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The Relationship between Board Composition, Corporate Governance Score, and
the Quality of Risk Management Reporting of Listed Companies from the Stock
Exchange of Thailand (SET) in SET100 group during the COVID-19 Crisis

Rojana Khunkaew', Thammachart Tripipat’, Watthaporn Othong®, Chayanit Promputkaew®,

Sakulkarn Meemark®, Muttanachai Suttipun®

Abstract

The board of directors is a crucial component of the business, which leads to the good
corporate governance and protects stakeholder benefits both inside and outside. The objectives of this
study are: 1) to examine the differences in risk management reporting of industry groups and; 2) to
investigate the relationship between board composition, corporate governance rating, and the quality of
risk management reporting of listed companies from the Stock Exchange of Thailand (SET). The
population and samples are listed companies in SET100 during 2018 to 2020. Descriptive analysis,
independent sample t-test, ANOVA, and multiple regression are used to analyze the data. As for the
results, risk management reporting has continued to increase and there are significant difference of risk
management reporting between industry groups. Finally, the study finds a negatively significant
relationship between audit committee, female board committee, board committee meeting frequency,
and risk management reporting of listed companies. The results of the study are particularly useful in
reviewing and modifying the requirements of the company's board of directors in order to have an
effective corporate governance in terms of risk control, internal control and auditing financial information

which will create sustainability for the business.

Keywords: Board Composition; Corporate Governance Rating; Risk Management Reporting;

The Stock Exchange of Thailand; SET100 Group
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Lﬁmmmgm WINAL 2983.58) AIUTBLAANHIALIBIAMLNITUNTUTENNUN ANRRETBITIUIUNTINNT
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PUWIAVDITIND 25.06 1.56 28.97 21.95
anumanIalunvimls 8.28 6.27 28.37 -15.05
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213813INPINTIANTT UN 8 HUUN 2 (2564)

ANMNTNNREITN I AWANHUEYDIALNIINATTY e
3197 3 mMyATsEayaBINTINYaIMILLTIANgN (da)
auls anan Sauay
JAfmysznaveslsalaia-19 1 2561-2562 178 66.667
1 2563 89 33.334
Rk 267 100.000
UszLnngammnss INEATURZDINIT 27 10.113
nNIIU 42 15.731
FUANARINNTIN 6 2.248
aFIMIIUNTNS LAz a4 45 16.854
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wanniwduazamananning (n.a.a.) Insfarsauazeendmadiudynisdainonulszdd
Ell woulnadiduuyy 56-1 One Report (The Office of the Securities and Exchange Commission, 2019, pp.
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@]a'](ﬂ“lﬂaﬂﬂiWEJLL‘lﬁ\‘lﬂi$WlﬂvLYm

AN 5 @139 LLﬁ(ﬂG’ﬁ’]%'Juﬁ']I@ ULARYU DI BITBNITANIANULFITIUUNAN umju AAFIRNIIY

T 2561 — 2563

. IWIBANARY
s
2561 2562 2563

2ARUNIINNHATURZAINIS 4216.11 A777.77 5512.22
2AFINNIINNITN 6317.64 6647.85 8632.5
2AFINNITY §u@‘ﬁq@1 FRNITY 6891 6759.5 10655
2AFINNITY IR IYLAZNBRING 4049.46 4312.46 5146.4
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A1397 5 AT ILRAIIIWIRA LALLRALVBITILIIUNNTIAN IRV FLITILNGN uﬂq’uq@lmvﬁﬂﬁu

1 2561 — 2563 (dia)

5 S ade
s
2561 2562 2563
9ARWNITINLINS 3278.38 3375.16 | 4919.44
gammnITunalulal 3957.85 435857 | 4937.57

A1319% 6 ANINNAFOUAMULANGINIZTHINTZALUNIINBINUBMITIANIIANU Lﬁﬂdi:%’hdq@ﬁﬂ%ﬂii&l

Ay AR dawdimoiun | F Sig.

DARNNITNLNBATUALNAT 4835.37 392.473

2ARINNIINNITN 7199.33 542.653

2ARUNIINAUAIIAIANTIN 8101.83 1172.851

2AMWNITNBRIMYUAZABET 4502.77 370.815 7.808 0.000***
DAMPNITUNITNENNT 4580.30 323.100

2ARINNIINDINT 3857.66 329.279

gaswnIINmalulal 4418.00 745.873

o

NHNELAG *** WUNTZAURBRATYT 0.01

AN 7 A1IINMITLRAINITIATIZRANVFUNUTILA I AN BIALNITNNTUSENLALNITININUMITIANS

anuFssvasusEnanzdouluamenanningurisdszinalng (Panel Data Analysis —

Random Effect Regression)

AWNINNIIIN PIMNITIANTIIAMNLE LS

aauals
Coef. (sig) t
Aaafi -7822.50* 1,66
NUIUAUENIINNNT 59.58 0.66
NUIUAUZNIINNTATIIRAL -769.26** -2.10
ATAENITUNILWART -2767.67* -1.75
mmﬁilumiﬂi:qw -175.39*** -3.56
MIVAOUALNIAINALQUARINT -60.19 -0.07
ANULELITEIRINS 3034.64*** 2.91
PUWIAVDITIND 611.55** 2.97
anuaansalunvinmls -2.76** -2.04
Dfflada-19 1496.11%** 8.24
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AN 7 A1TIMILRAINITIATIZR ANV FUNUTILAINIRN BIALNITNNTUSENLALNITININUNITIANT
anuRssasusEnIansisuluaaranannsngurstszindlng (Panel Data Analysis —

Random Effect Regression) (¢i8)

o @Immwmﬁﬁmwumsé’mmsmwLﬁlm
el
Coef. (sig) t
ﬁizLﬂqumﬁ’]%ﬂ‘ﬁN Included
R Square 0.3996
Chi Square 0.0000
Observations 267

T
o

WHNBLIAG ™, **, * WUNIZAUTEEATYN 0.01, 0.05 UAZ 0.10 ANWAIAL

ﬁa;&amnmswﬁ 5 wxadliiAnIINIIIBIIRIIIsan sanaEsslusenineg 2561 — 2563
ﬁfﬁﬁmuﬁ'}mﬁ’]mmﬁl,ﬁ'wfuasm@imﬁaﬂunﬂﬂajuq@mﬁmm mimiiediensianuuandssiuun
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ANULANEINWaENI TR ATy T,@ﬂmjuqmm%mwﬁﬁmsﬁmmmﬁ]”ﬂmsmwuﬁmlmzﬁugdqﬂ Ao
qmm%mmﬁu@‘ﬁqmm%mm (mm?imvhﬁ'u 8101.83 @) Eqmmﬁmwﬁﬁmimzmulmzﬁuéwﬁ'q@
MUAAL fa gAFINNTINUINNT (FLafuwihiy 3857.66 f)

