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Digital Accountant Skills Affecting the Success of Quality Accounting Firms
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Abstract

This research aimed to: 1) study the digital skills of accountants in quality accounting firms, 2)
assess the level of success in performance among accountants in quality accounting firms, and 3)
investigate how the digital skills of accountants affect their performance success in quality accounting
firms. The sample group consists of accountants working in 74 quality accounting firms, located in
Bangkok and its vicinity, selected through simple random sampling. The research instrument used was
a questionnaire, and data were analyzed using frequency, percentage, standard deviation, and multiple
regression analysis.

The results of the research found that the overall level of digital age skills of accountants in
quality accounting firms was at a high level (x =4.13, SD=0.32), with accounting knowledge and ability
having the highest mean (x =4.24, SD =0.38), followed by digital technology (x =4.23, SD=0.42) and

organizational management and teamwork with the lowest average (x =3.86, SD=0.43). Level of success
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in the work of accountants in quality accounting firms Overall, it was at a high level (x =4.17, SD=0.67),
with the highest mean achievement in achieving goals (x =4.31, SD=0.43), followed by compliance
with professional standards and quality of work (x =4.19, SD=0.59) and cost-effective use of resources
had the lowest mean (x =4.05, SD=1.92). The analysis also found that digital age skills that affect the
work success of accountancy in quality accounting firms at a statistically significant level of .05
comprised personal characteristics and communication dimension, which consisted of creativity,

analysis, problem solving, and effective communication.

Keywords: Digital Skills of Accountants, Operational Success, Quality Accounting Office
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