ISSN 3027-8015 (Online)

115815981159 15USN AL

Vo Journal of Management Science Review

&
& 4TS
op M 1 ®

Managew® Humanities and Social Science

R PR T Al Id Vol.26 No.2 May - August 2024

1
(o »
TTHAYA
S

N, i BTV o e, N 0. Ot SINL I i

8

o ar

ALZAINYINITIANTT AANINYIRB VAN IZUATATDYSEN




113615381153 5U39IAY
A1UUYWAENST LazdenuaIEns

Journal of Management Science Review

anage™

Humanities and Social Sciences

7 26 atiufi 2 nguniau - Aenau 2567 ISSN:3027-8015(ONLINE)

IUDY ALINGINITIANTT UWIINBIRYINYANWILUATATIYTEN

s 3
WaUsEasn
1. ONTEAULAYALATUNTHAILINANUNITINNTUAEITY

v

2. LBLHEUNSHANUNIAININITUAZITY AIERTNINATUUTNISTIAT NMIIANIT LAsegaans Uayd

o

a

N13RU N1INBUNYT NINYINTUYBY ADUNUADITING WALAANTOU o NFURUSAUUTIMITIND

VDDA UNIIY UNANYN LLaSIJﬂﬂaVT’JIU

3. WRATNIATEVIEAUTINADNIITINTAUANITUNSANYILAYIANTAN 9 TilutazaeUszina

ulgugnsianum
Msasidaduunanuddeifiuguuuu (Full Paper) uazunauiginig (Academic Article) mnanelu
wavneuenunINe1de lnsunenudnanazaedlasmeunsiunsasdulauineu uaziduvedniiures

EhlﬁﬂUVlﬂ’ﬂiJWﬂﬁu 1AgUNAILITABINIUNITATIVABUNITADAELUITTUATIUNIIVINT LAY 10%

NAIINITNANTUIUNADNN

unazEuMsUssiiulaeynsaandinTaasUUATIAEUeN (Peer Reviewen) Filimuidemialu
a7 8210 mﬂmawmﬁmaamﬁuuaﬂﬂmymmﬂamﬂ’mﬁmﬁu{ﬁwuﬁfummm FIUU 3 MU
LLaswmﬂmwTaqshumiUizLﬁuiuizﬁuﬁmﬂpgmmmq@ 2 yuuly %anawasmw%mimﬂﬁéﬁ&Juﬂ%’qu

Tnmunzandadunasnsahdadnslunisdndunisinunluvsalufle

FLYLLIAMHLUNS
NIANTININITIANITUTHAY ANEIMEINSINNS unInedeseignssunsesoasen iunsasi
wewnstduusedr Jaz 3 alu Ae HauuNTIAL - LWWIBY LHoUNqEAIAN — AIMAN Laziiouugey -

sunAL

UseLANUaIunAy

UNAIANMNS (Academic Article) UmAIIARY (Research Article) TnersansesSuumamnuinwiivg
uaznwdangy uanufitiauelunsansine nsianisUiviad Ussnouais maninieauuimsgane
n1sdaMs iasugaans Tyinnaiiu nmemeadien ninensuyve Aoufiumesgsng uazmansou 9 duius

AUUIMIEINT



ANTUNEIUNAY

unpnuitasffiunlusasine N sinnisusiay sznesasunaunussuuesulalaiiulen
https://www.tci-thaijo.ore/index.php/msaru. viieasiifunluasaIsineIn1ssnnsusan nsdifiunaanu
lafunsfimnsulnifunussanimssuadivginaue naaouaniugvesunaslumsfinsanlmsouns
Tneilswaidendunaunisiiasdal

1. adsaundnluszuvesulaunseas
a“]’mwmmmugﬂquﬁmimﬁﬁmum
AunAINIUsTUUBalausans
USSANENISNAUNTBIUNAY LLazéqz;mqqmq@Iumiﬂmawwmm
ATIvEUAN B UNANTideeulay LﬁaLmulﬁzmé’n;;mﬂ@mq@ﬁmimwmm

ARUNLNSLNTUNANUIUINTANTINGINTIANSUS VA

N kRN

AMUUANITANTAAUN

Muuansadeunaueaulay

1WA — 15 8.8, 2567 WaszuuSuunanuesulau

188, - 29 8.g. 2567 | UssanSnisiansansuunanulesmu (Received Date)

15 8., - 15 n.A. 2567 | InaspmnIsnanalseliuunay

15 $.8. - 20 N.A. 2567 | UNlUUNANUANENTIALA (Revised Date)

15 0.6, — 31 n.A. 2567 | meuSuunAARiuwmewns (Accepted Date)

laa - 15aA. 2567 | ATI9AMAMUNANIDUAZFULUUNTD19BY

15d.A. — 30 d.A. 2567 qummwmmamyim%aLamﬁmiﬂauaﬁmw

26 @A~ 30 &.0. 2567 | ARLWHOUNIALNTENS

FULUUNITRLAUNAIY

%’m‘wmmmmgﬂLmuﬁmimiﬁmum anlnanlad https://www.tci-thaijo.org/index.php/msaru

9813815 IMeIN3IAN15UIIIAY
NIANTINYINTIANTUTIIAY ALEINGINITINNT UMINENTETIVIY NITUATATOYSEN

96 suaUszadt 8 nszuRsATOLSE 9.WSzUASATEYSE 13000 Tnsans/Insdwi 035-322-085


https://www.tci-thaijo.org/index.php/stou-sms-pr/submissions
https://www.tci-thaijo.org/index.php/msaru

JUABUNISANTUIIUINTES

< UsznASuunany >

FAUNAMUANFURUY

deunausaulall

usIaUISNIsUsEINalY

NAUNTBIUNANUUD AL

v

deEnsenanAinITaNUNAIY

(Peer Review)

o

giauavimsudluunady

WY \l/

{12nn15asUsTaNueIUNBIUT TSNS

.

4

o) ¥
eXe
o

UNULEUD

Taieinu

AFIVAUNINUNAINU

WY \l/
°

Ql WHAUDATIVFADUANIUS

Yaunauaulail

nguiau/delseitun

ARUNLNELNS

IUNTISUIUNIT




nUSnE

BENTUANMING AL TWAY NI UASATOYTEN

NBIUTIUIBNITEN TR

FANANSINNTE A5.81U3A ORTAILAYS
ANANSIINSE AS.ANTBaRNG LeSeeAdnd
FNANSIANSE TRy INLINM
ANANTINTELAUE AL
BIMNANTINGG A3.NAM L5ulnenaia
S09NARTINTE AT.ARINE T8ma
09FNaR19158 A5.efTuN Juseil
spsrmanTTETiuns Yuviusiny

FOIFNANTIVNTY AT.AUNUT TAUNIYIUL

UTUISNIS

AIAUAYTA  UAILATY

DIUTTUIGNNS

WUIYATATITY m.ﬁwwg bUAIAIN

NBIUITIUISNS

A3.EIM1 0YgYT

¢
a a

WUIYANFRIIRITUEATING dunaus

g
AN NARLISEY
A3.9U351 ALGA
AsIswa uewAanY
P3.23UN Wmd1Tgy
A e g
WsEnfingmssa aanede
9191507310301 ﬁmaﬁqqﬁmj

91sevietl  gwSae

UNNINEUMPNAINTUTNVINFY
antiuowandnyiion1sian
W Inendeiedn
WIS A eau N TH
WS TuAIuNS
UATIMEIEELNATAERT
UNNINYDHUMPNAINTUTNVING1RY
UNINYRUELUEsITUTIY

INIMEIRE YA UATUTY

UTIUIBANT

TOIUTIUBANS

NAUNTOIUNANN LATALATIUY
Msasesulau

ATIERUFULUUNTINFUAY

ATIADUNITUNLURNUEYITIARIA

(ﬂi’ﬁ]ﬂ@‘uﬂ’ﬁLLﬂl‘UW’]@JQ‘IﬂSQﬂﬂJ’JW

9
¥ v

mnaaummfﬁmmmgmwuLﬁaam
mmaaumnmylsumugﬂLLUULﬁIméTu
Qyﬂismuamswmﬁmiaaulaﬁ
ponuuUUnuazUssdusius
ATINABUUNARLBNTWIS NG

mi?ﬁ]ﬁ@U;&ﬂLLU‘Uﬂ?i@Ngﬁ


http://ba.hcu.ac.th/mba/MBA/faculty.htm

FIUNENTIAN

a

q

'
[

JN39RnIainaunsaIunau (n1euen)

q q

1

O O N O U BAWLWN

10
11
12

13
14
15
16
17
18
19
20

21
22
23
24
25

09MNARTINTY Folen A7.49175 dnwaiel
599ANARTITY 75.59857 wéamszga
JOUNANTINTY AT.VTTING LRIYNATUANN
J0PNARTINTY A.ARST a%sﬂmzywwaﬁ
OIANANTINTG NT.BHUNT YunuSINY
509FNANTIANTY AT.AFINA T8 ma
509NARTINTY 05.0156 AUPINDY
saqmamwmiéwﬁmqm 535uUsENIA

S99FANTIATETUNLY LAUANA

509MANI19158EUR atlunlae
FANAAIINTUENIY %1355U

TOIANANTINITUTHNT DUNA

;gsziwmamﬂmié as3ladnuan asouds
;;sﬁfaaﬂwami’]mié 321N finswenes
;gsziwmamﬂmié G IRIATRRIERNGY
s}zjﬁamamﬂmié ERINUNCT éuﬁ‘%mna’i%é
;;sﬁfaaﬂwami’]mié A5.8a1 L?Tmfgal,ﬁu
;}z}aamamﬂmié 719.35779500 FUNII
;Jﬁaamamwmaé A5 3 Quamqﬁ

v ¢

HYIANENII1913E AS. e wey UIAAUA

HIFaAn19738 a3 loam Asmsin
r;gszhamamﬂmié 733305 9glasedun
HIIBFNANSI9T5Y AT.QUAITIN GITTAUNAVD
r;gszhamamﬂmié AT.NTA WIyNia

HYIUAEANTIANTEATITN U5ElATY

2ARIITUIUNAY 15615IN8IN1TINNISUSNAY AMLINGINITIANS

Ui 26 ativdi 2 Wounguniau - Baman 2567

UINIRYYTHN
UMPNAINTUTIVING Y
unImgdemnalulagvinaaIsTgll
UNINENGEINALNERNT
wnInendealuiiy
UMTINGRINYATANENS
uIngaumalulagsvaeeasyys
UIINYIREINVAYNNANT
ﬂjuﬁwmiﬂwmzy

UTINYTETVAY WITUATATRYSTEN
UINEIREIIA TNl
UMTINEEYsTINAANS
%ﬂiwmiﬂwmm
wﬁmmé’mwﬁgffmauLﬁmf;wwszm
Winedesiuasaisse
UMNINYINYTING R
UIINYIREINVALNNART

N INYIRYTIVNY NYAFIATIY
wningdugsiatuding
UININONSFUTIUA Y nans
UMY TIA AU TUN
winendesinlaseansn
Tumszususyudun
UIINIRLINVAYNNENT
UMNIMYIR VA IUNTNWY
uTINgNEeUAYEIUNS
UNIMYIFYTIVAGAe

UNINYINY VN T1VUATUNT



26
27

28
29
30
31
32
33
34
35
36
37
38
39

NBIWANFATIITYNAITN qaismﬁua

NUIYAFATINTY NUANG 1’38?]?%

HYIAIENTINTEUTUN NOINEUTES

A3.25504%a0 Twels
a3.U31 95150ulee
A7.985% DgI
A3.8M307 2093804
73.808501 NUEYDIUD
3541w q%um(aiwgi
As.UfWs muils

g
2

ATUUNAENT I51Y TN
A7.an559 tvedm
n3.085a7 ey

a3 Useaas Iawusen

WISt in
wIMeNdesiglageainso

Tunszususygudun

1UINYBWALLLATS1vNIAaSAULNEUNS

UMNINYIFYTINGAE
UMY AUgTium
UNINeNGY19AY yaseAs Y
UV FOUL VA
UNIMYIFYTIANGAE
UMY TN AT
UV FOUL VA

G Sa TGRSR
UV FOUL VA

VN INYIRYTIUNY RYaRIATIY

UIMESE A YU LIeUDs



a150gy

UNANNIY

dnSnavesdruUszaunienIsnaafdenananisanaulatdandaduananisuslag
wazgulnaniidranuseinaluvasguilnalunsamnamiuns

oYY 18191577

dvswallsamnvasuszaunisainsdudtdenuindlunsdudeiesssausyudl
Tungu Gen Y fandnduny3

AAIETIAl gVSUszn) SATIAY §AANT ansy al U 51N FAU9

uay Ngwal) oueNF Tz
nafulsEBnsnwmsufieuuaznsianisiudasndeiaenagnsnisindavasuien
naadelulszmelng

qIua wINvEA Uay MY gueyIY

¥
A v oy

NITWAUILLINIINITIRNYTEANSANAUN15TnZTAd19uazN15UT I SWEaR D
HUURuNagluinInendesssuaans
VAN 01133

n138af13NIIAAIANTIEUATETINTYaIgIRUNBTAUNITTUS wasngRnssuvasiuilna

Tuwansannavnuas nsdifinen wandeins el

oyas) ydumiln uay 37 daxlsed
aaznsdnenuuazdateniinadenisirsnuludszmealng

gy lvdnies
nsfeamansaanesulatuazduUszaumnamnanafidwananisanduladioarns
grivuazupiudedenuasulall

nuaassal Insssu mA3 welesnd uaz nagn gunad

14

N5 BB UAUNUFIURINTTUUATHANBUUNUIINNITUGNIBY T81919N153AUD

v
° =

wuuASdmeaiuisiiee nsdifnwunuasnsdugndes duaimzia sSuaetmliansed
Jamdadugil

39 dnweu
qmmw%ﬂmiﬁwﬂuﬁdﬂNaeiam’mgnﬁusiaaaﬂ‘ﬂi°uaewﬁm'mmi‘lWﬁﬂd'Jugﬁmﬂﬁuﬁ
JMIANITUATATOYSEN

Sydwnd Inudl uaz vawa Usvidadl

o/ ¢ =

o '3 = 1 a a a o/ '3 v %4
sUdnualvasusTfneindwnadanginssun1susinananiadinaliouuisvasentvuly
JMIAUUNYT

LRI DY

16-29

30-41

42-57

58-71

72-84

85-97

98-110

111-123

124-134



a15U8Y (h1a)

UNANUIYY

nMswazULUURINIsUNNSYissisndeguawdmiugssneuntsnununAnAsegha
a¥eassAludeaninigg

wnsal loee wiad melvg) sdaa) vifna uas 599 g7
AMUFUNUTIENTN92T58IUTTUTVITNUALAUNTURAYaUAUAMA NI UdaUT T
vosfroutnTsvaygnluaiiufingammumuasuasSumma

Uginsal A1y
aanmnisliuinisdidinnsetindiidanadianudnivadléuinsunanviasudodens
aaulail readAwrite AalUNUIMYBINSEANTUINALLLAE

A5 ananes uay Tanus yuing
nsAnwngAnssunisde Jadediulsraunianisnainuasainudeinisudndaeiiadou
vasfjuilnalulundnaiios Janinunusiil

oA mszian Tsxdnd Asa13d uay uud) ayga
aruduriusussadnuatandinaznisiuivesinvieaiiigaiifidevelninvuiiies
Jandndonidn

avsAnA e was nunIssainsal nadedalng

o ¢ ' v

NN FYLUUNITIRNTsYRINguUsEnaun1THand sl guru garud By drudey
Auarjavies dunetuedt Iwrindend
palgyag AaUTIs

UNANIYINTG
nsiasuwamginssunislifedeaussuladvasiuilnaauiuaisiud
qus aufAna
wialuladduindouladsfnddilisaiieduaiunsaainsaulay
135607 51TUNA
unuIMvadInagnsnIsaandilisasen nanualiusud

07 La3ues

135-148

149-162

163-176

177-186

187-201

202-215

216-223

224-234

235-243



UNUIIUISNS

NsENTINEINSIAN1IUETIAY Journal of Management Science Review) femnsansivinis
YOIARIEINGINTIANNT W INedewAgnsrunsAiegse1 Sewnanesussansasladuiuns
U3UUgaiaunszuunsay LagmaneunsHanumaInInanosmeliles iileiduaunis
Tunsweunsasaag wasnanumdnnmsisauam farugsiulunisdainsasiverms
Jansusviay Iv?LﬁuiUmummgm Jar 3 atiu lnsatudl 1 sevnafouunsiau - Wwiey
atiuf 2 sevmafeungunan - donau uazatiul 3 sevnafeuiugey - Suneu Fimluguiuy
paulawl uagla3unmsussiiudunnsansinmsseduni Ima%’magﬂugmﬁayjmﬁmi TCI ngu 2

atudagtuiudd 26 avudl 2 (wquateu - A 2567) Fadlevisvasifen
vosunanuiilafunsifuniduanuduresifou uioy s lnedsenaunis unaauide
$1u7u 16 Fos warumaraAnIng S1uau 3 Bos Mniidninisemelusasaeuen

'Ui'mn%m'isuasuauwwawgma@mq@fﬂnﬂﬁwuﬁiﬁﬁaﬁﬁﬁwjﬁﬁﬂﬁumawwmm‘i%’s
LAzUNAINTTINT wazfiuaunesussInsnavui dsaazinailneuugii duus
nsUsuUss unle lelmiineuauysnl gneos wagassasudedelnuninians Suasdy
Uselorulunadrinsegnsninsranely medafe Tniwinisiaivemaunanuiiaimady

FvmsuieAunyilvsasinnuasun ALY T MIndvelauaLuy AYN NeUTIUIEAIT

1% 1%

<

wagflununsenuansunnANuLiiaNmwNTansuags 9 Fuly

YIS

258153N91N1599N15USTIFU



¢ =

MIEINYINITINNSUSVIAYL U

= o

7l 26 avud 2 (WauynAN-daay 2567) | 1

dnswavesdlulsaunINIsAaInNdInasian1sandulaaondaiuainan1suslnaLay

gulaaniidrandseinaduvasguilaalungammwuniuns
The Influence of Marketing Mix Affecting Purchasing Decisions on the Imported Consumer
Products from China of Consumers in Bangkok

SeUua  181757% (Anchalee Yaowarach)™

UNAnEo

nedendsiitnguazasd 1) eAnwdndsraumenisnanuasnsdinauladendedudiiionns
vilnanazgulnafiiithanusemaiuvesfuilanlunsammuviuas uay 2) iilefnundvinavesdiuusyay
yamanaedidsarenisiaduladentedudiiiensuilnauargulnafiidnanyssimaiuresiuilaelu
nsamvLAg nauseesililuniside Ao fuslnadifioredaud 15 Pduluerdveglunsummumuns waxd
Usvaumsalaetoaudiidnanussmedy s1umu 400 au 19BN sindennguiegauuutudey indesdle
Aldlun1side Aouvvasuau addnldlunisisesideyaldun Anade dudoavuinnsgiu waznis
AATginTanneeNYia

HAN1TITeNUIN dIulszauniensnatnvesduaitiiianussinalu lagneuluugeuniudiu
TngfiszdvanuAniiusediuuszaumsnismannvesdudtidilunmsineglussduanniian fanadewintu
4.6 warmsinaladendedudiitenisuilnauasgulnafitidnanussmaiuresiuilnAlunsummamunas
fszdueuAniilunmsmeglussiuinniian fanedewiiu 4.74 uagmsveaeufeaifnsanneenmea
wuih dudsvaumainiseaainadenisindulaidendeduduiensuslnawazgulnaividrandssnaiu
ofitdAynsaiAfiseiu 0.05 Fanismeaeuivhliguszneumsaudnindinntssnaiu asdisds
drulsraunenInatndunan deifideay adulinsaduanudosnisvewatn Wuaumainualsves
suiuy msldau vunn wazdaaiualis nsduasunsnaiamsjatunisieans feyaiidfngugnéi
Hneldnniigafieonsedu wargdaliiaanisindulateld Munmmsinanuaenalignéldidente
wazmsirammsiadmefiannsaneuaussaufisinsvesgnildediseiies

v a

AdAny: n1sandulaionde dwlszauvnannain dumdiensuilaauwazaulnantndinnUssmedu

Abstract

The objectives of this research were to study the marketing mix factors and the purchasing
decisions of consumers in Bangkok who purchased consumer goods imported from China and to study
the influence of these marketing mix factors on consumers’ purchasing decisions regarding these
imported goods. The sample consisted of 400 consumers aged 15 and above living in Bangkok who

had experience purchasing consumer goods imported from China. The sample was selected using an

' aundvigsnamuanasivln anginennisdanis wninendevdgilaseansel lunszususyuiud Swinunusiil
(Department of Modern Retail Business, Faculty of Management Science, Valaya Alongkorn Rajabhat University
under the royal patronage, Pathum Thani Province)

E-mail: anchalee@vru.ac.th
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accidental sampling technique. The research instrument was a questionnaire. The statistics used for
data analysis included mean, standard deviation, and multiple regression analysis.

The research results revealed that, regarding the marketing mix of consumer goods imported
from China, the majority of respondents had the highest level of opinion on the overall marketing mix
of consumer goods imported from China, with an average score of 4.64. Moreover, regarding the
consumers’ purchasing decisions regarding consumer goods imported from China, respondents also
had the highest level of opinion, with an average score of 4.74. Furthermore, the multiple regression
analysis showed that the marketing mix significantly influenced consumers’ purchasing decisions
regarding consumer goods imported from China at a statistical significance level of 0.05. This test
suggested that entrepreneurs importing consumer goods from China should focus on the marketing
mix to meet market demands, emphasizing variety in design, functionality, size, and modernity.
Marketing promotions should focus on communicating information that reaches the target groups to
stimulate and motivate purchasing decisions. Pricing should offer a variety of prices for customers, and
distribution channels should be readily accessible and capable of meeting consumer needs

consistently.

Keywords: Purchasing Decision, Marketing Mix, Imported Consumer Products from China
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viouinsidnmdnuarvesnsdudiiudaunsimindetio afuaruldiuzoumanisutstiu saemaunisih
nagmsnsnann aps nlfiitensuaussnnuiienelaveanguitiming (Kotler, 1997) vinlvigusznounistdi
Fudanusamaiu Sududesnuuamdlunsdadmiisdudvesauedliinngu iszdagtunisnain
soulatvesUsuimAiuausaasunaniosuvemuadlnen135IUTINAUAIINEHARTUY ST AT YN 19l
Funushdsnaronisnimmaudildgnidefisuivauiindslusanalneuasguslnnannsndeiudduld
AauAuLedla EJIMIGTENB\I"1‘Llﬂ‘lmm&ﬁ'\maﬂiz‘VI‘Ufﬂ'EJB;:U%%ﬂE]Uﬂ’]iﬁl@iﬁ’]ﬂﬂiﬂ‘mﬂﬁuﬁﬂU’Ni’mmi‘lﬁ (Thai public
broadcasting service, 2024)

Fewmmadinam shlFATvaulafiasfnudmdszaumanseaindiinadenisinauladentodud
iensuslnauazgulnafividiannuszimaiuvesfuilnelungaumwumuasiteAnwifsdudszauna
mamaalatsfifnadensdndulaidenteduduiiensuslnaaraulnafitidnnnussmaiu Feasldidu
wwnsdlumssdussiatiseluld

1.2 ngusrafvan1sivy

1.2.1 wiefnwduszaumenmmanas msdaduladendeduduiionisuilnauazguinaditud
NNUsEMARLTRIEUIINAlUNFUNNUMUAT

122 Wefinwdndnavesdrulszaunienisnainiidsanenisinauladond edudiudiain
Uszimaurasusinalunsaunnumuns
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1.3 YaULUAYBINITIY
nsAnuidelundsildvhnsfnundadeifisninadensinduladondedudiionisuslnauas
pulnafiihidranyseimaiuvesuilaalunsavmuniuas Taeg3deldinisudadu 4 Ussiiu leun 1)
youad o FeuidelivhnsAnuniiudsdasy fio duvsraunanisnata Ussnaudae wandaet s
Fommsdasimisuasnisduasunsnatn uazdudsey fe nsdaduladendeduduiiensuilnauay
gulaafiddhnussmaiuresuilaalunganmumuns 2) veuusdutsssng maidedldfmundszens
l#lunside fo fuslaafidongdaud 15 DFuluendeeylungunmaumiuns uasiae fusyaunisaidedud
dndrannUseinady uagngudiogeiildlunsidede fuslnaifengdeud 15 9T uluondueylu
ngsmLTLAg uasApiisvaunsaifedudmindnanyssmaiu S1uam 400 A ATelEfmuasuAngy
Hog1smmLIAnves Cochran (1977) Aidudnamuinnduiogisilimsudnulszansiiuida Inels
fmunsziuaLdesiuegiifesas 95 uazeosliiinanuaamindeulsfesas +5 dauununsdungusoeis
Tumsideigisuldvihnsdunguiegtsuuulaldanminasifu (Non probability Sampling) l¥n1sdaidan
naufegauuuTaudey (Accidental Sampling) Inerdunsidensudsiifianuaenadesfuisnmesszunsi
aunsanulfuarlfidusessldviud 3) voumduiiu §iseldivteyafusmeiluiuiingummmuas
fiapBodudihidnanusemaiu uaz 4) veulwaduszezng Sinsshserinafounaiam - SuAL 2566
1.4 #@NNAFIUNIITIY
1.4.1 dudszaunienisnain eundundndoue 5191 femnen1sdndmitg msdaaiunisnannd
Svsnaren1sinduladend o ud il onsuilaauaggulnaiiint1andssimadiu vesfusinaly
NFUNNUTIUAT
1.5 nsauuulfAalunsIde
nsfnuideluadsdfiduldfanuaulafias@nuidnsnavesdiutsraumenisnaindidwa e
nsdnauladentoaudiienisuilnauargulnafithidnanUssmedu Ssnmamumussanssuiiiendes
cﬁ%’aié’ﬁ’]msﬁwmmaumﬁ%’ammLmemﬁmm Meepheamphoonsri, Charoenwiriyakul,& Siriwattana
(2023); Uthaipreeda (2015): Kotler (2000); Roth & Romeo (1992); Lewis (1898);

nsandulaiiendefudiie
n1suslnauazaulnaiinigiain

L Uszmeduy vasuslnalu
UJadgdrulszauniainisnann

Rl NUNNUWIUAT
- WA - iusslagodudn

- 3|7m o «— - eanlafiagdadud

- ‘U@WIWIW‘W]W'W’ - anaUssounluntsdedudn
- NSEWASUNITAAN

- AN5ATEYNIUNNSTAUAN

A 1 NSAULUIAALLNITINY
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2. WUIRANQE])

Tunsumuissanssud Pifelddidunsfnuneasdeneusiasiuysiimzaniunuide
Tngleadreanuduiusvesusaziuusiionisdenlosnelinseuuuinnudaniside dan1snumiu
assanssufiddusanitfomiidfymuidedelud

2.1 daulszaunnensnana
2.1.1 ANUNNNEYDIEIUUTEANNIINITATA

Kotler (2013) #namiaduszanynanisnana Ao fuusminmsnaaiigsiaannsamuauld
wazvane 9 gsnathunldiflonsuaussausioanisvesgnin

Boone & Kurtz (1989) l#nanfis dauuszaumisnsnann fe 1a3eslolunisifanssumis
msmaefigsiaianldifieliussainguizasdlumsvhnainvesssia Tnegshadosiunldsutuiieneuaues
ANUABINITTRWmAIA MY

Sayreerat (2003) l@nanade druuszaunienisnain fe asdusznauilieadestunissny
Aanssumsmanadutiedeiiannsamunulilasgsiszfosainedinussaumansaaaiivanzaslunis
NAYNSNNITIAINYBIGIND

NnAmmnedisiu Seaguliin dudszaumamsnata mnefs Anssumeniseaiaiigsia
Fonhanldiilelaansaraanssusng 4 auussgInguszasimensnaInuazAoUaUeIALFBINITYBINAN
Wwngla

2.1.2 uAnAgiudmUsEaNNIINTIaNe

dauuszaunianisnain Uszneusie 4 esduszney dadussddszneuiildlunisionsan
sufussseazBeadelui (Kotler (2012); Jaturongkakul (2009); and Sayreerat (1996))

1) fundnsioust e dudn viedsigshaldndnuasinauegnarniiionsuausaudoinises
naugndutimane Insduduandudesaunsaaiianmen adenisuininfieliiiague kandusindity
Fosdinaustlorindnauniuniani vielRumiumanwesgndn uazdsannsatiausdudiddnenm
Tueunemifloutsduiugusiulaondntsivarasiiveddmmuuas lififnulaenandasian Ao dostums
HARNARSUI NTUITYTNT A51AUA aandudn Dusiu

