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The Effect of Marketing Mix and Technology Acceptance on Consumers' Purchasing Decisions
under Government Assistance Project, Nakhon Ratchasima Province
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Abstract

The purpose of this study was to study the marketing mix and technology acceptance that
affect consumers' purchasing decisions under the government assistance program of Nakhon
Ratchasima Province. The sample group in the research consisted of 369 consumers who have
purchased eligible products through the government assistance program of Nakhon Ratchasima. The
questionnaire was used as a research tool and the data were analyzed by descriptive statistics
consisting of frequency, percentage, mean, standard deviation, and inferential statistical analysis to
test hypotheses with multiple regression analysis.

The study found that a mix of marketing, product, and marketing campaigns, including
technology acceptance, perceived benefit, and perceived ease of use, positively influenced
consumers' purchasing decisions under the government assistance program of Nakhon Ratchasima

were statistically significant at 0.01 level.
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