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Abstract

This research aimed to 1) develop processed banana package and logo from local identity of
Wiset Chai Chan District, Ang Thong Province and 2) investigate customers’ satisfaction toward the
processed banana package in Wiset Chai Chan District, Ang Thong Province. The researchers got a
field trip to retrieve information about the history, background, and the foundation of Thai herb
conservation and processed agricultural products group in Wiset Chai Chan District, Ang Thong
Province. The package and logo were designed according the results from the field trip to reflect
local identity. Customers’ satisfaction was investigated by using questionnaire. The subjects were 400
customers who visited the processed banana group and were selected by using convenience
sampling method. Data were analyzed by using statistical analyses consisting of percentage, mean,
and standard deviation.

The results showed that most of the informants were female (69%), aging 20 — 30 years old
(67%), having bachelor degree (88%), working as business owner/seller (43%), and having income for
20,001-30,000 baht per month (44%). Overall customers’ satisfaction toward the processed banana
package and logo was in the highest satisfaction level (X = 4.49). Considering each aspect, the most
satisfied aspects were channel of distribution (X = 4.58), marketing promotion (X = 4.50), and product

and package (X = 4.47), respectively.
Keyword: development of Packaging and Branding Design, processed banana, satisfaction
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Abstract

The objectives of this research are as follows: 1) to study the quality of life of the elderly and
the development of social welfare for the elderly of Chaiyaphum Province Local Administrative
Organization, 2) to study the influence of welfare management on the quality of life of the elderly in
Chaiyaphum Province, and 3) to study guidelines for social welfare management for the elderly of
the local government organization in Chaiyaphum Province. Mixed method research, qualitative and
quantitative method, were used to answer the objectives. In quantitative method, the sample
consisted of 400 people, while qualitative method, 115 people were interviewed. The statistics used
to analyze the data were mean, standard deviation, and multiple regression analysis using
hierarchical variable selection methods. Data were analyzed by inductive conclusions. For qualitative
method, group interview is used in this research and analyzed by Induction and content analysis.

The result revealed that

Overall, the level of quality of life of the elderly and social welfare for the elderly in
Chaiyaphum Province were found to be at a moderate level in terms of Health, Recreation, Social
Security, Employment and Income Maintenance, Social Services, and Housing, respectively.

In general, the level of social welfare factors for the elderly of the local administrative
organizations in Chaiyaphum Province was discovered to be at a moderate level in descending order
as follows: physical, mental, social relationships, and environment, respectively.

The significance weight of each factor variable affecting the factors of social welfare for the

elderly of the local administrative organizations in Chaiyaphum Province in all aspects found that the
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environment aspect (X,) had a predictive coefficient in the raw score (b) was .286, respectively, and

the coefficients of predictive variables were in the standard (B) score of .362, respectively.

The recommendation of this research are as follows: having weekly physical check-up,
regular exercise together, providing emergency services to all villages, equipment for additional
allowances and transportation to the hospital. As well as providing suitable exercise equipment to
loosen the lines for elderly, organizing exercise activities every Sunday with the staff to observe and
practice, providing living allowance for the elderly, training the elderly mentally to exchange ideas to
increase the mental health, organizing recreational seminars to meet and build relationship, training
the elderly's money accounts for continuous mental care, and organizing activities in nature
excursions. In addition, groups should be organized to generate income that are beneficial to the
community together, organize environmental activities and provide useful jobs among the
community groups, increase jobs and increase income, get rid of standardized sanitary waste, collect
Basketry profession together to help maintain the environment in the household, and set up a

committee to develop the community environment.

Keyword: Social Welfare, Elderly, Local Administrative Organizations, Development
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Abstract

This research study aims 1) to study the cognition of the implementation of administrative roles
and duties for the provision of public services among personnel in local administrative organizations in
Mueang Pathum Thani District, Pathum Thani Province 2) to investigate the factors affecting the level of
opinion about the role of the government in the provision of public services among personnel in local
administrative organizations in the area of Mueang Pathum Thani District, Pathum Thani Province, and 3) to
present guidelines for developing the implementation of administrative roles and duties in the provision of
public services among personnel in local administrative organizations in Mueang Pathum Thani District,
Pathum Thani Province. The study examined the provision of public services in four aspects: 1) the issuing of
rules/ regulations 2) the issuing of administrative orders 3) the making of administrative contracts, and 4) the
administrative practices which were Mixed Methods Research (MMR). The quantitative research used 3
population groups: 1) local administrators 2) local council members and 3) local government officials and
employees, using a stratified random sample which calculated a total sample of 248 people. As for the
qualitative research, 6 people were selected by a specific sampling as key informants for an in-depth
interview. The results of the research were summarized as follows.

The results of the research were as follows

1. Cognition in the fulfil of administrative services for the preparation of personnel in the local
administrative organization in Mueang Pathum Thani area Pathum Thani Province found that the overall
level was very low, and then classified by aspects, it was found that the aspect of issuing rules/regulations
had the highest average, followed by administrative orders and administrative contracts. The aspect with the
least mean is in terms of administrative practices, respectively

2. Factors affecting the opinion level regarding the roles and duties of the administration in the
provision of public services of personnel in the local administrative organization in Mueang Pathum Thani
District, Pathum Thani Province revealed that the overall were at a moderate level, the categorized by
aspect, it was found that the issuing of administrative orders had the highest average, followed by
administrative contracts and administrative practices, while the aspect with the least mean is the issuing of

rules/regulations , respectively.

Keywords: Administrative Duties, The Public Services, The Local Government Organization
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Abstract

This research aims to study the factors, influencing management accounting information
system and supporting the decision of meat processing products cluster in Ubon Ratchathani
province. 400 users were asked to answer the questionnaires and then data were analyzed by
frequency, percentage, mean, standard deviation and multiple linear regression. The research findings
found 3 factors that significantly influence the management of accounting information system and
the supportive of decision making were: 1) entrepreneurial decision-making, 2) account information
management, and 3) information system security. To assess the satisfaction of entrepreneurs with the
accounting information system and decision-making for meat processing product, a sample of 20
users was ask for questionnaire and the descriptive statistics were used to analyzed the data. The
results revealed that the overall satisfaction with the use of accounting information systems and
decision support was at a high level, which can be implemented as an information to support

decision making for business.

Keyword:  Development, Accounting Information System, Decision Support, Meat Processing

Products Cluster.

'
v

JUNsUUNAY : 10 J1IPu 2564

'
o

TuAlyunAm : 19 NOWNINL 2564

= o =

Tunimeusumsaiuiunaw : 1 dguieu 2564

1. Unin

1.1 anuduanuazanudigesauide
Tagtunemaesygiasunanaluladdl
nsdsullategresiaiinielinisud siunig

a

g3Rafigs ssAnsavwIninuasuialugfosd
nsUsusielvarunsaogsenls Tasisuinien
wialwlagansauwmealnlg wildidunagnsvesesdns
feludrunisuinisdanisluesdng nsudsdu
M3ifiTome Mensmane uazsnumsldteyaiile
Hwatvayulunisdndula
FoyannsiuiarUndsedieviliians
NIIUNANITANTUIIU FIUENNITRULAZAIY

JuAessia Ingazisuannsiuningen1sme 9

ﬁLﬁﬂ‘ﬁuIUH”liﬁ’]Lﬁuﬁjﬁﬁ] WU NTaU S185uLaY
sedreiiduvesionts Wusu doyaainnistiudin
FUN1TH9 9) AAnTuazindaridusionunis
N33 W wuna surilsvieyu susesusiedie
Jusiu

nslawaluladansaumealunisdnvindey
telifaznn Ussndane annnugsenuazedou
n1sdmiudeyanie 9 Wulvegrelisyuu awisa
Bongteualdiuiifidesnts THnausumsutedunma
nseanle wagldteyanianistunas Yaydlunis

ATIVFUAINYBITIAY aFramnlusela andunu

v
aAVLyd Y

Alga1elunisdndrsdrdnaudyale Snneds



o

NIATINGINTIANISUTTIAI U7 23 adud 1 Wns1a - Squieu 2564) | 45

duasulyinisringsnssunasnisusnisiuees
duszneunisiluluegresiniil adesi uaziia
UszAnSam duszdinadiiianensinuniasugia
vosUsemaluninsiu azvrelisgutaaunse
Aasgvkaganulunisiinuglsmionn
fuszneunsldnssdennudeants ieifiudnenm
VNNTHARNLALNITAN
Ua90ugnavnssuudsguenisann
dodnidamtnguasnusiil wu nyve nuides
Tdnson wmudlass sulufaiwinsamnfuuudan

Wurewhinfiasatiodeswesdiminguasivsid

=

Wesndngsuisianiy lasualtivaulasin
fnvioafieanazUszvrvuiiiiun1suniidenia
guas1951dl wazdonduluiluvesdin siale
gna1mnIsneIn1TuUszuatniiodnidanta
guasIuell Hunumddyseiasugianasdenuues
Jmindusgrann lnsguddauaduenamnssuniai
7 nsudaadugaamnssy Snthilguanasuinveu
gaansslluaiiuiidminnieee fusenidoanie
mauas 2 leduiuingnamnssunusglennisan
Lﬁaﬁmiﬁqui’mquaimﬁwﬁ \Hugpavinssuitannse
afunelivasiunumdAysowrsugialaesinves
Jamiauazvosdseina uidalduuwimlunisimn
odedafudidaiu Fadunisrunguludnvas
U99Ad LM 03 (Industrial Cluster Development)
Faduuuamnaziadesiiendgranislunisfaun
dngnmlunisudsturesgrannnssuulssUeIms
nniffednifminguasesi Wansasufledy
ﬂizLl,amiLU?ﬁJuLLUaaﬁLﬁﬂ%ﬂuUismﬂmmﬁ:@ﬁa
ondounazarursnifulaldosiededu fedl
(@uééua’%mqmmmsumﬂﬁ 7, 2560, Vulas)
Yauuszan 2560 ladiiunisdegenngy
qmamniiuL.migﬂmmimﬂLﬁaé’mﬁw%quaﬁ%mﬁ
T 3 Tnetsutszanas 2560 TafuAnzEUIMIgIA9

WagN15INNTT uiNInendessdgavasvsil iun

Uinwantiunu leanumidderimi Wusha evisenans
msfaungugmamnss Welfiduuumslumsin
Aanssuimnnguaaavngsy YliAansimunau
N1SHAR N1TUINITNITTANIT N1TAAIN NITHAUA
A uTanssuganid vd naswalun
AUsEAUY (CDA ) iMsusmsdan1sngalgnaningsy
fiduudanntu Bamsdesles fnmsuanwdeutoya
Pmansing o nMelunguamndnuagngugamns sy
9 Tupimewdeniu
Jaymuazavasselunisaniiuianssuves
ﬂ&juqmamﬂﬁuLLﬂigUmmimmﬁaé’mi Fanin
guasws il Tudi 3 meldlasenisadianasiamn
Ww3BYnekanIsTINNguanamnssulugULuy
AdamasUIUUTEII 2560 a1unsaasulamuas
guassalunsaliufanssudmasion1sHauIssuY
asaumamansadlasarelul 1) AUsznaunsll
fluguanuidiumalulaBarsaumaunninaiy
dsmalinistuindoungudediitresliudenly was
2) gszneunsfimusesnsiadesiiesnumalulad

INY o W

AUETEUNALALTaINRATLRUNULANGNIY

FetufingitoTafienuaulalunisinuiies
MsNALNsTUUAsANANIINsUgRiitensuimns
Innsuaratuayun1sindulaveingunanineiys
E‘Um‘miamLﬁaé’mﬁw%quaiwmﬁ WlousIIN
Jaymwazgdassalunisanfiufanssuvengy
lngszuuau1saduiing1en19A1 WEAINANIT
dufluaulugunuussausng q Mdledng wu
FIBNUTETUTETY wazsrenududaings iudu
Famsduahiannsmiluiesziuasussandlilu
wihgunIeuIvniiisadewmieldeudeyad
Aerfuguszneunisiiiedstlewlunislunig
Andulasioly

1.2 ngUszasAvaIn1sive

a '

1.2.1 Wwadnw1dadenidnsnananis

o

USNI5INNITIEUVANSTAULNANNISU T Y

o



46 | Journal of Management Science Review Vol. 23 No. 1 (January - June 2021)

nsaduayunisindulavesngundndueiulsgy
ownsnniledn ifminguasvsnd

122 1lo WM UITEUVAITAUN AN
nstydiiionisuinisinnisuazatuayunis
dndulavesngundndasivisglonsanidedn’
Jmninguasvsndl

1.3 99ULIAYBINTITY

vouwaienifieodnuiateiiianswasio
NNFUIMNIINNITIZUUANTAUMNANINITUYTUAZNT
atuayun sdndulavengundninanulszuemis
nnilednifminguasvsiil dunduuaniia
ARINITVDITTUVAITAUNANINTUY TuasnIs
atfuayunsdndule ietelvigldnuiideyalunis
atfuayulunisdndulonisgsia Weglugluuud
wazan 1wy adindelunafidmundu (Judu
szuvasAUMANIINs TR ingnoenuuUdessesiy
51891ULBN15UINITIANT WU 51891UNNTUE

v

FreNsAUAALYED 5185V S1831e WHudu
Uszrnsfildlunsinendadefifidvswan

NFUIMTIANITIZUVATAUNANNNITU Y TUAZ NS

afuayunsindulavengindndueinUszuemsnn

v ¢ [ =

Hodnidmringuasiesil IiuA anuysznounistu
WA INgUaTIvsIHI UL 53,006 wii (Fineu
anRAwien®, 2561, LIulos)
nqusegsiildlunsdnuiladeniiaving
FOMIUINTINNITTZUUANTAUWAINITUTUAZNS
alvayumsindulavesnquadnineiuUssUemsan
dodnidmiaguassnil Tiun fusznaunsluis
Jwinguasionisiuan 400 uns lnalumsideds
AN MIUATIAYRINGNA B 19LAAUIUANG AT
MSAMIUIUIANGLA 19819703 Yamane’s 715241
Peniu 95% (Yamane Taro, 1973)
dmiunguiegwililuns@nwianuie
welasaszuvansaumanian1ssydiienisuinig

Jamsuazatiuayunsindulavesngundndneiusy

owmsnniledn ifainguasesiidulusznoumsd
granalingidnTIungy 31U 20 selagldnsaunu
naal (Focus Group) ((uddaaiugnanynssuniai 7,
2561)

wsedlonldlunisiiusiurindeyanside

a

AT LTun153Touuunay (Mixed Method) Al#

v
o

JoyanuBeUTuim (Quantitative) uagidaAmnIn
(Qualitative) hagaiun1sidelasUszynd
NILUIUNITIBUUULEIUTM (Participatory Action
Research) tiiol#iAnAanssuni1sidiusiuves
HUsEnaums

afaldluns3de o 1) Tinsesideyaids
N370UU1 (Descriptive Statistics) arldnsmananud
(Frequency) A5 e8az ANadsuwazdiuid sauy
UINTFIU WA 2) N1TTATIERADALTIDYUIY
(Inferential Statistics) 9¢l¥nN15AwEiannaenyAm
(Multiple Regressions)

1.4 NTBULUIAALUNITITY

Anwrtladeiifisnsnadeniswmuissuy

ANTAUNANINITUYT WUt uneuns

9 -

Wanszuy Weligldaulassuvansaunanianis

o o

Uyneativayunsdnduls antulsediuany

o

fanelavosyldau

TR R

DN sy
mafadls

| i T

AN 1 NTDUBNANIUNNTIFE



o

NIATINGINTIANITUTTIAI U7 23 adud 1 Wns1a - Squieu 2564) | 47

2. WUIRANgE]
wuAaganUNIsItasaumaluaeins

sia wang Ueassa uazdyllimg (2560) na11n

<N

' 1%

93ANTAN 9 Aoasansaumailomnuandn 2
Usens Mun deldansaumalumsudamuazidie
aannsadnaulaliegnedussansamannd sty ns
T saumaTivnzay AsUiiu wazUiuse
asauwmasg vasiaueifiolfasaumadugnie
iualy anusalUldlunsunlalymvesesdnsled
wagfjuimsannsoliasaumaiulunisdaaulald
o aliUszavsnwiilesdnsaislugaavaneld Sy
dsddylulangsiatiagiiu

WU2R AR IR UNTLUIUATW M UITZUY
A98UmMANNINISUYY Romney and Steinbart (2006)
1And1771199533 0991 TR A UNTZTUUA TAULIN A
N19n150QYT (The System Development Life Cycle)
Uszneudetuneu 8 sustu fte 1) n1s3dusyuy iy
FuneunIsFumTASINISTessEUUNLTI DI S AN
wazfiansminiadendiiiniududiuiniiaa