2) fusim fe yaruFeduyuvesdudnfignndesineiiieFuavslunsiduivesdudi 3
pinwmnadudlassaimnenamsdieliudtsimaifielianunsoussqimnevesmues il
Tumsssmmdsiosianalimngantunisseusuvesngugniidmneuasannsoutsiusugureduld 39
nsmsAazAtunsfia maudenandud nmshathenan dWelignélasuiamnousnauladedud

3) tomumsdadiniing o Anssumansaaatissiaaiuiievhdduianguie gio
fuslnavidegninnguitimineg lagruaunansiinannmanetesmaiieliaunsanszaredudludangugndn
Wmnelsigniigninauazassiumiudesnsaumuesgnin

4) nsdaaiunisnan Ae nszUILNTARANsTEYas1e q TAUAUM UTnsuazgsAalY
fangugndnithmine Gansioansing q asferdesiudeyafiannsanszdu gila uazigelalignénalouas
dindulatoaudlnsnsdaaiumanannaziiadostunislesan nisvelnldwinauns msdaadunisme
nsUszenduitusuazmananamsnseriluguuuuoeulatuazeenlay

MnuuIRaiInaisazUli drulszaumeniamana AeRenssufigsivadrsdunilensedu
3¢la wazfsmuaulavesngugnandmunglagyseneume nanduel 5107 Y9M1IN15IRTIMUIBLAYNNT
duasunsnana
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2.2 msanauladandadufi
2.2.1 Anuningveansanauladandadunn

v a

Kotler (2000) lsind1391 n1sdndulavew{uslana iinantadenielude usegsla nssvg
nsiFeud yadnnmuasiimuafvesfuslandsezuansiifiufennudeants msnsewindedudndliden
varnvans Sadufanssudififuilaatmniedesuarduiusfudoyaidegilanngunan winnuwe uas
anvneldvhmsUssiiumadonmeandulunsdadulatedud

Sukjarean (2016) laaSulense mums@f@ﬁu‘iﬁaﬁdwLf]umﬁuiyﬁdﬂmmﬁamméfmmi
ByMAden Fudunsdadulatouvtlidudou Tnslamenstonuanuasiuniotovszd fuslnnaziden
wuuiaedu wivndanududeu guilaaazinsseiumadenuazidenmadonaindeyadilduviinng
dnaulate wervdsndndulateasmeeiuihivelnisinauladentouuuty

222 LLmﬁmLf“‘\lmﬁ’umiﬁmﬁuhﬁaﬂe?jyaauﬁwm;:iu%‘lm Usznausme (Lewis,1898)

1) arwiila (Attention) iutuusnifuilneaedosiinduduasuimstunoulasasiAntudle
fuslaafimnuddlalunisuaaiedoyarg q Adweddudlddoanslum

2) auaula (Interest) JuslnALgNISIAIEAINTTUNNITNAINATG 9 VOITIAT AT
Tiuslnainauaula sumsaLsnueduiuesnenaui s slnddueil deth ina

3) U3 (Desire) Arwaulaazgnnszdudeianssuynsnisaainsing q sueualoty
naneifuarudosmnienuesnldlududiu dwaliiusinaiiaaussnuiagldnsouasosaud i
TneUnfinnuusisawasiintuannsdiuUsdleviiauddulalavan3vioveuduindudiy 4 awnsa
wilvUgmlituguslaala

4) Mansed (Action) Manszvinaziintwilonuussauninduuda Ssevilfnssuiuns
dindulatoauysaiifiofinnsnssidemsindulade

asuld nmsdnduladentedudndunssuiunisiguilanasshnisdndulalunindents
duAmiseusnislalaefiladodiulszaunienisnain Usenausmeaunansig 511 90aM19n133nd e
uarmsdnaSumanaadannseduliAnauFens Tastatoimartaznsedunsiadulavesuilanliiia
anusislaluniste annuadlaluduéniigde danuumsouilumsdoduiauindunanseyilunisie
dumidninannuseinaIuresuilan

2.3 ywAdeiiieadas
MnmsmumMsIanssuiiieatesislulssmauagsinasemedy dadeladiunisadawayinu
nsoukAaluMIde IdAnvdadeding q Afvswadensinduladentedudniionisuilnauazgulnad
didhnUssimedu delduniadvduszaunisnismnann LLazLLmﬁwqwﬁtﬁmﬁ’mwsﬁaﬁuﬁLﬁaﬂsﬁu@?’iuﬁw
dieftazanansolulilunsinuludssiunuideiidedeldwel
Meepheamphoonsri, Charoenwiriyakul, & Siriwattana (2023) lé@nuniladefifidnsnadenisiden

a

FRAUAIUNT1NNUTEINATU HANISITENUIN YFeNTBNTnasneni1saend adum1uny191nUsenalI uved

duslae undadunmdnualnsdudn warladediudszauniiniseain lneguslnaasinisinfiendls
LBoNTAUAILII1NUSEmn AR ud U UL NLaE YN ANUAUADUNI AN INARBIT Uz A BNT R AUAI LGN

a

Usewmaduwardnaulagedumindiannuseinedugiluauinn

hﬁ

Masuk, Panyanak, Pomsanam & Rojchanapaphaporn (2023) lavinnis@nwdadudiulszaunis
nsnanfidadeaufimelalumsdsoaudnnUsmatuinutemsosulativesiionegesluammaa
desunsswdin wamsifenuin anufiemeladulszaumansnaaiisafunginssunisdsdedudann
Usemadushuromsesuladvesdonegosluamauiadiomasedu Tasdundndaet wuin dudi
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dfornUssnaiuiiutesnaseulaiifunmdnvaimsny gf famuamituali wazulanlnd daaniw 3
U3n1sdas uarlifianssudaaiunisnaadsnaneanufiemelalunisdsdodudranysemaiukiutesmis
ooulativesioredesluummanaiiosuasiedin egrsdideddymeadaiszdu 0.05

Deping, Sirimongkol, Nilpong (2023) L@ ¥n15@nw1daseduussaunienisnaini d mase
nsindulatogunsaiiatuiiefonnussmaiuiiunaianansmndvgdidnnsetndvosjuilnalusneides
Fwfavouunu nan1sidenut Jadedrmlsraumamnain 6P’s fdsaisuandenisdinauladoromn 4
a1 baud Arun1sliusnisduyana n15deasunIsnaIn nanduen uagomansiadmienudiu lng
fulsi 4 filanansnswiudmaiensindulategunsaliaiuiiofionnussmaiuiunaananawdyg
didnnsetindvesjuslanludunades Jwinveuwnu l@fesaz 41.7, 50.3, 54.9, 57.8 mwadu (adjusted
R® = .417, 503, .549, .578)

Lerdpanasin (2000) lévinsAnundasediudsraumenisnanauinisisinasiensindulageduin
H1uLaUNAATY AliExpress 204 uStaaluNTuNNENIUAT Kan1TITenud1 Jadudinuseaun1enisnain
uinsiidvinanonisdndulad edud W uno Unaiadu Alfxpress vasiuilnalungannamiunag agnsd
odyn19adng 0.05

Phanom-Oophatham (2000) lévinsfnwiiadedifnadenginssunisuslnaduiadslulseme
Fuvesfuilnafevinnu (e1y 20-60 U) lungammaniuas namsidewuin Jadefudulszaumnanisnannd
finasonginssunsuilnedudiindnlulssmaiunniigafedusan nedivesmilun steduduosanfio
unasvosudereenulat fauilunistedud 2-4 adwiadeunasfoutogunsnllunsaiFeu

3. /ANLUNITIY
3.1 MSAMUAUTEBINTUALNENADDEN
Usgansuaenguiiedis
Usznsfildlun1side fo Yssmauiiondveglunsunmumuns uasdinistodudindnnnussme
Fudosmnlinsuswulssnsfiuiuou weenduiegneildluniside fo fuilaafifiorgdusd 15 Tuly
ofraglunsammamuns uasaeiusyaunsaitoaudmindanyssmeatu $1umu 400 Au eideldtuun
YuANguiIoEIINMSAIUIMIIERsLIAATes Cochran (1977) wassauliAneuaaadeulsfesay 5
FanmsiuaAYe AN INLgASIIANYEY Cochran led1urusuinngusiogiamitiy 385 us
WelshAnenuadosnmlumseseideya fidedsldimunvuangusogissiuiu 400 fegrs Tavigy
nqusogne autuneuselul 1) uamniiteideniunii eftudieyaain 50 welungammumiuns vhmsi
a1 5 1o Maua Lleaelng lauIawe [wau1eu Lleiiewdne wasUnedu 2) Suaaindaidiensdawny
Mnudazion 1 aw 80 AU tuii3) FIeinisiununedeyasnnauiegiauulaildaruniiandu (Non
probability Sampling) Ingldn1sAndanngusegisuuudaday (Accidental Sampling) wagvinisidensduys
flmwaenndeaiudenmesszmnsianunsanulduagl i dumegalsiug
3.2 e silenldlun1sise

A vao v

wiewlenldlunisidy Ae wuvasunwiigideaiiliulavendedeyaiiladvinnisfnwiainuuifn

Y
v a

warnguiiieatvduszaunianisnatn wazmsinauladendedudn Ussneudae 2 dau Ao daud 1
WUUABUAINLA 82T UdIuUSTaNNIIN15Aa1n USEnaunide 4 aaAUsznau s IuREnsae 51A7 983919
A3 Fasmine nsdaasunanIean Inewauasesiean Meepheamphoonsri, Charoenwiriyakul,
& Siriwattana (2023); Kotler (2012); Phanom-Oophatham (2000) s anun 16 40 dudl 2 nsdnaul
FenTedudiiensuilnauazgulnafiudanussmedu WusauuuuildsedunsTntoyauuudunsnia
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(Interval Scale) Wun1s¥anIns1duyseuuan (Rating Scale) ldwWauas eeiioa1n Nimerith (2022);
Uthaipreeda (2015); Kotler (2000) 914U 5 98 TA8LUUADUANLIS 2 daulaldszaunisindayauuy
funsAA (Interval Scale) Wun13inunsduyUseanuan (Rating Scale) Inafvnuadu 5 seAuamuLUUR
Likert (1932) Fslshidennouifiesdnouiis uasimusliusazded 5 dudendadumnuiléinaudni
vosmey Fsiinasilunisliazuuuiadelnefiimusauddyuesaziuldndnnisudegis msuvanamy
n&NUBIN1TUUISUATAIATY (Class interval) 709 Best (1981) Tinasinisudaanumuiy Ae 1.00 - 1.49
vinefsrnuAnuiiussiutiesiign 1.50 - 2.49 vanefseuAndiusziuiios 2.50 - 3.49 mnefemuAniiy
seAUUILNaN 3.50 - 4.49 mnefisanuAnLiiusysUNn wag 4.50-5.00 mnefannuAnusEiuINnTian
3.3 NIMsIREBUAMANILATET
FAdeleindunisaiauasimunuuasunuiiidomanlvnsounquiudaudsimualy T
wuuaeuaNfiadsd uhmnsnaeuamndununsaduionifusede iefinnsanauaenndes
seninderiniy danasinismeidviaudenades (100) azdeslduinnimiewindy 0.5 Faazi
wuvauautundutosnuld uarlunsinideedsildvhmanerdeiinnuaeandoudanuii ynderiu
aainausiiimuely Jeflenduilmnuaenndedeti 0.86 wazileliinsnseaouguamiununsuds
demiBsufesudfitelddnuuasuaniluvnismaassiuussnnsiddnvarmiloutunguiiegisdiuau
30 Au LilomAmLd e uYeILUUAB UL TnsAMNINTBILUUADUN M A BailANduUsEAVE Loavnves
Aseutinagil 0.70 34lU (Cronbach, 1990) wawidieldvhnsmaaoundanuin Aaseudaingy 0.78 -0.81 &s
wuunaaeuild sy
3.4 msiusiusaudeya
fAeldvhmafununndeyadaut il 1 nanen - 31 funeu 2566 lngldviniafudeyaiiu
nyaumLmuAs funguitosnsdiuau 400 au Fsreufuteyaditelituastunduiiesauaseiuiensou i
Fuasinguszasduarlddnmsudstunguinedlimauivssleniuasanslunismeuiuvioufiasns neu
wuudeuaunsiTe dethuansidefldllmaauslominmannavituuas kifnsdawedevesnds
fegs nitaauenalasnnsiuveside
3.5 M3AnTeideya
PAfelivinsimuniinsiesgiteyaidu 2 Useidufe 1) adfidmssannldunaadsuazdau
\eauunasgruiieinsesideyaduil 1 wuvaeunanieniudmuszaumensnain @il 2 nsdndula
Fondeduduionisuiinauarguinafitidnanussinadu 2) adfifseynu (Inferential Statistics) #e
MlAaTeinIsnaneEnYAM (Multiple Regression Analysis) LWammimaa‘uaummuiumiams%wama
Reafummdiiugssuidoud 1 wussumRiiudussamensmaues doufl 2 maduladen
goaudifionsuilaauargulnaihininandssmedu warasihnavesaruduiusiildannsinserdlld
lunmswensaldauys

4. #3UNan153Y

Aseldimslinszsiteya Inoudseenidu 2 @ fedwd 1 msdeszsinansidesoaifibs
wsauu wazeudl 2 Meleseinanitedeadfieoyunu nefiduldasnansidodusd

4.1 a0AsWIIaUUn (Descriptive Statistic)

asUnansheneiteyaiefudussaunananatn wagnsdnduladentodudiiientsuilon
wazgulnafidiranusemedu sediadsuardiudoauuannsgiu dausnguadenssd 1
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A15799 1 NaveIARdskaaTsRUULINTEIY

fauls Anafe | drudsauuinnsgy JEAU

dauuszaunnanisnana 4.64 407 anitga
- PUNERNSN 4.67 449 Wnitgn
- AUTIA 4.68 531 Wnitgn
- AUYBININTIAT MUY 4.61 434 Wnitgn
- AUNTANETUNMINRN 4.63 419 Wniign
nsdnduladendadudnionisuslnauas | 4.74 426 wndign
aulnafiidranyszmadu

- asidladodud 4.89 359 Wnitgn
- awavlafiasdodudn 4.66 492 Wnitga
- ausrsaunlunistodudn 4.68 494 Wnitga
- mansevhlunistodudn 4.72 483 Wnitgn

1NM5197 1 wansiasgsiAadsuazdiudssuuninsgIuvesdiuUsTaunanIsnain uaz
nsindulaidendodudiiiensuilaauazgulnafitidnanusemaiu nan1sidenudn dauuszaumg
nsmanm Tunmsameglussduanniian denadewiniu .64 deusnoendusiesu nui susian deeds
1NFign 4.68 F09a3 FUNERLTRe sumsdaaiumInInan edewiniu 4.67 4.63 uaztiesiian
Fosnamsindiming fianadewintu 3.78 auddu
uarludunsdnduladendedudiiiomsuilnauazgulnafitidanyssmedu nansidenuinfuilan
fsvdumsiaduladenteduiniionsuilnauazgulnaiitiianussmaiulussfuinniiaaddnadewinfu
a.74 dousneenifusiedu fuilaafinnuddlaedudindranUssmedunniian danadewiiu 4.89
s03a%1 N13nTevilunsdodudn AnuUssnutlunisd edudniienad svinfu 4.72 4.68 uaziesiian
anuaulaflazie fdnadowiniu 4.66 muddy
4.2 d0nB9ayuU (Inferential Statistics)
Kan1TAATIEesRUsENUTsd LT aNIIRaR TidswasansdnAuladendoduduiionts
uslnauay E)ﬂiﬂm/m”llfﬂ’]mﬂﬂiuLVIﬂ%uﬂJ@ﬂNU‘iIﬂﬂIuﬂ‘NLV]W&J‘WM?’]S anunsouansldsed
$uil 1 neaeuanuduiustesiauUsndeyanguiogsdisnsmardulsy Ansanduiusuuy

Wigsdu (Pearson’s Product Moment Correlation Coefficient)

AN5199 2 AFUUSEANSANEUNUSTEMINDNENavYesEIUUTEANNIINSRAIRTNdsHanen1sAnauladanTaduan
wensuslnauazgulnaiiiinannyseimaiu

fiauls MA MB MC MD BH
MA 1 696** 759%* 780%* 819%*
MB 1 614%* T62%* T60%*
MC 1 720%* T35%*
MD 1 797
BH 1
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U8R - ( MA 11889 AuREnsiuel MB wa1ede 1us1a1 MC vanefisnnueamnieanisindaviig MD
vneda fumsduaiunismann way BH manefsiaduladendoduduiiemsuilnauazaulnafitidiann
Useneadu) (* Ssesutiodnfynsadiiszdu 0.01)

957 2 uansliiiiuin daudszanmanisnann Ussnoudie dundndael $101 Yeamnanis
fadmhouazmsduaiunimman fmudiiusidaantumsdaduladentoaudniionsuiloauargulnad
HhnUsemaliuegaiitudfynisadfivisesv 0.01 Tneflidulssavanduiussening 0.614 - 0.819 &4
MsfinsanANEITuSsEIsuUsaassietues wudn fianuduiusesnaditaddmadanisesdu 0.01

fudi 2 nsnsIsadAnisannsenraa (Multiple Regression Analysis) tunsmaauduiusiu
L%dLﬁu&liﬁizwj’mﬂq‘uﬁuaﬁﬁﬂLLﬂiaaizﬁ’;dei 2 Fuustuly wazdauusny Seansassasnigildded

Ho: dautszaumensnann Lifiavswadenmsdnduladendeduduiionisuslnauazgulnafivudn
NUTENAIY

Hy: dulsvauneniseaadiavswasonisdaduladendedudiionisuilnauazgulnafividnann
Useinalu

M13197 3 N1FATIEY adfn1sanneenyAuikUINeINTldINUSEaNNIMSRAIAdwaneen1sanaula
\WenFeduAiensuiinakazaulaanitiinainyusemeaiu

B Std. Error | Beta t Sig. | Tolerance | VIF
Aasii 510 121 4.207 | .000
PUNANN I (MA) 344 042 363 | 8.205 | .000 298 2.553
#1U51A7 (MB) 202 031 252 | 6.534 | .000 392 2.629
FULDINNITIATINUIY (MC) .149 038 152 | 3.899 | .000 382 3.600
fuNsELEsuNISRAaIn (MD) 215 .047 211 | 4.606 | .000 278 3.360

MUNELe — Durbin-Watson = 2.278, R = 0.877, R” = 0.769, Adjusted R* = 767, F = 229.65, Sig. = 0.000
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Abstract

The purpose of this study was to investigate the relationship between jewelry brand loyalty
among Gen Y in Chanthaburi Province and brand experience. The study's population and sample
consisted of female Gen Y customers in Chanthaburi Province who were between the ages of 28 and
43. Using a multi-stage sampling technique, 385 persons who had previously bought or worn gemstone
jewelry were included. Surveys were employed to gather data. Take data were analyzed using
frequency, percentage, mean, standard deviation and hypothesis testing statistics, stepwise multiple
regression analysis.

According to the study's findings, the majority of people who have ever purchased or worn
jewelry are single and between the ages of 33 and 37. Employed by the state or as a public worker,
with a bachelor's degree, and an average monthly salary of between 10,001 and 30,000 baht, the
individual routinely buys two to three different brands of jewelry from the province of Chanthaburi.
Purchasing jewelry more than three times a month Investing in jewelry is done so that it can be worn
on special occasions and at various ceremonies. According to the findings of the hypothesis test,
relational brand experience and behavioral brand experience are the two elements that affect brand

experience variables on consumers' loyalty to jewelry companies in Chanthaburi province.

Keywords: Brand Experience, Brand Royalty, Jewelry Ornament, Generation Y
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4 §ifi Ao 1) AAFuNsdTAA TV sTamdRTans 5 veauywd 2) ffduensual 1udsvaunsaliid
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anuduiusivauidnvesiuilaafifisiensidudn 3) Adduanudeadlayy Wulszaunsalannissug

A
1% aa

AmnuosInfesniuveiifuilan AnuAniu uasmsuidamiddensidudt 4) daduwgAnssy 1unns
evALBWINgANTIIFeNTlFTuNMInsERudalauduiusfunsaud way 5) SAduauduiusues
UsEauNITINSIEUAN L'fJummé’uﬁuﬁ‘swdwQU%IﬂﬂLLa:mﬂ?mﬁﬂﬁLLﬂﬁnLLﬂiaLLaséwu (Brakus et al., 2009)
vngUsEneUNIsaInsaaialsraunsalfiflunsduinfiannsansuaussauidnuazanum sas1veq
Fuslaalsl aeviliiuslnafnauAnalussdudi (Brand Loyalty) wazileguslnaimnusnilunsidudann
Fu ilidnsdesluasaudidussadeiiios Tenafiduilnrsdeuluiensaudvosguidiaziosas
(Alloza, 2008)

oy fusgneuntsgsiaed ssssdusyudiudagtu Sedududeaiulunisadiasyaunisal

= =

n31dudn WeliiAnanuuanaslungugsianiesUseaudnudl iufsaiidelaluiouninisudatuuas

AHasaMIANTUNUNIINITAIA danAdRIiU Pinar et al. (2012) WU ANAIYBILUTUAANIINANANAGD
AyAUfogaitiinsaiensasEmiindusianmdnuaivesnsdud Ussaumsalnsidud uaznisidesles
fudeidesveansidud UsslsmilusuuuuvesnmslivinislundesUssdudaud Feanusaairedeliviou
mensuwdstulumanisnanald

Fa¥aduny3 dadseglunang Tusenvesuszindlneg [uundmdndaudiadeidessdulan
Immawwz’tué’mﬂﬁamumLLasmiﬁaiﬂuLﬁaLﬁ'uyjaﬂ'ﬂﬁé’mmﬁ (Thanakit et al., 2019) ag19lsAnu
panduduaziniesseiuvosimindunyiidundyivanunssitaztedianansysznis Tasiamizlu
FrunisdamsTaniv dedidasonmnstudinassneisUssna uenainidalidgmiunssanuiido
Favtnuzvesinadiioluiuiideutradiie lnsawigludruniseonuuy iliadosssduiinandud uuuy
ﬂéjﬂﬁﬂﬁﬂﬁuLLa‘”ﬁﬂf\]"’Lﬂumﬂ]ﬂﬁgﬁLﬁmﬁmﬂﬂéjﬁﬁﬂwﬂjmwwﬁ’g Snvesuutdielutaintunyiianateds
soiles Insdlvgjlongraudienn Uszneuifuluamssuil 21 fulaadimnudeamsiaiesussiuiiuansis
araduiavosiaownniu uiruse snounaatessssuluuiigdliannsansuaussngaensi
Wasuuasildesnsasudau mmamsuzyﬂ‘ummmma’tumswwmmdﬂ

ARl AAnwBvEnadavmessraunsaingdudrenusniluanauduadesUszay
Snudingu Gen Y ludwmiaduny3 lnsfnwivszaunisalnsidud edumdneulaziusunanis@nui
Wi wazlilfemeuiianysaldmsuihluldlunsnsununagnsivanzaulunisaissaunisaliia
Tunsaudundusing suivduasuliuilaafinnusnilusnaudiaionsssusyudfminduny3ifuiu

1.2 IngUseasAvaIn1side

1.2.1 WefnwiUszaunisainsauduazanudnilunmdudiaissssdusyuduengy Gen Y
luimindunys

1.2.2 lefnwmfnssunindendouaraildiniosUssdusyudvosuslanngy Gen Y ludmin
Junys

1.3 Y2ULAYRINITIRY
1.3.1 veulamdulszrnsuasnguiiesns fenquidwaneiiaulafinuni fe duslnamavdiideny

Y
5¥%7149 28-43 U (nqu Gen Y) anindunys Mmedo/vieinsainldinsasuseaudyual 91U 385 Au

Mnnsivusuangusiegdlaglians Cochran (1977) lnefmunseduanudedusosay 95 wagsesy
ANNARIALATEUTBYAY 5
1.3.2 vauwanuiilon seuwanuideiidunisfinwwunfangudifeatu Ussaunisaingdud

wnAangenetuaNuinAlunsdua wufanguieIiuduslaAlruelstune wazinIesUseaudyul
lufmindunys
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1.33 gauiandnuszeia Ssszernanlunsinunilde Weunneineu 2566-deununius 2567
sunduszeziian 4 Weu
1.4 auafgun1side (d13)
aunfgiuil 1 Usraunsalanaudiidvinadsaiadenuinilunsdudiaiesszdusaudl
aundgiudenil 1.1 Ussaunisalnsidudsnudszamdudaidvinaianmnsennuing
TunsAudedesseiudyud
auNAgiugend 1.2 Ussaunisalnsidudisiusisualddnsnaieaivedoniudng
Tunsaudedesseiudyud
aunAgiugesi 1.3 Ussaunsalnsduddunginssud dvinaidsamadeninudng
Tunsaudedesseiudyud
aunAgiugosil 1.4 Uszaunisalnsdudduaddynn I5vinaidanvadenudng
Tunsdudadesseaudaud
aunfgiugosil 1.5 Ussaunsalnsdudduanuduiusisvinadsaivnsenuing
Tunsdudiadesseaudaud

1.5 NSAULUIAAIINIGIRY

sulszamnauda

( A
( ARNFUAR
fnuesual . —>
Uszaunisal AUANALY § )
\ a v
ASIEUA ATIFUAT
( N
( aa a
5 f LANEFHNTTU
PUNGANTTY —> g
\ J
(.
“Hld H1e
suaRlaan PUANUFURNUS

AN 1 NTAULUIANLLNISINE

2. WUIRANEY)
PMNMIMUMILLAAMG Y] wazenidediferdesiulsraunsainsaudsennudndlunsdud
AnuzfIfoaguissiuldsad
2.1 Uszaun1salng1duan
Uszaunsainsidudn Ao nadwsvesnsnevaussesuilnanlusiedssousivosduivie

wusua Uszaunisaldsnanivatedadenidvava laun anusaniduslneiideduiviouusuaty 4 AN
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anudlafiAnanmgdnssunazUszaunsaiiguilaaldiuannisldnunienmsaadedudud mssonuuy
vosduAarusI A el n ddudAglunsadrsusraunisalliiuguslan 1wy nsesnuuuaisay
AMAEAINAUY LATANNYBTAR tendnualveauusudidegariadsiiunndnaesdui nsdeasid
Whsnednaunardemsnuivesduiuasuusudlifuslaadile uazanminadeufiiusseimaivanzas
wazifumudosnsuaraladuesnguiiiming sl Uszaunsainsduiriianuddyediannlunisads
anufianelauazanuindlunisldanuvestiuslag (Brakus et al, 2009) Fsuszaunisalnsduiusoondy
5 §if Ao 1) AAdun13duAA (Sensations) 1A B UTEAUYsTAMALTE 11 5 vpsuyud Tdun nsueuiiy
nléBu msldndu mssusa uaznsduda MiAnanguilneddnfunmaudiu 2) fffueisual (Feelings)
\Judszaumsaiffianuduiusfuanuidnvesfuilaai fidonsdud 1wy $8nimsausidingan
frnuidgela fanfiaruundamduiunsidud Jaduiafifeadestuanuudunswemsduding 3) i
supuAnafieyay (Cognition) Wuussaunisalanmsius mweenioeniiuvesiafuslan AnuAniu
wazn1suityiifdensndudi 4) ARfungAnssu (Behaviors) ilunsnevauswnemginssudenislésu
nsnsgdudsiinnuduiudiuamaud léun @ sUshe nmsesnuuy Ay ddunitn wazussaiast 1Wudy
war 5) dAfuauduiusvesUsraun1salngduan (Relational Dimension) A MsaILALLATUATS
arwdiiudssvhefuilaauaznsndudliudunsauazdiiu dadiRedestunisiineduiatiseugniu
nsorsuaiuazaulinddaluszezendufuilan Taaiuluiinmsinlifuilaeidnimueadudiuniaves
LUsUS uaziianuduiusiiand siunsidudiy uenannid Nysveen et al, (2013) na1271 A15adas
Uszaunisalnsrduddavinaniuiniuanuiianelalunsidud 5 T@ fe mnuidn ensual anuiamnudila
AEIUS waznginssy Msnama iR iddefuegranzanasaaissraunsalnsaudi
waunsuaedsiu vlinmauddanulamisulusaauasiinnudiiusiiandatuguilae
2.2 AuAndlunsdud
ﬂ’J’mffﬂmumi’]auﬁﬂLﬂumﬁm’]mﬂﬂ%’mf@ﬁuﬁfﬁwﬁﬂLLSNZ‘WJ'”ND;I:U%IﬂﬂLLaSLLUiuﬁﬂﬁ%aauﬁ’]ﬁ’u 9
Fafiuansznuluszezonlasmsaiuaruaufisnelauazauideshilududmieuusud demalifuslnag
amuaulalumsteusylauduveaduogasaiies uenand anusnilussauddamsatieliuisninw
duuimanmsnanaldluszozen esnduilaaiifinnufelouasdeiulududmienusud agiiuunliy
fasfnsdonar]diufannuususty 9 luowran (Keller, 2013) &9 Schiffran and Lazar (2007) 85U1871
mmﬁawa‘iaLLaswqﬁﬂﬁumiﬁTJyaﬁuﬁwLLUaaam‘fJu 2 97U A9 1) ANUSnAAUTFUAR (Attitudinal Loyalty)
anufniduiruafiindudefuslaadanuidniddensdudwiowusudty q deoradunanian
Usgaumsalfislunisléaudn nissuideldiuiouesaud Wesivlununmvesdud wiennaudAivinla
Huslnasdngnueen muﬂmmummﬂﬂﬂmumuﬂmmmuLLquwmmmmwaummaLL‘Uiumuu 1 Tuwduan
WAz auuauuiummmﬂummmmmummﬂmaaummaumumuu q uenani arusnAduieuag
Frannsaduiviglunisananudeddunisdndulalunisidsududuisuusud uas 2) anudndsu
WANI5U (Behavioral Loyalty) mmﬁﬂﬁﬁquﬁﬂﬁuLﬁmﬁmﬁésiu'%lmﬁmm%ﬁu’lumﬁuﬁﬂLLazﬁ
woRnssunsTeauaiy 4 eghseies ;:JU%IﬂﬂﬁﬁmmﬁﬂﬁﬁquﬁﬂﬁmzﬁLLmIﬁuﬁ%ﬁaﬂﬂﬁua%uﬁﬂmﬂ
asdusnAnegatiauelaglimddiiadeondu q wazensavidenaiuazarldTnelunisdumandii
TndiAssfududieslduinou wodnssudiniAndudesninauazainauis anudndasads vie
amsdesiulunnunmyosdudn
o AMUANAR U AUARkazAUANAA UNgAnssUdUnUImdIAgylunsYresny uslaa
Tunaidend odudlunsdudwinegwiaiedluszzen Feuhlugnadlsgsiunaznisanaiaudes
Tunisgdegndnlusuian anudnisensauiidodunisdudunindlifidmuiiddyuesgsidmiu
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nsmvuAnagnsnegsna lnglanzegedsduaninmsainaialudagduniniswdaduunss gnAamsianuding
wignAUszdndeldinduanuliuieulunisudadu wenanil arudnalussduidadudeuludesiu
dwfuanuanunsaltunisudsiuiazanuaunsalumsvitilsvesesdns

