsanluudazds nuin defiflavuuuadsuin

ign fie vhwdnldnudessulatues s inselianuazainsings hishe sesaan fe Wevndinisnseauln

NaviruaRnAlun1sanludin wagiuinniu/dasguamEiuiessulad wazdendazuuuniodosiian

N ' a

Ao vihuausouansauAnmiuiulduldieuudeseulad

5.1.3 uamsanzidayanisiuianuiesniidefuirguaniiudossulal

Y

A19199 9 ARRETEAUNITTUIAUEES

ns3uanudesfiuanuasnse X SZRU
nsfnsedeansnsdessulailiignuasnvaisleiine 4.18 1N
FUAFVNINUINBEN LU DIWNTHETH FNTUANNY 99llduNaLYS0eNdunT1Y 4.04 N
Feovueglneiivinulsidin
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ms1afl 9 Atadssiunmssuianuides (so)
ns3uianudesduanuasnse X SZRU
doosulatguamuisedueatimsuddvinageduilnegldaulsiviulise Yuin 4.01 wn
doooulavlIutesmavesiian1dn anunsausndeyadauia dmsuidsinngmneg 4.23 N
94
ns3uianudsaieafudeyadiudn X SZRU
msgeufumIAesiE Ty WevinlduinisteaudgunimEiugeamng
3.84 an
soulatl
Foyavnansvidodosisy enaildeyainanann liiduFosss 4.22 )
msdeansiudennuyilinnudlananandeu linsefuussiiuivinuniands 4.10 Ol
nseenfunadns mndeyagnilameilevinuliusmssiuszuuesulad 3.65 )
#ooaulaifinnuidssgdlumstenieliuinisme ieatugunim dlsdarmdas 4.01 Ol
wazdnalunislidessulat
awsillalusnasnsmssnvdeyadiumannnsliuims 4.10 )
et 4.04 1N

M1507 9 MsFuianudesiifideduiaunmiiudessulatlaennswegluszivunn Aadu
ALedy 4.04 Fadefiansanseaziden wuin deseulatiiuvemiwedisndn auisawendeyadiud
dwsuidsdianguungldde Andudnaie 4.23 deyarnaiswiedenie) enalideyaiidanain ladu

1399939 ANRdY 4.22 MsfnsedeanInvdessulawilignuaenvaisladie Aade 4.18
5.1.4 wan1saaneideyaladudiudszauninisnaineaulad

A151991 10 Anpdesyauladudinusyaunianisnatneaulatlngsiy

Uadedaulszaunisnisnainoaulad X STAU
AUNERS O 4.26 Wnitgn
FTUITIAT 4.18 10
AUYDIN NN ITATMILNEY 4.28 Wnitgn
AUNTELETUNTNATN 4.27 mm?izjm
aunssnenANndudIun 4.17 170
Aunsliusnisduuang 4.19 10
593 4.22 1N
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PNEsNit 10 Jadedrulszaunamsnainesuladlaesin nud dazuuuiafveyluseduuin

a

Anluanade 4.22 deiansanluudagdmu wud 1) dundndos leesudazuuuaiveglussduuiniiae

a

AnduAeds 4.26 Weiarsanluwdazde wuin deyaviasineduguamiiuinuenainvaiglmdigy

fAzuuRAYEIan Tedadn Ao JUAMAUANALIRUATNN (WY BIMSIESL/KERS s vuNguA )

Y 9

g
fyUunmaneny Talnunasdeniiasuuundetosian Ao I3 gaziBeandniuginsuiiuuazgnies Aauaulds
nsaudeyanlaldliludiudeyavesdud 2) dusa lnesudezuuuadosyglusedvunn Andudiade

U

oA

4.18 Wensanluwsdazde wui dnanlidendeivanvaleiazuuuaioaan 589N fe 1AL IEaY
Tununmeesanie uardenilinzuuundsosiian fe siandndasiguningnnin1stenieITaunse

Foruemedu 3) dugeamninisindming lnesudezuuuedseylussdvuinian Anluerade 4.28

Tonasanluniazda nuin SauasaIntunISTREUAI LaLaILSLTUSNISIARaaA 24 F71u9 wasdiusnns

—

o
[ v & a v

Fadans 992911 Ao N1geRnkuUINa/IuleRlrldnuladne waslanuasAINveItURBUNISFITaAUAT LAY

v aa a A 1 a I a v oA

afiflrzuwuuadeesiian Ao JyUuuuiiulldnu danuhaulasasfagagndt saunsdiuinsdedudiisinss

Y Y

d a I

wagviaInuay 4) aunisdaaiunisnain lnesiuliazuuuiadeedluseauuiniga Aadurade 4.27

3
<

Fofmsanluwsiazde nui suwvumslavandudviedeyatnasiugunmuudumedidadanuiiauls
waviuasioiiazuuuidogeqn sesaan Ae dens dalensa/msuuesiinuaduniiwumeslunslawan
msduguain lidasduniseandidame wdaduriaunmengg sliiaulededu uasdefifazuuuiade
tievdign Ao msdaianssudaaiunisue wu flstulunisan uan wan uew Falan Wudy 5) funissnm

<, | v = a [ o a & ' N N ' v ! )
AU TUAIUR Immummuumaﬂaausluisfﬂuum AantduALRgey 4.17 LJJE]W’\]’Wim’]GLULLG]aZ%E] NUIN leI‘LJ’]

(% £%

Jayavesgnatluineunsvisedwtaliungauneulasueygniinziuuiadegean seawn Ae dnsudauleuiy
anududnmliegnsinau uardendnzuuuaiedesiian Ao nsliszuuinwianulasadedeyadiudives

anAn 6) aunisliuinisdiuyana laesiudazuuuaisegluszduuin Anduaiade 4.19 Wefiarsan

i = v

Tuusazde nuin nsfiuuazandseasiBendeyavesgnanltilusgnsfiuazasannudseriulaluguuuusingeg

Y

Wy wisuweslunsaeusenmaerudessulauiinnuldlagnd dn1sfnniuegiaue) lavuuuadsgn

o (%

5838931 Ae MslidayauuuzAsiulssInvSevtinvasndniugingnAdesnisuazsnisaunuineulivselv

Tuazidenlngnseiugna

T

5.1.5 uamslanzidayanissausumalulagnidedudrgunniiudessulal

A19199 11 Anadesyaunisseusumsidinalulagneiuauaineiunisdessuladlaesiy

nsgausunslfmalulagnieduguameinunsdossylay x AU
AunsiuusElevdanmsidau 4.26 nfign
aunssuianudglunisldau 4.27 1niign
suviruaRsonisldau 4.33 1nitgn
AuANuAlaly 4.28 1niign
52 4.29 wnilgn
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nM597 11 nsveudumsldimaluladnieduguaineiunied sesulavlngsin nui
finzuuuedvegluseduaniian Anduriads 4.29 WeRinsanluudassu wuin 1) fumssuduselond
1nnstdau Teesawidazuuuedsoglussivanign Andudads 4.26 efiansanluusazds wui
nsdsdeAudgunmvieniseandidanieniudeeeulavaelvusendanailuniseenaindiu fuanh
pgndufindufinsuuuadogean sesasn Ae nevaussmssnuALdean1svewfuilnaluyatag iy
azanaunglunisldnunaznsinfsiie lidesluifumaudlaglifigavmelidsnan wasdofidazuuy
aeesiian e Teyatnarsmasnuguamidliidenfudefivanvanedeamna uazfinnuusiugigs 2) fu
msuanudrglunisldan Tnesuilazuuuedseglussdumnniian Andurade 4.27 Weinsaunluusas
o wui1 viuflanudlalumsldaudueisifinsuuuaiogean sesasn Ao msiddsdeliigeendudou
msildanunionisidiidesoulatmefuguamiiie faau uazaziden uazdeiifinzuuuindeesiian
fio anansaiFeus wazvhanudlalddenues 3) Muiruadrentsldny Tnesuifinzuuuedeegluszdy

o LY

wniige Anluaade 4.33 Welarsanluusasde wuin Wussuuivivarde deain sindilliasuuueioasgn

