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Addiny: dnvardseyng, nMsswiniulawan, nsniueeulal
Abstract

This research aimed to 1) examine the level of online
gambling advertisement literacy among college students and
2) compare the differences in demographic characteristics
related to online gambling advertisement literacy among college
students. Quantitative research methods was employed, using
questionnaires, for data collection and stratified random sampling.
The sampleconsisted of 400 college students in Chiang Rai
Province. Data were analyzed using analysis of variance (ANOVA).

The research findings revealed that 1) students demonstrated
a moderate level of online gambling media literacy (X = 3.20,
S.D.=1.29). Firstly, they are able to interpret massages promoting
online gambling as untrustworthy. Secondly, they are able to
distinguish websites conceal online gambling advertisments and
differentiate the factual information and opinions about whatever
those advertisments are legal or illegal. Therefore, it is reconmended
to promoted learning about media literacy among students to
prevent them from falling victim to online gambling advertising.
and 2) monthly sources of income were found to be significant

related with differences online gambling advertisements literacy.

Keywords: Demographic Characteristics, Advertising Literacy, Online
gambling
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3) dusegNnaueeusiazngu LﬁaLfJuam%ﬂﬂJaaﬂémﬁaaﬂN
fg@nwinudadiu (proportional allocation) uﬂﬂﬂmsuulmmﬂmimau
shegremusunumnnnin Wldasu 400 aumugnsnsiuIn

wuvasunwilisunsnsinasunnuiiissmsadadonilag
Aidevglumanidimamans waziinsiengidedoiilensiaasunin
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3y Uit 10C = 0.66 3eiAnnndt 0.5 Tl dndendaray
FothlALE (Rovinelli & Hambleton, 1977) wuUaBUANLEESUNMTNAGDS
Wudayannnguiiegnasiuam 30 au $1uin 139 T nadeuiunguiindny
Aaunsniuseulad Telidnvarasatunguidinane wazAiuiae
Fulszansanudeiuseadn Cronbach’s Alpha 161 0.966 Fuwans
Thituiesesdetadimnnidede Tnsaduuszavduoanvesnseuuiai
44131 0.70 fedrihunmageuaiaudesiu (Cronbach, 1951)
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unsnfuseulatl Aadsseauliunans (X = 3.03, 5.D.=1.32)

2) uansdayailSsuiisuAlafe vaenNULANAIIVRENYLLY
Uszynsfiunsiviviulasannivesuladvastinfne

A19197 2 wanadeyalUSeuisuARaEYeIRNULANANNTSVITILle v
wiussulatvesinAnwrsywinunaneduaz vy

VN U8 t-test | Sig
v oo o p (N=221) (N=179)
ns3winviulawanniueaulall
i X [sb| X |sbD
vastnAnw X X 2153 | o057
3.097 | 1.176 | 3.336 | 1.033

9INANTIT 2 HANITIATIZIALLANAIITENIIANALAL NS
wihiulawanwiuesulatvesin@nw wuil dnfnwinAneuaginangs
miimmuiwmwuuaaulaﬁlumemmuImamewmmmaamﬁmmu
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= 1.033) @ulnAgs ummaaaa’tusvmmuﬂmﬁ (X =3.097,S.D.= 1.176)
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lawamtiuesulatvesinfnwseningeny

918 20-24 U | 81 25 9AUlY | ttest | Sig
(N=307) (N=93)

Y 4 s s
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YaWINANYI X X -298 | 352
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*SEAutlydAgyn9adian p > 0.05
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A13199 4 Anadereinisiviniulavanduseulatvesindnuiiu
AT
Huidefinen X S.D. 32AU
F7 1 3.263 1.216 Yunan
Fuli 2 3.161 1.057 Uhunans
FT7 3 3.220 1.051 Uunang
HuT7 4 3.230 1.187 Uunang
Sl 5 3.057 1.094 Uhunans
EReEY 3.204 1.120 Jrunang

