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Factors Influencing Consumer Behavior and Purchasing Decisions for Ready-to-Eat Frozen Food
from 7-Eleven Stores in Mueang District, Chachoengsao Province

Y5Ms @nnuaing (NORRAPAT SATANSATIT)?
95591 Jatley JANYA WANGNIYOM) 2*

UNAnEo
unauAdeiifaguizasd 1) Wednwmginssunistenaznisdaduladoomsududmsen
Suusznu 2) dednwddadeiuusynnsmansiiinadenginssunisseemsutudimSeusulszniu
3) WiAnwiladsmanmanandidauduiuddensinaulatoomsutudmieusulssmu Tnenguiiedsd
THlumsfinu Aenguiuilnafitesmsududemdonsuvszmunnitu 7-11 Tusunaidesdminasndans

41U3U 400 AU N13FUAIBE19MINANAZAIN (Convenience Sampling ) iaTesilenldlunssiusiudeyane

gt
#

WUUEDUNMM (Questionnaire) waxldaia Chi-square wagCorrelation Tun1mageuNanNITITY
nansIsenudnlngiiumeve forgeglurie 20- 39 T ordwinSou/dndnu seldiadese
LAl 20,001-30,000 UM @a1un1nlan nsAnwiszauUsygIng ﬁwqaﬂiimm'ﬁ%ammil,vdl,l,%m%"am
Suuszmu Tnednilvg) wisteaniindas 1 % fetasiiolu Wuemnsussamdnsa 8483 oo
I¥ieuazazeaan edadeduuszrnsaaniiuandneiu dngAnssunistoomsududanfousulsenui
uanensiu enciu Jadedu e fusedunsinu SngRnssudumasaditeomsududmieusulssmuilal
uanssfunuaAgiui 1 drudadeuszaumanisnain Fundnfurituiuaouiiinadenginssuniste
amswdudandausuusemuegluszivunn dauwsusianduiunisduaunsaaineglusziuiiunans uaz
nssnaulatoomsusudmioniulseniu nnauegluszduUiunans i tadosudadomanisnaind
mmé’uﬁuéﬁumiﬁmﬁﬂfﬁammsmiLLsﬁaw%faaﬁuUszmumuamagmﬁ 2

AdAey: omsutudandousuuszniu wgAnssunisuilaa msdnaulade sunediswz@ams

Abstract
The objectives of this research were as follows: 1) to study the purchasing behavior and
decision-making regarding ready-to-eat frozen food; 2) to examine demographic factors that influence
the purchasing behavior of ready-to-eat frozen food, and 3) to analyze the marketing factors

associated with the decision to purchase ready-to-eat frozen food. The sample consisted of 400
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consumers who purchased ready-to-eat frozen food from 7-Eleven stores in Mueang District,
Chachoengsao Province, selected through convenience sampling. Data were collected using
questionnaires and analyzed by employing the Chi-square test and correlation analysis at the 0.05
level of significance.

The research findings indicated that most respondents were male, aged between 20 and 39
years, were students, had an average monthly income of 20,001-30,000 baht, were single, and held a
bachelor’s degree. Their purchasing behavior toward ready-to-eat frozen food showed that the
majority purchased once a week, mainly during dinner, choosing rice-based dishes of the “Easy”
brand due to their ease of purchase and convenience. Differences in demographic factors were
found to affect purchasing behavior, except for gender and education level, which showed no
significant differences in the reasons for purchasing, consistent with Hypothesis 1. Regarding marketing
mix factors, product and place had a high level of influence on purchasing behavior, while price and
promotion had a moderate level of influence. Overall, decision-making regarding the purchase of
ready-to-eat frozen food across all dimensions was at a moderate level. Furthermore, marketing mix
factors were found to be significantly associated with the decision to purchase ready-to-eat frozen

food, consistent with Hypothesis 2.

Keywords: Ready-to-Eat Frozen Food, Consumption Behavior, Purchasing Decision, Mueang

Chachoengsao District
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