=

sesawn Ae finstualuladunlfiieliiinusslovilugalanAtoyd dnsaunssuvegrasinaye uay
aonadastuaniunInitagty uastisnouaussaudeanslunssuideyaveavitu 4) Fruaudalald
Tnesaiinzuuuindeseglussivandian Andudads 4.28 iWeiasunluusiazds wuin viuduieeiv
walulad ilnFeusisnmsldonldnadilazuuueiogsge sesaan fe viwuannsadilouazussgndld

U aa o v 4w '

deosulaulmdniutinusedriuls wasvinuliununaglduimsfemenuavnmiiudossulal wassdaae
Tdnudududuusniiessansmdeyaiiesiuguamene uazdendnzuuuaiodesiign fe inudaunls

magldnufgiuiugunmrudeseulauselulusuanegsaiiaue

5.1.6 nan1sAazidayan1snagausUNRgIU

dwsudyanwalnlalun ezt laun

X, uNu VALARVIPUEUANAUANITILR

Xy wnu VIFUARN AU UAINSEN

X3 W VIFUARN AU LN AN TY

X4 Wiy mssuimnudssnesugunm

Xs uNu dulsvaumansranesulaifiunan i

X W dulszaumeniseanesulaunusa

X7 W dulszaumeniseanesulaun1uYTeI19InsINT MUY
Xg Ny dulszaunanmsnaineeulatdiiunisdasaiunisnaig

Xq WU drulsvaumansnaneeuladfiunissnwanudud s
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X10 W dulszaumemsnaneaulatsunisliuinsdiuuaag

Y Y MstaNTUWALLLAEN PR

AN5199 12 ANFUUsEANTanduiusserIneeUs ATl UNTIAT I8

fauds | X, X, X5 X, Xs X X, Xg X, X0

X, 1 706" | 6727 | 469" | 473 | 425 | 482" | 506 | 397 | .490
X, 1 7537 | 577 | 5147 | 469 | 5227 | 5137 | 4117 | 515
X, 1 5557 | 5797 | 483" | 5427 | 5547 | 4327 | 528"
X, 1 4957 | 5777 | 488" | 518 | 4727 | 543"
X5 1 6377 | 6457 | 669 | 561 | .645°
X 1 648" | 653 | 568 | 584"
X, 1 7697 | 624" | 682"
Xg 1 6537 | 726
X, 1 782"
X0 1

**a & o

lpdAgyneadanszau .05

NAs97l 12 wanrnduUszans anduiusseninadauusitdlunseensumeluladvnadiu
guan Ysenauluse 1) dimupdvinsinugunin loun suanudila anuddn dungdngsy 2) nsiuiaig
doamaiugunm uag 3) Jadudulszaunanismannoaulay TiuA Fundndos dusan futesmianis
Tag19U1e drunsdasunisnann d1unissnwanududiuds wazdunisliuinisdiuyana
wud fndsnnalufinnuduiusiuesgeiuly @enegluyis 397-.782) viselifin Multicollinearity sy

fiAnteendt 0.8 sunelviiinnisasidadeauuigmnilumsliasiginmsannsenvan {I3e3ahfmudsingiiun

¥Asieseiannesfa by
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Uadeiiinadenissaniumaluladnisdrugunmrinudsssulaiiv =
M319il 13 MsAasednnuannoetdmyaal (Multiple Regression Analysis) §2833 Enter
Unstandardized Standardized
faudsnennsal Coefficients Coefficients t P
B Std. Error Beta
ﬂ"lmﬁ 0.425 .139 3.069 .002*
puALla (X)) 109 .040 114 2.706 | .007*
AuANAN (X)) 078 044 086 1.775 | .077
ﬁﬂquaﬂiiu (X5) .057 .043 .063 1.326 .185
s3uimNdsamsuguam (X,) -.039 034 -.046 -1.169 | 243
AUKARN N (Xs) 064 039 070 1617 | .107
AUTIAN (Xg) 163 .037 .190 4.419 .000%
PIUBDINNAITINTINUNG (X;) 130 042 150 3.118 | .002*
PunITELEILNITRAIN (Xg) 129 .047 141 2.762 | .006*
Aunssnuadudui (Xo) .001 039 .002 038 | .969
Aun1sliusnsauana (X,o) 216 .050 250 4.278 | .000*

R = 0.834, R* = 0.695, Adjusted R® = 0.687, F = 88.596, P of F = .000*

T
o o ada

*udAyneadfnnszau .05

3INANT199 13 wadasIevidayanIsadevaNufgiunIsannesdmnam wud Jadeniinasenis

gousumalulagmaiugunmkudessulay laun 1) dunisliuinsdinuana (X,o) 2) A1u51A1 (X,) 3)

¥

FrutsIIMsIasIMLNe (X,) ) fhumsduasunmsaann (X, was 5) sauenandila (x,) sl sauuswensal
Uadeviruainieiugunin mﬁ‘ué’mmLﬁaqué’mqmmw uaztadedrulszaunmniseanesulal @wnse
saufunennsaimagoniumalulaBnisiuguamsiiudeseulat ¥esas 69.5 (R%=.695) leogeiiiuddy
eadATszeu .05 Tudelunasnduuseuitlilldiandnuilunsd

Tnefanun 5 dadefifnadenssonsumalulaBmaduguameudossulal uasdanuduius
fulufmmaieniu fudsideandiiusoaneslunsensaiiifian Feanuddutladefdmwaniniianly
mﬁaﬁlﬁqm fail Aun1siuINsdmyAna (X)) (Beta=.250) 51u31A1 (X,) (Beta=.190) AMUYBINNITIA
MU (X;) (Beta=.150) AMUNTARATUNIINAN (X) (Beta=.141) waza1ua11aid1la (X,) (Beta=.114) uaz
Slevhdudsiauaitsufuneinsel sdeuduaumsannosmyandusUuuuasiuuio 6l

y = 0.425 + 0.216 (X;0) + 0.163 (X,) + 0.130 (X;) + 0.129 (Xg) + 0.109 (X,)

aunsgUiUUATKLUNINSF UL

~

Z =0250 (Z,) +0.190 (Z,) + 0.150 (Z,) + 0.141 (Zy) + 0.114 (Z,)
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5.2 aAUT8na
IINNINAFBUANLAFIY NUTT TiFuAAN1anuganIn Lawn aruaudile duaseniseeusu
walulaimeiugunmeiudossulat ednedideddymisada annsnefmenalddel
viruaRmesugunn suauidile Wudsidestimslinnudiryfudldoueenads fafldazdes
finsidenldauldetegndes frdeuuulvuiiusslond dwadvieavegails msiianug ansndile uas
Gonldlndulutlagtu andiuldnauideiinu nduiredansadrladomifiugunmiiviaussiu
dosoulatldlnedie 1y FBnshens/Amaandwiin tastussgndlidiudinusesiiu uaganus

