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Marketing Communication Strategy of SDDS Co., Ltd. Affecting the Consumers’
Media Exposure Behaviors
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Abstract

This research aimed to 1) study the marketing communication strategy that affects media
exposure of SDDS Co., Ltd’s consumers, 2) compare the factors affecting the marketing communication
strategy of SDDS Co., ltd by using personal factors as a criterion, and 3) study the relationship between
media exposure behavior of consumers and marketing communication strategy of SDDS Co., Ltd. The
Samples of the study consisted of 400 consumers who were interested in advertising media design of
fashion products, exposition of products or services or consumer goods of SDDS Co., Ltd. Sample size
was calculated using the W.G. Cochran formula. A tool used in the research was a questionnaire with a

confidential level of 0.98 and data were analyzed by using frequency, percentage, mean, and standard
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deviation. Hypotheses were tested by using T-test, F-test, and SD values, including inferential statistics to
find Pearson correlation. The statistical significance level was set at .05.

The Findings revealed that 1) the personal factor of the respondents, majority of the
respondents were female aged between 20-30 years old, graduated with a bachelor’s degree, worked
for a company, and single, 2) the media exposure behavior of SDDS Co., Ltd’s consumers in terms of the
need for personal satisfaction, the need to access knowledge, a the need for social interaction, the
overall results were at a high level, 3) the marketing communication strategy of SDDS Co., Ltd., when
considering in each aspect which included selling by using sales staffs, public relations, sales promotion,
and advertisements, in the overall was at a high level and direct marketing aspect was found at the
lowest level, 4) the comparison of factors affecting marketing communication strategy of SDSS Co., Ltd
by using personal factor as criteria was found it that the different gender has a different level of the
marketing communication strategy of SDSS Co., Ltd., and 5) the relationship between media exposure
behavior of consumer and marketing communication strategy of SDSS Co., Ltd, the overall relationship

was positive in all aspects while the degree of relationship was in moderate level. The statistical

significance level was set at .01 (r = .594).

Keywords: Media Exposure Behavior, Marketing Communication Strategy, Event Marketing
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o9 UumM M THAINABANINSAAALUUY TN
Mafieduadunisvieafisndeimusssuvesimin

JUNYT 3INNITANYINUI AITANITYTUINIG
Nuusuiaunsdeasnisnaalunn q f1u lag
a$nsiviliuiguilaarunisdearsnisnaia
N15Y3001N13 wasAnwadeadiuynnaredruilan
wu fuslnavalveiifeny uagszdunisAnun
AuAaiuiuanAsfuigfunsearsnisnain
WUUYTUINTT @DIUATN NSEHIAN LALLATYFNA
(Socioeconomic Status) Vinliauiifausssud
snaify fszaunsalfishedu I Visuaf ailen ua
Wmsnefisnsiu Fsiinadenisfuiuinisdeans
MsmaALUUYTANMsTiuandaiuoonly

959550 Willaunnas (2563, w1 299) e
Anwil3es LuIvnansaLINISAeEsNIAAALLY
ysanmaiteduaiudmindruradudioniouiisn
PPMEUAIENI INNISANINUTY NINLINTNS
velfigafiauisnsesiunisimuinisdenns
NINAALUUYIANNTT eduaudmindiunady
\feavieaivrgavanetaevng wuinaiesie s
doansnisnanafilduanudenainnisvieuiieaunn
fign A msuszanduius uazdodidnvsetind 3
fion Wunsranedsauoeulal Mdun1siUaniis
emuAnnIsldu wazduduniseeusuaiy
wANFveLsazyAnanlY dnsiaumalulagnis
doans fivinlsignénsinisAnseuaniudsuning
naonIuMIFLINToLa T e Auduaruinsils
wynuau fenisidenlusnismarnuuuseulal
pavllad waznisuimstemislunisidnfisgnan
denald fusznoaunisgaiaiuisniiagie
nquitiminsuasngAnssutinvesiien tieli
aeandeslunisinnsnainuuuulnduazasnndos
funwnlsunisvieaiien Wasuuladusuian

nqung UszAniiiaw (2561, i1 200-
213) AnwiFesmsiiudensiunuiosiungngsy
naladurnanslude daueeulatvosiindnu
UMY IINNITANWINUIT WeRANTIUNITUATU
I sindedinuooulatl Tofifiadenniigade
dudonlidonunrmaninsoluniseuoen \euld
waglddedu uarduilinfudelanziinueaiaiy
aulawiiuuaedienuaeviidudeseusngily
nsltduirdesilefnsodoansuniian sosasunde
nsifuundsduiudeyaiiazainuaziuade
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anuaansalunistineulsegwiufinisiduded
anunsoldlinniinninar anuamnsalumeuns
Imans uazmsidudedfldarunsaaiisuaznan
domiedld

