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Technology that Drives Green Logistics for Online Marketing Promotion
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Abstract

This article aimed to study green logistics technologies that promoted online marketing, which
had become highly popular across various industries worldwide for enhancing corporate social
responsibility (CSR) through environmentally friendly logistics operations. The researcher found that
green communication for building corporate image stemmed from two key areas: (1) Internal practices,
including environmental management within the organization and ecosystem design, and (2) External
practices, such as green procurement, collaboration with customers, and reinvestment. It was observed
that many organizations had adopted marketing strategies that emphasized public relations by
communicating their commitment to environmentally friendly operations, green logistics practices, and
the societal benefits derived from them. The most popular communication formats included
animations and visually appealing, easy-to-understand infographics that highlighted the benefits of
green logistics, such as (1) reducing pollution, (2) creating trade opportunities, (3) fostering good
customer relationships, and (4) reducing costs while increasing profits. These efforts helped ensure that

consumers and society retained a positive image of the organization.
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2.2 Green Supply Chain
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Supply Chain Planning

Al 2 Supply Chain Planning
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2.3 Green Management
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2.4 Green Communication
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