= a

Fouiasineg mefuguatmiudooouladldd dnnsuansnudniudugduldieuudeseulatl fanu
axnanTInts Wi ﬁﬁﬁmﬁiamqﬁmqmmw5Lﬁuﬂiﬂﬂ°uﬂasmu’mﬁia@éﬁ' ﬁﬂ’liﬂizé}:ﬂﬁﬁmﬁﬂuﬂaﬁmu
mssududin wu fnnsideniulssniuomsguamnndu/dusnsedulunisesnesntdanme Jeisunil
Sruudwsvlingudmnafanssousunsldmaluladmaiiugunmeudeeseulatiinndu aenadoaiu
nauiimseeusumaluladues Davis (1989) ldliaruddyseriruaivesld ilmAnanudleluinuni
uazngAnssuveflivimsfineuausiionsnszduandaiivineg awhliAenseensunayiuanlfinalulad
wqqﬁwuqmnﬁwﬂﬂuﬁaaauiaﬁ LagLUIARAYeY Zimbardo and Leippe (1991) find1vinvimuna@iidsenisld
mnefs anuddnfimels warddnmauludumslinumealulad nuansldnudoosuladduguan

o

HrelAnanuazanauislunisldon dmsananugen Ussndndunatuasmineinsde daiamun
faenndasfunan1site msznswrsenfumaluladldavdosrelfiAnusyloninienisiaounlaineg
uidyaea Fuferdestungingau faued ewudanudila weliAenslénumeluladfinetu s
dmeluladunld Swihlliudazyanafivszaunisalanuiuasinuzlunsldanuinfudndae ey

o a

anun1saitagUuilmaluladidundunumundy sauftenguiaogaiigiseidendunay Geny i
Uszaumsaflumslddesoulatidudsed Rnumdonmelulad Suiliiiausdissodossulay fimsiSeus
wazanudlafisimslunisldnu Ssaenadosiuuuifnves Kamonsupajinda (2015) naadsawly Gen-Y
Judunguidulaumieutuanuimiiveanalulad Johlidumesidndeidudomisnmsindedeansi
ddy aunsadlauaniouiooeulaiine WWakazsniiuazdenuguuesau Gen-y tududfivoududn
Tva 39lalonauiasfiazmanesld uonaniau Gen-y ufvlalugeiifnisasuulamsdsnuuasiasugia
Folumumuasdnvasfuslnadsuuadide (Pisanpanich, 2011) Inesfusnlddossulailunsdens
AudnFeiFouddeingg nndessulatinntu Ssdoseulaneulandenannvesaunguil

NNIedeUaNNAgIy Ui Jaduadulszauniamsnaineaulail laun d1usian a1ugeamni
N13399mU1E AIUNTARATUNITNAIN kazAUNITIIUINSdIuYAR dnaraniseausumalulagniswnu
aunmeiudeseulat sgsiteddymneadia anunsaeiuTenalddl

1. shusian aziuldingusegistimsliauddylusesmaeuinamnn fuszneunsieensi

a o

anuddgludedl lewniludafiduilnadaioliliuTadnsiue delu msdssiadesadimunean
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funmnmvesdudwidondn st Benetomsosulaifuilnafmemisiarldsaignaiinisdefetesms
du amnzanfuauamvsIrAndnet T5avenfidaiau iiteliiuilaninmsdadulaiiezlddoooulad
masuguawludiauszariu uasiiddarinliussneunsdesiinsuiuuse Swanndndusivesnules
agaualudusian wszdieteameeuladiiquisreudiuesy viaivlediinisuanldndiuan Sevili

Y a

Jusiandaulngfnsmdeyadiusan edeuiisunoudaaulaiiazdondeldauiuleddu fafy
mMsfvuanagnsiusIAIesiidiannseeniuuesgnandie Sadudmilsiawiliuilaadadulalide
ooulavmsiugunwludian aenndosiunuideves Panya (2019) find1131 MsfmunnagnsfusIan
Fosmilsfsnssonsurawfuilag dunu uasmneduannisaiutstudae saufsaisidunisdesanl
T ALAUAMNMUBIALAN WagniunsvaeuTIAYesguTilndiAssegiane (Khangket, 2010)

2. 9UYDINNITTNTIMUY f\]Wﬂmuﬁé’aﬂduﬁaa&J"mLﬁu’jwﬁuﬁnaaulaﬂﬁﬂawuazmaﬂiuma%a
annsalduinislanan 24 $alus uazfiuinisdndei a5 uaznannans mseenuuuna/Tuledli
THuldire uazdienuazainvesd unounisdsdodudn savsiisuuuuiiunldan uadlawasfgagndn
donAdafiuLIAnYas Khangket (2010) na1vin msdnvhiuleddesilawmiiansiine THnuie wazaieau
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A Study of Audio Description Producing Skills on Television for Blind
Kunlapat Kanjanaparangkul'
Abstract

Television Audio Description on television for blind people is providing essential visual
information to blind people watching television as well as other people. The production of Television
Audio Description on television began to play a role during the time of the digital transformation of
the television system and is in the process of providing access to information services to blind people
and which is not yet widespread in almost every program as it should be. The research aimed to study
the skills and operational processes of television audio describers to create understanding and make
the general public know more about Audio Description services. It’s a guide to practice as a narrative
audio describer for the general public. This research is qualitative research and used an in-depth
interview to gain insights into all dimensions of the study. The population and sample in this study
were television Audio Description production specialists with at least 5 years of work experience. The
results are that with Audio Descriptions on television since 2014, television stations have to change to
provide media services for accessing information to people with disabilities of all types. The production
of television was therefore carried out by personnel within the station. Working experience in audio
production can be summarized as follows: 1) Audio Description writing skills; 2) word and sentence
skills; 3) vocabulary and rehearsal skills before recording; and 4) recording and editing skills. These are
essential skills for developing an Audio Description production expert that requires constant practice

and expertise.
Keywords: Audio Description; Blind; Television; Audio Describer on Television
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Interaction Effect of Internal Factors Impact on Management Accounting Practices

Usage, Management Quality and Performance of Hotel on Koh Samui
Monta Aemsawas', Jakkravudhi Chobpichien?
Abstract

This study examined the interaction effects between business characteristics factor (V1)
and personal characteristics factor (IV2) on the management accounting practices usage (DV1),
business management quality (DV2) and business performance (DV3) of hotels on Koh Samui under
the contingency theory and signaling theory. The tool for data collection was a survey questionnaire
which can be analyzed for a total of 211 samples with a computer program by using statistics in
research consisting of calculating descriptive statistics and two-way analysis of variance.

The results found that the interaction effects between (IV1) such as the number of years of
operation (IV11), hotel star rating (IV12), number of hotel staff (IV13), and hotel annual income (IV14)
with (IV2) such as position (IV21), education level (IV23), age (IV24), and work experience (IV25) had
different positive effects on (DV1), (DV2) and (DV3).

The results of this research focused on the interaction effects - pure type between (IV11),
(IV13), (IV14) with (IV21), including between (IV13) with (IV25). This contributes to increasing
perceptions of business characteristics interaction with accountant characteristics as a factor in
business management that a manager signals to business owners/investors knowing their operational

capabilities and future business growth opportunities.

Keywords: Business Characteristics Factor; Personal Characteristics Factor;

Management Accounting Practices, Business Management Quality, Business Performance
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TUsunsutedananessfunssusanuaINITauesmuBRINEnN N WHNINIIAINBIISEAUNMSANYIYDe
wifnnuiduesduszneuiidrdylunisiuinnuaiunsavesnuies iy aefnsmasliauddy Tuseiu
nsAnwvesmiinanuiiledanisiutefnasuussansamaues uaginyinsussdulssansnmaulesedng
asiaveiflofmuaUszaninaveslUsunsuMs AL

NNINYUITAAYRINTITENAN nsoukaAnlunsAnwASaE waztadeivunnudisavesgsna
154453 (Lunkam, 2021) nsaduayuni1sandulaniegsiavequsnis (Siiwiwattanakul & Nitirojntanad,
2016) muﬁy’qmi%’uiﬁﬂwmwaqwﬂm’muazmﬁm (Chandler, 2021) annsauanslulivesauuigiuily
dmsumsneaeuideszing Tnedl 3 aufgndidesinnisnageu laun

Ex]

YANWULTEIUUAAANNANTENULTIUIN

q

De

FUYAFIUN 1: BnSnasiuserindadednuargsnadula
waneeiusian1sleen1sUfURnens U iitonsinnis s3ums 5 A