91na15797 4 mLaasmaqmismeuiwwmwuuaaulaumm
UnAnw wudn mLaaasawwmaﬂuimumuﬂma (X = 3.263, SD.=
1.216) uﬂﬂﬂmwﬂﬂmadwww 1 mmaaasﬂ,ui W‘U‘lhimmfl (X =
3.225, S.0.=1.190) Lﬂuaummm 9998931 uﬂﬂﬂmmﬂmaﬁluﬁuuﬂw 4
(X = 3.230, 5.D.=1.187) LLa“mmuaww uﬂﬁﬂmmﬂﬂmaﬂwuﬂw 2
(X =3.057,5.D.=1.030)

A15199 5 HaNTIATIZYIANULUSUTIUN DS B UTIB UAULANA19VDINTS
suihwiulawannduesuladvesindnw seniretudnidsdinm

wrasANU U df SS MS F Sig
1. 5gwinangu 5 1253 | 313 | 248 | 0911
2. elungu 394 | 499.278 | 1.264
32U 399 | 500.531

*szautisdAgneadan p > 0.05
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M1919% 6 ALRGeveIn1sviulavunntuesulatveindnw Ausgla
asnAnwnlesulunsaziiau

seldvastnfnuw — .
flgsulundaziiou X >D. o
Toundn 3,000 UM 3.195 1.168 J1unang
3,001-4,000 UM 3.094 1.017 Junang
4,001-5,000 U 3.344 1.061 Y1uUnNag
5,001-6,000 U 2.960 0.905 Y1UNag

11NN 6,000 YTy 4.072 1.453 1N
9 3.205 1.120 J1unang

21NM15199 6 AnafeveInisiuiviulavanduesulaives
UNANYY WU ﬁhLaﬁ'aiau‘ﬁwma@ussﬁwmﬂmﬂ (X =3.205, S.D.=
1.120) thAnuisiseldilesiluiaziion 1nnnin 6,000 vl Aade
agluszivunn (X = 4.072, 5.0.=1.453) i{ludusuusn sosa9n AnAnwis
selalasulundaziiou 4,001-5,000 Um (X = 3344, S.D.=1.061) way
aAuaavg UnFnuitiselailasulunsaziiou 5,001-6,000 vm (X =
2.960, S.D.=0.905)

a a e ~ a ~ |
A5 7 NAN1IAATIEANULUTUTIUNBLUTYULNEUAINULANA19UDINT
Suhviulavannduesuladvesinfnw senieselanlasuluisazifou

wAaIAMULUIUIIU df SS MS F Sig
1. sewdnengy 4 | 6374 | 1594 | 1.274 | 280
2. melungy 395 | 494.157 | 1.252
39U 399 | 500.531
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NPNINA 7 HANTAATIZVANUUANAVDINTFVITIULYaN
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Tuusiazifiou X >0 e
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noUABN 2.710 1.235 Uunang
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YUNTANY 3.138 1.132 Uunan
Bu 9 W veuvly 2.585 1.176 Uunang
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a a ¢ ~ a a |
M15719N 9 HAN1FUATILNANULUTUTIUNDLUTIUINGUANULANFAINUDY
n1sguiviulasaniuesulatvesindne senitaunasiuivessela
Tunsazifou

wAaeAMULUIUIIU df SS MS F Sig
1. sewdnengy 4 28509 | 7.127 | 5.964 | .000
2. melungy 395 | 472.022 [ 1.195
39 399 | 500.531

*seeutivdAgyn9ada p > 0.05

NS 9 HANITIATIZAANLANANVDINTTTINTIUL YA
wilupsulatvesin@nw fuurasiivvesseldlunsaziiou wuin dndnw
Afuvasiinvesneldluudazifounandretuy fnsdviiulavanniy
poulatdunnaneiu

A1519N 10 WansTiATIEiUSEuWiuTIeg (post hoc) ¥eIN1T3lvinviu
Tawanniuesulauvastn@nyl seninauvasuvessglalulaasihou

unasiinnvasselaluudaziiou
unddiunvag dunases | nasu [ mseld | yu Bu
swldlunsiaz X g | Wew | n1sAnen
ou
3.586 2.710 2.845 3.138 2.585
Qjﬂﬂﬂiad 3.586 312 .031* .016* .021*
noUABN 2.710 999 880 999
magladivy 2.845 751 964
YUNTANY 3.138
Bu 2.585