2.3 fuslnaaiuaisduag
NENLaLUBLITUIY (Generation Y) %38 Gen-Y 138ndnagein atauileu (Millennials) Ao
ﬂajuﬂiwwmﬁtﬁmﬁmwﬁ 1977-1999 (w.fi. 2520-2542) (Wong et al., 2008) {]%ﬁ;ﬂ’uﬂuﬂ&juﬁagﬁluﬁgwﬁaﬁﬂ
Gou uInends wayierhau wnAnviruafiAeafudud fauinglon Sadafunsdud msnain ﬂfjll“ﬁ
wumsliuinmaidendevinsinnniidedud uasidenfuaindnuinniinisdodudn ieudidniwase
nsfaduladedudnnninadenanauidilunain aulansaudildledunndeu [deeseularifions
Fumdeya dedudriulnsdwiiiofe uaniudsuiessnlulndeaiiioieaduniwdnual f5vsnade
ﬂa;uwmam%’uwﬁgmuai‘uamﬁﬂ% Fadudauazansmvesaulunssaduladedudn (Suthiluck, 2023)
@2u Bolton et al. (2013) naais nauaaLsduMe I SuauiRnsswid 1981-1999 Saunduillfidng e
yhausiarwansalumsinuiifeiunsisdedemsveunuiisideatunslémalulad fldauda
aiwaﬁﬂiumsmaﬂmua ausavieslsviaty q egrdlaluaifaiu mmumiﬂﬂmuau%ﬂau
WwoluaLstuNefiongsening 28-43 T uanafemnuvainvateysuszaunsaidinuagnisineu Wesan
Pr01yiazaunquRtustaTMAIUNTANEsE AUV YRS auflinisitidng Sevinau Seluusasiiuiii
anafinnuuanadlugasievhaudniey
Thanakit et al (2019) @nw1Aa1nLA3 09UTEAUYBINGUIALUBLTT UG WU N1TUUINgUAATA
wissUssduidu 3 nqu Fedaeliidladnuvazuarnginssuvesnduduilaausasnqulddity wasiilug
nsraunuLazaidentinagnsnisnatalmnrasldegsdivssdnsamuazdseAnine deil 1) ngu
\n3esusziumaneuy Wududiifinnavgusuaslaniu faudsdiauaziBormnadeig wWunslisag i
1AA1g9 19U iy naesideuds uiewaosmenn Sawdndruauliun uaslilansdeanussion i no
neaf1v1 LAy unadthi 2) nauiTesUszdumaIANaTl LANA1YEINITEBNLUTLINNNIYAAYB gAY
\Wnsuiutanuialusl 9 wu Tavgdseian [y exgiiden e faufuniseonuuuiiuaiouazainy
Uszdln Tnglidndudomdnludiuiuinn wae 3) nduadesuszdunainana wWunmssdaluuiinaunn 9 uag
nseenuuUiTesiumsuivionsuaundy 15 iansmgnuaslneunniduianmauny uazwdnldineuasly
USmnasnn 9 dunulumakdngn msfinudnvazuaznginssuveanguaiusisduneiazislidnlaau
Fosnavosfuilnausazndulditedu uastaelumsnaunuasnadonldnagnsnisaniivnsalfegd
UsgaAndnnuazUsedndua
3. AATUNTINY
1939613981979 (Survey Research) lufiuigaaiiiosduny3 faniaduny? Fuduundesmne
”iym'jl,l,asLﬂ%@qﬂisﬁuﬁ%ﬁzﬁqmLwiwﬁwaﬂaﬂ Usznousnedumeuntssdunuseluil
UsEynsuasngunlgns
Usemnsiidnwil Ae Fuilaaweiusisiune mavds lusineiflosdunys dmiaduny3 aede/
visawnsannldiniosUseRudyud Falivsusiuiuiiviuen
naudegsiidnuil Ao fuslanaeiuaistuieg mands Tustunoifiosdunys Smdadunys
fiaee/vialnsmaldiniosuseiusyud S1uau 385 au nmatmuaIanguiegidlagldgns Cochran
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(1977) Tnofmunsziuaudosiudosas 95 uazsefumnuamaadeuiasas 5 gasnisimuanguiietng
9t n = P - P27/ & dmfumsdasegnauuuliondenutinasndusenisideniuumuarain
3.1 1n3eaileildlunnside
nsfnvuaglfienansmuidefiisadeadefmuaiionunarlnssairevosiuundutuneu
Waylunsaianuvasuauiifianugnieuaziivszaniniw lassaisweauuuasunmiigniesazglile
oA uusylevinasiuaty fudu mauvdlasaiauuvasuamesnidu 5 noudulunuduneudsd
moudl 1 Yogyarmluvesuilan $1uiu 4 9o aniuniw 003w sedunsine wazeldindesio

ou utmualudemanuuuulansTelidonmeu

poufl 2 woRnssunndendonszauldiniossedudsyudveiuilan Suau 4 4o ldud
$1uau ardAudniide arudlunsde nguszasdlunisde uaslenmalunisde deimuadutemauuuy
Uanelnlildonney

noufl 3 UszaunisninAuduadesseRudyuddmiadunys Faufuussannaiudde Brakus
et al. (2009) uag Nysveen et al. (2013) WumaiuvaneUavdauinsndiuuseiiuauuuaiAsy (Likert
Scales) 5 5ziu dmsunanisnaaauasasolasldsainiuaenndes (Index of consistency: 10C) Tag
Usziiiuangidennney 3 vivu fiAn 10C = 1.00

noudl 4 anwdndlundudiedessedusyuddmiadunys Jeufuusaandedouves
13Ty Zeithaml et al. (1996) lumauvarelaaiiauinsiadnussiiuauuudinn dmiunanisvedeu
winddlelngldduiinnuaonndos IG]EJiJiSLﬁuﬁ]’mQL%EJ’J‘MZQ 3 viu dA1 10C = 1.00

nouft 5 Jerauenuziuiin $1uu 1 4o wamsAnuniadflunmseAumenasely

nasinsuUanarazkuuadslussRusg 9§l avuuuade 4.21-5.00 nned uniige
AZLLULAAY 3.41-4.20 waofs 1N AzLUULAAY 2.61-3.40 uofis Urunans Azluulade 1.81-2.60 ynefa
Yfon uazAzULULRAY 1.00-1.80 vaned Yoefian

nansvageuAieiieniely (Internal Consistency Reliability) feisduusyansueanives
ATOULIA (Cronbach’s Alpha Coefficient) Wu3sidenldlunsiaruidedovesuuuasuau Tnedaanu
\Fosiuveauvuaeunuegszwing 0 i 1 ngeriidaunnnimiewiniu 0.70 fedrfimnandedeldiwelaly
1514974959 (Nunnally, 1978) 91nRANITNAGBUNUT LUUABUAINLA BaRUYTEAUNTINTIA UM
inFosseAusqudfmindunyiiaduussaniuoariuiidy 0.955 Falldnnnnin 0.70 wansismnudede
meluifanuimelags drwuvuaeunnisaiuanuindlunsduding essedusyudsmindunys
fiAndudsravsuoaruintu 0.925 defidamnnndt 0.70 uansdsmnuideioaeluiiiaumelaguduiy
faifu wuvasuauanansni dlunafudeyaldlaedenuidedoldluumsldauass

adanllunside

3.3.1 '3mﬁsﬁmaﬁaﬁugm‘uamduﬁmﬂw WiV TIUAN AL NITLINLAIYBINGNAIDE 19728
adAusIens liun anud wazdesay fufuusdauseinm (Categorical Variables) LLazﬁLﬂiﬂzﬁmaﬁaﬁugm
dheadAusses leun Anade wazandenuumnsgiu

3.3.2 yanduussans anduiusseninadiauds Tnsldgnsdussansanduiusvoufiosdu

Gl
il

(Pearson product moment correlation coefficient)
3.3.3 affdmiuneaeuauuigiu 1n15ins1eninisanaeennAuuuutuneu (Stepwise
Multiple Regression Analysis) tiaAumiadendusinensalnflunisitune andauwdsingi
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4. #5UNaN13IY
nansAnwRaeITeldBnmunsouTanUszasduesnisideld dall
4.1 dayaluvesuslng
4.1.1 namsieneideyariluvesiuilag
fuslnamandsfifiongsewing 28-43 T (ndu Gen v) Favinduny3 fneiio/vioinsanld
inFesseAusnudifaindunyidnivgfiengseming 33-37 9 §ruau 153 au fevay 39.74 fMsaaniunw
lan 97w 198 Ay Seway 51.43 Usenaua1¥nd1sn9n1s/ S§3a1mie 91w 129 Au feuag 33.50 58U
MMIANEIUTYQYIRS 91U 251 AU Sowaz 65.20 waviiselanasuseLiousywing 10,001-30,000 UM $1uIU
194 au Sosay 50.39
4.1.2 amsieneinginssunsdontenavanldiniessiusyudvesiuiioa
‘wqﬁﬂiimmilﬁaﬂ%@LLazm;fLa'Lﬂ%aﬂizﬁvé’ﬁymﬁmmQ’U%Iﬂmww@qﬁﬁmqswdw 28-43
T Sunaulosiunyd faindunyitu dulvgfeinienssiusyuduodorindunys 2-3 anaudiiulse

°

TIUIU 189 AU To8az 49.09 ¥ 8LA3 9IUTLAUNINNTY 3 ATIABLADUY TI1UIU 195 AU Tz 50.67
TingUsvasAlun1sdeinieslseaudyudiion1samu 31U 113 au Seuag 29.35 ULastiain3oaUseeu
Soyueilulonalusinauiideng o 9w 254 Au Seuag 65.97

4.1.3 HanTIATIERsEAUUTTAUN TN TIAUA AT 0IUTEAUS uald I Induny3

fuslnatissduusvaunsainsdudiedesssiusyudlnesmoglussduann ( X = 384,
S.D. = 0.42) e uunidusesu wui guilaefiszduuszaunisalnsdudiaiosUssdudyud Smin
JungFeglusziumnmndnu Sesdduananedsvessefuuszaunsalnsduiangqalunaian Ae
gruensual ( X = 3.94, SD. = 0.47) frudszamduia ( X = 3.92, SD. = 0.51) prualeyan ( X 344

S.D. = 0.57) funginssu ( X = 3.83, S.0. = 0.45) wazduenuduius (X = 3.67, SD. = 0.59) puadu
4.1.4 wamFeeisziuausnFlussdudiedosseiusyuddmindunys

fuilamilszduanuindlussaudiaiesssiusyudinosuegluszduinn ( X = 3.80,

SD. = 0.48) WedwunBusefu wuin fuilaafissduanuinflussdudiaiesssdusyudimindunys

ogluszduannyndu 1Feadduainead svesseduuszaunsainsdudiingagalumeaiga fe

Frumginasu (X = 3.88, S.D. = 0.47) wazduvieuai ( X = 3.72, S.D. = 0.56)
4.2 nan1seszidayaniuingusead

nMsligianuanasena axfesdnsmaaeunuIIzanveadoyaildlunisiiasgi
Faeuladenislunsiasssinuannsswquivunlidiuusdassusazideadudasedoiu Janns
nnasudeulviaznsnaeulngldeadf fo Tolerance ua @1 Variance Inflation Factor (VIF) fnnnen
Tolerance 9998 1Y 1911nd 1 wansarmauusidudaszanndu undra1lnd 0 wansinaad g
Multicollinearity W@z A1 Variance Inflation Factor #ndailng 10 11 WaATINTEAUAMUFURUSVDIRINYS
Sasrluaumsmslinneianuonneendaduiiinn duite ety Multicollinearity uazannsnsIvdey
ANUFURUSSENINaiuUsBasENUI1 A Tolerance vaeiaLUsBasenneadlA1UINNI 0.2 WAzAT Variance
Inflation Factor (VIF) vesiauusdasenniadiadesndt 4 fafu dudsdasenndalaifiseduanuduiug
afuuayiu famnsned 1
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A19199 1 Kan1snadaun1e Multicollinearity lnen1s VIF wag Tolerance

frUsuseaunIsalnsaum Collinearity Statistic
Tolerance VIF
Usgamdura (X)) 0.750 1.333
915uad (X2) 0.968 1.033
NYANTTH (Xs) 0.688 1.454
anldaysyn (Xa) 0.810 1.235
AUFUIUS (Xs) 0.688 1.454

v o

A13190 2 NANITILATILANDDELTINYLI oNAADUUTEAUNITNIIFUAT TNafaANUANALURTIF WA
wseUsyaudnualimindunys lngldis Stepwise

fuUsUszaunsaing@un B SE. B t Si.
AnAsii (Constant) 0.623 0.399 1.561 0.127
PAUNOANTIY 0.443 0.122 0.418 3.636 0.001**
PUANUFUNUS 0.404 0.094 0.492 4.277 0.000**
R* = 0.524, F = 104.508, Sig. = 0.000**

o o a

*fpdrAgneadaszau 0.01

INAI5MA 2 WU FUSUSEAUNSAINSIAUAINLBNTNARBAUNNA LUATIAUALAS BIUTEAU
Syudidmindunyivesiuslnadl 2 Uadey Jasssiduanuddninasiail dudsssaunisallunsduaedu

a a

ngAnssuddninasionnuinalunsidudiluiianisuan (Beta=0.418, Sig.<.001) wazfuusussauniseal
Tupsrduminuanuduiusiandwaneanuinalunsidualuiianisuan (Beta=0.492, Sig.<.001) lnstlady
FananduiisvinadennudnilunsauduadesUssdusyudmindunys nuneaadt §duslaad
Uszaunsalasduddunnuduiusuasdunginssniiutu azilfenudniluasdudues osUszeu
Spuddminfunydifutuduiu fafu amnuuwlsunureserusnilunsdudiedssssdusyud dmin
Junysladesar 52.4 Awdesesas 47.6 unamannisiasuulasmesdadsdu uonmieaniindrnn
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Increasing Operational Performance and Inventory Management by Purchasing Strategies of

Construction Companies in Thailand
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Abstract
This research was conducted to examine 1) the levels of procurement strategy, inventory
management, and operational efficiency of construction companies in Thailand, and 2) the direct and
indirect influence of procurement strategy on inventory management and operational efficiency of
construction companies in Thailand. The study was designed as quantitative research, and a
guestionnaire was employed as the research instrument. Data were collected from a sample of 200

construction companies in Thailand. Structural equation modeling (SEM) was used to analyze the data.
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The findings revealed that 1) all aspects were rated at a high level, with operational efficiency being
rated the highest, followed by procurement strategy and inventory management, respectively. 2) The
procurement strategy was found to have a positive influence on both operational efficiency and
inventory management. Additionally, inventory management was found to positively influence
operational efficiency. The procurement strategy also indirectly influenced operational efficiency
through its impact on inventory management. As for recommendations, there should be objectives
and goals of purchasing or clear operating procedures. A manual should be prepared. The rules and
regulations should be the same guidelines. Teamwork should be promoted to reduce the steps in

working, making work more efficient, successful and delivered on time.

Keywords: Operational Efficiency, Purchasing Strategy, Inventory Management
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Faniawanuesdud wazuinadoliudleinduduasuinisiladad ol dulunudemmunvosuidn
(Lenders et al., 2006) AR NLMINEURINNTEATDTAM 11 LTUANSANMIANLABINNT MLEIT LA
Aadonddwey 195adeseenia wazdmuadeulalinssiuanudonts suludsianiunisdadedud
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Swnhertan mudesufifnung sudeu ddaiinhenunensldtmuald

nanlasagulidn msdanisAuinseds mnefs mssudumsmunszuiunsTildungdudmie
U3N13 InemsmuauuazgualiinAuANA kAU sEloviganuiviieau Aanssusng 9 mamquﬁummi
FavheuUszanm MINILRL MITMUANINFBINNG N3TAM MMTAMIUAY Wity FadunsufoR
pumdninaeiendue Tddla fussavBnmuazUssaving wasamaaould muaesU foalnbulumung
wazszilou Mfetesediunisain



'
= o

7l 26 atfuil 2 (naun1Aw-Aeneu 2567) | 35

¢ =

MIEINYINITINNTUSVIAY U

2.3 wuwIRALANgEUTEENSAINNIsU U

UsgAnsnmnisufoRnududemeinislétadouasnssuaunmslunisdniuamu Inednanuildsu
Junasilunisuansdszandamlunisaniduau lneysianuliussgudmunedundn innnisussndn
n3nens SiunldlunsufoRaunsluesing deliinuseavinaresesdnis
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uywduazgunaaildegagnios itoliiAausylowdinniian uaininiiinsens 4 Wanldifiodis an
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mMsvhandiUszndn umuiivun daaam dueidunslimineinsiunisiu au eiesdle gunsaluaziian
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3.2.1 MsvadeUMAILiBnssvesLuasUaY Fidethlumen 10C veaUszifiudmanmievouin
Aaunannusifisousuld Ao dardous 50 Tuld Ingthuuuasuniuauoredvsanuad i el ansmn
ATIAADUAIUYNADS Tngldsuiinnuaonndasseninstonuiutulsedundnveaiiom (Kitpreedaborisut,
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Afuszans nmsludu AUNY ANAIN LATLIAT 7 saonndeetusuiseves (Ambekar et al, 2021
Aunyawong et al.,, 2021; Hallikas et al., 2021)
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5.2.3 INKaNsANYTinUI M3dansiudiasedaiiavinadauandedsyansnmnisufiReures

a '

usSunneas1slulseindlneg LLamWLﬁudw N139ANITAUAIAIARY AR unumtazdaudiaglunisasng
Uivammwmiﬂgumm ot amﬂimaq’memmﬂmﬂumimmiaummﬂaq Imamﬁwmaummmmmw
flsrmfimnzan fnsnaunusadesnanadis Welkidud s menonisldiy Feaenndssfunuiseves
(Utthakarn, 2020; Aunyawong et al., 2021; Santos et al., 2020)

5.3 Namiﬁﬂmawﬁwamaaammﬂaqwﬁﬂ’mmszjamaﬂixamsn1wm'§ﬂﬁﬁamu‘1m8ﬁ5m§wadaw’mms
Fansduanindevesusunneasslulsendlng wazn1sinnisauninenaasiiused@nsanla Adedinig
UTReAR Saudenmdlalunudy uasfinudeyadudvng 4 fufessafivany auawuesdudi uay
AMINUHUT AT a3naneTia vl Fud s amesrenisldy Feaenndosiuauiseves (Utthakam, 2020;
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Abstract

This research aimed to 1) examine the level of opinions regarding procurement operations
among procurement staff at Thammasat University, 2) compare these opinions across different groups
of procurement staff, and 3) propose strategies for improving the efficiency of procurement operations
among procurement staff at Thammasat University. Data were collected from 131 questionnaires
completed by chief procurement officers, procurement staff, or those assigned to procurement duties
within various departments at Thammasat University. A mixed-methods approach, including both
quantitative and qualitative research, was employed. Statistical analyses included frequency,
percentage, mean, standard deviation, one-way ANOVA (F-test), and t-test.

The findings indicated that overall opinions regarding procurement operations among
procurement staff at Thammasat University were at a high level. The hypothesis testing revealed that
opinions on procurement operations and inventory management did not significantly differ based on
department, gender, job position, or age. However, differences in procurement experience led to
significant differences in opinions on these operations. The study suggested that to improve
procurement efficiency at Thammasat University, an annual procurement plan should be developed,
with ongoing monitoring and evaluation to ensure adherence to the plan. Additionally, the revision of
operational manuals and sample documents should be undertaken to standardize procedures. Staff
development through training in relevant laws and regulations is recommended, along with the
implementation of systematic inventory control measures aligned with legal and procurement
regulations. Before disposing of unnecessary inventory, departments should notify other units about
available, usable items for potential transfer, followed by a proper inventory assessment and disposal

process.

Keywords: Development of Guidelines, Efficiency Improvement, Procurement and Supplies

Administration
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Abstract

This research article aimed to 1) study the marketing communication of the Le Pan brand as
a brand challenger, and 2) examine the relationship between the marketing mix strategies of the brand
challenger and their impact on consumers' perceptions and purchasing behavior towards Le Pan
products. The research was divided into two parts. The first part focused on studying the marketing
communication of Le Pan products as a brand challenger through qualitative research, using in-depth
structured interviews with five individuals holding positions in marketing and promotional departments.
The second part investigated the relationship between the marketing mix strategies of the brand
challenger and their effects on consumers' perceptions and purchasing behavior of Le Pan products
through quantitative research. Data were collected from 400 consumers at 20 7-Eleven stores in
Bangkok using a survey. The sampling process involved three stages: multi-stage random sampling,
simple random sampling, and convenience sampling. The data were analyzed using statistical methods,
including percentage, frequency, mean, standard deviation, and hypothesis testing, with Chi-Square, T-
Test, and F-Test employed to test variable relationships.

The research findings revealed that the marketing communication strategy for Le Pan as a
brand challenger involved a targeted strategy, utilizing the 4C’s: Customer, Cost, Convenience, and
Communication. When integrated with a flanking attack strategy, this approach gave Le Pan a
competitive edge over market leaders, leading to significant success, particularly through the
distribution channel (Convenience). Additionally, the research on consumer perception and behavior
found that the relationship between the brand challenger’s marketing communication for Le Pan
products and consumer perceptions was effectively conveyed through the 4C’s. All communication
tools were used efficiently, leading to successful marketing communication, particularly through social
media, which effectively targeted the company's intended youth demographic, reflecting clear
consumer responsiveness.

Keywords: Marketing Communication, Brand, Perception and Behavior of Consumers, Le Pan,

Challenger Strategy
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Eleven luiuangammamiuag
Tunifeadailfidormunvouinvesnsinuiselaegsiiasdne “n1sdearsnsnainuos
ATAUAYNTre9gIAauINeT AUn3iuy uazngAnssuveauilanlulwangammamiuns nsdldnw
WA SusinsLaeuls” dausifeuunsay Sufouiuiay 2567
1.4 aUNAFIUAITIY
1.4.1 msdoamsnsnanlugiugy
AsnaewddlulANIIINEILAT
1.4.2 fulnafifidnvazmelssrnsmansiuanesiu asinissudiaewginasunistondnsug
AT LaBRUIUANANIT

£3 ¥ o & 1

WFadlanuduiusiunmsiuiuarngAnssuvesduslnandnsio

2. WUIRANG Y

2.1 WUIARNITUINIIMTIAUAT (Brand Management Concept) LA.uaa. LAaLADS, 1998 (8198 lu
Yaza556u wuiw%, 2545, 1.5) A ANNEILUBINITUSIITATIAUATIT N80 NTAS1RTIEUAIENE AL
ansansedlaguilnalasldiadosiionenisnannsing q atuayu vl esduszneuyndilihasdudons
dun Tald ninew esdnsiwdn fumsesdns dsidouloatrivaud desmsnisdadmine naonou
sUsvumslemanduiidudaatunsaudioay

2.2 wnAnnsieansnisnann (Marketing Communication Concept) usngi Yufiziaid (2555, 1.55) 1
TR fnALnIEYeIA1I1 N15EeaNsn1snan (Marketing Communication) J3ndunsaifiufanssunia
nseangULUUAe 9 Wiledeansteyatnansvesmdnsasitazesdnsludsnguidvmneiiieites el
ngumneiianisnevaussmdane il

2.3 UuAANagnsHvinTawmain (Market challenger strategies) Rober J.Dolan (8146i4lu anad 16959108, 2545,
1.310) Wigdiaanunisnaind miudindein duuidniidusuduans vitesniidu viedioraduuind
fivunalug UiEmiivingsRauuunuafa q Seuidnivandonaldnagnsmaudetussndlaogremisly 2 uuy

v v
v A a v @

Aellfe USEvenalanfdiiuasAutseduienisiniiielilidiuasewain Ty vielaztuianiunise

Muluiugudsuaflavianeiu
2.4 wwiAangAnssuduilaa (Consumer Behavior Concept) aimil A3USuAT wazn1Iu alung
(2552 : 241) lananaliin wgdnssufuslaa vanedis A1uAeINIS AINAA N15NTEII N1sUTEIdumna

nsrndulage waznslEauAMIRUINISYRIYARS DMDUADIAUTINDLITDIUAAATIY )
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3. AAuliun133Y
3.1. inFesfofldlumsinuadsiliideldsinusaus feil
3.1.1 fUs8as¥ (Independent variables) Ao
1) dnwaizvasuslaa (Ussnnsmans) Usenaume e 01g seAumsfing odw gl
2) msdeasmsnaianandasinsnasudslugiugiidunusudvinds Afnasenisiuiuas
WoAnssHveIUSInAlUIANFUNNLNUAT
3.1.2 fauusa (Dependent variables) #io nigAinssunistondnfasinsuasulwesuilaaluan
nsawmvues tnslumsfinuadsiifisuuuumside 2 35de
1) MyITeTBInn1m (Qualitative Research) lngldnisdunvalnuuilasiadraaizin Wunis
puaEdndmevsgsaztden el uaiosuisuazliivaa uaziilefnwinsdoasnisnaiananioe
nsnaeuUslugIuEAILUTUAEYGs (Brand challenger) 91ngu3ms Tumsidondal] wsoonifu 2 Uspiam
1. wnastoyalgugdl (Primary Data) lauf %’auamﬂmﬂaﬁ'ﬁuﬂwﬁ'%ﬁmauLﬁ'mﬁu
N13UIM1INIIAAIANAAS eI nTLaBLUS Im&’m’J%lwwmsammwmwmm 28 (In depth Interview)
nsdananisal o 51 7-Eleven wazandufinainmsdunivaliuimsuaryanaiidvihisuiaveuidsaiy
NSUIITMIAAANEASIN “AT1UaUUL”" 1INUTEN TA. AUdnuaznseain e
2. undsdoyadegil (Secondary Data) léud dogaannisduningrsdaenanseing q 3
n9iensilaldundsdoyaussaneing q Uszneudae deyaifendestuimansmanainndnfasinsiaouls
fwouns uazdoUsznduniusussianeing q mousnesdnsitliineunsluefuslna mumilsdediad 1nsans
fingans dedidnnsedind Bumesidn) unllsde wazienansiAedes Wusdu
mafususdeyadmiunaifeaded §3dulddumuniyanaiifdmiiotosdadundy
fregamside Tneiduneulunisdunvaiuuuiansdn Juafesofldfe msdunval Tnenseumanudmsy
nsfuneniuuUAIEEn Mynssiuasnninauetoya Tunitendsl (ideldihneandeatoyatildan
nsdunwaiuazanenansuiieeiianagnslunsiemsnsaanandndu “nsnasuie” Tugiudinds
TanagnsnisumInsaui Inethiauedeyaluziuuumsiinmsidmssau uennidldideyafild
nmstdvantundusumdunsimuieiesdolunsifludnd 2 evsneseusasuisudiouly
druesnisieansniamaalagduimanisnainnandas “asnasuls” funisusddeiiiatumelulaves
Huslan
2) M5338189USH8s (Quantitative Research) Ll easunungudiagiafsatunissuiuas
waAnssuvesriuslnniifidendndnsinsaouts Tnsdrsaanguslnangusdogns a gadweinedudiiu 7-
Eleven Tuluangammamiuas iiodnwinissuiuaznginssuvesuilnafidvondnsasinsiaouls Taed
swawBondail
1. Ysznslumsidedantl Ae nduiuslnatamamsuasinandsiidedudn o gadwine
Fufnanizu 7-Eleven Tuwaniannumiuas 311w 50 e
2. NRUAIYY a”mi"umiﬁmumﬁﬂmuﬂdm‘haﬂﬂﬂiuﬂws%ﬂﬁauﬁ AIdglamnunainns
FLIUNTNAFOULUUABUNAADUNNTITE (Questionnaire Pre-test) 1§11 7-Eleven @111 uv1inendegsia
Saudin lotuil 20 funeu 2567 FAdelFAmateyadesiusenslfuuuasunuduau 30 99 Usingdd
froukuuaeuamdIIL 14 918 TindlaunTonansusiinoutdluitu 7-Eleven uagdn 16 1o Adndulavdy
Handueneudmdnaudlulus 7-Eleven Ui
nauieg1slunisidendeiidio nquiuslnaiitedudnsnasuls a gnsmnedudans
$1u 7-Eleven Tuiuansammuviuas 91u3u 50 1ua MuuAvUIAYediiog19Useynslagisn1svese1uy
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€