'3

2) MsivuaingUszasd gliindeansesls weagle

onuuuszuUlvusIaingUsrasdauiglisdeanis
3) NSAMUARILABINTT NITTAIUTIVTINAIY
ADeIAN 9 MNFLTU (User’s Requirement) wioly
lumsWauiseuy 4) N13953380UANNYNA DS
Jisgiitesuuntapnuazulsaudesnseondu
ngu welilunsimuaveuliiuasaumaiaz
WA 5) Avusua sisnvesteyatiazindnszuy
6) ivuan1sviavesy Amuaianmsdwedeys
Tuszuu 7) Moy ayndi welvamsaun
Tayavinnielunienivuenasfinsidiseuy
8) myannieyadsoanilelianunsairdeyasonain
seuu ielilunsddulanausy mugu vieldlunis

Aazilgmnang 9

wurRAREIRUsTUUASEUMANIINTT YT
Tumsmsdadszuuansaunagnianlfidueiosdely
N59ALaz AU TIBUNIINTRUETENI S2UU
158U AN 1IN15U QY % (Accounting Information
System) Tnau asaudsail (2563) laliauvuny fe
meUssgndldansaumatuszuudyTvesesdng Fudl
wiiddey IWuA sumadieya Useana uavansauwme
v ondwsglddesns Tneusnléidu 3 du Ao ssuu
ansEuInA Laznsued

uwurAARaRuszuUatuayunsiadula
333uns 3TTnAY (2560) landndwuiAnuag
AMUVIIEYRITEUUATUAYUNSAndulalag Stair and
Reynolds Ao szuufiwarudwiloldatuayu
nsinduladiniunisuddynianizidos
lnvgnysuneide nisindulasgrefivszdninag
Tneiduleteaazsilyimsafuayuosdnisindanins 4
Tigndes uagnadfiwwiIAnves Turban et al. lalv
PYYNESE VAT UAUMIRRAUlaT sEuvasaume
vuituguvesnsldireufiaes Fuimafununu
LU (models) uagdayaiindaefu oufdamn
Aslassadrauazambiflassaini Jafnaseuagy
msdnaulavesly

Faulun908NUUUTFUUANTAUNAYIINTG
Joytuagsyuvativayumsindulassusenouniessuy

A99 Y1MTT U959 USzanana Lasnadws

¥
' P

TAKA SYUUVNE SEUVTD SYUURUAIAIUE BLAE YUY

Toy Tnedaanunsosensesmuiioldlunmsanuiugsia
Miigameransindula
ad o a a o
3. 2AUUNITIAY
Anwdadeniidninadanisuimsdanig
sruvarsaunanian1sUyduasnisaduayunis

andulavesngundndneiuussuemisainilodad

Jminguas¥snil e muAAINABINITVDITEUY



48 | Journal of Management Science Review Vol. 23 No. 1 (January - June 2021)

asauman1in1stayduasnisatvayunisandula
LAEWAIUITZUUAITAUWMAN NS0 TUaznIs
atuayunaiadula 398 6 dunou il msfinvuas
FWTWUBYA MTUATIEVToYA N1TEDNKUUTZUUNU
nglY Data Flow Diagrams N15eaniuugIudayauay
lnssasisvesgudeya (E-R Diagrams) N1508ALUY
dainsafuyldeu (User Interface) wazn1smagey
TUsunsy

NTIATIZVAUABINITVDITTUY UagNIs
ponbUUTUNUAINUTUN (Context Diagram) Tun1s
25UEMITUNLI AL BN VRITBYALAYTINVBITEUY

FHINTNT 2

S

doyandiilafudy

P
sandann
Ausunsgoaulad

[ dongedlo . ningli

e r——

rwasbianmdgEy
e natEnTA Y

Guedayagitnount

TwasBwdsyE U@

sy

doyadquasin rnasBnedayadguasiuy

soyarafurudis useu awneber T sy

AW 2 BHUNINUTUN (Context Diagram)

deafiodldnisWauiszuu 1oun
Codelgniter WumlsuisadmSuimuniules ne
TUsunsu PHP uax JavaScript wagszuugudeyald
MySQL

A8n1snaasuszuulduuy Black box
Testing Tngtirdeyaiildainnissrvsiudium
NAAoUAUIEUU wadUTuUTAbeszuulingaiu
Arwdesns ntniszuululvingusosng Sy

20 AY FeEUsznaun1sHanduaiulszueInisann

Wednludwminguasyenil Nenaadasiiisiungy
7NAABILYIIUTTUU LAzl uhuugauauUseiiuaing
fanela Tunsldanussuu
= A Al a o
LA389iaN YN

va o

v & A A <
N’J‘\]EJIEULL‘U'UaEJ‘Uﬂ’HJL‘UULﬂilelEJI‘Llﬂ’]iLﬂ‘U

U

a '

SFIWMSANWIUIFLNLBNTNARDNITUSHITIANTS

d o

igUUﬁWiaULVIﬂVI’NﬂﬂiﬁJEUGULLa%ﬂ'ﬁﬁU‘UﬁH‘Uﬂ'ﬁ

o

v a

fadulaveandunandausiuUsguommsnnidedns
Jufaguaroed §idveonuuy wadu 3 mou el
poufl 1 wan1shnsizsideyaiiluves
HRBuLUUaUY
nouil 2 Namﬁmwﬁ%@;ﬂaLﬁmﬁ’uﬂﬁ]é’fa
fifisninadenisusnisianisseuvasauma
nensUgBnagnisatvayunisdndulavengy
WA fausiuUsslosniedn fminguasvsni
newfl 3 Yalauouusladefiisvdnadenis
UNI3IANITIZUUANTAUMNANIINITU Y TUazNIT
atvayunsindulavesnguninduaiuusgueims
MnidedaiTminguasusid
dmsunisAnwianuiswelalunisldau
szuv {3delduvvasunmfueiesiiolunisify
swmwﬁauﬂaLﬁamaauﬂszﬁw%mwmaﬁwu
ansauna (QANeY JuAs uazf3IsI 21ans, 2558)
ladnaueisnisnageulsz@ndainvesssuu
ansaune iSendn Blackbox Testing LuudaUnI
wuatdu 4 dqu laun 1) wuuusziliussuy
ATUAIINEILITAYIIUATINIUAIINADINTT
2) wuuUszdiussuudmuntiniissuu 3) wuulseiiu
FZUUAIUNITITNIUTZUU 4) wWUUUTEIEuTEuUaIY
auvasadevesszuu tngldmaudinanasedu
ANUAALTAUADUTEANTAINA1TVN9IUVRITE UL
wvadlu 5 sedu il szuuiivszansnmluseiui
110 sruudUszdnsainluszdud szuudl
Uszansanluszauneld ssuulivssdnsainlu

sesutioy wazseuulufiusednsaw



o

NIATINGINTIANSUTTIAY TN 23 adud 1 wnsau - Sguiew 2564) | 49

AFYMNTIVFDUANNINYVBIATIH D TNVD Y

q

e

a a '

nsAnwdadefianinasenisuimsianisszuy
asaunAnnsUdwasnsatvayunisandula
suaﬁﬂfj:uNﬁmﬁm%uﬂigﬂmmﬂmijaé’mié’wi’m
9ua319571 Tnn19m19aeuAILLTiBInTIv09
wuvasuauneutilUldasa (n=30) uazdeyailiy
1193931nan uYsEnaUNSIuTminguas1vsiil
(n=400) WsilFruvsynifiadutszanineai
¥99A59UUA (Cronbach’s Alpha) 11An31 0.7
(Nunnally, 1994)

Wiusrusudaya

fRdeldnsifiusivsudeyansinwilade
Afidnsnadonisuinisdanisssuvaisaumna
yanstyBuasnsativayunisiadula Tnsasiiudl
wINKUUABUNAURUTUITNTeUAAINTluAnY
U5gnouns $1uau 400 AU anunsaufiulifedy
U 400 Ya dmTunisAnwindnudianelaly
nstdnussuulaswanuuuasunuiugusenaunis
wanAusiuusgUemisanidedniludinta
guas1sndl fionaadasdisiungunaassddanu
FYUUTIUIU 20 AU

NANISENSIAUALTIUTINTONA

v

'
Saa a '

HaN1TIATeideyatadenidninasiants
UINIIIANITIZUUANTAUMNANIINITU Y TUAZNIT
atdvayunisdndulavenquudnduanuusgueonms

NnLlledniTminguasysnil

A19197 1 wan15iAsendeyanilivesinauy

bUUdEaUNU
Hoyanluvasgeu . y
U tRELH
wuudaaUaIu
LA
LWAYIE 153 38.30
LNAINEY 247 61.80

374 400 100.00

Hoyariluvesgnou . N
U Souaz
WU
a1y
#ni 30 T 90 2250
30-40 Y 99 24.80
41-50% 130 32.50
51-601 18 4.50
61 Buly 63 15.80
324 400 100.00
01U
lan 40 10.00
ausd 360 90.00
kiet! 400 100.00
sEAUNIANEN
mniUEaees 173 43.30
YSygmsviserfisuwin 154 38.50
Yyl 59 14.80
ganUTain 14 3.50
kiet! 400 100.00
nAadnaiulsgunanvasianis
mﬁmﬁm%msgmmﬁam 180 45.00
mamﬁm%‘umgﬂmmﬁaﬂm 100 25.00
wanfusulszUanield 100 25.00
windmeinUszuanidodnd
20 5.00
NELa
924 400 100.00

9397 1w fuszneunis daulvig iy
wAnd e (Segag 61.80) 01851319 41 - 50 U
($owaz 32.50) fanruninausa (Fouaz 90.00)
fnsfnwieglusziuaniuiygnsidudnilng
(Segay 43.30) HARA M UUTIUNGNVRIAINT

dulnedusdndariuusguandeny (Gevas 45.00)



50 | Journal of Management Science Review Vol. 23 No. 1 (January - June 2021)

a '

A157199 2 Y998 PianSnanan1susmIsInnIssEuy

asaunannsUdwaznsatvayunisandula

@

YBINFUHAN AU UTTU TN AR ITm TR

a
gUAINYSIU
Uadeifidnsnadensuimsinnisssuuansaume ¥ SD. s
sumsinaulavesusznaunis 385 102 wm
mumsinmsteyatad 421 051 wniin
fumsmunusaySnyimmaenduvesteya 456 045  wniidn

kXLl 420 050 an

NM197497 2 nudn Yededidaniwadents
UINIITANITIZUUANTAUNANIINITU Y TUAZNIT
atuayunsindulavendunindaaiuusgueims
nidlednidminguasasiiamsauoglussduinn

( X=4.20) wafiansaundusieaiu Ineiseeansu

AnadeanuInlunitdes s A1uN1TAIUANLAY
Inwraulaendevesdoyn A1un1sInNIsTeYa

1%

Joy¥ Anunnsindulavesusznaunis muasu

A13199 3 Anady drudeavuninsgrudadend

a a '

BNTNARDNITUINITIANITIEUUAITAUNANIINIS

) o @ @ 4

Uyuaznisadvayunisdndulavengundnde

£

wisglomnsnnilednidminguasvsil

funismuauuasitvIaNuUaeadsresdeya ¥ SD. mau

1. dodansssuumsnisdiiedoyavesionsiamsdudu 457 054 wndig
ifuntousiiy

2. seuviigaiimumsiildon lensiwuntadfldou ae5 052 wniian
uazsviasiny

3. fudngumsansasuiilelianunsafinnumdngums 455 050 wniian
Uuiinsenisiaufisnisinivieya Su - 1o vesfianas

¢, fsyvumsasseseumstiudindoya W wniliiddoyedl  ag0 058 wnian
higndesasiifermumedyanfousanslifldidume

wiiee

o 454 045 annilga

a '

INA15199 3 nudn Jadenddndwanenis

a

UINsiannssruuasauman1ansiydnay
n1satvayuni1sindulavesnguudnduaiulsgy
gmsnniledniTminguasivsiiaunisaiuny

wazSnwaulasndevestoyaninsiueglusedu

y1nan (X= 4.54) eaRarsundusiede

TagiFosdrduaadsanuinlumies fe szuy
Aaadmunsidnlda Inenisimuadaydnldanu
wagsianiu dndngiunisnseaeuiiielvanunse
AANIUNANFIUNTITTUTNTIEN1TA1AUAINTTAIN

‘ﬁa%a $U - 91898373015 ATLUUNIIATIVEOUNIT

Yty muERy

A15197 4 nan1siasigiauduiuslaeldnig
ATIENNITAAN0ELTINY (Multiple Regression
Analysis) lilennaasupuduiusvestadeid
ANENAFDNITUTNITIANITTEUVATAUNANIINAS
UngBuazmsaduayunisdndulavesngunindom

wsglomnsnnilednidminguasiusil

Hasuiidsvsnasie Unstandardized Sig. VIF
AFUIMNTIANS Coefficients
FTUUATAUNANG B
Unyd

constant 3.449 0.000
funsdndulaves -0.107 0.000 1.247
usgnaunis
funsdan1svesya -0.159 0.000 1.535
Ty
FIUNITAIUANUAY -0.150 0.000 1.406
Snwanuvasnse
AGNGHT)

1NAIS99 4 WUIT @UNISARAD N1SUSUITIANIS
STUVATAUMAVNSU TN saumAN NS U wazng

advayunisandula = 3.449 - 0.107* (Aun1S

v a

andulavewuszneuns - 0.159% (Fun1sianisves
yatyy®) - 0.150* (AIUNITAIUANLAETNYIAIY

Unaandevastaya) N9 3 Auidnsnananisuing

) o

vﬂﬂﬂﬁﬁ%UUﬂﬂﬁﬂumﬂ‘lﬂ’Nﬂﬂﬁﬁ’fy]%LLaSﬂﬂﬁﬂUUﬁHUﬂﬂﬁ

andulavesngundndugiuussvomisainiliednd

@ [ a

Jiminguas1vsiil Ae Arunisandulaves

HUsznaun1s Aunsdan1steyalad uaza1unis



'
o

Uit 23 atufl 1 @ns1A - lquiey 2564) | 51

4

5AITINYINITIANTTUSIFY

AuAuLazinwIAulasndevestoya agiell Qs E— -
Tudeny # =
o 5 o [ I el <.
WNANLAIINNITWRAIUITIUY STUUAITAULNA m B
a1t Tuaznisatvanunisdndulavengy > —
¥ @ o )
HanduIuUsIUBmsINilednidminguasivsiil .. = -
AN 2 wun
= o
A 5 szuuTieiy
&0a
@ il
@® Dashboard @&m JO—— g g»ﬂ,n.
@ o
= Samsooios = e
> o w2 (=) ] <. |
.
[ O seSU-s1wNY il & ot v srovad 10n 2000 2 n 22
[
“v Janmisaun ~
200 Wn
“v shgou v~
AN 2 duywen A 6 sTUUTIEEY
@&'ﬁ‘ﬂ e st e yuben - - @&'\'H Suaroteah AR £ a cossna «
j - - =
o T & Pr—
= sucho 3 1 1 2563 o 0 24 . 263
e 64000 B 20000 & 44000 B
L]
A 3 dIynTIU (Dashboard) AWl 7 szuuasUesu-ede
@3@’53 T et et 2 - . @%‘ﬁ% - .