PNMIANHINLIT SwIntasnmenIIIMT LT anuFuR i a1 B9IHNITTAN IR ULEL S
IﬂUwamiﬁﬂﬁm%ﬁmamnNamsﬁnmmnmiwummismnﬁudau‘tmﬂuaﬁmﬁwumwé’mw”uﬁ
LB ILINTEAINIT U BIA T NITA M TLAZM TN LIUMTIANTA LT WAQHAUBINNNTALEY Seta
and Setyaningrum (2017, pp. 40-41) N&1791 LHBIIINIIHINDBIATLNTINNTIIUINNN finsnuqu
miﬁ?'@miﬁﬁ‘ﬁrumylﬁmzmUmm%'uﬁmau%qazﬁwvlﬂgj%msswmunw%nwmmLﬁﬂaﬁﬁﬂizﬁﬂ%ﬂww
NNTw nILsaIANNAaARTnaINRaN YU ﬂizLﬁuﬁﬁ]zmmaﬂWumﬁ’wﬁu Felinraafulalung
5189MN133AN1302 0L E 89T w4 U (Dominguez & Gamez, 2014, pp. 124-126) udagnslsfiau
Hasibuan and Auliya (2019, pp. 85-88) uTHnIzyi1knamenIaniIsdiznaunisdadulalunis
Fifinam aaiznssumaasdaslifswisdadunssagulasslifsrnalumssarineunadn doinlu
s sdufineauanuides asenssunslisensadian fausnle s msﬁﬂmﬁﬁmﬁmﬁ
sunfgIumsfnmn il H,

Tsufvinuiwinamenssunsanagey Sanudayludiaudanimonunissanisana
\Fe9fiszau 0.05 I@slNamsﬁﬂma%ﬁ@mmmamsﬁﬂmmnms‘nummﬁmﬂiiumusl,myluaﬁmﬁwu
AN NU T ILINTE RN IUIUA TAENITUNITATIVROULAZNITINLIIUNNTIAMIANULFL S IMANATBY
ANUTALES Al-Maghzom, Hussayney and Aly (2016, pp. 157-160), Saaria Abdullah et al. (2017, pp. 89—
91), Saaria et al. (2020, pp. 281-285), Alshiraha, Alshirah and Lutfic (2021, pp. 431-434) N 81291

WasanamenssunIanagauiwwinn saslunsdifivenudainuazonuidsimaunning 39
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vldgulalumsd fidemdfiussinsniw dstudsdanznssunisanaseunininlng Sevhliamam
PBINMITILINUMNTIANTIANLELIG DU (Abdullah, Shukor & Rahmat, 2017, pp. 89-91) ugiagglsfiana
$wIuBIAMENIIANIATRaL Ingdu A llmunsniaszaussmInenunissanisanuiesld
(Mukhibad, Nurkhin & Rohman, 2020, pp. 5-8) st msﬁnmfﬁaﬂﬁmawﬁgmﬁ H,
santTasuluSesvasdadunssumanandgs namsaneluaisinuidassamsnfanuian
T B I8 LA aNNITNLITUNITANIAMULFLINIZAY 0.10 FIATINUTINAUNANITANHIINNTNUNIN
arsunsuiulngluefafinuanusunuiiInInTEniIR A IUNTIIMTNAR PIUAZ NI BUNT
ﬁlﬁmimwﬁim (Al-Maghzom, Hussayney & Aly, 2016, pp. 157-160; Hemrit, 2018 pp. 534-539; Bufarwa
et al., 2020, pp. 533-535; Kiflee & Ali Khan, 2021, pp. 144-150) 91N&NNENIAIIAUASINARI BN LN
nalAifayadn YinwemMIReas anudarmynisdudns g uaztszaumsmilunsyhauinannransds
fansiaztaslinissarinenunsansenuiesianuluselannisdn (Kiflee & Ali Khan, 2021,
pp. 148-150) LL@iiuﬁﬂyuﬁaﬂé'uwudw f U3 EnaN LU LN LA TN AT IZR I IFATIUNTININ LA
mjjmasmﬁ’]ﬂmumsfﬁ'ﬂmimmL?ﬂaaﬂwaﬁﬁﬂéwﬁty (Ahmada et al., 2015, pp. 606-608; Seta &
Setyaningrum, 2017, pp. 40-41; Ararat & Sayedy, 2019, pp.12-19; Rahardjo, Bagun & Amalia, 2020, pp.
2596-2597) lawfimilidaayin wimsusuasuliluaniznssunsdanunamnuatonanaza NI
ﬁ%’uﬂ‘gasm"’waamﬂﬂﬂLNUﬂﬂiLﬂﬁﬂuLLﬂaaamwgﬁmmﬁmaau’%ﬁ'ﬂlu@liﬁvlﬁ wanainlalduyadn
ni‘mmSL‘wﬁmﬁmnﬂm:ﬁﬂizﬁﬂ%mwhmiﬂﬁﬂ"ﬁmuﬁwhﬁ'u (Ararat & Sayedy, 2019, pp.12-19)
Faiu M s G aTauNGgud H,
mnmsﬁnmwudﬁmwwﬁlumiﬂszﬂqwaaﬂm:ﬂﬁumaﬁmwé’ww‘"uﬂ%aamiami‘swmums
FAN1IAMANFBINTEAD 0.01 6‘1?\1wamiﬁﬂum%ﬁ@mmﬂwamiﬁnmmnmiwumuwsmmwﬁ'sul%ty’
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Online Marketing Guidelines for One Tambon One Product Via Facebook

Kewalin Angkananon', Thanom Howongsakul?

ABSTRACT

Online marketing is an important tool for selling goods and services nowadays, especially those
that are not yet as well known as they should be. The objectives of this research were to: 1) compare
trust in making a decision in shopping between Facebook business pages and Facebook personal
pages; 2) develop guidelines for online marketing of One Tambon One Product (OTOP) via Facebook
pages that matches consumer trust; 3) compare the evaluation of the creation of the original Facebook
Page and the new Facebook Page, and 4; evaluate the creation of a new Facebook page. The sample
groups were 1) 468 people who have purchased online or OTOP products; 2) 30 Facebook page
development samples; and 3) 30 page evaluation samples.

The results showed that most respondents trusted more in buying products from personal
Facebook pages than from corporate Facebook pages only if they know the owner of the personal
Facebook pages. If a customer does not know the owner of the personal Facebook profile, they will trust
shopping through the corporate Facebook page instead. The trust in product quality, safety, and delivery
of products between Facebook corporate pages and Facebook personal page were significantly different
at the .01 level. The evaluators were more satisfied with the new page than the old page in all issues
with a statistical significance of .01. Most of Facebook page creators were satisfied with the use of the
guidelines in an overview at a high level in all aspects. The results showed new knowledge in
comparison of trust in purchasing the OTOP through Facebook media. It is also a guideline for
entrepreneurs of OTOP products to apply in the development of Facebook pages for promoting their
businesses. There are results confirming that the experiments on creating a Facebook page according

to the guidelines developed by the researcher can be applied at a high level in all areas.
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Mean N Std. Deviation Std. Error Mean
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Marketing Factors Influence Tourism Decision In the OTOP Tourism Community

Nawatwithi Floating Market Saphan Kong, Suphanburi
Kamonchanok kongkrut', Saiphin Pantorng®
Abstract

The tourism industry is one of the main driving forces in Thailand’s economy. Therefore, goals
are set to drive the country towards improving the quality of life of the people and create sustainable
happiness for the community. Therefore, a research study was conducted with the objective of studying
the decision-making towards to OTOP inno-life communities at Saphan Khong Floating Market, Suphan
Buri province. The sample group was those who came to travel in the OTOP inno-life communities at
Saphan Khong Floating Market by using the random sampling method, collecting data from 400 tourists.
The methodology of this study was quantitative method by using Independent Sample T-test, F-test,
One way ANOVA, Pearson’s Product Moment Correlation and Multiple Analysis Regression. The results
of the research found that marketing factors and customer relationship influence tourism Decision-
making towards OTOP inno-life communities at Saphan Khong Floating Market, Suphan Buri province,
are product, because the products sold here are chemical free; place, because Saphan Khong Floating
Market, Suphanburi province has convenience transportation; and customer relationship creating
together with communication management with statistical significance at 0.05 level and influencing factor

was effective at 76.80.
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Decision-Making

