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in Betong District, Yala Province

dutna wawne (Abbas Paliket)"

unAnge

ATl mgUsrasd 1) Wefinviauamnisuims anufiawela wasaruenusnfvesgunlduinigd
winlugunoiuns Yarinezan way 2) WieAnwiluasunsidamguesnuanmsUInsuasaufisnelafidma
soruanuinAvesulduinsiinlusineiuns fminezan iudeyannditneulduinsiinlusneruns
Faningran 31u9U 264 fege meuuuasunu lagliisnsidenuuunuazamnvieadasle insendeyalay
Tadftuguuarnsinmeilaeaauduiudideae

nanFITenUI 1) AmsnAledsvenunwnIsuIng Anafmels waraufndegluseduinn way
2) luamnudiusiBsaimaesgunmmsuinsiayaufianslafidsmaieauarmsnfvesulduinsiiin
fanuaeaadedivtoyalieusedng lnsamuninnsuimskaranuiineladmanisuindennnuauinfvedun
THu3msiiin delladesuauninmsuinsidvinagsgasonunnuinvesiunlduinsiiin

AEIALY: ANINNTUINS ANUTtanela AnusnfivesgnaAn Minludnneiung

Abstract

This study aimed to investigate the service quality and satisfaction affecting customer Loyalty to
accommodation in Betong district, Yala province, and to investigate the causal relationship model of
service quality and satisfaction affecting customer Loyalty to accommodation in Betong district, Yala
province. The data collection included 270 cases of people who had used accommodation services in
Betong district, Yala province. The questionnaire was used as a research instrument to collect data, and
convenience sampling was used in this study. The fundamental statistics and causal relationship model
were used in data analyses. The findings showed that the average of service quality, satisfaction, and
customer loyalty was at a high level. The causal relationship model of service quality and satisfaction
affecting customer Loyalty to accommodation correlated with the empirical data, service quality, and
satisfaction had a positive influence on customer loyalty. Moreover, the factor complying with the

service quality was the most influential on customer loyalty.
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