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The Relationship Between Integrated Digital Marketing Communication Tools and Decisions to
Purchase Products Via Online Platforms of Consumers in Phuket
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Abstract

This research aimed to study the relationship between integrated digital marketing
communication tools and decisions to purchase products via online platforms of consumers in Phuket.
The population was 384 consumers in Phuket who had purchased products via online platforms by
using the stratified sampling method to determine the proportion of the population of Phuket, and
then convenience sampling. A questionnaire was used as the research tool with a reliability value of
0.88. The data were analyzed using frequency, percentage, mean, standard deviation, and Pearson’s
correlation coefficient at the .01 level of statistical significance.

The research findings revealed a significant relationship between integrated marketing
communication tools through digital media and consumers' purchasing decisions on online platforms
in Phuket Province. (r = .631) with statistical significance at .01, with a high level of the same direction.
When considering each aspect, it was found that all aspects had a relationship with the decision to

purchase products via online platforms, ranked as follows: advertising via digital media (r = .762), direct
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marketing via digital media (r = .622), sales promotion via digital media (r = .552), news and public

relations via digital media (r = .438), and sales by employees via digital media (r = .388), respectively.

Keywords: Integrated Marketing Communication Tools, Decisions to Purchase, Online Platforms
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