AN 4 STUUIRNISBLABS

a
AINN 8 F18ULBAVEY



52 | Journal of Management Science Review Vol. 23 No. 1 (January - June 2021)

SWUAUFORED

v v v v vl oa B

2NN 9 SIPNUAUAALNRD

Nanlaann1sUseiiuaufianalanisly
Y @ 1 a a é‘j
USTUURAAAAULN UseanSainlagsiuge 4
anu aglusgduinin FadunisBuduinssuud
WA UITUNILAIU150MUTINTAUABINITHAY
ilulgleasa

A13197 5 Han1sAsIgideyaniuianelaves
HUsEnaUNSAesEUUATAUmMANIINT Uy Tuasn1s
atuayunsindulavenguninduaiuusgueims

Niladnidwminguasivenil

UszifiuUseans nMwNs1ineIu

SD.  shu
YDITTUU

unsvaulansInuaIy 3.58 0.49 110

#DIN15
FUNITYINUUBITTUU 3.77 0.53 4N
funsldnuresTUU 374 062 W
fumUUaRNET09TTUY 3.86 054  wn
374 3.74 0.55 41N

311015197 5 WU audianelavessyuy
asaumnAnnsUdwasnsatvayunisandula
Tuarnsanegluszduuin Wefiensansiediy
ﬁﬂawuﬁﬂwaiaagiuszﬁUM']ﬂﬂg& 4 ¢ lnet3eeasu
Anadsarnunlumies fe anufanelasiuainy
UaanAgua9szuuAuianelan1un1svinaue
sguU AuAanelanuAsIEuTesEUU wagau

M3YUlARTIRUANUADINTS

3. #3UNan1sIY
TunsiteFesiidslflauessuuarsaumne
mansdiienisuinsdanisuazatiuayunis
dndulaveangunaniusiussuemsnnidedns
Jminguaswsill iruszuuivled awnsaldau
MuLAesReLiames wazindesiladeanswnm 1wy
Tnsdwyi v3e Tablet Wudu eazaandenisldam
pranniIueIeteBunediin Fessuuansauma
nensTyTiflenisuinisdanisuazaivayuy
nsfnaulatu Ysgnausie nmsandudn szuu
P(FAN1509LAD%) TTUUAUAIAIAGY Lazszuulnd
lnganansawIeuiisudeyaluedniulagiu uans
ogluguuuuvesniss nywl tielvidnvesianis
aunsansvaaunsalveaiumlieg1sansy
NNTHNSTUVAITAUNANIINITT YT
iionsuimsdanisuaratuayunisdndulaves
nqundnSausinUsslemisanidednitnta
guaT¥enll neaedldiuasatungunindueiulssy
mmimﬂLﬁaﬁmiﬁfwi’mquaiwmﬁ 33U 20 AY
wavmaUkUUABUDIuTayanIuianelaved
MsWaLsEUUA AU ST Biten1susms
Insuaratuayun1sandulavengunaninmuys
sUomsnniiedn idminguasivsidl agulddn
ANUAINlaf1UNITIIUlARTINILANADINIS
(Function Requirement Test) Iumwmuagﬂuixﬁu
170 ANNRINElaFIUN1IINUYRITEUY (Function
Test) lun1wsawedlusedvun anuiianela
Aun1slgueITEUU (Usability Test) Tunwsau
agluszduunn uavauiianalaniuainulasnse

Y9458V (Security Test) lunmsamegluszauun



o

NIATINGINTIANISUTTIAI U7 23 adud 1 Wns1au - Sguieu 2564) | 53

4. aAuTENa

911nM9ITe Feansiamnszuvasaume
nn1sTydiiienisuinisdanisuazatuayuy
nsindulavengundndaugiudssueainisain

Wednidaninguasiysid arursaefdiie

o

HaN1TITeMLIngUsTasin1sITelanadl

TnaUszaantei 1 WeAnw 1Uadend

1

a a '

BMENaseNITUTMIIIANITTLUUAITAUNANINT
Ungduazmsaduayunisdndulavesnguningdo
wUs3UemIsaInilednitaninguasivsii
Usgnaunig 3 U9de laun 1) dunisaiuauiay
ShwanuUaendievesteya 2) Aun1sianisteya
Uy uag 3) aunmsdedulavesguseneunis lne
Nan1sIAsIAdeyanyin Jadefidvniwauniign

P (%

e mumsmuqmLLaz%ﬂmmmﬂaamﬁmaa‘ﬁaaﬂa

= '

Feannnanaiuissmil arafula (2559) Mna11in

U A

d1ulIzNoUIREITAUNANIINITUYTNA1AY AD

o

n1sAluANLarInyIAIINUaenigvetaya

iledesiugiiliifeitevielafisunalunisidfs
Foyadnaievhnsudsundaneudludoyald
Fefussdnsnasiinisaruauuarnisinyiniig
Uaonfsvesdeyangrafanuiiieliiulalai
asaumeaildundy fanuindedouasiiusslovd

Tunsendula

s ¥ a A

TgUsgaandeqn 2 teWalulseuy
ansauman1en1stydifionisuinsdanisuay
atdvayumsindulavesngundniamiuusglonmns
maﬁaé’mﬁ’m’?@quaﬁwmﬁ Usenausigszuudey
A9 1) naN52U (Dash board) 2) 4an1509LA0 T
3) 5995U-518918 4) IAN1TAUAT LAy 5) 518971
1neld Codelgniter tiuLnsuisSAd1wSuNaiun
Auled Waunaentwlusunsuasuiames (PHP
wag JavaScript) waglusunsudildeulunisdanis

sruugudeya (MysQl) deaennaeaiulndy ns

WESn1 (2563) TAlAIURUIBVDITZUUATAULNA
N30T Ae MsUszendldansaumaiussuy
UoyTvososdng deiuifiddry 1éun sausamdoya
Uszana wazansaumensondnsigldseanis lne
wonlaidu 3 @ Ao spUU ansaumea LagnsURT
Lazaoandosfuivszns Junifades (2554) Ia
Anwides MmeausruUasaumaAiion1sSuaag
nuneluesdng nsdl@nwisuinisnmsive d41da
(o) indesdlefililun1sideusznaudeldniwm
LY (PHP Hypertext Preprocessor) S3UUN1S
dannsguteoya eteaAIkea (MySQL)

dwsuszuunmuldeenuuunisiiaus
Tusunisasudoyauaznsinusis el
awnsadladeyaldine deaenndesfufivensal
warnsSadad (2556) IEAnwu30s wuINIINIS
panuuuwnntlngsiadaaserdmiuduing
JAUge Ingdiuwinanisesnuuu laensldunugil
Tudesfidesnisiiouiisunasuannnnuduiug
ToeldunuIue WUy uagn1shanauNugd
msaiisndu

dwsumyiu-a1e awnsatuiingglaan
n1svreduduazailddnenuszuuiivled §
denndesiugviad fudl wazany (2559) Anwinig
Wausruvasaunenan st ifiodudnenim

n1sudsdureInAndaiguyy Feszuvarsaunan

¥
o =2 A

Yanusgnaumeilanduduiindeingauidl dngven

v
o = A

ansiu Yuiingeid JufindrAiunisAiuiia

e

° °

wyuAnsuilsvanu lnessuududiinge

Se

¥ o

fngAuidn dasentagiu Sufinded dufine
sdumsdudiuniwesnstuiinaldane
dmfuludiuveauynisian1sdudn
anunsaduiindeyadunn T1eazldgnduni 91Uy
Fumasunde Bglun1susmsInnsine s uILEuaT
mmﬁa’ml,l,muﬂ’ﬁ%a’imqauLﬁamamiﬁﬁﬂﬁxﬁw%mw

U YeaonAR0ITUIITNT ASTAIUINGA (2560)



54 | Journal of Management Science Review Vol. 23 No. 1 (January - June 2021)

ladnwnsesssuvaduayunisdnduladmiuns

¥
o A

Jagelaslddayasiarainnisdrsrndussuy
atfuayunisdnduladiviunisinde arununis
vhandludunsdisnnen wardsdeld
dwsuludiuveuysienu Useneuniy
FIBNUYIAUY TIBNULDAUL-FIBFUAT TIEUAUAT
R Menuteyagndn warnemuAuiawEe Fald
NNNSAUTIVTITBYANTZUY TAnguuazasis
TenumuslLUUTidesmslfruiiomsindula dady
lunrsiaurssuvansaumadIuveIs1891udl
ardfysonsiadula Seaenndostudidnual
walydns (2552) Tadnwmansevuveswwmansly
sguvasaumamen sy TiinadenansAiuny
Y993 A1MAIYUTUIUIANAUALVUING 0U LaE
AndnuuzvesEsaunAmINs Y Tinnian 3 Sufy
wsnAe wnn1sallueuIAn Se%amIAe TeNUETUTDN

BIANT WaySIEUaTUAI Muay

5. daiauauuz

Horausuuzitlfiannnside

5.1 Yadeifidndnasdonisuinisinnisssuy
asaunAnIansUyBuasnisatduayunisinaula
Guaanaq'uwamﬁ’meﬁuﬂigﬂmmsmﬂLﬁaéf’mié’wi’m
guas sl lusunisdndulavesdusznaunis
dwsunisiszuuldsenunatydlunisdssyy
viefildiuAstesnielunazaneuenesdnsodng
adansldfidnzuuuiiosiian o199z1dosnan
PIAVDIINATvINEN AuudTwIRliun Ty
Lifanudndulunsldsenuiiensuszaunie
TanansuuReu viegsiadelalaaansilouiin
yanadslifiosthdsenumeanisiudaduteuly
pungvae wivinlusuianidiegsfveeuiniy
fnsenudiintu mildnsoudieanunuayd

UNUIMNUINEITU

a '

5.2 Yadediiinnasdonisuinisianissuy
ansaumaninsUyuaznisatvayunisindula
vosnguudnfusiulsgUormsnnidodnifmia
gUaTI9sIlIUAITAIUANLaESNYIAINUADAS Y
Yostaya lumuilszuunisnsisdeunisiinindeya
ffazuuutiosiign enaiflesandosnisanuazain
Tunnsldauuinniinisaivaunisindrdeyad
Qndes uiaddmunisimunszuudasdosli

YY) ° o o

anuddgiunisaavgunisindideyaiudfey

ilernugniasvesteyalunisuszananasioly

5.3 @USUNMINAILIZUUANTAUNANN U T
Lﬁamiﬁmﬁﬂﬂuixﬁuﬁqﬁu Foudisfuluauves
STUUNTIATIZRLAZNGINTAINNNITRY UaZFUY
Tumswennsaizsiafidanududeusnty

Jorausuuduleug

Forausuuzidauloviedioasininudnied
fefuveuaiovreindnnaniusiuUszue1msain
\dlofn ] Smiaguanusidaasitiud

5.3 A293191N119d1999A11UHBIN1TVD
HUIENBUNTTOENUTIAT

5.4 esatiuay et (server) glinIg
WiwngUsznauns

5.5 msduasulaenseuaunsimalulaglu
nsvigsRalfaInty Welwiuszneunininaia
gy

Fatauanurlunisideasesaly

v
Ya o

5.6 lun1533easalifideldAnvuaniengy

P

megaiidufusyneunsluiiufidminguasiysii
Wil faduiendsyinsfinygusgnaunisiuiud

DUMLLFY

5.7 MsAnwIATeliantenauinanndn S

Y

& @ [ I

8 mskUsgUIINllednd Yamdnguasiusiil delu

3
¥

n1svinideasealumsfnwingugusenaunisnay

Y

B 9 1w nquvieR nguanay Jusiu



= o

NIATINGINTIANITUTTIAI U7 23 adud 1 Wns1a - Sguieu 2564) | 55

6. LANE1T19D9

guddaasugmanunssuniadl 7. (2560).
Fudle 5 unsA
2561, 910 www.ipc7.dip.go.th.

IINT ATTRWINGA. (2560). szuvatiuayung
dnduladmiunsiadelnglidoyasan
MNN1561593. (5189UNTITL).
Wedluil: uninenaeidesin,

930 mudnla. (2559). Jgymiszuvansaumea

v

M sUIvesdisvniseenisiiy Tu

[

NBYINIZa. InetnusuInsgsne
UNUAR @1U1UTMSEINY,
UNINGIRBYTHN.

SING NINUAN U AnaUATUAZETA deusmil.

(2557, 1N5IAU-HQUIEL). WWINNIS

o °

Wannnsailiunuveaniagusulue

' 4

AUNZLAFAIUAUAN. IIE1TUUBYAEAINAS

Feaueans, 10(1), 97-122.
Ay nsaussnil. (2564). STUUETISEUNANIENIS

C |

Uy “anNIsUBIAULAZNIZUIUNITNIS

a

gafia (Rusiaded 2). ngamme
UINGIFTITUANANS,

fvensel naAnsTafad. (2556). WUINNNNT
sanuuuurintindngsnadansesdniu

¥

JUIM532AUg. Inenfinusineieans
wdaudin avmelulagansaumeaniegsne
, PIINTUUNTING 1.
gadnual walefns. (2552). nansEnuvauud
v v aaa
MInsldszuvasaUImMANI N SUYING
NAABNITANLUIIUVBIIAIMAIVUIANAN
) o ISl = 1
wazvungaulugnawliaadeslna.
IneninusUrydumdadio ety

LNl

o

F99uns Wil (2560). snsaumemegsna @du
UFuugaiuRn). namme: Tdagiad

Susens Sumdgades. (2554). mswASEUY
Asaumaian1siuatasuneluasing
NSAANY SUIAITNIATING 109 (UrEITL).
NYINUSINYAERTUM TR @121
wialulagansaume, uninenaedalins.

NI TUAT UasAIIIIN 11gN3. (2558). N3
Wanndukeunaiadudmiunsinee
Upapusntiy. 15a15eazNaUIlaY
aansailunszususyudud a1
Ineeansuazmalulad, 10(1), 1 - 17.

dinauadAuien. (2561). druzluaa
gaamngsy. Aulile 2 Awney 2561,
9710 http://www.nso.go.th.

avirnd sl uagAniz. (2559). MIRAILITZUY
ansaumAnIN st Biaiindnenin
N1TUYITUYDIHAAN ANYUYU. (318970
N15398). NMYIUYT: WINEFeIAY
NYIULS.

Nunnally J. C. and Bernstein I. H. (1994).
Psychometric theory. New York:
McGraw- Hill.

Romney, M. B and Steinbart, P. J. (2006).
Accounting information systems
(10th ed.). New Jersey: Prentice Hall.

Yamane, T. (1967). Statistics, An introductory
analysis (2nd Ed). New York: Harper

and Row.



56 | Journal of Management Science Review Vol. 23 No. 1 (January - June 2021)



o

NIATIngINsIansUIvied U0 23 adud 1 wnseu - dquieu 2564) | 57

Jaduiisinanssnudeyarmiszamuainssusauasiasuitasulunaiandnning
wvisUszinalng
Factors Affecting the Investment Unit Value of Equity Funds Invested in the Stock
Exchange of Thailand
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Abstract

The objective of this research was to study the factors affecting the investment unit value of
the top 3 large equity mutual funds, which are mutual funds managed by Kasikorn Asset
Management Co., Ltd. The quarterly secondary data were used from Q1 of 2010 to Q4 of 2019. A
total of 40 quarters were estimated and modeled using multiple linear regression analysis.

The study found that the factors, affecting the investment unit values of the 3 equity
mutual funds are at a significance level of 0.01, namely 1) the Consumer Price Index (CPI), which
found to have a positive impact on the value of investment units, reflects the changes in the prices
of goods and services. If the price of goods and services increases, the company's revenue and profit
also tend to be increase, 2) the Private Investment Index (Pll), having a negative impact, reflects the
overall investment in domestic industries and services. During the study period, listed companies
showed their performance at a lower level than the overall investment in the country, and 3) the
policy interest rate (MPC) has been found to have a negative impact on unit value since the policy
interest rate affects the overall consumption of goods and services within the country, where the
low policy rate results in interest costs for business and household sectors decreased, resulting in

more spending and investment.

Keyword: Equity Fund, Investment unit value, The Stock Exchange
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4. d3UNANTIY
4.1 NANTSIATIZHEDALYINTTUUN

4.1.1 wan1sANEINMUUALALD LaATRA

N Mean Maxi Minimu Std.
mum m Deviation
NAV | 40 78.69 109.99 36.65 20.2986
CPl | 40 3.06 6.5 -2.1 1.5090
PIl 40 4.58 217 1.3 6.7439
MPC | 40 1.98 35 1.25 0.6299
GDP | 40 3.00 12 -9 29461
EX 40 32.53 36.53 29.45 1.7921
GOLD | 40 | 1,347.36 | 1,705.99 | 1,105.22 | 174.9254

fan : Usgnuanninddanisnamundnsine 9119;
AUNNUAMENTIUNTHAUINSIATYFN ALATH9A
WHaR; suansuiausewmealng; drdndviiesugia
N15AT NTENTRNDTY Lay NITNTRNIASY, 2563,
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4.1.2 nansAnwnamudain 8a1s fu

U (YHnvIeAuMIEamUnlulf)

Std.
N Mean Maximum | Minimum

Deviation

NAV | 40 | 30.01 43.35 13.46 8.6284

CPlI | 40 3.06 6.5 -2.1 1.5090

Pll 40 4.58 217 1.3 6.7439

MPC | 40 1.58 3.5 1.25 0.6299

GDP | 40 3.00 12 -9 29461

EX 40 32.53 36.53 29.45 1.7921
GOLD | 40 | 1,347.36 | 1,705.99 1,105.22 | 174.9254
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Std.
N Mean Maximum | Minimum

Deviation

NAV | 40| 28.9 40.81 13.76 7.5442

CPI a0 3.06 6.5 -2.1 1.5090
Pl a0 4.58 217 -T3 6.7439
MPC | 40 1.98 35 1.25 0.6299
GDP | 40 3.00 12 -9 2.9061
EX a0 32.53 36.53 29.45 1.7521

GOLD | 40 | 1,347.36 | 1,705.99 1,105.22 | 174.9254
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4.2.1 Han135ANEININUITUALALD LaATM

Number of obs = 40

0] Standard
s Coefficient error t P=|Z|
C 144.9601 76.6897 1.89 0.067
CPI 64.9727 1.7786 279 0.008
Pll -1.5444 0.4764 -3.24  0.002
MPC -235106 7.1154 -3.30  0.002
GDP  -1.4030 1.0657 -1.32  0.1%7
EX -2.1406 1.7363 -1.23 0226
GOLD 0.0341 0.0278 1.23 0.228

R-squared = 0.6040 Adjust R-squared = 0.5320
Prob>F = 0.00
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4.2.2 wan1sAneInaanulag 8013

N (vilavghuniteaudnludf)

Number of obs = 40

01 Standard
il Coefficient error t P>|Z|
C 598514 316687 1.88 0.067
CPI 20717 0.7344 282 0.008
Pl -0.6476 0.1967 -3.29  0.002
MPC  -10.10%94 29382 -3.44 0.001
GDP 05797 0.4400 -1.31 0.196
EX -0.8605 0.7170 -1.20 0.238
GOLD 0.0122 0.0114 1.06 0.293

R-squared = 0.6262 Adjust R-squared = 0.5582
Prob>F = 0.00
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U q
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P a
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4.2.3 wan1sAneInaulag @nsIvida

WA Uy

Number of obs = 40

oyl Standard
s Coefficient error t P>|Z|
C 56.4854 282170 2.00 0.053
CPI 1.8534 0.6544 2.83 0.007
Pl -0.5638 0.1752 -3.21 0.002
MPC -B5736 26180 -3.27  0.002
GDP  -0.5480 0.3920 -1.39 0171
EX -0.7509 0.6388 -1.23 0.224
GOLD 00101 0.0102 0.99 0.328

R-squared = 0.6119 Adjust R-squared = 0.5413
Prob>F = 0.00
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Abstract

The objectives of this research were to 1) study workplace spirituality, psychological well-
being, employee engagement, and retention of professional nurses in hospitals and medical centers,
ministry of public health, and 2) study the structural influence of factors upon the workplace
spirituality, psychological well-being, and employee engagement affecting the retention of
professional nurses in hospitals and medical centers, ministry of public health. The researcher
focused on the matters of fact and quantitative conclusion with a questionnaire as a research

instrument to verify the hypothesis. The sample group was 860 professional nurses in hospitals and
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medical centers, ministry of public health. The descriptive statistics and structural equation
modelling (SEM) were analyzed for the data analysis. The findings revealed that 1) levels of
workplace spirituality, psychological well-being, employee engagement, and retention of professional
nurses in hospitals and medical centers, ministry of public health were overall averaged at a high
level, and 2) the workplace spirituality directly influenced the psychological well-being, employee
engagement, and employee retention, while the psychological well-being directly influenced the

employee engagement, and employee retention, and the employee engagement directly influenced

the employee retention in accordance with the hypothesis.

