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The Effect of Attitude and Service Quality on Brand Loyalty of Video Streaming Services
in Bangkok
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Abstract

The purpose of this study was to examine attitudes and service quality that affect video
streaming brand loyalty among consumers in Bangkok. The research sample consisted of 405
consumers using video streaming applications living in Bangkok. The questionnaire was used as a
research tool. The data were analyzed by descriptive statistics such as frequency, percentage, mean,
standard deviation, and inferential statistical analysis to test the hypothesis by using multiple
regression analysis.

The research results found that attitude in items of cognitive, affective, behavioral and service
quality in items of responsiveness, assurance, and empathy positively influence video streaming
brand loyalty of consumers in Bangkok with a statistically significant level of 0.01. However, attitude

and service quality were able to predict brand loyalty by 59.8% (AdjR2 = 0.598).

Keyword: Attitude, Service Quality, Brand Loyalty, Video Streaming in Bangkok

L Enuminusmsestia AguIvnsgsie uninendemalulagsvieaadanu uassdEun E-mail: cherrylitaa@gmail.com
2 fgMans1anse as. a193YIUIMIEING AMEUINISEINT Uninedeinalulagsuneadaiu uasswEn
E-mail: rabil.po@rmuti.ac.th



2 | Journal of Management Science Review Vol. 24 No. 1 (January — April 2022)

JUNSUUNAINY: 31 UNSIAN 2565

7
Tuiuilaunau: 11 quawus 2565
7

MOUSURNLRUNAIY: 11 NUAINUS 2565

o

U

1. unmi
1.1 anudunuazanudrdgyvesdymn
ynfullgramnssutuisdimalisuidas
wazUfumogianaidesannmaluladldidunildiy
suilutinvasiuilnaunntu sihluslnadesnisi
aziirfedelfazaanuinty fedudededesdinng
Usudmenistduselevdannmalulagiunuiuld
LAZINANIUNITAINITUNTTZUIALADA-19 Sz iiiuld
Tgsheaniufeinnadulntuiianiwnisudsduly
Inefigatumeivinsifleaniuimaronely
Auslaadentd vilisguradaiuianswanduansy
feliAulndaduFosdfey wiheglifinsaduayy
Tngnsaudiulougatuayuluiuduim q luias
Faeluniswdnde (@1nuAUENTINAITAINTS
nsgaedes Aan1sinsvimiuazianisinsauuiay
WA, 2564) FstunnsausEnialoansudayinleg
geRadulalduntu Sanasfidndsdansainenny
fndtunsduiveauilaamsizanudnzilu
T8innnufianelaninnistdusmsvesiuslaala
AMudnatuns1dudivesfuilnaay
uanvenluglvesmginssuiiiinanauidulaiioy
Foaudneldnsndudtu fuilnauiasyreasy

a v Al

flanudnilussiufinandnetu LﬁE)EEU%IﬂﬂLﬁﬂﬂ’NQJ
Analunsidud aannasildsuussaunisaliia
QU'%Imﬁ’%ﬁmmLﬁﬂfﬂﬁ%%@ﬁmmasLﬁmmi
U@ﬂ@i@LLﬁﬂuéu@ﬂNﬁ%ﬂimLaSﬁﬁéjuﬂﬂmaﬂgﬂ
ﬁ”liﬂiﬂﬁf\]S‘UEJﬂLLﬁﬁEUiSﬂ@Uﬂﬂilﬁ’jﬂéﬂﬁiﬁﬁzdLﬁl’e]‘ul‘ﬂ
IFdmsunisusnisasdesdinisusuudlandelaiiels
mauauam’ammﬁmﬂﬁﬁuammaﬂﬁlﬁmaﬁqm
@nftuv dunilnyad, 2551)

Tuduvesinuad Weduslnaivirundia
Lidragmemauanisnsgvinle q Annu fuilnaae
Ananudesiulududn daruafaiunsadulais
VRUINUAZNNAU wazvirunRsaldruddyively
ANSANYIAIUNISITUSNITIINNITUEAIDBNTYD S
fuilna dedumnuisvinleandufisianudlaly

viruaRuazIsiagsesiumudessvesuilan
Iz deliiiudamganssuvesiuilaaiiazinng
Bonlduinslunsaudniuedsifunsuazeniiay
Wasulaluldluusnisvesuusuddu amngay
Surddana, 2562)
dagtuuienialeaniuilafivatssne
Trunsglvudnisusazsomamensuiosiaul
Uinsvesulidinaamanniy esingshvidle
anduflausfaginsAvinegiasiniudidiody
gsfaluailuuszmalne grugndnitlduinnsddlais
Ausunsnsiiazdnwigiugnaniudaduizesd
vineuazsdutlyniiividnifleaniuiafoale
auddy nsfivienialeaniuisasdesinng
LA MNITUSN T sl ey Bl
MsRsusldfauszansnmnisuimsvesnuedldas
danariliisiaisnisldgauds asreganunudsduiu
vijLsziﬁﬁIaaauﬁﬁmSu 9 e (Usuea Usvaudng,
2563) ﬁaﬁ?umﬁuﬂa{]ﬁgmmﬂ%mu YOLAUDLUY
voefuslnasviliiuiairunfuasUgywivesnis
Unsiguslnawuiee simuafitazAanmNNTUINNg
Lﬁudawﬁwaa{]ﬁymﬁﬁﬂﬁﬂuﬁmLéﬂi%u%misum
andudmnusnfleaniuismisuiluldfazde
anlgvveanisidnlduinisvesiuilaalauaznis
Suilsffuslanazdreliiguslanosndiaz Andluns
dufsioly
Mnwgradinaniifedsaulafiozdnu
\Reafuriruafuazgunnnsunsiidssanenin
fndlunsrdudifleaniuievesfuilaaluin
nyumNLmuATioAnu Tsamasuinuafves
AuslaAwazuumnslumsiauaunmnsusnIsiv

Y 9
v
=

Adu olfidunumislunisa¥ennusnfves
Fuilaeluszozenuiuisminloansuils lnodeyad
1§1nnisAnyiriadelundadarunsainludu
Usglowil ThnauwnusuimslunisiauinuaImnms
Uimsidfuazneulandiatinvesiuilaalsogis



o

1198 7INEINTIANSUTTIAY U9 24 a0U9 1 WATIAL-LLBIBU 2565) | 3

fuszavsnmiiolvuslnaRnmnuinalunsdud
wazgnadonlduinmauinegisdeiiios
1.2 IngUsraAvaInIside
Wiofinwn VimuafLazgAMNITUINST
denaseadudnflunsidudifleaniufives
duslaalulwaniunnamiuas
1.3 YaUAYBINTIVY
13.1 weusuilemn fuusiidnudszneu
luseduUsdase Ao viruad Laun Audila
ANEAN NOAnTIN WazAMAINATUINIS TAuA A
Fudedld anutdetie namevauss mtuusziu
nstelaldsieynna dawUsan AuAnAtumns
dudn 1dun aauslade ngfinssunisuende
Anusaulmnetadesin waRnssunissouseu
132 weuasdnuiiud Toriangamaniuas
133 veuladiulszeins de giaeld
UmsueunalediAdtearuildudminngaymanuas
U3U 405 AU
1.3.4 U0UWARIUIZETLIAT HOUNgunIAY
2564-hpUs AN 2564
1.4 #UNAFIUNIIIAY
ﬁﬂuﬂaLLazﬂmmwmiU%miﬁd&mamqmﬂ
somnuAnalunsidudifleaniufiswestiuilaely
LUANTIVNUNIUAT
1.5 NIBULLIAAIUNITIVY

ViAuaf

.
- armdnla

P

v
AUZEN

b

nWFnTIU
Schiffman and Kanuk (1994) rufindlumsduiidle

ansufisvadfuilanluan

NIANUVILAT
ANATWAITUINS )
1 Zeithaml, Berry,

 Asifudodld Parasuraman (1996)

i e
. ATNUNER0D

. MIADUAUES
. mMssulsEiy

[ O

- maailaldnuyena
Bitner and Zeithaml (2003)

= a aw
2N 1 NIDULLIARIUATINY

2. WUIRANGYY
2.1 virunAf (Attitude)

Schiffman and Kanuk (1994) lavisua@ 3
pefUsEnoUdIe 3 Fudsdl 1) Fruaaudils
viefia Msuansiennuy n1siuiuazidedioniin
1NN9FeuTEUSEesdne q flegseud 2) du
AU3EN vanedle Ausdnvesuslaadiuynnase
adledamisiozazvioufisnnuidnvesiuilanaiiiive
Uinslagazdivismuddnnavinfenissensuiay
MsauAeNsUfias FsazdwionisuanswgAingsaves
Auslan 3) ArungAnssy vuneie wullduves
waAnssud fuslaauanioonidunisnszvinfiasls
Anawsidla fegunuulaguuuunis

2.2 AMAIMNNITUINNS (Service Quality)

Bitner and Zeithaml (2003) A4AINNT
UimsaiunsadnliainesAdseneu 5 aeRUsenauy
Fail 1) Aefidudoald nunefs Aeilidususssy
ansueuulazdudoldiugudnualiaszogly
sduuulafld 2) Anuundede nudeds Aany
uidedeuazlinnelald Mdudsiinisuinislduey
Tiungnéiionsuaueraninufosnisuosgnén
audildsmualiluden 3) nsnevauess nuneda
ANTINEIluN1sTIBmaeanal seunsuuayll
avtaeludadn q vieaziaedeRanaiala 9 4) 013
Fuuseiu vanetia msfuuseiudngliuinisiiaig
fulaluminug arwaunsalunisliuinnsils
19551 5 nsielaldsigyana vaneda usnis
wdesdinaolaldgniudazauogisitla Wilad
TauanAuarveLseNTeeIuIlaALA1n1MIE
diauasitefumstasudlatymiliag

2.3 aMuUANAUAIAUAT (Brand Loyalty)

Zeithaml, Berry and Parasuraman (1996)

v
a

ANANAluns1dUAITIAUsENBU 4 AU Al
1) musslate et ﬂ’ﬁﬁqﬂﬁmﬁaﬂ%au%miﬁu’u
Wusidenusn 2) wgRnssunsuensde nunede n1s
Agldusnsyeistefvesuinsuasiuzivense
nsgsliBualaluuinig 3) mnwuseulwsiedads
fusia mneda msfigldvinishifianuseuln
deglvuinsiinsuiumauiiinisdsuuases
sAmnUINsty aansanouaussnuienelald



4 | Journal of Management Science Review Vol. 24 No. 1 (January-April 2022)

4 WeAnITNNNTIRUTEU NUERINgANTTHYBY
lausmaenulymilunislduinistsenadonsou
fugliusnisinensevseuendenudy

3. 39auUN15998
3.1 UsEynsuasnguflegns
3.1.1 Useansndnetunsell @nwiann

'
a a

Fuilaailivimsueundiniuinleaniuiisiiondoet
Tuladeniangunwuniuasdelinsudiuiu
Uszwns

312 nquiiegiildlunisideadiie
Fuslnaiilduimsueundiniuinleansuiisiiondoet
Tupdamiangammannuns S 405 au flesanlsl
vsuihauUsEnnsiiwiusulaz A e sAn
Ao A1lade Tenvuanguiiedislaslignsnis
fMuIniwes Cochran (1977) Aiszdunundesiufes
az 95 Janld 385 au dosiunuainiaden
fideiaiunguinegnaduiosay 5 §ideiddvunn
nausoEamLAT LAY 405 AU

3.1.3 Fmsdunquiiegeideiionldis
dunguiiegiee deuwuuniuazain (Convenience
Sampling) Lﬁui'ﬁmiﬁmﬁammmmasmﬂmmmjm
fedradundnitelilideyasnngusedsasy
i mun faidosniinaniunisainisung
szuinlaidalain-19 Womnuvasadsdsliamnsa
sufiunavdoyatunduinedisluuisiuiivas
nauiegamnauidimuaganiloniafiazatunse
Dushunmuweasznnsidnuls

3.2 isesileildlumsiiusiusuteya

321 desdlefldlunsifusiusudeys
lundsiifenuuasuny Fefideldadstuainuuian
VW 4ALeNANTAN 9 WUtenld 6 du e 1) Joya
vhluvesiimouuuuseuny 2) nginssumssuniale
an3uila 3) Yoyatvaduiiauadlaslduinsin
Uszanauen 5 s¢dy 4) deyatisifuamainnis
uinslaeldumsiauszanman 5 sedu 5) Joya
Rerfunnudnilunsaud Ingldunnsinussann
A1 5 SEAU Az 6) Tolauauu

33 mInsesuaMNTWiATasiaildlumsie
331 msmdeuaILismsadaien
Tagthuuuaeunanauediderney 1w 3 viulee
uamsvaaauNyil Amufissonionlngiim
AnUialudenAded (Index of Congruence) dAN
98381314 0.92 ganInnuaiae 0.50 F93zdiainve
Aoniufiauaenedosiuiieniuay IngUsvasd
9890153 58a131301 WUIHLE (msednd gdsou,
2551: 50)

332 psvndeumAId ey (Reliability)
VOIWUVADUNIY IAENITUIUUUABUNINYIINIS
naaoufunguUszrnsilalingusogne (Try Out)
117w 30 99 HaRINASAILIMEAER 0.70 Tl
wayle A3afidusns, 2550) wazhuvasuaiulunis
Wondell duvsrAviusariivasnsoulin ogseming
0.709-0.870

3.4 manusiusaudaya

34.1 felddndunisiivsiusiudeya
wivlnenslduuuasuniu (Questionnaire) $1u3u 1
atu iiudeyasnguilaniilduinisueundindy
Fleansuilsfiondoegluwniminngamwumiuns
wazdidinmdnnsesgounuuasuniudosiu lHud
Wuardveglulvndminngaunnuviuasuisly
wazviueeliusmaAfeariuiannouwdel S
299

3.5 adaidlunsinszidoya

351 adaflilunisiinseidoyaves
HABUKUUABUDINADALTINTI U (Descriptive
Statistics) éun A (Frequency) o8/az (Percentage)
Aade (Mean) d2uld o9iuuu1n U (Standard
Deviation)

352 adAnldlunismaaouanAgiu aim
Wy (Inferential Statistic) T¥n153ATIEvIvIAN
anduiusiiesdu (Pearson Correlation) hagmnn
ANHFNRUS LAY (Multicollinearity) fviunen
(Variance Inflation Factor=VIF) ka 3411013
AdovaNuAgIulAeN1TIATIENNITANNBELUY
wiAas (Multiple Regression)



o

1198 7INEINTIANSUTTIAY U9 24 a0U9 1 WATIAL-LLBIBU 2565) | 5

4. a@3Unan13IdY
53381301 firunRLazANNINANTUIN1ST
danaionuAnilunsidudialoansuilsves
AustaaluuanunnamIuAs nud
4.1 deyavialuvesounuuaauny
wuin grevwuvasuntudiulvgiluine
wiv 91wy 266 AU Andudesay 65.70 a1y
551313 21-30 U 1w 260 au Andudevay 64.2
seAunsAnwegluseAuUSyaInT 91U 288 AY
Andufesaz 71.10 faaunmlandiuiu 365 Au
Anduenay 90.10 uagseldiadodelfiouszning
10,001-20,000 U 31uU 138 AU Anduseuas
34.10
4.2 wgRnssunsTusNARloanduils
WU geouuuvasunrudlugifenld
ns1Aud1Ifloaniuiisues Netflix $9uru 251 Ay
Andufesar 62.00 lnaidenldguuuvanndnues
Feardufisuvunedouduiu 281 au Aaliufes
A 69.40 uBNIINUBFUTUFUUUUTIBNTTIANIN
fian 1o 230 audaludesay 57.80 a1ty
ns3uridleaniufiauy 1-2 Fudeduami Sruau
184 au Anilufesay 4550 uagvraaiuvy
FaloanTuilefi 18:01-00:00 u. $1UI 318 AU An
Judeway 78.50
43 szfuaduAniviigIfuTiAuARvas
u3lnn
Iloariudlefiondeluand mrinngawmemnuns
nannIdemudn fieund Taglunmsi feadvey

eDe

Tusgauunn (1=4.19, 5.0.=0.77) dlofiansundu
106U TneiSesdduanadsuinluiios wudn du
Audan dAnadvegluseiuuiniign (X=4.30,
S.D.=0.71) 58984911 bowA ANUANULTR (X=4.25,
$.D.=0.72) wagaungAnssy (¥=4.00, S.0. =0.88)
AIUAIAU
4.4 sziuauAAiuieIfuaMAINAS
Uinsvaeduilng
3aiaam%'uﬁqﬁmﬁﬂumifwi’mﬂqdmwmmum
HANNITITENUTN AAINNITUTNIT Tnen1nsau 3
ml,a?iaaaﬂmzﬁuu'm (¥=4.12, 5.D.=0.77) \il®

farsandunesu nedsdduaiedoinlutes
wuin shumnnideiefidadsegluszivanniign
(X=4.34, 5.0.=0.72) 50989 Ifun d1udiisudols
(X=4.22, SD.=0.74) LAEATUNITNBUAUBY (K=4.11,

