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Consumer Behaviors towards Commitment to Small Groceries in Bang Sai District,
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Abstract
This research aimed to 1) study behaviors of consumers towards commitment to small groceries
in Bang Sai district, Phra Nakhon Si Ayutthaya, 2) compare factors affecting consumer behaviors which
were distinguished by personal factors, and 3) to study the correlation between consumer behavior and
commitment towards small groceries in Bang Sai district, Phra Nakhon Si Ayutthaya. This research was

quantitative research. The samples consisted of 397 consumers who bought products and acquired
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services from small groceries in Bang Sai district, Phra Nakhon Si Ayutthaya, using Taro Yamane’s formula
(Taro Yamane.1973) sampling. A tool used in the research was a questionnaire at a significance level of
0.97. Data were statistically analyzed by using frequency, percentage, mean, and standard deviation.
Hypotheses that were tested by using T, F, and S.D. values were determined with statistical significance
at 0.05. Hypotheses that were tested by using an inferential statistic to find Pearson correlation were
determined at a significance level of .01

Findings of the research revealed that 1) the personal factors of consumers who bought
products from the small groceries in Bang Sai district, Phra Nakhon Si Ayutthaya, most consumers were
female, aged between 41-60 years old. Most of them were high-school or vocational graduates with an
average income of 10,001-20,000 baht a month and were married, 2) the commitment of consumers in
4 aspects: emotional commitment, confidence, repurchasing behavior, and recommendations in the
overall appeared in high level, 3) the overall behavior of consumers in Bang Sai district, Phra Nakhon Si
Ayutthaya in 3 aspects: service acquiring, decision making process and experiences was at a high level,
4) findings of a comparative analysis on consumer behaviors toward the small groceries in Bang Sai
district, Phra Nakhon Si Ayutthaya by using personal factor as a criteria were found that the different
genders indifferently affect consumer behavior towards small grocery; different ages differently affected
behavior toward small grocery; different levels of education indifferently affected behavior toward small
grocery; different professions differently affected behavior toward small grocery; different levels of
average income differently affected behavior toward small grocery; and different marital status
differently affected behavior toward small grocery, and 5) the relationships of consumer behaviors
toward commitment to the small groceries in Bang Sai district, Phra Nakhon Si Ayutthaya revealed

positive relationship in all aspects and correlation was found in high level.

Keywords: Commitment of Consumer, Consumer Behavior, Small Grocery
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