Keywords:

Retention
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PNMIUMSIANSsuieWestudvina
Jalaseadvestadefiinasenississsnwineua

LAY Y]

%w%wisqwmmaqua FINANTTNIIEAITITUHY

Indgyaalu
A1V (WS) /

AUVAMINN

Aidelavinsagduaraienseunifalun1TIdenss
1 dawanslunnd 1

AmENuYes

yaans (EE)

5515951

nla (PW)

ynans (RE)

AN 1 NFRUMLIANUARLUNITITY

2. WuIRANGYY

21307y yradTuni9v1131u (Workplace
Spirituality) snduedenioeminauiiiaduan
Uszaunisalnielunguesdnis waziunseunia
Ardeuesdnisivsngnistausssuiiduady
Usraunsaifiknunszuiunsyauveamiingy tng
Lﬁyaiﬁwﬁmﬂu%’uiflﬁﬁﬂﬂ’m%amimffuﬁ?ﬁuiué’ﬂwmgﬁ
inliiAnauidnauysaluaziiniiugy (Schutte,
2016) Fapsdn1siidaaiuimusssuiineliiinia
Fygradunisiauazilindnauilaufauazdn
Fyaaldunsuasngamnglumsihnuiidoulss
funinnunelussinisuasdudiuniwetesdng
(Indradevi, 2020) ﬁdalﬁﬁmwaammmé’wmmm
miLL‘tjﬂ{]uLLazmmgjﬂﬁusﬁﬁuuazﬁﬂu@amnﬁu
VimuaRtun1sinnuvesantna Wiezduguane
nadnlavionnuyniiuvesninauiiygadulyd

anuduegiifvesynna 8adn1s uasdenu Jusu

(Pawar, 2016) La¥a1NN1SANWIITEUDY Anvari et
al. (2017) wua1 Indgygradlunsvinnuasiinasogy
AMEn193nla AnuRnuLazn15s1Ts YNNIy
Tegluosdnis dalaginlulumenienimuazisla
gominnuazifeItostunsiiny uandniulag
daulng lalayedunisianudlsindgyiuves
autes silvuumdlvsfiinlugnsiuszansam
yosossnIsuarimesdnsludanuduiatudon
Aatuldenn esndudedinisadddindnamuy
ArflsfsnuAmiadnigyialunisiinu dein
Fynalunsiinuazuiuluiiyanaifiag
FosnsmasusieneliAanisiauiasideulss
THiAnguanzmednlafiffiezaidininamuniely
psAn1siAinANuyATuA a1 sovilRuualunis
a108nvYRINUNIIUanUesadla (Garg 2017;
Indradevi, 2020)

2.2 43118 n19301a (Psychological Well-Being)

TneAuAMUeIUTEaUNTIMaY M IVINNUYBINTINNL
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Juguanzeesyananiglussdinisazusznausiag
4UN1ENNNYNIN (Physical Well-Being) gu011¢7
193014 (Psychological Well-Being) HAYEUNIIENY
F3Au (Social WellBeing) & a3 uagfifveq
wiinaezdanuifdestudnuuzauninesesdng
(Pawar, 2016) LLasmmiiVTﬂgmﬁﬁwﬁaﬁﬁﬁq%’ﬂm
wifnaulsiasoglussdnislddu fo quamenadnlad
Wuanuduegiauazidulasiaireidudousy
Retesiuiadendsmaredinvemidnamiluiivia
wavannInadausiunalannaeluiiaduayuse
NM5Y9UR T UsEANS A (Abun et al, 2020) 714l
NANTENUITIUININANI LT sau uaﬂmﬂﬁqmm’gsmq
Fnlaasfuensual@inluszauguasanuiianela
fuTsly wiinnuiitlquamemsdslalussiugesd]
UszaumsalliAntn danududaszananunisallu
M3y fenuaunamsosual uasiluuneaneaiy
arudfianelaludiag mqaéﬁu (Ashraf and Siddiqui,
2020) ka¥AINNTANYIITEURY Pawar (2016) Wuin
aunmemadnlmeluesimseiodumuiilasts
Wuszvvuazdawiefunislussdnis tiead

v o

ANMUINFBUNITIAULALDIANTN AT UAY AL

idaa A

Juegfifdinerteaiviianisiinu nasnauadi
Tomariwifisusulumsiisonniduniduxadnsi
A1150a39AUE N U 003ANITUAES1TITNEN
witnandliasogluosdmaiiugedu @vTny W
warSoyiun yayed, 2562)

23 mmgﬂﬁuﬁuamﬂmm (Employee Engagement)
sgidutladonileiivilviyanaiiluaindnlusdniss
unuImnsinureswuedliiani silaussaluny
LATKANIDDNNIIT1INTE A1NS AMadle wag
orsuaflusewitinsuansluunumidu Tasyaaadid
anufAnyniutessdmstazlaifimsutuenszaing
anuudiusiaiueu (Abun et al, 2020) 39110
wUseerUsznavrasrugniulady 3 ssduszneuy

Ao 1) Auadutunds (Vigor) aviludiunileweanis

fidrwsulunisiausasduauidndeuinves
anmemsislafiyaradidonuuazanusila 2) s
giiFinu (Dedication) 9zt un1sdidiusiuvesynna
melussdimandilunsaairuaiiiddeunas
psAnsivilviAnAunsEAedofulunsvien fluse
Juaala danuaiagiilanazauinenielunis
vhau uae 3) anudAnduduniaduiieatuivay
(Absorption) \Judnwaignisvheuiinanesnedidl
anvgvlunsianusgidlaegrmis fdwsuly
nsviny wagdanuidniaitunisiausiiuly
2819599657 (Arifin et al,, 2014) wazaINNITANEITY
U949 Ashraf and Siddiqui (2020) Wu31 AURARU
voantnauiinasionissisednulvninaunsegly
23dnsle Ineanuyniuaziluiilandnvesnagns
psrnsThirlugnisussqinguszasduazaussniy
Feansveaniinauiianumarenansls ienu
Tininaueseglussdnislalussezen

2.4 M35715935nw1YAaINs (Employee Retention)

=

Fefolatmdnaududunindvesgsiavseauiay

4‘ o s = aa a '
U 9 wazidunayvnonianinisidasunlaseayis
' A Ao & P = ° ) Y o P
fowaanduneain1ssnsssSnunlvntnauindu

Useleatsiogsiald wielvindnauvinauediu
29ANITMAEAINIT0aT19U e lovEIaARINAIY
gusaNeNIsIaNIIInensuLed e ay
Tnen1sdnnisninensuywdfeidunumddguas
finnuvimedusgrsmndmivesdinisfiazsiss
Snunlidndiuvesaundnlussinisnsegliniui
p3ANsAUUAl] (Banerjee, 2019) 3afialaiinsan
dasmisareenvosniinaududeiidndudmsu
03AM3 Inofiervgmesnunisuinsnanliin
deniinnuateendnuiiesdnisdosdinisdnass

o

ninauneluearnisulng Fafaznaliin

!  a v Y

AlEI18 NN 8909 UATMBULNUYBINT NIU
ANSARLADNNLNIIU KAZNISHNBUSUNBIANISABY

goydely Bnvsnsvyuisuveantnauazdanade
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fBAINULT I UVBINTNULAL N ANANNSa b
asvmlsuaganuamisalud 9 Andulagunu

(Kumar and Rao, 2020)

3. W/ANLUMTIY

3.1 Uspansildlunsidy Ae weruraindn
lssngrunagud fainnsensNansIsugy 91U
ﬁu’q'gu 27,560 AU (NILNTIATITUEY, 2562) uag
nquiaeg19ililunisise Ao weruradvndw
lssngrunagud finnsensNasIsugy 31U
860 A tngldn1simunruInveInguAlIog19nIy
an5v94 Hair et al. (1998) Alsiausuuiniadniy

N15IATILRNGUAI9E1 Ao 5 9 20 M8

v ' v v
' o U Ao = a v [ v

fo 1 $1uruiitin Sannsiteadsiisiuaugiie
windu 43 6 Feilinnsideadedaisiauianga
fogafimunzan fo 860 fegns Liteliniaiden
nauFegeiiUsEnsTiinauaniatuseadaay
wagiin1snszneasouagunguUsErINTliniige 3
1#1498n13duiegrauuusugd (Stratified Random
Sampling) mMuusaznAly 4 MA fis MANAN 11U
263Au A1AWEe §1udu 155AU aA
nzJusenidganiio 91U3U 295 AU wazalals
U 147 AU 1AT97IN15dURAI08199 81940
(Simple Random Sampling)

3.2 1n3osdlofldlun1s3de 1uuuvaeunud
Uszneudie @il 1 wuvaeuanuiadudiuyana
YDIEMBUKUUADUN TN LTURUUATINEDUTIENTS dU

a a

1 2-5 wuvasua Uz uInIgey1alunisvineu

4Un1ENn1930la AURNTNUYEIYAAINT LAY
n1381395nwIuAaINs lnednwasvesderaiuduy
UINT1EIUUTZNIUAT 5 S2AU AULUUTDY Likert’
Scale (Likert, 1932) 3sfimnununeveunaminisly
AU AB SEAUATLUY 5 van8De SEAUANLAALTIU
feuniign szduAzuuY 4 nunef szRuaw
ARLTAUAIYUIN SEAUAZIUL 3 NUNETA SEAUAIY
ARAUAEUIUNA SELAUAZLUL 2 YUN8Dd SEAU
ANMUAAAUAIUTDY WALSEAUATILUYY 1 NUN8D S
seduAuAniiufedosTian

va

3.3 MInsadeuAuAmYBaAIole ITelH
fuiunisnsanaeundies ileinaudenndos
meluresannminesuvenedosiofatiuieis
&uUsAvisuearwes Cronbach (Cronbach’s Alpha
Coefficient) GsAduUssAvSLoan1ves Cronbach
g1dAlidaendn 0.70 uanadn LuVABUINAY
\Wissgerunasineensulsazannsathluldluns
Wusiusaudeyalun1siduaild Tnonan1sinsizi

dulseanauaaniazUingAIn1san 1
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A15199 1 HanIsIAITAFUUSEANSLaaNn (o)

Auds

AnduUszansuaana (o)

Iy ralunisvineu (W)
qun1EN193nta (PW)
AENITUYBIYARAINT (EE)

M551593n81YAAINST (RE)

0.806
0.781
0.831
0.744

< ¥ YA v v
3.4 msiiuniusindeyadideliszamveniny
suwsilumsiunuTndayadewuuaaunuiu
HenenslsmeunagudNdaiansenTas T

o
J -3 YA o

Fenoumaiuteyadidslavuasiunquidmanenou

Y

o

nsfudoyaidouarldesuienioutuiuasing
Uszaan Gf?umaumsLﬁmamm%;ﬁa‘[,umiv‘fﬁ%’ﬂﬁ’u
naunune aaseaulalinisudsiungudnungly
nsudelselevunasanslunisnausunseuiasnis
AOULUUABUNINNTITE e man1sideAldluld
Usglovilumadmniswidulifinsdamedeves
naudhmnsuasaeralasnwgy danmsideaded
Ifuanuuuasunufunguiaegreiiiduneuia
FTNsmeuIagud FNANTENINEITITNGY
311U 860 AU

3.5 nMynszideyadideldlusunsudniagy

'
< o v

nsadfiothdeyaniinsginada Ingadaild
fie 1) afdnssu loiud Aedsnazdinndoauy
umsgulfiionsuvannumnevestoyauazagy
9oUNdNYE VRIS InenTsulanIunIIEves
AledsTinuein1TuUanNNNIEALULIRAYEY
Best (1981) fis “A1lade 1.00-1.49 nu1oiis Yoy
flgn” “Aade 1.50-2.49 munefie ey’ “Anade
2.50-3.49 nu1eia U1unane” “Aade 3.50-4.49
vl 11n” “Aede 4.50-5.00 mneda niign”
wag 2) aiAn1siATIERAIuUANNITIATIASN
(SEM) TnsmsAasewdivinlfiAnanunaaindeu

fAdeafigauasinsneiaA1adnnsIasnidIud

38191 PLS-SEM (Partial Least Square SEM) &l
TUsunsu ADANCO

4. #3UNaN15Y

4.1 wan15iAs1zRsEauAedsLazdIu
L’ﬁENLuummigmmaﬁm’iﬁyﬁmmhmiﬁwm qv
AN ANMURNTUVBIUAAINT haTNITE1Te

=2

FnvIuAaINT FaWan153LATIER WUT1 WEIUE

a a

FFndUadedIniynralunisvinmu guanienig
A0l AUENTUVBIYAAINT UATNITE1TITNY
ynansiianedslnesiueglusyfuunn Sedldiade
WINAU 3.86, 3.63, 3.61 LAy 3.83 ANUAIAU havdl
damﬁmwummgmwﬁﬁ’u 0.451, 0.536, 0.480
ez 0.457 AINANRU

4.2 Aan1SIATIERAMUUANNITIATIAS 19T
s Wunansieseddulssansauanney
BNENANIIMI AT NI auT dINane N385

SNYINYIUIAIVITNAINTING 2



'
o

NIATINGINTIANITUTTIAI U7 23 adud 1 @ns1au - Squieu 2564) | 75

765

o ¥

I

0.787%
(49.368)

T 0.185%** T EE
_ WS-\/_ (9.395) 4’<H 0.804

0.136%*
(3.662)

0.17g%
(4.169)

0.547%

(21.972)

RE6&

AN 2 HANTITIATITEUNIANUAURUS VDAL UVALNTTLATIAS

IINANT 2 BAALFUNIANUTUTUS U
AuNslATIET I WU 1) I gyeyradlumsvingu (WS)
1BvENaNmIwoguA1IEMeanla (PW) Ay ity
Y8IYAAINT (EE) wazn1351395nwIyAaIng (RE) 10

FuUszAndidun1avindu 0519, 0.185 way 0547

'
= a

ama1nu lnefdamigaadunisvinnu (W) d8vdwa

' o

N9 UM aN1381595N¥IYAaINT (RE) lnadlAn

3
[ a K v

duuseAnSidunamiaiu 0.103 2) avaenednla

(PW) 18NS WaN1NTIH 8RR NTUYBIYAAINT (EE)

a

warN381595NEIUARINS (RE) AAdNUsEaVEId UM

WINAU 0.787 wag 0.136 MUEIAU LagNdvN1IENa

q

§159¥nwryAaIng RE) lnedliAduuseansidunis

P

Wity 0.137 uag 3) Anugniuvesyaains (EE) &
NENAN1IMTWON155159 N ¥IYAaINT (RE) flAn
FutspAvdidunarindu 0174 feduagUléan 3n
Ay adlunisvinau (WS) gunnienednla (PW) uae
Ay uYesyAaINs () Wutladeiisiseinuili
YaaIns RE) ne1u1advdnlsmeruiagug dein
nsgnyNassuguateyluesding fsanusaasuna
NIINAFDUANNAFIUIINNITILATIEN BNTNALT
Tassadrwestadefiinadon1ssisadnuimeiuia