Corresponding Author: Kamonhanok Kongkrut

E-mail: Kamonchanok.palm0892600161@gmail.com

' Master student, Faculty of Business Administration, Master of Modern trade business management, Panyaphiwat
Institute of Management E-mail: Kamonchanok.palm0892600161@gmail.com

2 Dr. in Master of Modern trade business management, Panyaphiwat Institute of Management E-mail: saiphinpan@pim.ac.th



213813INPINTIANTT UN 8 HUUN 2 (2564) 505

T238N19N13Aa1ANNINDNARBNIIAAFR N DI NEIY

1. UNW

gamwnswrisaisndunildluidsidylunstuedewassgisludszmalnefiaongld
sninresfisrrlnsediseaiiies qmmmwmiﬁauﬁmmaaﬂizmﬂ%ﬂufl 2563 LA Ul
ptaTIas iunaninanfinsznssmsriesifisauazinaduindowiansIned19g aunusAaes
winonuiiotesudine awwlpuisfveulidensumslwnsvasdiondueissfolunsanni
wmaauavesT el (Ministry of Tourism and Sports, 2020, p.19) 1A a1l wuanlunswa wIaI w13
vieafiragsdoiios wasrhiifannudidu

launsumIna Tl nﬂﬂlﬁﬂﬂiﬁwﬁugLLamaaﬂiw‘mumﬂvlmmﬁuﬁuﬁaﬁtymﬁﬁ@%u LR
fasn1saausuasuluuegnseanica 20 § vesigurandaszmouidugudnarsningluiuns
a‘?ﬂaaﬁﬁm”@mi‘mﬁﬁﬂmmLﬁaai”wwﬁamaé'aﬂu aanNUHABNAN LAannzae e laldunlszson
v;ﬂnmmuaﬁ"mwd'sﬁaLLazLﬂuﬁm gaandaInunlouie Ussinalny 4.0 ﬁmiﬁmuﬂqmmam‘duﬁu
qwﬁuﬁmtﬁ'm OTOP Windf aait

ﬂaqm‘ﬁ 1 LﬁuﬂizﬁﬂEmwmsu‘%msﬁ'@ms"gwﬁuﬁauﬁm Im"xgmuﬁauﬁm%ﬂmﬁmﬁ'ﬂmﬁ
LLazai”ﬂaqmva@TaﬂNﬂ"aﬁu

naqwﬁﬁ 2 w"'@umLLa:Uﬂi:ﬁummgwuwﬁmn”m%m:u’%mﬂwgmmﬂmLﬁm lagauduazusms
luﬂgwuﬂaaLﬁm"l.@i”ﬁ'umiw”@umuauﬁuQaﬂ'ﬂ

naqﬂﬁﬁ 3 daLa'%wmmm@LLa:L%awIﬂaqiﬁam‘wiauﬁm Taginriasigtuvisafisauas
sudmIiTIaveIauluguTy

qu%uﬂauﬁ'm oToP wiaid muldlasems Insfien dediu FuAUNILALN I M IR TUTY
nenTenmalnsdumanoiietuieaaudszmaldiduldaadsoriad suas daas 98w ilugnms
w”eumqmmw%ﬁmﬁﬁmaoﬂifz‘*m“ﬁu LLaza%ﬁammqﬂnashaﬂ"aﬁuslﬁl,tri"qwﬁu Jastunislgdnanindrunis
vasflvasdszne snszdvnasgindsnaliszmsuiandw fnoldfududemavoadsluguuni
sraunInsassuinraniiedldagneasuases ﬂiz@jummgﬁaﬁadﬁuvlﬁaam (Department of Community
Development, 2019, pp. 2-5) ﬁ'a%i"ﬂqmamuﬁlﬂuﬁﬁﬂmﬁaﬁmﬁmiﬁauﬁmuﬁaﬁi:mﬁvlﬂﬂvl@i"«i"ﬂvli”
LLa:ﬁamuﬁﬁmLﬁm%mn%mﬂgmmﬂﬁﬁfﬂﬂamﬁaﬂﬁé’wﬁaﬁdmmLﬂm‘iimi"@qwssmq%'

nwlﬁmiaﬁumqkwuaﬁgmavlﬁa‘i'ﬂmﬁaimamiqwﬁuﬂaaLﬁm OTOP w3070 ﬁiw‘swgmmu
myriaafisr IS luunssasinondoanin 15w n1sMeaiIunaIsIsNe N1sMeaisnFITausITa
mavieaiendedsziaemans mwiamﬁsu%aag%’nﬁ MBI NgIVaInuTOLAK mwiauﬁmﬁaqmmw
Lz IMadisIuwIKa YA ﬁﬁ'}LmLmdaqmumw”@umqmmw BNIZTAUNIAIFINNRAN U OTOP
siangldldiuauluguon a%’mmnmﬂmané’nmimaa‘qmmfu Mufsaulugurwendufithunddiu
sawlumvaafiswuudaiioesse (Ministry of Tourism and Sports, 2020, pp. 27-33) ﬁl’mfagaﬂv\‘lﬁvm
NaIN a”?aymﬁuﬁamméﬂﬁ%yLLazlaﬂwaluﬂwsw”@uuwsiayamaaamuﬁﬁauﬁmLﬁaﬁnmmméfaams

Y9 INUNNBINUILATRINITOADLRUDS LAATIANANNADINT ﬁﬂmﬂ"«afﬂ”ﬂmdmimm@mnmjuﬁfﬂﬁmLﬁm



508 219819MN8INTIANTT VN 8 VN 2 (2564)

Journal of Management Sciences, Vol.8 (2) (2021)
nanrang iﬁnmﬂaﬁbmammm@ﬁﬁﬁw%wa@iamié'@ﬁuslwiaaLﬁm**quiauﬁm OTOP wi@3d
aaatinaznld FInTagwITIey3 Lﬁaﬁwwamﬁﬁ'ﬂmLflu‘*ﬁ”a;‘Jlaflﬁﬂusluqmuvlﬁﬂmuﬁaﬂ'sm@Taami
ya9inraafian s'suﬁaw”@umﬁmmwiauﬁmqwuﬁuﬁ’wuazu’%nws LRIURIIANIATNAIBAITLINNT
samImMIvaafisivesaaainaznnleds WAIAFWITOULYS Vl,ﬁamal,ﬁugﬂl,l,uu ATIANUANGBINITVD
wnvieaigafidenunriaadorluaaaiiazmnulds dudlosddaduofudlunsvauwgifiazesn

antaslanaI TN yaa Y la NN

(%} 4 a o
2. ’)quﬂizﬂdﬂﬂ’li‘)ﬂﬂ
2.1 Lﬁaﬁnmﬁﬂﬁsﬁmﬂi:‘mnimami‘dﬁ@iani:mumiﬁ'ﬂﬁﬂaﬁauﬁmiwgmuvia\iLﬁm OTOP w339
AMATIREWIULA {i‘im”ﬂqmimq%'

v

22 Lﬁaﬁﬂmﬁﬁm”ﬂmammm@Lmzmsu’%mim’]ué’uw”uﬁ’ﬁ'ugﬂ MNUBNTNRAINIIAARWLAYaILNEI L%

=

qwﬁuﬁauﬁm OTOP WIA3D ARIATNEZNIWLAI PINIAFWITALT

q

3. MINUNIBITIWNIIN UALNIIUURIAA LAZANNAFIHNITIVY

3.1 NMINUNINITTBNIIN

3.1.1 uwAAuAzN B A st el sErnsenans

Kaewrattanakul (2014, p.7) lénan291 ansmznisdszonimant nunofs ansmzduyaaa
vl %ai’@mni@gaeﬁ"ﬂuﬁhm V% 918 ANUNTW STAUNMIANE a1 TnuazTy lddaldan

