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Abstract

This research aims to 1) study the behavior of using Cashless financial transactions among
students of the Faculty of Management Science, Valaya Alongkorn Rajabhat University Under the
Royal Patronage, and 2) investigate the attitudes towards using Cashless transaction services of
students of of the Faculty of Management Science, Valaya Alongkorn Rajabhat University Under the
Royal Patronage. 400 students of the Faculty of Management Science, Valaya Alongkorn Rajabhat
University Under the Royal Patronage were selected by convenience sampling to answer the
questionnaire. The descriptive statistics, frequency, percentage, mean, and standard deviation) were
used for data analysis, while t-test and one-way ANOVA were used for hypothesis testing. The results
of the study were as follows: 1) Most of the students used to check balance, transfer money, pay
for products and services, pay utility bills and top up mobile phones for convenience 2) Students

perceived utility, perceived ease of use and the intention to use was statistically significant at 0.05

level.

Keyword: Financial Transactions, Financial Service Attitude, Cashless
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Cashless 919V T 1uId 8 Tuni1sldusnas Mobile
Afl§dmnniuvieorguyde banking i1uazwuz il
Ruls deuqueiu Wusmsee
7. ns¥uifennnuinidedie Lt 3.847 0.797 wn
(Perceived trust)
7vwdednfliuinig | 3908 0845 ann ViruaR N sonslduinsgsnssumanIsiu
Mobile banking 2% & A 213 v A o v ' y
Iy Auaniu cashless Tudiusng 9 wuin nmsuegly
72 vinuidodngliuin | 4085 0706 | an syAuIn Sesaduanninnlimides fie n1ssuiag
Mobile banking 9231013 elumisléau mssuiuselenildaes anusdlanae
wisusEUUAdiauUaendiy Y o v e Y o DA o v
a9 ELSU ﬂqiiUEﬂﬂﬂﬂfo\]W ﬂTﬁ‘UEﬂﬁﬂﬂnﬁJqusﬂaﬂa ﬂ'Tiﬁ‘U;ﬁJ
73 iuidedngliuinig | 3763 0825 | wn AULE LT AUADAAR DI UTTVTAFIUNIF AL
Mobile banking 9 laiteua . o o w
. ) LA UATNINENIAU ANHANRNU
naUseleriannyiny ! .
= = = U U = o
A ei R uane | 3840 0872 o NANISIUS U UM AN LANA9A Y TSR Y
Mobile banking 9% 1 121 AIUAAIUR DV AUARNISVINgINTINNINITR UMY
JuRareu Wu n13uiavey o, , “ o “w
- o~ - CASHLESS 919 9 AU WU WATI8UNAUARN A1UAITN
Andentelunsdiinme
Aevaneanszuunsiduins d0AAdD3 (compatibility) 11NNI1A1UDUAS QREIK
gn1siuitealdane . o o & ¥
¢ Cashless u’]ﬁ]%LWJﬂ%ﬂUﬂ'ﬁﬂUﬁﬂﬁJ%@ LYU ﬂ"li?l]@‘UEN
(Perceived cost) . r X Y
81n13¥gInssunIY 3838 0.851 90 aaulau WNATUMNANREYN IH?JQJ%WLW?MQJ}QZJW?TH?’WW@']U
Cashless mosdiFnsssuiilon n1s3uiUselevildane (Perceived usefulness)
Aiwiselididaalying | v . o , e
—————— - 1NNIIAUDUAB NI Cashless azrelun1TIRU
8.2A1@ndaLaLd1dn51d 3.898 0.912 1N

31U Mobile banking A58
‘ A e
Arsssuioudiesnsoliids

q
Aldaeias

95U U aunsalausvinudulat unIaatisy

Rulaviuileglddemdunsedtu Wudu viruaimlu
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N '

AuNUeNanfs ALAMNEIRL (Social value) N5l

(] q

Cashless Unagviliviuiandunivensulunyiiieu

warediauafnuildesngaiaviiouniinavd

agsEd AN NERRTNTEAU .05

M13797 2 nsil3euifisuAedeseauauAniuseiruAfin1sNgINTINNINI3RUAE CASHLESS d1uun

LN

fiAuAR ¥ N t-test | Sig.