& o v

Fdnlsmerutagud daiansensiasisagulan

Fala (PW) BvEWaMONEONNT AT 2
M51afl 2 agUsanIMAdeUANNAT LTS
ANNAFIUNTIIY Fuuszanaiduna A "y
(Hypothesis) (Coef.) t-test Haame
HL: ws — PW 0.519%** 21.721 atuayu
H2: WS — EE 0.185%** 9.395 avfuany
H3: WS — RE 0.547%xx 21.972 atuayu
Ha: PW — EE 0.787*** 49.368 avfuany
H5: PW — RE 0.136*** 3.662 atuayu
H6: EE — RE 0.174%%* 4.169 avfuany

nuemn: (¢ e p-value < 0.01 %30 A1 t = 2.58) (WS nunedia Indgyaynadlun1svinay; PW vianedis

quN1IEn193nle; EE mneiia AnuygniuveIuaaIng; RE manefa n15815esnwiymains)
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NAN5797 2 wandliidiuii 1) Sndyialu
N5MIULBNINANIMITWavn1IEN19Tala
ANURNITLYBIYAAINT LaEN1361595 N IYARINT
TneiiAduusyavaidumayiniu 0.519, 0.185 uay
0.547 ANUAIAU WazilAddAnaaauiviniu
21.721, 9.395 wag 21.972 AUAINU 2) §UAE
MR LALANTNAN 1N TIHOAUKNTUYDIYARINT
warn13snsednuiyaains tnefiaduussdnd
EUNIavAu 0.787 wag 0.136 AUaNU wavil
ANERANAEBUTLYINAY 49.368 WAy 3.662
AN Wag 3) ANUENRUYBIYAIINTHENTNS

NIATIABN1981593N¥IYARINT ICERGR
AuUseanSidun1anindu 0.174 wasdAans

nadeUTvinY 4.169

5. aausiema

5.1 31KAN1T3IT8nuTngUszasAden 1

I oa a

nud1 Iy radlun1svineu gua1ignieldnla
ANLHATLYBIYARINT LAYN95159TNEINEIUA

Frgnsiszavanaivlngsinegluseduuin

a a

WasanneuiadnBndindgygralunisinanuin

nsgvinfenuelunues drinsnlussdnis uasd

=< o

AuaNgaiaenadesiunusssudundn Juili

a

NYIUAIVITNATLAUANRALLAYTINYDIIN IR 6

o o

=2 [

lunsvinuegluseduiigeiian Jeaenndesiu

o 3

N13ANYIYDY Garg (2017) way Asvdgy wisaue)

a

wazSyiusi yyer (2562) 191 Indgayadunns
yhnuasdugunmenednlafifnansenuimiemss
uaznedeuiiagyiliyananielussdnisiiauls
ogiinuguuazyaiufiaginuniuiiesdnis
mnualdegnaiivszdnsamegralugusssu

5.2 31nnan1Tidenuinguszasaden 2

WU A9y lunnsinuildnsnan19nsane

qUN1IENTAD AURATUVBIYAAINT UAEANT

$1595nN¥IYARINT dIgUN1IEN193nlaliansna
NNATINBANULNAUYDIYARINTUALNTE1593 N
UAAINS wazAUNAUTBIYAaINIATBNENa
NATIRBN1TETHNYIYADINST Feaonndaafu
MSANWIVRY Anvari et al. (2017) wag Abun et al.
(2020) 7141 Idgyauraddunisviauaranansaass
Tﬁl,ﬁmqsumwmﬁmslﬁ]ﬁL“‘f]ummmqﬂﬁgwia%amﬁlu
mMshausasTindrusignelfiAnannuyniy
é’uLﬂuﬁﬂuﬂasi,m']iﬁwmuﬁzjqﬁ’mawjum el
Aonan1seuiisiussansamuazaiunsasise
Shunliuaainsarelussdnisaseglussdnista

98198717UU (Ashraf and Siddiqui, 2020)

6. UDLEUBWUL
6.1 Sowaueuurmiveluaded

6.1.1 MNUANITIVENUIN Ineyyraulu
miudunAnuesgunngmsinlaiianingn
hnnvsulglunisadrsfinnisinauliiinnis
vauuuuidiusiidenlssiuyanaduniely
09An13 Faduesdnisaisiinisadrnaz e
mmg’mmaﬁm%z:yz:ymiumiv‘hmuu‘]uﬁmﬁaé’m
Fnn1eTu AUNLIBTONIY LazANUFLTUSHY
paAn1sliiinAugenAdnsiueg1adusruy
iieliyaansiingungmnsdalafianunsaaing
ANURNTULAEN1TALREIUBIANTT

6.1.2 31NNANTTITENUI GUNIEN
%sﬁmzL‘T;Jummau@aﬁwdw%ﬁmmsmﬁﬁmuﬁq
edaay 30le 015wl wavsrenefivraziouls

a aa

wiudanasandudinateluvesyanaind
ANNduNUsAUfauEun1TIiRNd Ay unIT
Mauegedianuaulunisinu euesdnisens
sfesimsdansaddliiAnguannzmadnlafidy

ANNANAATEINTIaLayMInulidenndesiy
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WelasuadisnnuyniuLazni1ss1sa¥nuale
yrannsasaglussanislaognsdiiu

6.1.3 NNHANNTITENUIN ANUHNTUVRY
yranszduiinuad Aoy wagwginssud
yaainsdirensdnis lneflyaainsdsladias
UURnuliiuasdnisienisyuiniasiininy
dlafigvhandsiussauimaneegiiussansam

MUUDIANITAITIAANEIAYAUNITASI9AL

ada 1A

TR Lﬁ@iﬁuﬂmﬂﬂﬁmﬁmﬂwmaLwaus"gmm
ngu LaresAn1s dsazanunsaadialiifinnanu
Sudlelunisiauliivesdinislaegisumagng
Lﬁmmmmmaame%@ﬁasmagjmaiuaqﬁmi
whzindamduiaud
6.2 Yarauauuzlumsivendasely

6.2.1 m3ideluadeil laildutanguinw
Us89ININNYI0NY Soldnsinundeelans
Anwmalagldisnsiiaserinysedu (Multilevel
Analysis) wenaaLAazee Ty Welinsuwuafn
LLazﬁ’ﬁuﬂasua&‘wmmaﬁﬁsiamimagiumﬁmi
uwisivaamenunausaz ey fesnaindety

6.2.2 arsinwiladedu q flazaiunse
srasinwyeansvinseglussdnisinniu enfitu
Y2980 1mA15VU ARBULIY ANATINTNTUY
s Wudu Fervnduuselovilunig
luiannsvihuvesypanstussinslinseg
wazgaru1saiiuliduesanislaegied

YsgaNSNIN
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Abstract

This study aims to study the characteristics of entrepreneurs in export innovation, affecting the export
performance of medium-sized enterprises in Thailand. Data were collected using questionnaires from 338
medium-sized enterprises in Thailand. Data analysis included multiple correlation analysis and multiple
regression analysis. The findings were as follows: 1) Entrepreneur orientation consisted of innovation creation,
risk exposure, and proactive tend to have influence on export innovation and export performance, and 2)
innovation in exports. Export, product innovation, process innovation, and behavioral innovation have directly

impact on export performance. The results in this study showed that medium-sized enterprises should be those
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who are committed to innovation in exports, such as setting a vision, transferring knowledge to employees, being

enterprising, and having continuous exchange of leaming in order to achieve the organization's objectives in

overseas export markets.

Keyword: Entrepreneurial Orientation, Export Innovation, Export Performance
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Abstract

The objectives of this research are to 1) study the management strategies for creating
customer experience for the 4-5 star hotel business customers in the central and eastern regions of

Thailand, and 2) examine the results from the strategies in order to analyze and build good
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relationship with customers, resulting to the competitive advantage in the 4-5 star hotel business in

central and eastern Thailand. Documents and interview were drawn upon in this qualitative research

study. The results revealed that (1) the strategy, creating a good customer experience for 4-5 star

hotels in the central and eastern region uses the 7 C's, namely Customer Value, Cost to Customer,

Convenience, Comfort, Communication, Caring, and Completion, (2) as a result of creating a

customer experience of the hotel business, it was found that if a good customer experience was

created, both direct and indirect points would be able to satisfy on customers. In addition,

customers also bring their impressions to others and are greatly loyal to the organization.

Keyword: Customer Experience Management, satisfied, 4-5 star hotels
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Choices of Non-Equity Mode Versus Equity Mode for Multinational Companies

in Thailand.
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Sittiporn Rodpangwan’
Abstract

This research aims to understand the decision making of foreign entrepreneurs in choosing modes
of foreign market entry in relation to the differences in cultural characteristics of the entrepreneurs, locations
of the businesses, and the business experiences. The hypotheses were based on the differences in cultural
characteristics of these entrepreneurs, locations of the businesses, and the business experiences affecting
differences in decision making of foreign entrepreneurs in choosing modes of foreign market entry divided
into Equity modes versus Non-Equity Modes. Convenience sampling was used for distribution the 100
questionnaires to international businesses in various industries, divided into 50 businesses located in Special
Economic Zone or Costal areas and 50 businesses located outside Special Economic Zone or Costal area.
The data was analyzed using multiple regressions.

The study found that the more entrepreneur value high power distance leads to the high tendency
to use equity modes of foreign market entry. Moreover, it also found that the more entrepreneur value low
uncertainty avoidance, compared with those who value high uncertainty avoidance, leads to the high
tendency to use equity modes of foreign market entry. However, high business experiences and doing
business in special economic zone or costal area are not the factors affecting entrepreneurs’ decision to
choose either non-entry modes or entry modes of foreign market entry. As a result, these findings support

past research on the relationship between cultural dimensions and foreign market entry modes.

Keywords: Foreign Market Entry Modes, Cultural Dimensions, Resource-Based View, Special Economic

Zone
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1.INTRODUCTION
1.1 Background and Significance of the
Study
For the trends of international
business today, Multinational Corporation or
Multinational Company (MNC) or
Transnational Company (TNC) has many
choices to select the various modes in
entering foreign markets (Hennart, 2009),
especially in ASEAN countries due to the
opening of ASEAN Economic Community. So,
many successful foreign companies are now
looking for doing their businesses in Thailand.
Such companies, however, cannot ensure that
it will be prosperous in Thailand due to the
differences in terms of institutional and
geographical backgrounds. Sometimes these
differences cause the business problems. As a
result, such firms are presumed that they are
avoiding the business risks by exporting or
doing contractual agreements. Nevertheless,
such enterprises can be supposed that they
are now attempting to do their businesses by
themselves or finding the local partners.
Keeping in context of the foreign market entry
modes, the following research problems have
been contrived to study in order to clearly
understand the current situations and impose

the foundation for further research as well.

Although there are many international
business literatures relating with foreign
market entry modes, it lacks of the evidence
emphasized foreign market entry activities
into Thailand under the emerging of ASEAN
Economics Communities (AEC). Past literature
have depicted that there were many factors
affecting decision to choose the specific
foreign market entry mode (Madhok, 1997;
Tse, Pan, and Au, 1997). Consequently, this
research provides the contribution on choice
of foreign market entry mode of
entrepreneurs in Thailand under the emerging
of AEC.
1.2 Research Objectives

Because many successful foreign
companies have different modes of foreign
market entry depended on their own different
characteristics, the objective of this research
was to understand how entrepreneurs choose
entry modes, comprising non-equity modes
and equity modes. To accomplish this
objective, related studies and literatures such
as OLI Paradigm, Cultural Dimensions, and
Resource Based View (RBV) are cautiously
reviewed.

1.3 Scope of the Study

Hypotheses are designed and tested

using the survey data collected in Bangkok in

2020. The research will definitely assist to
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provide the new foreign businesses with
useful implications for choosing foreign market

entry modes.

2.LITERATURE REVIEW

This part consists of Hierarchical
Foreign Market Entry Modes, OLI Framework,
Geert Hofstede’s Cultural Dimensions, and
Resource-Based View Theory, which is the
basis to generate the research conceptual
framework, as shown in Figure 2.

2.1 The Hierarchical Foreign Market

Entry Modes

¢ oy o o
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Chu and Anderson (1992) stated that
foreign market entry modes have been
demonstrated in two main different methods.
The first is to demonstrate as a range of
cumulative stages of risk exposure, resource
commitment, command, and turnover
capability from export to fully owned
subsidiaries. The second is to establish a
foreign market entry mode as starting point in
contradiction of which other entry modes are
collated (Buckley and Casson, 1998). However,
the entry modes can be viewed as
hierarchical perspective as shown in Figure 1.

(Ganesh, Kumar, and Subramaniam, 1997).

Choice of Entry

Modes

Non-Equity
Modes

Contractual

S Agreements

Equity Modes

Wholly
owend
Subsidiaries

Joint ventures

Figure 1 The hierarchical Foreign Markets Entry Modes

Source: Chu and Anderson, 1992.
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2.2 OLI Framework

Dunning (1979) developed
the eclectic paradigm or OLI Framework which
is a famous internationalization theory in
economics. OLI represents Ownership specific
advantages, Location specific advantages, and
Internalization advantages. These prospective
foundations of advantage are described as
follows.

First,ownership specific advantages
denote the benefits of the foreign companies
looking for involving investment in overseas,
such as innovative skills (Gray, 2003), probable
by involving in their alien manufacturing
(Dunning, 2000). Second, location specific
advantages denote the substitute countries,
for engaging the value adding actions of
Multinational Enterprises, such as low salaries
(Gray, 2003), possibly by undertaking in foreign
direct investment (Dunning, 2000). Third,
Internalization advantages denote the
advantages by individual manufacturing
instead of making through a partnership
agreement, for example, franchising or
licensing (Twomey, 2000), possibly by avoiding
permitting  the entitlement to manufacture
(Dunning, 2000). According to the OLI-model
mentioned, this study focuses on Location
specific advantage because Special Economic
Development Zone (SEZs) policy designed by
Thai government attracts international firms to
locate their business in Thailand. Overseas
firms will have some preferences from this
policy (Board of Investment of Thailand,

2016). Some foreign companies, however,

may need the advice from joint venture about
such policy, whereas some may consider this
policy as the chance to expand their
subsidiaries.  Then  the  following s
hypothesized:

H1: The more entrepreneur do

business inside SEZs, compared with

those who do business outside

SEZ/costal area, the high tendency to

use equity modes of foreign market

entry
2.3 Geert Hofstede’s Cultural Dimensions

Hofstede theory defines the societal
culture impact on its members’ value, and
how these values associate with manners,
applying factor analysis to set up a structure.
Geert Hofstede is the theorist developing this
context.

In 1967-1973, Greet Hofstede
established his inventive ideal as a
consequence of factor analysis application to
review the outcomes of a global investigation
of worker values by International business
management. In this study, the researcher
applies the Power Distance Concept, as
suggested by Hofstede, which are the degree
to which the less powerful members of
groups accept and expect that power is
distributed unequally.

Alien businesses implementing equity
foreign market modes exist in the host
country on a continuous foundation.
Numerous dealings with local firms are
unavoidable. Frequently, these connections

can barely be putted down as agreements.
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They are required to be agreeable to operate
with indigenous business as complications
outward appearance. So, Hierarchical Logic
will be beneficial (Makino and Neupert, 2000)
Then the following is hypothesized:

H2: The more entrepreneur value

high power distance, compared with

those who value low power distance,

the high tendency to use equity

modes of foreign market entry
Uncertainty avoidance, another cultural
dimension studied by Hofstede (1994), defines
how individuals in a country tackle unclear
circumstances (Schneider and DeMeyer, 1991).
High uncertainty avoidance cultures choose
for inflexible manners, strategies, regulations,
and commonly trust on fact, or the
confidence that only fact commands the
whole thing and persons recognize what it is.
A lower uncertainty avoidance index
demonstrates more recognition of opposing
philosophies. Civilization has a tendency to
execute fewer rules, vagueness is more
familiarized to, and the surroundings are more
flexible.
Home businesses with high uncertainty
avoidance would be more thoughtful to
diminish the uncertainty experience, when
entering an overseas market. They possibly
designate their actions in contractual method,
and are less agreeable to changeable results
(TSE, Pan and Au, 1997). Then the following is
hypothesized:

H3: The more entrepreneur value low

uncertainty avoidance, compared

4 o
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with  those who value high
uncertainty avoidance, the high
tendency to use equity modes of
foreign market entry
2.4 Resource-Based View Theory
(Mahoney and Pandian, 1992
Peteraf, 1993). Barney (1991) proposed that
valuable and productive resources, neither
perfectly imitable nor substitutable, are
disseminated across the companies. Thus, the
foreign businesses probably need partnerships
with local companies to ensure their success
in business, when they get into new markets.
Goodrick  and  Salancik  (1996)
suggested that inexperience in a market
makes  efficiency-focused  decision-making
difficult. As a result, it leads entrepreneurs to
choose equity modes for having high
experience in host country’s environments to
support decision-making professionally. Then
the following is hypothesized:
H4: The more entrepreneur value
high experience, compared with
those who value low experience, the
high tendency to use equity modes

of foreign market entry
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Cultural Dimensions

Power Distance

Cultural Dimensions

Uncertainty Avoidance

Hierarchical model

H3 -

H2 +

Equity entry modes

Ha4 +

H1 +

Location Specific Advantage

Business Experience

OLI Framework

Types of Industries

RBV Theory

Control Variable

Figure2.Conceptual Framework

3. METHOD

3.1 Samples and data collection

Sample in this study was 100
international businesses in various industries,
including agriculture and fishery, textile, cloth,
and leatherwork, household goods, electric
appliance and electronics, logistics, industrial
estate, and tourism) in April 2020 and had
profit revenues up to 1 million Baht per year.
The researchers used convenience sampling
and proportionate the participants into 50
businesses located in Special Economic Zone
or Costal areas and 50 businesses located
outside Special Economic Zone or Costal
area. The respondents in each international
business were contacted in person and were

invited to reply the questionnaires.