LLmﬁ(ﬂ@Tﬂuﬂi:‘mnﬂﬂumwﬁﬁlﬁ%ﬁﬂmimmLﬂum@; Wuwa nafe NOAnIINEI9 G B89
wwﬁl,ﬁ@%umuLLsau”aﬁ'umﬂmauanmm:@ju Toufanuidaiin qﬂﬂaﬁﬁqmauﬂ"ﬁmwi:mniﬁ
wanengniu adiwgdnTsufiuaneneni G'fiaLmeﬂuﬁ@ﬁmaﬁumﬁﬁmju&aﬂu (Social Categories Theory)
284 (DeFleur & Ball-Rokeach, 1996, p.27) ﬁa%mﬂvﬁdwwqﬁﬂiiwaaqﬂﬂaLﬁ'mﬁaoﬁuﬁnwmzmd6] P84
yananIaanunIlEmInImaad

5 va

nnnIdnmuwifauazngejaiulszmnimaaigisoauisnagdlain yaaandansm:

U q
o

mMadsznImaasiLaneninu azﬁwqﬁﬂimﬁmﬂ@mﬁu Gﬁaaﬂwmzmaﬂiz"mmmm%mauwiaza_qlﬂﬂa
aztaznavludis e a1y nIfEnw anunIwaNIs 913w wazmald FesnwaraIng? wlinadony
U3 M3daay %aé’nwm:mmi:mmmami(f':a:ﬁwa@iamm”@ﬁulwaoﬁfﬂﬁauﬁmqmuﬁamﬁm
OTOP win3d aaasinazwiulds WIAFWITOULS



213813INPINTIANTT UN 8 HUUN 2 (2564) 507

T238N19N13Aa1ANNINDNARBNIIAAFR N DI NEIY

3.1.2 umAauazNgeifiieadasnudmlszanmansaaia
Kotler (2016, pp. 600-616) lana1331 eudszaunnansaana (Marketing Mix) #anefis aaudsng

mmmﬂﬁmuqﬂé’ %au?ﬁ'ﬂlf’ﬁi’wﬁmﬁamm_lauaamwﬁawal’«ac%m%’umjmﬂmmﬁ Usznavay
w3asiiadaluil

1. HAAN WK (Product) RaNBd E?}aﬁl,auam’mgjmmLﬁammaula 139U NTLTWIennT
u’%Iﬂﬂﬁaﬁmmﬁﬂﬁgmﬁ"ﬂﬁﬁﬂﬂ’nuﬁawalﬁ] (Armstrong & Kotler, 2009, p. 616) Usznausiefefaunis
Idunzandalale 1iu n3sgdmat & man quaw andud u’%n’mmz%mﬁmmm;ﬁm NAAA U 81992
Iuduen USns saud UAAR WiaAuAa HAAAITLERaN BNz daunse lidarauile

2. 7101 (Price) nanpis s1winiinfiaosinoiieldniasmeinsansnig %%mﬂuqmmﬁawmﬁ
Qﬂﬁ’]‘?ﬂjlﬁial%ﬂﬁﬂiziﬂ‘ﬁﬁ%ﬂﬂﬂﬂilﬁwﬁﬂﬂum‘ﬁﬂ%ﬂu%ﬂ’]iquﬁ"].l \Jufi9n8 (Armstrong & Kotler, 2009, p.
616) nIanannils gudnAameiluzlandu nandudunuvesgnd duilaavzilIsuifisuszning
AMANYBINRAATUNNUTIAVINRA A IUH

3. MIFILESUN1IIAMa (Promotion) tua3asiiansFessiiesanuisnweladaanfudvse
uinIniennudadayana T,mﬂgﬂﬁﬂmﬁ@mmﬁaamnﬁaLﬁaum’]m‘iﬂuwﬁ@ﬁmﬁ lasanainaci
andowae ammjﬁﬂ ANLTe LLazwqﬁﬂiimmi%a (Etzel, Walker & Stanton, 2007, p. 677) tiun13
ﬁ@@iaﬁamilﬁmﬂ”mj"agmwha@myﬁ'uqs'ﬁyaLﬁ'aa%'mﬁﬂuﬂﬁLLa:wqﬁﬂﬁumisﬁa mafadaFosonald
WIENIW18HIN3218 waznsaadatesslaslildan w3ssdalumstadefesmsinaslsznislas
Rsanisanunnzauniugnd nianmued guas

4. MIATIMINY (Place) nanads lassanastesmedlsznaudmsaniuuazfiansswldine
indeudunaasiuazUSMIanassmsldinana amu"’uﬁﬁwNﬁmn‘"meﬁaamjmmmﬂwmﬂ fa aonln
nsaaasInAanTsNNTIelunINIz M ERALINaURIE NMITUES NINSIRRAILAZNITALSNEN
fFadnaenad nvaadnning tluen

ﬁnﬂmsﬁﬂmumﬁ@LLazmwﬁLﬁmﬁ'umuﬂizaumammm@ sanInaylad dndszauna
M3aaaUIzNaUMIY NAAAIH 310N TOINNINMTIATIMING MIFILEEUMTIY 098UsnauTionaaiid
vlagdyrasmsinmsasa tieligsieduinfen uszmansaindefudimuadnunsves
mmﬂlﬁmdmwmem?naaQu’%lnﬂéfiaLﬁuﬂaﬁ'ﬂﬁﬁﬁﬂ%wa@iamim‘"@ﬁu’lwadﬁfﬂﬁauﬁm Aaldifaany
Uszvivla shandsmsaasulaidunmenresiionluaanasinazwulds INTagWITINY3

3.1.3 uwiAauasNaEfitigdasiunsuIIIANAFNNBEINAT

Apipratchayasakul (2010) ldna11in anudmdagzasmtInsanudunusand wainefs 3ns
Tunsais mashmn uazanuwssulunstigmdrzasgndieanan wazairaduguaizasgndiaaaa
1750 aoin ﬁuﬂuﬁawaomu’%muj’ﬁa:a‘?ﬂumwé"uw”u%ﬁ'ugnﬁﬂ

ﬂ'\iu‘%mim’mé'uw”uﬁranﬁw (Customer Relationship Management: CRM) Lﬂuﬂaaqlﬂﬁgﬂﬂdquﬁﬁl

laglaaatnnanuitnla waznIIANaNIIHIAINNGBINTU aa@i’mﬂfaﬁ;ﬁuuas@ﬂﬁﬁﬁﬁiaﬂwaﬂﬂagsﬁa 7N



508 219819MN8INTIANTT VN 8 VN 2 (2564)

Journal of Management Sciences, Vol.8 (2) (2021)

a A o @ o o 2 @ A A @ ) 'Y &
waluladlasinsaiumsnunudayagndriinesdns Sanurndayafinsitasiugndrninninisly
waznpuanasdnadngguteys Tiensidayanlanunnli nezanwaldnnmalienziangndiluy
906199 Nidaans uazldtayaiiafadenugndnlugafgndidainis