YR

*seautivdAgyn9ada p > 0.05
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A58 10 NansAAsIwRUSeuLiausies (post hoc) weq
Aadsvesmsviiulsamiuseulatveindnm sywrinauvasTngesld
Tuwsiazifiou wuin mLaaEJﬂMWQWJ@@EﬂUT‘@U‘UWUﬂﬁN (X =3.024,5D.= 1.120)
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Sig. = .016) thdnwifundsiiueseldluusazifouiiinangunases aziing
Svivulgwannduseuladvestindnw mnnidndnunidundsiunvessels
Tuwsazifeusnainumas 3u 4 Wy msveduainuy ( F= 5.964, Sig. = .021)
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v X S.D. AU
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agUuiurau 3.416 0.917 Uunan
agUug1A 3.085 1.163 Uunang
agjwaﬁmﬁmﬁau 3.240 1.227 drunang
pEoNNAULAYY 3.135 1.131 runans
o i aguenn 3.070 1.182 Uhunan
URNINEIAE

594 3.204 1.120 Yrunang
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nssuiviulavanniuesulatvenindny sevinanuiegerfesening
Anwluurinede

WraIAURUTUIIY df SS MS F Sig
1. sendnengy 4 6.272| 1568 | 1.253 | .288
2. melungu 395 | 494.259 [ 1.251
Ety 399 | 500.531

o

*seautiud1AgYyn9adan p > 0.05
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Abstract

The objectives of the research were to 1) develop a media
campaign for smoking prevention and cessation with student
participation, and 2) evaluate the effectiveness of the media
campaign on students' smoking prevention and cessation behaviors.
A mixed-methods approach was employed, combining participatory
action research and focus group interviews with 30 participants, both
smokers and non-smokers. Additionally, an experimental research
design was utilized, incorporating a survey of 64 participants, including
both smokers and non-smokers, who watched short films. Data
were collected through online surveys. As a result of the research,
university students participated in the production of two short films.
These students included both those with a background in media
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production and other who were interested in the project. This process
enabled the students to enhance their creative capabilities in media
production and gain increased knowledge about smoking. Regarding
the evaluation of the effectiveness of the short films through focus
group discussions, it was found that 1) non-smokers: the short films
provided them with a better understandingof smoking risks and more
emphasized the dangers of cigarettes. However, their opinions varied
depending on their personal preferences, prior experiences with films,
and academic backgrounds, and 2) smokers: while they absorbed some
messages from the films, they were not impactful enough to make
them quit smoking. Two main reason were identified: the content of
the film focused on electronic cigarettes, making it less relatable to
some viewers, and even if they wanted to quit smoking their social
circles includes smokers, making it difficult for them to stop. In the
experimental research, both non-smokers and smokers shared the
same attitude that content related to death and love influenced
smoking prevention and cessation, respectively. Additionally,
smokers expressed that content addressing smoking-related diseases
also impacted their smoking cessation behavior. Hypothesis testing
revealed that the attitudes of both smoker and non-smoker towards
smoking-related information before watching the short films were
not significantly different. After watching two short films, there

was still no significant difference in the attitudes at the 0.05 level.

Keywords: Media Campaign Development, Effectiveness Evaluation,

Participation, Smoking Behavior, Smoking Prevention and Cessation
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WUIAA MU wazIUIFNNEITaS

