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Abstract

The objectives of this research were 1) to study personal factors, marketing strategies, and
decision-making in choosing safety training services and 2) to study the relationship between personal
factors and marketing strategies influencing the decision-making in safety training services. The sample
was 103 members of the Ayutthaya Safety club. This research was quantitative research. The samples
were 103 Safety Officers of Ayutthaya Group which was determined as a sample size using Krejcie and
Morgan's table. The questionnaire was used as the research tool, and percentage, mean, standard
deviation, and Pearson's correlation coefficient were used for data analysis. The results of the study
revealed that most of the Ayutthaya Safety Officer members were female under the age of 30, graduated
with bachelor's degrees, as well as being in the position of safety officer at a professional level, and having
11 to 15 years of experience. When comparing the marketing strategies to deciding on a safety training
service found that the 7 aspects of marketing strategies were different. The relationship between

marketing strategies and deciding on a safety training service was also found the marketing strategies in
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terms of product, distribution channel, marketing promotion, human resource, and process were related

to the decision-making of the Ayutthaya safety officer group significantly at the statistical level of 0.05.

Keywords: Marketing Strategy, Decision Making, Safety Training
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