Kanjanasilanon (2017, pp.11-12) lénd1231 n1susnisaluay Wvu‘ﬁfgﬂ @1 (Customer
Relationship Management: CRM) (usznuuinisadslnifiiviteslasasanugnd nsaing

o o §a Y Y a ' A o A A v Aag) v a =]
anuduwusnugnd lasldinaluladuazyaainsadiadinanni ilensuinisgndrndldifiannuis
walaurgndnluszozony wfadunfisuluasdnigsfindagdiu wezldsumsvamwanadsdaiiias an

. @ ~ £ A o o o o = o o @ o A a
nMzmIutiturasananiuusiln nsuinsenaaiwuinugndrdnduinladdguesnsduiiugifia
aitlnal waninflaannisnamndudmiauinmizesssdns innznsresanugndlilidszinininnie
avnguinang Wussndududesarngnuluniounsdesdivanesliaenndosnungdnisuas
v A a 4 P ) & o A A ' A a
Auilnanfouuladlianaana ialdasdnsmanininsniainduutsamaniioguas nsuinig

o o v KR a :§/ [ a ' ] ' a ' A v v = v
anuFuRusand Jafiaduluaidnigifiadng g adnauninas lasdaasjsmanoiaainnyldiuTouly

@ a a o o o o X 4 A { ' o
MIWTUNTIN MIVTIANUFNNUTINAY TagnwamnduiNanauaweawganssunuandranuuag
o o o o ' { Aac o ' o A {o o
NwANNIINANAvaIgndasaatnaniml jauiuizniteiu sadunagninddngvedasdns

nnnsAanmumfauazngefinsinumainsanusunuignd sansoagdlddn nsuine
anuduwusandduTadunaswenuduiusnugnalududnsg dsznaueis misianuaunwsiy
anduaznILIwIINMIReM TIzRieAL Wunsssl faunusenivguilaaduruurieisy OTOP
windf aaatazwulds Adnnadanidadulavesinreanelugururiesnss OTOP windd

AMAUIREWIULA '«S’dm”@qmimq%'

3.1.4 uwAauazNaeiiisatasiumsdaaule

Kotler (2016, pp. 755-758) latintananszuannisaadulonuy 5 3uaan 2uit 1 ldud n1s
mwﬁfnﬁaﬁtgmw%aﬂmmi’aami (Problem Recognition) mxuﬁl 2 'leun msm“ﬂ“aga (Information Search)
dufi 3 leun msdsudunaden (Evaluation of Alternatives) dufi 4 leun nmssasnlade (Purchase
Decision) waz 4371 5 lefuri wodinssunasnis@a (Post Purchase Behavior) n3xuinn1saafulavas
Kotler figiuafnuafanuuuuiiasinsaaaulavad Engel, Blackwell and Miniard (1993) laginszuaunns
wanindaunu ldun nmsaszwindetlym mMImTeya madsziliuniaiten mMafe wazmadsdunes
u3lna

nmsfnsuwdauaznqedifisaiumdasula sanynagdledn madaaulavesinvieadion
guvaudadn 5 mgumauﬁa:aaﬂﬂﬁaaﬁuaﬁuﬁﬁsﬂaﬁ'ﬂﬁﬁ’éwﬁwa@iamm‘"ﬂﬁulaﬂauﬁmluﬂqwu
viasifinn OTOP wiadf asnariiazwiulds aniagwitny3 lao 5 duaausunsnidoulganuany
Fasmsvasinvesfisaldfinsasnindalywftnvesiisadesnsfedudwiousnig lasaziinng
Aundaya madsziiiuniaiian wazdanadansaadulafiofudiuaz Ui mainassanuanudasnsas

invieanen waztuaaugarnandunndnisundinnnidefududiazinisdefudidrluntodaly



213813INPINTIANTT UN 8 HUUN 2 (2564) 506

T238N19N13Aa1ANNINDNARBNIIAAFR N DI NEIY

3.1.5 fioyanisrivaiiien

luﬂaqﬁufgmaﬁuiﬂmma@mwmﬁaufgwaaér"mwﬁagluﬁua%’wﬁﬂvﬁ”ua:mww%ty
anuituuimaasgia Tasmaenou uazmadsnawdandamuiuduiunsnuiumaiy el
IEEDEEHVGH Aun 9a9 5afu Tagsamnunianauedn g FULAUUAILETY BNTTAUNRAA AN UaTWaIW
FoInImMIaaafinaInEany Lﬁaiﬁmmvlﬁajaﬂ%'uﬁagmiﬁwLLuumﬂa ?iaﬁmnﬂﬁlwmuqﬂmmé’ﬂ@“’u
P1UFUAT OTOP aanmﬂ"gwmﬁmaﬂ"mﬁmgjmnﬁ'maamﬁwi"]alvl,@i”mummﬁaami (Demand
Driven Local Economy) lasmsunsdudegluguzuiinanmsvaadiss laslfimiv gidynyr 55450
TREITN wazanufasiegssn wlasduseld Wumshandsuldnuenuias Iseansdasnuiassgia

aa

LLazﬁ'mafLuﬁa]qﬁuﬁaLﬂuﬁmmmmsa%”ﬂamwiaaLﬁﬂﬂugﬂLLuu OTOP #1@31

3.1.6 NINBINYNBIFINIFIIA

Wun1Ira i NeINguwwinulsslfa1aas Al iausssy 3ﬁﬂqu°ﬁuLLa:Lan§'ﬂmﬁamuﬁ
I@Uﬁfﬂﬁauﬁmvlﬁﬁmg” WNBRIIUTERUMITAIATITINN ULV ITAIUTITY LLazLﬂumiaﬁayjamLﬁulﬁﬂ”u
Usrifemaas dadziausisn Iagusunazianansoiasaniunf ilsfanmsuiuiungldvesrusu ud
& A A o ' o @ A ' A ' A Adadda & o
ufanssuniuiugudvesguswduday LwaLﬂumsmLmumsﬂaammluymuwmm’mmaawumu

1 a o L a v 1 v 1 dl s U
LLazmqmmmaaﬂaﬂm@uuﬁﬁuaum’ml,mvb LLasmﬂwa@aaﬂvlﬂiwuﬂwaammvlmug

3.1.7 USUNZAZWIBILTIEY OTOP WinId Aa1awIaznIulAg
amaaznulas asagluianesiszfng Sunamasiias Twiagwssniys dpfidzinendun
1 a A o ‘Q’ v 6:’ v d' Ai = v Z’ :Q/ d'
TUFN wnandaniineas iw uazilRssdadin Uan 49 nu uazdug efamihimaniuiiug
' ' P o " & & Ada [ e o ' o & o ° o
dulngazlvinrindtagsiszsenile fadunnfiauasdafianadoagnanwdusminann fila
gmiulunaudinesesniiasaci G Lmvliﬁ'uﬂml,ﬁaunnﬁm Waseuziaasinw iy ﬁaqﬂaﬁ'ﬂﬁmm
Wiy veguruludunesesiasfiUinasudunnidelfidrnugaseit udBnnanoruouluriasrs
FuAsIRBINURY AdIAITNENIUMDLAILGAY RITLANLANNAD “ﬁiuﬂmﬂhﬁ" niuraianuasaaathaz
v A A o ' A A o8 oA & o A A

Tas Ao sewwld linnaaslUainaunl szri1an19azivesnn va917 lWifende waztadi3av09
711U AusImnaudanaesiwvan Ao dn wa'ld heder dud uazdug Ainadeseanawung

fa99a809 STdalwusnTleiun 1 sunen U w.a. 2561



510 219819MN8INTIANTT VN 8 VN 2 (2564)

Journal of Management Sciences, Vol.8 (2) (2021)

AN 1 AU FEENIWLA TWIAFWITOULS
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i law 340