S.D.=0.78) MUAWU
45 szauauAadiuieatuaudniluns
dudvasfuilaa
Floarsuilafiendelumms ariangaymennuas
HANNISITENUIN AUANALUAIIAUAT TaeTy
amsdiedsegluszdunn (X=4.03, S.D.=0.81)

dlofiarsadusesu TneSesdsuanadsuinly
touwuin dungAnssumsuende radsegluseiu
mm?il'qm (¥=4.13 , 5.D.=0.80) 5098931 ALN AIUAIY
#ilage (¥=4.02, $0.20.83) uarsuauseulmsie
J298571A1 (X=3.99, S.D.=0.82) MUa1RU
4.6 mMIAsRAduUsT A anduwus
MIasIERANEUUsE AV anduUSsEINg
fruaRlazamnIwsUINIidnanenufndly
AU Aloanssiiwesuslnalumnsammamuas
\onadaunuduiussEninesiuUsludosiunay
oA uduusesiuUsaosiamdudasy
oty lnefinanslaseiuans famsned 1

a3efi 1 wanisfinnsandennandosiu de
M eidulseansanduiudiuys fauafuay
AMAMNTUINSAdanasonnuAnflunsIFud
Fleansuiiwasiuilanluvansavmumiung

Xy Xi3 Xy Xy Xa Xay Xy X Y OVIF
LT 1.849
X, 663°% 1 1.828
X,, 359%% 3ases | 1.176

X, 616%% 615%*  34s*s 2.434

321+ 643%* Gla** 1 2.296
Xy, 374%%  418%%  169%F S31** 469%*  569%+ | 1.808
* 553 656%% .625%* | 2276

X, A78%% .s25%%

Y GO1** 606** _303%+ G23%* 500%+ 653%%  548%% 635+ |

Tiniud g aadas =AU 0.01

NENTNA 1 WU WeNsanedsedns
anduiius viruai AnnmMnIsUIMsLazALANGly
AsIAUAT dAuduiuslufianisuin egseniig

@

0.393-0.653 agdifeddynadafisesu 0.01 Tng



6 | Journal of Management Science Review Vol. 24 No. 1 (January-April 2022)

A1 VIF laimasiau 10 39lditeynn Multi Collinearity

v
a

wuvasuatulunisdnuideadsd 61 VIF oy
5894 1.176-2.296 Fafiantfosnin 10 afiodn &
wUsdaselufianuduiusiu (Wesds WeshilaAunn,
2553)
4.7 MsAdUANNAZIY
MiauARLATAMAINA1TUTATNdINAsE
mnufnlunsaudialoaniuiwesfuslnalun
NTaMNENIUAST a1 3 FudsBase Ae fiAuaf
AMAMNITUINS IngfiudsniuAe anuinaluns
dufn mensiasginisaanekuunvan laeding
MeAATIE famsreii 2

A319# 2 HaniTiAsIEinIsannesLienndey
auufgiu fauafLagaunInn1suinisidena
n1auandenuindlunsdudidleaniufisves
Fuslaalulwaniunnavuas

aindluanaui
wWanlibasz
B S.D. 8] T P-value

#nail (Constant) 0.246 0.170 1.448  0.148
Waund

Amnauntnle 0.137 0.046 0.144 3.016 0,003

Aunamiin 0.130 0.047 0131 2799 0.005%*

Amgianaan 0.134 0.034 0.135 3.885  0.000%*
punmmnAn

dudaiudoald 0047 0046 0053 1022 0308

Amnnindeie 0.069 0.043 0.079 1619  0.106

Amnaneumuol 0.134 0.041 0.162 3306 0.001%%

Amumsiulizdu 0.096 0.030 0.134 3157 0.002¢%

Ammuoleldiwynna 0.159 0.038 0.201 1189 0.000°*
R’ = .606 AdjR" = 598

s+iisdigmaaiiais=du 0.01

911015797 2 wudn iefiansandn
FuUszAninisnnnesueadvina wuin fuds
VAUAR AuAdIle duaeian dungingsy
FuUsANnINANSUINNT Fudsiidusedls fuany
Undedie funisnovauess funsiulsziu fu
nstolaldseunna sufungINIaiANANALLRS

a v

AuAnviniudouas 59.8 (AdjR’=.598) JeTguaunis

a

nswa (Beta) lamadl

auns ‘;f = B11X11+Blzx1z+Blsx13+Bz1X21+
Bsz22+ Bz3X23+Bz4X24+ stxzs
LW]‘UWI’] “;’ = 0.144X11**0.131X12**+0.135X5**

+0.053X21+0.079X22+O. 1 62X23**+
0.134X24**+ 0.201X5**

dofinnsannansinszinsannoe v
(Multiple Regression Analysis) WU31 ViAUARLAY
AMAINNITUTNITAINANIUINABAIUANA bR
duiminleansufiwesfuilnalulwangaymumiuas
fauusiiaund aruanudila (B=0.144, P<0.01)
Arunusdn (B=0.13, P<0.01) sunginssu (B=
0.135, P<0.01) é’hLLﬂsQmmwmsu’%msﬁwu?ﬁﬁ%’uﬁaﬂﬁ
(B=0.053, P>0.05) fuaraiindede (B=0.079, P>0.05)
Amun1snauauss (B=0.162, P<0.01) fumssulseiu
(B=0.134, P<0.01) siunselaldsneymra (B=0201,
P<0.01)

4.8 WANIINAHDUANNAFIY
vauadaua1ud1le druaduidn
ATUNOANTIU UWAZAMAINAITUINITAIUAS
novUaNDs AuN1sTUUsEAY A1unisienlald
FIIYARAAINANIUINABANUANALUATIFUATIALD
anduiisvosijuslaalulvangumnumiunsegied
Tedfyneadnfiszdv 0.01

5. aAUs1ENa

MnuansAnideewiAuafLazannm
Msuinsiidawadennusnilunsduiinleanss
flsvesffuslaaluansunmamuasamnsae e
walsh ool

1. yiruad aruaudiladeinanisuanee
mudinAlunsiduiialeaniuiwosfuilaaluun
NTUNNUMIUAT aehafltuddynead Aiseau 0.01
Fsannsaesueliin fuslnailduinsinleansy
flaforfeluumnsammamuasaziuslein wenud
auaulafiazidenlduinisansuiivwemsndud
1n 9 mm%ﬁqma%ﬁmiﬁwﬁaaﬂaﬁamsaam%’maq
mwﬁué’ﬂﬁuLﬂuﬁﬂau%mmﬂ%ﬁ'u 5 MTRANEIDY
BasldnufiannsaFousldiisanyaaaseus

YA

qusTaafazinAulale I 1usN15999R518 UAN

] '

Wudianudrglunisldau deduilaainisldnuwas
lasuuszaunisalff Nazvliduslnnesinas

eee

BBN b UINITUUADASNAYIN LR ULWAAAINUANA b

v
a Y o

As1aur1durely TIdanAanInUIIUITeVD

a @ 3

WSy 29ARa (2558) Le@nwaides E-Word of

7 o
'
Saa

Mouth WasyiAUARNLBNSNanaAINNIISNANAYD



1198 TINEINTIANSUTTIAY U9 24 2009 1 WATIAL-LWBIBU 2565) | 7

Fuslaaitlduimsiemsinmalunsanmamuas
finudn vimuaiveaguilaafiuauiaiudile
deansuinaeauassndnalunisidenlduinis
$emsinmaluuansunmuuasiideddnynig
afAfisyiu 0.01 Wuiieifvaideves Tufng Bos
yayaw (2562) lednwi3es simundvestiuslnaiiing

3
'

AaANANAlUATIEUAT CP lUlANTLNNUTIUAT
finudn fimuaiveguilaadiuaimiaiudile
daManuINFoANANALURTIAUA O NTTYE ALY
M9adiATl 0.05

2. YIAUAR A1UANNIANAINANIIUINGD
ausnAlunsidudialoansusisweauilaelun
nyuMnLvLAs agilddfynisadaisedu 0.01
Fsamnsnesueléin fuslnailiuinsinleansy

fanerdeluangunnuniuas Weiinisdenld

Usnsvesinleanduicwesnsausmilslussosnis
wazdsmdlduinisaeassuiladn ;:Jﬁimﬁmmiﬁﬂﬁ
ﬁﬁ’vmﬁuﬁwﬁwﬁmﬁag LLawmu%:ﬁﬂﬁ%vi’ﬂﬁ
wiuldudinasiivinsveamsaumduusiguilan
azdpslaluusnisiau Lﬁmmﬂﬁuﬁmﬁmm%’ﬁﬂ
Hanelatunsnduniay 5aﬂ1mwmﬂmmiaammm
mﬂﬁ’lmummawmﬂmmusm s fudeiivnedina
TiaaNuanaluns1duale denndesiunuive
Y99 YII3U DUNITI LA AUATLY BRANI UL

(2563) ladnwses finuARABLUTUALAENITTUS

ANNNNTUINsATReANAnATesgnd Msfnw
Bauszdnduesansnisduduyusiilulszmalne
iy Vimuad Fumnuiandenusuddsnanisuan
GiammﬁﬂﬁmENQﬂé"waéwqﬁﬁaﬁwﬁzquaﬁmﬁszﬁu
0.05

3. AUAR AIUNANTIUAINANINUINGD
anuinAlunsidudialoansusiweauilnalun
NTUNNUAIUAT agnaflfuddynsadaiisedu 0.01
Feanunsaedunelein ilesann fuilaailduinig
Faleaniuiiefiondelulvnngannumiuag wuii
Uinsinleaniuilefiliuinmseginissmansiensi
iraulasgianouaziinisuinisia fuslaaied
ViruaARATUnAuA Lz TAaziinisuaneonly
WudagAnssuivyinlidiulsinduslaeiinnuey
Tuvinsinleanufiviudusgieunn tnewdisu

¥

nguvesiliuinisasaudn tefnnusenisd
taulavdelinisinaunisuisuiEosnd 4 ves
fuilnaauduiilidednillianneuriuesiiusaves
as1Aud dededunisuansdangfnssudivinlidiuin
mfuslnafinureulunsduddudsariliiie
anudndlunsidudi Jsaenadosiunuidoves
a9l loaenauns g3y viesamiy (2560) 1mﬁm~n
304 ViruARLaTNTADANTNNIHANALUUYTUNNTIT
ansnadaauinAlundndiue aluasinuoaieadd
Wowmes glufia veauruadulungunnuniuns,
Fov¥auuny3 uagdmiaunusnd fnudn Haued
AUNGANTTUAINANINUINADAINANA LU TIAUAN
agaifeddy i 0.01 Wwiisifunuide
w09 Zia (2020) LAnv 30 n1sAnurdnina
ANUFUNUSITAFUATIVBIAUNINAITUINNG AL
famelauagiiruaAfifidenuinfvesgnisuians
Tuifiesdauien Uszimanigiensde Anuin
VAUAR ATUNGANIIUAINANINUINABANANAVDS
anAsuiasluiesdauian Useinagngiensuie
agnafifedndeymsadTiseu 0.05

4. ANAINNITUINIT ATUNITABUAUDIAINE
nundeaudndlunsdudiifloaniufisves
fuilaalulangarmuviunsdsaunsaesuneldin
fuilnailduinisidleansudsiiondululun
nyamuvuas dednslduinisidleaniuii i
EA NI R I TR D N VPRV AT PR B 1k
viemthiiinnsthemdeniuaudesnisuo s
fuilaaldnnifaviliuslnaeeiniiaslivins
FoloanIufsifudelulnsliauleaninfisvesy
Tu3nsdudwaviliAndsiiuandliifiuianusing
Tuns1duan @enAaeItUNUITEUBI NTINT BIENT
(2560) 1§@nw13ee nMsAnwidadonuantidiu
yana N15MUTNITIEUY 4G WATAMAINAIT
Tiu3nisiidenadoninuasindnalunisld
Insdniitadauiiszuu 46 vesudsnuvanis:
nsalfnwdldusnsiasedie 4G LuaNJuvnEnILAT
finudn Jadodruquainnisuinig diunis
ADUAUBIAINANIIUINABAIINIITNANA luN51Y
nsénviindeuiiszuy 4G sgnsdfiduddyniaadad
0.05 L uLA82AUIUITBVB Kim, Wang and Roh



8 | Journal of Management Science Review Vol. 24 No. 1 (January-April 2022)

(2021) ArunwvBITEyALAT AAAMUINTdsHase
n1sundesannududiui anufionels wazaiy
Fdvesglivinaueundiaduieutisuuiiofonuy
020 4933y ANUI1 AuAIMUIATT F1uns
movaues dwaludauiniuanuinfvedgnen

5. AMAIMNITUINS AunnsSulseiudea
nauIndenuAnAlunsauininleaniuises
Fuslanlumngamumiues Ssanansaesuieldin
Fuslaafildusnisinleansufisnssuilain ansly
vimsirleandufisiuuinidleaniuiiaasiinigsy
n1sfuuseiuladiszdndeseyadiuynnaves
Fuslaatuynau wasmnindgymlunisldauasd
Wvthifidevglinnuaninsonswiunsgiu
aoglinstiemde viliguilaaiAnausiulafioy
THnldegdlaidosina dumalifuslnadenilazld
vin1suaziinaudnilunsidudidusely
danAdediuIIUITEVRY NIINT 08NS (2560) L6
Anwios msfnuiledquantidiuyana nns
TU3nn3sEun 4G uazAmA NS UM sTidwasie
amasdnsndlunsléilvsdnviiadouiiszuu 4G ves
Uitnuwiils: nsdifnudlduinisieetns 4G 1a
nsammamuAs nudn Jedesunaainnsuing
AuNsfulseiudamanisuinseniuassnindly
msldnsdnsiiadoudiszuu 4G egaiifod i
adfd 0.05 WuRsafuauideves glan taun
(2561) l§Anwi3es AR MNITUINSTdmasianay
Andalunislduinisvudedud Jaminuyusiil
Anudn gunImn1suIng Frunisfudsedudaug
N13UINABANANALUNTITUS N1 TVUEIFUAN
Fminnusdedslitodfmaaiafisysu 0.05

6. AMAIMNNITUINIT A1un1sienlald
FIYYARA ANANIIUINABAUANFLUATIEUATALD
anduisvosuilnalunnsummumuasdeanansa
o3uneliin fuilnadilduinsifleaniufis e
guslaaiinsldnuinleansufiaudmuininloansy
flafinnsusnuuannymsldanulinssfuaiuaule
vesffuslanusiazngy fvosmsnsinsedviiniia
Whdislddewavazainwiduilaaseyana Ml
Fuslaaiudannnuenlaldidn « doo 9 finules
lasvisfnanunelaninnisldanudmwanitlvifia

ANUANAlUAIIAUAY danndeInuIuITevas
Juaun Aaauui (2559) ladnwiies Jadudiy
AmdnunilazaunmNNTUINSdenanenming
yosfunaseudniflivimanusaouinetimsnuay
\nldn BUB in da POOL fimudn Jadunainin
uinisnistenlalddananisuindanditudnfves
funasoufiniiliuinisqudasuinetimnuagiin
\n BUB in da POOL egsdiifuddayn1aadaii 0.05
Wulisafuauideves Behera (2018) ldAnwiizes
dvBnaveanaunwnsluINNsTessIANSTIdImase
ANNassnAnAvesgnAsuIATveBuAslulaTaan
fnud auamuing sunsietlaldseyanadisa
MIUINABAINATNANAYDIQNAITUIANTVBIBULAY
Tuledaen

