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Abstract

The purposes of this research were to study personal factors, brand value factors, and marketing
mix factors affecting consumers' decision to repurchase a brand of Thai chilli paste through a 7-Eleven
convenience store in Pathum Thani Province. The sample consisted of 356 people who had consumed Thai
Chili Paste products and made purchases at 7-Eleven convenience stores in Pathum Thani Province. The
questionnaire was used as the research tool. The frequency, percentage, mean, and standard deviation
values, as well as hypothesis testing using independent sample t-test, F-test, and multiple regression analysis
were used as statistics in data analysis.

The research results showed that differences in gender, age, and occupation affected the
decision to repurchase a brand of Thai chilli paste products through 7-Eleven convenience stores with
statistically significant differences at .05. As for the brand value factor, it was found that brand
awareness and brand loyalty influenced the repurchase decision of Thai chili paste products. While
marketing mix factors found that the product, price, and marketing promotion had a statistically
significant effect at the level of .05 on the decision to repurchase a brand of Thai chilli paste products

through 7-Eleven convenience stores of consumers in Pathum Thani province.

Keywords: Brand Equity, Marketing Mix, Repurchase Decision
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