@

FUYAFIUN 2: InSnasiuseninadadednvargsiaduladednuaurdiuyanaiinansenuifesuin

q

WANFNSTUABANAINANTUTINIIANTTEIAY TIUVe 14 AU

@

AUYAFIUN 3: InSnasiuseninadadednvargsiaduladednuurdiuyanaiinansenui@euin

q

wANANSURDNTUSTRNAE 59N 1gsAY TIU98 3 AU
ad o a a o
4. 915ALUUNTIAY

4.1 Uszvnsuaznguiaegng

UszgnaifeuSuna Ae lsausuuunmzays Jmingsnugsond lnsuenuszainsesnilu 5 ngu
Usznsgos taun 159ususeau 5 A1 15aususedu 4 a1n 15aususedu 3 a3 15eususedu 2 a1 waglsausy
59U 1 a1 s aulssnaieay 444 Tsausy Bnsfuunvunnvesnguioiadaiuandunsdi
Usgrnsiisruauntuou (Finite Population) d1msuaiuifeatuildgnsdiuiunguiiogises Yamane
(1973) Fsldsruaungusegneiadu 211 feg1e udrduegnadie (Random Sampling) (Inefiadnny Tsausu

v

ludszynsillenaniazgnidoniviig fu nsguaziinededszynsimuauaziinisiiavingiu)

4.2 Baswusiuswdoya

foyalunsidonfidasAunusudoyannguimsdunstyTuasnisiu giansdhetnd woy
iy Buimsfistunummsliisudamamstydie msdanislunmstauiauammsuimsianisgsiaves
an1uUsznaunI1sgInalstsuuunIzaye tnefiisn1siusiusudeyawuuasuniu (Questionnaire) way

wuudun1walielasasne (Semi-Structured Interview) (lagnisnldlunisseynsldisug iannanstnydiie
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nmMsianslukuugauan) laun 1) nsdun1waluuudanesa (Face-To-Face Interview) 2) n1sdrsaalagld
wuvdauny (Questionnaire Survey) wag 3) n1sd1513eeulaulaglediud (Online Survey By E-mail

LﬁmmnamumizﬁgﬂLauiimw’m COVID-19 vinnlssusuUa F9ldn1sds2997nn150an
LUUAeUA1Y (Questionnaire) wazwUUFUA eI felATIAS1e (Semi-Structured Interview) 99nA15§UAWeS
WUUAIRBca (Face-To-Face Interview) lalugiafiousuinas 2562 faAununius 2563 Lagndsann
Usgniansesrvimualuaaiunisalanidy 3ddnisdrsivesulatlaglddiud (Online Survey By E-mail)
Tnen15ds Link 289 Google Form n1e8iudunsdruianizdiuiivinainnisdrsialaslduvuasuany

(Questionnaire Survey) Fsladnurunguitagaisdu 211 e (Ineidanaingmnaviuvasuaiuiiu

4

a v

UImseunsUnyduasnsiiu gannisinedyd wartdnUyuims) Yseneusieg Tsaususedu 3 a3 31w

e3>

196 foehs @Aadusosay 92.89) wazlswususzdu 4 A S1uau 15 Megs @Aadusovay 7.11)
winnaninquiegaiiianizlsususeau 3 A1 uag 4 A1 1991n51897U9849 Kongcheep (2020)
maalsswsuinIzayes o lasunad 3 we. 2563 dumeayeidu 1 ludaauiesdfiedszaulanfifitedsndud

IntuNguveIrIEeAUn.A. 2563 Iwruigrduiaumadinzayeananuutauludiufeuivia-

D) alle

fueu s1zl30weswInsnMsvesiunisunsseuinueslisalain-19 dnali u duhoudueisu w.m.2563

q

fnvieadiemianilneuaginsnadinlulssusuiniinizayedsyann 315,000 aumiitu anaslulidsingi
70-80% lawisuiuUnauntiil sswsuiinnlunizayeneneuaieselaionggusn1en1skiuueInuLe
wagiilenuegsenlagnisandadiuntnaiuas waransadiina e alitnvesietvilneluimes

WAZLINNNALTILTUVDIAULBILNNTY Fetinviasienv i lnedenfivnldunaduszsiu 3 917 wag 4 a2 399inli

v co a )

TsawsusrAudanandanaladniiunisedls wenant dadiuvedlsaususzAudnddns warsedvuulumeaye
9193¢dlldunntn fdnauliifiu 30% vesdruiulsawsuianualunizaye wiinlugie 3-4 Yikuuaed

v
v v W Y a = '

159L5UTEAUANTTIS wazseauuulaliusA1TuInTu weduduiesinAlulaRinTuwuuLInuie Weosain

o Y a

lswsuszauanddas wazszauuuilaliuinslunizayedusuuuiaesadlidnuuiesinliduinidn
diednsmsidnindevedlssulunzayeasudiemilulng. 2563 Alanudululdneziinats g Tsausy

Plianusadundalalnusnisiamely wiRnagivatglsausuiiadaliusnisiuln.a. 2563

4.3 Fmsianzidaya
wdosfiomsmiurmdeya Tuneuusn Ao wuudumueilaseadna (Semi-Structured Interview)
Lazdunausiow o quaa‘ummL‘“uaﬁﬁnﬁmu;ﬁu’%msﬁmmiﬂ’m%ua:miﬁu d3nn1sehednd wavidndnd
U3 Mnulunuudunivaisdasiaiuaziuvasuandsdsaldiaundunudeyainissunsud
mmgamazﬁmwmﬁm%m (Ahmad, 2012; CIMA, 2017; Turner et al., 2017)
mafnwadiliBminngideyafelusunsuremianoidiagy Tneldadalunsidossd

oA

4.3.1 NMSAUIUAIEDANTTAIUI (Description Statistics) Tawn ALady (Mean) hazAndouuy

a va

11M357U (Standard Deviation) (@111350@nw1318aziden (1) 3n1suiAnaievensiaenldisuiuiinienis
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a wva v

answasanvaslademeluninansznusansTdBURURMIN5UYY

v

UBion153nnis (2) /MIMANRREYRIRMAINNITUTNTINN1TEININATITITUS UM sdyBiivenis
InN15 wag (3) IBN1INIALABVINITUTTARAFNTINIIGIAY (@msafnyiiiu@inain Aemsawas &
Chobpichien, 2020)

4.3.2 MTAATIERAMURUTUTIURUUEDINI (Two-Way ANOVA)

'
P

AM5IATITIANULUTUTIUNS AT NS NavesiUsiU 2 1 Tumsiaidu Nominal 5o Ordinal

AinasasnUsniy Ju1nsIady Interval %39 Ratio FUTUNI1 N15IATIERAMULUTUIIULUUEDINY

a a 1 @ [

(Two-Way ANOVA) disuiuunisnageusvonasiusenintladednuarssiatudadudnuugdiuyana (Jade

v

anwaurgsng x Tadudnuazdiuynag) il
Ho: Laifidvswasiusenindadudnuargsiwasladednuusdiuynna

H,: fisvEnaTiuseniladednuvargifanarlafednuardiuynna

o w

Tun1simseianuwlsusIuaTnadaudnsnasiy (Interaction effect) neuinfldudAnyniaana

£

v
Y a a [ =

5okl ndnSnwandnaaedddidnswasiy wansndnsnandnivasadudaszainiu d18nSwandnsiaaeail

dndwasan Aagviliauddylunsfinundndnanananiosasly
5. HANTIULATAUTIENA

5.1 HaN15998

[
[ = o

nsAnwAsIlinanITITen N IngUszasAveensITevan il

aDmLaNTIUUN (Descriptive Statistics)

adAdanssaun FeUsznaudie A15ovas (Percentage) ANLady (Mean) wazeAdiuideouu
11A3§1U (Standard Deviation T4#1g011 5.0 wagnsUszidiunaiidrdylasusnmuinguszasdnmsifoaded
fisastoluid

5.1.1 nansanudadednvarssiauarUadednvardiuyanavedlsusuuuinizae laua

v
v

(1) wansAnwdadudanuargsnavedlsusuumnzaty UsNguaninisei 1 aeil

A19199 1 wansduiukasATavarveadadudnunrgsne (N=211)

Jaduanwaissia (IV1) U Soway

uulvasnisaiueu (IV11)

® Uaunins5 Y 50 23.70
e 5.109Y a2 19.90
® 311111 10V 119 56.40

33U 211 100.00
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A19197 1 wansuukazASevazvesdadudnunirgsia (N=211) (sie)