6. JoiauaLuY
6.1 doausuurlunuidoadod

6.1.1 WiAuAf fuaudladaNanisuIn
somnuAnalunsdudifleaniuiiesiuilaely
AnFanIAvLAT fei Uiniileaniuilamsasd
nsusuU s liguilnaiavimunfiiafuns
dufvesau 1y msliteyaitnisldnuiiamise
rlaldine $3Teosunedu 4 Whdladngseidou
nsldnuiie swiluiamsiunistusTunlsidiuie
nudeiiguilaamlusensuluuinisvesnu uas
fansiulaforlduinnsey 1wy nstustumlmdiude
sensvuiidluyszianeng 9 ﬁﬁiﬁé’uﬁmmmsa
Surldnsuiunuannudeanis deazdamasienin
fnlussaudesuilneligedy

6.1.2 NiAUAR ATUNORNITUAINANIIUIN
seamAnAlunsduiIfleansuslswosiuilaaly
LINFUTNAVILAT AU AensnanaaieInesun
Fiazdgeiuilanegiaue sgrsmssmanliiius
srnnsdvralmiiuiauls 1wy nsuvidoyaves
EMIAMEUnsuFeTsd Nazneesidiluusazifon
Tiguslaalasunauwaysenny saudiaensiediv
AouWLMSTNFIwelFnumay 9 MuiiReiy
ameuniiedidntnaule Wy nssaunnsuugih
Fifuslamesuuziilugomising q unsalilu
Tnaiovhlguslaaldifiuieninuiaulanes



o

1198 7INEINTIANSUTIAY VN 24 2009 1 WATIAL-LUEIBY 2565) | 9

amgunivietiduazesiitaneuiuiidudaifge
Tiguslnadsnadslafiarlduinisdeifutssduas
FonilagAndlunsaudifleaniuis

6.1.3 AMAINNITUINIT Alunisenlald
FgyARAdIHaNITUINdenUinElun s AuAIAle
anfuflawosfuilnaluwangammamiuag ey
Wmihiifinegliuznisasiazuanddiiiuienniy
wlald Wy d19999819AUADINTETURARL YIS
fohiianudoinisiazsusdenlussavila o
frasidomlimnzaududou sfellenumieuly
nsuidgmnguslaaindeasds Wy Wt
nnaudsslnuiulagiomdedusged fny
anm fuyveduiuduagnisdeansiidndeniiay
uinsunfuslnasedeameiidnfadmiiifivane
vane fuslaadelduaaldladn o des 9 Ade
Wudsihliguslaaiaanuwelafilésumsionlald
FeazdwavilrAnauindlunsaudle

6.1.4 ANAINNITUINIT AIUNITADUAUDY
daansuinsoanuinilunsdudinleaniud
vosfuilnaluwmngammumiuas fedu missay
NIWAIITEUURBUNALATUAEADITiN1TARET N
AR 1w Msiaunszuulilianuaiesuas
aunsanevauswanisidauveiuslaalaedis
Fuislofinnsléanu sawfsanudislunisdumie
e meuns vied3d agresnsduedeiFedld
fanwilnsuaznimidangy uenaniinasasd
Wwihiimesnsszuueeulatnestiauidywise
mnuidaila 1w Wetintlymiannsldnuguilan
annsadaderdmthiiniaduledliiud saudenns
Fuilednd vuwazdolauauuzvouslaaning
Fuilnaldsunsnevauesiiffaziinniuwelaly
UimsBsagilvguilnaiamuinalunsidudile

6.2 towausuurlunisiniseasedaly

6.2.1 miﬁmsnﬂ%&ﬁ;ﬁ%’aiﬁﬁﬂmiﬁﬂm
wmnzfislnalduinsinlearniuiisiionduoglun
JIMIANTUNNUNIUAT nsfnwedsiifueiadely
Lfim'ﬂ%mmLﬁaﬁﬂmmwnmmﬁﬂuﬂaLLaz@mmw
nMsuinmsfidssarennuindlunsaudialoaniu
fovesffuslnaluangamasuasiiielilédoyaly
Bedndumaisaziinnanszateiuiivesdneu

wuuasuasludsinvieniaadu 4 luuszmelne
eieliliundeteyafinainuatsuazaiuisa
drldidunuimisiiagaiiaarusnilunsdud
Floanduiiwosiuslnmnniu

622 nsAnuitended] Anvamznis
AATIERNITANNBELULDARBELTINYIA (Multiple
Regression Analysis) L%11 Ju a3y Q’ﬁ dula
Audunsidelueman asfnwnsddeiendunis
Wisuwiey wu n1sideuiieuanuiisnelanislyd
uinsinleansuiiswesfuslnnvesudazaiinialy
Usewalnedidmadonnusnilunsidudi ield
Wisusudasnisadeanusnilunsidudad
Winduuazyililddeyanisldauiivainmaisues
fuslapanty

7. 19NHE1591989

InAtun dunlnyad. (2551). InIMeNITUINIS.
Ay Sdneiadu,

Juaun Faauud. (2559). Yadedunwanealuas
ANNMNNTUINSTIdanasianuAnAves
funaseadiniildusnsquiaeudietmisn
waznLan BUB in da POOL. neninus
UIMSTINUMTUIR @1U1INUINNTTINA,
wningaewalulagvumanszuns.

a o 13

a3yv¥ey WALeY. (2558). E - Word of Mouth

b7
adaa

uaziAuARNBNSNaraANsINANAYS
v a 6 ¥ a P =
guslnanlduinmsiuemsiniva.
NMsANYIAUANBATEUSINSTINUMIT IR
AUNIYIUTMTTING, UMNINGIRENTUNN.

lufing Tosynyge. (2562). firuaivaswuslnaiiing
AomuinAlunsduA CP lulan
NIANNUMIUAT. INTENTTIUAINS, 1(1), 1-
15.

N3N 22803, (2560). M3Anwdadeanaudfsau
yaAa N15IAUSNIIIZUU 4G UazANIN
nslviuimsndawasianiuasinanalunis
TnsAniindounszuu 4G YauTenume

= e Y a ]
il nslfnwdlduinisiaIadie 4G Lun
NTUNNUNIUAT. N15ANYIAUATDATY



10 | Journal of Management Science Review Vol. 24 No. 1 (January-April 2022)

UIMSTINUMTTR @1U13NUIMNITINA,
WNINYIFNTUNN.

yisadnd gagou. (2551). msUsyndld SPSS
Anneitoyacuite. Fniadd 2).
NwaAS: Uszanunisiu.

YAITU BUMNT Uae auAzlY ANV, (2563).
VAUARFDUUTUALAENTTUIAMAINANS
Uinsidiremnusindvesgninsdnuids
UszinsmesanensTusunuiilulssina
Ine. 3sansUsysyrfdand, 13(2), 45-59.

Yeyla ASatingusngs. (2550). suidisunside: uun
mansUfoRgaanudia. Guvinded 2)
NTUNN : guaunle dumaiiife.

Wanee Usvaudnd. (2563). AMAINUINIT AN

a ¥

=1 v
FuA1 51A1 AnuNanalanazaulinngda

NdanananuAnfnansIdudUananLas

G

1A70988919709gn A lUNFIVNANUAS.
NsANYIAUABAsTUSINSgsAuMITadin
UNIVIVINTGING, UMINGTUNTUNN.

HRIAS AEIALAAUAN. (2553). N1TEZIIUAZNAIUN
\3aiioRde. vayT: Inedondudmant
UNINGIRLYTHN.

unumneyat] suzdsana. (2562). nslinFude
viruaRuazuulldungAnsuvaInguiaay
wistuiifidensldtasindnGen aanadn)
su1msnansine nsdiAnwitnsiadn
BLACKPINK. n1s5@nwAuAINdaszInsans
ANERTUMNUUDIS @1UNIYINITIANITATT
Hoan509Ans, UMINENSUETIUAERS.

a579 lonena wavasivwg nesame. (2560). iAuAR
LLazﬂwsﬁamsmimamLngimmiﬁﬁ
dvEnaranNuinAlukAnduaalasAUea
wadd Wewes gludiavoununduly
NIANNUVNUAS, JIinuunyTiardmin
Unusnil. MvansEnANtinIdY, 22(1), 54-66.

aflan LN, (2561). AaAMAITUIMsTidanasie
AMUANA lUNSITUSNNsvUdsBUAT J91dn

U1l MIAnwIAUATBaTYUSINIEIRIUMI TR
A1UIVIVIMNIFIN, W Inendesuigilas
asnsallunssususyudug,

AUNNUAMZNITUNITNINITNTZABLEDS AANIT
InsiAilazAanI1sINIALLIALLIYIR.
(2564). HAAIBWHANTTUNT LT
uwanvasusaulatvssaulned 2563. Au
\dle 10 NOWNIRU 2564, 91n:
www.Broadcast.nbtc.go.th/data/academic
/file/631200000004.

Behera, J. P. (2018). Impact of Service Quality on
Customer Loyalty in Indian banking
sector in Odisha. International Journal
for Research in engineering application
& management, 2454-9150(2), 320-327.

Bitner, M. and Zeithaml, V. (2003). Service
Quality Service Marketing: Integrating
Customer Focus across the Firm. (7th
ed.). New York: Mc Graw-Hill.

ochran, W.G. (1977). Sampling Techniques. (3rd
ed.). New York: John Wiley & Sons.

Kim, Y., Wang, Q. and Roh, T. (2021). Information
Quality and Service Quality affect
Perceived Privacy Protection, Satisfaction,
and Loyalty Evidence from a Chinese
020 -Based Mobile Shopping Application.
Telematic and Informatics, 56, 101483.

Schiffman, L.G. and Kanuk L. (1994). Consumer
Behavior. (5th ed.). New Jersey: Prentice-
Hall.

Zia, A. (2020). Discovering the Linear
Relationship of Service Quality, Attitude
on loyalty for Bank in Albaha, Saudi
Arabia. Journal PSU Research Review,
1(1), 1-15.

Zeithaml, V. A,, Berry, L. L. and Parasuraman, A.
(1996). The Behavioral Consequences of
Service Quality. Journal of Marketing,
60(2), 31-4


http://www.broadcast.nbtc.go.th/data/academic/file/631200000004
http://www.broadcast.nbtc.go.th/data/academic/file/631200000004

NIATININTIANISUIAY U9 24 20?1 (WnsIpu-luwiey 2565) | 11

nsanguulituviinsausely Yurudiuil aneaulan Jwmdaunusiil
Development of Raman Crispy Rice Noodle by Housewives Group in Ban Ngew Community,
Sam Khok District, Pathum Thani Province

nuAwdl Lieasn (Kanmanee Waiyakrud)'!
WYs1n58l JuNIAg) (Patcharaporn Jantarakast)’

unAnge

unarAdedos mianguuitumiinseusty gueutiui suneaslan Sminunusid ned
fnqusvasd 1) delnmgidnenmnduuaidiuniinevdy surudii suneawlan Sminuyusi
2) Wievmudnen mnguudtugusutiuilunstaucdesasindnseunifygusutuiisiaeanian
Fiaunusd msfnwadididunsifodmmnin Tnenseurunisussaudafoing (Workshop) ngufls
fouanguil 1 Usznause fiavu $1uam 3 Au Funussdnsuivsausatidiuan 1 au aundn
ﬂejmm%wqmuﬁwﬁﬁmu 6 AU FUTENBUNTTIINIU 2 AU UainIIIN1TIIWIU 3 AL FINTIWI 15 AU
LAzNguT 2 NSTUIUNISAUNUINGY UTEnausie finguau $1uau 3 Ay ﬂfijnjﬁmsqmuﬁ'mﬁy’s Iy
15 53097 18 AU HANSANYY WUl 1) Mleszdneamnguusdtiu Ingld SWOT Analysis wausing
a9 (1) Fauianuaimsalunisysenovems (2) Tanuduiussudnedu (3) InquanAilszdn
(8) Tramaniavsiivondsdediuaumnn (5) Snsseauiiunuiniu (6) fmsdanisnavsslomnisamiu yaseu
(1) aewilunsaiayarudialiiuaud (2) Yagithunlidsnareudisgs (3) Briswdnlianansaia
WaA1 (4) Famenisimineives (5) viansusynduiusiutemewing q (6) nsuandslilisusewinsgu
(7) gnsdislainadt (8) Lifinnsantiufinnienistiu Tena (1) Sguialinisdaada (2) Wunseysndgidaan
guassn (1) iswgialagimlunnd (2) naainnisunsszuinuedlsnszunn (3) Mamsatuayuiauilsadou
2) wanmisiasgiindluntsimunauldded (1) dunssuaunisdanduuitiudinisimungnslils
1nsgrufonnifulunissssaniniinseuarliitnmsussnaneiossmd snousufinisinmaaiesse
dielksamildumsgiuuassuuvuremandasidlidon 2 uvu uouduiu 9 uazuvudufoudauiy
(2) shumsdaaiumanmsamadimsiauyaanslugueililaudisesmsaanesulal aumsnguusitiy
vilnsoussiyannsafiazthaudausmeludessooulat (3) sunsdnvhauuszann Selsisimslanng
Feansdaiaunisiiuvesndy naannseusandnynaulungusmamuie fulasinsantuiingeiu
wazsedevengu nefinsinuusilsliidunemureinguanidusesar 10 Yagdunquiliiunsamnu
5,800 U Yolausuuy mhenumadgnsivduaiusnunszuumsndalildinesgiu Wedalenanisnis
nanlinunguluszausialy

AdARy: NsmInguuaitig vilnseusly guaudnun duneaulan damdauyusiil

! femansna1sd auninAnyiall snAndnwiily aminendesigilageainsal Tunssususgudug
E-mail: kanmanee@vru.ac.th
2 919138 @1UIN15INTLaENISISITN INedeuiangsunisdnns anivendesigalageansal Tunseususigudus

E-mail: patcharapon.jan@vru.ac.th



12 | Journal of Management Science Review Vol. 24 No. 1 (January-April 2022)

Abstract

Research article on the development of the Ban Ngew Raman Crisp Rice Noodle by
Housewives Group in Sam Khok District, Pathum Thani Province, aims 1) to analyze the potential of
the Raman Crispy Rice Noodle by Housewives Group in Ban Ngew Community, Sam Khok District,
Pathum Thani Province and 2) to develop the potential of Ban Ngew community housewives in the
development of Raman Crispy Rice Noodle in Ban Ngew community, Sam Khok District, Pathum
Thani province. It was qualitative research using a workshop process. The first group of informants
consisted of 3 community leaders, a representative of the Ban Ngew Subdistrict Administrative
Organization, 6 members of the Ban Ngew Community Housewives Group, 2 entrepreneurs, and
3 academics, a total of 15 people, and the second group consisted of 3 community leaders, 15 Ban
Ngew housewives, a total of 18 people were asked to attend the group discussion process. The
results of the study showed that 1) Potential analysis of the housewives group using SWOT Analysis
showed in terms of strengths: (1) Knowledge and ability to cook (2) Good relationships (3) Regular
customers (4) Mass purchases during the festival (5) Mutual fundraising (6) Mutual benefit
management. In terms of Weaknesses: (1) Lack of knowledge to add value to products (2) Quite
expensive materials (3) Invalid production methods (4) Few distribution channels (5) Lack of public
relations in various channels (6) Uncertified standards Production (7) Unstable formula (8) No
financial records. In terms of opportunities, (1) Promotion of the government (2) The conservation of
wisdom, while the obstacles (1) The deterioration of the general economy (2) The epidemic (3) Lack
of support for housing development. 2) The results of the analysis can be used in the development
of the group as follows: (1) The production process of the housewives’ group has developed
a standardized formula, i.e., from the original, the method of estimating the flavor of crispy noodles
was used for seasoning. After the training, seasonings are measured to ensure that the taste is
standardized and the form of the product is available in 2 types, which are slices and compacted
cubes. 2) The marketing promotion, there is the upskill of personnel in the community to know
about online marketing until they offer products for sale online. 3) The Budget provides knowledge
about the preparation of the group's financial statements. The result of training all members of the
group to invest together and record the income and expenses of the group. The profit is deducted as
10% of funds. Currently, the group has a fund of 5,800 baht. The recommendations government

should promote the production and open marketing online opportunities to the next level of the

group.

