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Decision motorcycle leasing services Consumers companies leasing
Lak Si District in Bangkok
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Abstract

This research article aims to: 1) study consumers' decision-making in selecting motorcycle hire-
purchase loan services through leasing companies in the Lak Si District of Bangkok; 2) compare the
factors influencing consumers' decision-making in choosing motorcycle hire-purchase loan services
through leasing companies in the same area; and 3) investigate the role of the 7Ps of service marketing
mix in consumers' decision-making regarding motorcycle hire-purchase loan services. This study
employed a quantitative research design. The sample consisted of 400 participants, determined using
Taro Yamane’s (1970) formula. Data were collected through a questionnaire. Statistical methods
included frequency and percentage analyses. The importance levels of service marketing mix factors
and decision-making factors were analyzed using mean and standard deviation, while multiple
regression analysis was employed to examine the impact of the marketing mix on decision-making.

The results revealed that most respondents were male, aged between 21 and 30 years,
employed in private companies, and had an average monthly income of less than or equal to 15,000
baht. Both the service marketing mix and decision-making in selecting motorcycle hire-purchase loan
services were rated at a high level of importance. Hypothesis testing indicated that the five aspects of
decision-making—problem recognition, information search, evaluation of alternatives, purchase
decision, and post-purchase behavior—accounted for 47.60% of the variance with statistical
significance at the 0.01 level. Furthermore, the findings suggest that understanding consumers' use of
motorcycle hire-purchase loan services can help executives develop proactive strategies to reduce
barriers to service access and enhance the effectiveness of credit utilization.

Keywords: Decision-Making, Motorcycle Purchase Loan Service, Leasing Company
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