Uadeanuwaigsia (V1) 31U Sowaz
32AUANIVDILTINTY (IV12)
o l5alIusEiu 3 AN 196 92.89
o  T53ususzdv 4 am 15 7.11
374 211 100.00
FUUNTNUVDLIMTY (IV13)
e pynin 10 AU 26 12.32
® 10-50nAu 117 55.45
® 31111791 50 AU 68 32.23
374 211 100.00
selauszarUvaslsauwsy (1IV14)
® dpunin 5 auumaed a4 20.85
® 520 duuveel 92 43.60
®  11ANTT 20 AU MsY 75 35.55
374 211 100.00

9119137997 1 wudn Sruruduesmissiiunu (V11) uinige ldua snnda 10 U Aedudesay
56.40 syfuANvetlsILTN (V12) 3nnfign loun Tssususesu 3 an Andufesay 92.89 Srusumiinauues
Tsausu (V13) snndtga lowA 10-50 au Andudesay 55.45 uagselsuszdtvedlsausy (V14) sniige
1w 5-20 duumnsiel Anlufesas 43.60

[

(2) nans@nwladednuurdiuyARATeERaULUUABUNY UTINYHARIANTIEN 2 Gl

M990 2 wansuiularA1serarvesladanuurdILUARAvRNERaULULABUNY (N=211)

Uaduanwazduyana (1IV2) U Soway

fuvidanting (IvV21)

e JuImsmunisUnyTuaznisiiu 34 16.11
o [HansieUnd 139 65.88
e UnUnyIuInig 38 18.01

3 211 100.00
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Swswasauvastasennsluiiiinansznusen1sldisuf iR snsteyds =
msafl 2 uansdiulazAndesazvestiafudnvazdyaravesireuLUUaaUAIN (N=211) (o)
Uadeanwauzduynna (IV2) 31U Sowaz
e (IV22)
® LWAYY 34 16.11
® LAY 177 83.89
3 211 100.00
sEAUNTSANET (IV23)
e GniUSyaed 46 21.80
o USgws 118 55.92
® anhUTynn3 a7 22.28
3 211 100.00
a1 (Iv24)
e tauni1 30 Y 31 14.69
e 30-407 123 58.29
e 41-50Y 57 27.02
3 211 100.00
Uszaun1sallunmsvineu (IV25)
e dpunin 51 17 8.06
e 5_15Y 127 60.19
o 16-25Y 67 31.75
3 211 100.00

N a

911015199 2 wuda duvdantdi (v21) sniiga laud g3nnisdieyd Anduiesay 65.88

7

e (IV22) innige Town wendle Andusasaz 83.89 seaunisfine (V23) uniian laun Ysayans Andu

$owaz 55.92 91y (V24) unfign laun 30-40 U Andusesay 58.29 uazuszaunisallunisiiau (V25)
wndign teun 5-15 U Anluiosaz 60.19
5.1.2 Han13AnwIN1SEITN1 U UM 5T T NeNI5IN1T AMAIMNITUIITINNITTIAD way

o

MsussaRadsInNgIiavedsasuumnIzaye Inwielull
(1) namsAnwnslETU U3 Uy

Fiton1sIANTvelTusUULME ALY

£
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a wa o Ao

A13199 3 affFmssauitaznsUsslunaiiednszauatadeinediun1slIsu Uanensdydienis

o

N3

nslA5Uf RN sy Britennsdanas (DV1) Mean (S.D.) | n1suUaAMNY
DV11 s1gau: nsldszuunsAnsunu (N = 180) 3.08 (0.47) THduassam
DV12 s1esiu: nsldszuusulszana (N = 198) 336 (0.52) H9unssnsn
DV13 s1edu: n1sldszuunsusaliunanisufunenu 3.64 (0.76) SAIGH
(N = 160)
DV14 s1edu: nsldszuvatuayunisdagula (N = 130) 3.51(0.77) SAIGH
DV15 sediu: n1sldnsdyditenissanisidanagns (N = 3.83(0.73) SAIGH
162)
DVIT s2uvia 5 d1u (N = 211) 3.39 (0.56) Hfuntensn

MNe5197 3 Tnaeidlilunmsudannumneidiodassduanadsreansligufdanimniniyd
\lomsdanseenilutaiesialdil 1.00-1.49 muneds liregldld; 1.5 -2.49 mneds ue WWads; 2.50-3.49
mneie Wduafins: 3.50-4.49 vuneds 14Uew: 4.50-5.00 naneis 14Uosun wag wuin DVIT S99
5 fu (N=211) fAedeveuinvasnisld 3.39 (6duntins1a) Faszneudae dadufi 1 DVI5 s1edw:

nslinsUgTien1sdnn1sidanaens (N=162) firaieveuwnvenisty 3.83 (14uee); a1dufl 2 DV13 918

o w o

su: nsldsruunisUszfiunanisuioaanu (N=160) fidadsveuiunvosnisly 3.64 (fuse); drfui
DV14 ey msldszuvativayunisdadula (N=130) fanedevouunvesnsld 3.51 (fuse); drduil 4
DV12 5188nu: msldszuusuUsyana (N=198) faaasveuwnvosnsld 3.36 (4ifundins); way dreui
5 DV11 Tedu: maldszuumstndunu (N = 180) fduadsveuavesnsly 3.08 (Hiduadias)

(2) WaNsENIAUAMNNTUTINTIANT5IAIINNSTEIE MU FTAMan sty Titenisdansves

lsausuuUMITaye

A19199 4 adATanTTNN LYY sTEUNAEIN SEAUARBELAEINUANNINNTUTMTINNT5INAINNT MY

WBMsUf AN sUyBienisinms (N=211)

AMNINAITUINITIANTTTINR (DV2) Mean (S.D.) nswlannunug

DV2T 52u%e 14 §1u 3.95 (0.50) fAuAINUNN

q

R399 4 TinaeinldlunisudannunuieiednseiuatadenedafuaunmMnsuInIsInng
33n991nNskABnsUJ IRV TyBonsdanisvassausuvunzayseandutiairealul 1.00-1.49
nunede daunmidegfan; 1.50-2.49 nuledls daanindes; 2.50-3.49 vu1gds dauninuiunany

@

3.50-4.49 MU18H9 AAMAINUIA; 4.50-5.00 NU1EDT AMAINUINTAR WazWUuI1 NMTUTEETURANAATYVeq
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DV2T 253093 14 914 fiAade Wity 3.95 nM1suUaninumung fie AN INUIN (@13150ANWIANAINATT
UImsdnn1sgsnaliuseniuia 14 A1 disinen (Aemsawas & Chobpichien, 2020)

(3) HAN3ANYINTUTIRAAN5INNGINIVEILTUTHVWN T ALY

M151497 5 adfdanssawasnsUssidiunaiiiodnszauaadeieaiunisussanad15aniegsia (N = 211)

NNIUTIANAFINNGIND (DV3) Mean (S.D.) nsulanumang
DV31 5186U: N5USTANAGTININGINIAIUAITRY 3.24 (0.89) finsiAulalsiasuutag
DV32 s1e6nu: msussauadnianiegsialilydu 3.44.(0.75) fnsiaulalsiwasuutag
n131du
DV33 5186u: MIussauadaniegsianiugsia 3.18(0.93) finsiaulalsiwasuutag
Tsausy
DV3T 59uia 3 &1u 3.29(0.78) fnsiaulalsiwasuutag

ne397 5 Tnasinldlunisuarnumneifiedasefuredsvesnsussanadiisanisgsfaves
T5eusu9nn 5@ uTalugas 3 Vitnuan @w.a. 2560, 2561 wag 2562) sontfudaasesialud 1.00-1.49
nuneis dnsiulpanasegldudiAy; 1.50-2.49 nuneds dnsaulnanas; 2.50-3.49 wuehs dnsiauls
Lidsuudas; 3.50-4.49 muneds dnsiduladfiad; 4.50-5.00 vaneds ﬁmmﬁulmﬁluﬁua&mﬁﬁ’aé’wﬁzy

waznudn n1sUszillunafidAgued DV3T N5UsTaNad1L59119g37a 590919 3 Ay JAnademiifu 3.29

a

@nsiulaliasuuas) FsUsznoudie drdudl 1 DV32 1esu: sefuveansussanadifaniagiialaly
fumsdu fanedomiatu 3.44 @nsivlnldiasuntas); aaeudl 2 DV31 s1edu: JEAUVBINITUITAHA
dusannagsfasunisiu Taedswindu 3.24 @nsidulalivasundas); way ddudl 3 DV33 1edu:
syiuvesmMsUsTaradsansgsiasugsialsausy danadeniiu 3.18 @nsAulaliasuutag)

