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Abstract

The purpose of this research was to study the effect of attitude and service quality on brand
loyalty of video streaming services in Bangkok. The research sampling was collected using the
consumers who live in Bangkok and have used video streaming services and using sampling of 405
people. The data collection using questionnaire. The data was analyzed using descriptive statistics
which frequency, percentage, mean, standard deviation and analyze the inferential statistics to test
the hypothesis employing multiple regression analysis.

The research results found that attitude approach in items of cognitive, affective, and
behavioral and service quality in items of responsiveness, assurance and empathy had positive on
brand loyalty of video streaming services in Bangkok with the statistically significance at the level
0.01. Moreover, the attitude factor and the service quality factor can predict on brand loyalty at 59.8
percent (AdjR2= 0.598).
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