3.1.8 wIseAgITas

Silanoi and faculty (2015, pp. 47-59) ld@nw11309 Taspsndszaunisnisaananianinase
mssagulaesinrsafisrlunsidunisvenfisiunasvienfisndansas: ndidnwsusazanfiag
§unawas Wwiagug)ini mu’iﬁ'ﬂi{ﬁf@qﬂs:mﬂ‘Lﬁ'aﬁnmﬂm‘fya’mﬂimumammmﬂﬁﬁﬂﬁwa
donsaaaulavosinvasiigalunsidunerieniisunasrioniisndanseslasdnunsdivasainans
o1fiad §natumans 9iniagnug)ing Fefnandratnainrasisrrnineswan 377 au wa
msfnswudn lumsaasulavesinriesfoaialdunsasieiuazunasiasinendanwassInass
o1fiad dunatuuians ﬁwa@qiﬁwg?mﬁtfu iﬂﬁauﬁmﬁﬁqﬁéum we n13Ane e le was
FoIUNINNINIENIEARANaInuas ldsuBnInanTas sl sz aunInIsARafuAna1Iiua el
seauindAYNIahiad 0.05 dmﬁﬂﬁauﬁmﬁﬁmq wazarinfiuandninuazlesuininaniasvdin
Usegunmamsaaaf liwanensnii

Khanaruksombut (2017) la@fn#11384 4P's 4C's uaz CRM ATawimsnedagdagtu ain
guwaamaa@wﬁmu']g&ﬂ’mjaLﬁuﬁ‘guuaamaagﬂﬁm wud lunszusgalamadiag Qu‘ﬂnﬂﬁﬁmm,ﬁaﬂlu
msuslnefuduazusmsAnannnas esaniauduazusnsluaaasiwinumenaliidonls asi
24ANIHAA U ULAZUTNITTIdBIN SR IUWINILAZNAYNTAI ﬁﬁ]:?}amﬂﬂtTuQ”u%Inmﬂ"mma
wolwansFue'le muﬁwﬁﬂﬂﬁaaQ’luﬁmiwaaﬂuﬂnmmﬂuﬁﬂUﬁqﬂlﬁLﬁ@mw‘f@ﬁu’lﬂsﬁaﬁuﬁﬁ Uae
usM3 ﬁdifumiﬁmu@naqﬂﬁﬁaLmedmﬁm:vl&il"ﬁl,ﬁmdmﬂi:aumdmwmm %38 4P’s dndald ua
g‘{wﬁw%aﬁnmmmﬂﬁadﬁmu@mngwawadgnﬁﬁLﬂu%qmﬁiamauhﬂzTﬁﬂmdmiu%Inﬂﬁuﬁﬂu
yuuadvasuilnalild Sadufvmasmisiwnauninislasldnsn 4C's wazldmmelalagnéiadneg
FIFAG1 qumsn‘%msgnﬁwé’wﬁuﬁ (CRM) Lﬁ'aslﬁgnﬁ']Lﬁﬂmmﬂs:ﬁuhLLa:ﬂ'nwfaﬁ'@m‘@iamw?;uﬂ”ﬂ
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3.2 NSAUUUIAA

a2u1989832 (Independent Variables) auil3ana (Dependent variable)

Jodadnyaaa
T
-1y

J
- JTAUMIANEN
- FDNUNNINIR
- 1IN
-l

dndszdaanienisaana
- NRAN U

-371a1

nsananlanosialvas
ﬁnﬁaotﬁﬂ'ﬂuquﬁ%ﬁaotﬁm
OTOP #I®)1 ARIARIFENIH

las Foningwasmy’s

- TAINNNIIIAT AU 8714984: Kotler (2016)

- MIFILFEINNIINANG

81989; @32570 L8353 (2560)

N1IUIAIIANNTNNWERNAT
- mm%’mmmﬁ'uw”ufﬁ'ugﬂﬁﬁ
- ANSUSHITNIIREFNITZRINING

81984: Apipratchayasakul, K. (2010)

ATNN 1 NFALLUIAG

3.3 aNNAZIKNTIY

3.3.1 799801 %Yz INIANRASVRIN AN 8N LITII INUNG1INY FNAGaNITAAFW VD
o ~ ' A v Aaa by v @ [ AA o
uﬂwam,m’ﬂu"qmumuma OTOP #1030 ARIATEZWIWIAS TINIAFNIIL NG9

3.3.2 MWITUNIINNTAAN LAUA NEAADIEH 3107 TAINIINIIIAIIWUNY NITRILETNAITVY
u,azmiu'%mimmé’uw”ufﬁﬂﬁw laun ﬂ'ﬁa%'mﬂ'amé'uw”uﬁ’ﬁ'uaﬂﬁw LRZANTUSHITANTHORITIZAININUN

Aa A ' o A ' A ' A o aa by v @ v =
:uamwa@]amimausl,ﬁmaammluqmmaamm OTOP w1030 ARIATNEZNIWLAT N TAgWIION3
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4.1 NMIALHHNITIVY

ARSI PR R RS RHE 1339818981979 (Survey Research) HLULFaUANN (Questionnaire)
laglfi5muRenngudainiuuuandoananiiaziilu (Probability Sampling) Dwesasdalumatfivsune
ﬁagammﬂ’ﬁmﬁamﬁms‘i’mm@ﬁﬂazwwﬂﬁa WNIAFWITALT F11I% 400 7@ aﬁ@ﬁl‘ﬁ“’lumﬁmﬂ:ﬁiaga
LTawsToeun beUA @n3euas (Percentage) ALade (Mean) gl B9LUUAIATZH (Standard Deviation) L
aﬁaL“’Edawmﬁl“ﬁmaauauuagm leun Wisuifsuanuuandsveddiais 2 naa Ailudarzdanuld
80 t-test (Independent Sample t-test) 1W3aULABUNINNTN 2 miu‘ﬁi Wudaszdanuldaiid One Way ANOVA
nyfimanuFuRusvasaudidoiios 2 aauds Iafasiaefasul s antanauniutva i osau

(Pearson Correlation Coefficient) LLazn132 Lﬂﬂzﬁmsmnaw}?awq (Multiple Linear Regression)

4.2 srrnsuazninalaEng
ﬂis"ﬁ'miﬁl,ﬂuﬁnﬁaaLﬁmﬂj']'svlmﬂﬁ@umuﬁ’mwaaﬁfﬂﬁauﬁm’tugwuﬁauﬁm OTOP
Wwindd aanaiiazwwleds {I9uLianyinIonsiianiiudayauuuaIuazaIn (Convenient Sampling)
Iﬂmﬁuﬁagamnﬁnﬁauﬁm %% 400 ﬂuﬁLﬁumumﬁmLﬁﬂﬁ‘*};u“ﬁuﬂauﬁmluﬁauaauﬁmﬁﬂu
2563-LAaUNUNINUT 2564 Afanuadashlunsneuuuuseunia l435n1simuaswiangualacng
lagansndiwisldangaslinauyszang (Infinite Population) 289 W.G. Cochran fnuasza
A1ande i uiouss 95 LazIzALAIAIARIALARDW miﬁnwm%ﬁﬁmuﬂmjmﬁasm 385 3¢
Lﬁamma:mﬂlumsﬂiuﬁuuazmﬁmﬁzﬁ‘*ﬁaga ;ﬁ’{fﬂﬁﬂ‘fmm@n@juﬁ'sasmﬁgmm 400 @18819
Kaiyawan (2018, pp. 360) Gsfialdirwnmsianniionluimue de ldtesndn 385 draghs lasifiu

o o A & Ay o & o A € o &
maaa"ﬂflﬂuﬂﬂadLV]U?QGW%V]I%’J%LN’T? LLRSAUBDING L Lﬂunﬂ'] 12 g