583 9ViB33504 (2559, Wi 116) Anwises
Jaddruynnatidinarionisdealsnisnainuuy
ysaunisnsddnwrgudnisdndunianaiyd
wwaglan wansEnwnud Yadediuyena ey
91T Wud1 o Indisineiy dawalviuinnsdeans
N1IAAIALUVYTUINIG ATUNITIHEUT LANAIaY
dndaduduyanasussiunsfinuiisnety dosa
TW5unisdeansnisnaiauuuysannis funis
Tawanuansnaiu Jesemaniitovsnastedfaysie
{5 Felunifeldtliduianiusmsdsay uas
\iTugNAveTuaNsiannasd iAo Ufizen
voaFuansiisineddsans uaransanIugnImmng
Finunaziasvgiaviliaulifausssuddnsiy 4
Usgaunsalfisneiu fiiauad Aoy uazitvane
fishaiy Feinasion1siusuiniseansmsnanauuy
yimwmiﬁumﬂ@haﬁ’ulﬂ

NINTT WIARASANRIY (2559, w1 137)
weAnssun1n a3y wagarrufianeladede
UseanduiusTassninidietlnew funginssunis
dadulavieafisvesinvieaiisnlng nan1sdnw
WU wan1sAnwInuingAnssunisidadude
Uszndusitudduilonadidaduilaaldtiiunis
\deng 1donils 1denaularasifeaiulasnis
TnsiUasudonuanudosnisuazauaulaves
fuLee Sengudiidasudevssunduiusdudundy
aufivounazaulaiessniinouausidenuiedeg
udaviniu yanaaztdenidniudenazinaisain
Fpanne fifegdefunainuats ndenlianu
aula yamaduwliiufiazidonlviauauloarsan
wasdayasie o mumuauls aueuAnLiuYes
puies Lileatfuayuiruad uazaudenuiuues
yanatu 9 aufisweladeninilasude
Uszndustus wazgunuunstiiaueiifinnaudan
Tnd drundauddnadunginssunisdndula
vioauiien

15501 wandeyn (2559, win 169) 1a
AnwiFes uuImemsiaLINIsdeansneanisnann

Yosunaviaiien 1slsziRmanisnaiung
JMIAUATIIVELT 2INNITANBINUIY WORNTTUNIT
\Unfudenisdearsnisnisnainvesinyiosiiend
Aumannifisundsieaiiendsseiimaniue
Sunefiune Fmiauassivdun arunsoagUlddd
nMsWafudeyarnansandonisdeasmnanisnain
wuin dnvieudisndafudoyainaisaindenis
deansmianisnaiadunslawanuniign uaz
fnvieuilvandaiuteya 11na1591nnsdoaTNNs
paNARLNTMAIATNINITaeTign

nuiTefinannisiudideaiuna
agUldi madenlfiadesiioiion1sdeasnisnain
og1ailsEanSam mstvuaguuuunisdeansls
aenndesfunginisidniudeveduilaniiunnsng
fulsnniign wazthunimuniiteussauiimunenis
nrsnatniiseld fedu lunisdnuwiadeday
vnsfnwinagnsnisdearsnisnainiidinase
waAnssumsinsudovesiuilag usem ea il A
wa SriaiflothnansAnuiilduiamnagnsnig
doansnsnandwmalsiffuslnnannsatndistoyals
lngdng

3. 25AUUNITIY
3.1 Uszvnsuasnguiegng
Uimmiﬁ;ﬁﬁﬂ%’ﬁﬂwﬂuﬂ%ﬁ Ao guslaa
F15uANTIUNNIIAAIAVBIUSEN 10d 7 7 1od
$vn elamsrusuaussrnsiintueu
desnlianunsansivsiuaudssnsd
wiueu §ITeIenmunvuInveinguiiegnelngly
gnINTINMUAFIBL19YaIABYLIY (Cochran, 1953,
0.35) LileAuINMILINYEINFUFIDE (AN
\Wosluiiidedvunlifesay 95 Taduszdu
Hoddyn1aadf 0.05 fawviniu 1.96) G003
Auandld 384 510 dwdulunsAnwaded sedu
LuUABUNLTEITE insdsiedaimunuuiangy
Freeg197adY $1uaU 400 518 LileANUIIN AN
LazanALAAALAABUTIDN9 9L RARTY
3.2 n3asdefildlunside
lun1535onsail tadesiionldlunisiiy
unndeyarensivedunvuaeuausinung
druUszanae (Rating Scale) wwnanuidetu Tng
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TAduussansuoanl (A - Coefficient) Tnel433
294 Cronbach laAviu 0.982