(Taro Yamane) fiflvuinmnuAaiatadeu +5 % (0.05) 39nUsEnsiiaanansisingiaauys wniziu 7-
Eleven Tuiwangammamuas 1usnuduisdu 157,302 vin deu ladederufieauarszana 51 v
y3onuay 4 Ju Fefudulssnnsiidendntusinsiasuus lameiu 7-Eleven lulvnngammamiuns
Uszanal 3,085 AU foTu (NaajUseueenvIeUsednl 2566 UTEM 4.9 AUdnuazni1snain 9110, 2566)
Faifuagldngusieensszana 3085 au lneliseanBonmsdunmunadegdlagliisuew s (Taro Yamane)
Tnerfmmnsedtuaidesiuegil 95 % soxlsidiaufiomanald 5 % (0.05) lneiignssmunsil

ans e

n A YWIANGURIBENN
N fo  wwaUseng
e o AMAREIALARDUYDINGNFIBEN LTu
WUAT n = 3,085
143,085 (0.05)
n = 354

v
a va o

lunTeesalidulousudu Sy 400 Ay

Y
'

3. Tnsdusiegne fidedennquetegdlaeldisnmsdusiietiadiail
1) Msgudiegrawuunateduneu (Multi Stage Random Sampling)
Junauil 1 1I5n15duAI9E19LUULUITY (Stratified Random Sampling) @4Use¥1n5N%e

wanAusiaTNaBUUS a1 §11 7-Eleven Tulumngammamiuas Yszuw 3,088 auseiu lnouusuuinvesnds
fegiimmualife 400 au Tnsfmundndiurenauiiesiusaziuaiuiive 50 welungurmwamuasds
WUsUUlAE (Quota Sampling)
Fumouil 2 1435 n13duiteg19wuUdY (Simple Random Sampling) IaguUITIWIUYBINGY
fregsnleungenmaiidvaua 4 leu Aengauyme wmile ngaunwa 16 njumwn azTusen uagnjumme
“’Jumﬂ sl,mma“wuﬂmwn 6] fu Aneadsls 400/10 WAy 40 AUeD 1 lfumwu‘w mmmﬁﬂﬁammamwv
syyFelundu 7-Eleven anundiTluiandieg1svasusasianasuunszatsudiduaain dawaduaaind
W enTmARSusinT eIl U 7-Eleven fuazduaanidensniunay 2 $1u
Tumeudl 3 1433n13gusogrsuuuarain(Convenience Sampling) 1iusausaudeyalald
quaaumuﬁlﬁ%’mm?auiﬁfﬁﬂﬂLﬁusﬁagamnndmﬁaaﬂwﬁLﬁum%awﬁmﬁmﬁﬁ “asnaaule” o amai’mmaﬁgq
20 $1u Al Wldinasunusnunguiogisiidmualy
1. \osdleflilunisideludiuifo wuuaouniu (Questionnaire) eillumsasiauuuasuniuiiie¥n
ﬂﬂi%"uil,l,az‘wQaﬂﬁmméﬁimﬁu usnanazihdeyaanienasitisddesndseneumsainsuuuasuny
ud §3dudildhdoyailiannsduavalfuimsuasdifimii suiaveuifsadunisuimsnisnaia
wAnfusTnTIaBuUs szneumsaiauudeumainailine

4. #5UNaN133Y
4.1 msdearsmnaanandusinsiaeuslugrusiiduwusuddiinge
NnnsdunualiiivihfisuinveuiisrfumsuimsmsnaiandnsiausinseoudsanansaagUis
nsdeansmsnaandnsiausinseeuidlugusiinddasdamunsouuwfndeansnisaaialugiugindedai
nagndnsidendnivesiiady aemians, 1997 ($1eBdlu usng TuRieid 2555, u55) udineilaelud
4.1.1 M3Aganth (Frontal Attack) an53demuin nagnéfindnsaminmiaouddliiunlide
nsldauAifdnvarindidssiudianudsty wu Sgudsivunisdadnldedy taoulsfavesnnansiaeid
TndiAseiu edratu sundadeoysldedu usu drumsudsiuludomislavan Ussduiudtduiidondiay
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¥definsetudnudiu 1wy quiatudemavu drwasulsazlidofanssufitay 1Hudu uaziFowosnailily
Brsinrmduddlaenss uiduisadendnsurulniiidnuarlndiAssty wisnaignniiguas iwu guyed
yunildlddswen nanfaminsnasulsioenndninsilmilude “fRsutilddwen” devmnadnnii uazfisnan
fignnin ustu gavheluiSestesmmanmsindming lweuvasinnaldiuieudussnannmseiiiiu 7-Eleven

4.1.2 nsighudhe vienselanduia (Flanking Attack) nans3dewuin nagnéfiuaniasing,
wonldldianléde msfigngouvesqudsludomasnguidinanedieudsisterivesnguioguenls
wAnfausinsiaeuldmenmenguil Tnsliligussanansoddald deldimaniuet udiiivosiagiv
nsvhsrleniifedean iandilunsionseuresauds Ssnagnnmsidnuinsuessdnfusinsiaoutaty
thanldsniunseuvesguiedagnaiaetlid “anuaslul uadle aun varnuans azen mieldine uas
wanafanuiulvel” WumsiiogaudwemaninsiniogiiwomaniasinsiaeuUanimunwiumieng
ud wnzandunmsaiserudaauliiuilaasusldirumimaauii fuaunweessdndasiiudao
Aendostetunariu silvguslanddnlfaseimnadiilduiinandnsnsiniiaons mneanuiguilnaoy
Igsundnfariildunsgusunaonioreseiis

4.1.3 mM3Aleudon viFeRnszvuun (Encirclement Attack) Hams3demuin nagmsinansiosi
pynasudsldthunldfe nmaiiauenansusiivarsuuy vanenunIw Laga1e 1A ieausInmFeIns
yosgnémansnuuiiuansnetu Yiligndanunsaidendeldesnassmuaudesns Welsguslandisauden
woriign uarluutazaniufidnsmirefasdnientszinnvosdudniu 4 Wmnsfungugnéveusasiiug
ilefazanunsansuaussuinguiulaaldlnenss

4.1.4 N3ARIY (Bypass) HanN153Temudn nagnsfingnfusinsasuddliiunlddo nsiaun
wanAnusilnl 9 Wignainogisasinaue sumidwesndesmsumsveenatalml q luewan Tnenisth
UNUIMNSA oansNNIRaIaRuNAAs et (Product Communication) uifunseulunisesute fin1susu
Packaging (M3uss9sh) Ivalviavan Snvisdndldlaludesesnmnin lnefindesmnesusesii q wnune
\Huedos n13ud

4.2 daulszaunamanainvasnagnsiideitnarenisiuiuasnginsaunisvenndrinsiae

wlsvasfuslng

4.2.1 wanyinzidaddnuvasmelssmnsmansvesuilan wui fuslandiulvgdume
ndannnitneme dediongsening 30 - 39 U sedunmsfnweglussdututseninuinoutans Tasdendn
Wundnausem wazselareidoudaulvajde 20,000 - 30,000 um

4.2.2 wamsAnsgRinturEstusinsiaouls wui masavesuslnadlnyfite wandos
nsnaoutdluaiausn inszdesnismnasssanfidmiunansuridansilfidennfmanfasinsiaoulves
duslardiulvg)fie Wnlsa dwuanufAadivdesiavemdndusinsiaowds danumngauiusian diu
anuAniuseanuilumsdhesdnsusinsiaeuds ududmieldimnyniiu 7-Eleven uazdeiih
Tnunansdnst asnaeulanniign Ao u gadmieiru 7-Eleven

4.2.3 wamsnseiiAnIumssuivesiuslnafifidendnfarinsnasuls wuin szeznaisan
wAnSuTnTIouUe daulvigfio 1-2 T Tnsdesaiivhliidnudningt nsuasudsadausn fo m gadiue
57U 7-Eleven ﬁm%’ué’mé’waﬁmwLaaLLﬂﬂufjaﬁ;ﬁuﬁgu danllngidadletng uenaninuhdsdidndudletings
wandueinsaeus daulvgiie $1u 7-Eleven dmiunnuidniiddenansasinsasuts wuinnaninlsl
uanA1sInATELAYlY wazillenSouiisundnfurinsiasuls AuAumauissaiaiiald w1 aatuan
Tnsivewdndoe dwlvgfnimmedu Auenuvainvaievewdndun guslnadiulngfnimainvaiendy
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MIEINYINITINNTUSVIAY U

drugudnualussyduet diulugdndn duade/arenin dwsusiandulugfndi weriu Tugun1smae
dnlnaiinin meldiendy wagnslavan/Ussanduius HustaadlvgjAndinfidesndn
4.2.4 nameeRiAiunginssunsdondndasinsiaeulsasiuilnn wui anudlunis
Fowdnusinsiaouts Ao laiuuou wnradifuslnadilugidendondndusinsiasuls Ao misldineg
wAnfausinsiaeulsiifuslnataidulsesh Ao vunilaeald dusnuiuidendnsusinsiaouds sonds Ao
1 3 wazTaguszasdluntstondndamsingiaous fe Fosulssniuies
4.2.5 nanFngiiRstuiadedulssaumnismaindifnadenisdondnfas nsnaouls
wuhdunsdsasumanmsnanadnaonisindulatonniian sesasunie tadediumen Furominisia
Swte warsundedug audduiadlefinsundunefuineanden fail 1) Srundndus Tnenms
fuilnaAninfinadonisdendnfusinsiasutegluseduan Tnsadnisdundnduslueie cp sl
fuilnedniriinasonisinduladogean 2) dwsia TnenmenguslanAnindnadentsdendndasinia
ws egluseduan 3) futememsdadining wui asnmsmguslaafnindinadenisdendnsusinsiae
weglusedunn 4) Frunisdaadunisnain nud neamsmguslaadainiinasonisdondndasinias
weglusgdusnniign msdaliiisemsduaiunmsueiiials fuslnafeindnadenisindulatogean
KanVAEUANYAgIUNMTISY feanSeadsdl
auyAguil 1 msdeansnisnaralugiuzgindeianuduiusiuiviuasnginssuvesuilan

a =

anfinsnaswddluansunnuiuas Jsanansawvseendu 2 auyfigud

LR
a o v W & Y a o ¢

NanSMAFRUALLAFIUT 1.1 MIdeansmsnaalugiusdindainnuduiusiunissuinandasing
wwoudsvasifuslnalulvangaymuiuas wuin msdeansnismanlugiugdindaiifiauduiusiunissus
nanduginsaeuasuslaaluwnnguvmumuas wu 2 a1 laun Aundadue uaeiiunsdauaiunig
nsnana uilanuduiusiunssuindndusinsiaeudesiuslaalulunniunnumiuas WigwaAulgE
ity wagnanimeaeuaunfgiud 1.2 nsemsnsmanalug s deianuduiusfunginssunisde

HanSTnTNaowlIveuaAlulanFnNInIuAT WU dod1snsnanlug ugivindeniianuduiusiu

U
(%

wqﬁmmmiéawﬁmﬁ’meﬁmwLaaLLUwaaﬁﬁIm TULUANTIVNENIUAT WU 2 AU LA AuYean1anisdn
TIMUY UATAUNNTAUATUNIINTAAA LLc-w'ﬁmmé’uﬁuﬁ‘ﬁ’quamsmmi%yamamﬁmﬁﬁmmaaLLU&%@QU?IM
Tuwansannumuns

aunfigud 2 fuslnafiddnvauematssrnmansiiuandistu asiinissuuagnginssuniste
wAnSainsnaeuUuAnNeiy Feanusauvau 2 aunfigiude

namsadeUANNAg LT 2.1 uslaafitidnwasmeUssansemansiiuandnaty axlinsiuinan s
pynasudsuandnaiy wui fuilaaifidnuuensussansmansfiunneneiu axfimsiuinansasingiae
wauansaiy wu 2 fudsliun ssdumsfine warseldroieu udfiaruunndsiufiosuduisdauiy
Laznan1sMadeUaLYAgIuT 2.2 Juilnaiiidnwarmsussvinsmansiuandnsiy wiwgfinssunsdo
wanfausinsaouds wui uilandifidnuasmeUssnnsmansiunnsiety azfingAnssumstenandug

asnaauUs wu 2 fuuslaud 0ne uazseAunsfn waanuueneneiy iesduuisdi

5. aAUs8Na
a a o ¢ SYY a
5.1 prsFeasnsaatananinainsaauUlugusuUTUALYINT
NNSANYILIARGaANINTRAR U N INTT anagnsnisiiend @ vesilady Aenlaes
Kotler, 1997 (81984lu usngd Judziud 2555, w.55) Felaiiisnisinagnsdunusuldnieiuey 4 35 @
nandueinsaoudildtinagnsivantunlinmun 4 38 FdaAunude nsadiunisieasnisnainlugiue
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FvnTevoamdniasinsiasuUs wuin wanfasinsiasudnmsinsdoasnseaialugiuzgindanlduuy
ATU9T Aaustumstmuainguszaslunislanfguidaeduivns nefinsilUnaumausunnsdoas
AseanEudINUsEaNansaatakuulva Ae 4 C’s (Customer, Cost, Convenience way Communication)
femsdeasmanasemantasinsiasuls SudumsdeaafielmAnnisiuiazandidud suiadieatg
avudla uagldudmlaliAnaudesniawdndst Swamnsnesuisreandenldmulsdudutoluiie

5.1.1 nagnénsigeth (Frontal Attack) lunslaufieaudsvesquds niensliiaiosienisnaia
siod naUsnsEminsdududazdn naulavanudsiuiy nsdaRnssunsduaiunise saansd
sy Fennuaddeinuin drunisnisdeans (Communication) Wusnnilnaiesieddyvemaniasinm
wwoudsliidesluninsaeasriuauazninlunisge (Convenience to buy) wefiies Fuiisnsnvun 8
F3aide nslawan (Advertising), nsuielagldndnauwne (Personal Selling), nnsuUszanduiug (Public
Relation), nMsnaalagn1sinnanssuiilay (Event Marketing), n1sdet@3un1591e (Sales Promotion), N1l
Aol (New Media), Aowadaudl (Transit Media) waznsldnansasiidude (Merchandising) Funsosiiely
nsldaasunismamiivszaunudidadegieiu 2 wissdeffe msnaelnenisiafanssudfimy (Event
Marketing) mszidunsdeansmsnaniilansiudnnianiesle owhonsvinAanssufiewemwaniusing
wwouvsiy vhlsinguithmnglatlenalnddn wasduiadnuomantusiosnuriads ianissuilnensuay
viuiividla suAnduauynilusivesiuslnadundndag feluisiindshiuslaaldiowazsinsaiign
wazslddelul (New Media) fardudniniesilovesndnisinsaoudsiitionulansudusgnan

5.1.2 Msfaude wiensglandais (Flanking Attack) iunisfignseureguds lidnazlugnesau
sunsiadmiing YnsousuII gaseusuNanel Fewudn nandusinstasuls In1snszanedudily
yin 9 refidullld TneAndmngnunedudfinnasiuslnaasdeiufiiudosivasadslunds tomenis
Samhoagelmifudosfnisfisanuazninlunsdeduduazuinsvesfuilaaldedidls maglunout

YA

fuilnmandulindulatnasdefiluy deannuitls uasdenatla snniinistenudemisiignimuaiuan
AnAnuazEIndving uaidoinun mseansriuauazaanlunsie (Convenience to buy) wienisdeans
NUTBIN1INTIRS Mg vesndndeituindunisdearsnisnaiaiilanaudnanisiemns mugluiu
nsduEsuNmaTn degaruvendndurinsiaonls Ao $1u 7-Eleven Hilugautsveananinsingasui
Fsannsaouniuuilnaasiiuliin ndnfasinsneuladuduiiimioldiemnluyniu 7-Eleven uay
wuriundnfasinsieoulanniian a 9adwiny Aef1u 7-Eleven iflosnnuandusinsnasudaudives
WFiearustu 7-Eleven thues Tnefllnsatuayy Wy nsliuiifiafianlunisnssdedaet nsdindesos
panseulTUUTReuduAiTidnwellnd A s s oAufdurstauidinuazinAudvasgut s et
i1 ferdunsdoansiugadimireduiiideudrsliussuiinduogiann wagliminnuluiiu 7-Eleven
fredefneduitnde uazddimsfinsmnussiunawdntae Shelf) Tiaumenudnie

5.1.3 nsfleuden niafnsenuruln (Encirclement Attack) Lunsiauendndusiliidennane
WUU VIaIEAMAIN LATMATETIAT LRaduasANLF BN 1TTasgnA AU ILANGNS Fearnnaietinut
wanfausinsiaouddldldnsdearsiiuniudesnisvesiuilan Tnesiudndnsarifiaunwiazannsgiu
Fenfuimun wardomshunnuanuangveswanfasiniauings nd 60 wandast vilsidarlnasiuuay
Fuslnadidideniserniwdndueiguas insdlefindndasiaatazduremalagnssitunsdoasves
wannustldauilnald uiluFesmsdoaskiuguniwvessdnsusiludsfuiloaty wdndusinsiaousd
AunninRae uidslifianulaawurieunndsangiudesndle sufiussyfarifdildaznaniauhls
fuslaadnduladelusiufifiiudud fifssanunainvarsvesdndusifidufdomslusauslnaliie
madenundaiu waedliidenunnnitdin uansliifiuindefusasiaeutsinmanagnsluguiiie
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wuzfinlflidivme mnsdufisinsdomsiundnsusidbildfanuwnimndinmnsiiiaog ddy
nsdeansiuanudeamsvesiuslnaveaasuldiedililaniuminlvsin

5.1.8 MsAn1Y (Bypass) Wunisiauendndasivaieiiiendomieliiorestundndauriny nsld
walulaflel saudamsvsnesaialvidae Ssanuaifonuin nansusinsiousditiausddmidiordiun
USuuganaziamwdndasiasuuduvats 9 s lidnesduluduszdunisdeniumunsvemsaud
nAndsinsasulidlauaenadesiuuuiAnnisdennumuneyeinsdudives nea alaunsy (Stobart,
2004, p.5) 7141 sefumsAsmLTINETRIN T AT 6 SERuLUURUTALY uarduiallls IFun aaenTAves
wandue anUseloviveamdnsa auwemanias Sausssu yadnnm waznmdnvaivelifidese
Fuilaeiu sgdheasrdliannmiiusngiululavesfuilaald ndnfe andudomansusinsiaoids
weremazdeliguilnaiuin undndasinfanuaslvdneldnunm waziasgrufoaiuiassine
uenniluduvesnmsdemumnefidudalailiuidutofiulslide ludruvesiuinusssy fueudannazua
Trguslnavusnalaosiisuuseniuieg azmnaus sg1semnsdisagunieniuussmumunszuauilag
flow uaznAnfusinriaoutosfifunisludy uasnerewdolifuilnadiuiayainvomaudided
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Abstract

The purposes of this research were: 1) to study the unemployment situation in Thailand and
2) to study factors affecting unemployment in Thailand. The sample included all 77 provinces in
Thailand, with data collected from secondary sources, specifically the National Statistical Office and
the Ministry of Labor, for 2022. Multiple linear regression analysis was used to analyze the data.

The research findings revealed that the unemployment rate in Thailand during the period
2013-2022 showed an increasing trend, in line with the rising number of unemployed individuals. It was
also found that Thailand had a very low unemployment rate compared to other countries worldwide,
which was attributed to Thailand's large informal economy, one of the largest globally. Furthermore,
the study found that the number of higher education graduates was significantly correlated with the
number of unemployed individuals in a positive direction at the 0.01 significance level. In contrast, the
minimum wage was significantly correlated with the number of unemployed individuals in a negative
direction at the 0.05 significance level. Based on these findings, it was recommended that the

government should endeavor to integrate the informal economy into the formal economy to allow

LA ivATYEMAanNITaL ANEINEINTINNT UnInedusvsiguesysal (Department of Investment Economics,

Faculty of Management Science, Phetchabun Rajabhat University) E-mail: supitcha.chot@pcru.ac.th
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the unemployment rate to more accurately reflect the overall labor market. Additionally, it was
suggested that jobs utilizing highly skilled labor or labor with higher education qualifications be

promoted to reduce the number of unemployed individuals in the country.

Keywords: Unemployment, Unemployment Rate, Factors Affecting Unemployment
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lussdvgaudnuiluudazdmin wagArdrussouduiluuasdmia Wufulsdasy lnsannsowans
auduiusSTEwIesiLUseng o Teannd 1

fwlsdasy FaUsnal
- AMAILTINUTI (AL) UUFINNU (AY)
- Fnugdnianisdnelussdvaaufnw (Au)
- Ardaussnususi (un/Au)

\ 4

AN 1 NTDUMNAALUNNTIFE

2. WUIRANGYY
2.1 ddlmdwidldlunnside
2.1.1 719970 muefs yaaadi do1g 15 99 11U warluddaviuvanisdisad dnvae
ogslnogenils dal do 1) lildvihenuarlifnulses uildmeau adeseou wiesensussy Tusswing
30 Junewiuduntval uar 2) luldvhauuaglufiaudsedn waglilaniauri Tusendng 30 Juneuiuy
Funwal usinfouiazyiauludun1viurisnisdi:ia (National Statistical Office and Office of Permanent
Secretary for Ministry of Labour, 2023)
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2.1.2 §fuvh nefla yaraiifeny 15 93Ul warludUamivimadisadidnuazesndlnognands
fail Ae 1) Tdvihaudaus 1 Falueduly Taeldsuandng Gudeu nadls Suduna Ameuunuiifidnuas
0¢198u dmfuranuividutuaaviedswes 2) lildvhaunievhaudesndn 1 $9lus uiiduyaeaid
dnvareddlaognanis fall @edotndudfunadauusedn) de 2.1) SaldSudmouunu aArdns vie
waUsElovidu vienamlsananuniogsialusznined laildvienu 22) lildsuaneuunu Ardns vie
naUstlowiidy 9 vdenamlsanauvdegsisluszuinsililliviany uiddowniegsiaiiozndulvi uay
3) vihauegnstios 1 $alus laglildsudiduiavie vislsuninunsvesiomiii afuseuniovesandn
Tuasi3ou (National Statistical Office and Office of Permanent Secretary for Ministry of Labour, 2023)

2.1.3 Mdussnuiisengma e yaradideny 15 PHuly Tudunviuisnsdrmadudlidnie
Aflenuveaiinuyi viedineu LmLﬂumiaqmmawmmuamwamummu waztfuyanaiinaniozyine
lailesuameuumiluliuinens viegsiadnihianssumuggnia Tnefiimihadaieunieaundnaudu 4
IUﬂi?LiQULUuLQW‘uaﬂﬁiaQmmum% (National Statistical Office and Office of Permanent Secretary for
Ministry of Labour, 2023)

2.1.4 frdussnusi vanefls yaraynaufidiony 15 91Ul Tuduaiuisnisdmadugegluids
wsenuilagtu vieludgninduuneglulszianidussnuiiseggnia (National Statistical Office and
Office of Permanent Secretary for Ministry of Labour, 2023)

2.1.5 8n3111573190 vaneds dnsnfesazvesinsnuluszuuiAsegRaisuiUMaILI$UTI
(National Statistical Office and Office of Permanent Secretary for Ministry of Labour, 2023)

2.1.6 wsanuuenszUy mneds gReihildldsuauduasemselifindnussiumadsauainnis
MnuuAeatulssnuluszuy (National Statistical Office, 2023)

2.2 UsANUDINITINGU
Saikanit and Jamornkun (2007) Idutsuszianmsinsnueaniu 6 Ussam weil
2.2.1 myhsnuifissiingm mnefis myienuluszerdug Wesmnaunudfinmzhidenma

W30id150UTI0U Miaidsey seninedeau wieaunulifunasiideui wieedseninansiulay

U
'
a

Hudu Sanmshenudananifuiissnmsisnulusserdug SdideliAndymmaasvgiafisuuss

2.2.2 MFINNUANHANTES e ms’j’mmu‘ﬁLﬁmﬁmﬁmmﬂmswémﬁué”]mwﬁmﬁﬂLﬂuﬁaﬂﬁw
PIANANA LU mstanﬂmﬂWMWﬂu“LuﬁuaqqmsJu muminaaiwuuuﬂﬁ]vmﬂu’lmj’;mmau Busu Faiu
Luamqmmiwamﬂumunavm’mm willedugnggnIanIsuan AuUAaEINY

2.2.3 mstenuiosnlassaiiwesassgia mnefls m3denuiiAnainnsdasuulasues
Tassaaaswgio 1wy mswasuuladlulassaiisnisudn sadeuvesfuilna nssuiflumsndn warauinves
Uszng iudu nanafie snsadisuvesuslnandsuntadly dwalidinsndeauduadaifiuty uasan
nswanduduseiings Snvts mneunuiieevinnissandudlugnamnssuviadulslaunsalondreluviiny
wanduRiuIlnafdsiesnisld Ferenareifuauineny viemniimsdsuuainssdisildlunsudn
Fuén denalviiniglénesuisludg lumsnBaunumslinssisiiy fudu aunuiiduesiunssadsniman
wuuiin e1alianunsausuddniuisniskdnuuulndld Fsdesgniuaneenainnuuaznateiduauineu

2.2.4 myianuiesnnigdnaasugia vuneis n1sieeud fundsluamuingdnaasugia

(Business Cycles) Ingindnsimsugivanunsanvseeniuszezsing o laun ssozimsugiagaies seozmsugia
VA SeegLATYERanne LLaziz&szwgﬁﬁ]ﬁuﬁa uazazuisunduniduszosiasugiajafouassvozdu
sely dslutisszoziasugiaafos s1elduseamd msudn wagn1siisnuazyeeis msinsnuaties
uAnTisuazis ui e dsssiasughanaia uaznisinauasiiinluszesiasvgianni esan
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Tuszardanan Usinaduidivelioendunn minandosannsnanuazannisineny uinsieanuas
anauileirsugiaiiug waymsianuagtosaduszeyfasvgiagaios uisudeluiuiliFen

2.2.5 mytuudesnaruinutinsdumalulad wnefis myisnuiiindudessindng
duennaluladlvlg wldlunswdn Fanaluladlnle duoralumeluladiivsendansldussnuay wu
wdosdng waviaTesjuuswing 4 Wudu ednminedosdnadindriuldlumandnunnty aaudeansld
wssendlunmsudafazlifintu wieenazantesaniniy wazBunnuiudssrnaviefdusseuly
Ussdiutuann fagdohlinmshenuresUsumaiing iy

2.2.6 MFINNULDULHS veds yarafiuesgiiu 9 ud azliifuinduauinany Wesandaned
o usifunisyhaui v linandesdad u viadunisiaudininssduannud anuamise
MsTanuLeULel Benlddnegwmilin naihanusiniisedu (Underemployment) agnslsfiniy nnsinasu
LLaULLmﬁﬂ'«avLﬁmﬂﬁuiumiﬁwmuﬁﬁﬂumwmmus’auﬁ’u Famndnslenéreaunueenludiuiuvils nandn
iawlmmmmmwmu tuuansi eunuilendrgeanluduliudnnmmiaegntie (Marginal Productivity)
wihiugud fedu mavhauresaunuiilendrseentudu Flalldvliuandnruitunieanas Fsn1sviieuy
ludnwadenam fheswlunaneasiiunsouasefeuseuenandilunseund wasesiinsld
AuuSLINARuANLILYY Susazaueavinutesdialuaiuly luvasiinshousinissduang
ArmannInty asinavilussnuldsuneldiniifinisesdu Wy wie A dauduaraunsfinulusedy
Uy n3s LwihimmmmmuﬁL‘vmwamﬁummimmmmmlﬁ Feneswauriheudundnauvievesly
vhaasswaud Ssliduiuieusiiniissfuaudauansa

