ANFNNUSTTENINNNTTHOAITNNTAAIAUUUYTUINTT
fuauannisasuilnanfidenslduiuianluwn

@ o al

JningIugTsil

o < Y 2 a6 a n 3 a s [
UYUT LLLNT -, Y aﬁN‘Uﬁ%Lﬂiﬁ , WIANWEY YIUNT

UNANED

n53%nsdl Tinquszasdifiednuinisdoansmanisnanauuuysanms
Anasiennuaanisnislduiudndnwseiuauaaniansidufiuidn fnw
Audiusvesnsieasmsnsmanauuuysanmsivaumanisnsliuiudn
\Audeyalagltuvuasunudifidnanudediu 0.81 fu 0.80 Aunguineg1ally
wiuidn luwadandngsugsond $1uam 400 au Airsizidoyanidaudouuy
1AIFIU ANRAY wagnAduUsEAvBanduiusifiosdu () wudr IarudAnuiy
n3dea1sNIenITRaIALULYsANNTTTad oAIAIAnTIuA N ULER
Tneriegluseiuinn uagsedueniiunisvglagardeninauieglusedu
Yrunansseiv anuaanianisiduiudavesiuilan nui lnesawegluszdu
wnfign wazsiedu liun auantRdussuufiRnsaaautisiusudnval
auautAfuszuLIaTetIsuaznsdenduaranan TR s fau fAudusiug
sEmInamsdeansmienisnatauuUysansiuauaaniansTdudiuds wudn

Y umenuieilifiudumimedineninug Bos Audiudserinemsdeansnamsnananuuysannis
furnumaniwesfuslaniifidensliuiiudalumnimingsugsod

? finAnwsduumindia AUIUIMNITING W TINENFeT1UA 31995571
E-mail: sia_sasa@hotmail.com

¥ sesmansnansd painenmsiams WTINENFeT1UA 31845511

@ - . o e o
A3, AMEINGINITIANTT NAINGNFBT1YANFI 1Y 571



158 15815INBINITIRNIT U 4 aUUTl 1 (2560)

Journal of Management Sciences, Vol. 4 (1) (2017)

v

Tnesmegluseaudiunas eniu n1svelagendentdnauiasnisussvdunus
fanuauiusianianseiudialusedum

ANENATY: UIULER, AIUAIANTY, N15EEATINNIIAAIARUUYSUINIG



215815INBINITTRNIT U 4 aduil 1 (2560) 159

anudiudsEndnenistieansmensnaauuuysaInIsivauaanisvesuilna

The Relationship Between Integrated Marketing
Communications and Consumers’ Expectation
on Tablets Using In Suratthani Province '

Naiyana Pengkeaw “, Sunee Longprasert , Puangpen Churintr *

Abstract

The objective of this research was to study how integrated marketing
communications using tablets affected service expectations, to study expectations
using tablets, and to study the relationship using tablets between integrated
marketing and expectations. The data were collected using questionnaires which
had a reliability of 0.81 and 0.80 from the 400 people in Suratthani using tablets.
Analyzing data standard deviation, frequency, and Pearson’s Correlations
Coefficient ® found that using integrated marketing communications affected
the expectations of using tablets regarding advertising, promotion, direct marketing
and public relations. At moderate sales levels, tablet use expectations were
highest regarding operation system (s), features, networks, links and hardware.
The relationship between integrated marketing communications and service

expectations was found at a moderate level. Additionally, at a moderate level,

. As part of a graduate thesis, The Importance of Marketing Communications, Integrated with the
Expectation of Consumers who have to use the Tablets in Suratthani Provice
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a relationship was found between moderate level advertising, direct marketing

and salesman. Public relations relationship was found to be in the inverse

direction.

Keywords: Tablet, Expectations, Integrated Marketing Communications
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