5.1.3 nansnsaadeudvnadausznintiedudnuasgsiwuarefednuusdiuyanaiidnanseny
G]IE]ﬂ’lﬂ{ﬁ%mﬁﬂaﬁa'ﬂ’mmﬁ‘lj’iy‘*?jLﬁ@ﬂ’ﬁ%J@mi ANAMNTUSNIIANI3IRA waznIsUTsaRadIsanegsia
VoIlIUIHUUME ALY

dmfvadanlflunsmeaeuanyigiunisite fie niATIERnLLUTUTIULUUADINIS (Two -
Way ANOVA) Ingilnnamsnevesinge (munmil 2) Usziamveadvanason (mun1ndl 3) uagnsnauaniug

ANSANEDH (MUANSIN 6-A151T 9) Fatl
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Auusd

#52 (IV)

answananvasladednuarvesssia (V1)
utresnsaiuegy (V11)
SEAUANITRNLTILTY (V12)
FUIUNLNUYDLTIUTY (IV13)

s18lausyanUvedlswsy (V14)

answananvasladednuwasdiuynana (1V2)
St (v21)

-l (IV22)

-S¥AUNIIANEN (IV23)

-01g (IV24)

-Usgaunisallunisyinau (1IV25)

Ausm

4 (DV)

oA

n5lEAsnsUURnensUydiivenisinnis (DV1)
-S¥UUNISARAUYU (DV11)

-5¥UUsUUsznu (DV12)
-sruunsUseiiunan1sujuaau (DV13)
-syuvatiuayun1sindula (DV14)
-mstyBiemsdinmsiBsnagns (DV15)

52093 5 §1u (DVIT)

ARNINNTUINITIANFINA (DV2)
5% 14 Fu (DV2T)
NNIUTIANA5VEIgINA (DV3)
-AUN158U (DV31)

allaisinunistu (DV32)
-AugINalseusy (DV33)

57073 3 §1u (DV3T)

AT 2 ANUNUNEVBIRIEBIUNITANWIASIH

fiu: Aemsawas and Chobpichien (2020)

(2) UszLanveadndnasiu (Type Of Interaction Effects) & 4 Uszlan (i 3)

[

&
NU

dnSnananinameswlsny

dvSnavanlifinasafiwlsnny

anSnasiuluiinasafuusnu

UseLnni 1

Usenni 2

dnSnasuiinanafUsany

Usenni 3

Jseunni 4

A 3 Uszanvesdrsnasau (Type of Interaction Effects)

fiun: Faudaaunann Type of Moderator 9849 Baron and Kenny (1986)

Uszunnil 1 As dnsnananiinanofiwlsny wadnsnasivluinasnediusniy 3en31 None

wansdnSnandnisaaddiidnsnasiy Inednsnandniassdudaszainiu

Usenni 2 Ao anSnavanluiinanasiu

Homologizer wansindvisnananisansluisndnasiuy

Uspny wazdndnasiuldiinanediwusniy 138071

Togdnswananilifinadafiulsauadiondatu
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241

Usennil 3 e dnSnananinasnafmlsny wardnsnasiuduanasiikusnny 158n31 Quasi wand

nswandnsaesiionsnasiu Inefinnuddglunsanwiatiounialudninandn

Usginn? 4 s nswananliiinaneafmuusmy kadnswasuinanafmiwlsay 158031 Pure kand

dVENaNaNNsaRsllLasvisnasmintu lngaziinlinudiaglunsdnwsvisnandnaniovasiy

A15199 6 wansradnsAtaiflagldnisinsiziauuysusiuasmisluninsvdeusvinaiunguil 1

sevinladednuarging Ao winlvesnmisaniiuanu (V11) Auladednuaediuyanaii

0]

@

g

wUsnu 3 ngu laun nsldisnsUfuiiniensTa@ienisdnnis aunmnisusmsianisgsie

warnIsUTIARAdsaNNNgsAa (N=211)

A F U249
Variables
H1: DV1T H2: DV2T H3: DV3T

V11 0.701 0.789 7.828**
V21 1.002 1.111 1.728
IV11*IvV21 5.015** 4.129%* 3.084*
R Squared 0.368 0.111 0.316
Adjusted R Squared 0.343 0.075 0.289
ULNNYDIDNTNATIY Pure Pure Quasi
V11 3.211* - -
V24 6.107** - -
IV11*IvV24 5.367** - -

R Squared 0.450 - -
Adjusted R Squared 0.429 - -
ULNNYDIDNITNAIIM Quasi - -

Note. IV = Independent variable; DV = Dependent variable. * p < 0.05, ** p < 0.01.

1NA15199 6

Usenaumig Usenni 3 Ae

o

DVNTNAVANUNAN DA I

U UAAURNICHNAANTVDINTITATIVABUANYAZIUNTTIVNYN

a v o

& a a ] oA
L‘U‘L!’e]‘Vlﬁ'Wﬁﬁ’JllﬂEjll'Vl 1

UsANY Wagdnsnasiinanafiwusniy LSen31 Quasi

13U 2 auyfgiu loua Bndnasinsenintediuiutvesnsaniiuenu (V11) Ausduniamtii (V21) lkass

MIUTTRNAdNSINNNGINT T3W9I9 3 A1 (DV3T) fueny (IV24) Sradenisldisnisufifmenisdydients

I9N15 53U 5 o1u (DVIT) Usennil 4 fe nSwandnluinasasuwdsay widnSnasiuinanafkusany

5807 Pure 91174 2 auyfgu boud nswasiusenitediwiutvesnisandunu (V1) Audundamiig
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o oA

(V21) dnason1sldiensuianen1sUaBinen1sdnns $9u9e 5 a1 (DVIT) kazAMnIMNIsUSmIianTs

<

g3l F298 14 Fu (DV2T)

A13199 7 wanaradnsaadalagldnisinsignaiuulsusinaemislunisnsiaaeudvsnasiungun 2
seninaladudnuaggsna fe seauaivedlsausu (V12) fuladednuugdiuynaaniliedinusni
3 nqu oA N1slEIENsUTAnensdy@iiien1sdnn1s AnAIMNISUSIMIIANISEIA kagnIs

UssauadiannegIna (N=211)

A1 F U949
Variables
H1: DV1T H2: DV2T H3: DV3T
V12 3.007 - -
V23 9.853%* - -

A13190 7 wanaradnsaadalaglinisinsieiauulsusinaemislunisnsiaaeudvsnasiungun 2
sgninsladudnuaggsne Ae seauanivedlsausu (V12) fuladudnuugdiuynaanilsesiuusnim
3 nau tawn nslEIEN1sUURNInsTBien1sdnnIg AMAINNITUTIITIANITEIN Lagns

UsTaNadsamegIne (N=211) (se)

A1 F ¥99
Variables
H1: DV1T H2: DV2T H3: DV3T
IV12*IV23 6.447* - -
R Squared 0.171 - -
Adjusted R Squared 0.155 - -
ULV IBNSWATIN Quasi - -

Note. IV = Independent variable; DV = Dependent variable. * p < 0.05, ** p < 0.01.