1. mi%’uifﬂsxiwu“l%'aaﬂ (Perceived usefulness)

A5k Cashless azdeTun15918dusInE Ty Wy vinuaansa | 4.105 | 0616 | 4.173 | 0.760 | -0.909 | 0.364
TFaunsnnududaiunsestseRuldvuilaglddemdunsedi

R Judu

n5l4 Cashless gvilinnsvigsnssunansiuvesinudedu | 3943 | 0.893 | 4.047 | 0.697 | -1.084 | 0.280

2. msjuiannudirglunisldeu (Perceived ease of use)

A5LE Cashless 19911418 WU vua1U150918RUEUELNST 4.162 | 0779 | 3.963 | 0.719 | 2.429 | 0.016*
TWuvawiula
n15l4 Cashless annsaldlannit yonan 4.143 | 0774 | 4.108 | 0.778 | 0.389 | 0.698

3. AuAIAARBY (compatibility)

Cashless U198 N1ZAUNITIVINGTOVOIVOIVINIY WU A15¥e | 4.210 | 0.836 | 3.783 | 0.732 | 4.614 | 0.000*

ypspaulall

Cashless Wnagidnivan ndseulutagiuresinu 3952 | 0623 | 3.776 | 0721 | 2375 | 0.018*

4. u3sIRgIUNI9EeAN (Subjective norm)

Wieuativuinay atuayulivinld Cashless 3733 | 1.017 | 3.773 | 0916 | -0.350 | 0.727

Wleusamamuinag afuayulvivinld Cashless 3562 | 0915 | 3.780 | 0921 | -2.082 | 0.039%

5.AnAM9HeAN (Social value)

n1514 Cashless yrazvilsivinuzaniduiivensulum]iiieu 3410 | 1101 | 3.692 | 0778 | -2407 | 0.017*
514 Cashless Unazadrsmulserivlalviunudufinuwiu 3429 | 0945 | 3820 | 0.859 | -3.720 | 0.000%
314 Cashless iagvilvinuduivensuludany 3543 | 1.187 | 3780 | 0.817 | -1.882 | 0.062*

6. M33uiAUHe (Perceived risk)

vihudndileniafiazgnlasnssudeyaniensiiu wedinsld | 3790 | 0847 | 3675 | 0770 | 1.227 | 0.221

Cashless

mnnadeusedyyinuiamely vnefivinuidsld Cashless | 3552 | 0915 | 3.885 | 0.773 | -3.310 | 0.001*

o lideyavieiuvewinugameluie

7. m33uiteanulnieia (Perceived trust)

viuidedngliu3nis Mobile banking axiiniswIouszuudil | 4.067 | 0666 | 4.037 | 0714 | 0379 | 0.705

GRRFIGRIREES:

{9 314l51U3n15 Mobile banking 9ximuiuiiavey Wy n1s | 3600 | 0879 | 3925 | 0791 | -3.328 | 0.001%

FuiagauAndemelunsaRnmARANA1AINTEUUNTIAUINS
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8. M33utiernlddng (Perceived cost)

Afnseiioian1sldeu Mobile banking pasiiensssuilen | 4.048 | 0773 | 3.844 | 0951 | 2.167 | 0.031*
feevseldifearlvaneiae
MUARIINTH Cashlessmsagiimsssulloutioaninnielud 3676 | 0.889 | 3.983 | 0817 | -3.089 | 0.002*

e Waieuiunsvigsnssusieiuan

9. anuaslafiagld (Usage intention)

yundlaagly Cashless Tusuian

4.133 0.705 4.031 0.700 1.281 0.202

uazuugiliiiouguesinulduinis Mobile banking

3.686 0.772 3.922 0.801 | -2.656 | 0.009*
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MOUAUDIANLALAINAU LKA AN T LTI EVTBLAY
Rulnsdniiietiolameiies denndasiunginssy
fuslan Schiffman and Kanuk (2007) fiuanseen
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s3wazanuddlaigldniluouan lurneiitede
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