Faifiteldatraniesdioutanuuasuniy
ponlu 3 du lny

daudi 1 Judauiifeafuiiadedauyana
YBIHABULUUABUATN UTENOUAIY LA 978
anunm sedun1sine ondn seldiadedeiou
anvagtumiainvaeUaluuns1ad@ausonis
(Check List)

daufi 2 Judaudiieatunginssunis
\Uasudevasduslaa uaz doudl 3 (Judoudl
\eafunagnsnisieansnisnainiidinade
waAnssunisilaiudevesfuslan Tnodauas
Wuluuinesaiuyszanaai (Rating Scale) AuLun
209 Likert Usznousedeanuiiiduliaudday
notlidbudaziu wazlimmeuliden 5 szu

3.3 nsusausindoya
fAdediunsfutoganuidutuneu

e

4

3.3.1 VOUIERNAIUINIIUALZNTIUNIT
Jaudin@n®) uvIng1ae s nisunsAsoysen
ieverusiuiielunisneunuuaeuny

33.2 fdedndunsifivsiusiudeyase
nues Inenuuvasunuuanliguslneiidisaums
TANITNAIALTINANTTU (Event Marketing) U994
UTEM Lod A A Lod 971m 91U 5 91U TakA 91U
Thailand Retail Food & Hospitality Services 2022
417U Homepro Electric Expo 414 N1 de Chanel
event 41U Chanel Pollux 2022 wag 91U Architect
Expo 2022 53uvisAu 400 4 nioustesuefanis
nouuUvaBUnilelslsdeyaiidauauysal

333 52UUkUvdsuaulaATUAIY
$nnuitdiesnisud idsazinimsrrasuniy
gnABuarAUaNysalvestoyaluluuaounINan
afuiterhnsinseisely

3.3.4 Ynvvaeunudifinnuauysaiinag
swauazTuiinadlunaufivmesifielinsiziuas
Uszaanadayarelusunsudnsagunisadn

3.4 msldianziidaya

ihdoyafildannnismeunuuasuniamn

Apszat wazulanalagldreuiamesiazlusunsy

diSagunaadfiiiensidomedsnumans dail

34.1 meudnazaniesas (Percentage)
ieldesurmnuinaziesazvestoyadiliann
wuvasuaNdd 1 Jadudrmynnavesiuilaa 7
W lduINISIUNIIAaIALGIRINTII Y09 UTEN
\0d i A 1 IiawazefvegluuaniunnunIuas

34.2 Anadedi0819 (Sample Mean)
ieldlunisesurediiadsvesdeyailsain
LUUADUNINEIUT 2 WaRnssun1slnsudeves
Fuilan wasuuuasunudil 3 nagnsnisdoans
n3AAA

3.4.3 Andesuuansgiu S.D (Standard
Deviation) wiellunisefueAdesuuestoyadi
Idanuuuasuaiuduil 2 ngnssunsiliniude
vesf{uilna uwazuuuasuaiudIud 3 nagnsnis
doansnismana

3.4.4 MIVAFUANNAZIUMY ttest Lile
MsSsuifisuaauansnssninaadeduyanad
dawasionagnsn1sdeansnisnannuI tea @ 7 oa
d1in Angudaegna 2 ngu

3.4.5 MINAABUANLAFILNY F-test 1l
Msuifisuanauansnsssningiadeduyanad
dawasionagnsnisdeansnisnanauie tea 7 7 1oa
$1in Tngldmvunifddnieadai .05 den Sig

'
=

Aeurulaiardesndn .05 waneI1dlszAunIs
Fadulaunnsineiy egnslifeddoyn1eadni .05 9z
1435153 uiisuilusiegaie 35ves LSD
(Fisher’s Least-Significant Different)