wwIRansaREsHULTdILTaN (participatory communication)
mL‘ﬂwmsmaamiaamsmemuiamvmwmuaa 7 e Ae 1) nsedu
T BB AIUAIAUBINTLSA 2) ammmuﬂﬂmwnmwmmummm
LLavLwa’mmuﬂmmmnmma zAUdovaa 3) IEVPRFER D
’Luﬂﬁljsuimswamaamsmmaa 4) amwﬂwJLuﬂﬁawaaTwﬂwmu
LWE]L‘U‘L!GUEN‘VI’]QV]‘U&J‘Uuﬁ]uaWTJmiE)E]ﬂiﬂﬁ]’]ﬂ‘-ﬂ@ﬂu HUNDIUAYTIALTUYDINULDN
stzjuﬂuulmammmsaﬂ Jgym aﬁmsmswmﬁmm smmaﬁmmﬂﬁmm
NYIAULVDIYUTY 6) mamnmsaamsmawmuwmmvmmmﬂmsmu
suammmummmawmumamﬂ%mﬂmmwuwvmssmvmummuam
LLawﬁmmummszjauimwwmumammuau 9 Lwaiaamum’ﬂm{]zummﬂmsuu
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fdnwarddy 3 Usgms Ae 1) Gliuinlefinnuddaiioy
fgvEnauasenmsileggnliininla 2) lneundgnldudnlasgimaien
unnimiaazgliuinlesgnenemdngagnltuinlisouiunaden
finuaue 3) ?aﬁsﬁﬂmﬂnhﬁaqmsﬁamimﬁlEJuLLan'%aﬂ']ia%w’?a
nsseld § FaprwdAniiiu fimued Ardeuuazanuidevesignliiuinla
Feavdsmadetadedu Suldun o1sual ngfinssu aﬂmamﬂa s QI
Ingldaunds (fear appeal) 3n9dlalagldasunl (emotional appeal)
n159¢lalaglimanalngs (anger appeal) 3ngalalagldorsunitu (humorous
appeal) 3033lalaglds93a (rewards as appeal) wazangdlalagliusegdla
(motivation appeal) (8575504 Ydusuledm, 2542)

wwIAnNSIaUsT AV Navedasusd

msqmﬂsvawﬁwamaaaamsmwﬂﬁvmummsa’lﬂmﬁmiﬂmamaa
I§famun ¢ wuy ﬂamimmaaummmmwmﬂammﬁim (consumer
jury test) msianisasening (awareness) NM3IAANIN (recall) uae
mMs¥ansiUasunlasanaf (attitudinal change) (Woudng 3nden3, 2537
graidlu Tanun Arasmudene, 2554) lauduuszAnsnalunisdedns
anul Berlo (1960, $nsfisly NI 'ﬁﬁsmm 2552 ) Nd1771 Uiu?m%ma
Tunisdeds e mﬂmummaams mammmi aamsmmaqmi
Iummﬂaaaﬂi‘u miumsmumEJu,awﬂgummmmﬁiummmmiuu WEASIN
nsdeansihuiiUstavisna WornddiiinutiunseiuaufeIn1sveesEEs
IuﬂiuU’JUf}’]iﬁami ﬁ‘jmwmﬂmwamami Imamimmﬁiuawﬁmwmuu
ﬁuuaaﬂu 1) dlomans (content) 2) msamms (treatment) 3) 39aa"3 (code)
druiindynismasunisdearsinaunis Lasswell (1948) ) galiAngns
msaamﬁwmmaumUﬂﬁvmumiaamiwaamaaqnuImsﬂ,umsaamsuu
szdeanoumanudelUilnléde 1) 1as (who) LUuwmmammmiaami
2) yoeyls meTnquszasdesls (says what) 3) TngliTEmsuazdomnila
(in which channel) 4) dslugislas (to whom) waz 5) lenasesls (with
what effect)
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2 @1 fg

1. ffftdusnlunsadiassadolunssused Iun 1) nguunuth
\wsevnedIuI 15 A 2) ngunnAdiude (Junguormaiiasniafiu
msfeansuasnsnande) uag 3) naufidnuminedengien

