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Digital Marketing and Wellness Tourism for the Elderly
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Abstract

Academic article on “digital marketing and wellness tourism for the elderly” aims to focus on
the importance of digital marketing and wellness tourism for the elderly to find suitable marketing
strategies for business in Thailand. From the past to the present, the number of tourists has
continued to expand, including the forecast of the global tourism situation by 2030, that the number
of world tourists will increase to 1,809 million. Among the aforementioned numbers, there has been
an increasing number of Wellness tourism among the elderly. It is also found that among the elderly,
social media exposure becomes more and more part of their daily lives. Therefore, the objective of
this article was to present concepts related to digital marketing and health tourism among the
elderly, which were a review of literature, research, articles, and news that were meaningful and
important. It was revealed that digital marketing influences strategy, innovation, and organizational

performance.
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