Keywords: Development of Housewives groups, Ramen Crispy Rice Noodle, Ban Ngew Community,

Sam Khok District, Pathum Thani province
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Abstract
This research aimed to develop a new business model for the housewives’ group of the
Ruamijai Khlong Song Women Farmer Group, Pathum Thani Province. This case study focused on the
development of new products, namely homemade fruit and herbal ice cream. At present, this
housewives’ group consisted of 23 members and has already registered as a community enterprise.

The research methodology included 1) documentary research, 2) participation observation, and 3) in-
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depth interview. The data are analyzed and synthesized by using the data triangulation technique.
The research results can be divided into four feasibility plans as follows;

1. Production feasibility: the production employs the technology from the machine that can
produce a minimum of 40 kilograms per cycle, and 300 kilograms per day by alternating the
production of eight flavors of ice cream. Then, the ice cream is stored in five kilograms container to
rotate all the time which can keep them fresh. 2. Marketing feasibility: the main target group is the
health lover group, and the secondary target group is those who like exotic products. The business is
started by the existing customers who consume the products of the housewives’ group by using a
word-of-mouth strategy and doing an online market simultaneously. 3. Financial feasibility: The
investment is approximately 1,486,100 Baht, which is gained from three parts: 1) money from the
housewives’ group 2) money from village funds and various government organizations, and 3) loans
from financial institutions. The working capital is 513,000 Baht. The average net profit of the project is
189,938.21 Baht per month. The payback period is about two years with an IRR rate of 43.692%.
Moreover, the yield of the project is 43.692%. 4) Management feasibility: Ruamjai Khlong Song
Women Farmer Group has expertise in cooperative management. Therefore, the management

pattern is in the form of cooperatives so that members can access business.

Keyword: Business model, Community enterprise, Social enterprise
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Uaduidemadaszaumsitamedayanisilasuriugadnavasusenlu SET50
Factors Affecting Digital Transformation Information Disclosure Level by SET50 Companies

AUNIA WIUEZD1M (Sompong Promsa-ad)!

UNAnEo
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AdAty: N1sUAsuLUaUUNABUIAINGRTA NMsiURsuRIUNgRATa NMsUamedayananssusava

Abstract

Firms in almost all sectors have experienced digital disruption and thus making digital
transformation a critical agenda for organization at all levels. Firms also need to disclose information
about the transition to the market and investors in order to create a positive perception that will
affect the business's value. This study aims to explore the level of digital transformation related
activities information disclosure and factors affecting the level of the disclosure. The data used was
obtained from firms’ annual report from 2016-2020 period. The findings indicated that most of the
firms in the sample undertaken a digital transformation and revealed the activities to investors. In
addition, the level of information disclosure has increased continuously throughout study period with
financial services considered the most responsive industry to digital disruption. However, the most
commonly reported information or words are not high-tech digital as the top three reported words
are words in the group of digitization, online, and e-commerce. The findings also indicated that the
disclosure of past digital activity, firm’s size, and return on asset significantly influence the level of

information disclosure of digital activities.

Keywords: Factors Affecting, Digital Information Disclosure, SET50 Digital Transformation
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ilesnnastaeliueaiufagunuuresnsivasusiu
drdAdvauazuansenuiiaziintuldegnedaiou
fanansifetannsadudeyaiiugiuilazinlugns
Welumdefiietoduindy q dely
1.2 nguszasAvanisidy

121 efnwsziunsidamedoya
AINTIUAIIA

12.2 iefnwiladeiidsnareszdums
Uangdayaianssusdvia

1.3 YBULUAYBINTGIAY

1.3.1 vaulnn uUserIng Usevnsuay
nauseddlunuitedfevsimiaanaideulunans
vannindurisUszimalneuariisedelundu SET50
(wsededses) Tiwaulssrnsiivan 55 V3w
Lagnguiiog i uinugin1sfansosdsiuau
46 U3Wn
132 veuwadiuilen sideiddnw

nsasuruingAivia anyuuesveanIslame
Joyafanssuadvia

133 voulwnsuiuys fuusdaseild
lunsfnwAenudnyurYeianis dudiudsn
AaszAuNsametayARANTINATYIA

134 vsuwasune deyaililunisiingm
ATBUARNITEYLIARIUG N 6.2559-2563

1.4 @uNAgIUNITIY

auufgIu H1: vTemaaneileulunagy SET
50 d’;uslmg'ﬁmil,ﬂ?iaumul,ﬁﬁwgia%ﬁal,l,asﬁmi
Unnedeyananssunidviaveseddns

AUNFATIU H2: YWINBIANT BIYBIANT WAL
Ald1elun1svIeLasUINISAIHan0 SEAUNTS
Wanedayananssunidviaresesdns

1.5 N39ULUIAATUNITIRY
sideilysAnuitiateiifininasessdu
nMsWamedeyanisiasuninugiia tnefuuslu
nsAnwazAnionlagauuyi1ved Srinivasan wag
Chen (2020) UsgnausiesuUsdasy laun Andnuoe
YDIBIANT LU D1YVDININTT YUIAVBININT TE6U
anmAdenatians sedumsnanivesians (u
fu drduusanulaun sedunisiUamedeya
AnssuRifadsaglddrunudfiieidestuanssy
Avvraduiuusunu (Proxy) Tums@nw

2. WUIRANGYY
21 maAsurdmgAana (Digital Transformation)

Y
|

nMsWAsuR1ugAIRa nunea nsld
walulagfdvianundisenseaunianmuigsialy
ausng 9 lddesdunisensedulssaunisalaes
aNAT NISHAIUINTZUIUNITNINY ¥3BN15A31
Tuwnagsialyaie ladWayuesnmsiasusinughana
fegasaiundnazegfinagns (Strategy) 1117
welulad Fedunisdufunisdadunisnaunay
seinenansvane ) dudiieiu lddnandugsia
wialulad szuvaisauna Wusu (Liere-Netheler,
2018).

Ayve v a

welulagadvianiduiizinfuiuazamnse
U seleviluesdnsniegsfa Usenaulusie
YayeyrUsehug (Artificial Intelligence) Yoy ausinvse
Jayavunlng (Big Data) MIUsENIANALUUARTIA
(Cloud Computing) n13138u3w831AT 8 (Machine
Leamning) Sumesiinvasassnda (intemet Of Things)
Husu Gansimaluladmardusuliluesdns
amnsathiAman s dunuinTy wu silskaanm
(Productivity) Y0909ANSATY (Tambe, 2014) usNING]
nsamulumalulagidniassdisenseduyanives
Aanaslel Lﬁ'aqmﬂmammwﬁLﬁﬂﬂﬁu%ﬁ'gmﬁmvam
Tﬁﬁ’um%’wmﬂigaLﬁmﬁaﬂﬁﬂiﬁagﬂﬁ (Cockburn et al,
2019)
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mMsdsurugaavialiliiFesie feny
dwmsm?{aumuda?}ﬁa 70% USEAUAIUANLIAD
(Tabrizi et al, 2019) AIuTMIEveINSIUAURY
WdRdainaneUsens uaﬂmﬂmsmaaumumq

Y
aa o

Adviaaztdunisiaiidudoude sdniseuiunislu
wane 9 dALa) 09ANTILARIANTIMMUANAYNS
Aaviatimnzan anunsaiinagnslunisiasuriy
TUUSUlY (Implementation) 571846 89UIN15AS
nsEenineInsIEningsiemifiieafuAdvauas
§3naANvetedAnsifotsaunanle (Kane et al,
2015; Correani et al., 2020; Margiono, 2020; Lee,
2021)
22 miUawedaya (information Disclosure)
nsUawedoyatluialadidgylunig
n5idu Wesannifumudesnisvesuignuie
osdnsganafifeamsrlnmedeyanmnnuaiasle
vidounnniiinguanedsdu (Voluntary Information
Disclosure) Ltedaansdsdyanniludainamunio
aandednanInnIsAnduulusuInnueianis
AIULUIRAANTaNguN15dadeyund (Signaling
Theory) (Ross, 1977) Tngian 1z uSendiinanis
sufunuidazdsiiusegslalunislideyaduin
AU sLazedey iedsdygalinain
nwiinnuduuimanisudsdfuresnuies dlu
fgnazthundsnsiagaiunudnnunnidigians
(Salvi et al., 2021)
91NN15AN©YIVBA Srinivasan kag Chen
(2020) TngldgsAadilaildeglugnanvnssudioguy
fugruveunaluladuarlisruaumiiisadostu
AanssuAdviaiiusnglusuuvedy 10K Jusuus
wnu (Proxy) vesn1susuldmalulagfdavialunis
sufugsanuiuisnidudufanssunieiia
fnazduuidnauinlung dorgdes waziiAildany
N15U184aEN15UTNT (Selling, General, And
Administrative Expenses) 1u3x€1’uqa uanmmﬁ
nanuaziinamuldlinuddnfussansiuiuld
AanssuRdvadeanuaaniviianssumaiuag
ilugnasifiunuiitulueuan lneuldan
gnsdIusIAImaIndayad1 N1y (Market-To-
Book Ratio) ¥esuiwmiifinsilamedeyanisidsa

o

(Digital Disclosure) flaglundal 1 Tu 3 vasu3wmi
msdnwedeyageandzganindads 0.795 viefn
Juussuna 26%

WuLAgIfuNan1IAnY1vee Salvi et al.
(2021) Fe@nwinanse mmaamimmmwawa
AunssuAdTiavesesdnsiineyarfants madnwil
THunaadoyafiunns1sainaues Srnivasan uaz
Chen (2020) nanfeldunasdoyasinivledves
03hns MedmuUsunuildinszdunadameteya
aviaerliitnsinneiidomdenisdu (Manual
Content Analysis) §aWan15ANBINUIITEHUNIS
Wakedayadiauduiusnisuindonanis
ANIUNUYRININTSG

3. /ANTUNITIVY
3.1 NHUA2DENN

Usgvinsuagngudlegnalunisdneife
usenaangidoulunaianannsndunsuszmealnglu
naal SET50 wnrafediuwliiinddidvualg)
wilnnamFessnnninlunsidsugiivia (Eller et
al,, 2020) f“ﬂ’ﬂLﬂuﬂfjuﬁﬁLLmIﬂu%ﬁwLﬁumiLﬂ?{au
HUdgATAIIANT Weannsusuldmalulad
AaTavrduunladaaunimmndneluuseniilale
oglugmamnssuiiierteaiumaluladlanenss
Faduni1sifedagAnviainuidnitlildeglu
gnamnssumalulad d9ann1sulelszinm

)

PRAMNTINVOINAIANANNIT NI WU sEInalneg
Uitmilazgnanesnanmsdnmlaun visvlueglu
gramnssumalulagarsaumanazimalulagnis
doas uavgnavinssutudnBidnnsedind ognlsh
prafieifindiuuiiogislunising nfeild
seIsniieglunsiedisoswas SET50 hunlu
N3AnwIAie Frsarlun1sfnwiavedseningd
w.¢.2559-2563 feiudeyaindudeyadisudoya
BUNTUNAWATTBYANIARAYIN (Panel Data) lneidl
UAI8E1e N=203 FBENs
3.2 undsdayauarisn1ssausiudaya
wiastayalun1sAnwazldseaudsednd
(56-2) MNAANYULNITUTENOUFINT N1ITIVTIM
JayavzUsenouluaiy 1) Joyanmanuyigves

Qe
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v
a

fan15 1Y 818 (Age) dns1d@uniiduneyu (Debt
To Equity) @nawaaas (Liquidity) ¥u1n99979n15
(Size) qmammsuﬁagj (Industry) W udu uay
2) sgunmsilakedeyafanssuAidviavesiants s
TuUsunuiildannmstuduuiifeides e
Wuelusienisiidinuals 33n157uddenans
denAdoefuLLINIINITIAS Iz anfae sy
(Manual Content Analysis) FedeuldlunisAne
swdurestioya (Salvi et al,, 2021) Haidenifldluns
AUNIAALUAIAINNITANYIVBY Srinivasan Way
Chen (2020) Fawurdnsifiieadosftunasy
waluladadwaurldluianis nisAnwiildesnis
ayvioufonisasuruidigadvialuaumued
i Fefuddldfunguidndidideadosiunis
a$19g3Aaluy (Corporate Venturing) tU13111u
n15ANEY Meln1sAumIARouTanunasly
mwdanguiundniesarnnuiinisseaue
waniinagldmaundinguitudminseldniwlng
Tnsflduniwdanguiiiu eniurinfdvauay
soulauifildifiumdunuinedundedosandu
fildvluluusunsie q feinanvesduazai
Aededduwtazmnauandlunisad 1

A15199 1 AAldasieiaunysunu (Proxy) Wisldin
SEAUNMIUAHETOLATDININTT

learning, Natural language
processing, Image recognition,
Speech recognition

Corporate Corporate entrepreneurship,

venturing Corporate venture capital,
Accelerator, Incubator, Innovation
lab, Digital lab

Digital Digital transformation

transformation

Internet of Internet of things

things

Online Online, aaulay

E-commerce E-commerce, Digital payment, E-
payment

3.3 Bnsinsevideya
NMyIATERsEiunslaredoyaianssy
ezl tadifiBonssaun Uszneuse Aade @i
\Woauun1nsgiu Argegn Aenge A1adelnd
i 1 frmelndd 3 daunsvaaevanufgiuagldng

3

Ansvinanaenvaa (Multiple Regression) lnglu
nmsnageudeduiidsmaiesefunisilamedeya ¢
wdsauliundurudnansteyananssuAdvaly
w81 t dududsdastluaunisfiedeyadnunizves
peAnslugaaian t1 laglun1sinsigiasiinag
muANBNSHaAT (Fixed Effects) MiAina1ndvdwa
YosgRannsT fulsuareaziBunveaiaulsily

° o o ) i
Amanazau ATRgatas lun1sAnenazusulduuimsiiiauelng Srinivasan
fanssumaIna < o
: - : wag Chen (2020) Fauanslumisnei 2
Analytics Analytic, Data analytics
Automation Automation, Autonomous \ , ,
: A15199 2 daudsalglunisAnuidadeiidinane
technology, Automated, Robotics,
Robotic process automation ﬁzé’ﬂmaﬁmmmaga
Al Artificial intelligence, Intelligence, fiauUsdase ABn19in
Neural network, Virtual reality, Usgianmsauiiy FIUIUANINTIUAINA (t-1)
Augmented reality fanssumavia
Big Data Big data, Data science, Data mining, 918U097ANT (n (SEznan@uaLdl IPO)
Data Lake Edge computing YUIAYDININTT n Eunswdsan)
Cloud Cloud, Cloud computing ANTNAGDY dnsduRU UL IEY
Digitization Digitization, Digitalization, Digital syfumsriend é’mmmﬁaumu
strategy, Digital marketing, Business ANELSaluNg SRS IHANBULNUADAUNSNE X
intelligence, Digital, Digital platform, yiinls
Advia Aldaneiunsne | aldanesunisnewayuims/
ML Biometric, Deep learning, Machine WaZUSHS AUNSNITIN
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Aldanglumsamu | alddelunsdamaunindanis
(CapEx)/Aunswgsin

Huan Ruaauagsiensiisumn/
Funiwdsau

QMANNITTY fruUs Dummy lag 1 = 1nens,
2=U3MIMNSIY, 3=9Ram
A13, d=neas1auay
DRIMSUNING, 5=n5nens

fandsau /msin

szAuNTUaLNg FNUAAINTINAINE

Joyafanssumdvia

4. #3Unan13IdY

NIRRTy anuituT¥nlungy
Fregrafeutimunnande 44 910 46 USINlET
mMssenuteyanisiuasuniudngaivialagéneda
MnnUINgitagieuRanssumeddvialunuuredy
518911 U5831UTUY 9 W.A.2559-2563 penetiay 1
1 Tunmsaunsaiufanssunefanalaiugy
auaIsunaentIIaIfin nasiuaudlunig
ﬁmm%’ayjamaﬁwLﬁuﬁﬁmiswwﬁ%ﬁalﬁﬁmﬁu
anAnadeUszuna 18 filu w2559 1u 23 @
31 A1 40 A1 Lay 47 anlu W.A.2560, 2561, 2562,
2563 HUAI6U