2.3 UMULIINY

9UNIULTIY (Labor Supply) MH1883 FI1UIULTNUY Feorvvzimduialusnsieu wieduay
Alaueuoussnu a sedusnsadising 4 lusseznalanamilsidivmualy TnsunAnvesgumunssy
HanszdAgy il (Chalamwong, 2015)

2.3.1 Adad15e4 (Reservation Wage) fie sefurinsiivinliyanaddnluunndneszminsnsinau
waglaivhaiu yanaszdadulavihauiiesnsardislunainussau (Market Wage Rate) geninendnsdisos
selddllFunannnslFussan (Non-Labor Income) axtlusaviliandrsdrseingsdu uagsiliai
Fuldldyaeaaednaularvhantosas luvnziinafintuvessaneing Wage Rate) agviilsaudululy
ﬁqﬂﬂa%ﬁﬂ?ﬂuhﬁwmﬁmnsﬁu

2.3.2 mafsturesseldilallfinannisliussny slidlusiiussnudenisasrihauanas

2.3.3 Maiiuduresrdng (Wage) vnlfiinnanisssld (Income Effect) uagnanieanIsnauny
(Substitution Effect) lunguyanai it nanisseld agvinlidalusnisiiuanas luvaziinananis
ynawny agvilsialuensihaiutu fidu makensnismawruidvinagant dugumusssnuiddsty
uazazlAsaadlonamenelatdvinagsnin

2.3.4 maduduresngldildldunanmsliussny dlfemduldldiyersasdigranausen
anas lurnefinsfisduresing vildanudullifiyeasasdrdraausamufiogtu

2.4 UEALIIY

gUAIFLI9971 (Labor Demand) niutefi S1uruusseuiigde viomiondnausde viodiausany
o SnsrAnddlusedusig q il guasdussnuieduguasdduiiios (Derived Demand) :nnswaRduATIAY
Uing Wesnussudutiadunsudnviiands %’ﬁqﬂaqﬁﬁm%’uﬁﬁamiwﬁmwmﬁaﬂa&lﬁu %%uagiﬁu
Qﬂanﬁﬁw%’uauﬁuﬁﬁmmuLLazﬁﬁJ%’&Jmimamﬁﬂgu 9 Saufundntu fofu mndudfindntuausavels
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Wewndddeinistenn Aagvilidndnnsentregsiadulisiuuniudy wavdwalinisdrussanu
wazgUasddmiudadenisndaviindu q winduluniueie (Chalamwong, 2015)

3. Aauilunside
nsideadedarldnmsidodasinandeAnvitadeddnadonisinelulsemalne daunisdne
anunsainsienuludsemalng agldmsfnwinasduameiannenaisanunasdoyanie q ngd
Teazdon il
3.1 doyaildlun1sise
3.1.1 nsAnwaniunisainisitenululsemalng aglddoyamaussnusin 9urug ey
8151N159190U ke uIuLTInUluszuy lazusanuuenszuy lusedulseme
3.1.2 nsAnniadeiidnadenisinuludsemalne sglddoyadouginanuluudazdmin
Wuduusay waraglddoyamaussnusluudazdmin Srumufdusanisfnwlusedvanudnw
Tuwsiazfonin uasAiusamuduimousasdmia iuiuusdass
3.2 mafiusiuswdeya
3.2.1 fiusausadeyanfenll Mawsausan $IUINEI190U 0311591900 UardINILRINIY
Tussvuuazussuuonszuy lulsemelne dous U w.a.2556-2565 andinauaduisni (National
Statistical Office, 2024)
3.2.2 Lﬁusamawﬁauﬂanﬁanﬁﬁi%L?JuﬁaLmimu uaziuUsdase Jesznouluse
1) YoyaveaiauusTuaugi19a1u dauusidussnuny wasdudsduuddinsanisinm
Tusgavgaudne Tul w.a.2565 9ndtinauadifuvann@ (National Statistical Office, 2024)
2) FoyaveafaulssnsrArfaussaudusi Tul w.a.2565 91nNseNT29usaa (Ministry of
Labor, 2022)
3.3 milanzidaya
1. mylnseideyaaniunsainisisnululsemalng aldadifidmssaun (Descriptive
Statistics) laun A15aEaz
2. mstinsgideyaiiadeiinaienisinnlulsemalne 21938 nsanassidadunvunngn
wSeffuusiildodurenatada (Multiple Linear Regression) 4 4denndasiuauAnyives Wirawan and
Sentosa (2021) wa¥ Dalmar (2017) Tasuwuus1aesi 1¥azid U3 ULUY Log-Log (Double Log Form)
Fremsuasiauusitaunlioglugues Logarithm Taon1sld Natural Logarithm (i eudmAaiaumnens
sgwhamhegvesiudsmuuasiusdase Seannsouandld fodl
Ln(UNE;) = By + B,Ln(LAB;) + B,Ln(EDU;) + BsLn(WAG;) + &;
Tagfl UNE fo  $rwiudinanu (au)

LAB Ao A1&dussnusiu (Aw)
EDU Ao dwiuddnsansfnuluszaugaudine (aw)
WAG #o adnaussnudusi (um/dw)
£ Ao meanpdeu
Bo — B3 Av  AmMITERRS
i Ao w77 us vesUswelng

loun nganne, nsed, NMQYAUY,......, BTy
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4. a@3Unan13IdY
4.1 a@anumsalinsinenuludsemelne

dofinsandaaanisinsuvestsuinalng lugas 10 Ifsunn Famasaed 1 LLazEUﬂ’]‘W'ﬁI
sziulgin dasimsinsauvesUsendlne Tugaed w.e.2556-2565 fuunldufivduniunisudusaiiuiu
yosdwIuginanu el mnfimsandaasnisinenulugied w.a 2562-2563 agnudn Sruauginenudiisdu
ouwinea Iaglud w2562 Ysemnalned9uiug 1w wiadu 373,400 Ay Wadudu 651,100 Ay
Tud n.4.2563 Fadumaanainnaounmsninsunissuisvedlsalaia 19 Avilinosiasugianad deuald
npgsiavauuazseslananisas vilidesdinisidndie wieUanauaueen wisgalsiniy S1uiugineeu
Alaanandu 527,025 au lud w.A.2565 lailsnsnisienumingu Sevas 1.32 dadunannissneau
uanAAINYATNITUT LT UL uIe AAswgRandsniivssmalnedasuinvioufisainani uas
nsdseanilveed saudenisuslaanimensuiiverefiegieseiiies (Office of Natural Resources and
Environmental Policy and Planning, 2022) uam’mﬁ FINUT1 AATERIIN15I 199UV IUTEINALNY
Tug29 10 e Kaudl w.e.2556-2565 freaswindu Sevay 1.16 Fadoirdunmnifisuiudsemne
s 9 vhlan Gaanmsdrnateyavessuinislan lutasd 5 Tisinuan Foust U n./.2561-2565 wuin Uszine
Inefisnsmsinsnuifigaiudusiv 3 @ w2562, 2564 uay 2565) uazdudu 4 @ w.a.2561 uaz 2563)
gplan Ingsnsmsinsnundsvessemesialan Tud w.a.2565 flaviniu 5.80 (The World bank, 2024)

Wail nsAUssmAlnedsnsinnsInseuiian drundsenvazidunauiainnisiUssinalng
fiaseghauensyuvaualngiiudududus vaslan 91nn1sdrsiatoyavassuiaislan wuin Tud
W.7.2563 Useinalnediasegiauenseuugedissosas 45 vowmdndnsiuiamiuneludssina n3edadn
?quuﬂua”uﬁu 8 ¥84tan (The world bank, 2024) kag®INNINTUIALAVLTIIUUBNTEUUVBIUSLNALNE
Tugae 10 7 W uu1 Fam15199 1 aziula a1 Srurunssauuenszuuludszinalng Tug a9l
W.6.2556-2561 Sdadun1nngnfA i 1wees1uiuns st anun (wsseuluszuunasuensyuy)
lpunasn uieg1elsiny Suiuussuuensruuilaanasiug9t w.a.2562-2565 uandeiiodndusiuiu
funnuazfidadiugs azviouliiiiudn sughauensruuvesUsumalneiduuna sgaduidoussauls
\ueensi Tnglawzegsdausanulunainuns Jsussnudsnanudvinudivandn o tdes o Afedududd
g wiethslsfiny mstnuindinaniy ensldldavieuiendnuassiolafiduas Weswinusanuy
Liledanuzdugnine wazlalaogluszuuusedudenn Faluausadrfsatadnisd drdgyle
(Phattarasukkumjorn, 2019; Chaidetakrakul & Setsomboon, 2019)

A19199 1 TIUIUNAITNIUTW Q’d”mmu FNIINITINNU UazUSINUUTEUULALUS HUUDNTE UL

i AT | N | 9n3In1991991u useuluszuu UI99IUUBNTZUY

6. (Au) (A1) (Govaz) 9w (AY) | Sowaz | 3w (Au) | Fowas
2556 38,661,053 281,688 0.73 13,654,751 38.28 22,011,603 61.72
2557 38,576,233 322,678 0.84 15,921,011 46.04 18,660,670 53.96
2558 38,548,233 340,560 0.88 16,487,181 47.90 17,934,426 52.10
2559 38,266,590 377,463 0.99 16,491,451 48.16 17,754,737 51.84
2560 38,099,818 450,668 1.18 16,395,464 48.82 17,188,343 51.18
2561 38,433,588 404,285 1.05 16,597,733 48.90 17,341,959 51.10
2562 38,178,043 373,400 0.98 16,635,144 50.03 16,615,501 49.97
2563 38,544,420 651,100 1.69 16,955,944 51.04 16,266,580 48.96
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4

5AITINYINITIANTTUSIFY

| ARSI | Feu | dnsnisineenu usseuluszuu UIHTUUBNTTUY

A, (AY) (Au) (Bowaz) 32U (Av) | Fowaz | 9uau (Aw) | Sewaz
2564 38,699,623 748,270 1.93 17,484,633 53.27 15,338,901 46.73
2565 39,903,310 527,025 1.32 18,731,460 53.79 16,090,469 46.21

flun: National Statistical Office (2024) WazANNITATUI

800,000 2.50
700,000
2.00
600,000
- 2
2 500,000 S
S b 150 @
2 =
Z 400,000 2
Q%a -E
£ 300,000 100 £
e
200,000
0.50
100,000

2556 2557 2558 2559 2560 2561 2562 2563 2564 2565

B (Y e— 9101990990

AT 2 WY kagdnTINsIenululssmelng
111: National Statistical Office (2024)

4.2 Uaveniinasanisineauludssndlng

v
=1

Mnnan1sAnedadenfinanenisinsnululssmalngluassl lovinsneaeutgmanizsmdunss
wanaiawls (Multicollinearity) vawiauusdasennsa wudn fudsdaszyndalifinnuduiusiuedussaug

9 Y
'

a

Snvha IavinnsmageulymanunususiuvesAirainindouilatlined (Heteroskedasticity) danudn laifl
Hoymdenan usegslsinm annsneaeudymainrainnd euflavduiussewinady (Autocorrelation)
frwadfnaaeu Durbin-Watson ndunuin wuusiaesannasdinad inilgymeinainndoudandumius
5811197 U wiatintgyna Autocorrelation 3slavinnasunlatdgnisae3s Cochrane-Orcutt (Cochrane &
Orcutt, 1949) Faran1sUszanme ansnsouansld Kan1se 2
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A15199 2 wansUszanuAduUsransannpeladeninananisinenululsemelne

fiauls AUNNY Andulszansannee Aann t
Bo ATl 70.6787 2.4120
Ln(LAB) AAILINUTI (AL) -0.2632 -0.8489
Ln(EDV) | Srwauddnsansfinwiluszivaaufinu (Au) 1.3323 4.4123*
Ln(WAG) A aussut s (Um/3) -12.8596 -2.5285*
R-Square = 0.6836 Adjust R-Squared = 0.6613
F-Statistic = 30.6815** Number of observations = 77

w1 NMsAIN
NUBWR: LAY * kA ** A IudnAtyn1eatian 0.05 uag 0.01 MUAWU

InHanIsUsTUIMAIduUTEANS annos WUl A1 R-Squared LU 0.6836 MUIEAIINT
AauUsdasy (Mawsanusy Sugdusanisdnuvilussdvgaudnm wazAdsussududi) Fouswa
Tunisimuandeannsaedunesuusmy (wiuginenu) lidesas 68.36 dedniovay 31.64 1Juna
Wanduusdu o Allldimunlilukuusass

ofinsanddudszavdannsstadeifinasonisianilulssmelng wui Sruuddidanisfinw
Tuszdugaudnui da1duuszdns nanooindu 1.3323 munea1u31 ninduauddnsanisdne
TuszdugauAnuidsuuvadluiesas 1 szdsmalidraudinnuldsuadlufesay 1.3323 lufiena
ety egrafldeddyynaadidsedu 0.01 ndnfe mndnuddifinsinuiluszdugaudnuiiiniy
Yovay 1 ardsmaviliiwudsnuintufosay 13323 lumenduiu mndrurugdnianising
Tuseiugaunuianasiesas 1 azdsmavhlisunuinanuanasiosay 13323 uandliiiuin mndgiidusa
nsfnwluszdugauAnuiindy fazdsalifiduauiihenufiniu vl oradumaunandfisuvesdsaslng
A sliynsuaufnuineluszdugaudnw dedulngudnduarvmisduuinisgsie uyseeans
wardaauA1ans (Office of the Ministry of Higher Education, Science, Research and Innovation, 2023)
Turafinanussnunduiianudesnmsussnulunguendnnuiiugiu wu winnuienuazein wifnau
$nwianuvasade winauvuds uazussuialvluaiainunsuazaingnamnssy iudu Tngwdud
’géﬁmiﬁﬂmﬁﬁwﬂ’j’]izﬁw%zyﬁgwﬁ (Thansettakij, 2023) WBNIINH Fumlsnuiinanaussuiianuigenis
Jufivay iy Unineremans dnadamaniuasadd dninaluladansauna wazdnideulusunsy Adany
vipuaa iesnn Wuafidauouautios fudu Seiliiidugansfnylussdugaufnurieudiady

Adaussud s fanuduiusiuduugisnlufianimsatut ogredidoddgmeain
fiszdu 0.05 lnefendulszAvisnnneswiiy -12.8596 Mneaai A susaudusiiutusesay 1
adsnalidnuginanuanasiesay 12,8596 lumanduiu mnerdnsussnudumanasiosas 1 avdma
Tdnufisnuiutudosas 12.8596 uandlidiuin mafistureseidausanudui asdwmaldding
Tasuanas Wl orafukannnnsiisananssnuresssmalnglilinaiautstuanysal esndung
#osoeauedefiduinndussn lieaaussnuidnvundvedunanignynanlaeddo
Fensdreenssduinfindy asilvineidlduiilstosansiniu Tnedlildhlrnsdsnundoutas
(Ingkasit, 2021) Tun1sndunu AR 0T UYeeAMTITUA 2z lFAu T UlULAT ussuazLd en
iihgpanaussnufisiiu (Chalamwong, 2015) ws1zAdevieruseiiintu azqilalifiussouingssuy
ns¥aasndu
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5. aAUsIENa

5.1 9nanIsAnwIaaIunITalnIsIneulussmalng wui davsnsin1sinsnuveslssmalng
Tuting 10 Bieiu daus T w.m.2556-2565 fuwlifudfing ununisusudafiviug uesdwaugdsny el
Anadewiniu Yovay 1.16 usoglsiinig Tudaed 5 Uiinuun doust U w.e2561-2565 Ussinalnedisan
mMysnusiigaidududiu 3 viesusu ¢ veslan agviouliiiuin Shsimsienuvessnalneegluszeu
fanmieufuUsznesng  walan el msfidsznalnedsnsnisienuiia daunilonaasfunaun
PnnmIisemdlnefinsusiauenszuurunalvgdudududug vedan nglul n.m.2563 wui Usswelne
fiasvgiauensyuugeiisfosas 45 vesmandausinanunelulszina Jsgudusudv 8 voslan azviou
Tiiudn irswgiauenszuvvesyszmalneduumasgaduidaussonlfidueeed Tasianzognsdausaany
TunANuRs S9aenndosiunaniIsAnuIue Chaidetakrakul and Setsomboon (2019) #inudn n1s#dnsn
nsienuvesineegluszdusi Alilduuneanuiimaiaussauedlneazlifidymla 9 mszussny
Tutszndalnsudnealifivadenuardomuwianuildduas Tnenmzussnulunianens dedwlng
Lilsfiaanuzidugnine wagliildeglussuuussiudsnn Jeliansadfsatafinisiiddny Iduinsdlinany
ARBAYAT AUATIZAYAT INNANIN LFETTN LagysInIw

5.2 Pnuan1sAnwdadedidnanenisinslulsendalng wudn mmi’m’msiﬁﬁ%%amsﬁﬂm
Tussdugaunuiiivtu asdesnalifisuaudinsnudntu ol oradumananussaudndlugfaunsing
TusedugaufnwiFsuaumadiuanvuimsssia uysemans wasdiaumans luvusfinaaussnundud
anuFosnsussnulunguo Inauiiugu Wy winenwhanuazetn winnudnwaruaonss wiinau
yuds wazussuilulunanwesuazatrgeamngsy Wudu Sndts dundsnudfanumauaay
W Uninenmans Wnadadiansuazans dninaluladasaume uazdnifoulusunsy Adausouaudes
(Office of the Ministry of Higher Education, Science, Research and Innovation, 2023; Thansettakij, 2023)
a]qm’[;ww1/1amm'mwﬂuamuammnmmwmmmu A0AAAOINUNANITA1529903 National Statistical
Office (2024) fiwudn mwa’mmﬂmgmmmﬂmagﬂ,uiwﬂuqmmﬂmmmqm Uszanad 247,500 AU 5098911
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Abstract
The purposes of this research were to study the importance level of online marketing
communication, marketing mix and to study relationship between online marketing communication
and marketing mix affecting on purchasing decision to buy dog and cat food via social media. This

research was quantitative research. The samples consisted of 400 people selected using a simple
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random sampling technique. The research tool adopted for data collecting was an online questionnaire
whilst data analysis was descriptive statistics included percentage, average and standard deviation and
inferential statistics was used multiple regression analysis. The results of the research revealed that the
importance of all factors was at high level. In descending order of importance, the results were
marketing mix followed with purchasing decision and online marketing communication. According to
the hypothesis testing, it revealed that 3 aspects of online marketing communication, which included
web marketing, content marketing, and online marketing affecting on purchasing decision to buy dog
and cat food via social media with statistical significance at 0.05. The variation of online marketing
communication was explained by 28.5 percent. Moreover, it revealed that 3 aspects of marketing mix,
which included product, price and promotion affected on purchasing decision to buy dog and cat food
via social media with statistical significance at 0.05. The variation of marketing mix was explained by

43.80 percent.

Keyword: Online Marketing Communication, Marketing Mix, Purchasing Decision, Social Media
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3.2 Ussmnsuazngudied

Uszans fio fiiseomsgtauasuineaulay feglungudniidsmengutadn Gluta Story Club
fifisruauiedu 270,700 au o Fuil 22 funew 2566 Tnefinguiaess $1uau 400 Au wazdonldi5nns
dudedhauuudie Fslsannnsldgnses Taro Yamane (Yamane, 2010) fissdiuaaidesiu 95 % uaziln
AuAaRdsufisensuls Wiy 0.05

3.3 FWvrusiudeya

deldashauuuasunus1u Google Form dadwuwuvasunilvifiungusiagng iunisuustiu URL

waz QR Code rirunguiladn Gluta Story Club §1uu 400 AU
3.4 adAldlun s
F3duldTinnevideyansadalasldlusunsudiiagy Insludiuusniinszvideyanald

Y

wazngAnssunIsPestmsatvnazuuiudedinueoulatvesdnouwuuas a1 FeA1ANAkAT SoRY

@

AoaNIATIETEAUAILAARY mawamamsnmmmm’saamﬁmamsmmmaaulau duUszaun1anInaie
LLasmmmau‘la]azjammiqwmayLmeuaamﬂuaauiau sheAnadsuazandsauuasgIu gavheinge
nsdeansnunsainesulatuardiuyssaunamsnainiidwmananisinduladonmsgriviasiuinude

denuvaulatl Ineldisnsinseianneenman (Regression Analysis) wagldinaila Enter Selection



90 | Journal of Management Science Review Vol. 26 No. 2 (May-August 2024)

4. 43UNaN15338

M15199 1 wandanadenazau e auunInggIuYeInisdeamiansnainseulal duUszaumnanisnain
waznsdnauladeo gz udedinusaulal

fiauus Anady daudaiuy AU

x) 11M531u (S.D.)  ANuEARY
msdoansmensnaineaulad 3.98 0.626 110
drulsyaun1enisnann 4.25 0.606 110
msimaulage 4.00 0.562 110

NA1599 1 szauanudAy wud nndadvegluszduinn Tngdenunlumidey fe
dlsvauneiniseana sesawnfe msdndulateuaznisdeasmeniseaineaulall

M13197 2 NaN1TIATIEARNRENYYBINTHRATVININ1IIARRRUlauNdmatensAndulaTe Aty
waziuudedinueaulay 71835 Enter

AauUsdase msdeansmenisnaineaulal

B SE Beta t p-value Tolerance VIF
ﬂ"]ﬂdﬁ (Constant) 1.845 0.175 10.568  0.000*
é’mmimmmmmﬁam(xn 0.180 0.048 0.232 3.732 0.000* 0.470 2.126
é’mmimmmmum%aﬁaﬁum -0.059 0.042 -0.092 -1.401 0.162 0.420 2.381
VUBUNBSLTEN(X,)
é’wumimmmuﬁaé’mmaﬂaﬂ 0.103 0.049 0.137 2.048 0.038* 0.422 2.368
(Xa)
ﬁWUﬂ’ﬁﬁla’]W\i’mﬁﬂL%ﬁ(Xd 0.278 0.040 0.326 6.931 0.000* 0.820 1.219
ATUNITAATPNIUIANUNY 0.037 0.040 0.059 0.913 0.362 0.433 2.309
Audnnseiind(Xs)

SE=0.478 , F =31.363, Adj R?0.276, R’=0.285
*fianfaddunsadnfissiu 0.05

INA13197 2 WaNITILATIEDANeENYANYBIN1TA BANTNNINITAAIneeUlal T dnasie
miﬁmﬁu‘ia%ammﬁqﬁsuLLazLLmuuﬁ'aﬁ’mmaulaﬁ ogaiifudAyn1eadia 0.05 nud1 n1sdeatsme
nsnarneauladl dunseaiasuduled Funiseaiekiudon uasdiunisearnuudedsaueeulatl
ﬁmmé’uﬁu&%amﬂﬁiamiﬁmﬁﬂ%%ammiqﬁm wazuin InedadulseAninsnnnosuinsgiu 0.28 0.18
uaz 0.10 mu iy uandlidiuihnmsdeasmsmaaeoulatfumsnamsiuivled Funseaiadiuien
uaziunsnatauudedaueeuladifiuty Sedwmalinisdaduladesmsgiuuasiundiniu eutee
m'mcTuLLUi‘uENmi?{amimimmmaauiaﬂﬁﬁama@iaﬂﬂiﬁmau‘lﬁﬁ?@mmiqﬁml,l,mLLmauuﬁaﬁaﬂuaaulaﬂ
I¢¥ouaz 28.50 (R2 = 0.285)

Tngn1snadouauduiusvesiuusduldan Tolerance vo3n13d oasm1an1snaneoulall
Usgnaudie dunsnaiasuion manaavudedsaueeulay wagnsaaiasinuiules Wity 0.470
0.422 uag 0.820 FafiAlaiiAu 1 dw¥udn VIF veadauds Sewvindu 2.126 2.368 uay 1.219 amdsu Jadl
antfornin 10 fetiuansliifiuinfuUsdasuraziliinnudusiussu (Miles & Shevlin, 2021)
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M19199 3 wan1TIRTIEonneENUatdINUTTAUIN NI NdRadon sinaulate oI SELaY
wivudederuesulal A5 Enter

fanUsdasy daudszaunnanisnana

B SE Beta t p-value Tolerance VIF
ﬂ'ﬁmﬁ (Constant) 1.405 0.153 9.210 0.000*
PUNARAN (Xy) 0.156 0.052 0.187 2.984 0.003* 0.361 2.769
AUSIAT (X2) 0.192 0.053 0.485 3.594 0.000* 0.341 2.933
AUTDINNNITING MU (X3) 0.021  0.053  0.026 0392  0.695  0.327 3.058
prunITdLEIuNITRaIn (Xo)  0.246  0.038  0.321 6505  0.000*  0.583 1.716

SE=0.42307, F = 77.071, Adj R® = 0.433, R” = 0.438
*fienTddyneadnfissiu 0.05

P13747 3 NamﬁLﬂiwﬁmaaswmm%aa'au*dizawwmammmﬁa’awaﬁiamiﬁmﬁﬂﬁammsqﬁm
waznuuudedinueaulatl AiflTed Aymnsadffiseiu 0.05 nuin druUsraunIanIsnan sunIsaEsy
M139AIM F1uTIAN warduRAn e Sauduitusidanindunisiadule? s sgiunarunuudedsay
ooulatl TnefadulseAvinisannosuinsgiu 0.246 0.192 uay 0.156 aud1iy wandliifiuindudsvau
PINTAEN FIUNTANASINTNAIN F1uTIA wazdundndusifiatu Ssdemalinisdadulateomsath
uazwivTy efuneAnuiuLTtesdlsraunensmanaiidssarenisfnaulateemsaiuarien
vudedsaveaulay I#¥esar 43.8 (R2 = 0.438)

Tngn1snagauaNduiusuesiawlsaulaa Tolerance Ua3dIUUTZAUNIINITNAIN UsEnausae
FunAnse F1usIA uariiunsdaSINIIIan Wit 0.361 0.341 Wax0.583 FaflalaiAu 1 dwiue
VIF vasiauts fawwiniu 2.769 2.933 uar 1.716 auddu defierfiesndt 10 wansidulsdaszudazialal
Hrnudunusiu (Miles & Shewvlin, 2021)

5. 8AUs8HA
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Wongwaitrakarn (2017) léna1331 nnsnatauud edsaueeulatiduadesdionisnisnaialunisimeuns
uazuendeLomiiduszansam wszidudeviendailiujduiusfudausinudumedidn fanusadis
19418 @gaIngInLsa 5ﬂ‘17?ﬂ Saowanee Srichannil (2022) U Benjawan Padsamritphon and Maneekanya
Nagamatsu (2023) na11i1 dedpuindudnuazaesnisvinisnainuudedsaueeulatl feiduiasesdle
ﬁﬁﬂszﬁmﬁmwﬁﬁdqmimmmLL“u'aﬂumi %ﬂ@&ihiﬂLLUU@iN 1 WdsgSuamsinueniotngesulatilngaunse
linounuse mnwmmma H3Uans mmmsammmmau’lwa Wrfeanudeenisvesiuilanla
ag My 81318 eauan mmam‘uuaaammaaulamﬂumiamawma‘Lumﬁawmmamaauvam
9819720152 LLaummsmmeﬂmimasmmwumﬂunmauau Qﬂmmmmmmmnm3°anm3mm1m
og14lnd3n gnAndeanunsaiulavanvielsludulusl 9 vesdudiudedsnueeulatl 1uvanaligndn
fazdnaulatoldagmnidiiu
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Punagta (2017) fuandlifiuidumanfutiadoiifinadefidssgialunisdesmsgivdniogulusineiios
uigesanu Fananliiiniseenuuunagnssiavesiuddutiadevdnlunsdadulavesgndn deiani
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faufoamstodudiifiaaunn farsemsasuduuasivsslovidednidsadundn Snvisdiaenndoafiy
mqwgmm Kotler & Keller (2016) finan11441 s9an LﬂuawwUﬂmmmﬂivﬂaummmuLLavslfi’fLumi
waniUAsuAud mum‘amumammmummmmmuau Fsendesvsnzantunanm ielnldnayselovl
nmslindndasiuazuimsguatuiuiisell enadeanann nmsded udkiudedsausoulaviduiides
INSIZUDNINLIAMUATAINAUIELAT é’nﬁiwmﬁaﬂﬂdwmie??achmiaamﬁu 9 SIUAMANY 9 ENUITOLAUDVNY
mammmmuaaamuaaulau”lm Tnefimsiiauedoyaiiszydoyaifsrtununimuanius uazss yIANeE
Folau Fagnénae mmmmuuia'lumimmu’twaauﬂﬂmwmmu IN91231gNARANTINTIAT LNz A
AuAMNINYBINER U
33ﬁ”‘ummé’wﬁayuaqmiﬁmﬁuh%yaﬂuaaﬁﬁ%avv%'aLﬂasﬁyammiaﬂ’suLLavLmeu?{aﬁqmaaﬂaﬁ WU