3.2 Measures

Power Distance index or PDI and
Uncertainty avoidance Index or UAI were
measured in separated tables by the adjusted
version of the scale previously used by
previous researches. The scale was designed
definitely to measure opinions about what
extent respondents do in the several
activities. All items were scored on five-point
rating scale, ranging from 1 (strongly disagree)
to 5 (strongly agree).

Another two main independent
variables, location specific advantage and
business experiences, were measured by
descriptive  statistics. Moreover, As this
research focuses on firm-level measurement,

the control variables in this study were types
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of industries. Types of businesses were
measured as a dummy variable.
3.3 Data analysis

Descriptive analysis of the empirical
data disclosed that of 30 completed surveys.
It was carried out employing by regression.
The regression aims to learn more about the
relationship between “several independent
variables”, including both main independent
variable and control variable, and a

dependent variable.

4. RESULT

Firstly, the result of KMO Measure of
Sampling Adequacy is 0.770 (good if >0.7 and
acceptable if >0.5). It indicates that a factor
analysis probably useful with data gathered in
this research. Moreover, the result of
Bartlett’s test of sphericity was statistically
significant at level of 0.0001. It reflects good
correlation matrix.
Validity test using Exploratory Factor Analysis
(EFA) indicates that all question items can be
grouped in to 5 factors. Factor 1, power
distance, explains 19.696% of total variance.
Factor 2, uncertainty avoidance, explains
38.333% of total variance. Factor 3, location
specific advantage, explains 17.333% of total
variance. Factor 4, business experience,
explains 16.149% of total variance. Finally,
Factor 5, entry mode, explains 12.119% of
total variance. However, this study cannot
exactly indicate good scale or validity or good
scale validity because of small sample size.

The question items belonging to the same

4 o
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concept have low and high variation with one
another.

Before performing the regression
analysis, construct reliability and correlation
were acceptable, as all Cronbach alphas
coefficient exceed the widely suggested value
of 0.7 and the relationships between main
variables was discovered, in turn (Fornell and
Larcker, 1981). Moreover, R squared was used
in the research to denote the proportion of
total variation of outcomes explained by the
independent variable in the model. As the
researcher use equity modes as dependent
variable, R square is 0.976. It means that the
regression model can explain about 97% of
equity modes. R squared modified for the
number of explanatory terms in a model or
Adjusted R squared is 0.972. Then, the
researchers investigate for multicollinearity
using acceptable Variance Inflation Factor (VIF)
indicators, which range from 2.345 to 5.033, as
suggested by Hair et al (1995).

According to Hypothesis 1, the more
entrepreneur do business inside SEZ/costal
area, compared with those who do business
outside SEZ/costal area, the high tendency to
use equity modes of foreien market entry.
The result depicts that the relationship
between two variables is positive and
statistically ~ insignificant (B=0‘082 for
unstandardized coefficients and [3=0.085 for
standardized coefficients; p=0.087).As a result,
the Hypothesis 1 cannot be supported.
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According to Hypothesis 2, the more
entrepreneur value hish power distance,
compared with those who value low power
distance, the high tendency to use equity
modes of foreign market entry. The result
depicts that the relationship between two
variables is  positive and  statistically
insignificant  (B=0.97 for unstandardized
coefficients and [=0.15 for standardized
coefficients; p=0.034). As a result, the
Hypothesis 2 can be supported.

According to Hypothesis 3, the more
entrepreneur  value  low  uncertainty
avoidance, compared with those who value
hish  uncertainty —avoidance, the high
tendency to use equity modes of foreign
market entry. The result depicts that the
relationship between two variables is negative
and statistically insignificant (B=-0.53 for
unstandardized coefficients and B=-0.765 for
standardized coefficients; p<0.001). As a
result, the Hypothesis 3 can be supported.

According to Hypothesis 4, the more
entrepreneur  value  high  experience,
compared with those who value low
experience, the high tendency to use equity
modes of foreign market entry. The result
depicts that the relationship between two
variables is  positive and  statistically
insignificant  (=0.002 for unstandardized
coefficients and [3=0.040 for standardized
coefficients; p=0.408). As a result, the
Hypothesis 4 cannot be supported.

Additionally, the significant
relationships between control variable (types
of industry: agriculture and fishery, textile,
cloth, and leatherwork, household goods,
electric appliance and electronics, logistics,
industrial estate, and tourism) and the
tendency to use equity modes are found as
the following.

According to dummy variables
regression (dependent variable: equity modes
application), the researcher selects one type
of industries which is logistics as a benchmark.
This type of industry will be omitted from the
regression and use for comparison with other
types of industry that are included in the
regression. Beta of the constant used as a
representative of the tendency to use equity
modes of the type of industry that is omitted
(logistics) is 2.085. There is only one result
(logistics) is  statistically —supported  (p-
value<0.001). The results were found as the

Figure 3.
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Figure 3. Regression Results

5. DISCUSSION

This research aims to understand to
understand how entrepreneurs choose foreign
market entry modes divided into non-equity
modes and equity modes. The main effect of
entrepreneurs’ decision, evidence strongly
suggests that the more entrepreneur value
hich power distance leads to the high
tendency to use equity modes of foreign
market entry. The evidence, moreover,
strongly suggests that the more entrepreneur
value low uncertainty avoidance leads to the
high tendency to use equity modes of foreign
market entry. On the other hand, high

experiences and doing business in special

economic zone or costal area are not the
factor affecting entrepreneurs’ decision to
choose either non-entry modes or entry
modes of foreign market entry. For the
context of special economic development
zones, it could concern with no readiness in
terms of infrastructure and international
transportation (Department of  Local
Administration, 2016). There is the lacking of
the speed of public transportation (Tirastittam
and Waiyawuththanapoom, 2014). So, Special
Economic Zone still does not attract foreign
investor. As a result, these results provide
support to previous literature regarding

companies from a country with high power
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distance will tend to choose equity modes
when entering a foreign market (Makino and
Neupert, 2000). These results also sustain
earlier literature on the relationship between
uncertainty avoidance and non-equity entry
modes (TSE, Pan and Au, 1997).

The findings from this study offer
additional contribution to research that
emphasizes foreign market entry modes.
Although previous studies focused on the role
of cultural dimensions, location specific
advantage, and resource based view affecting
entrepreneurs’ making decision to choose
foreign market entry, the present study
provides supplementary comprehension that
the types of industries is also probably
conditional role on their decisions as well.
This study found that the specific type of
industries, logistics, leads to the high tendency
to use equity modes of foreign market entry,
especially wholly owned subsidiary. This
result reflects that Thai logistics Companies
should prepare themselves for surviving in

high competitive situation.

6. RECOMMENDATION

Future research that aims to
investigate the impact of different types of
industries excluded in this study, such as
pharmaceutical production, ceramic, plastic,
medical equipment, motor vehicles, and gem-
and-jewelry. Future study, moreover, should
consider some other cultural dimensions,

including  human resource factors, as

suggested by Phrapratanporn et al. (2019), as
they could be main independent variables of
the further research.

For limitations.  First, as Thailand’s
government designed the policy in order to
support foreign business in special economic
zone in the specific period, future study
should solve these problems by using
longitudinal data or panel data collection
because it will make the result of the study
more reliable. Consequently, the further
findings might fluctuate from these results as
location specific advantage possibly affects
entrepreneurs’ making decision to choose
non-equity or equity mode of foreign market
entry. Second, due to the time limitation, the
samples collected for this research arose from
a few foreign businesses in Thailand. The
generalizability of the findings is confined by
excessively small sample size. Consequently,
future research should gather data in a larger
sample size. Finally, the questionnaire was
not adjusted from research published in top

journals.
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Abstract

This research aims to 1) explore the perspective of the accounting firm towards the
qualifications of the student qualifications framework of the Faculty of Accounting Bangkok Thonburi
University, and 2) guide the potential development of accounting students from the point of view of
accounting firms. The case study of this research was students of the Faculty of Accounting, Bangkok
Thonburi University.

The sample consisted of 51 enterprises accepting students of the Faculty of Accounting,
Bangkok Thonburi University for internships in the academic year 2019, and 132 students taking
internships by using a specific sampling. The descriptive statistics were used to analyze the data:
mean (), standard deviation (O) and correlation test by multiple linear regression analysis method.

The results revealed that the perspective of the accounting firm towards intern students 1)
morality and ethics was at a high level, 2) knowledge characteristics was at a high level, 3)
intellectual skills was at a high level, 4) interpersonal relations and responsibility was at a high level,
and 5) communication and information technology skills was at a high level. Meanwhile, moral and
ethical characteristics, knowledge, intellectual skills, interpersonal skills and responsibility,
communication and information technology skills were related to the satisfaction of the accounting
firm with the internships of accounting students from Bangkok Thonburi University. When considering
the regression coefficient of the predictor, it was found that moral and ethical characteristics and
interpersonal skills were impossible to predict the satisfaction of the accounting firm with the
internship of the students of the Faculty of Accounting, Bangkok Thonburi University. While the
knowledge, intellectual skills, and communication and information technology skills were statistically
predictive of the accounting firm's satisfaction with the internships among accounting students of
Bangkok Thonburi University. The overall opinion of the accounting firm towards the interns showed
that the interns had a high level of overall practical competence. Finally, the information obtained

from this study can be analyzed in order to plan as a guideline for developing student potential.

Keyword: Development Approach, Student Potential, Graduate Characteristics
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Abstract

This research aims to 1) study the behavior of using Cashless financial transactions among
students of the Faculty of Management Science, Valaya Alongkorn Rajabhat University Under the
Royal Patronage, and 2) investigate the attitudes towards using Cashless transaction services of
students of of the Faculty of Management Science, Valaya Alongkorn Rajabhat University Under the
Royal Patronage. 400 students of the Faculty of Management Science, Valaya Alongkorn Rajabhat
University Under the Royal Patronage were selected by convenience sampling to answer the
questionnaire. The descriptive statistics, frequency, percentage, mean, and standard deviation) were
used for data analysis, while t-test and one-way ANOVA were used for hypothesis testing. The results
of the study were as follows: 1) Most of the students used to check balance, transfer money, pay
for products and services, pay utility bills and top up mobile phones for convenience 2) Students

perceived utility, perceived ease of use and the intention to use was statistically significant at 0.05

level.

Keyword: Financial Transactions, Financial Service Attitude, Cashless
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Abstract

The study is entitled as Tourism Development Strategies Based on Community Resources in
Krachaeng Subdistrict, Bang Sai District, Phra Nakhon Si Ayutthaya Province. The objectives of this
study are as follows: 1) to create tourism development strategies based on community resources in
Krachaeng Sub-District, Bang Sai District, Phra Nakhon Si Ayutthaya Province, and 2) to propose a
guideline to implement strategies in Krachaeng Sub-District, Bang Sai District, Phra Nakhon Si
Ayutthaya Province. This study is a qualitative research which conducted with 15 people:
4 community leaders, 1 representative sub-district administration organization,1 Bang Sai district
agricultural representative, lcommunity development representative, 3 people representative,
2 entrepreneurs and 3 academics by the method of the Workshop. The results found that tourism
development strategies based on community resources, Krachaeng Sub-District, Bang Sai District, Phra
Nakhon Si Ayutthaya Province from SWOT Matrix were able to summarize the strategies that it will be
used to develop tourism in Krachaeng Sub-District, Bang Sai District, Phra Nakhon Si Ayutthaya
Province with 7 strategies as follows. First, The Proactive Strategy that consists of 3 strategies:
1) Establishing a learning base and a learning center for community wisdom, 2) Promoting community
products to be certified by government agencies, and 3) Publicize community tourism and the
Krachaeng community. Second, The Revision Strategy that consists of 2 strategies: 1) Establishing a
community enterprise in tourism, and 2) Training in community tourism management knowledge and
training of communicators in the community. Next 2 strategies are, Defense strategy: to build
networks in both the public and private sectors, and Passive strategies: to formulate a community-
based tourism development plan. In addition, the experts suggested two additional strategies:
1) training the community to write for funding from various agencies; both public and private, and
2) screening tourists to prevent epidemic COVID-19. Then all data will be presented to the

community.

Keyword:  Strategies, Tourism Development, On Community Resources, Krachaeng Subdistrict

Bang Sai District, Phra Nakhon Si Ayutthaya Province

o o

JUNTUUNAIY : 15 Juinu 2564

o

Tuiunlyunaaa : 18 wgunpy 2564

Tuiimeusumsaiuiuna : 1 dguieu 2564



NIATINGINTIANITUTTAY U 23 adui 1 Wnsiew - lquiew 2564) | 139

1. uni
1.1 anuduanuazanudigeseuide

mMeimuInIsieniialasyurudugiu
dndglunisWauinisieniisavesUsuinaliiin
muituuauazdsfumsznsvioniisvesUszine
Inedinsdasorfogiunineinsdiequosyuvuly
nstuiedeuwdundndaduazifuldanuuuiam
mMsvieufleuiendatiufl 2 meldideimivszme
Insiduuvamieniisinuanduihvedaniifivln
ogafinasnmuuiugiuanudulnefedaasy
NSHAUILATEINIFIANLALNIINTEANE LA
Uszanmunnanndiueg1sdstusinfinisdenleans
vieuflnszuandngnisvieniiorlneyuvuiielifn
nsnsztensldnnanadiu @an iiedsd uas
AUy 2559) fattu Mawdouanundomiielimuil
wuandlunisdanisvieaiieraingruninensiid
ageildnanual uaziinaduningiilaludndnual
Y9IYUYUAWDI AU lUgNITAALaAIMINATYFAR
wriguoy Jududeifienudfyogisunn

mﬂmsaaﬁwsmﬁuﬁmaqﬁ%’a fua
nszuas 81naunlns Jwianszunseioysen Wu
dvandafiguruiiaudosnisiosiaunlnidy
guguienm e uiio ity oseyumidy
YNy InTIHLasnilnaiene) 1wy nsviun

+

nmsvidedinin n1sugniudeu miﬂa“ﬂmjauwa%"
Nudnaunnlszian n1sviauulng nssetasv
NewBU Nospon Hosney N191A83UaIAIBY
unantuudguruiidnuaznagiaansfiang
fun1svieufisndAfTinguvuiiesainyuyudl
dumamsiiunsiiazann wazfausiiden faaes
thlunyjtu fadenmarslungtiuduiu uasd
aunBnluguvunatondsaniFouneieiudiazimu
thuvesmuastiduuvawioniion uenainduudilu

afnAsinUIsuAIASTU N TaTUaLY Wy

1AsaN1suInID wabdanunsanmuiiaudagula

Jumszandnluguwudlidiladunisdanisnis

1 o

‘viaﬂLﬁmu,a”1uum‘wu®ﬂawﬁmaumﬁmsw ¥

guruniy Jedaaliguruliidilanagldanse

q

o

fiaoluld fafunisveadioalnegurudanssios
fnlesgiiaziiesianuidegdiunldlung
Wimsdnnmsiteliguvuansadnnisviesiioald
o988

Femauafsnandrsiulunisinuadadl

YA

W3 ﬁiﬂ,ﬂlﬂﬂﬂ‘lﬂ’]ﬂaﬁl%ﬁﬂﬂﬁ‘ﬂﬂﬂ’]i‘ﬂaﬂLVIEJ’JU‘Uﬁ’]‘u

Y

wswmﬂwmumuamzl,lm gLnauelng Jamia

NIY uﬂiﬂi@ﬂﬁﬂ’l lagyinnisa ﬂ‘wﬂuﬂammu

aadda

waammwumwaammwmﬂ‘mmmalmwmu

YWIUNLALININTTUN SVIRATE NI TadUREDID

ya o o 1

‘TJ’JC‘]‘USQ‘UM‘TIUVI@QQ‘HE]EJ’NLL‘VI‘{IN WIYWININNAYNT

Y 9

ﬂ’ﬁ‘i]@]ﬂ’]iﬁ/lﬁ]ﬁLVlEJ’JUU%WUVliW‘EJ’Wﬂ'i‘UlJGU‘UIUﬂ‘Nu"ﬂ“’

1

a

Wuvsslewifuguruiionisiianinuiesazaiy
dathlueunan
1.2 InQUsaeAraINIIYY
1.2.1 ilefnwinagndiauinisvioniien
UUFIUNSNEINTYUBY FIUANTEUTS 810UIINT
I TANTEUATATOLTE
122 Welausuuamisnisiinagnénng
Warun1svesfisavuguninensyuvudva
n3euYs Suneulng Jmianszuasasessenluls
1.3 YBULUAYDINTIY
13.1 veuaduiiion
1) Anwinagnsiauinisveaiien
UUFIUNSNEINTYUTY FIUANTEUYS 810UNS
FaniansrunsAoyse
2) EUBLUININITUINAYNEATT
WarNMIvieaieTuus NN INTYLTL ATUANTEIT

gnaunlng Jmiansvuaseteasenluly



140 | Journal of Management Science Review Vol. 23 No. 1 (January - June 2021)