A13197 3 LanAeiy d2ulenuuuInTgIY
ANEnN L UBIRUTRIATLNEITRINUNINTTURARNA

A/ngud Mean  SD Min  Max Q1 03
Digitization 2494 3169 0O 186 1 35
Online 515 1044 0 T4 0 5
E-commerce 204 492 0 38 0 2
Automation 1.63 3.10 0 1% o 2

Digital transformation 0.95 243 0 19 0 1

Analytics 0.7 174 0 11 o 1

Corporate venturing 0.75 3.83 0 ag 0 0

Al 0.72 169 0 16 0 1
Cloud 0.60 163 0 g 0 0
Big data 0.58 119 0 8 0 1
Machine learning 0.28 1.01 0 i 0 0
Internet of things 022 0.87 0 8 o o

MINANTUTUIIEAAMNTTU QAANTTY
awdfunsnissnuteyaianssugsgarouinig
N19NTHY AoasauazedamsunIng n1su3ng
mudIiy 910197 3 apiulFnsnenudeya
drulngarlilmaluladfidnatugs Ineditusing
mﬂﬁqmaméwﬁumﬂ lewn Digitization, Online,
way E-commerce luvnirfinisseanudeyaves
Aanssunsidaiideudiraazamiodunealulad
Aavtadugs 1y Jygrusedng (A) maiFeuives
1393 (Machine leamning) Using Widtureuthatios

M13197 4 aunsannesnyauditendinanasiu
nsiUaHedeya
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Aaus Beta t Sig.
Constant 2777 006
AMAUAININTIUNAINE 758 15. 76 000"
3
tn (szoznadaudidn -019 328 743
IPO)
In Eunindsay) 166 2457  .015%
bEEMEPIWIKITT] -048  -893 374
UUIEY
é‘ﬁsﬁaauwﬁauﬁanu 030 291 Naél
INTIHANDUNVIUAD .149 2.768  .006**
Aunind
arldlunsvienaznns 013 234 B16
Usuis
CapEX 022 426 671
Huan -D18  -339 735
Industry LndRT 022 400 .689
Industry 13U .143 1.451  .149
Industry @ag1mn1s .030 608 .544
Industry Ae&E314 079 1.519 131
Industry niweIns 066 956 341
R-square 0.784

0.763
36.639(.000%*)

Adj. R-square

F-value(sig.)

waneng: * Svddynaiafisedu 001, * 4

o o

HpdAgNszau 0.05

lun1sneaevanudgiulasldaunisanaee
nsiasieile st unuiniandsildluaunishis
Iy Multicollinearity Tagldnuen VIF fiuanni
10 lunsdlvesnisnaaevanufgiutledeiidmane
seaunITlaingdoya 9115197 4 WUA1nS
Walkedayafanssuadvialuedn vu1nvesianig
LazdnTIHanaULNUABAUNSNE AnSnalumisuin
AosrAuNSUnHetayananssuAITaveeIAnsly
UaqUu Iﬂauuammgmqaﬁmmxﬁu 0.01, 0.05,
waz 0.01 aruandy madsaudsluaunisaiunse
a%mmw‘w’umﬂ%Lwasﬁagamiméaumwﬁwqj

fvialnsouay 78.4

5. aAus1gNa
UNANUITEUL TN UseaIn tlUNISAN Y

1
o

izﬁumn“ﬂmwEJst’EJ;JuaLﬁ‘&J’JﬂUﬂﬁ]ﬂiiMﬂ’liLﬂﬁl‘c’Jumu
\inghdvia uaztladefidsnaresyiumslamedoya
Tagléngusognsnuisnitoglusede SET50 ves
nanandnnindurisuseinalne Faduuidnaun
Tngidafiannumdenasiivudldilunisuiudsuly
nsldmeluladAdvauiniign denanisAnwinudy
uitmlungusegsdnvallddidunisdsusioy
\i1gAavia (Digital Transformation) Wag 31891
Aanssudenanbidnamulansiulilusieau
UsydnTrosuish Tasuaunadamedeyatsdin
nsefudanssumsdaraldifuiuegeeiios
Tnsgnamnssuifinisssaudeyageandouinng
N14N1303U aamﬂé’aaﬁ’uﬂamgmaaﬁﬁlﬁwﬁu%n
gnavnssumsiulagionzsuians WWugsianisd
I§$unansznunniigaainnisiuasuulasuuy
Wasuvalaemaluladfdia (Digital Disruption)
aiidoyaniefiinuinldsunsmenuuniignay
"Lu’lfumv-ﬂuiaamwasuuqﬂ Tassiiusingunnitaaana
awulsnlawn Digitization, Online, Wag E-commerce
Tusutadefidinasiosziuilametoya
ANITUNNAITD Wun1silamedeyananssy
Airialuedin uemesians uasdaruameULILAD
Auning Wudateiifidviwalunaun wamsfnund
A0AARDINUNANITANYIYD Srinivasan & Chen
(2020) inuinAanssudinalusfnaiuisnedule
spuRvnssuAdvialutagiuld Jauansliifiuiins
Waswihwigaiaiduianssumioulouieni
dnwnizveamssndunuiideies Aansiflvuin
Tugidinsandufanssunsfdaianazdseiuvenis
Wawedoyaginit ogrdlsinumunanisdnwiilal
aonadadlutszifuenguasianisddlunisdnuni
padnsiifengtosTuurliuduiuionssudisa
uInnesdnsifiengannnitdadufianiadieaty
FoAUNUVDY Srinivasan & Chen (2020) ag14lsh
audndwalunisnud i o dymisada 4
duldldnsnuilldszeznaidaudnsvi IPO
\Wumudsunuorguesianisdsenaliazviousiyd
wissvesianisyiniang iesnnguionsuieh
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Tu SET50 waniifawalnguaziiun feduudiung
Usimazifiadinarandnnindifunanliuiy uwe
AT ReUSIldRodazsduRanIsInenuIY
u&7 dwalrdvisnavesiadedonalinsanusond
anneidoulunaiandnnindundunaiuiuusegng
1o de1991nn15@nunlulseimaanigominida
Uitmiidiengteslnginansyezinadausniai PO
ﬁ?mmf]w?ﬁwﬁmqﬁam%ﬁ Tngeadugsfauus
amimdnvidogsiaialmifiuuinnssugs

6. UaLaUDIUL
NaNIAUNUINNTITe Ui uS S nauaa
Tngfludszmelvesiniswasuriunissndunudng
Advaiiesuiiefunisivasuutasuuundndu lag
nsWdsuriuldiintuedsoiiiewasiiiusyau
anududunnnt YedidyReusinsyieusdndu
fifuwmdaaniseataiiduuduasiinuldiey
Tunsudetuluszdugadsliannsondnideents
Waswhuddadvals Sududyaraiitaauing

Y
'
S|

3
Wisurudnghdviaiialviesinsegsonuaviiulala
{16

duduaszdrdyedrsdsvesasansialiluyn

v
o LYY

USZLANLAZNNIZAU AIUUUIENUTODIANTAT 9|

q
o w

mslianuddguagiiunsiasusiiuingaia
Tnsmssifunsaedondullegisioios fedan
madamedeyavesuienlungusiedie wiulddain
Uitmaadlgshefiunndnsiunieaglugnainnssud
ArsfuazduuInislunsiasurudngaivad
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vosnsBsusiuiiunndistueenly dufuuday
03ANsTiFBaNsIAsURuLTNgRTTaTsdosAum
wumsfimnzaufuaues uenaniimsazdoans
mswasushusananlifuinasunienanalins
Wiodadnyyalifiuiuisviiuunliuiazedsen
wazfinnwamisalunisudedulussozon deas
dwafdonsinmduyuvesusevluswansiely
dwiumideluswian iiesanlasanside
fldngusognsanuisulungu SET50 Gausisiuau
NAUAIBE19AZLIEINBABNITIATITILAR D199
yuraiidniAulunazdanudululifazldasviou
Mwdiuviasansiasurutihgaavaludsemalne

Fetuluniifendselumslnguiogneifoug
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sUsvunsauliutinuasuinnssuninadenisandulataanns Meal Kit vasjuslaa
lugagnuinaInlug (New Normal) Tulwangammwuniuns

Lifestyle and Innovation affecting on Consumers’ Purchasing Decisions
for Meal Kit Food of Bangkok Citizens in New Normal Era

Usuu Jaylesdmil (Poramon Panyatairat)!

[ CY

Syt ysyee (Thanyanan Boonyoo)’

o

uNAnge

n9ifendsiiitnguisasdiiieAnueuduiudiddasadwesguuuunsdnduTinuasuinnssu
fifinasiomssinauladea s Meal Kit vosjuslnnlugaguiddislu (New Normal) luwangammumuag
Tnonguinegnaildluniside fe Nuﬂﬂﬂiuwummqmwwwmw%mmi Meal Kit F1uat 100 Au \r3esile
Adlumsidedunvuasunty aaaTlElunsIe fie nsdamsiediosas ads drudonuuinnsgu
LLaumiaLﬂi’lmammﬂmqaiwmEJI‘tJiLLﬂi@J ADANCO 2.2.1 #an1533ewui NUiIﬂﬂIUWUWﬂiQLV]WM%”IUﬂ‘i‘W
00113 Meal Kit faruduitusidalassaineiii suuuunisdniudin uinnssu wozaufimelaves
fuslnedidvinanismsaienisinauladevesiuilnafiduminiu 0.231, 0.261 way 0.433 AuEIRY danuguiuy
nsfdudinnasuinnssuiidvinanisdourensdnauladevesiuilaa Tnedaviafy 0.146 uay 0.203
pddu uenanisuuuumaiiiuiinuasuianssuiidvinamansaeauiiselavesiuslnadinwity
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Abstract

The purpose of this research was to study the structural relationship between lifestyle and
innovation affecting Meal Kit purchasing decisions of consumers in the New Normal era in Bangkok.
The sample consisted of 100 consumers in Bangkok who purchased Meal Kit. The questionnaire was
used as a research tool. The percentages, mean, standard deviation, and structural equation analysis
by ADANCO 2.2.1 were used to analyze the data. The results showed that consumers in the Bangkok
area who purchased Meal Kit had a structural correlation between lifestyle, innovation, and
consumer satisfaction, which directly influenced consumers' purchasing decisions were 0.231, 0.261,
and 0.433, respectively. Lifestyle and innovation had an indirect influence on consumers' purchasing
decisions by 0.146 and 0.203, respectively. In addition, lifestyle and innovation had a direct influence

on consumer satisfaction were 0.336 and 0.469, respectively.

Keywords: Lifestyle, Innovation, Consumer Purchasing Decision
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Guidelines on Learning Management for Basic Education Learners in The New Normal: A Case

Study of Private Schools in Pathum Thani Primary Educational Service Area Office 2

sl il (Wirote Muenthep)!

unAnge
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Abstract
The objectives of this research were to study 1) the condition of leaming management for leamers of
basic education in the new normal era and 2) the leaming management approach for leamers of basic education
in the new normal era. The samples used were 315 teachers of private schools under Pathum Thani Primary
Educational Service Area Office 2 for the academic year 2020. Data were collected using a questionnaire in the
form of Google Form. The statistics used for data analysis included frequency, percentage, mean, and standard
deviation.

The results of the research indicated that 1) the school used a policy to enhance leaming management
and committed leaming by using both classroom leaming and using online or offline systems that were in line
with the current situation in the new normal era. In addition, an assessment of the readiness of the educational
establishments before school starts was conducted, including the part of the school, parents, and leamers, and 2)
the guidelines for leaming management for learmers at the basic education level in the new normal era were at a
high level. Considering each part, it was found that the security system had the highest average level, followed by
terms of the formatting suitable for leamers was at the high level, and technology systems were the lowest

average level, respectively.

Keyword: Guidelines on Leaming Management for Leamers, The New Normal, Private Schools
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Guidelines for product development and marketing through information systems of Thai
Dessert Enterprise Group, Village No. 6, Khlong Kwai Subdistrict, Sam Khok District,

Pathum Thani Province.
939519550 §UNA (Ajcharawan Sujkird)*
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ANEARY: NSHALINEASI N13ABTIN TLUUANTALNA NGLIAMNAYUTY

Abstract

The research on product development and marketing guidelines through the information
system of Thai dessert enterprise group, Village No. 6, Khlong Kwai Subdistrict, Sam Khok District,
Pathum Thani Province, aims to study 1) the characteristics of community businesses and business
conditions, and 2) the development guidelines of products and marketing through information
systems. The purpose of this study is to study the characteristics of community enterprises.
Document research and in-depth interviews were used as the research instruments. The key
informants were 8 people of chairmen and members, 3 researchers and product development
experts, a village scholar, and 2 local residents. The results of the study found that Thai Dessert
Enterprise. The results of the study revealed that the Thai dessert community enterprise group has
been operating seriously. Running a business can develop a successful baking career for more than
20 years, which can help build careers and generate income for people in the community. As a

result, the well-being of the members of the enterprise group has improved. In addition, the business

L@ 3vIn1suinisgsia AngineInsinns unninendeseigilaseainsel lunsyususigudud

E-mail: Ajcharawan@vru.ac.th
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operation has developed packaging to suit the needs of the market, which looks more modemn.

Product development guidelines include appearance, product quality, identity, and brand. In terms

of marketing sguidelines through information systems, it consists of price, marketing promotion,

product, and distribution which affect the business development.

Keyword: Product Development, Marketing, Information Systems, community enterprise group
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Abstract
The study consisted of the following objectives: 1) to study the level of administrative
efficiency of the secretary’s office of the Department of Highways based on iddhip@da, 2) to study
the correlation between Iddhip@da and the administrative efficiency of the secretary’s office of the
Department of Highways, and 3) to study the guidelines for developing the administrative efficiency
of the secretary’s office of the Department of Highways based on Iddhip@da.
1. The study used a mixed-methods research approach, which the quantitative data collected

by employing questionnaires with a sample group of 147 people. The statistics used were frequency,
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percentage, mean, standard deviation (S.D.), and Pearson Correlation Coefficient. While the
qualitative data were obtained through in-depth interviews with 9 key informants. The data were
analyzed by a content analysis and synthesized by a descriptive method. The results of the research
were found as follows: 1) The level of administrative efficiency of the secretary’s office of the
Department of Highways based on /ddhip@da (the paths of accomplishment) is overall at a high
level. When each aspect is considered, it is discovered that all aspects of the level of administrative
efficiency of the secretary’s office of the Department of Highways are at a high level. 2) Iddhip@da
and the administrative efficiency of the secretary’s office in the Department of Highways are
positively correlated (R=0.766) in the same direction at a high level, with a statistical significance of
0.01. 3) The guidelines for developing the administrative efficiency of the secretary’s office of the
Department of Highways based on Iddhip@da are as follows: the administrators and personnel in the
organization should apply /ddhip@da to the operational plan and modify to stay consistent with
changes in society. In addition, personnel in the organization should be encouraged to have a
volunteer mind, to sacrifice, to operate as a team, and to seek knowledge in order to develop both
oneself and the work. All of this will allow the administration to be more efficient and effective, as

well as have personnel get along well with one another inside the organization.

Keywords: Administrative Efficiency, Organization Management, Iddhipada, Department of Highways
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Relationship between Service Quality Factors and the Decision to a Selection of the Parcel
Provider Delivery Service of Online Seller in Bangkok
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Abstract

This research aimed to investigate the relationship between factors of service quality and
online sellers' decision to use private transportation services in Bangkok. This research was
quantitative research in which a questionnaire was used as a tool to collect data. The sample group
used in this study consisted of 400 people, online selling entrepreneurs in Bangkok who used private
transportation services, using Multi-Stage Sampling. Before distributing the questionnaire to the
sample group, the screening questions will be asked to ensure that the sample group meets the
needs. The data collection was conducted using questionnaires as a data collection tool from

September-November 2021. The results were shown as follows:
The researcher conducted a statistical test using the Pearson product-moment correlation
coefficient and found that service quality factors, which consisted of concrete aspects,
trustworthiness, and quality assurance, correlated with the decision to use the private transport

services of online sellers in Bangkok with a significant level of .05, and the service quality factors,
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which consist of responsiveness and understanding of customers, correlated with the decision to use

private transport services in terms of awareness of needs, assessment of alternatives, decision-making

on services, and post-purchase feelings of online sellers in Bangkok at a significant level of .05.