3.4.6 VAFRUANYRFIUAIEADALTRYLIY
wiAduUssansanduiusveaiiesdu (Pearson
Product Moment Correlation Coefficient) Vit e
Wisuiisumnuduiussenintanagndnisdeansma

nsa1e fungAnssunsiUasudevesuslan

4. #3UNan15IY

91nMIdBITes nagnsnisdeansnisnain
fidawasiowginssunisilinudevesiuilan vith
w0a 7 7 loa $in Tinguazasdiile 1) lefnwina
gnsnsAoansnsnaniidsmasionginssunsidngy
dovosffuilnm UM ea A A Loa 1A 2) ile
Wiguifisudadefidanasonagnsnisdoans
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NM3ARIAUIEN Lad A A Lea 9 Iuwunmulade
dauynna 3) leAnwaruduiusseninmgAnsu
nslnfudevesguilan Aunagnsnisdeans
N13ARIAUTEN Lod A A Laa 9170 ngusiteeglaun
Juilaafiaulaiiedrduniseenuuudlydsude
Tawandudunduuseian nufanssuLansdud
W30UIN15 Uszan aulaauslng ves UTem 1od A
7 1oa d1in d1uau 400 18 Feailefililunside
fio wuugouaw Aeadesiuyiniu 0.98 Az
Yoyasaoadd Araud Ar¥osas Anade diu
\eauunnnsgu uaznaaouasNAgIusiy Adi A

U o o a

vl wazALeaLRER AU AUTBEIAYNISERAN

a '

.05 LagNAABUANURFIUMEATATIDUNIUNA
Fuuszansanduiusvoufiosdu fnunsed
Todfnyneadai .01 nansideagulasd

1. Uajudiuymnavedgneauluuasun
dulnaiJunandgs S 261 au Andudesay
65.3 f91g 20-30 U 97wy 297 au Andudosas
74.3 fsgiunsaneruSuang 313 Aatdusesas
78.3 flp1Tnninauuiey 91w 180 au Andu
Soway 45.0 Useladaifiau 20,001-30,000 U
d1uau 157 Au Anduiesas 39.3 wasdianiunmn
Tan §1uau 326 au Anduioway 81.5 muddu

2. wpAnssunadaiudevesiuilng
U Loa 7 7 Loa drfe Tnesanilaadeeglussiu
110 (x=4.16, S.D.=0.46) Lﬁaﬁaﬁquﬁﬂﬁumi
\WnsudevesuilanlunsaziuFssmmdduan
AgaunAen Ao fuAudesnIsneuALDIAe
AULeY (x=4.29, S.D.=0.47) A1UAIUABINISTLIND
A3 (x=4.21, S.D.=0.53) druduiifiens fie fu
AUABINITUSEATUFURUSAUFIAN (X=3.99,
S.D.=0.59) MuEeu

3. nagnénisdeansnisnanuity Loa
7 @ tea d1m Tnesauddnadeegluseduuin
(x=4.13, 5.0.=0.44) \ilafansanagnsn1sdoans
NISAANNUIEN Lod § A Lod ITnlulAazaIuEes
mmé’ﬁumﬂmqqmmﬁﬂ Ao msvelaeldntineu
(x=4.45, S.D.=0.49) N15U52v1&dUNUS (x=4.26,
S.D.=0.65) ANSENESUNITVIY (x=4.25, S.D.=0.63)

nslawan (x=3.92, S.D.= 0.50) d1udruiisians
fio N15RA1AN19RSe (x=3.75, S.D.=0.70) AUa1RU

4. wamsiSeuiiisuiesedidwmanona
gNSN1SF0AITNIINAINUTEN Lod 7 7 Lod S1iin

q
o

Juunmudadudiuyang wun

35 A9y T58Aunagnsnig
Aoansn1snanAuItv Loa i A Lo Saausneniy

3.6 97 szAuASANE 018w s1ela
\AvRealAou wazan un wLanAeiy Tszduna
ygnsnsAoaIININNAUIEY Lod A 7 Loa 917
WANFANY

5. wan1suIANUFuRUsSNgANTIUNIS

\n3udevearfuilan nanisvaaeuaiamdNuS
§1wadf Correlation fiszutuddayvieads .05
Lanei1 NagnsnIsAeansnisnatn uiEh Loa A
wod $1n Sauduiudlusziuliunaawazduly
Tufirvafentu egnadifedidyneadnfisedu 01