Y

v a

Tunwsamegszivann Tasgnailinrmddyiuaudinssiunnudeansunniign aeandesiunuideves
Chotiwit Kuikaew (2020) fifnwiFesnszuiunisinduladesmsgtivuazuinvesguilananaaiaanluis
suneules Smimdedln naddonudn génliauddivaumiinsstuanudesnsdainannissuy
P 019 FumuavaanTIng videdugunmdniifies wavaonadesiunquiives Luhmann (2018) Bslé
o5usdn madndulateinannisiuifinnudesnisfiutnnusnssduanasluiemeusnesiuilan
éﬁﬂﬁﬂﬂﬁjﬂ”l‘iczljaQﬂ’]il,l,ﬁ‘{]ﬁluJW]M%E]ﬂ’liﬁuaﬂﬂl’mﬁﬁ]ﬂﬂﬁﬂfmﬂ Snviaddenadeciy g ufves Kotler & Keller
(2012) findl41 gnénasidendedudirunisiusTennudonis nisfuifedgm vienisiiyanaus
fannusiosnisnigluveanu AneliAnnnudeansiazifuiuduiswesanwgauafnazanmanuduaie
Fagnéasinnissuidymidudduusn uasvdniuasdumdeyaifienevaussanudeanisvasny
wazthludnisuseidiumaiensngg LLazﬁmﬁuiﬂe?}laﬁuﬁwﬁguﬂ maLﬁaauwmﬂ‘fjaqﬁuﬂwﬁyﬂaé’milﬁymLaﬁau
Buaudnluaseuasa hlmiAnaudosnisiiaznovaussaudosnsfivainvats Haeuagzainauis
viemsguagunmyednilans

Tnguszasdil 2 iilefnwinisdeasnisnismanesulal wazdiuuszaunansnaafidesasonisiadula
Foemmeatuazunrindedunanvngey wui1 msdeasmanmmaaosulatiuaydiulssauvnansmans
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5.1 ﬂﬂiﬁaawsmwmimmmaauiaﬁa'awam'amiéfﬂﬁu‘tﬁammiqﬁmazLmehu?iaﬁaﬂmaulaﬂ lAenIs
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iledoansuazanunsaainenssug msandwesiiuslnauudedsnussulad Inasitudennu guam vieddle
wazdedu 9 wazdaenndasiu Benjawan Padsamritphonand & Maneekanya Nagamatsu (2023) &aldnanain
msmaasuion Ao nsaademmaunauiuautudis Wewmsunslitungudwaneiidonisioans
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aufliisanduazsilinsdsanmaneenanzluudieglutes sves wie Junk Mail Fsagiiligndnliiiuteya
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Comparison of Activity-Based Costs and Returns of Sugarcane Cultivation
Between Drip Irrigation and Flood Irrigation Methods: A Case Study of Sugarcane Farmers

in Hua Thale Subdistrict, Bamnet Narong District, Chaiyaphum Province
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Abstract

This research aimed to 1) analyze the activity-based costing of sugarcane cultivation between
drip irrigation and flood irrigation methods, and 2) compare the returns and activity-based costs of
sugarcane cultivation between drip irrigation and flood irrigation methods. The study was qualitative,
employing focus group discussions as the primary tool. Subsequently, in-depth interviews and
observations were conducted. The research sample included 10 registered small-scale sugarcane
farmers and 6 individuals involved in the cultivation process. The sample selection was carried out
through purposive sampling

The result showed that the activity-based cost of sugarcane cultivation using the drip irrigation
method amounts to 195,752.90 baht in total, or 11,514.88 baht per rai. In comparison, the activity-
based cost for flood irrigation totals 100,425.42 baht, or 10,042.54 baht per rai. When comparing the

PanuminnsUngd angdvennnsdnnis uinninerdesvdgilaseasnsal Tunssususguiusd Swmdaunusiil (Department of
Accounting, Faculty of Management Science Valaya Rajabhat University under royal patronage, Pathum Thani Province)
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activity-based costs, sugarcane cultivation with drip irrigation incurs a higher cost of 1,472.34 baht per
rai than flood irrigation. Regarding returns, the drip irrigation method yields 3,890.39 baht per rai more
than the flood irrigation method, with the income from selling sugarcane being 5,362.73 baht per rai

higher for drip irrigation compared to flood irrigation

Keywords: Activity-Based Costing, Returns, Sugarcane Cultivation, Drip Irrigation System,

Flood Irrigation System
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Whiunéateste Wevhutfineuainve
PVC Taglgnaiusyana 30- 40 fnols
3) Andaadpstuth Tnethviegousyan
4- 5103 GiaL%mﬁ’ULﬂ%ﬁ'jmﬁ%ﬁam
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Hlua e lallbmdnuasanumuvesdesana

eI TIUTINteyamily an iy anmwindeu Lagnszuiun1signdsy NINYAINT 10 AU
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M1399 2 NIAWIAUYUFIUAINTTUYRINMTUGNIRELUUTTUMEAUITNT A

Usziam S18N1TAUNY AINANAY Auyuguianssy (Um)
fanssu Auvu FBhvien A5sn
Lmswsey | L1 edemsnusunthau Fuauls 4,250 2,500
fiu 1.2 rdramanlowdsnauiu Fuuls 4,250 2,500

1.3 Aeyadn’d U 4,400 2,640

NIzeoU (20 nsvatey) | (12 nseapu)

1.4 Ausdlddoyadnd (szevan 1 30) | Swuiuves 1,200 600
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AL) AU)
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Useian FIENITAUNUY AINANAY AuvugILRINTIY (VM)
fanssu AT Faven A5in
2.2 Mamugndey uuls 18,700 11,000
suduURINsIUNITUgNSan 86,700 51,000
3.mM3U159 3.1 Aviegou UIULUAT 650 520
Auasnw 3.2 Aunlangtiven UL 28,900 -
(34 f1)
3.3 M eHD FIUIUNAD 1,020 -
3.4 FusesEneiven (sveznan 1 Suauiuly 900 -
) nsuoieu | (13uld 3 e
3.5 pusainsauarsath (szeznan 1 PUITUVBS - 1,400
) nsufURu (1 3u 19 dan)
3.6 @hﬁwﬁum‘i“aﬂauﬁw USunaunsha 1,222.90 973.42
(35 @n9) (28 @n9)
3.7 anleiadl U 34,000 20,000
(1 nszapudl 40 Alansu Ineldde 2 nsvaeu (34 nszeou) | (20 nszdoU)
)
3.8 Ausdlddeiad Fuuiulu 1,400 1,400
(szpian 1 Yustends laloiadl 2 a3y | nisufifon | @ 14 2e0) | 2 Fuld 20w)
3.9 AgIMIn T USunaunsha 10,880 7,680
(1 g9 U5ana 1 nn. Tdendasiios 2 59 (34 99) (24 99)
3.10 ALSIMan Ty Tuauiuly 1,400 1,400
(o 1 Susionss frdnadiy 2 nsUfuRau (1uld2 Qg2
ada) Au) AU)
3.11 ALdouTIAI-LASDIFU 1w 990 652
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n1sUgndeslasmssathuutdsimen | msugndeslasnissatiuuudsiine
AuAansaa AUNUFIY funugy | Sewar | dunugiu | dunugie | Sewaz
¢ fanssusaw | fanssusals | (%) | Aanssusiu | Aanssusels | (%)
(um) (ww/ls) () (uw/ls)

1.N19LP38NRAU 14,100.00 829.41 7.20 7,640.00 764.00 7.61
Z.ﬂWiUQﬂﬁyﬁJEJ 86,700.00 5,100.00 44.29 51,000.00 5,100.00 50.78
3.m5Un53uasnHn 84,452.90 4,967.82 | 43.15| 36,185.42 3,618.54 |  36.03
4.nsifuien 10,500.00 617.65 5.36 5,600.00 560.00 5.58
33U 195,752.90 11,514.88 | 100.00 | 100,425.42 10,042.54 | 100.00

mﬂmiwﬁ 3 WU duugIuAInssuIiadu lneinunsnsiugnesenlidnissainuuuisumenid
mumumm‘uumau 195,752.90 UM maﬂmLﬂumuwumuﬂﬁmﬁmalﬂmmJ 11,514.88 U luvneinunsns
mJaﬂaaw%mﬁmmLLumﬁmimmumummwaau 100,425.42 U viseAnduAunugIuAanssuaels

WAy 10,042.54 uwm

A15199 4 AN519MSUSUEUTIElRaINNNSU8D B8 TEWINTISUNIMEANUITENS A

318113 nsugndeslasnisse n1sUgndeslasnissai

duuuitimen wuUBthse

1. nAndestugiu - seduAIMINY 10 CCS. 1,300  UW/6iu 1,300 uIn/siu

2. ANANUNIUD DY 6 % 6 %

3. saPAAETUUSUTWawe 1 CCS, 85.20 UW/Hu 85.20 UI/Hu

4. NarARTIN 300 U 160 ¢y

5. daArAnunule* 1450 C.CS. 12.60 C.CS.

6. eldniminges (o 1 X 9o 4) 390,000.00 U 208,000.00 U

7. 1eldnimiindesiedesels 22,941.18 v w/ls 20,800 uw/ls

8. ANAUVIUYRIDRY (T8 5 ausiy 10 A T8 3) 383.40  UW/Au 221.52  Uvw/Au

9. 918lAa1NANINIUYRITRY (To 4 Ao Ue 8) 115,020.00 U 35,443.20 UM

10. MeldanANmIUTDISsYLRAREl 6,765.88  uw/ls 3,544.32  uw/ls

11. 51819nN59189857U (U8 6 UIN 99 9) 505,020.00 UM 24344320 U

12. 5791§annsvnedeuadesals 29,707.05 uw/ls 24,344.32 uw/ls

*mmmmmmammﬂkmummaivaaﬂ (% T8

INANTWA 4 WU Lmﬂmmﬁﬂgﬂé’a&Jﬁi%’ﬂ'ﬁimﬂmw
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1) s1eldarntmiingas 390,000 UM uaz 2)
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siols 24,344.32 U wseAmdus1elaviedy 243,443.20 U wusdu 1) s1elaanntdniindss 208,000 U
way 2) 518lAaNANUMIUVRWBE 35,443.20 UM

M13197 5 M3nsilSeuiiisunaneuuuaInnsuandeesenineisumeniuisiisasels

selduaznanauunusau () selduaznanauunuaiedsols (Un)
STUU TUU WNasNg STUU STUU AGRIRN
tvien 510 tvien 510
seleannnsviedes | 505,020.00 | 243,443.20 | 261,576.80 | 29,707.05 | 24,344.32 | 5,362.73
Win AunugIuAINTIN | 195752.90 | 10042542 | 95327.48 | 11,514.88 | 10,042.54 | 1,472.34
mamammuﬂﬁﬂqﬂ 309,267.10 | 143,017.78 | 166,249.32 18,192.17 14,301.78 3,890.39
98¢
TNTINANDULNIUAD 61.23% 58.75% 61.23% 58.75%
YOAVY

v v
o

NAN517 5 W inumsnagugndesiildmasathuuuisimeniinaneuunuannsugndestisau
309,267.10 U %S oAl unanaULNUIRABRBls 18,192.17 U laeidsnsniilsrosenviaiiu 61.23%
Turnzfinunsnsfugndesifldmasathuuuisihaniinaneuunuannisugndosiisau 143,017.78 vin wie
Andunameuunuadesiols 14,301.78 v laeiisaslsdesenuieidu 58.75%

5. afiuseka
nnsAnweuiidmualuingUszasdvasnuide annsnefuTenanISelased
5.1 nszuaunsugndesanunsanuadu 4 Aanssu T Anssunmswseuiy Aanssunisugndes

Aanssunsvngsguainw wasRanssumaiuier Tnsnssuaumsugndesilénssaiuuuisinead
Fehm wud nssvaunsUgndesfindoudu Tiun fanssuniawdsuiu AnssumstgndosuasAanssums
Auien wagnssuaunisgndesiianeiu 1dun Aanssuniniigsguaine veiliidunugiuianssumes
nssatkuUTRimentuthan ddl

nsUgndesfilinissathuuniBimendifuyuguianssusuiedu 195752.90 v uiemdu
Fuyugiufansusiels 11,514.88 vin aikileAmidudunuusiazianssy Ysznaude 1) Aanssunisinioufu
fduvusials 829.41 v Anlusesas 7.20 2) Aanssunisugndeedaunueels 5100 v Anduievas
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frunudels 617.65 v Andudesay 536 dmsumsugndesilinissaiuuuisihmedifuuguianss
G 100,425.42 vﬁaﬁmLﬂuﬁuﬂqugwuﬁaﬂiimaﬁ 10,042.54 un ﬂgﬂiﬁ'aﬁ@Lﬂué]’unumgﬁzﬁamim
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sols 5,100 um Andudesar 50.78 3) Aanssunmstipguasnuliduyusiels 3,618.54 um Anduiouay
36.03 way 4) Aanssunafuifeaddunusels 560 v Andufesay 558 Fsaenndesiuuideves
Chakrit Potchanasin, Thanaporn Athipanyakul and Chompunuch Nantajit (2022) 1A @ nwiwansgnuns
WasuwUaawlguiouagsimaensNanses nuii AMNTINTHENTDERAUYUTINVNAY 10,905.39 umisials
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Funuganimuuisinen 1,349.28 vseld esndununsindsssuudmeniidunuiigininisiads
is‘u‘uug’lim @9AAA 89N U Sustainable Sugarcane Management, Office of The Cane and Sugar Board
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U U
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Abstract
This research aimed to study 1) the level of employee opinions on the quality of work life
within the Provincial Electricity Authority in Phra Nakhon Si Ayutthaya Province, 2) the level of

employee organizational commitment within the same organization, and 3) the impact of work-life
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quality on organizational commitment among employees in this region. The sample consisted of 200
employees of the Provincial Electricity Authority in Phra Nakhon Si Ayutthaya Province. The research
instrument used was a questionnaire. The data were analyzed using descriptive statistics, including
frequency, percentage, mean, and standard deviation, as well as inferential statistics, specifically
multiple regression analysis.

The findings revealed that 1) the overall quality of work life among employees of the Provincial
Electricity Authority in Phra Nakhon Si Ayutthaya Province had a high average score. When considering
specific aspects, the highest average was found in the area of safe and healthy working conditions,
followed by opportunities for personal development, work-life balance, and adequate and fair
compensation, with the lowest average in social relations at work. 2) The overall organizational
commitment of employees also had a high average score. The highest average was found in the
intention to remain a member of the organization, followed by confidence in the organization's goals
and values, with the lowest average in the willingness to devote effort to the organization. 3) The
quality of work life had a statistically significant impact on the organizational commitment of

employees at the Provincial Electricity Authority in Phra Nakhon Si Ayutthaya Province at the 0.05 level.

Keywords: Work-Life Quality, Organizational Commitment, Provincial Electricity Authority Staff
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APPEARANCE OF PACKAGING AFFECTING CONSUMPTION BEHAVIOR OF DRIED FRUIT AMONG
YOUTH IN NONTHABURI PROVINCE
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Abstract

This research aimed to study 1) the consumption behavior of dried fruit products, 2) compare
the appearance of packaging that affects the consumption behavior of dried fruit products, and 3)
examine the relationship between the appearance of packaging and the consumption behavior of dried
fruit products. The sample group consisted of 400 youths in Nonthaburi Province. Data were analyzed
using frequency distribution, percentage, mean, standard deviation, T-test, one-way analysis of
variance, Scheffe's pairwise test, and the Pearson correlation coefficient.

The results of the research indicated that 1) the appearance of dried fruit product packaging
had a high probability of purchase; 2) the consumption behavior of dried fruit products among youth

showed that most purchased dried fruit products as souvenirs, often with the recommendation of a

! @1 IvIN1sEaInRIia AMEUIINSTIIANTINe1dus1eng Nt (Digital Marketing Business Administration Faculty Ratchaphruek

University) e-mail. Jenipa@rpu.ac.th
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salesperson, approximately 3-4 times per month, spending more than 80 baht each time, usually

buying in the evening, and from stores specifically sell.

Keywords: Packaging Appearance, Consumption Behavior, Dried Fruit Products
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Abstract

This research aimed to 1) examine the potential of health tourism entrepreneurs in Loei
Province under the creative economy concept, and 2) develop a model of health tourism activities for
entrepreneurs based on this concept in Loei Province. The research employed both quantitative and
qualitative methods. The research instruments included questionnaires, focus group discussions, and
semi-structured interviews. The study population comprised 50 health tourism entrepreneurs, including
20 in the accommodation sector, 18 in the wellness sector (spa, massage, herbal medicine), and 12 in
the health food and beverage sector. The data were analyzed using descriptive statistics to calculate
frequencies and percentages, and content analysis was applied to qualitative data gathered from in-
depth interviews and focus group discussions, particularly focusing on the development of health
tourism activity models under the creative economy concept in Loei Province.

The findings revealed that the majority of health tourism entrepreneurs under the creative
economy concept in Loei Province were female, aged between 51 and 60 years, with a bachelor's
degree, and held positions as owners and partners in their businesses. Most had established their
businesses independently, receiving consultation support, and training, and gaining experience and
skills through self-learning. The business models predominantly consisted of sole proprietorships across
three main sectors. The health tourism activity models based on the creative economy concept
included: 1) Accommodation businesses that provided spaces and activities conducive to relaxation
and experiential learning, highlighting traditional Thai medicine and the use of natural, chemical-free
ingredients in health food preparation (such as elemental-based diets). 2) Wellness businesses (spa,
massage, herbal medicine) that incorporated traditional Thai massage techniques, using postures
inspired by daily life, such as "Swan-Shin" and "Yok Hiw" movements, along with the use of minerals
(such as black stone, Mekong stone) in massages. These massages applied 80%-foot pressure and 20%
knee-elbow pressure, with specific massage techniques documented in a massage manual,
incorporating the use of traditional Thai fabric during the massage. 3) Health food businesses that
offered menus prepared from local ingredients, integrating local wisdom with Thai and Western culinary
traditions, resulting in four nutritional dishes: Quiche Shiitake, Shiitake Burger, Stuffed Shiitake, and
Avocado Shrimp Cocktail. It was evident that the health tourism activity models developed through

this research aligned with the creative economy sectors of food and traditional Thai medicine.

Keywords: Development, Wellness Tourism Activity Model, Creative Economy Concept, Wellness

Tourism Activity
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Abstract

The purposes of this research were to study 1) the level of professional ethics of certified public
accountants, 2) the level of responsibility of certified public accountants, 3) the relationship between
professional ethics for audit quality of certified public accountants, and 4) the relationship between
responsibilities for audit quality of certified public accountants. The sample group used in the research was
262 auditors in Bangkok and surrounding areas using a simple random sampling method. The tool used was
a guestionnaire with a confidence value of 0.86. Data was analyzed using percentages, mean, standard
deviation, and hypothesis testing about the mean, which is a comparison of the difference in the mean by
analyzing the Pearson Product Moment Correlation.

The results of the research showed that: 1) the level of ethics in the accounting profession

was found that the overall level was at a high level. 2) The level of responsibility in the accounting
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profession. It was found that the overall level was at a high level. 3) There was a relationship between
professional ethics and the quality of the accounting work of auditors. There was a high overall positive
relationship. The professional ethics aspect of honesty and integrity is the highest, followed by fairness.
It is related to the quality of the auditor's accounting work. Confidentiality and professional ethics
regarding professional behavior compliance with relevant laws and regulations have the lowest
relationship with the quality of the auditor's accounting work, and 4) There was a medium level of
positive overall relationship with the highest professional ethics regarding responsibility and duty
Secondly, responsibility towards service recipients is related to the quality of the auditor's accounting

work and responsibility towards professional colleagues.

Keywords: Professional Ethics, Responsibility, Accounting Work Quality, Auditor
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Abstract
The objectives of this research were to: 1) study the quality of electronic services of the online
novel platform readAwrite, 2) study the loyalty of users of the readAwrite platform, 3) study the impact
of electronic service quality on user loyalty towards the readAwrite platform, and 4) examine the role

of technology acceptance in terms of perceived usefulness and perceived ease of use as moderating
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variables affecting the relationship between electronic service quality and user loyalty towards the
readAwrite platform. The population for this research comprised users of the readAwrite online novel
platform, with over 10 million registered users according to the 2023 annual report. Data were collected
using a questionnaire developed from a literature review. The statistics for data analysis included
frequency, percentage, mean, standard deviation, and multiple regression analysis.

The results indicated that the quality of electronic services had a statistically significant
positive influence on user loyalty towards the readAwrite platform at the 0.001 level. Technology
acceptance also affected the relationship between electronic service quality and user loyalty.
Perceived ease of use significantly influenced user loyalty towards the readAwrite platform at the 0.01

level, while perceived usefulness significantly influenced user loyalty at the 0.05 level.

Keywords: E-Service Quality, Loyalty, Technology Acceptance, Online Novel Platform
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o [

Hagtuiilviuinsunanlesudedonseoulativatsse wu sesan iind Sgade Fictionlog “av
luinsusazTeneemaiisasiuisugadsdmutnisnaauaz Snugugndiiu Jaduanuvime
dmiugshounanlesudetoisesulatiilosninnsuvstugs msfnwunAniFesnunmnsliuinnema
Sidnnselnddalanudidyed1ede i esananunsathunusuldif eadsanudndliunignaild Tne
Parasuraman waganizléaiandesdiodmiuussiiuganmmsliuinisdidnnsedng deusznaudeiiade 7
fifuazuusoandu 2 ga loun 1) E-S-QUAL Useneudie 4 asdusznau A suuse@nsnmnisldeu dunis
ylussaidamung druanududiudi duanunseuvesszuy uas 2) E-RecS-QUAL Usenaunie 3
3AUsENOU Aie AuNNIReUAUBIgNAT Fun1swalvgnAdslAnnsideme Funisinasendenisuie
(Seyeyss Agyleymdlueinng, 2563) ﬂmm‘wmﬂﬁu%msaLﬁﬂ‘maﬁﬂéﬁuﬁﬂawuﬁwﬁzyasiwqﬁqcsiaﬂ13a§wqLLaz%’ﬂ‘m

o

ANUANAvegnAlugARINa is1zn1sIRUI MRl ngaazaieanuiisnelalidugnen vilign A

Y Y

wwdldunazndunilduinsdnuazuunihvigauldusnisiuiu uenanil MsuTmMsineUauaInNRBINTg
wazunledgmldedaniaSarivssdnsnmdhsasisanulindawazanudesiulunusus adulade

daglunisadennuing vislusunisaslades waznisdeansiinselin

nUssnufinaundeiu §dfedufannuaulaissfnuiiediv aunmnnslivinisdidnnsednd

D

| ' v a

ndwmaseanuinfvedlduinmsunannesuielioveaulall readAwrite muunumvesniseeusuinalulad

Felagiuunannesu readAwrite I31u3ugl¥e (Registered Users) nd1 10 14518 wazdwiugldanuinde

VYa v

foLfouUIEUIn 5.75 a1ususaLiou (MEB, 2566) Taagiduiianuaianiadusgnsdsiinanisnuilunsad

Y

sgvilinsuisanuiisadesseninnuamnisliuinisdidnnsednduazanuasindndveslduinig
uwnanvosudetorsesulatl readAwrite auunumveanisseniumalulad suaziduuselovidenisimun
A mlunsliuinisues readAwrite tiearsmnuasindndvesglivimsuazinugiugnily uazaunsa
thuansAnu Al duuumndlumsfauuagnausunagnimsnmasnaialivanzausioly

1.2 nguszasAvainisidy
1.2.1 Wiefnwauninmsliuinisdidnnselindvesunanesudefieveaulatl readAwrite

¢ A

1.2.2 diefnwanusdnfvesdliuinisunanesudetesesulatl readAwrite

1.2.3 Wiefnwauninnslivinisdidnnselindidmwasoanudnfvesglduinmsunantesudedeny
ooulall readAwrite

1.2.4 iefnwauninnsliuinisdidnnselindiidmwanoanudnfvesldusnmsunannesudedeny

[

soulall readAwrite lnsflunumvainiseensumalulagiunisiuivselonilunisldau wagaunissus

Y

Anudelunsidnudusindsinsn

1.3 Y2ULYAYAINITIAY
1.3.1 vouasulszeing Ysernsitlilunisidondsd e flduimaunanrlesudetivnsesulat

readAwrite §117U 400 AU
1.3.2 geuiamduiion gideldmmunssunsaiiieatestugunimnisliuinisdidnnsedndd

deasiennuinaveslduinisunanesudefisnveaulay readAwrite muunuIMvaINIsERNTUMNALULAE
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v v v a

Usgnauluiie deyadunnnimnishiuinisdidnnselind (Electronics Service Quality) Auaruassnang
fensAuAn fruniseensumalulad (Technology Acceptance Model : TAM) wazem3dediieados

1.3.3 gaulundiuia vuideluadedfisedmuassernatlunisiiuteyauaziiasesiasy
aMTIdetafoununius Safounguniau wa. 2567 TuszevaYIEY 4 Fou

1.4 #uNRgIUNTIY

suNAgIuil 1 annmaslvuimsBidnnsedind (Electronics Service Quality) liun sudszandnm
(Efficiency) sinunisussailinung (Fulfillment) snuaaundouvedszu (System availability) anueanuu
d2uf7 (Privacy) A1UN15ABUALDY (Responsiveness) A1UN15TALYE (Compensation) WAZA1UN1TAAFD
(Contact) finasionmnnminivesliuinisunanvlesudetonsesulat readAwrite

auuAgIuil 2 msveniumelulad

auufgiui 2.1 nmsuianuiglunsléou fnademnudiiusszninuaimmsliuing
Sidnnsedndiinadennuinvesiliuinisunaniesudedensesulatl readAwrite
auufgiui 2.2 msuiuselemilumsldou Tnadennudiiusseninegaamnisliuing
Sidnnsedndiinadennuinivesilivinisunaneudedensesulatl readAwrite
1.5 NIAULWIAAIUNISTIRY

1.5.1 fuusBase (Independent Variables) gaun1mnisliusnisdidnnsedngd (Electronics Service
Quality) lawn Anuuszdnsnn (Efficiency) Aunisussasdinuneg (Fulfillment) AMuAIUNSoNVBITEUY
(System availability) @ 1ua1utdua Ui (Privacy) A1UN15ADUELDY (Responsiveness) A 1UN1TUALYY
(Compensation) waza1un1sAnse (Contact)

1.5.2 uUsunsn (Moderator Variables) nseausuimalulad laun nssugmnudiglunislday
wazmssuiusElevdlunisldem

1.5.3 #7uU5Au (Dependent Variables) A3 udnagiannsednd (e-Loyalty) veelduinis
uwnanvledudeflengooulay readAwite ldun M3ilagasn (Repurchase Intention) waymsdeansunseun (Word
of Mouth)
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AN mNsUIMsBannseing

(Electronics Service Quality)

- Usgansnw (Efficiency)

v ada <& a [
- ANNW3BNVDISTUU (System availability) AuAnARIANMIBLNG (e-Loyalty) va

- msussqitivane (Fulfillment) Hliusmsunanvesudetunseoulall

- aadudiuda (Privacy) - readAwite
A _ & o el .
- NNSMBUAUBY (Responsiveness) 1 mimlﬂ,wam (Repurchase Intention)
- AsUALTY (Compensation) - Msd@eaEsuIneatn (WOM)
- sAnsia (Contact)
nsvausumalulad

- mssuianudirglunisldnu

- mssuiusglonilunisldou

AT 1 NSOULUIARNITINY

2. WUIRANEY)
2.1 wwaRndugun wnsliiusNsBidnnseling (Electronics Service Quality)

Tul 2005 Parasuraman wagAnslaUIMEaN VR MUUYTLIUAMAINYBINITUINTT (SERVQUAL) 11
Uszgndldll uasifaunedesdiovssidiununinmsuinnivledtulm Tnsuwdanasineeniu 2 n fe
(Seyeyss Aeylyywgludnng, 2563)

2.1.1 E-S-QUAL Model uasdusznauiisafuanniwnisudnisdidnusetind 4 @ léun

1. grulszdnsamueenislaeu (Efficiency) nunuis wnaanesuiinislduiie lasd
wiheofiannsavilyglduinsanmnsafumdeya uazdianusnslumathidseyaluunanedy

2. fumsvinlvussaimine (Fulfilment) wanefs nsfunantle suanunsasumduayas
Foyatiglidosnsldedrsgniomarsinds shldldussg Inguszasdlunsldau

3. euansludiusa (Privacy) nineie seduanuvasnssvesunanasuuaznisuntes
ToyanginssunisldnuvesgniliegsUaense

