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Abstract
This research aimed to 1) study the level of management of the marketing innovation upgrade
model of e-commerce retail and wholesale with content digital marketing; 2) study the direct and
indirect influences of the management of the marketing innovation upgrade model of e-commerce

retail and wholesale with content digital marketing; and 3) create a management model of the
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marketing innovation upgrade model of e-commerce retail and wholesale with content digital
marketing by combining quantitative and qualitative research methods. Simple random sampling was
used to obtain 400 samples of retail and wholesale groups. Data were analyzed by using a ready-made
statistical program. The qualitative research used in-depth interviews with 9 experts. Data was analyzed
by content analysis. The research instruments were questionnaires; and interview forms. The statistics
used for data analysis were mean, standard deviation, correlation coefficient, and confirmatory factor
analysis. The results found that the level of strategic management, content digital marketing, marketing
success, factors of promotional strategies, and competitive advantage of retail and wholesale business
employees of the sample group had a high average opinion of 4.17. When considering each aspect, it
was found that all aspects had a high average opinion, with the aspect with the highest average value
being: The average score of content digital marketing was 4.20, followed by the competitive advantage
score of 4.19, and the marketing promotion strategy score of 4.12, respectively, with statistical

significance at 0.05.

Keywords: Marketing Innovation, Retail and Wholesale Trade Group, Digital Marketing, Leverage
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