2. wumuimiumiaswaimaammu wUseondu 2 nau e
ﬂaam 1 LﬂuﬂauNumumﬂumswwmawmau oA 1) ﬂaumﬂmqmuaa
(ﬂauuammwwﬂumiwamaaLLauLU@IamaIwamwau%LsmmamuLLm
mmumamuqau) 2) AMSIAAIANUFUNIN FIUI 2 YU WAZNA
nswAnTTedy 1y 1 v s3u 3 viw sailvideiauenuy Muuzih
Tunnswdanifedu daunguil 2 Wunguifidausinlunisfusuduiian
UANINIGENLET TIUIU 30 AU Ifﬂﬂﬂ(ﬂLa@ﬂm‘lﬁsuamaLLUULQW%L‘\]’]J\N
(purposive sampling) LLwaaﬂLiJuﬂammlmwmmmu 21 Ay (nauiidn
meeuilinaeans 7 au nguunuiiaIeYiediuiu 7 au kagnguildnain
@AY 9 1 7 AY) uaznANETIgUYYEIILIL 9 Ay

Usznnsfldlumodameaes Ae Gandir&@nunfiumineds
Wl dunguiiegelunisivy cm]stszi%mGUauaamumimmiawm
Guaauamiuwnmmaa (3Tu quiasey Inwu uazAmE, 2564) finusan
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Mngudeyan fanan (vuanguinedns 27 Au Amuanguiiogisdses
1930 Au Manguiiguuvsuazliguuns 531 60 Au) nauiegeTiiulies
DuliEnuminerdensienfiguyn S1umm 31 au uasdanumiinendonsien
flsiguyrdsiuu 33 au 52y 64 au lenlsnsduegnade (simple
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\3aefiefildlun1side

wlseanifu 3 dau daseldil

1. doildlunssaused 18un wilsdudos Your Life is My Life
wilsdudes DUO (Depends Upon Ourselves)
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dmiunguinedisiiguyns 2) wuuasuaiy ulsesnidu 2 ya d1wu
nauBETgUYS uaznauegsiliiguys Tasuuuasuanuutseenidy
4 oy lauwA

oul 1 ‘?Jla%aLﬁl835U§ﬂ@m3%7ﬂﬂi%%ﬂﬂiﬂﬂam§

nouil 2 JeyaiReriunsuiteyalususig 4
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tainsdnianssuevsudsufiRmanaanddu Welidrousuanse
Waudosaused
fupoud 3 mssnandinsnasuarugniowasysulaudly
dovidady

Suneudl 4 Iﬁﬂémﬁuaéw%%uﬁawﬁqg’u wdinmafiusausm
Yoy aﬁy’qamuwwaamu (concurrent data collection) f4il

4.1 miaumwmmuaummam ﬂaumamﬂm‘wawm
LLauluauumJLmimjwmaum 2 Bog Lmemmﬂuumumsaummﬂau
4.2 MSNULUUEBUAY Imaiwnaumamqmu:uuaaumu
aauiau wiseanidu 2 ngu Ae ﬂammaemmauwmﬂmwwmau
&1 2 Boq nazazlivuuusoun 2 U IﬂEJ‘UG‘l‘V] 1 Juuvunageuinsesu
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nsAntla@y (fagerstrom test for nicotine dependence) Lwamﬁuama
svmmimuiﬂmuiﬂmaumm:ﬁlumw 2 Junuugauany (mm‘uwawm)
mmunaumamwiuimwm axldSuruniadusts 2 Fes wazyin
LUUADUAY (mm‘ummlmwm)
nsAATIEvidaya
wlimsiinTevdeyanuinguseasd Kol
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WINTIOUUN
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dau dadl
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Abstract

This research aimed to study 1) the comparison between
demographic characteristics and the perception, attitude, and
response to content encouraging donations in Buddhism through
social media, 2) the comparison between content perception and
attitude towards communication encouraging donations in Buddhism
through social media, and 3) the relationship between attitude
and behavioral response to the perception of content encouraging
donations in Buddhism through social media. The theoretical
framework was based on the concepts of perception and attitude.
The research instrument was a questionnaire distributed to 400
respondents. Statistical methods included percentage, mean, and
standard deviation, along with hypothesis testing using ANOVA (Analysis

of Variance), multiple regression analysis, and correlation analysis.
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The findings revealed that 1. Demographic characteristics—
gender, age, education, occupation, average monthly income, and
place of origin—showed significant differences at the 0.05 level in
relation to perception, attitude, and response to donation-inviting
content in Buddhism through social media. 2. Differences in age,
occupation, place of origin, and income had a statistically significant
effect at the 0.05 level on donation behavior through social media.
3. Attitude towards communication encouraging donations in
Buddhism through social media was significantly correlated at the 0.05
level with behavioral response to the perception of such content.
The findings suggest that social media can serve as an effective
channel to promote behaviors aligned with Buddhist principles.