AnuduusngAnssunisdasudeves
fuilna Serwdiudduuin denagndnisdeans
N13AA9N UTEN Lod A A Lod 311 ludiuainy
AoaN1sUsTaUdUTUSAUSIAY ATUAINABINIS
MBUAUBIADAULEY ATUAIIUABINITIUNTIAIINS
aonndesiunagnsnsioansnisaain UM Loa A
A Lod 911m vqm@’hua&J'Nﬁﬁaﬁﬂﬁ'zymaaﬁaﬁszﬁu
.01

druanuduiusngfinssunisidagu
dovesijuslan denagndnisdoarsnismain uitm
L0d A @ Lod 9119 lnenimsiudauduiug a1y
vanynd1u egsiidedidyeadafsedu 01
duuszanSanduiius (r=.594) vunedeilszdy
AnuduiusluszauUuna

5. afusiena

1. nagnsnsAoasnInaIaUITh Loa 7
A Log 9110 lngnMsIUERBULUUABUIUTAIY
A aunsmelagldninauiaumnyan
agluszdunn Fsasviouliifiuinduslnaveausom
wd i 7 woa ia Tasdulngdasudeanndna
Peandign iesannsdoasszritantnaung
fugnédunisdeansiianunsalideyadifuilae
feanslaedanseUseiiu wazdsaunsouslomny
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Whlainvasiuslaaudazaulaviuil sesaswnfe A
N13UTEYIFUNUS AIUNITAUETNNITVIE ATUNIT
et MUNSAAIANIIATI AUENU d@xviouliiliu
1N1512PaILATATUNITAAIAN1IA T8 Le L]
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faufnTIniuuIeeg1asEnineuanagaddig
waniasuauAniulaefiinansviedeyadasiiu
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nsAndedeansseninmiinauieduguilan ns
Tiu3n1sveentnarurie nisudeniefignin
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aufiveurienfisanazaulaiiessinieatunis
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MnFoasmenann FumInaanImsiosiian

WATADAMADINUIIUITBVDY BIITTN
WAeUANAS (2563, UH1 299) WUIN AT
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goulat! (Social Media Marketing) idun1519n
nie danalvt E:\!J‘UizﬂaUﬂWiQﬂﬁﬁ’lu’]iﬂaLﬂﬁ%ﬁ
nauLdmunsuagwgAnssudnyieafios 1ol
aeaadaslumsvinseaiagluuulnluazasnndes
funwltdunisvesiien wWasuuladuouan
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USYN Lod § § Lea 911n lagnInsiugney
LWUUEOUNIUIAIUAALTAUIT H1UAILADINS
MBUAUDIADAULEY ATUAIUABINITIIIRIANS
ATUAINABINTUTEA T UANNUSAUdIaN A
wanzauegluszduun Jsazvouliinguslanay
FeniUnudedideinisnevaussnenuledain

Uszannduilavesifuslnalsignnszdulnedaisine
Tuvaieiu denndesifun1sideves unadives
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awla et ludlamyseausseudeinisves
auludasiandu wazaonadesiuiuidoves
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Sesnsiiiude msFtunuesiungAnssunsilady
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wazazaIn danuaiunsalunsdnmuils (mnude
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A Ailon Amide ruaRvesaules wazn1s
Uszauduiusiudeny auaisu

WAZADAARDINUIUITEVDY NINTT 1IAA
AR (2559, Wil 37) WeRANIINISIUATY waz
anufisnelaredoussmduiuslasinisifienlnew
AungAnssunsdadulaviesiisrvesinvieadedlne
nan1sAnwInuItwgAnssunisilasude
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ideng 1denils 1denaularnasiferfulasenig
Tneidnsudentuanudeanisuazainvaulaves
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dndulavieniisrvesfuilna

3. wan1sWdsuifisutedeiidmadena
gnsn1sdeansnisnaiauisv tea A A Loa 1iin
Iuunautadedluynna wudn e 91y SEaU
nsfin 91 TeldreLiou wazaaIun el
s¥funagnsn1sAealsnisnann uandnafy
apnnaeIiuIIuITeves uges aviedIsIi (2559,
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doansnisnanaLuLysINSNIaANYIAUINITAT
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LUUYIANMS uAnensiy Tufewudn o1dwdisnaiy
danaliiduinisdeansnisnalaluuysainis
waniafy daudlefeduyanadusefuns@nud
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AuNslawan kand1aiy denndediuauideves
ARNS YR (2560, i 38) nanain Jedeiimainae
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wALARAARBINY F3NT Yruwa (2563, nti
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MsmaALUUYsANMSTuAnsiueenly
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UTH L0d A § Lad 911A WUTIATUAIIUADINIT
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6.1.2 funagnsnisdeansnisnain a1n
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v
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