e

v ¢ a a

M99 7 T wandanznaansvesnsndevanyAgiunTedudninasiunguin 2

A a

Usenaumig Usennil 3 Ae ansnavaniinasasnUsniy wagdnsnasiuinasaskusniy 1580791 Quasi

a '

w1 auyigu loun andnasiuseninseauaiveddsis (IV12) AusgdunisAnw (V23) dinasensly
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M15199 8 wansradnsAadflagldnisinsieianuuysusiuasmisluninsiaeudvinaiungud 3
sevieladednuaessia fie Iwtundnauvadsusy (V13) dudadudnyusdiuynaanisesii
wUsnu 3 ngu laun n1sldisnsUfuiiniensTa@ienisdnnis aunmnisusmsianisssie

warnIsUTIARad5aNNNgsAa (N=211)

A F U249
Variables

H1: DV1T H2: DV2T H3: DV3T
V13 2.599 1.970 1.750
V21 1.831 5.037** 3.850%
IV13*IV21 10.199** 45.813** 3.766**
R Squared 0.246 0.567 0.195
Adjusted R Squared 0.216 0.550 0.163
ULNNYDIDNTNATIY Pure Quasi Quasi
V13 - 1.036 2.197
V25 - 2.960 0.589
IV13*IV25 - 3.482* 69.219%*
R Squared - 0.158 0.548
Adjusted R Squared - 0.129 0.533
ULNNYDIDNTNATIY - Pure Pure

Note. IV = Independent variable; DV = Dependent variable. * p < 0.05, ** p < 0.01.

91NM13991 8 4 wansangnaNSIeINIINTINARANL AT TS uBninasaungud 3
Usznouse Useianil 3 Ae Svswandnilnadesuusniy wazdninasudnasdodnusniy 3endn Quasi
F1uu 2 auyfgtu 1iun SvBwatausevinediuundnnuvedlssy (V13) fuduwmisnid (v21) fiuase
AMAINAITUTNITIANITTINT 5214 14 F1u (DV2T) WAZNITUITAHAALTININGSAA 524 3 ¢y (DV3T)
Usziandl 4 de dvdwandnlifinadofuusniy uidninasinfinadednuseiu 1Fonin Pure $1uau
3 auyAgiu LA SvBwatausgniteduundniuveslsausy (V13) fusumdsnind (v21) Suasenisld
Frsuftinanistydiienisianis s 5 §1u OVIT) fuuszaunisailunisyieu (v2s) duase

AMAMNNITUTINTINNNTTING 530919 14 U (DV2T) wagn15ussaradniiannegsio 5o 3 éu (DV3T)
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M1357199 9 wansnadnsAtadflagldnisiesieiauuysusiuasamislunisnsivaeudninasiunguil 4

a P 1w

seninaladudnuaegsia fe snglauszdntveddsusu (V1) Audadednuazdiuynnanidens

]

wUsnu 3 ngu laun n1sldisnsUfuiiniensTa@ienisdnnis aunmnisusmsianisssie

warnIsUTIARad5aNNNgsAa (N=211)

A F U249
Variables
H1: DV1T H2: DV2T H3: DV3T
vVi4 2.024 17.934%* 3.211*
V21 0.235 2.779%* 1.287
IV14*IvV21 10.145%* 52.396** 2.721*
R Squared 0.447 0.694 0.333
Adjusted R Squared 0.425 0.681 0.307
ULNNYDIDNTNATIY Pure Quasi Quasi

Note. IV = Independent variable; DV = Dependent variable. * p < 0.05, ** p < 0.01.
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S| 1%
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v
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wanE 19U BN13 NS URN1NT TR TNENI5IANTT T3N3 5 Al egelitudAgnisadfnszau 0.05
uaz 0.01 FeaonransiuUITenaUntnt Astl Ahmad (2012), Lopez and Hiebl (2015), Marc et al. (2010),

Prihastiwi and Sholihin (2018) wud1 vwnssfandvwalrgnindinasenisldisnisufianienisdiinents
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a a
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(2010), Lopez and Hiebl (2015), Marc et al. (2010), Prihastiwi and Sholihin (2018) Wu11 any¥uedIU
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FUYAFIUN 2: InSnasiuseninadadednvargsiaduladednuauzdiuyanaiinansenuileuin
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wudn dndyiinansenuildauinsenisiiulauaznisegsenvegsna Accenture (2014) wudn suvantiiin

= ' 19} 2 ' a A a
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q

v
a a a a =% P
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HAuduiusidauInsenineseAuauivewEuIng aAnududeuresnsinaulaninisaain uaznisldnada
e sUyd Aunsussanadsaniegsia
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Instructions for the author

Journal of Management Science, Suratthani Rajabhat University

The purposes of publication

1. To promote and develop the management science in the forms of articles and quality research
which is following the journal scope

2. To promote the product of the quality academic works on management science

3. To contribute the knowledge of the articles and research for using on the instruction, research and
as well as improving the skills of teachers and students

4. To be the channel for disseminated management science knowledge

Period of Publishing

Journal of Management Science, Suratthani Rajabhat University is an annual published journal.
There are two publications a year release during January — June (It will be published within June.) and July

— December It will be published within December.).

The articles of Management Science

There are eight majors in Business Management (Marketing, General Management, and Human
Resource), Financial and Banking, Business Computer, Logistics Management, Communication Arts,

Accounting Economics and Tourism Management.

Type of Articles
Article, Research Article, Review Article, both Thai and English

Acceptable Articles

1. The articles submitted for consideration have never been published anywhere before and not
submitted for consideration during the publication in another journal.

2. Articles proposed for publication from April 9, 2021, it will be reviewed by the editorial team
and presented to experts by Peer Review, at least 3 reviewers will consider each matter. The experts
who review the article will not be affiliated with the same person as the one who submitted the article.
According to the Office of the Higher Education Commission's announcement regarding criteria and

procedures for considering appointment of persons to the position of Assistant Professor, Associate
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Professor, and Professor 2021. Articles that will be published, it must be approved by experts before
publication. The decision from the editorial team is considered final.

3. The author must agree to abide by the conditions set by the editorial team of the Journal of
Management Science, Suratthani Rajabhat University. Authors must allow the editorial team to make
final corrections to the integrity of the article before publication.

4. The Journal of Management Science will not accept articles. If the article proposer does not
comply with the specified conditions.

5. The proposed article is published in the Journal of Management Science, Surat Thani Rajabhat
University must be an article that has never been published or is currently being proposed for
publication anywhere else. If the editorial team finds out or the author wishes to cancel publication
of the article. The author of the article is solely responsible for expenses incurred from the operation
of the Journal of Management Science, Suratthani Rajabhat University.

6. Articles that the author references in the article should have been published no more than 10
years ago, except for referencing a concept, a theory comes from the owner of the concept or that

theory.

Copyright and copying

Copying text or content from other sources without any references constitutes a serious
violation of academic ethics and connected to the copyright infringement under the Copyright Act,

1994. If there is any litigation arises, the author is solely liable.

Components of the article

1. All articles must have Title, the author’s name, Abstract, and Keywords both in Thai and English.
2.The author’s name must specify the academic status (if any), position, workplace, email, and
telephone number on Footnote both in Thai and English.
3. The Abstract is not longer than 300 words and 3-5 words for Keyword both in Thai and English
4. Content
4.1 Academic articles include:
- Title of the article in Thai and English (Title)
- Abstract in Thai and English (Abstract) must not exceed 300 words.
- Thai and English keywords (Keywords) from 3 — 5 words
- Introduction

- Content (Text)
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Summary (Conclusion)
Reference documents (Reference) APA 7 format both in the article and the list of

references at the end of the article. All must be in English.

4.2 Research articles consist of

Abstract both Thai and English are an introduction to the research problem and
objectives, research methodology, results, research limitations, and policy
recommendations. Based on the results of the research and specifying how this
research is different from previous research or what is the value of this research?
(Please specify no more than 300 words and specify from 3 - 5 important words)
Introduction is a description of the concept. The origin and importance of the situation
linked to the research issue and the reasons for the research study on the issue.
Objective

Literature review and conceptual framework and hypotheses (if any) (Hypothesis). The
literature review identifies the research's conceptual framework as well as theory and

ideas obtained from reviewing research were used to create a conceptual framework.