3) YaULUARUNGNR LiToya

3.1) nguilvidonanguil Usznoudeldun
BT 919U 4 AU AIUTUBIANITUTISAIUUA
13 1 AU AUNUINYATENEUIMST 31U 1 AY
AU ALY F1UU 1 AY Usenaud g 3 au
HUsENOUNIINAU 2 AY WarinINITTIIU 3 AY
533U 15 A Inenssuiumsussyuda juanig
(Workshop)

32) §nsenudd1uin 5 M1u lag

QNa o2

nIrvIUMTUsEIUNAYN
1.5 nsaununfnlun1side

nIoULEIAMNANTLNTITBIINTEUIUNTS
N153LA5189 SWOT Analysis ulglun1s3tasiey
foyaidesiu lnsthmdnnisiasgidadoniouen
Y83 Wheelen and Hunger (2008, p. 12); Pearce
and Robinson (2009, p. 94) Wag Feaunsaduun
Uszinulunsinsedils 4 s fie 1) duswgia
2) N15il0INgNUIY 3) FeAUUATTAUTITY
4) walulad waznaniasizntadunielu PRIMO -
F vesendy Yayeiwgu (2553, 11 79 -81) uay
7 - S Geanunsaduunuseifulunsiinseild
597U 1) YAaINTg 2) NNeINT 3) 1153915 wag
4) auUszununay 5)n1sufuRnig wisaniuii
fFoyaiildarnnsiinsziiniunnagns Tagdavh
TugUuuy SWOT Matrix @13150119UANAYNS LA
4 madion Usenausig Nagvnsidesn naensilawdly

nagslsasiuiagnag nslesy

Fauusau fuwlsau
TUABUY 1IA31N NAgNSNIRALING
swot VoufieIuugIu
Uaenelu

NINYINTYUVY FNUG

Dyaains nszues suneulng
2minens Jmin

3) N39S WIBUAIATOYTEN
AR 1) dnmegruSouiuay
5) MsUHUANS AudiSoudnidyan
Uaduanguen Yy

1) LASwgne 2) daaSulvindn Ao

2) Mo yuyulAsUTD
3) dAu UINTZIUN
4) wmalulad MNBNUAIATY

3) Usgndunusnig

Viouiie gy

AW 1 NTOULUIAMLUNITITY

2. Banilun1side

nM5ideides “nagnsnisiamnnisvieaiiey
UUFIUNSNEINTYUTY FIUANTEUTS 810UIINT
Finnssunsaiogsen” susuunideluaded Dy
M9Afeidanunm FaiiEnmsdiunsifesiuun
aingUszasduasnside ulseondu 2 funou

fupoudl 1 \Hunistirdeyaiugiuves
guyualglun1siAsIE SWOT Analysis wazdnvin
SWOT Matrix ilea1snagnémsimunnisvieadion

vugruninensyuyy idu lngdsnns Uszyuids

« q

LY

UURN1S (Workshop)

Alvidoyaluniside loun guiyuey 9w
4 AU HILNUBIANITUSUITEIUAIUATIUIU 1 AL
FILNULNEATOUNBUIINT T1UU 1 AU AIUNY

WuIyuy 37U 1 A Useu1vudiuiu 3 Ay



o

NIATINGINTIANTUTTAY VN 23 adud 1 @Wnsiew - Squiew 2564) | 141

HUSENBUNTTIINIY 2 AU kazdnIYIN1391uIuY
3 AU WY 15 AU

THiaTesilon1sUszyuiisuiR (Workshop)
1) ANIUNTIATIEN SWOT Analysis 2) fiduseyu
Ynafildundavin SWOT Anlysis undavindu SWOT
Matrix Waga319nagns way 3) AngITedina
Uzl iRnisunasuua

193LAT19 1aeldn1919 SWOT Analysis
s1usmdszifiudfyveadeyaiigsinaunuils
thiaue 9aseu uds Tenna guassa vdsindu
U3 uUsEa e uRnisvin SWOT Matrix ane
W/NINTIUU

Funeud 2 Wunisiinagnsils u
Funeudl 1 w@usnsaqmrd s9u5uIL 5 Au
Usziiunagns

mafiuTuTudaya

1. Wngfnsieuszaunuiugmsanail

2. nagmsiildiaueinsnandussii

msiesesiteya Tnedeyaiiuiuudain
ANsInaAiLasTolaUakIYIN

UTTHILBINTTUU AL UINAYRINTIVYES

weuliuguu

3. A3UNANI3IY

MsideiEes “nagnsmsiamnnisvieaiiey
UVUFIUNSNEINTYUTY AIUANTEUYI 81NULNT
JanTanszunIATeyse1” ajunani1siduny

o

nnUszaaAlamail

o

fguszasdded 1 a¥renagnéiauinis
ViRUTlE UL IUMENNNTYTY FIUANTEITY SUABUN
s YardansvunseSogsen nansive wuin fugtoui
1 N3RS SWOT Analysis #nunsviaaLiienves

YUYUAIVANTTWYI B0 0UeINg Jandn

=

WIzUATATY 58T TWAIUYARDY Wudn 1) Yuoud

]

a

idgyanuedninynasns 2) yusudgiddygn

g}

a

aun1sinvulng omnsine 3) yusuilgddeyan

[/}

AuNTInaY 4) yuyuillavameluguuy 5) guyud
ANLEIAR 6) YUBUIIHARS UTIIINSINYATIIUT)
neneg ludwgageu wuln 1) yuvuliimsyiudaiuly
ﬂﬂié’mﬁqnauia’lwﬁaﬁgu%u 2) YUBUVINANNTIUNT
Fan1snsviondiorluyuvu 3) yuvuldfidnde
Anuvaneluyusy 4) yusulifiGuyulunisiaw
wiasvieuiien luduguassa wudt 1) vanis

[

USE & UNUSINNULNUAIATT 2) VASaadsy

o«

[

pgralilosnnuiinuniady 3) nglsasEun
Covid2019 4) yuwuldiin1fw3etne Tusulenia
wud1 1) gurilgfimansiasnufausitiites way
fundsimasnisl 2) nsANuIANAZAINAUIY
3) oglndunasvisafienniitedsandnvesimin
wizuasAieysen 4) lFSumsdaaunmsvieadieann
MmhgnuaanAuwUsgua

Funeud 2 wudn Mﬁqa1ﬂ§uﬁiamﬂizym
FaUfoRmaidoyaiismiiagest SWOT Analysis
1YNIFIATIER SWOT Matrix il ea¥13nag nély
adunalUiaznavein1sdngin SWOT Matrix agula

[ [

ql fan i 1



142 | Journal of Management Science Review Vol. 23 No. 1 (January - June 2021)

M19799 1 7MW SWOT Matrix Auanszuas 31auang Janinnszunsasagsen

Uasanelu

Jadgniguen

9AKTIVDIDIANT (S)

S1 guwudgidaaiue1dnnunins
s2 guyuiigiitayadunisvieusing
915lng

S3 yuwusl iy un1sdnau

4 guvuilauamdluyuy

S5 guuilANATAR

S6 YUTUTHANSUIINNTNYATIIY

417 nde

ngau (W)

w1 guaulaifinismudaiulunsiad
GHRGR LG EGOT

W2 gu9uv1nand3lun1sdnnigns
viouteluyuu

w3 guaulifitindeaumnelugumy
wa gurulifiGunulunsiannuas
vieuien

w5 laifuslumsimunmaviesiiedlu

YUY

Tonavasesnns (o)

o1 guvLilnfimansiiansny
Aawithifos wailunani
AABANY

02 MIAUUANELAINEUY 03
ogflnduvdsvisaioniiideides
nanvesiwminnssuasAIagse
on l¢5umsdaasunisviesiien
PNUUIBNUFAINAULU

o

FUIaLarrdIBNuigUa

NAYNSITIIN SO
51,52,53,54,55,56 04

=

AonaduguSeuiuazaudiGou

Calle

iy
duasulvindnduriguvulasuses
INTPIUINAUIBNUNATY
51,52,53,54,55,56 01,02,03,04
Uszaduiiudnisvieaderyuau

WAL UTEFUNUSVBINUILNTLU

< a
nagnsigudly wo
W104
- IARINGUTAWAYNYAIUNT

Yigaden

W2Ww3 O4
- AnausuAuIAUNTIANTS
vieuderluguvikazausUTinge

Anuvianglugavy

Jadnnvasesing (1)

T1 PPNSUTEWEUNUSN
MHPNUNATY

T2 AMEISATTUIN Covid2019

73 guaUlifinnArseUne

nagnsidelasiu st
5152535455 56 T1 T3
AuATTINATTUATIENTY

NALNSITITY wr
W5T1T2T3
AAVNUNITHRUINITY DN

[y

31NM1519 SWOT Matrix @1u150a3U
nagnsNazirluiauin1sieuigagusudiva

nszuYs auneu1alvg Yamdanssuasasoyse 1a

¥
o o A

U 7 nagNSeiu Al nagnsigazn 1) InRg

3 (]
¥ a

FussuiwarAudSeudnidyanguvy 2) daesuln

3

HARS TR SUTORNATIUIINUUIBNIUNIAST

3) Ussnduiiusnsvieanegusuwasyseandunug

v
o '

YBIFYUYUNTEUYY NagnsuAly 1) Janngy

q

FamiayuguAIUNITiuNed 2) Rnausuaus

a

funsianisvieaiiedluguvuuazousuinde
Anununeluguyy nagnsiadesiu 1) ai
wReTeamaiuarALENTY NagNSITesy
1) doviusumsiannmsvioniielngyumu
ﬁm%’wﬁ’agaiwﬂgumuﬁ 3 Wunisi
nagnsiild ludunoud 2 luadnssnmuad 1
U 5 A Uszillulazuuginnouaua YNy
HANTIENUTY ANUARLAUYRINTIRNAIUNTS

Usziiu nagndnewinluldlun1sufda duain



o

NIATINGINTIANTUTTAY U 23 aduil 1 @Wnsau - Sguiey 2564) | 143

s v a o«

AU 7 Nagns gnsanadiiudaisainluly
TumsUURLFSwa 7 nagns uazuugifiufs
U 2 nagns As N1sRNIAYuYLLTsuve Y
aﬁuawumﬂmwmmwqﬁ’nmﬂ%’guazmﬂﬁuu
uazgmsAnnsesinvieafisiiedesiulsaszuin
Covid 2019 nasaInUsusAlumutaiauowuzves
RGP DRIV R T G
asUnagnéiigurudiuanszuys Suno

U19lns dmdanssunsesagsen aru1snuiun

v
1 v o d o

Usezgnaldladeneiu 1) dadegruiseuiuazaud
Seuipiidyyuvy 2) duasulindadosiguoy
lafusosu1nsgIuaInniulIgaIuniIasyg
3) Uszyrdunudnisvonfionyuaunas
Uszanduiusvesiigurunszuye 4) fananga
JamRaguvudunisvieaiion 5) Bneusunimg
funsinnisvieiienluguruuazeusuiinde
arngluyuay 6) aiaadotieianiaiguay
mAenvu 7) daviuwunmsiauinisvieadialag
guyy 8) NsEnlvyuUl YR UATUAYUIIN
MIBIUANHINIATTLAZIONTU LALY) N13AN

nypnviesfgiatasnulsaseuin Covid 2019

4. anaUsewna

HANITITY 1389 NAYNSAITHAUINIT

] -

V]?NLV]EJ’JUUE’]UW%JWEHﬂT‘qm“Uu A1UaNTL LY

°

gunau1elng Jamdanszunsaseysen any

o

fnquszasdded 1) eadranagnsimuinis
VoaBIVUFIUNINIINTYUTY F1UANTEUYS
gunaunelng JmianszunsAseyse) Nan1sANY
U371 N153LATIER SWOT Analysis A1UN1T
vioafl1voguIUAIUANTELYS SADUIlNS
Jandanszuasaigsen ludugauds wuii 1)
yuyuigilaeiuennunins 2) yuouilngi

Tayayrdunisvivuslne 9mnsing 3) guuiigl

Uyyraumsdnau 4) yuvuillauamdluyuyy
5) guyudauatdaf  6) yuyuilndnduannig
N5NEATIYIUTIY Nd%Y TuAugAgau Uil
1) quaulaifimsruiiulunisdadnguiamie
gy 2) gruraauslumsiansnsviesilen
Tunwy 3) yuvulifidndeaumineluyumy
a) yurulafiGuyulunisiauiuasioniion Tu
AugUaTIA MUl 1) ¥Ian1sUsEnduiiusan
Wi891uN1ATs 2) PIanisduaiuegdeies
PNHLUNIAsE 3) Aglsaszun Covid2019
4) guyulaifinAmiedie Tusrulonia wuin 1)
yruilgfimansfiasnuinuithiion uasiunds
thaaentiel) 2) MInuwIANazAINaUIY 3) aglnd
Lnasieaileafifideldeandnvesdania
wszuAsAIeysen 4) lHunisdaaiunisvioniien
PMNMNEBNUFAINALLUITTUA Teaenndaatiuna
N135ANYI1U0Id0AARDINUNANITANYIVBINNG
wanal agyian, Junun Wity aufesh ues
Wiy, waviigund nisiveu (2562) 14
vinsAnwiies nsimuIsULUUN TN e,
nyUuyuyy (OTOP Village) 3 Unumnuesasie
MIUANTEUTY 81tnouelng §auia
WILUATATOLTET NANITANYINUTT J8ou baun
yavszaunsaflunisuimsinniseadion fu
AU AIUNITARIALAETBININITINT MUY
AuAn MIRUIHENTNTVRIYUTY VINANUIAY

o s o

n1sdeansuaznisussyduiusliidunian

°

Angnndsragalatinvieaigdndfgee JULUUID

i 9
Pnuhuavinunsnssy QIlayarvesyuyu dns
{ 3

arunandgian bl Wy du nendn wazise

q

P =

nsruvedransinduvesUsedu vosisean
flormsuavauy Rudnesduiduiudiy wu
yuumaInFumalugusy Sramieniihfausii
YUNUIUNTENE UATHANITANYIVOY SAAAUS

Usehivguazsainan wWsudsedns (2557)



144 | Journal of Management Science Review Vol. 23 No. 1 (January - June 2021)

lori1n1sAn®ISes dnen1nwazlanianis
WAIUINITNOWNEIVDIBILNBLYIAD FINTA
WYsysal Nan15Ane) wudwan1sAneIgaunls

yngeu lenanazgUuassAnenITvisaiiel nuin

wrReliyaffanedeansnladiey dviatunin

d

flenssw fgfonniadl nunduauldaugiuud
WuAuupuwisaingesuaunidiodng wazninsy
finnsnsgnedrunaliunvosdulvanunsausng
Famsenunsvieniisn Idausedeudinguane
muun waddairdnlunisiauifesulszunalu
nsimuriiogedradidnluvasAuiunaaud
Aon1suin ilildanunse andunislaiissne
sorufpIn1s uenaninuiivesdineindedau
Tng) Sawassuunsdanisdiiunesia wazun
ﬁumumiiaa%’waz%q{]zym wmanfenadina
nsgnusenIEnvalE N Sieufisanumn
nagnifiguruiiuanszuys sneudlng
JrianszunsAioyse aunsathuvssendlila

v

e 1) Iaseguseuiuaraudiseui vy,

-2 )}

uyy 2) duasulindndugurulasusos
WINTTIWIINNUIBNUAIATT 3) Usedunusnig
vieuTleyurLLArUsE I AR US VIR TUNTEUY
4) f‘&’mG'?mejm%amﬁasqmuﬁwmwiam?im
5) Anousumnuifunisdanisveaiiodluguvy
uazeusuindonumnsluguvy 6) airaedete
ﬁgqmﬂ%’guasmmaﬂﬁuu 7) IRMUNUNTHRILINT
vionfigalasyuyu 8) msfnliyuvudeuvenu
atfuayuaInmaen U iannigLazienty
uaz9) madnnsestinvieafiefietesiulsaszuia
Covid 2019 Tneman s3dests 9 nagnsiiudums
Wawrguuluaiy fpuTmusssy Lwsygne
dunndon Jsansfnuiaenadesiunanising
Y84 13u331 Snwsiiud (2560) lavinnisinun
wui nagnsmsdanisvieadiealaeyumiludame

YAsTIvANeANdsBuluauIAn 30 A1SANYD

fsmmannsalunisdanisvieaiioalaeyuwuly
Janiauassvdun 5 anu tneidulddideyaun
f9150191UNTOUVBITUUUUN TV DALTIBIDE1s
98U 3ndn SEE Model Fadusunuuiiausin
psdUsEnouvIsALIMSTieafimauuuddu 1
fiusgavsnnsesAfisdedadendn 3 4 laun (1)
fAAudeAN-TausTTU(Social-cultural) (2) &
FuLATwEAa(Economic)(3) TAF1uAIndex
(Environmental) 1lo31A51231 annuandouuas
Awansnsalunisdanismsvieaiienlaegumy i
Tivsugauds gedeu lona uay auassaveengy
WAIFUANAENSAIINNITIATIEN Feauevnadenna
gniieasiannudadulifungunisoaiion

Tneguvuluiminuassvdun

5. daiAuauug

5.1 Sgasdnsudssanalviiuguyued
serdoslunistaun sauvisaaslinasaud
\Aerdesamndaaiulinuiiuguruauanunsn
ANTUNTUIITTANTYUTUMEAULEA

5.2 sqmuﬂ’;iﬁmsﬁmély’qmjﬁmwﬁ%
YPLLAEMTVRATI UM YiB e fieldy
nsonsedudiuntsieniiodlvfuyusy uaz
Wiefagléfunsatiuayuduaiuanmienusineg
faniasgunauazntaenaulunisusze duius
uazvgnAiinssivymil ULy

5.2 msdneusuizeseuasndelagln
Tonaliidniil enanafasusedidu iite
ATIREBULAYQUAUVAD LTI

5.3 luanmzaniunisal Covid Yuvu
Asmdndusiyuruiiinaingidyyieenun
YUAueuI8AINNUVIBAUA 16199 Avtiea1u

SNNTIAMA LAz NNUSENINSUlansNAely



MIEINYINITINNTUSTiA

£%

nsvedudiiietdunsussnduiusaudigu
warodsnaliuuuiidtnaniy

5.4 msfAnwimsAnululszifuiFes
MsAnYIANEAINNITAAIALTNNSYBINNTYiDALTIEN
Tnoguvuly Weovn wuInie nienagnsaiu

nsnanlun1stsatiuayudLasunsvisaien

6. LONEAT591984

LAUITT SNWIRUN. (2560, AUBU — SUINAL).
ﬂaqwémﬁmmiviaaLﬁaﬂmasqmw,wu
Fitulusminuassedun. 215e15358
waznaun 2laveasnsallunssusu
s1yUduA. 12(3), 141-153,

Wiswawsl anguyiand uwavenls (2562, 1NT1AY —
figuiou). meiarngULUUNSYioaie
vjUuyuu (OTOP Village) nyjtinu
NUBIATI AIUANTEUT BLNBUNIINS
JINTANTLUATATOLTLN. INYINITIANT
Ui, 21(1), 25-32.

sagaus Usshng wavandn suusrans. (2557,
nINNIAY — 5UAY). Anennuazlonid
mMsWawnsvesiieivessuneide
Jarinmysysal. MsesdeuAans,
10(2), 127-149.