4. FuAUNSENVBI5EUU (System Availability) suneds nsfissuuiiadosainlunisly
N ansasevausInsldnulanasntia

1.2.2 E-RecS-QUAL fimnuddnjlumsuszifiuannmvssunanviody ieciuleddosssauiutiom
1nnslfauvesgnd vieidlegnAndeanisanutiemdeiduiiay Tnsyjatuiinisinauainnisuinig
didnnsedindudsnisvely 3 {6 fe
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1. fUNNIABUAUBIRNAT (Responsiveness) manedia 1l arflduinsifatamn unamslesu
anunsanevaussetymuazaunsanitaymlsegissng

2. frunsvaegnAileinanudeng (Compensation) maneds unanwasuanansnmas
naunuieifnanuianaialunisiidedud

3. fumsAnFendan1suY (Contact) munefa AnmaunsvesltuImsiazuidaymnlsiy
anfuvueeulay Sdemdunsiadesenitunannesuuazgldusnig

2.2 WuIRARIUAINLINANG

YIYLAY LATEYITULNA UaznIIdinIg dunuy (2558) nanvi AnudnAsidnvseiind Tl 2 47
fio NInduLTdedn uaznisieansuuuiindeun Saduiruailubandmaromston saufnisuueii
vie vendeliyanaduuliiiuledi uavilugniafnanusniviendvdsidnnsetind lavosdusznaulu
ns¥aruinBidnvsedind 2 R annsneduield fil

2.2.1 M3#slatogn (Repurchase Intention) M3sidladodnvesgndnfunisimaruduiusly
ow1an vislenialumstosgseliiosngnddedueneiiu msndladodaedauunndsiululuusas
v3un Tuusunvesnisliuins agfmunnisdediiunisindulavesgnénusazste Tnsdusazenuuunay
fnungunuulsfugnAmunnungauazanunsaiiunndstusenty wieliAangAnssunisdetlu
AN Semstesiussdusznourasnnudng Wegnédanudnironsndudnieuimslauda asfinau
sissuinvilugnstedoseseidodueutan WumsuandiiuingnAfosmaiuauduiuslndsaun
Bty daalvingfinssu L%W’mﬁiaﬁgmEJI@EJmi%a?mﬁﬂ%ﬂ

2.2.2 msdoansuinsiatn (Word of mouth : WOM) msdeanseenshiilumanisvesgnindiiise
ané1 Meduieaiudoyaniednvasanizvesdudiuaruinisiiesdovioinsldsuuinig Wunisdears
w1 2 auduly Taedfnguszasdnadiugsia dedsansazdoamidiowaninrmidn arudniiusie
Uszaunsaliilésuliunsnine wasdFuasdileluderuideasuililnidunslavanfoivaudmvie
uing gnésinagiany  iWelamnudAniiuresngugndifuesinnniinislasvanainuisy esanidu
Uszaunsalnssisanmslavaniifunisususmiensasaiomesnin Tnsanzediadstuaudiiu
winnssu awdadmalignindumdinsaiaingndviiudu iieanauid ssandudiuiouinig uaziitowii
ausiulaneunisimdula (W ugile, 2565)

2.3 wuaAnduNsEansumalulad (Technology Acceptance Model : TAM)

Dishaw and Strong (1999) na1741 fnguseasduas TAM Aenislsdeyatiugrudmiunisinni
KansMuvRITUT IR uTAuARLAzANLRdl SUMUY TAM wandlfiiudnnissudeuasnantunisld
nunarnssuiUsslosiiduanstiadvddiigalumssiuieysslovivesssuy uenniiu TAM Saseyindin
wsneuenunsnuesiiidninanisdauromsiuiauasanlumsldauuasnsiuidsslen Snidlvinnm
e fiRdAsiiisvanasonissudnantl Snaedassadredidyues TAM Aevfaunfronisldauuasnginssu
anusslafialdon

wuudnaeaniseausuimnalulad (Technology Acceptance Model - TAM) QnWRIUINNINT WS
nsgyindeImmEa (Theory of Reasoned Action) 484 Ajzen uag Fishbein TAM 85U18LA 8 un 380U
wallaBvosflinu Tasiauedn weglinuliiuteyaiinrfumaliladlmi nmsdadulafesiunsldauuas
szgzlaveInssauiumalulagazgnivualagaesdadevan fe n133uiusylev (Perceived Usefulness)
fio Anudeinnsltiveluladaztreifinuszavsninnsvianu uaznssuifeeudelunsliam (Perceived

Ease of Use) Ap mnutiainnisttmalulagazlufoanisaunengnuunntunisiday (Davis, 1989)



o

NsasIMmensIansUSie U7 26 atuil 2 (nquanau-ena 2567) | 169

3. AAuiiun1339Y

nsfnwses “aanmnisliuinsdidnvselindiidmaseninuasinindvesilduinisunaniesude
fongesulail readAwrite muunuInveInIseensumalulag” IneAnwiainnisAuaitenadls N1snunu
wnAanguiuaznaITeiintesdedneandenieiusadeuiimsanundl

3.1 S1wauszvnsuaznguiedneitldlunisise

fAelFmuaussrnsililunisifended e fivszaunisallduinisunanilesudotionsooulat
readAwrite Lilasangidelsivsudnudszansiiviuey 39l#38dmnailagldgasues Cochran (Cochran,
1977) Idvwianguiiogasiuau 384 au agldiinvunangudiegrndu 400 au i elfinanuusiuglunis
Aasiziing wazideniSnisguiieglagldnisduiiegsuuasaan (Convenience Sampling) lunisifiu
Toya

3.2 e ailalunside

wiosdiofldlumafiusiurndoya Ao wuuaouniu Tnsuvadu 5 dw il

duil 1 fulszrnsmansvesimeunuuaeuny wuady e 1y seAuN1sAnE 813N 518ldisie
ou wazunanvleudetensesulatiffneunuuasuauaglivimsusnivilonn readAwrite

dauil 2 gaunmnisliuinisBidnnsednd (Electronics Service Quality) UszlduAWUUALATY
(Rating Scale) 5 szau wusdu sudsz@vsnm sunisussgtvaneg suarundouvesssuu auanudy
AU AUNITABUANDY MUNITYALYE LagAUNITAARD

il 3 mIsensumaluladlunisliuinmsunanlesudetiotsesulayl readAwrite Uszifiuuuy
A1A3m (Rating Scale) 5 szaiu wdadu sunssuimuielunisldiu wazdmunssuiusslenilunisldi

daudt 4 anwdnalunislduinisunanlesudedenvesulatl readAwrite UssiiuduuuaLafy
(Rating Scale) 5 s¥éfu Usznaude dunisisladasn uasdunisearsiindetan

dauil 5 Taiausuuziisaiunsliuinisunanesudetonseoulat readAwrite iuuvuasuny
Uaneiln MAudeyateiausuuziiuniuainngusioeig

va

dadelausnwdmsanadlun1siasanTRaeuluUaUnINTINIU 3 vl wazilunaaasly (Try

¢
£

out) futsznsitlaldngusiegng 30 au MndumeArarudeliuvesuuasua Ingld3smendadsyans
waarh (Alpha Coefficient) T83ns0ULA eruoaniildiazuansdseiuanunsiivesuuuasuny Tneaiild
Taiaasenn 0.7 ﬂ'ﬂmmL%aﬁwﬁﬂmimaauaaﬁ 0.91 fufundesilouvudeunuiadiiprndestuniu
naeinnsgukazinzanlunsihlufudeyadss

3.3 nsAseideya

a

anALTanssadun (Descriptive Statistics) laun A1AND (Frequency) A3eeag (Percentage) ALaAY
(Mean) uagdudesuunnnsgu (Standard Deviation) iadinsigsideyaniluinerfugneuiuuasuaiy
wazdiasieideyaiieatuszauauAaiiuieaduanudndvesldusnisunanvesudederseeuladl

readAwrite

a

adAdveyuna (Inferential Statistics) LunsvadeuannfgIunside Aszauivddey 0.05 lagld

1%

Tsunsudnsa3unieadd Aren1sinsieinisonneeidanvan (Multiple Regression) lun1siaszvideya

aad

anufgnu 1uIsn1sneadanldfnweuduiusseninsdinysdase (Independent Variable)

LYY

AUAILUTANU
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(Dependent Variable) agalsfinunisnageuaifnienisinsizinisanoeeidamvan Sududeseiilat
Toanad oedulunisltnisiimsiginisanasuidadu faudsdaszazdosludaudunwus dutes
(Multicollinearity) 33vin1smagaun1sitasIziALdNNUsTe NIl leeldadadulszansandunusung

Wiesau (Pearson Correlation)

4. #3UNan153Y
4.1 FayaduusE¥INIANEASYRINNULUURDUNIY
MnMsAnY NI ngusfogaiavin 400 Au dadlvejdmounuuaeunudunandgs dorauszuna
19-22 U sedunmsfnuUsaaas endnawlvgfedan - WnAnw swldedesaiouninnit 20,000 vm
Fu uazunanesudetoneesulal dnlvajinelduinis Ao DekD
4.2 nan1sanszdaaninnisliiuinisdidnnseiing (Electronics Service Quality)
AaunmMNsiiu3In1sBiannsetind (Electronics Service Quality) liiun sinuuszansan (Efficiency)
Aun1sussadanuie (Fulfillment) AMuA unsauv0952 UL (System availability) A1uaa1ad uduss
(Privacy) AMUN15AOUEUDY (Responsiveness) ATUN15TaLYY (Compensation) Waga1un1sinme (Contact)
vouliuimsunanosudetonsesularl readAwrite $1uau 400 Ay WU AR MNslENBEAsetind
Tugrumsussquimnedduedseylussiuinniian Inesiiads 4.17 sesaundefuauudiuda, fu
USEAMENIN, AUANUNSDUVDITEU, BIUNISABUALDS, A1UNISAARD Lazaunsuae TnaAade Ao
4.14,4.13, 4.10, 4.07, 4.05 uag 4.01 AUAIWU
4.3 wan15ATEinIsEansumalulag
MNsAnwInuI nMsveusumalulad lawn n1ssuianudelunmsldnu wasnissuiuselonily
nslnuvesliuinsunanvlesudedensesulal readAwrite $1uau 400 AU Wyt MsgonFumeluladly

(%

funssuianudinglunmsldnuiidedseglussdumnian Inefidads 4.21 sesaundediunisivs
Uselomflums 14 Tnefidniede 4.16 audidu
4.4 wansAwneianusnalunislduinsunanviefudeisnsesulatl readAwrite
MnmsEnENUI audng Weun dunisasladet (Repurchase Intention) wazdunnsaeansuin
siean (WOM) vesiliuimaunaniledudetienseoulatl readAwrite $1uau 400 Ay WUt Fumsnsladoi
firndsegluseiuunn lasfidiades 4.15 sesasndesunsdeasiindetiniidiadseglusefuunn laed
Aade 4.06 AUy
4.5 NAN1SNAFIUFUNAFIU
auNAgIun1sised 1 auaiwnsliuinisdidnnsedndinasennuanudniveslduinig
uwnanWesud odoreeulayf readAwrite nuin Amamnsliuinissidnnsedndsia 7 d1u ldud
AuUsEdnsam dunsussasdmung duanundenvessyuu suanududiuda dunisnevaues s
M3V Wagdunsdnse IBvEnalduIndenmAnFvesliuinsunanviesudetenseulat readAwrite

'
aa @

agtisdAgnNaifngzau 0.001
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a a

A1319 1 man1snageuRnInslirusnsBiannselindflidninaduindeanudnivesdliuinisunanlesy

#doflenvoaulall readAwrite

anudinAvesfldusnmsunanviesudiatiens saulal readAwrite

o Unstandardized Standardized
AU . . )
Coefficients Coefficients t Sig.
B Std. error Beta

AP (Constant) 0.310 0.275 1.126 0.261
AAINATT
Trusnns 0.927 0.067 0.570 13.834 | 0.001**
dnnseiind

R = .570, Adjusted R Square = 0.323, R? = 0.325,

AuNAgIUNITITEN 2 n1sgeusumaluladinanenuduiusseninnuninnislivinig

ddnvseindniinasennuinivesliuins unanesudedeseoulall readAwrite

auuAgIui 2.1 sunisivianuiglunsldnudmanonnuinavesldusnmsunannesy

Fodlenvooulall readAwrite agslitdAgyiszeu 0.01

[

auuigiun 2.2 sumssuisslenilunisldnudmwareanudnivesldusnisunanesy

#oteneaaulall readAwrite agnaiive

'
CC)

Py Nszau 0.05

A1319fl 2 nanFAesznssuirnudslunsldauduiudsunsn (Moderator) seninapnnuduiusves

Aaunmnsliusnmsdidnrseiind wavanudnfveslduinsunannesudediovosulatl readAwrite

anufndveslduinmsunanefudetons
v . paulay readAwrite
AUTDHTY ” o = 3 t p-value
dudszdns n1s AUARIA LARDU
anaae (B) u1AsgY (E)
ﬁ’lm‘ﬁl(Constant) 9.965 2.702 3.688 0.000**
AMAINUINIS -1.600 0.666 -2.403 0.017*
n1s¥uUIAUNY -2.002 0.593 -3.375 0.001**
ANINNITUITNIIXNITTUS
o ° 0.527 0.145 3.630 0.000**
ALY
n =400, R = .064, R? = 0.365, Adjusted R?= 0.360 , SEest = 0.36171, F = 75.891
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A13197 3 nansasginissuiustlevilunisldonududiuusunsn (Moderator) seninanuduiusves

A mnsliusnmsBiannseiind wavanudnfvesildusnsunanesudeiisnvosulatl readAwrite

anufndveslduinsunanesudetions
. - saulad readAwrite
AUTDETY ” = 3 t p-value
duussdnd ns ANUAANA LARDU
anae (B) 2n35g1 (E)

fAsil (Constant) 6.230 2.335 2.668 0.008**
AMAINUINIS -0.668 0.574 -1.163 0.245
ns¥uuselevd -1.192 0.516 -2.309 0.021*
AAINNTUINITXNNTIUF
: . v 0.326 0.126 2.590 0.010%*
Uselowyd
n = 400, R = .595 R? = 0.354, Adjusted R2?= 0.349 , SEest = 0.36476, F = 72.426

5. aaUs1enNa

HaN153TBI309 AN mn1siUINsBldnvsetindiidwmanennusinivesdliuinisunanviesudeieny
paulay readAwrite MuUNUIBINSERNS UWALLLAE Faladarunuanmsiae lnganansatnuneiusiena Rl

@

nsiieeseiuganmnisliuinsdidnnsednd (Electronics Service Quality) 1lefia1sanste
sy wudn sunisussaudmane Senedeeglussduinniige Wesiedlduinsiiuin msfiunanviesude
fonwesuladaunsniumduasddoyaidonislsoisgniouarsings Mlvgldussaingussasdlunisly
1y sonndesiuAtevestyyss Anlymidudnig (2563) liAnwiFes “AunmnisuinisBidnnseindis
Awduiusiuauasinindvesglivinmsansufisves NETFLIX” nansiiasizsiteyasdununinnisuinig
Sidnnsedndnuingnounuuasunslinnudfaiunsussqtmnglussfuunniiga
mMsiegisziumssensumalulad Wefinsansiesu wuin Funssudmnudiglunisldam 3
Anadseglusziuunniign Woswhelduinsiiuin msfunasesudedensesulatausaaireseldan
s ldnuunanesy warlivsslevisianisvetensosulatvesindeu dennaoiiuiuideveuns wius
wazdunu uaugu (2564) fldfnwFes “nisdemsmsnanalnenssdvsnaooulatdasoniuidlade
nanAnsiag osdionsneldniseousumeluladvosfuilnangu Gen Y7 Tngnanisidenuin nsdeans
aa s g

nseana wazn1sganiumalulad danudaiuegluseauun

NFAATILNTLAUANUANA LaRNTUITIAU WU diumsasladet didnadgeglusyiuuiniign

s A

Wawhedlduinisiiuin nsfiunaavesudeiesesulataiunsaeenuuunazimunuuuuliiugnainiy
ANUMINEANLAaTANIUNNSATIWANATY Feaennde siunuIdevesiadani 2musees (2559) Anwises
“Yadeiiinanonnuasininivesgnddliusmsdumesidavuledelunngunnamuns” amnsaaguled

(% a

mngnAinssuRMAMELALarUINT Tt nanuallazdauiianelaiiudu auassnindvesgnen
AwLaTunaleg
INNANITNAFBUANURFIUT 1 AunInniIsiiusnisBidannsedndiinaidauindeainudnives

Alfusnisunanrlesudedenseeulail readAwrite nanisvaaeuuandliiuien @ dyveInIsimuIAMAMN
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¢ =

MIEINYINITINNTUSTAY U

mstiusnsiannselindlunwannesu readAwrite Feanunsaluladoddnlunisadsmnusiniluszeven
voefluinIs esnndldufianuaanivlunsléivlednieuarazain msfissuufianusimsalunis
avALY ANUGNABeIlaya wavatesnnvessyuuislumiladAgivilidlduinisiivszaunsalif

donndeaiunuidevesynss Aglyndivdnis (2563) 1509 “Aauunnnsuinsddnvselndflauduius

AuAuTnAnAves luTn1sanTuilaves NETFLIX” wagauidevesdnn1iagd €139 (2564) 1309
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The Study of Purchase Behaviors, Marketing Mix and Consumers’ Needs for Tie-dye Products in
Mueang District, Pathum Thani Province
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Abstract
The purpose of this research was to study Purchase Behaviors, Marketing Mix, and consumers’

needs for Tie-dye products in Mueang district, Pathum Thani province. This is quantitative research and
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the samples were 399 consumers who have used or bought Tie-dye Products in Mueang District,
Pathum Thani Province. Questionnaires were used as a research instrument. Descriptive statistics were
used to analyze the data including frequencies, percentages, averages, and standard deviations.

The results showed that most of the respondents were female, aged 20 — 25 years, and earned
between 10,001 - 20,000 Baht per month. Most consumers tend to buy tie-dye products to give as
souvenirs. They frequently purchased Tie-dye Products from trade fairs with the average purchase cost
of 201 - 300 baht per piece. The factors influencing consumers’ buying decisions include pattern, price,
and quality. Satisfaction with the tie-dye product marketing mix was high, including product, price,
promotion, and place. Problems with tie-dye products include outdated styles, there are few product
types to choose from, the sales location is far away, difficult to care for and price is not appropriate.
Tie-dye products that consumers are in demand include t-shirts, hats, women's bags, pants, and shawls.

Keywords: Purchase Behavior, Marketing Mix, Consumers’ Needs, Tie-dye Products
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Relationship of Expectations and perceptions of tourists towards Roi Et Tower in Roi Et Province
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Abstract
The objectives of this research are: 1) to study the differences in expectations and
perceptions of tourists towards tourism to the Roi Et Tower, and 2) to investigate the relationship
between their demographic characteristics and tourist behaviors. The questionnaire was selected as
the method for the data collection tool. The example consists of 400 tourists. Data analysis using
descriptive statistics consisting of frequency, percentage, mean, and reference statistics.
The results showed that:
1. The difference between tourists' expectations and their perceptions of visiting the Roi Et
Tower in Roi Et Province showed that, overall, tourists perceived high value. The discrepancy between

tourists' expectations and their perceptions is minor, with expectations being lower than perceptions.
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2.The relationship between demographic and behavioral characteristics of tourists and their visit
to the Roi Et Tower in Roi Et Province was examined. It was found that gender, age, education level,
occupation, income, and tourists' behavior regarding travel objectives, information gathering for
decision-making, preferred types of tourist attractions, and references for travel decisions all had a

significant relationship at the 0.01 level.

Keywords: Relationship, Expectations, Perceptions, Tourist, Roi Et Tower
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e 918 N3Anw1 013n $18ld 1 udnwAfidmeunuuiasenns (Check List) noudl 2 TayaiAsady
woAnssuvesinvieniien s1uau 5 e Wudanuidmesunuudasenis (Check List) mouil 3 Anudniiu
Aerfumnumaniauazmsiuivesinveaiierfifiienisvisaiivmelmenuniios Sminfeeidn aseunqu
v 4 f1u Yszneude sudsfsgalemenisvieadion suguaimasluing dunsidnfsuvas
vieafien fudsshueruayann S1uau 40 T Wusonufifidmeunuuinasidiulsznae (Rating Scale)
5 526U 984 Likert, R. (1961) Tneituneuinmunuuvdeuay dseolud
fupoudl 1 §ievhmsfinvunpennuiueramdfoiiiefostunnuaaniuesmsius

Y

Jupaui 2 Anw1IsNsasiuwuuasunulifeItesiuanumanisuasnsiu;
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tinvioaiien 1Wufauiddmeunuuidanenis (Check List) mewudl 3 mvwAnifuAafuanumaniuas
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ATy 3 vhu asndeumuiismsadudenlaedBumgusasynuaseudiuiuauiismsadaion
vosuwvuasunuusede
fumeudl 5 ﬁwmxLLuummﬁmﬁwm@%mmwuﬁmeﬁmmmwmﬁmmqL%qﬁam (Index
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AIUANNINNITIIUINNT 4.22 3.70 0.52 Juide
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SRR 4.18 3.75 0.43 Wuide
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= [ [ I3 Ly | A Yo | & a A a & 12
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adA7 52AU 0.05 nsgngAnssuvesinvionienduanuidnindsuaznisuanseonludiumig 4 vos
hvieadien ey suhauasndsmsiiunmsieniion uilidenndesty Chinnaphong, P. and Na Thalang,
C. (2022) $vns@nwiasgingAnssainvienfisuasduliaduduszaunisnsnanrioaiioriamus sy
sifyyresnguiminguindmszen wul dnvasdulssrnsmanvestnrieadiesmilne laifinnuduius
HownAnTTUN1ViRaTien

6. aiauauue
6.1 daLauauuzAINUITY
1) Anumaniaaznsiviveninieadisaifidenisvieaiivanelmanuiiios Smindeeida nesu
tvieaienliiuauanduda udmslimmwddysunstiduvasiondsr smudsigelemanisviosilen
pudduifisdsioisalunusulsuedunmdunsuimsiansliifaussansnmanndsdus s
aaeuusgilalidulinvioadieaseld



o

NsaTIMeMsIaMsUTiFL U7 26 atuil 2 (nquanau-Gonew 2567) | 199

2) afomeUsemnsmansiiduiusfungAnssuvesinvieafisnfiiumanvelmaries Y
sodalunnanlasmsinaluldlunsmunuulevisdusumslunsudmsdanistiiinUszansamun
s

6.2 tarausuuzlunsiiideassioly
msAndanansenuvesuy {usznaunisludiusing 4 1wy suiaswgia daau fiflsdevelnn

YLle Finsaudn

5
g

AsAnwIDIAURanelavesinienierlinenalninviiie JaninsesdanaziinanisAneiun
Wisuiesufuanuideinianuasnrdosiunsalil ey linisAnwdianudndatioundy

7. 23RN InaINN1537

middeifanelfiAnesdanuilv Ao nissuivestnviondiendifidensveaiivanelmnvuides
Fminfenidn suaunmnisliuinng fudssrneanuazaan sudsisgalamensvieadisauas funis
Whdsunawieadion audsuiludusuamslunisaaasuwasiaumelmnsudlosdmindosdalmdu
wissieadiensessutinvioniion Sweansaliiludunuulunmsdaadusasinunuwasieadioludmindonide
wazdaninlnairenald

8. NAANssUUTZNA

unmAdeiEasnuduiudanumaniaznsivivesinvieadieiiddenelmauuiies Smin
Souidn udunilwesnuideisesmnunaniuaznsiuivesinvieadisaifsensveaiiemelmnuuniios
Jwinsesdn Lk unmsiasayuaivayunsviideanauzuInsgsiawaznsdyd umive1desivdy
Yoridauarldsunisoyaneideyannmauiaidiofendn itelflunsduiunsitendedauduiaadadls
Fei vreruideilsunsinindudiodulslenirednivnauasfiadlalunsfnvuasinuesdnngg
Tmigdaruatnadaiilos

9. 1BNA1581984

Apiwanasabadi, U. (2020). Tourist market segmentation based on perception. Expectations and
tourism behavior by Community. https://repository.nida.ac.th/handle/
662723737/5568.

Bernstein, B. (1999). Perception is Everything. Ronjo Magic.

Bunnoon, P. et al. (2021, January - April). Satisfaction and Behavior of Foreign Tourists during the
Vegetarian Festival in Food Routes of Chue- Chang Community, Tourist Affractions at Hat Yai
District in Songkhla Province. Parichart Journal Thaksin University, 34(1),

Buntham, W., & Busapruek, M. (2021). Study of behavior and motivation in intending to
return to travel again. A case study of Surin Province. Journal of Management Science
Review, 23(2), 39-49.

Chinnaphong, P., & Na Thalang, C. (2022, May - August). The Analysis of Tourists Behavior and
Marketing Mix on Raman Cultural Tourism among the Provinces of the Chao Phraya Basin.
Dusit Thani College Journal, 16(2),

Cohen, E. (1979). A Phenomenology of Tourist Experience. Sociology, 13, 179-201.


https://repository.nida.ac.th/handle/

200 | Journal of Management Science Review Vol. 26 No. 2 (May-August 2024)

Dickman, C. R. (1996). Overview of the impacts of feral cats on Australian native fauna. Australian
Nature Conservation Agency Canberra.

Gee, C.Y., Choy, D.J.L. & Makens, J.C (1984). The Travel Industry (2nd ed.). Van Nostrand Reinhold.

Hair, J. F., Black, W. C., Babin, B. J., Anderson, R. E., & Tatham, R. L. (2010).

Multivariate data analysis (6th ed.). Pearson Education International.

Hornby, A. (2000). Oxford Advanced Learners Dictionary (6th ed.). Oxford University.

Jatturat, P. & Na-Talang, C. (2022, May - August). Behavior of Thai Tourists Visiting in Cultural
Attraction in Community-based of Bangkok. Dusit Thani College Journal, 16(2), 60-64.

Kwangkhiri, A. (2018). Foreign tourists' expectations and perceptions of service quality: A case
study of 3-star and 4-star service apartments in Phaya Thai District, Bangkok Province.
[Master's thesis]. Dhurakij Pundit University.

Likert, R. (1961). New Pattern of Management. McGraw — Hill.

Lueklang, A. (2012). Satisfaction level and service expectations of Waterworks Division personnel.
service organization Nong Neu Lueam Subdistrict Chaloem Phra Kiat District Nakhon
Ratchasima Province. [Master’s thesis]. Suranaree University of Technology.

Mattsson, J. (1992). A Service Quality Model Based on an Ideal Value Standard. International Journal
of Service Industry Management, 3(3), 18-33.

Mclntosh, R. W. & Goeldner, C. R. (1986). Tourism Principles, Practices, Philosophies.

John Wiley & Son.

Meesin, A., Yeesoontes, W., & Mahamud, T. (2019, May - August). Cruise Travel Behavior of Tourists in
Bangkok. Humanities and Social Science Research Promotion Network Journal, 2 (2), 12-21.

Mek, S., & Bunsiri, S. (2020). Expectations and perceptions of Thai tourists towards the
quality of resort accommodation services in Koh Larn. Chonburi Province. Interdisciplinary
Journal, 17(2), 103-133.

Mill, R. C. (1990). Tourism: The International Business. Prentic Hall.

Ministry of Tourism and Sports. (2023). Number of tourists. https://www.mots.go.th/mots_en/th.

Mookdeesuthawatana, N. (2022). Expectations and perceptions of tourism attractions of Thai
tourists. who traveled to the Laplae District area Uttaradit Province. [Mater’s thesis].
Bangkok University.

Nilarun, P. et al. (2021). Adjustment behavior in community tourism of tourists in Samut
Songkhram province. Journal of Innovation and Management, 6(2), 131-142.

Parasuraman, A., Zeithaml, V. A,, & Berry, L. L. (1985). A Conceptual Model of Service
Quiality and Its Implications for Future Research. Journal of Marketing, 49
(Fal), 41-50.

Parasuraman, A., Zeithaml, V.A. & Berry, L.L. (1988). SERVQUAL: A Multiple-ltem Scale
for Measuring Consumer Perceptions of Service Quality. Journal of Retailing, 64(1), 12-41.

Parasuraman, A., Zeithaml, V. A,, & Berry, L. L. (1990). Delivering quality service: Balancingcustomer
perceptions and expectations. The free press.

Phaetwong, T. (2013). Expectations and satisfaction of foreign tourists regarding the services

of Erawan National Park. Kanchanaburi Province. [Master's thesis]. Chulalongkorn University.


https://www.mots.go.th/mots_en/th

o

Uit 26 atiui 2 (quane-Aamew 2567) | 201

@ ¢

M5E1INYINTIANTTUSTIA

Phromprot, T. (2018). Perceptions of flicht attendants regarding passenger service on
airplanes only for service providers according to the SKYTRAX ranking criteria. Case study of
Thai Airways International Public Company Limited. [Master's thesis]. Kasem Bundit
University.

Puangmalit, P. (2017). People's attitude and perception towards the law. About releasing sky
Lanterns. Suan Dusit University.