**The researcher must conduct a literature review to show how this research differs from research that

has been studied before, along with making a summary table to show the origin of the idea Theories

that derive variables according to the conceptual framework**

Research Methodology specifies details of the population, sample group, sample
selection, sample size, research scope, variables, data collection, analysis, and
interpretation of results.

Research results and discussion are reports of research findings respectively. The steps
of the research are clear and follow the research objectives and assumptions. If the
findings (have many numbers or variables, tables should be used) and discuss the
findings with reliable references.

Summary of research results is a summary of research results arranged according to
objectives along with linking research results to recommendations that lead to
utilization.

Feedback must include recommendations from research, suggestions for further

research, and policy recommendations.
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- Acknowledgments, if any
- References in APA 7 format, both in the article and the list of references at the end

of the article must be entirely in English.

Preparation of manuscripts

1. Articles consist of :
a.  The research paper length should not over 35 pages on a single page B5 paper margin by 1.5 x
1.5 cm and insert page number on the top right every page (except the first)
b. The academic paper length should not over 25 pages on a single page B5 paper margin by 1.5
x 1.5 cm and insert page number on the top right every page (except the first)
2.Use TH Sarabun PSK font, 14 pt., 1 cm. spaced
3. For various equations, use TH SarabunPSK font, 14 pt.
4. The content of each line should be arranged neatly to the left and right by setting the distance

before and after the line is 0 pt. and setting the line spacing is single line.

Details Font size Format Type
Title (Thai) 18 centre bold
Title (English) 18 centre bold
Author’s Name 16 centre bold
Position, workplace, email (Footnote) 12 left normal
Abstract 16 centre bold
Abstract Content 14 centre Normal
Keywords 14 left bold
Topic (not numbered) 16 centre bold
subheading 14 centre bold
Content 14 centre normal
References 16 centre bold
Table name (specify on Table) 14 left bold
Figure, picture (specify under Figure, picture) 14 left bold
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Image Preparation

1. Al letters in the picture must be large and easily readable, clear, and not smaller than the
letters in the story.

2. Every picture must have a number and caption under it. The number and subtitle are
combined. It should be no more than 2 lines long.

3. The line drawing must be a black ink line. Photographs should be in sharp black and white
and contain only necessary details. For beauty, leave 1 line above the picture and 1 line
below the picture caption.

4. Pictures must indicate the source of every picture according to the format specified by the journal.

Writing equations
1. All equations must be numbered within parentheses. and in correct order. The equation
number must be positioned along the right edge of the column.
2. Leave 1 line above the equation and 1 line below the equation.

3. Every equation must be reconstructed. It is not copied from a document or research paper.

Creating graphs and tables
1. The characters in the table must not be smaller than the characters in the content. Using TH
SarabunPSK font, 14 pt., without borders left and right.
2. Every table must have a number and caption above the table. It should not exceed 2 lines.
3. Leave 1 line above the table and 1 line below the table.
4. Graphs and tables used to report data that are related to each other or as sets of large
numbers to be easier to understand and more systematic must be created. It is not copied

from a document or research paper.

References
To prepare for raising the level of management science journals. Surat Thani Rajabhat
University in accepting assessment into the ACI. We would like to inform you of the requirements for

writing reference documents in APA 7 format as follows.
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In-Text Citation

Style Message Page Behind the Message
One author surname/(year) (surname,/year)
Keller (2008) (Keller, 2008)

Two authors

surname/and/surname/(year)

Svendsen and Lober (2021)

(surname/&/surname,/year)

(Svendsen & Lober, 2021)

Three or more authors
*In the case of 3 or
more authors, enter only
the last name of the first
author, followed by et

al. from the first *

surname /et/al./(year)

Ary et al. (2018)

(surname/et/at.,/year)

(Ary et al., 2018)

Citing information from

secondary sources.

Sumame ! /year,/as cited in/

surname?,/year)

Arnett (2018, as cited in Claiborne &
Drewery, 2020)

(surname!,/year/as cited

in/surname?,/year)

(Arnett, 2018 as cited in Claiborne &
Drewery, 2020)

References from

interviews

Abbreviationmterviewee's name
/surname’terviewee /(nersonal

communication,/month/day,/year)

B. Khongkon (personal

communication, February 11, 2018)

(Abbreviationintervievvee‘s name
/surnameneievee /nersonal

communication,/ month/day,/year)

(B. Khongkon, personal communication,

February 11, 2018)

Citing information in
cases where the author's

name is not available

“Title,”/(Year of publication)

Preschool Prep (2010

(“Title,”/Year of publication)

(“Preschool Prep,” 2010)

References to more than
two sources are listed in

alphabetical order.

(Embretson & Reise, 2003; Marveldeet al., 2006)
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References
Style List of references at the end of the article
Book Surname,/First name abbreviation./(Year of publication)./Title/(Printing
One author ///////mumber)./Publisher./URL (if any)
Keller, K. (2008). Strategic Brand Management (3rd ed). Prentice Hall.
Book Surname,/First name abbreviation.,/&/Surname,/First name./(Year of
Two author ///////publication)./Title/(Printing number)./Publisher.URL (if any)
Svendsen, S., & Lober, L. (2021). The big picture/Academic writing: The one-hour guide
(3rd digital ed.). Hans Reitzel Forlag. https://hansreitzel.dk/ soeg/the-big-picture-
(i-bog)-i-bog-53615-9788741280615
Book Surnamel,/First name abbreviation1.,/Surname2,/First name abbreviation2.,/

Three to twenty
authors, enter

everyone's name.

///////Surname3,/First name abbreviation3.,/Surnamed,/First name
///////abbreviation 4.,/Surname 5,/First name initial 5.,/Surname 6,/First name
///////initial 6.,/&/Surname 7,Initial abbreviation 7./(year of publication)./
//1////Title/(Printing number)./Publisher./URL (if any)

Ary, D., Jacobs, L.C., Irvine, A. K. S., & Walker, D. A. (2018). Introduction to research in

education (4th ed.). Cengage Learning.

Note

* In case the year of publication does not appear, enter (M.P.P.) or (n.d.)
**In the case of 1st printing, no need to specify the printing time.

*** |n case the city or publisher is not listed, enter (M.P.T.) or (n.p.)

Electronic books

with DOI numbers

Surname,/initial name./(year of publication)./title/(printing number)./publisher./

///1///https://doi.org/DOI number

Jackson, L. M. (2019). The psychology of prejudice: From attitudes to social action
(2nd ed.). American Psychological Association.
https://doi.org/10.1037/0000168-000

* In the case of electronic books being published in both hard copy and digital form.

Please specify the name of the publisher according to the book format*

Articles in hard
copy/electronic
journals that do not

have a DOl number.

Surname,/initial name./(year of publication)./title of article./name of

//1////journal,/number of year(number of issue),Page number.

Jones, K. (2018). Trust in consumer-to-consumer electronic commerce. Journal

Information and Management, 45(2), 88-95.
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Style

List of references at the end of the article

Articles in electronic
journals with DOI

numbers

Surname,/initial name./(year of publication)./title of article./name of
/7joumnal,/number of yearinumber of issue),/Page number./
///////nttps://doi.org/DOI number

Herbst-Damm, K. L., & Kulik, J. A. (2015). Volunteer support, marital status, and the
survival times of terminally ill patients. Health Psychology, 24 (2), 225-229.
https://doi.org/10.1037/0278-6133.24.2.225

*In cases where the original DOI number is long and complex Authors can choose to

use a short or long DOI*.

Electronic journal
articles with article

number or elL.ocator

Surname,/initial name./(year of publication)./title of article./name of journal,/

//1////number of yearinumber of issue),/Article/article number./URL (if any)

Burin, D., Kilteni, K., Rabuffetti, M., & Pia, L. (2019). Body ownership increases the
interference between observed and executed movements. PLOS ONE, 14(1),

Article e0209899. https://doi.org/10.1371/journal.pone.0209899

Articles in hard
copy/electronic
journals, special
sections, or special

issues.
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