Qi 1iodad wazame. (2559). inauaing
ﬁ'@ummivimLﬁaﬂﬂmgwwmﬂsmwﬂ
Tne. ngawmna: wdn,

1y

Nty Yyeniivgiu. (2553). alladnsnzi SWOT
ag19ilaadw. nyunw: Jyayvu.
Pearce, J. A. and Robinson, R. B. (2009).
Strategic Management :
Formulation, Implementation and
Control (11th ed). New York:

McGraw - Hill.

= v a

1 U9 23 auil 1 (n91Au - fquieu 2564) | 145

Wheelen, T. L. and Hunger, J. D. (2008).
Strategic Management and
Business Policy (11th ed). New

Jersey: Prentice-Hall.



146 | Journal of Management Science Review Vol. 23 No. 1 (January - June 2021)



'
= v a

NIATINGINTIANITUTTAY U 23 aduil 1 wnsau - Sguiew 2564) | 147

INSwavanugAsTsuluedng wazaulinslaluasdnis
nfsaanuynWuluasdns vasasfn1smasguazaaenvuluNuNnFINNaIUAS
The Influence of Organizational Justice and Organizational Trust Affecting the
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Abstract

The objectives of this research were to 1) study relationship between organizational justice,
organizational trust and organizational commitment of public sector and private sector in the
Bangkok area, 2) study factor affecting organizational commitment of public sector and private sector
in the Bangkok area. The data was collected from a sample of 400 people in Bangkok area. The
statistics used in this study were Pearson’s correlation coefficient and stepwise multiple regression
analysis. The results of the study found that 1) organizational commitment had a positive
relationship with organizational justice and organizational trust, and 2) organizational justice and

organizational trust were factors influencing in organizational commitment.

Keyword: Organizational Justice, Organizational Trust, Organizational Commitment
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Abstract

This research is a mixed method study of quantitative and qualitative research. The
objectives were to 1) study the personal data of service users of the Nakhon Sawan Provincial Labor
Office on service factors, 2) study the relationship of service factors to service quality towards
excellence, and 3) present guidelines for improving service quality towards excellence of the Nakhon
Sawan Provincial Labor Office in order to seek appropriate approach to meet the service recipients’
demand in the most effective way. Data were collected through the distributed questionnaires
among 400 service recipients. The acquired data were analyzed with statistical application of
Frequency, Percentage, Mean, and Standard Deviation. The set hypothesis was tested using Pearson
Correlation to analyze the correlation between variables with interviewing 10 of services providers.

The findings suggest that most samples were females, 25-34 years old, married, with
Secondary Educational level, making livelihoods by being farmers/contractors and earning incomes
not exceeding 10,000 baht. The outcomes from service factors indicated overall results were at the
highest level. Majority of samples agreed that service recipients’ firm confidence on service received
was the most significance item, followed by making acquaintance with the service recipients and
understanding their needs. These were items that earned as equal scores as responding to the
service recipients’ demands, trust and concrete services, respectively. The hypothesis test result
found that all five service areas had affected service quality excellence of Provincial Labour Office at
Nakhonsawan Province. The most important factor was the service recipient’s empathy, followed by
reliability, responsiveness having similar results as assurance and tangible, respectively. In conclusion,
research results present the guidelines for improving quality of service excellence were making
acquaintance with the service recipients and understanding their needs with indiscriminate services,
followed by trust that service providers capable of provide timely services. As for the response to
the need of service recipients, it is the item on reducing performance procedures, having similar
results as service recipients’ confidence and trust in service providers’ knowledge and visible office

location near other government agencies.

Keyword: Service factors; Quality of Service Excellence; Provincial Labour Office Nakhonsawan
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Abstract

Research “Development of the Model for Community Forest Management According to
the Act of Parliament on Community Forest : a case on Ban Rom Fa Lung, Wieng Kaen , Chiang Rai ”
aims 1) to develop the model for set up community forest according to the Act of Parliament on
Community Forest B.E.2562 and 2) to study the method of community forest management at Ban
Rom Fa Lung, Wieng Kaen ,Chiang Rai . Mixed methods research was used. Questionnaires were
collected from the 35 representative samples which were household leaders of forest community as
quantitative data, while 7 of community forest committees were interviewed for qualitative process.

The results revealed that the Act of Parliament on Community Forest starting from the
community which need for common pool resource management of community forest by their own
method in order to achieve the community's right to use the resources in the area sustainably and
deprive non-members to use. The establishment of a community forest under the Act of Parliament
on Community Forest begins with collecting community forest members and electing a community
forest committee in order to prepare petition, regulations and community forest management plan
supporting from local government, while consideration approved by provincial government and
national level government. Ban Rom Fah Luang Community Forest Management is based on the
concept of shared resource management, with management methods according to the beliefs of the
Hmong that have been inherited from their ancestors as follows: 1) determining user boundaries and
the boundaries of the area by community forestry committees , 2) believing and preserving
community forest members set regulation by community forest members set, 3) participating in
decision in community forest management, 4) taking the responsibility as supervisor, 5) imposing
penalties from light to heavy, 6) managing conflicts by means of community, 7) accepting from

government agencies, and 8) linking with contiguous community forest network partners in the area.
Keywords: Hmong, Common Pool Resource Management, The Act of Parliament on Community Fore
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Abstract

This research, a study on the economics of tourism behavior in Phra Nakhon Si Ayutthaya
Province aims to 1) analyze the overall behavior of Thai and foreign tourists visiting Phra Nakhon Si
Ayutthaya Province, and 2) study factors which drive tourist spending in Phranakhon Si Ayutthaya
using secondary data from 1994 - 2018. 2 types of data analysis were conducted in this study:
1) using descriptive statistical analysis in order to observe the overall behavior of Thai and foreign
tourists visiting Ayutthaya Province. It was found that, on average, most of tourists were 76 percent of
Thais and 24 percent of foreigners, while the average daily stay is booked for 52 percent of foreign
tourists and 48 percent of Thais. In the average daily expenditure of Thai and foreign tourists, it was
found that foreign tourists spend an average of 63 percent per day on tourism, however; Thai tourists
for 37 percent, and 2) adopting analysis through the Ordinary Least Squares Regression (OLS))
revealed that the influencing factor contributing to the income from the expenditures of tourists
traveling in Phranakhon Si Ayutthaya derived from primarily the income of the incoming and the

average accommodation cost of tourists visiting.

Keyword: Behavioral Economics, Tourism, Cost
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Abstract

The study aims to demonstrate the adaptation of community enterprises in the epidemic
conditions of coronavirus disease 2019 (COVID-19) in Thailand. The methodology of this study was
composed of the concepts of community enterprises, the epidemic conditions of coronavirus disease
2019, the adaptation of community enterprises in the epidemic conditions of coronavirus disease
2019, as well as the theory of adaptation. The study revealed that community enterprises are related
to the production of goods, services, and others which arising from the adoption approaches of the
community economic or the sufficiency economy in their operation. Thus, community enterprises
are fundamental economic drivers and enable macroeconomics to be driven even after the outbreak

of the coronavirus disease 2019 crisis, community enterprises are affected as well. If adaptation is
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used, community enterprises are be able to survive and may also be macroeconomic supporters.
The adaptations mentioned above would start from the reduction of unnecessary expenditures, the
conversion of unused assets into income, as well as the marketing adjustments in which online and
delivery models must be adopted, being the effective choices for both buyers and sellers while keeping

social distance.

Keyword: Adaptation, Community enterprises, The epidemic conditions of coronavirus infection

in 2019
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The Coronavirus Disease 2019 (Covid-19) and Economic Adaptation Opportunities

of the Hotel Industry of Thailand

NIUAN @i (Kawinpob Saiphet)!

UNANED
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adagy : Tsalidalalsnn-2019 Tenmdlumsususmaesugia anavnssulsawsuvesusemelng

Abstract

The Coronavirus Disease 2019 (Covid-19) crisis has prompted an urgent need to transform
operations and enhance a number of conditions not only in terms of service prices but also on the
Business capacities that tend to decline in line with consumer demand and contribute to the discovery of
the process of balancing the economy of overseas hotel businesses due to the epidemic of coronavirus
disease 2019 (Covid-19). This has resulted in widespread research into the impact of coronavirus disease
2019 (Covid-19) on marketing and hotel management by planning the economic equilibrium process with

three dimensional factors Artificial intelligence (Al) and robot. In addition, the hotel industry has shifted its

L 91N sgusEvangnsnInnsesialiwsy AuyIneInsinns wininedesuignszuasaioysen

E-mail : K.saiphet@gmail.com
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strategy based on the Segmentation Targeting Positioning (STP) strategy, focusing the beauty and wellness.

However, consumer demand is still high and manufacturers are fewer in Thailand, including adapting to

use digital technology in service work to reduce contact between customers and service staff.

Keyword : Coronavirus-2019, Opportunity for economic adjustment, Hotel Industry in Thailand
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19391705093Y 9 %QLﬁmﬁuiué’ﬂwmwmma@m%é’a
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J1gaainnssuninvinisiluniadiunlasu

NaNsTNUNINAUINTigalagLmINsAnfunssay
donseiidadnvesgaaivnssuniavinisly
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vseag n1elin1sinursvevrinanisdeny (Khanna,
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mmLﬂu;:iﬁ'lLLaxmiL%amImaéNﬁaLﬁaaﬁmzw
TnAvegUzEnaunIINIssny Inusssuduinly
HuildrusilsfiAnniadendidsuiy (Giovanna
Centorrino, 2020, p.1-23) dusuusznaunis aun
Tudszimaaulainisesnwuunisuiuaunanis
AIUANNITARRBYDILIABIABTLATIENNTEUIUNIS
NANUFSIENAUATYTNIAL NI USNYITINY
wardenuls Fauumnediindusnainausssuves
yadaulun1sufdamusuinisadasianinnia
11m51150UU9AY (Montemurro, Hedén, Adams,

Vita and Pellegatta, 2020, p.454-455) lugina
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Scala, Quattrociocchi, and

Pammolli, 2020, p.1)
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Abstract

The digital age continuously creates change in today's world as technological developments
have resulted in people changing the way they shop for goods or services. Most consumers spend
their time exploring the digital world to communicate and interact with more people online. The
marketing process in the digital age plays a very important role in creating awareness of products and
services in order to reach engagement with customers, and strengthen sales by using various
strategies through digital media. Processes rely on numerical measurements. make the marketing
process change. Different work processes rely on numerical measurement to transform the marketing
process. This has evolved from memorization or writing becoming more systematic to use of
software applications to help manage more systems. However, under the technolosgical process, it
still relies on human labor at almost every step, and with the exponential growth of technology and
the Internet, along with the increasingly complex consumer behavior under Marketing Automation
Concept, which results in the need for marketing management systems to adapt to meet the
increasing complexity of consumers in all dimensions. It also generates the greatest benefits in the
digital era as it is today by applying software to manage marketing activities automatically for saving
energy, saving time and increasing profits for the business, as well as creating a new marketing to
reduce the risk of the 2019 coronavirus crisis, all of which are considered to be the most efficient

way of doing business.
Keywords: Marketing Automation, The Business Success Tool, Digital Marketers
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Abstract

Environmental problems are becoming more severe in all areas. Different groups of people
and organizations have to find ways to help each other out to solve those problems. Monks in
Buddhism are the social and soul leaders who inherit Buddhism, however; religion and nature are the
same thing. Some monks are therefore determined to preserve and restore natural resources and
environmental pollution to help humans successfully. This article therefore aims to propose a
Buddhist method for restoring the environment in the temple in order to promote the creation of a
holistic economy according to the BCGModel principle. The Buddhist methods used by monks differ
according to the problems and ecology of the temple and the social landscape around the temple.
Most of the monks who have been regarded as leaders of change in environmental remediation,
most of them use Conditionality (Atipatayata) Principal to point out the natural rules and adhere to
the Buddhist methods according to the Buddhadasa Indapanno's style in reviving the environment in
3 ways: using the transmission of dharma principles, using visualization, and sharing benefits as
Buddhist methods that can be used as concrete results from environmental restoration in Suan Kaew
Temple, Nonthaburi Province by Phra Pihisal Dhammaphadi (Phra Payom Kalayano) who has used the
Buddhist method in 3 steps: 1) to preach and teach with the principles of the natural rules of man and
the environment that must coexist, use the rules of karma, and have compassion for others, 2) to take
action and work together by volunteering with the slogan “Seeing and Doing”, also set up 11 branches
Suan Kaew Foundation by using a network of believers to develop and restore natural resources; soil,
water, forests and biodiversity in temples and surroundings across the country, as well as, rehabilitate
the soil by nourishing the soil by bringing vegetable and fruit scraps to fill the soil surface in the
perennial and fruit growing areas. Including the use of bio-fermented water and manure from
redeemed life cattle to decompose by turning the soil surface every 6 months until the surface is
raised, and then manage water to be sufficient and clean by making water reservoirs. In addition,
cultivation of native plants to increase the diversity of both species and the benefits of waste
management according to the 3R principle; reuse, recycle, and value-added processing were also

conducted, and 3) 3) to give mutually beneficial by arranging distribution centers in the temple and
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surrounding areas to sell produce from the temple to branches and networks at a cheap price and

distribute free vegetables, fruits and plants in order to create jobs and generate income for the poor,

resulting in a holistic economic system that is linked by biological products, the transformation of

products into commodities (Circular) to Green economy from temples to households and

communities in accordance with the BCG Model that aims to balance the economy to grow in

harmony with the sustainable environment.

Keyword: Buddha’s methods, Revival, Atipatayata.
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The Concept of Balanced Scorecard Indicators with the Competitive Factors of

Entrepreneurs in Thailand
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Abstract

This academic paper focused on the concept of Balanced Scorecard (BSC) indicators
with the competitive factors of entrepreneurs in Thailand. This article is a documentary research.
Data were collected from secondary sources: research papers, academic papers, dissertation, and
related documents. These data were then used to synthesize knowledge about the BSC concept of
indicators which consisted of customer view, finance, internal processes, and in the field of learning
and growth. This article presented 1) the metric concept of BSC entrepreneurs' competitiveness. It
was discovered that the four factors, namely financial perspective, internal processes, learning, and

growth, affecting the competitiveness of entrepreneurs in Thailand, 2) the implementation of the BSC
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indicators in the future was found to be relevant and widely applicable. For entrepreneurs in
Thailand, they should be adapted to suit their abilities and the country's situation. This academic
article is therefore a new contribution of knowledge for Thai academics in studying BSC and

enterprises in Thailand, as well as to provide guidelines for entrepreneurs to apply the concept of

balanced indicators to business development to gain competitive advantages.

Keywords: Balance Scorecard, Competitiveness, Entrepreneurs
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