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Entrepreneurial Orientation and Export Innovation Affect on Export Performance of

Entrepreneurs for Medium Enterprises in Thailand
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Abstract

This study aims to study the characteristics of entrepreneurs in export innovation, affecting the export
performance of medium-sized enterprises in Thailand. Data were collected using questionnaires from 338
medium-sized enterprises in Thailand. Data analysis included multiple correlation analysis and multiple
regression analysis. The findings were as follows: 1) Entrepreneur orientation consisted of innovation creation,
risk exposure, and proactive tend to have influence on export innovation and export performance, and 2)
innovation in exports. Export, product innovation, process innovation, and behavioral innovation have directly

impact on export performance. The results in this study showed that medium-sized enterprises should be those

! vidngmsusmnsgsiaumUdin AnUIINSEINY W Ine1dunTavmsuys E-mail : Chonkanok_ple@hotmail.com

2 gnynalulagn1sdanisgnanvinssu AuImnTsumans UmIng1desuys E-mail : Worathep_rru@hotmail.com


mailto:Chonkanok_ple@hotmail.com

82 | Journal of Management Science Review Vol. 23 No. 1 (January - June 2021)

who are committed to innovation in exports, such as setting a vision, transferring knowledge to employees, being

enterprising, and having continuous exchange of leaming in order to achieve the organization's objectives in

overseas export markets.

Keyword: Entrepreneurial Orientation, Export Innovation, Export Performance
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