4.3 1@3esiianlFlunsdnn

r;ﬁﬁ?’yLﬁaﬂlﬂﬁuuuaaumuLﬂum%aaﬁaiumﬁﬁ'ﬂLﬁuﬂ’agaluﬂ%ﬁ WWasunsaiinan leaun
Tenziannana bade b lasuuuseuainazudidiainaantdu 3 dude

Fuf 1 nmsAnunAausznnefifoaiusnesmiznmalesinaaed HI9uaaNIainue
TadudnyanaraIngudldg1d 451mn 6 1o laun iwe 18 FDVWNIWRUTN TLAUNIANE DTN Uae
Noladaidon %mﬂuﬁmauﬁlﬁmjué’aasml,ﬁaﬂmam‘ﬁmﬁmauLc?ﬁ'm (Close Ended Question)

§Iud 2 mnmsﬁnmumﬁmquwﬁLﬁmﬁ'umuﬂi:aumdmmm@LLa:miu%ms
mmé’uw”uﬁgﬂﬁﬂmmﬁwmumuﬁﬁﬂg\mm 30 fnnw antTasaninue 6 Tase Usznaudiy Tasudm
NAAATAHN IHINAT AIUTBINNITIATIRUIY AIUNITHILEINAITARA GIRANTATIANMNFNNUTAY

v

Qn 7 WAZAWNNILIMINIRORNTIZHINING
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§audl 3 ﬂ"mwLﬁmﬁ'umim”ﬂﬁulwiauﬁmmaaﬁfﬂﬂauﬁmlwgwﬁwiauﬁm OTOP %1630
aaatnaznIulds TNTAFWITNYI Tagdranusaniisinan 5 40 91nTasursnua 5 Tuaomn
Usznaudie myaszwiniadynt mamndaya madszidumaden maaaulade wazwnfnssunasde

fwsunaninmaimadszdunalugind 2-3 1°ﬁ”mmwﬂummﬂawamﬂ"ﬁagaﬁvlﬁ%umﬂmmau
WUURBUDNYBINGNGIBEN s‘fiqsl,"ﬁgm’l,umsﬁwmmmmmﬁnﬁﬁwaaé’ummﬂ‘*ﬁzu (Singhalert, 2011,
pp. 35) msuaanunanslinaninawinisudain 5 szeu @il

ATUULARY 4.21 — 5.00 BaNBi ﬁi:ﬂ”umwﬁmﬁuﬁmmﬂﬁqﬂ
ATUUWLARY 3.41 — 4.20 nanai SezauaUAaRUaIL3N
ATUUWLARY 2.61 — 3.40 nanai JszauauRamndIsL U
ATUWARY 1.81 — 2.60 nanpi SvzauauAaudIBTDY
ATUWWLARE 1.00 — 1.80 WaBfis ﬁim”ummﬁmﬁuﬁ'mﬁayﬁq@

maiunuNutays fvuiudeyawuutayalgund (Primary Data) SRR eI e L A
mwsé’aﬁnﬂmiwummiimﬂimlﬁﬁv‘ﬁmm@mmL%ﬂLLasﬁwmﬁmezﬁmmmaa@ﬂé}”aaizwjn
ﬁa@‘hmwLL@iaz"ﬁaﬁ'uLf:amﬁm”@qﬂs:mﬁ (Index of ltem—Objective Congruence %3a 10C) laf1ani
mmaa@ﬂﬁaaimagﬁ 0.64-0.89 41NN 0.50 §1ﬁl,ﬁu’j'1u,uuaaumufuaa@ﬂﬁaamm”@qﬂizmﬁ
inuuugeunrwmsutluau s ussianguivnmasay (Try Out) ﬁ'umjm”mﬂwﬁhmu 30 70
I@Q%LLNS'@qﬂs:am‘madmsﬁnﬁﬁﬁmm:mamﬂm’wﬁalumnﬁmamawﬁ’aga wionrisunztindtaay
WULRDUDINAUNGNADE NG ILALE iuuugeumafifiurunald inldwinnuidesyu (Reliabiity
Analysis) 1@ Ulﬂﬁ“’lﬂsLLﬂsuéﬂL%ﬂgﬂ’lumsmmmL%aﬁamwLﬂmeﬁﬁuﬂizﬁﬂﬁlaam (Alpha Coefficient)
daafid1u1nnin 0.70 (Usa, 2012, pp. 27) ddadndidn Ao 0.810 §3duiiudayadioauiaslujlvas

\anans (Offline) lasfiszuzinaniaiutoyaszninidausinnnn 2563-NUMWus 2564

4.4 MINATILEANIFDA

mslEaaaiGanssoun (Descriptive Analysis) lefun dadssasas (Percentage) fiade (Mean)
a%’smﬁmmummgm (Standard Deviation) Laz&0i@LT3au1% (Inferential Statistic) len1siaTedt
Lﬂ%'ﬂmﬁaummLmnsmsmhoﬂ'ﬂmﬁiwaamjuéﬁasm 2 mjuﬁﬂu'ﬁai:@iaﬁu lasld t-test Independent
Sample AgAaNLT Ao nInasoURAALLL F-test Independent Sample s RaaNlsEans
’cmE%'Mwuuﬂm&luﬁwaﬂmaﬂwdﬂwauﬁﬂ%ﬁu (Pearson’s Product Moment Correlation Coefficient ¢ r)

LLa:mﬁLﬂﬁ:ﬁmin@naﬂwvmm (Multiple Regression Analysis)
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5.1 wan13398Bayan bl

1 =

DU IRLAARN ﬁ]ﬂﬂﬂ’]‘a‘ﬂﬂ‘lﬂ’]ﬂ’ﬁ]‘ﬂuﬂE‘i?%?.qlﬂﬂﬂ?]@dﬁﬂﬂadLﬁﬂ’lﬁ&l’ﬁ’iﬂ%ﬁﬂ’ﬂ%?jw“ﬁ%ﬁadLﬁEJ’J

U 9

OTOP w33 amatnazwIulds WAIAGWITOAYS mnngim”mzmwgwm 400 A% NNIANWIIL
wudt daevuuuseunindrulngiduinands Sooaz 51.80 Jo1g3znding 33-37 I Jauaz 20.30
FOIBNIWFUIFNIDUAIIUUED TB8AT 43.00 Fszaun1sdnedIggial Jaus: 50.50 Usznaua1dw
\Wrvasgifanieanindas Tauar 40.50 Mulddatfanatszning 20,001-25,000 U Fasaz 29.50
Fasnemssuiiulnajiuanngesanlert teana Facebook Seuas 61.80

izﬁummﬁ@Lﬁmﬁ'mrTuﬁmTﬁmammmmmnmiﬁmitmmwnmaammﬁmﬁumaa;}?@au
WULREUDY WU ﬁmmﬁmﬁmiaﬁaﬁ'ﬂﬁﬁﬁﬂ%wmiamm”@ﬁulwiaaLﬁméf’mwﬁ@ﬁmﬁmﬂﬁ'q@ lagd
anuAadnluszabInn ([=3.99) 5848481 fa dumIaIFIABEIIgNAY LS TIUMIROENTIZA TN
lasfianufaiuluszauinn ((1=3.93) 1Yt GIuINeN LasimumMIsLEsunInana lasdanuaatinl
szauann ([1=3.86) winnu dugadinsnsaadnniing lasfianuaaiinluszauann ([1=3.84) ausau

seauamadaiufisanunsaaiulazasvaniied wui Hoauunuseumadszaunmdadulaag
Tuszauann (11=3.91) aRasmndasmunedanui danudssrivlalumsinvieadisemaiiaznm
IﬁdLLﬂ:ﬂ:lﬁﬁﬂ%lﬂﬁUlqlﬂﬂﬂé%@i?JVL‘L] ([1=4.00) 389893msaadulavissfisrfaaaiiazwiulds twmz
aulaluanaudusysund (=3.97) mmﬁﬁuLﬁwﬂj"aqulamiﬁaaLﬁmﬁaumm‘”ﬂﬁﬂﬁ]mﬁadLﬁm@m@
inazwnulds (1=3.89) mamdayaenuiduguou anudusssumdnaunisuivesigieaainazwin
T (11=3.88) uazmisasulannviasiisrnaatingzwiuldiandadnsg ((1=3.85) musiau