Keywords: Service Quality, Purchasing Decision, Transportation, Online Seller, Service Decision
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Abstract

The objectives of this study were 1) to study the general characteristics of the target
population and the level of importance of factors contributing to modern leadership, 2) to develop a
modern leadership model by quantitative research using exploratory component analysis techniques,
corroborative component analysis, and structural equation model analysis, and 3) to examine the
practical suitability of modern leadership models created by qualitative research with in-depth
interview techniques. A mixed method was employed as a research methodology. The sample
consisted of 600 organizations for quantitative research and 3 experts in strategic business
administration for qualitative research. The results showed that 1) the general population
characteristics revealed that most logistics service organizations are medium-sized enterprises
(51.50%), operating in the form of land transport business (52.20%), establishing a business period 5
years-10 years (44.80%), annual income less than 100 million baht (69.20%), and establishments in
the Bangkok area (21.80%), the data on the level of importance of factors contributing to modem
leadership found that the majority of respondents were on average for factors contributing to
modern leadership as a whole in the high level (X= 3.529-3.670; SD=.543-.645). 2) The development
of the modern leadership style found that (1) the survey component analysis revealed that the three
components could describe all variables 55.659%, significantly at .05 (p-value<.05), (2) the results of
the confirmation component analysis found that the results of the structural validity verification of
the teaching-task component measurement model, the challenge-building component measurement
model, and the confidence-building component measurement model were structural consistent and
harmonious with the empirical data, and (3) the results of a straightness analysis of the structural
equation model of success in modern leadership development revealed that the Chi-square value
was 73.084, df=72 and p-value=.442>.050 index value RMSEA=.004<.080, CFI=1.000>.950 and
x° /df=1.015<2 which showed that the modern leadership development success model is
harmonious with the data. Empirical factor loading of observed variables for all latent variables was
positive and differed from zero at statistically significant levels. 05. It was also found that job
coaching, challenging, and ensuring direct, indirect, and collective influences on success in the
development of modern leadership, and 3) the results of an examination of the practical suitability
of the created model found that the 3 experts agreed that the modern leadership development
model in the Thai logistics service organization are accurate components, suitable for

implementation, and significantly useful.

Keywords: Modern Leadership Development Models, Business Organization, Thai Logistics Service

Organization
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The Effect of Marketing Mix and Technology Acceptance on Consumers' Purchasing Decisions
under Government Assistance Project, Nakhon Ratchasima Province
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Abstract

The purpose of this study was to study the marketing mix and technology acceptance that
affect consumers' purchasing decisions under the government assistance program of Nakhon
Ratchasima Province. The sample group in the research consisted of 369 consumers who have
purchased eligible products through the government assistance program of Nakhon Ratchasima. The
questionnaire was used as a research tool and the data were analyzed by descriptive statistics
consisting of frequency, percentage, mean, standard deviation, and inferential statistical analysis to
test hypotheses with multiple regression analysis.

The study found that a mix of marketing, product, and marketing campaigns, including
technology acceptance, perceived benefit, and perceived ease of use, positively influenced
consumers' purchasing decisions under the government assistance program of Nakhon Ratchasima

were statistically significant at 0.01 level.

Keywords: Marketing Mix, Technology Acceptance, Purchasing Decisions, Government Policy
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Abstract

The objectives of the research were 1) to study the attitude, barrier, motivation, and learning
achievement of undergraduate students in Tourism and Hotel, Rajabhat universities in western region
group, 2) to analyze the factors which are attitude, barrier, and motivation affecting online English
learning achievement of undergraduate students in Tourism and Hotel, Rajabhat universities in
western region group, and 3) to develop an empirical model of factors affecting online English
learning achievement of undergraduate students in Tourism and Hotel, Rajabhat universities in
western region group. The population used in the study were 350 undergraduate students in Tourism
and Hotel, Rajabhat universities in the western region who experienced an online English class.
A questionnaire was employed as a research tool. Descriptive statistics, Confirmative Component
Analysis (CFA), and Structural Equation Model Analysis (SEM) were used in the data analysis. The
results of the research were as follows: 1) To study attitudes, obstacles, motivations, and
achievements in learning English online, it was found that the sample group agreed with the attitude
component at a moderate level (X=2.63) (5.0.=0.61). In terms of obstacles were at a low level
(X=2.55) (5.D0.=0.64), alike in terms of motivation were at a low level (X=2.52) (5.D.=0.79), while
achievement component was rated at a moderate (X=2.68) (5.D.=0.80), 2) To analyze the influence
of variables are attitude, barrier, and motivation that affect the achievement of learning English
online. Independent variables were found to affect mediator variable and affect dependent variables
to confirm all hypothetical assumptions which are attitude and barrier affect motivation and affect
online learning achievement, and 3) To develop empirical models, the influence of variables that
affect online English learning achievement of undergraduate students in Tourism and Hotel, Rajabhat
universities in western region group. It was found that the model subjects created from the
literatures review were consistent with empirical data and met all the required criteria by Chi-
Square=86.815, df=72, Relative Chi-Square=1.206, p-value=.112, RMSEA=.024, RMR=.026, GFI=.969,
NFI=.963, TLI=.990, CFI=.993.

Keywords: Casual Factor, Online English Achievement, Tourism and Hotel Program
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(Confimatory Factor Analysis: CFA) a3 67 1f a4 0
wazdtAszRlunaaunislassasne (Structural
Equation Model Analysis: SEM) 1ag n1snadaau
wuudaesanuAgIuiudoyadelsedndeaiens
APz ResRUsznouLlsBudu (Confirmatory Factor
Analysis: CFA) tlansiaaeuauiiswmsavasluing
n1539 (Measurement Model) Tuusazoinusznau
WAZNITIATIZRLUAAALN1TIATIAS1S (Structural
Equation Model Analysis: SEM) Tun1svaaou
wuudIaes wazauufgiun1side Wunisiasie
adeiteanmg WnevinsinsieinUadeigaaniveg
vostladenelay ardoduladoainnsounuafa
warnnuiild ilensavaouin Teyaiildnsetu ns
afennudunusaungui visld lnen1siasien
Tuwnatelua (Amos Model) Liionsaaaouluing
aunAgILiEIde a¥198u (Model Evaluation) 1y
nsUsziilunaniugnaes vadluna lagussiiy
2 d2ufe 1) Uszlluaunaundurelunauyu
Toyaigelszdndluningiu (Overall Model Fit
Measure) wag 2) Usziliuaunaunduveswaansluy
druusznauiiddyvedluing (Component Fit
Measure) ImamiﬂisLﬁuiudauﬁazﬁﬂﬂ@msﬁ@um
Tuadoludie naeifldlunisnsaasulunaly
el weil

(1) Uszrdiuanunaunauvesluwng
futeyadaszindlunimsiy Aadadldlunis
Uszillumanunaunaulaun Aradflaauaas
(Chi-square Statistic) TnefvuaAAuAaAAGeY
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WUU# 1 (Type | Error) fisedu Weod1dyn1sada
0.05 (Bollen, 1989: 263)

(2) sflusuanalnunaunay (Fit
Index) Wusudfivsuanisnnunaundu vesdoya
Badszandiulumadidmuaiu taud duddienle
(Goodness of Fit Index: GFI) safiodienle (Adjust
Goodness of Fit Index: AGFl ) v fitoutonle
(Normal Fit Index: NF) wazavilotodle
(Incremental Fit Index: IFI) %dﬁmagjiswiw 0f91
LiAigendn 0.90 fodn Tumafianunaundudiy
Toyaidelszdny (Arbuckle, 1995: 529) TneAiign
Ind 1 geavdsvenitlumaiinnunaunduiudeyags
f18 (Bollen, 1989: 270) wasnsdinsedumlny
donndoasyuLisy (Comparative Fit Index: CFI)
zdfiAegsening 0 fe 1 Jefvil CAI Adlng 1
wansilnainuaenAdesiutoyailUsedng

(3) puilonsioutoadie (Root Mean
Square Error of Approximation: RMSEA) Wugail
UIUDNAMUNANNAUTDY LULABAUILNINABAIY
wUsUsausiuveslssransinealsiiaisinid 0.05
(Brown & Cudeek, 1993: 141-162) umliaasiiu
0.80 FaazduAiineazseousuld wardransouead
19 (RMSEA) §@a11du 0 waaednluinadiaiiy
AANNAUDY19LND39 (Exact Fit) (Arbuckle, 1995:
523)

@ fA1915108 815 (Root Mean
Square Residual: RMR) i{uswiifiinaAiadediui
WR01NNITIUSHUTIEUVUIATDIANULUTUTIULGY
AMULUTUTIUTINTENIN ALUTVRIUTZUINTAUNIT
Useiiiuan Fedadiasldlanidefuusdunnonun
\Jusu1msgu (Standard Variables) Insiialng
Audunuanalunaiinunaunduiuteyaids
Uszdnt (Bollen, 1989: 257-258)

(5) Adiuladu/Aen (CMIN/DF)
(Chisquare Statistic Comparing The Tested Model and
The Independent Model with The Saturated Model)
Juadldlunssuiisuanunaunduvediaa
fudeyauszdny FeanTiduleidu/ALen (CMIN/DF)
fidlng 1 wanalunainugenndeeiuTeay At
Usgdn

(6) UziUAMIUNANNAUYDINAGNS
Tudrudsznavfidrdgylulumaniends 210073
Uszdiuamunaunduvaslunalunwsiuwds aeid
A dIINTisesUssiiufe n1snTadeuNadns
Alflundazdruifianugndeazeduisliegis
anmauna Mansadeuiagyiilinauituead
ANuNaunauiuteayaalsedindetauwinsmielyl
Tuusay druvesauduiusszninednys Tu
nuASeTuiRT s iieesly 2 nguldun

(7) AANARIALARBULINTFIU
(Standard Error: SE) lagA1a21uAaIALA dou
wnsgruasiauiadn lunisiiaudndininy
aantadeudvuindnniolvg tu fansmwien
Amsfmesinddedfgyrill mnawamesi
floddy uansimanueainedouinnsgIuiiuun
1an wnAmisimeslaiiteddyuansindinaiu
AaaLAdauNInTgIuilvualug dedsvenlddn
wuudhaesdeldfine (usdnwal Asvde, 2542: 53)

3.4.3 anauiusnyguniaass (Square
Multiple Correlation: R2) w3eAduusyansnas
nensalvesinlsdunaiiA1egsening 0 e 1 lag
maﬁaﬁﬁmqa LARIIILUUT a8l AU TIE RS
(Validity) (Joreskog & Sorbom, 1993: 26) Wsian
adniiendosndniin uuusiassiuiimnuiioinse
Poadelafiusy@nsnin (weanwal I5udy, 2542: 59)
KAEAITNANTUIUUTIAIANUFUNUSIATIES 1T
WEUIEN15085U18ANURUSUTINVD I IMUS AT
fovay 40 dendelaindunadnifinuazoouiuls
(Saris & Strenkhorst, 1984: 282)

4. d@5Unan1sIY
4.1 Yeyainluineriugneunuusauny

Ianan1sneidoyainluvesgney
wuudaunl wua nguimegrsdulngilumeandgs
nNILNAYIY InglnAndalsnuiu 265 Au Andu
Soway 75.7 wnAv1e 1uU 85 AU Antluieoas
24.3 drilngifutdn@nududil ¢ $1uau 130 Ay
Adudesar 37.1 sevawundedudil 3 S1usu
108 Au Andudesaz 30.9 1WA 2 $1uau 62 Au

v
o

wartuUN 1 97u7U 50 Au Anudosay 17.7 way
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14.3 pruddu FnAnwdanuafdsdnuindngns
nsvieafisanaymslsusalusvinedesvinngu
manziuan dlugldaunsmivudugunsallunis
Seuiiesagafien S1uau 122 au Andusesay
34.9 sesaunAsldaunsnlnusiuiuasufiames
lindaduau 83 au Andudesay 23.7 gunsaliay
fndAnwltlunisizouseulatinnianfeyiladies
agufeITIuIu 243 au Andufewas 69.4 szdu
ASANBINUI U%tyzgm?mmﬁqm TIUIU 224 AY
Andusesay 6292 WnAnwsouniwidengw
soulatfueransdunlneuiniigndiuau 230 au
709a911RDN15 38U U193 917 neuay
seRdIuan 110 au Andudesay 65.7
4.2 wan1saaszidadeieanvg

n13fnerANadelavadaLayAldlu
\Deauunsguesnguiegnsamusonanlés
397 1

A151901 ARG uAe LagAtdiuleuu
UIRTFIUVRINGUAI0E19LINKIIT18 T
psAUsENaY

X S.D.  ulawa

asAvsENRUAUTIALAR 263 061  Uwmnaw
asfUsznouiruARMuAIILFEN 261 076  Uwnan
asfusznoUimUARMuAIIL 271 074 Uunan
asUsznauirmuARAuNgAnTY 260 074 ey
asAUsznaUiUgUasA 255 064 s
afUsznoufugUasinnely 262 068  Uunan
asfUsznoUMuUgUaTIANE RN 249 073 ey
29AUsZNRURUUIIRSla 252 079 ey
asfUsznaumuuseslanely 256 085 oy
asfUsznoufuuLssgilanisuen 248 089 ey
asdUszNEUAUNATNaVE 268 080 Uunan

911M13797 1 wudn ngudledieli
AUEIAYRODIAUTENOUATUTAUAR lUTEAUUIU
NA1e (X=2.63) (5.0.=0.61) BaAUsznoUmMuaUassn
lusgauteos (X=2.55) (5.D0.=0.64) 03AUTZNBUAIY
wsegelulusgdudes (X=2.52) (S.D.=0.79) uay
pefUsEnaudunadugniluseduliunans
(X=2.68) (5.0.=0.80)

Hadeieanamesinuad guassa fidwase
wsegelouazdenadonaduguinienisiiou
Mwdanguesulatlusieiviniwidengunauin

nesunIvienfiuasnslssusunasianndus
wuudraendsszdnddadeideannaiidinase
nadugnInien1sideuniuidinqueeulall
HANISITENUI1 N15ILATILHUUUIIADIAUNIS
lassasralaglusunsudusagunieads danewi
ATIEIUANIADNASDIUBILUUT BTN ALLAY
donAd oI Uty sEdny Ae Chi-Square=86.815,
df=72, Relative Chi-Square=1.206, p-value=.112,
RMSEA=.024, RMR=.026, GFI=969, NFI=963, TLI
=990, CFI=.993 GaruinausifiinvualiTeagulein
sUvuresladeideaunaiisidonadungninianis
Seunwsingwesulanlusiginnwmdingungy
Fpmeiunsiesiisauaznislsssuiiwanntud
ANunaunduduteyaidelsednyg ludiuvenis
vadovauufgIuaunsauanadunsslanimisig
Fruanail

M13°99 2 agunanisnaaeuanNAgulunTIdy
Namswmaauﬁuuﬁg‘m

aunfignuluniside aviova youTu/UGes

H1 WiruadlunisSeuniwdinguesula
Wutafoieavniidmaronadugdluns 0.315 gouy
Bounmwdinguesula

H2 siruaRlunisiseuniwdinguesulad
Wuladeidsanniidsnasiousagelalunis 0.412 youiu
Bounmwidinguesula

H3 guassalumsBeuniwdingueeulal
Wutladaidsamgiidenasiousagelalunis 0.566 youiy
Sounmwdinguesula

H4 guassalumsBeuniwdingueeulal
Wutadoideaumniidwadelusadugvins 0.433 RHEY
BSounwsinguesulal

H5 ussgdlalunsBeunudnguesulal
Wuladoideanmaiidwastionadugslunis 0.765 youiy
BSounwsinguesulal

