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Online Marketing Guidelines for One Tambon One Product Via Facebook

Kewalin Angkananon', Thanom Howongsakul?

ABSTRACT

Online marketing is an important tool for selling goods and services nowadays, especially those
that are not yet as well known as they should be. The objectives of this research were to: 1) compare
trust in making a decision in shopping between Facebook business pages and Facebook personal
pages; 2) develop guidelines for online marketing of One Tambon One Product (OTOP) via Facebook
pages that matches consumer trust; and 3) evaluate the creation of a new Facebook page. The sample
groups were 1) 468 people who have purchased online or OTOP products; 2) 30 Facebook page
development samples; and 3) 30 page evaluation samples.

The results showed that most respondents trusted more in buying products from personal
Facebook pages than from corporate Facebook pages only if they know the owner of the personal
Facebook pages. If a customer does not know the owner of the personal Facebook profile, they will trust
shopping through the corporate Facebook page instead. The trust in product quality, safety, and delivery
of products between Facebook corporate pages and Facebook personal page were significantly different
at the .01 level. The evaluators were more satisfied with the new page than the old page in all issues
with a statistical significance of .01. Most of Facebook page creators were satisfied with the use of the
guidelines in an overview at a high level in all aspects. The results showed new knowledge in
comparison of trust in purchasing the OTOP through Facebook media. It is also a guideline for
entrepreneurs of OTOP products to apply in the development of Facebook pages for promoting their
businesses. There are results confirming that the experiments on creating a Facebook page according

to the guidelines developed by the researcher can be applied at a high level in all areas.

Keywords: Online marketing; Facebook, One Tambon One Product; OTOP
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Mean N Std. Deviation Std. Error Mean
Pair 1 TdsInslnai 3.54 30 34 .06
Tdsln&imn 2.70 30 60 A1
Pair 2 mwinlanal 3.55 30 35 .06
awininn 2.64 30 60 11
Pair 3 Iwadlnai 3.36 30 35 .06
Twadiin 2.61 30 42 .08
Pair 4 Tuslasulsal 3.39 30 34 .06
Tuslagerin 45 30 .88 16
Pair 5 Adlalna 3.22 30 22 .04
A@laurn 41 30 .80 15
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13191 11 Paired Samples Correlations

Correlation Sig.
Pair 1 TusInslna & luslaimi 30 271 148
Pair 2 mwinlnd & mMwdnii 30 277 138
Pair 3 Iwadlnal & lwadiin 30 400 .028
Pair 4 Tuslazulve & lusluznimi 30 186 326
Pair 5 Jalalna & 3@lawrin 30 -.025 896
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A13199 12 Paired Samples Test

Paired Differences
95% Confidence Sig.
Std.
Std. Interval of the t df (2-
Mean Error
Deviation Difference tailed)
Mean
Lower Upper
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Pair 4 | Tuslutulud & Tdslutuiin | 2.94433 88712 .16197 | 2.61308| 3.27559| 18.179| 29| .000
Pair 5 | 3alalud & 3alaiin 2.80833 83622 | 15267 | 2.49609| 3.12058| 18.395| 29| .000
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