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Abstract

This research aimed to 1) to compare the decision-making processes regarding the selection of Thai spa and
massage services among consumers, categorized by personal data, 2) to examine service marketing components
influencing consumers' decisions to choose Thai spa and massage services, categorized by different decision-making
processes among consumer subgroups, and 3) to explore the marketing service mix strategies for Thai spa and massage
businesses. The sample consisted of 400 consumers who utilized spa and massage services in Samut Prakan province.
Sampling was conducted with a confidence level of .97. Data were analyzed using descriptive statistics, t-tests, ANOVA,
and stepwise multiple regression analysis.

The research findings revealed that: 1) Consumers engaged in government or state enterprise occupations,
corporate employment, or those unemployed exhibited differing decision-making processes compared to self-
employed or freelance individuals. However, no significant differences were observed. 2) Positive influences on

decision-making regarding Thai spa and massage services among government employees, corporate employees, and
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unemployed individuals were attributed to service landscape, distribution/location, product offerings, and processes.
Conversely, service providers had negative influences. For self-employed or freelance consumers, positive influences
were observed in product offerings, service providers, and pricing. 3) Two distinct marketing service mix strategies were

identified for Thai spa and massage businesses.

Keywords: Strategy Model, Service Marketing Mix, Spa and Thai Massage Businesses, Decision Making
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WU 0.973 warnisanauladenlausnishavindu 0.897 (Aaeunnnin 0.70 u,am:i']LLwaaumuﬁmmml,%'aﬁaqﬂ) (Hair, Black,
Babin, and Anderson, 2014) %’1ﬂﬁfu‘ﬁﬂLL‘UUﬁEJUﬂ’]&Jl‘UI‘ﬁUﬂWiLﬁ‘U‘ﬁa;Jua
3.3 msnuTIvTNtaya
fidehuvvasuny Wihasunudeyanguilnafiagliuinmshuaiwazinauaulve u Suauuazuiausulng
Tudwinaynsusnis mensdudiegnnuuangas lnednfudayaiuazdszana 10 Ay saduau 40 Ju seriadeu dguieu-
nsngnAm .. 2566 uldtoyatiauysainsudiuan 400 ya
3.4 mianzidaya
fAfordunsieneidoyaniuduneudsd
3.4.1 19607 Aeds wazdruileauuninig iy t-test ANOVA uag Fisher’s Least Significant Difference (LSD)
Aingiisuiisunsruaunsdaduladenlduinsaliuaznunulneduunaudeyadiuyana 1edanguguilnaiil
nszvumsanauladenlivinsmileuty uazusnnguilunnsinsiu
3.4.2 WM siATgviannaeldany (Multiple Regression analysis) 9833 stepwise LATIERdIUUTEAUN1TAAN
Uimsth 7 Suhiulaiisvinasomsinauladentduimsvesiuilnausaznduillinunanisidelude 3.4.1
343 eemIleneionnesila inasguluunagnsdnssainmainusmsdmsugsiaaluasnuulng

4. §3UNaN13IY
Nam’ﬁﬁf’aLa‘uammﬁm“ui’mqﬂﬁsmﬂ‘ﬂﬁ%%’aﬁnﬁ
4.1 msfnwisuiisunsuunsinduladenlivimsasuazuiawnivevesdiuslng Wenenmadayaduyeea
nansITenuigneuLuvasunmifiodnuandsiuiinssuaunisdnduladenlivinsavuasuiauslne
wansnfiseiuteddnsadei .05 ueniulsiuaneefy uanun1Ied 1-4
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. Y18 VRTN )
UUNAULNA t  Sig.

X SD X SD
msinduladenlduinisaliuasuinunulneveuilnn  3.914 605 3.858 663 840 401

M157191 2 Mensiidisuiisumsiaguladenlduinsaiuazutaunulnevasduilnadis ANOVA

IUUNAINDNY SS df MS F  Sig
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M15191 2 MsApTeiisuiisunisanduladenlduinisaunazuinunulnevasuilnadis ANOVA (sia)

Sruunmualdsnelunislduinsreniseny ss df MS F Sig.
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(Hair et al., 2014) A1 Tolerance ABdiAILINNIY 0.1 wagA VIF (Variance inflation factor) fiasdialaiiiu 10 (Phusi-on, S., 2008;
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dauuszay Unstandardized Standardized t Sig.  Multicollinearity
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U3n1s x B SE Beta Tolerance  VIF

constant .848 199 4.26 .000
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u3N15(P7)
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e/
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N3ITUIUNIT 4.249 .148 .061 151 2412 .016 356 2.807
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R=.747 R’=.558 Adjusted R* = .551 F = 79.885 P value = .000
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Y = .848 +.384 (P7) + .232 (P3) - .221 (P5) + .210 (P1) + .148 (P6)
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