NI 2 WU NAITVIAGEUALLAT L
nwuirladuesruseneunnimyeniuauufigiunsive
‘1/1ﬂeﬁa‘lmmmsaﬁﬂLauamamaagmwuﬁﬁmmﬁu
ogamnzanlifannd 2
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dimsds: shunlsdaing s

(Independent Vaniables) (Mediator Variables) (Dependent Vanables)

FrunilumSumndinguoalmi
woudin (A <0641}
o (A =0.751%) ooty (A <0669

- R (A -0.636%) 0 fousy B i (A =0.7319)
MR A 0635 - - iy :

| g : 0754

- unagalmet (A «0.563%) SE | - ftsmmndnogwni (A 0765

o | ~HNI00 05590 - wlvlwwﬂﬁwﬂmmmu (h-0723%)

™ - it i th =075

-ttty T (h =0.0d%)
a4 - ﬁn'iﬂmMuvmﬂmnw‘;uh (A =0.757%)

- iy (A =0.740%)
quarsaman (A <0781

Al 2: nansAnwdadeideaniaesvinuad
guassn fidsnasiousegdlauazdmarionaduny’
NMINsseuNTEdIngueeulatluseiv
Mwdangunguinmeiunsvioaisanaznng
153Uy
(Fian: Rl

5. aAUT1EHA

Mnuansieilddnuiluadsinuidaded
AnwnildniwadmaniunseuuuiAnilinuniy
asunsalihsiuinenaelud

5.1 viaupdlunisiseuniwisaingweosulaid
SviswasionadugvEvnan1sdsuntwndanguesulat
Feaenndesiiu afinn G3Ade (2561) Aldna1aliin
vieruad 13999la uagngAnssunisiou flnade
adugVIIINIsFeuinamSinguilenisdoans
lU Lazdenadeafiu uu113 WY LazAuy
(2559) AilsnanlFivimundddviswasswnndenis
Soun1w dwasienudisalunsiieuntviany
VDIISLY

5.2 viruadlunisiseuntwsingueaulaill
SvdnaseussgslalunsBounwsinguesulal 3
aenAdedny YiyA1d U1eY uazAue (2563) g
nanlihgasumsaiisimadfialiuagiSeulasns
Jan1siieunisasusdavainnatswaziiauls
Javienarsuseneunisaeulinuivauiuseiu
ANSVRINTEU WaLNYeuazeIARINSTD Y
putoslidinnuileaviguiniy ioadiussgdls
WuAfiSeu denadodduusu1id WUy wagaAue
(2559) ildinanlFinnsiasuaievimuaaialunis
Seun1wnatgiiensieuiieauesazdunis
afaseptlalunisiSeunwuanglviugieula

5.3 guasInfan1TieuN YISy uilaviona
#ou549419 Faaonndosru Dao Thi Hong uay Ha
Hoang Quoc (2021) #iléna113i1gUassadiu
Aunuiazn1sinddumesidauasnsiuduiug
medspudanadiounsapilavesiseu wazdenadaaiu
Hong-Thu Thi Nguyen (2021) ﬁiﬁﬂ&i’nﬁ’j’]qﬂaiiﬂﬁﬁ
dntnaasanuavdelauduiussrousegilanas
VirupRlun1sSeueaulal

5.4 derunuannnsIdedauinuinglase
Tun1siseuniwidinguesuladdssionisiioy
nwdinguesulad @aanndesdu Hong-Thu Thi
Nguyen (2021) #iléind121391guassaiiddnsna
gegauazdalinnuduiusdoussydlanasinuaily
nsi3suoaulatiduszdmanenadugvsmenisiseu
VDI

5.5 ussgdhalumaiSsunmudinguesuladl
fidvinadenadugninianisdouniuvidengue
ooulatl Taaenndeaiu afinn 5Ady (2561) ﬁléf
ﬂm’ﬂammuﬂm usegala uagnginssunaiou il
naroNadunYEIN TSN wsanguiitenis
Aoansaly uazaenAdeiul Wayan Suryasa (2017)
Alsinanliusegdalumaouinvdnguidunis
TutlidsnsSouiiiddnyiian nsifiuusagsled
wivsweinguinseudasdulsslenilunisiseul
AW kAN RANANLIALAETNYEN1¥ISINgY
iAfedunuanuamsideideshiuluaalmide
WrunfuazgUassaiidninasaussgdlalunisseu
awdanguesula uasddninadenadugns
NINssEuNWSIngueaulall

6. YolauaLuz
6.1 daiausuuzdmiunisiseadadaly

6.1.1 easiinisdosoanaaeuluinaiiu
nguiiegeduiiivediiniiesgunsal ta3edne
a0uil sruUTesfunsiFeu vewmninendonie
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yupaiiatuavinauiililnsvieafisuasnis

15905y
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Management Guidelines for the Promotion of Community Occupational Groups in
Bang Khayang Subdistrict, Mueang District, Pathum Thani Province.
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Abstract
The objectives of this paper were to focus on the current state of occupational groups. Create
management guidelines for promoting occupational groups in Bang Khayang Community, Muang
District, Pathum Thani Province. This is a qualitative research study. The 18 person sample group
included 6 community leaders, 5 professional group leaders, and 7 general informants. The majority

of the women in the study were housewives between the ages of 45 and 65. The findings revealed
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that most of the group members were middle aged women, work in a variety of occupations and
earn less on average. Members of a group want to be recognized as a professional organization,
desire to earn more money, and have a consistent income source from a second job. According to
research on the current state of the Bang Khayang Community Occupational Group, the wreath group
and the balsam group are two occupational groups that have continued to operate with community
leaders in leadership of the organization's operations. According to the group, the professional group
should be promoted, forming a eroup and establishing a specified working structure are both
required. Members of the group lack of technology skills, managerial production, and marketing
abilities. The group's products lack uniqueness, design, and development of new products, as well as
lack of various distribution channels.

Guidelines for the management of occupational promotion for the community were being
developed by researchers, community leaders, and group members. The upstream activities are
resource procurement by bringing local medicinal raw materials to add value. Activities in the
midstream are the design and development of new products. The downstream activities are to
enhance technology knowledge skills for community members and develop distribution channels. In
addition, supporting activities are to enhance knowledge on the establishment, operation of
professional groups, business administration, production, sales, marketing and to enhance knowledge
of the concept of Sufficiency Economy Philosophy, which will lead to the learning process of running
a business, creating a business organization in the community, generating income and strengthening
the community. The results of the study are beneficial to community occupational groups and
government sectors that support them in improving the quality of life and uplifting the economy of
the community. Capable of implementing projects to meet the needs of community
occupational groups. As a result, they will be able to continue into a self-sufficient community that

will be able to grow in a sustainable.

Keywords: Management, Promotion of Occupation, Community Occupational Groups
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Audit Account Quality Affects Business Success
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Abstract

The study on “Audit quality that affects business success” aims to: 1) study the skills of
accountants on the quality of financial reports, and 2) study the quality of audit work that affects the
success of business operations. The results showed that most of the auditors are female, aged
between 30-35 years old. Most of them hold a bachelor's degree or equivalent and have no more
than 5 years of experience in auditing financial reports, as well as receiving 1- 2 training sessions.
The findings revealed that 1) Accountants' skills on financial reporting quality were found that
Professional Ethics skills were at the most practical level, followed by Intellectual skills were at the
very practical level, and Interpersonal skills were at a very practical level. For professional
knowledge, it was found that Accounting was at the most practical level, followed by Information
Technology and General Knowledge were at the very practical level, and 2) opinions about the
overall audit quality were at a high level, considering each aspect, it was found that the environment
was at the highest level, followed by the auditor's experience and the auditor's skills. The research
also reflects the importance of the code of ethics of accountants and their potential as a

qualification that should be able to be recognized in a business audit.

Keywords: Audit Quality, Account, Business Operation
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Abstract

The objectives of this research were 1) to build a brand of pesticide-free agricultural products
and 2) to assess the consumer's satisfaction with the brand of pesticide-free agricultural products
which were produced from the pesticide-free agricultural group, Yang Yong Subdistrict, Phetchaburi
Province. The mixed method was used in this research. The participatory action method was used to
examine and gather their opinions to build the brand including 26 participants from the community.
Questionnaires were distributed to 400 customers in Phetchaburi province to collect data and a
focus group was used to evaluate the branding. Descriptive statistics and content analysis were used
to analyze the data.

The results showed that the community had a great potential to produce pesticide-free, as
well as organic, produce and varieties of community food products. The community agreed to build
the brand for their products as “Phetch Yangyong”. The brand could be used in terms of community
commercial benefits and increase sustainable income. Yang na or Gurjan tree was used as an identity
logo of the brand. The main colors used to represent the brand were brown for the tree, green for
the leaves, and red for the fruits. The colors could send a message to the customers about food
safety and the source of the products. The results of the overall consumer satisfaction assessment of
the agricultural safety brand were at the highest level, i.e., beautiful, distinctive, and attractive,
followed by uniqueness, differentiation, and clear meaning respectively. The evaluation results also

showed that the brand logo was suitable to represent the identity of community products.

Keyword: Branding, Pesticide-Free Produces and Food Products, Pesticide-Free Agricultural

Community Group, Phetchaburi Province
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An Effect Caused by the Outbreak of Coronavirus (COVID-19)
and the Survival Strategies of Food & Beverage Business.
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Abstract

The outbreak of Coronavirus (COVID-19) which has been prolonged for more than 2 years has
extensively affected food & beverage business. The business had to be closed for a period of time
due to the government measures although the restriction has been loosened and food delivery has
been allowed. There has been a strongly affected on this kind of business though. The
entrepreneurs, consequently, must plan their new competitive strategy in order to fit into the
situation. The purposes of this article were to investigate the effect on food & beverage business
caused by Coronavirus, and to examine the survival strategy employed by food & beverage business

in order to survive in this severe situation. The value expansion rate of full-service restaurants during
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the same period of time was compared and found a little higher or 0.7% today than that of last year.
However, the value expansion rate of limited-service restaurants and street food has increased to
2.4% and 2.0%, respectively. These two kinds of service were small in size so they could easily adapt
themselves better than those large in size. The survival strategies recommended for food & beverage
business entrepreneurs included compact size; mobility to reach the target group; flexibility should
be combined; cost leadership strategy or cost focus strategy were also suggested in order to reduce

an overall cost and change to an appropriate operation.

Keyword: Effect, Survival Strategies, Food and Beverage Business, Outbreak of Coronavirus (COVID-19)
Situation
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Non Fungible Token (NFT) unswédadnaadesula
Non Fungible Token (NFT): Digital Assets Make Money

#3ns Bunaus (Siriporn Inthason)
ae a@qu?ﬂ (Sawita Yousukkee)?
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' a ]

wazyaraTill yauruvesduningUssnniie Wuduninddlidulaslulanddva iudunsndaaviaidifiesdu
Fen ldansnsavhdvednaentd delilimsdnaenluduatiurenasiiog fiemiafeusindu NFT annsode
veldimdloutunindaudu q uslifisuuuuidudeds dulneu NFT AFeuldiiulauniiuansnumdudmes
KU MsBewy NFT avanumsnasaasuradeulynnsuanuae iemstoneldnnsenis fdumsdense
vhgInssuRusEULTiEenitudenivu uazanunseilndadvialiinesdunm Fale was minazay vieudiusay
fauy Wandugwmildumsardunindiutunld Tnensadauszaumsal bl q lumsvinianssy awnse
asamelfnnmsadiadessm vievdidudiulidenm weshuliiumuimfavs uwanudduiumnenn St
Hlugyuiues uavasiuwes da NFT K dloussfneensovnganssuiuldlaenss Toveranulfernsdassann
fuuilanduwesidefiannsaifiamauanudsutuldheliidonimeszesmuasnaifisdisiot s umesidn
Famsteneazvhein Cryptocurrency Wallet ﬁu’aé]'qLﬁuwmﬁaﬂimﬂuﬂﬁamwﬁﬂﬂﬂaﬂﬁ%ﬁa

o

Ardndey: NFT udenisu aalanelsud Gunindnava

Abstract

The purpose of this article is to discuss NFT, a digital asset that can directly generate income for artists
and guests. The highlight of this asset class is a unique asset in the digital world which is a one-of-a-kind digital
asset and cannot be duplicated or copied. Even if the original is copied but there is only one real manuscript.
NFT can be traded like any other asset but it does not have a tangible form. NFT tokens are comparable to
title deeds to show ownership of the artwork. NFT trading will be able to monitor the movement of the
exchange or every transaction. In which the purchase of a man is made through a system called “Blockchain”
which can take digital files such as photos, videos, music, collectible cards, or even art to be a part of creating
assets by creating new experiences in doing activities, earning money from creating stories, making a story of the
product, and applying to the arts and a lot of games. Also, it is used by YouTubers and Streamers. NFT allows
direct transactions for buyers and sellers. There are freer to trade your portfolio via the intemet where
exchanges can be made easily without distance and time limitations as long as you have an interet network.

Trading will be made through Cryptocurrency Wallet which is a new way to invest in the digital world.

Keyword: NFT, Blockchain, Cryptocurrency, Digital Assets
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Non-Fungible Token (NFT) 1 uinaluladd
Antulmiluudenisu (Blockchain) fildsuemuiien
NFT Wusnasgiulnauvesdimesisen (Ethereum)
Falmneieusnusazimfuiedyyio Tnaus
arlmduauisntevisldedadasedaoyani
ﬁwwumsﬁuwammmq AN @ wAane [udu
NFT ¥rensedulviinadiuidvinvesnan I
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lan (Wang, et al., 2021) NFT {Judunsndnadviad
nstevsesulal lunsdensldanaiuiis lne
azilmsiinswaneluuudygnudenu Tud 2021
gaurhlanldlinnuaulose NFT 1usgreun 3
yoAv18 NFT 89 6.1 a1Us180193970 4.7 a7 NFT
Fausudl 23 9.6.2017 f9 27 w2021 Fadumsde
98U Ethereum wag WAX Block chains Wudulug
(Nadini, et al., 2021)

Tnaluldeuiiunau U 2564 Jack Dorsey
Qﬂ'aé?a Twitter ¥1N15UTEYaVINIALINVDIHIO
H1W NFT seyaA1ndy 2.9 a1umsegy w3e Beeple
IiinnsUseyanmAaUzifidedn EVERYDAY: THE
FIRST 5000 DAYS 1af1n1 2,000 §1uu Favh
nsvedieTudl 12 funau 2564 ilinszua NFT
IFsuanufsusazfuiiaulaanauilanduede
1nn vielulsemalnedaliute 14 Tosdals veamn
fudien Metaverse lng13uN1918AINONVD
Fiowmaztowne 89 NFT iumnsumaluladiimas
wustulagiu dufumstereuarasansuiaUs
Faazdaairafulifunguuanasiia q NFT azdl
sUwuumileuriulnaee (Bitcoin) vi3e Binesiiey
(Ethereum) Tae NFT 9l aduiidedlalanunsa
gle Hunilounisiensosaudns lng NFT ¢
nswasutunlinanedumieg $endinduns
Minting w3a1funisihdusuiuuusyuuudeniay
(Blockchain) 3sazanunsavildiiuunannosuues
NFT %1 Opensea, binance kagdu 9 Jnduaui

aulafiagiiung idenaruiiiearaunietluug
sofieviilaely Wedonundadoaniugie
AsesdnsAluive Ay uddvANS Sy
voagiHanuAuLsn wazluusemalnenseua NFT
Mdanuss Taglumadainisadiangy NFT 19301
NFT Marketplace Thailand U a #2621 oifi oy
g 2564 Fatlagiuflanndnnin 60,000 A uaz
5ﬂﬂ§jmuﬁaﬁa NFT and Crypto Art Thailand flaun@inlu
A1 170,000 Ay Feazidulenaliatululnedsl
nanuNaRaUy s B envunanivazan Snvisaeadng
yarmFeuiudinRulfidueee
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NFT fiegluguuuusing o Adaduidoinisuazidui
aulavasauvialan vilinmsvhgsfanienisuszney
Aamsiidaiulnneisuduifsatesdenldfuany
auladuiiey waraunsoadeseld neliinils
Snvia NFT udnuildlonaluaniunisaleain-19 7
a1u130a 19N sRuliiunquAalunie
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2. Lﬁaﬂ']
2.1 NFT