5.1.1 ayUnanasdauaNNAg v

suNAzud 1 Tasuduyanavesinvaafsifndaiudnadanisaadulevionfiodlugusu

' P v aa ¥ v o @ ad . o o P
NaJdtNgl OTOP #IaIN @lﬂ’l@m’]mW’]uIﬂ\‘l "ﬂ\jﬁj@]quimH?ﬂ@]q\jﬂu @NLL@@\TI%@]WT}UY} 1

A13799N 1 LRAINANINARDUFNNATIUN 1

ﬂ'cafﬁ'ﬂa'auqﬂﬂaﬁﬁwa@iami@l‘”ﬂﬁﬂaﬂamﬁmiu‘g&rﬁuﬁmL‘ﬁm OTOP T F Sig.
win3f amaisznuld WAIAFWITIUYS
FUNAFIH 1.1 Lne 2.015 0.595
suNAgIN 1.2 ang 1.723 | 0.102
RUNFATIU 1.3 FDTUNIWIN IR 2.589 | 0.053
FUNATIN 1.4 SzAUNIANE 0.396 | 0.756
FUNFETIN 1.5 TN 2.850 | 0.015*
sundgIn 1.6 Muladoidon 1416 | 0.218

WA8LNG *Sig.<0.05
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2INAINN 1 a;ﬂwaamagmﬁ 1 gutatsaudszonsmaas lawn e 18 ANUNINFUTE
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szaumMIdAns anfw uaznoldnedinu Ndnadentsdafulaviasfisrlurusuvisaniny OTOP windd
AMATIREWILA ﬁ'i'mi'@qmsmql'% NANNTILATIZH WU mwnuﬂnaaﬁaﬁ?’ad'suqﬂﬂaﬁ@iwaﬁuﬁwa@iami
o A ' A o o A a o L A A o o A Aa ' o A ' A
aaawlariadiy 19N aNa T TuaWNL NSN3 uaN TN NANadanIInaFwlavia LN
agINszAUnE YN IERANIZAY 0.05
suufgIud 2 Jadememsama laun wdanmsd 10 1a9mInssaswing mMasassun1Inae
msaﬁ”wmamz%’ww”uﬁ‘ﬁ'ugnﬁﬂ LLa:mm’%msmsﬁam‘s‘smiwﬁ'uﬁﬁ'éwﬁwa@iam‘m”@ﬁu’lﬂﬁamﬁmluww
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FRRNNUTUULNDSEUW LNONAFBUANNTUNUT @TﬁLL'}JﬂuﬂEjmaamwa%mﬂﬁﬂmsmaauﬁ‘ﬁa%m 214
LRAIAINTHN 2

4 o a &5 o o A [ .
AN 2 AFENUTZANDIRFUNBS LU LN ST (Pearson’s Product Moment Correlation)

NAAA AN Eatay FaIN19MT ms IR AIUIMT
MUY FUFSN | enuauwug | nsmesns
NMINAA fiugnen TNIINH
NRAATUI 1
37101 499* 1
FAINMTIATNUL A453** .683** 1
MIRIAFIUNIANA 377 580 672 1
MIgFANUFUNUBAUANA .300** 507 .609** 675" 1
ISR TSI | 204 551 572 612 693

UUBLHEG **correlation is significant at the 0.01 level (2-tailed)

MNANTIN 2 ﬁT’JLLﬂﬂuﬂa;SJGly’J@?.i’]\‘i“/lgdﬁNﬂﬁﬁ’]ﬂ’]iﬂﬂﬁauﬁ“fﬁﬂwﬂ 21 ¢ wui fiensuszand
sFuRusiSsufisudunoguaududsdaszwuin danag r,=0.249-0.693 Tagjluinmuailaiiin 0.80
uazldifelymianusuwwivadad LLUiSm:ﬁgoLﬁu (Multicollinearity) 34 Lt udwnlunisiaaudsl
Jlansrnaiiade
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= . daa a ' @ a o = , a
®1379N 3 muﬂsmumdmmm@ﬂuaﬂﬁwa@amm@aulﬁmaduﬂwaawm'fl,u"gmjumdmm OTOP

UWINID AaATNRENIULA WAIAFWITIUYS

s ndszaunemaaaanazna miﬁ@?zﬂaﬁaaLﬁm‘lu"gmuﬁauﬁm OTOP winif asatnazwulds
CERSCRRFE IS ALER WNIAFWITOAYS
B Error | B t Sig. Tolerance VIF
Constant .768 175 4.393 .000
NRAA N .136 .077 .140 1.769 .046* .195 5.137
7101 .040 .045 .044 .898 .370 .501 1.995
TaINIMIIAIAUL A72 .070 169 2.447 .015* .258 3.874
NIFILETUNIIANNG 019 .051 .020 .379 705 430 2.325
mIsaNuENRUTUgN 326 | 053 | .336 6.177 .000** 414 2413
MILSHIIMS RN TIZW I 238 .066 239 3.609 .000** .280 3.565

R? = 0.768, df=399, F=170.389, Sig.=0.00

name *TrzauisimAynIzaunIananszay 0.05
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Factors Affecting Customer Relationship Management for Passengers at Surat Thani

International Airport
Pornapaktra Sakdaar', Siyathorn Nakphin®
Abstract

This research is a normal situation study before the outbreak of the COVID-19 pandemic,
where passenger air travel is popular and generates revenue for airlines and airports. The objectives of
this research were: 1) to study the opinions of passengers about good relationship management
between the company and the customers of Surat Thani International Airport; and 2) to study the factors
affecting good customer relationship management for passengers at Surat Thani International Airport.
The sample group was 400 passengers. Data were collected using questionnaire and analyzed using
descriptive statistics, comparing opinion levels with the LSD, and analysis of multiple correlation
coefficients. Then, the results were processed by statistical ready-made computer programs to test the
established hypothesis.

The results revealed that passengers placed a high level of importance on customer
relationship management in the overall picture. When comparing the personal data, it was found that
gender, age, and educational level were different. There are no different opinions except for personal
factors of nationality. However, factors affecting good customer relationship management for
passengers’ image of cultural organization and service quality factors of the organization regarding
response were most influential. The important factor in customer relationship management is not only
service quality which includes the management of the corporate image as well. Airport managers
should come up with measures to improve service delivery to meet the organization's customer
relationship management needs, especially in terms of cultural image and service quality in response to

customers to be more in line with the needs of passengers and service users.
Keywords: Customer relationship management; Passenger; Airport
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Coefficients
Std.
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