9613
ANYINITINNG
N IMNYIAY TV F3184) 5511

Ul 12 aduil 1 unsAu —Tiquiey 2568

GUET)
4
%N
UNAUIRY
UJadedunmisdianisiuiinisvisaiiganiinadenisandula 1
Wrsufanssuimuanvasiinvisaiisavdngludmianen
WIANS iNFUTENINT, AUNNING Ui auYy
KUININITIANINTIUAUATUNTDUNLIYUBY FAIVAUIIEITIA DWNDNTUEN 21
Jeningsnug sl
avy &vduing, werd gusla, Andns laesuns
nsiauAnenmnsianisnisvie el laeyav: nstlifinwiuvdwisunedazniuiiy 57
AUAYNE 91NaNNNNTY JMINaNTITl
AfUTEN WnumeN, AdlAT) Sygunsana, wosal gadasin, Uiy fumaus
NBYNSNITHAITNITNAINVIIUNEWIDANEUTIHUNIN NIAANET SIUGIAIA 85

Janingsnug ol

759y Uaonyan



q a13uey
Journal of Management Sciences, Suratthani Rajabhat University Vol.12 (1) (2025)

d15U8y (si9)

UNAMNIIY (6iD)
Impact of Hotel Frontline Employee Attributes on Consumer Impression: 111
A Conjoint Analysis
Nutchana Perkleang, Wuttinan nantawong, Supawan Saebao, Sanit Srichookiat,

Apinan Aue-aungkul, Wannaporn Boripan

Uadeniisnswasdegsnauinisdionmseaulayl naenisunsszuinvaslsafatialaia 139
Talsun 2019

swyegasal 19meeiAa, ging) 15eisena, 15w fnle

nsiaziesRUsznauldududneninvasinamanludswingsvan 169

nOUAI FUNSHINBN, TR FUNTHINBN

4 a o e‘gol Y v Y a a (3
nsvauiunaaiaeiuiUandugnuTesayuruvausinaluBwidiyd 187

UMY TUAITINY, WaeeWsIL aouUgINe, AIgns wiansseaal

Tunasannganuniauvasnugaluiualstudgnisiuasuruiu 223

N13UINT09ANTYARRINAABNITUTUITNULUUAG DI

YINT Usyaunag

wumemsufladgmanumenamaasugialnefidiusauves 251
nguATadneInEAINIHHAANdIaNnasdeanaaldvasUszndlny

Wy 1Wheves, A5135 ewilen, Tuiady wad,

ulud Asisee g watd, Wasuns inysyae
nsdanguiuilnanutladediulssaunsnanafiianswaranisinaulade 277
saudlniuuuLunae3

897l A9I9slanal



a13uey

213E1TINYINTAINNT UNNAINBGEUAE 1845511 U 12 adull 1 (2568)

d15U8y (si9)

UNANIRY (50)
N19YNgINITULAZANUETINRITA Ndsnasanssausumalulaghdvia
vagiingsnssundviaiuastudndlunsannuniuas

WITAUIW) LAAQUWAG, USRY andniue

mdeszianulululdimaasegadaniveslassnsgninadndislsafoudaaies

quiing iaileshulszys

Auuzdmiuideu

a

FHUNMENTIAUANNIITUIUNANY

q

303

325

349

37