NFT 8811210 Non-Fungible Token 19u
Fo138nv09 Cryptocurrency Useeannia 1Ju
sunsndnavadiiiiostuiorlulan lianunsayie
wieAnaents Aeldn1sAnaenlluafuatUYB9R39
%ﬁagl,ﬁawﬁalﬁw,vhfu Wi ufavy lawmuly
LU VvBATEY UIBLag (Ante, 2021) d@rulniAu
NFT Al umiloulaun euansarnududives
aunsng lawnsaUdsuudadls

Unmved (Bitcoin) svuvanaliufinea il
wihedu BTC way 1 BTC asiiminfumnlungiu
Juegiusnswaniudsuresudasssinaily
JnAoen (Satoshi Nakamoto, 2551)
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adUlPeLsL (Cryptocurmency) Wuanaiuil
gniinsa Hanesmssshviauuaensie Jesiulilviau
Lﬁﬁﬂlﬂ&jmﬁmﬁuwuu (Narayanan, el al., 2016) lnedl
mshgsnssuuszUUGnitudenou lasudenisu
Wuianssuiifidnenmasnsnsniibinagsnafises
oyeRaTiany (Beck and Muller-Bloch, 2017)

wesEeu (Ethereurn) 130 ETH 1 uTevuos
130918 Bimes AelmiAuanaliufdvia Aluy
wnannesuudenwu dmsviheuuuweundieduwuy
nszany Funin DApps Feazlignaunalaglasusius
WAL WA AN TaA T uNSA 8RB Smart
Contract filfeutussnwinewfiames (Ferretti and
D’Angelo, 2019)
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ansansvaeudeyald Lidnsunsnuenuang
fianu (Ahram, el al, 2017)
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sandu 3 gavan leun (Melanie Swan, 2015) Ay
swazBundanieluil 1) Blockchain 1.0 Hugausn
dmfumaluladuienwulugailifuiFouisatu
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anldlulusunsy (Application) fing 9 Tnaitiulyd
B3oans3udundn wu naslewidu (Currency
Transfer) N1510UREUTENI19UIENA (Remittance)
wasruUN13I1eRdulugULuuAdTia (Digital Payment
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welulagudeniu lldgndrinegluiinisnistu
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ddresnsinuvesuden

ANALANK198Y NFT AU Cryptocurrency
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1. NFT Wuduningifienanduondnual
Taianusair NFT vielniauduumawmild s1sain
Fuase 9 viersUlmaefisudfiidu Fungble Token
fo sy luanaFudulifanuuandisiy
annsoldde-ne uandsuumudulduun Tny NFT
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Ialnauvosn ity aztolnauduanliunu
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gualdle wiarunsarasulmaesisud Tl du
Anaalun1singsnssy viaehlude-ve wandeu
Fui THunuduanlududldsousnisisutise
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3. Fesdo-v1e NFT wuutdumniaewintdy
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vusruuudeniey finstevisuussuuuseniuy
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a¥19%uny wenuwesesidetule ansdeueney
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1. NFT Auqen1sAayds (Art)

wil NFT azfigaiilinanngunalulad
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#519855AKURTBY8 Kevin McCoy 119U18RaU
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lngfigalutlagiuderiuled Opensea
2. NFT fu29n13aun3 (Music)

NAuAITaRIINanizeIinT Kings of
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o
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\Wuneuawesitiendnuallanisusineiuly eidu
anansailunseaslussuuls l:::i

fegnsan NFT uwdwesiSesudenuuy |r 1 L
(Ante, 2021) Aifnsadreseld Seaelui

(1) CryptoPunks Wadile 17 Tqueu
2021 fimeaidndu CryptoPunks 7i53us3uld 10,000
S19N1TUUDIMBSISHUUADNLTY NINA 8879
CryptoPunk #1190 Ssueldlusan 1.4 druweglu AWl 3 §2887907M CryptoKitty #57
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@) Axie Infinity dn 938 eAsTanse
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AW 1 a8 CryptoPunk #1190
(#A17: Ante, 2021)
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LAND, digital U®3 metaverse Favrelalusian
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AN 4 FIDYNNERILAE
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'
=
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ounalwang §ov1s uazsruTINHALAUE
Ad%a f08191%U NFT Five Eyes v1alusian
$185k Tutfloungen1Au 2021 Fanmn

AR 2 §9E9 Estate #4186
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il 5 §eg1an1w NFT Five Eyes
(f11: Ante, 2021)



208 | Journal of Management Science Review Vol. 24 No. 1 (January-April 2022)

INA8E19 5 NA9U NFT Uudwmesisuu
vaenudnedu Yliduisanuiulnvesmain NFT
¥ 2564 Husghauin daiUsunanisdovoriu
Sruaunin neldiinnisadeseld WaRenssud
a¥19a936 warnaiiutuvessiuugaulalu NFT
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© opensea

Notable Drops

A 6 Suled Opensea
(w": opensea, 2564)
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. I3 @ & o 1 a
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Fodueszaulanlaadnemasu NFT ART Wiuiules

v

il A® Michael Kagan

Woe¢ bobﬂl‘.ll WNiee

A it 7 Sules nifty Gateway
(31: nifty Gateway, 2564)
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Buy & sell Crypto in minutes
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2 8 Viuled binance.com
(M1111: binance.com, 2564)
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app/ \Juduladsindrenin NFT ART fidadulve
$iniud wszdifaulnevaevinulddnmiienany
NFT ART simuduleil Vuled foundation.app 2%l
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Trending auctions

GhliIn Chongaing Momewar enrichod Re-Digitalization of Naw York Studio
with death

m‘wﬁ 9 Aulwd foundation
(#1u1: foundation, 2564)
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New and Notable Art

i 11 Fuled async
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=001
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it 12 Suled mintable
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Abstract

The purpose of this article is to describe the 20-year National Strategy (2018-2037) on human
resource development and capacity building, general knowledge about coronavirus disease 2019
(COVID-19), online teaching management, and the knowledge of Google Classroom which are used as
a guideline for online teaching and learning through the Google Classroom program during the
coronavirus disease 2019 (COVID-19). According to the 20-year National Strategy (2018-2037) on
human resource development and capacity building, it focuses on solving human resource
development problems, strengthening, and enhancing human advancement. By developing a
learning system that responds to changes in the 21st century, a new learning arrangement is
designed to flourish learners to be able to anticipate the learning structure that is continuously
applicable to themselves. During the epidemic situation of coronavirus disease 2019 (COVID-19),

there is still a need to establish and strengthen human resource capacity because of the essential on
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the development of the nation, which people is the power that drives the nation forward. Therefore,
there must be an online teaching and learning management that uses technology to be as a tool for
distance learning and Web-based learning, where Google Classroom is an alternative for solving these
problems during the epidemic situation. Additionally, Google Classroom can effectively be a medium
for communication between teachers and students in conducting online teaching and learning during
the epidemic situation of Corona 2019 (COVID-19).

Keyword: Online Teaching, Google Classroom, Coronavirus Disease 2019
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Digital Marketing and Wellness Tourism for the Elderly
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Abstract

Academic article on “digital marketing and wellness tourism for the elderly” aims to focus on
the importance of digital marketing and wellness tourism for the elderly to find suitable marketing
strategies for business in Thailand. From the past to the present, the number of tourists has
continued to expand, including the forecast of the global tourism situation by 2030, that the number
of world tourists will increase to 1,809 million. Among the aforementioned numbers, there has been
an increasing number of Wellness tourism among the elderly. It is also found that among the elderly,
social media exposure becomes more and more part of their daily lives. Therefore, the objective of
this article was to present concepts related to digital marketing and health tourism among the
elderly, which were a review of literature, research, articles, and news that were meaningful and
important. It was revealed that digital marketing influences strategy, innovation, and organizational

performance.

Keyword: Digital marketing, Wellness tourism, the elderly
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GLOBAL WELLNESS ECONOMY:

$4.5 Trillion Market

Wellness
Tourism

$639b $1,083b

Physical
Activity
$828b

AW 2 The Global Wellness Economy: Looking
Beyond COVID, 2021
(#111: Global Wellness Institute, 2021)
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JRIRIN AD NRUUSNTALATUAVAINAIUNEAN
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gun M (Wellness Tourism) 7iviselé 638 Wudnu
Aaaaniansy (Global Wellness Institute, 2018)
1.3 anudrAgvasnisvisaiiendsguainde
iseghausEmalng
dmiudszindalngaingnsmanivifisses
20 U (.61.2560-2579) Y0INTENTIATITNAY T
MsauIsTUUAUAINTiTuaTe TUszansaw
A daruldruiuannsansiadounarlindu 1
Tu 3 vaae@eludn 20 U 41amti a1esguialinis
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AUGNANNGUAINUIUIYIR 10 T (W.A1.2560-2569)
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3) AUdTIYIN1ININISUNNE (Academic) Uay
4) wanfaeiqunn (Product) FeUszinalned
dnenmlunisliuinislunn 9 Usziiu Jadulena
dwiuuszmdlnglunsfiay Kaunsvieadionds
gunoneUauBIEANFDINNTIBINAIA LAz
a$eswldonnisveniien Fudunisatuayy
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WannuazduasugUseneunsiiluluiieniafiendiu
nsfianuusznaunsiuguamaaunn iy
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wisdufunisieadisr fugunimuazeunsioves
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United Nations World Tourism Organization (UNWTO)
Iihnsesgiunliunadulavesinvoadedlu
ouAAIUTaT W.A.2573 (A./.2030) F98198997n
deyalusfinuazdagiuuiaianisaldavuay
waliiuvesdnuinviesiion dnan daaindeya
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1. n1siulavesdiuautinveiienas
Wulatusgnadaiiies Tnsiadeuszanalos 43 &y
AU Uil 0.A.2573 (A.M.2030) Fanradnlud w.a.

2563 qgiltnvisungteguseun 1.4 Wuduau U
./, 2553-2563 azlagtaasuseunnd 4.2 % #al
wagluln.e.2573 agfisnuiutnvieaden fa Wuanu
AY

A15797 1 nldunisiiulavesinviaanen

nsmnnnsal (Projections)

h9 a5
Foyaasa (Actual) mi ms
iula o iula
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(Fuau) du

2553
2553 2563 2573
-2563

Tan 9402 1360 - - - - 411
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LQL%ULLatLLU%Wﬂ 204 355 57 217 535 4.2 13.7

ahiﬁﬂ'\ 149.7 199 29 159 248 22 74

LLBW%TW 50.3 85 54 53 134 4.6 82

mxi‘uaaﬂﬂa’]«l 60.9 101 52 65 149 4 41.1

(‘17111?: The United Nations World Tourism Organization
(UNWTO) Tourism Towards 2030, 2564)
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2.1 NUNIUITIUNTIY
2.1.1 Wellness Tourism
AN91AAANUDS Wellness Tourism
Tuglifanumneutueunasdaoy uieiisfld
191 Health Tourism wa18de n1sneaiiondia
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o 10 nd1Pneuiivszimaanigowinilnaou
NYAtansTzae Ty 138011 Anti-Aging Aaunile
Angannsfamei awnsadadunislaauis
\wadld Aansuusiisaiauiuy Regenerative
Medicine @1115008A3RaRUFNTIU (Genetic) 191
Tneilomaluladnsunndfnniitugsgaiaug
a1dyIdenistiavnmadingusn lalduanism
g1y uiRen1sQuaRLetliia AenanAuA weud
vdusenidanie lileon meviliilaunmifing
snaaReraAnSYas Wellness

du1mau Wellness vo9Usgina
woasdu lana13iinisasiialug wellness lu
sefugelddu Fosendenyuadidnyoguatenan
Bududr 1Fnvesauidu aruiuinvoude
gun mvesies nslidnenmiidegiievmun
ANNMTINVDINU N15IHUTNT Wellness Services
Fadumssnnsanuazanlunslingyuamarils
$e9u uazvildity uflsensusuinisliins
Wellness Services wuseonidu 4 amunan fe Au
p1nsLilequnm Funseenmdanie FunsHeu
Aane uazduinusssunazn ity viosduiiie
AUNN

a A o a ' t2
N13194N 2‘UE]‘L!ﬂ’J‘U']ﬂ’]iG]’N‘Ui%jLVI?TLLaSﬂ'WisL‘VT
ANNUIEUVDY Wellness Tourism

U7l 1 (UNIAL-SIEY 2565) | 227

dn3unis @)

AMNNN18UBY Wellness Tourism
(M3viaiigBaguan)

Dimon (2017)
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a = = &
Aanssuisuaulaiegua/fluyaunm
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HANTENUNAUABAYUATNYDIAULDITIEIN
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AiudInUsedniu

WTO (2016)

nsvisaiienluuvassssumALasuvas
Fausssuilensindoutas3ouiitns
Snwguannmelalauanumanindu
WAZEUYSEA TN

Global wellness
Institute (2014)

MSAUNLENsUNITILaaLESy
AU INIARE T

Kesar and
Rimac (2011)

unsiduneanndsemaiinuesinin
agoanludisemedunazliuiniseu
avunm (Medical Tourist) L‘ﬁa@ua
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(2010) NndaivhliAnanumndainnisld
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Wl

Global wellness
Institute (2019)
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AU1N18YBY Wellness Tourism
(M 591298 ATIGVAIN)
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Huddmaifignitanitu Taverasunisrhands
A wifin13U3uUsRae38nsdne q ileliiAn
Usgavsasing o finni sesnfunisandudsll
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2. UselevuluiBairsegia (Economic
Benefits) Msvioaifioandaquamiugigeeng Judsiil
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3. msldanusuazanuaunsalunisusnig
(Knowledge and Service capability) lusifiuesnis
T¥armsauanunsalunisuinisiigndes nasi
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AsURIY AgvhliAnanuiisnelaauiiluguseiivla
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é’qﬁ?u miwauﬁmtﬁaqﬁumwﬁ (Wellness
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guamanysaudwsausaanisadeluiu sauds
NANTINUTLLAVNOUAAE LU N15DBNAIEINIE N1
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Uinsiilequnindosnsasunasludaesiiogunm
AUYHUNIN %38 Destination Spa Erfurt Cooper
and Cooper (2009: 4) Fa51uunn1sNeLiie s
mmwmmm vveLlness ﬂa”lt’JLiJ‘u Health &
Wellness Spa Tourism fidnneuiisaaiuisasu
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LWUUWNUTIR (Lifestyle Choice) N15UDIAUAIY
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arufanssuaUluuasius/dmseu laun
awuﬁﬂLLi/ﬂfﬂwsau (Thermalize Balneology) iile
NISHBUARIEANANATEA NITNUYIINAIURY
U189 (Recovery from Illness) N1SWAHBULA Y
Jdunu1ng (Leisure and Recreation) d1% 5 U
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FUAN AD 1) NINNHOUKALARIBLATER 2) N15NDY
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Imports from developing countries (CBI) Useinda
wisofuaud seydn dnvieuiisnglssnsliainy
aulalunsvieaiisndaguainlunguuszinaiaLde
nqutinvieaienglsudeidunaraviouiisndsqunin
dusudy 9 vaslan JadRnsneaudn 39% veengu
nan wellness tourism LHunguiinvieaifieaglsy
wag 50% vesinviouflendegunimeyniglaudany
auhmi‘viaaLﬁau%ﬂqmmwﬁlﬁumi@LLaﬁﬁuvjmﬂ
n1elu n58 Inner Wellness (spiritual, Mental
emotional wellness) TagUsgtnaa sy Inner
wellness tourism wasnguiinvieaifieaylsy Ao
Usenelne wag Useinaduide (Yalifan1duide
wagannggeenglne, 2562)

nsiiulnvesnisvieniienda
guanvadlan damvnunandade 3 Usenns laua

1) wutuseiunarsialaniing
VYIBA LAY mwa"l,mwanﬁuusmﬂunauu‘iwmmmﬂm
fumsidduilemsvieaiionnniu



230 | Journal of Management Science Review Vol. 24 No. 1 (January-April 2022)
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