Roi Et Province. (2021). Vision of Roi Et Province. https://www.roiet.go.th/101province/
index.php?r=about/index&id=9.

Roi Et Municipality. (2022). Annual performance report 2022.
https://roiet.nso.go.th/reports-publications/download-document/download-
file.html?path=1464.pdf.

Roirungrot, R. (2015). Tourist Behavior. Odeonstore.

Rovinelli, R. J., & Hambleton, R. K. (1997). On the use of content specialists in

the assessment of criterion-referenced test item validity. Dutch
Journal of Educational Research, 2, 49-60.

Roirungrot, R. (2015). Tourist Behavio. Odeonstore.

Suwannaphong, K. (2021). The Behavior of Thai Tourists Engaged in Buddhist Religious
Tourism in Phuket Province. Journal of Humanities and Social Sciences, Rajapruk
University, 7(3).

Tourism Development Office. (2003). Annual Report 2003.
http://tourismlibrary.tat.or.th/medias/TAT0060/TAT0060 fulltext.pdf

U-on, S. (2009). Ecotourism and planning. Teaching documents for the Department of Geography
Faculty of Arts Silpakorn University.

Wichianwan, P. and Pan-ngam, R. (2017). Perceptions and expectations of
stakeholders regarding Korong. Cooperation to send students Practicing work in the Bachelor
of Arts program Hospitality field Suan Dusit University. Dusit Thani College Journal, 12(3),
201-218.

Wongmontha, S. (2010). Marketing for tourism. Chulalongkorn University.

Yamane, T. (1967). Statistic: An Introductory Analysis. Harper & row.


ttps://roiet.nso.go.th/reports-publications/download-document/download-f
ttps://roiet.nso.go.th/reports-publications/download-document/download-f

202 | Journal of Management Science Review Vol. 26 No. 2 (May-August 2024)

nMsWaIgULUUNMsIansvanguiussnaunsransusiynrugaudsdy dhudeu
Auayenes dnnatrue Jamdadugll

Developing a Management Model for Community Product Entrepreneur Groups Toward

Sustainability, Ban Ton, Tungtong Subdistrict, Ban Khwao District Chaiyaphum Province
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Abstract

This research aimed to 1) study the operational status of management models among
community product entrepreneurs, 2) examine the challenges, obstacles, and needs related to the
management models of these entrepreneur groups, and 3) propose guidelines for developing
sustainable management models for community product entrepreneur groups in Ban Ton, Thungthong
Subdistrict, Ban Khwao District, Chaiyaphum Province. Quantitative data were collected from a sample
of 103 members of the Ban Ton community product entrepreneur group, while qualitative data were
obtained through in-depth interviews with 12 participants and focus group discussions with 20

participants. The research employed statistical tools such as frequency, percentage, mean, and
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standard deviation, alongside a synthesis of in-depth interviews and focus group discussions to
summarize the findings in essay form.

The research results indicated that the overall operational status of the management models
received a "high" average score. Most of these groups were initially formed due to inspiration from
government support, which began with participation in training programs and receiving materials for
product manufacturing. However, the products created were often sold as supplementary items to the
main products, such as silk, and thus served more as complimentary gifts for customers or souvenirs
for visitors rather than generating significant additional income. For the management models to achieve
sustainability, it was recommended that government agencies play a mentoring role by enhancing the

groups' product development skills and improving their management efficiency.

Keywords: Development, Management Model, Community Products, Entrepreneurial Group,

Sustainability
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Abstract

This study investigates the changes in the online social media usage behavior of Generation Z
consumers and its implications on businesses in Thailand, utilizing data from global social media usage
and additional research on the online media consumption behavior of Generation Z consumers. The
study revealed that Generation Z consumers exhibit a rapid shift in preference towards Instagram and
TikTok, which are currently the most popular social media platforms. However, businesses in Thailand
have not adequately adapted to this change and continue to focus on marketing communication
through Facebook, potentially leading to missed opportunities to engage with Generation Z consumers
effectively. The researchers recommend that businesses adjust their marketing communication
strategies to align with the behavior of Generation Z consumers, utilizing entertaining and easily

understandable content on platforms such as Instagram and TikTok to enhance brand perception and
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loyalty. Failure to adapt to these changes may compromise an organization's long-term sustainability

in the rapidly evolving market.

Keywords: Digital Marketing, Social Media Marketing, Marketing Communication
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Technology that Drives Green Logistics for Online Marketing Promotion
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Abstract

This article aimed to study green logistics technologies that promoted online marketing, which
had become highly popular across various industries worldwide for enhancing corporate social
responsibility (CSR) through environmentally friendly logistics operations. The researcher found that
green communication for building corporate image stemmed from two key areas: (1) Internal practices,
including environmental management within the organization and ecosystem design, and (2) External
practices, such as green procurement, collaboration with customers, and reinvestment. It was observed
that many organizations had adopted marketing strategies that emphasized public relations by
communicating their commitment to environmentally friendly operations, green logistics practices, and
the societal benefits derived from them. The most popular communication formats included
animations and visually appealing, easy-to-understand infographics that highlighted the benefits of
green logistics, such as (1) reducing pollution, (2) creating trade opportunities, (3) fostering good
customer relationships, and (4) reducing costs while increasing profits. These efforts helped ensure that

consumers and society retained a positive image of the organization.

Keywords: Green Losgistics, Online Marketing Promotion, Corporate Image
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N151IALARLETINY NsUABuudasiumalulad nsdaEdnisdiuagnisammu saudieannInIsdIu
Fawndou (Saas1 Afinstlyan, 2563) uaﬂamﬁmﬂmiﬂuudqLLasIaa?ac?ﬂéé’qQmﬁ’umuaqmﬂmmaﬂﬁiﬁ
AR etymuan1ieniseiniafiaeinvuds nsldndanulunsyuiunisnan wazn1slyian
fuussetuet ndugramnssuineliiAndyminisudsuiaieinia (Climate Change) n1glaniau
(Global Warming) wagn1zi3eunszan (Greenhouse Effect) Lilaaamnnszuaunisnanadiaafivnisenie
nnsuanlasefiaaisueulaeanlas (Carbon Dioxide; CO,) IumiLmwamyfﬁﬁuiumisuuafqﬁuﬁwmﬂ
nsussnaiiacie 4 msldgudnszatedudn (Distribution Center) telanunsavidruauseulunsvudsls
w1 (¥atl Auanysel waeFiud uquam, 2563) dwalinisuimsnudlaiafndussgpainnsausi 4
Usuisnenmsiuleniglimnudidnyfunsidmsnuiulaiaind lneanensandunusnuladaindiiiesiis
Ao mnenisutstuiiandsivianadenunniu fsdwmadenndnuainaiduosdnsfidanud uiaveude
dawndeuuardsaudae fuiuladaRndaife (Green Logistics) wagvialgUuaRes (Green Supply Chain)
3eldgminanldognsunsuansinniu Feuenasdunsandunuainanzsamidudunauuds Sanuse
RevauedroANfRINIIvRsdIANNnsEkan1sAuddfudymlandou Sudunsduadunndnualiia
uAsadnslumndussdnsiinszmiinuazUsusilvegiudanadestiauna (daya GHGE WL A LAY
USNH ALININDYS, 2562)

nsiamdnualesAnsiudsauuazdaindesluaenvesiuilaaduddifinrmddyoiannly
U930u ngndeannszuanusuiaveusiadiau (Corporate Social Responsibility: CSR) t111dunun
danaliimangesdnsluvszmalnednmsimunduieulinianisd Tngesdnsnaenvudesiinisusud
ilesnsziunsUszneugsisnug funsneuunudsauiieassnnudesulvidugnd ssdnsansidadiuds
Tomalumsuiufauiiedmundnenmesdnslnduinsodundon annansenudesuru SnitsanUsinames
dofiAnannsyurunsithiviuadiy vilvesdnstianundearmianisudstu linuieeguassaannisiafuma
nsfdedeulviudsauuarduandon fedudulenialunisdomaiioadranmdnvaiifliunosdng
Tnesjndlsguslna3unstu uazandinmdnualianann Suildmsdoamsnmsnaniferiulaiainddifendy
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Usuiuddnlunisdoansnindnuaiosding (Corporate image) (3nsng nams, 2563) Taefin1sdeatsosdns
AlFsuanufionanesdngsing 4 fe msduadunisnaineaulatl (Online Marketing) idanadasiungingsu
fuslaalutiagtuiiynindinlifumuasmnauisvesida (Digital) anntu dwalvdadfnisldnsdueta
nsnarneeulaiiyadigsduainialanainfesay 35 usesay 55 1nifadedumealuladnisdeans
(Communication technology) ldgnitamnsnaunseisisgaiinnauialanaiunsafasefulsiiuy Real time
wazdlrldanegnaninfiuduegiann sfaaiesfionisaiisneumnusisng 9 (Content) Tfianuasa
auasa thale waziddefuilaaldifevazynau ieannamsnlnuldnareidutadoddyedmily
n3fsfAnluuds venanidufadsauuulandumesidnifauinsdungungd nssunslidinidany
wmesntuuiledeaninise eiqwaslﬁmiv‘f’]ma’mLawwﬂ&juﬁﬂis?m%mwum%u (Mc Kinsey, 2020) @i
Taguldin msdaasumsnamesulatifuedesdieffiussavsnnlunsioasiuguslanfanusuiiavey
soAunndontatesrng uarassninualfidnonsdnsld dewniiailiiiteianuaulafiasAnunisnisld
walladiuindeulaiainddifoniioduaiunismamesulat weidumnmdumsiaunlaiadnddifetedis
a8 warmsdaadunsmannesulatiifuszavsnmsiolulusunan

2. waluladduindouladafnddideaiiodusiunmainaaulay
2.1 waluladduindeuladainddiden

la3afnddden (Green Logistics) 1un1sbinuddaysetfnisuinnsdnnisiadafindegludqu
fifeadostudndeuiisvdmansenusionisiVdsulaannglaniou sibwansenuioduindondain
nfAanssurne o MiAerdeatuladadindlaefinanssuladafindasiisrdostunisindoude nsdafu
M599052 wagMInsraeaudn (s udassu uassdayn 263, 2557) madinaluladduiedoulad
afnddiTe Ao wuAansdansnszuviunisiwildgumuiieiunisiedeudie dafiu vudsingiunie
nansueiTidufinsiuaunden Tnsannisldndanunasnineinssssund uafivnades wavannisudes
uafiwesimdounszanlitosiian Weanuansznuidsaudoszuuinafiinannisdidufanssuladaing
Favan sndegady MseenuuuKAnfasiarusTyfasifeliinnzansoninadeuthe nsvuds uaznis
oufiu maidenguuuunisindeudiovievudsiivngan mannisusTyniiliiiamivusiasmsiaisaa
n3Tadudt usanarldidumaunsuudseg il Usyans nm naenaumsdusaet1eaensouaynsvi Eco-

Driving BYI8ARAUYUTINYDINITVUES (Aslam, Waseem & Khurram, 2019)
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mswanaulviinsimunlggmuddes
vnuleviwesins sudeynainsiili
muddyiunsantiugsivegnaty
fnssiedwndon

Stpply Chain

Evaluation & nswaguuasgsialy

o el W v

\ Yequuiinsudetuiy

; Competitor pENUUT TN
Reverse Chain ugaduiumaidu

‘ - a4 v
Reverse Logistics 2ANsATYY Woain
anudasiulity

fuilnnuazaregmiay
idAyroginonusy

TutlaqUiusims
“ -
wWaguwamginssuues

fuilanitlinuday
fumsinwadswnaey

dondmanentsiauile
gumMudideIvessie

Value

ﬂl a a LY a a s 1 a A
AW 1 LAN1sUTMsInnsseuUladainduaslggUunudies 3Cs
y: Christopher (2011)

2.2 Green Supply Chain

Green Supply Chain #5an15uimsinnisssuuladainduazldgunudiden awsnyivan
fuu (Cost) wazifinseiunuanansolunsmeuaussaufioMsvesgnéiilud g (Time) uagannm
(Quality) uazifisiszansamlunisutadu (Competitiveness) Wiugsia wienguanamnssulsiduogied
Haguiunumddguuniissdulanegiann wagldwannunlunateia 1wy fdunisdanisievins
Fanssunu SAdunsiansiiensuaussaufesnisueignii wagiiinisiansuuuufinssodaindon
(Green Logistics and Supply Chain Management) (Christopher, 2011) Ingianizog198 dfifidunsusms
Samsfidufinsroduanden fldsumsaulavilussdussdnaviogsia uazsedugnamnssy Tasdagtugn
Wnldlunsdeansneniseainiieafun s nuaive09Ans (@ fluane wavany, 2565) Inguulandila sy
aufenldlunsuimsianisszuuladafnduazlgguniudidenves Christopher (2011) iiteifiudneninly
N13uYedu Ao 3Cs Usynousag ui¥vnIeesdns (Company) gnan (Customer) LAz LYINI9§IAT
(Competitor) (wanslun1nd 1)
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Supply Chain Planning

Al 2 Supply Chain Planning
: Christopher (2011)

2.3 Green Management

[

Y a a saa = & a o Y ' ooy a a & a
ﬂ']iﬁ]ﬂﬂ']iiaﬂﬂmﬂaﬁL?JU'J‘INL‘UUﬂﬂﬂﬁﬁJmﬁqﬂﬂﬂ‘UﬂqiﬂﬂﬂWSIqjaUV]WUIWN‘Uﬁ%ﬁVlﬁﬂ"IWLLa%Lﬂullmi

o ]
v

fuAanadeunndsty aunsaazlifunsounnAnmsdnnisladafnduaslegunudideld (Hejazi et. al,
2023) (wanslun il 2) fesdusenoudsil

1) N1599nLUUALTY) (Green Design)

2) M33nTodnddifes (Green Procurement)

3) NSNARALT 82 (Green Manufacturing) Usznaunae 15991udLde9 (Green Factory)
HARAIEWET (Green Product/Service) Wazuss3iaudidilies (Green Packaging)

4) MInaNndLTea (Green Marketing)

6) NM5USLNAALTE (Green Consumption)

7) ladafindddedoundy (Green Reverse) Usenaudig anusunanisidingdu (Reduce)
msthndusnlden (Reuse) waznstnduunldlus (Recycle)

8) N13UUAEITY (Green Transportation/Distribution)

9) n3#0m3ALTe (Green Communication) fianelunaznsusnasdns 1wy msdeans
Huvemnseaulall

Tngodnsuimsiamssnuingiu wdsny uaznineinsiieadedunisndn Ssnsdudufonssy

wianisduesinismusuiasiimsdanisliingaulstaruduaunniian anmsgaude anmsldndany
violdliAnyselovigean Famsdudumsdinanazuszauanududaldfsedlonniedfiduisidosly
vhlsgunusiuiieru uazdsiuliussaitmnegsan senserdemaluladifieliaansianegisdeiiios
wazdadu



o

N5A1INYINTIANTUTAY TN 26 alull 2 (wquaau-danau 2567) | 229

2.4 Green Communication

o

TugalinlNcwn nqugnamnssusing q lalianudAyiunisdeasdiden Wesnguilan

1
v
U Y

wazdsnnsuiusnldladanasouannTuituiu (Wang et al,, 2018) Astuguslnavanenisdsaulafiagyinainu

Y
o

dilatsmananuazidandnsusigulnauslnesuisldgumuilan Aududweuinmsfinueste Fedma
THuTeeing 9 laflulevisuaziundjoandulingdedwndesnldiiiosnmanliuioumanisudedy
(Andrushchak, 2018) Wlorudesnsuandusididuinsdeduindeuiuinniu vsldgumudoundaiy
nsnTREsUeudunafEI U neInTIngAy nszUUMINER wagdamau 4 MAeitesiumalsgumu
L’f]uﬁnﬁ']ﬁ’mé’m%’uﬂ’uﬁﬁmﬂumﬂqfaﬂmuﬁﬂ‘“LLamﬂ’;wu'aﬁui'awﬁ’u@iaLLmiJgjﬂ'aﬁLﬂuﬁmsﬁiaﬁ"ummﬁaw
(Hwang & Tan, 2012) WleU3tmgsRausulgnmduiusfugniriunsaeansdiden auaiuaianmdnuol
Bﬁﬂﬂﬂ,u(ﬂa’mLLawiuSLﬁlleENaﬂﬂ’ﬂ‘ViLLGUQLLﬂNGU'u uaﬂmﬂum'ﬁmmmiaﬂﬂ’1Lwauﬂiﬂamwsiamwaﬂwmm
¥9409ANT MInAURALUNMTAoa T ulinsiedundeutiousuusnndnualosdnsuazdmalnanuninan
anufadudwindauld nsdnwwansliiiuinusdniidunansenusedwndeurewmindnsivemy
”Lumia'aLfﬁmmimmmiﬁﬁmwé’ﬂwﬂiﬁﬁiuqmmmmLLazeLuﬁmu (Malviya & Kant, 2015)
miﬁaqﬁﬂi?{amiﬁqmmmmsm%aﬂawﬁ‘amﬂizmﬂﬁammé"qﬁu Taun nstesiunaiy
miml,amammsm oz sWaunAsadu wu nstostuuaiis ysanveds uagn1sudesfnneunsean
Luaauamﬂs UWMIHAR nsquandndusitestunaniglasnisiiansuvilsnuenfiauysalvesuien
Toeils "Hosvosduindey” mfﬂ,eﬂ,a)mmLL’maaﬂ,ﬂumia@ﬂLLUULLazwmmwamm%mammmi Wuluanmg
AW S8y & risannansenunmdnualduay wazihluganuliluTeunianisudady (Hart &
Dowell, 2011) ﬂﬂiﬁaaﬁﬁLﬂuﬁmiﬁaﬁqufmé"amLﬁaL.Lamﬂﬁt.ﬁuﬂﬁ%’u%’ﬁﬁmaw%ﬁ‘w mﬁa%aﬁf\miimﬁﬁm
AN 9 Lwaaiwwmuﬂiumﬁﬂmmmaa:uL‘wamwiiammaaaumuammaamuu UTENAN 9 9y aami
Yoyaidsaiunandamiuinig wasdeyaussdus oduasuanwadonmsdnaingiivasade fraru
5309619 9 wmsmummaﬂguwLﬂumimaaqanaammm&ﬂuuazmauaﬂiUUgum"LiJWia:u 9 fiu %38
mmaﬁ”]Lﬂué’aqmiﬁmjmiﬁ’]Lﬁuqiﬁaﬂmasqaﬂ‘deﬂims%’mmaswuﬁtxgﬂﬁaﬁﬁu WU MsasmuAsIumMIKanTian
nansEnUsdwIndey Jelademanidwmansenusenmdnvalosinsiunsaeansiilulinsseduinden
(Aslam, Waseem & Khurram, 2019)
2.5 fpgrevain1saeasaiien

nsdemsdiriigninnlilunisduaiunismamesulat {3duvesndogne Uiy fevuea
Fnaneisu (Usswelng) $1in wie DHL fliuinisimladaindsumnduisedulanildidafuianssua
vialedswndouvasauludeny wazidonlinisduasunisnainesulaifeisnsussnduiusdoya
(Public Relation) rhudefidurewnienunues uasdoasnsas %ﬂgﬂmmauﬁam (Content) #iléi¥upan
foanianldlunisdeansléun ULUU Animation wag Infographic Lesa1nanansndoansisninsiniidionis
Thdnlaladielunaidusiass (Maruya et. al, 2023; He & Xu, 2024) Tneiseazidoaddl

Psfnwnsduasunisnaineeulatiiieladafinddideavecuie feviea dnwatewuy
(Uszinelng) 310 1Fenlddootne Infographic TunisiiaueuseleviulsuisuagnisufuRamumuumm
Green Logistics nedeansindunsldmaluladuazisnsidulinsredaindey Weannansznuselan wu
nsannisldwdsnuiiunadiv nsldian i dnsmmuaninsgiudawindon waznisannisudesfing
Founsran demstmdnmsianiundiuldlunszuiuniswudwazladafndavdrvannisiinansenusie
AUINEULAZNSNEINTTTIUTIR

\flom (Content) v@4 Infographic gninaueluguuvuiiansny 1iladne Tneifuaszddy
Aenfuusgleviannnisduiiugiu Green Logistics vawusus suunléidu ¢ s loud
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1) ann1sasaadiy et uanmsldmeluladuasnszuiunsiiduiinsiudwandeslunis
auauladannd Ima‘daaammsa%ﬁauaﬁwﬁmmﬂmil,mmmmﬁwﬁuimimﬂLLaxmiﬂuudﬂugUwam 9
WU NI TEUUUINITIANITNITVUAS %38 Transportation Management System (TMS) snldann1suaes
fraensuaulnoonlenuasiaiieunszan neweluladiiiunumddalunmsnunumsdnidioris mssvue
Bunns uazmsdadidugadsiivangay Woanmsliisudemas madaassnislésaussynauddiinnsay
LLazmﬁm%uﬁ'ﬂﬁﬁuﬁwﬁ’unwﬁuwﬁy’&iﬂLLazﬂé'U

2) Welanan1an1sdn nmsileunesnudanndeuiitaau wwdsaiisdentamanisdiviiu
g3RavesuuTUd nszdagtiumsudlanidssgnisiamnensdsdu guilnaidimnuddyivauduas
vimsiidudnsdeduanden uenaniusumans 4 Budunatuinasmsiuduedemnniy mngsnabi
fuloviedisaiau o1agniadunieimsdn dmadesessinluszeren venanimsldladuandeusmasads
Amdnuaifialifugsia uansdennusuiiaveusiodsan Agagniiuagiusinsilieuaddyiunisiam
ogadaiy Daelvigsiadmnuldiuiounenisudsduiimiloninguisdu 4

'
v a [

3) asuenuduiusiiniugna WewngnAmfuwilduialinnuddgiugsianyaiuluses

yosaud By (Sustainability) Tnstanizsngsialadinislalaludiud azanunsaldsunisneusufidduan
qﬂﬁmazﬁmmmﬁﬁu

a) m3andunuuagiiissamils 1esan Green Logistics anunsatisanailddnslunisvuds
Wy msldsyuumstmatasnisnadunisisnlusi® (VRP) dagldnaunudunmaiivssudnitunasanly
NMSIUARNNTUSEUUS RS 8 ENN50TLATIZRANTNNNSITIITUUY Real Time Litoidpadunsfitsadin drele
Fansnsvudsldegeiuszansam anszeznaiilisniuldednediussansam

of customers are more
likely to be loyal to a
company which supports
environmental issues.

(Cone)s

AN 3 ANSIUNNSARENTAYYINIUNSTUTEIFUNUS VD DHL
#inn: DHL (2024)

3. uvagd
waluladduindeuladafndddeniiodnasunisnaineoulatfiaudfsenisdearsnmdnval
osrnsfustnannanianssusladaindiinmdnualidugeiivharsanmuwindensnniigaianssunils
Fayngnanmnssuialanldfunansenud Fedudude swiuidensiauliesdnsvesmuiosinnuiy
TadadnddiTen uazendonisdeansnmsnameeulatmensusznduiuslidanuiudin esdnsvosmuiiaa
aszmindanissnenaninwinden fensaduianssuene 4 meldanuideanmwaden Fudunsuans
AMUSURRTEURDEIAL (Social Corporate Responsibility: CSR) wagtlunsduasuliesansiinndnwalminu
SuRngeusdnusensAlunuieiuladafndidulinsfudwanden Fanseziinndnualesing (mage


https://www.skyfrog.net/home/why-business-should-not-overlook-skyfrog-tms/
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Corporate) Annienisiluasinsladainddifontdu annsavilglnensdeansiunisaeansaden (Green
Communication) lng@asiinsruszneu 2 dau A

(1) nssfiuauniglu (Interal Practice) liud n1susmsdan1sasmndaunieluesdng (internal
Environment Management) kagn1508nkuuszuuiiiag (Eco Design)

2) m3sfiuaunieusnasfing (External Environment) liur n159n3ed1Te7 (Green Purchasing)
n1s3ileriugna (Customer Co-Operation) LLazﬂﬁﬁuﬁUﬂﬁaﬁ‘V}u (Investment Recovery)

sULuUNzasien s auenmdnvaladAns Ae Animation %38 Infographic fianssmuazidila
9o Famsihwaluladtuiedoulaiadnddidenieduaiunimmainesuladmaliiuslnauazdsauiinisands
nwdnuaifinvesesdnsluounan

4. a3fnu3ln
FiduAunvasinuilunsdnuasall lnefiseasBendsolull (wandluninil 4)

Internal Env.
Mgt.

Internal

\

Eco Practices

Design

Green Corporate

Green o >
Communication Image

Purchasing

Customer External

Co-Operation Practice

Investment

Recovery

AN 4 nsauknAnmaluladtundsuladafnddilediaduasunisnaineaulal

weluladtuindeulaiafinddidoniieduaunmananesulatilseneude 2 Jadendn Ao
1) nsaliuauniglu (Internal Practice)

1.1 mMsusmsdanisdaandeunielusidng (Internal Environment Management) Ao N3
UImsseiugemseniniianudidguazivunesnuifudmuieesesdng wavlszauanusiuiiedu
Umssziunans Widmunulousuasinu foRnuiidugussauianauaznsaasuls (Zhu et al, 2013)

1.2 nseenuuuszuuiiiag (Eco Design) siduduiiaunszuy Budaudnnsnauwudotngiu
Uauiistunouanineresnisuanduridosndonisesnuuuiiiuiinstuaninundon Tnslainssnusedunu
vionszuaumshau Jsedensoonuuuiiannslifaguazndanu 1y sl (Re-Use) wienmsthnduan
T4l (Re - Cycle) (Chardine-Baumann & Botta-Genoulaz, 2014)

€ e

e
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2) msaliununiguenasning (Exteral Environment)

2.1 mM3¥a%ediTe7 (Green Purchasing) Junmsvhauswiuddingiu (Supplier) lagazdag
ﬁmmmLé‘aﬂﬁﬁﬁmqﬁuﬁﬁﬂamaﬁL@uﬁmsﬁuéamé’amﬁ'mﬁmﬁ’u (Shao & Unal, 2019) fluthilnsiaaeu
anmnundeniiuiaiufsrsumnduiinsdeduindenvessiiingiu 1wy nsldaainuinsgiudauindey
(Foo et al., 2019)

2.2 msfamilofiugndn (Customer Co-Operation) unsuaniasuteyaszminsesdnsiugni
wazfimsimuaidmanesmiu smfansieus waruiulsdanndonsouiu wu msliussatasiaiduiing
fudawanden (Zhu et al, 2019)

2.3 ﬂﬁﬁuﬁuﬂﬁamu (Investment Recovery) Lﬂuﬁﬁﬂﬁﬁﬁmqqiﬁﬁ]LLUU{%@L@M?{Lﬁmﬁﬁmﬁ’u
mswefan Auiasnds wazdu o Tnquszasd Ae WlodAuyadigegaannuandnsinidiae uazduddniiu
(Susanty et al, 2018) Auneeusvswdudlilunszuiunisladafnduvudounduiielausaiidn
vidathaudmandndumnly (Yildiz et al, 2019)

Tngenfonisdoansniunisdeansdiden (Green Communication)e[,ugﬂl,wu Animation &g

Infographic fiaassuuazidiladne Tnsafradennioitu (1) annisadruaiy 2) Walenanienisd

3) aS19mNdRUSTIATUgNA Way (4) msansuvuuazifiunariils Jaazviliiesdnsiinndnuald
waztaulaamu
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ngNsamalve. (2567). matatieninisladadnd (unTinu 2567).
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The Role of Green Marketing Strategy Affecting Brand Image
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Abstract

Environmental issues have become increasingly severe, impacting people worldwide. This has
led to greater awareness of the seriousness of these problems and the need for collective action to
mitigate potential damage. Businesses have become key players in this scenario, whether through the
production of goods or services, as they significantly contribute to increased fossil fuel consumption
and higher CO2 emissions, which, in turn, have led to a rise in global temperatures beyond 1.5 degrees
Celsius. At the same time, consumers today are more concerned about environmental issues and are
willing to pay more for products or services that play a role in solving these problems. This trend has
made green marketing strategies crucial in building a positive brand image, especially amidst intense
market competition, where every brand strives to cultivate the highest level of customer loyalty. A

strong brand image can create value and connect with consumers. To build this value, a brand must
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sincerely communicate the benefits it offers to consumers. Additionally, a good brand should be able
to create experiences through its brand culture that connect with the personality of its consumers.
This is how a brand can establish a positive image. The Body Shop is a brand that focuses on using
recyclable packaging. It also supports projects that help communities around the world, such as Fair
Trade, which helps communities in developing countries earn income and have a better quality of life.
The Body Shop's image is therefore linked to being a brand. that cares for both consumers and the
environment. Therefore, green marketing strategies play a significant role as a tool that helps brands
build a positive image, connect with environmentally- conscious consumers, and ensure the

sustainability of the brand.

Keywords: Green Marketing, Brand Image, Brand Value, Consumer Behavior, Environmental Issues,

Role of Green Marketing, Green Product
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