Keywords: Perception, Attitude, Content Communication, Social Media,
Response to Donation-Inspiring Content
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Abstract

The purpose of this research was: (1) to explore the concept
and policy of reporting news by Xinhua News Agency, (2) to study the
process of reporting news by Xinhua News Agency, and (3) to identify
approaches for the development of news reporting by Xinhua News
Agency. Data were analyzed using the Theory of Communication,
News Reporting Theory, Gatekeeping Theory, Agenda Setting Theory,
concepts of News Reporting, and The Role and Functions of the Media
in Communist Governance as the analytical framework.

The research methodology employed was qualitative research.
Through in-depth interviews, the key informants were chosen using
purposive sampling, consisting of three groups totaling 16 individuals
directly involved with Xinhua News Agency: 1 director, 1 news leader,
3 editors-in-chief, 5 journalists, 4 individuals responsible for news
production, and 2 academic experts on news reporting. The research
instruments included structured in-depth interviews and data analysis
to generate conclusions.
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The research findings revealed that: (1) the communication
concept and policy of Xinhua News Agency serve the propaganda of
the Party and the State by conveying the voice of the Party and the
State through authoritative and timely news reports and promoting
a comprehensive understanding of China locally and globally, (2) the
news reporting process of Xinhua News Agency involves reporters
collecting relevant news information, which is investigated by the
government and the Propaganda Department of the Communist
Party of China Central Committee, with general news being screened
by editors and executives before dissemination to digital media
platforms and traditional media channels, including TV, radio, and print
media worldwide, and (3) approaches for development include using
artificial intelligence to analyze news information and disseminate it
to recipients in the digital era worldwide.

Keywords: News Reporting Process, News Report of Xinhua News
Agency, Xinhua News Agency, Beijing Xinhua

Introduction

In the digital age, the rapid development of information
technology has propelled human society, profoundly tranforming the
press. News reporting has become an important way for China to learn
about the world and for the world to learn about China. This study
focuses on Xinhua News Agency, which is one of the most influential
propaganda organizations of the Communist Party of China. Xinhua's
trajectory from 1980 to 2012 shares much in common with that of
other national news organizations, such as CCTV and People's Daily.
They all have established nationwide network for news collection and
distribution (Brady, 2008; Xin, 2012).

As the national news agency of the People's Republic of
China, Xinhua plays significant role as a news and public opinion
organization of the Communist Party of China and as a major platform
for releasing Chinese government information. Established in 1931, and
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headquartered in Beijing, China, Xinhua News Agency is one of the
largest news agencies in China, boasting an extensive network for news
gathering, editing, and dissemination, as well as a large team of news
editors. The mission of Xinhua News Agency is to be "objective, truthful,
timely, and accurate," dedicated to reporting important domestic and
international news events, promoting China's voice, and facilitating the
exchange and dissemination of Chinese culture. Xinhua News Agency
covers a broad range of topics, including politics, economics, culture,
society, technology, and sports delivering information to global readers,
viewers, and users in various formats (Huaxia, 2023).

This study is of great practical significance in guiding
mainstream media organisations such as Xinhua News Agency in their
news dissemination practices in the digital era. Specifically, it may help
other media outlets better understand the characteristics of news
dissemination in the digital era,develop more scientific and effective
dissemination strategies, and improve the quality and impact of news
reporting. However, the evolution of news has also introduced many
challenges for Xinhua's dissemination practices. How can it adapt to the
trend of digitalization? What ways should it report news? Through which
channels should it communicate? These are critical question that Xinhua
News Agency needs to face, solve, and approach for development (Boyd-
Barrett, 2016). In the context of digitization, dissemination channels, and
the news and information gathering and editing network operate all over
the world, 24 hours a day in more than ten languages, to provide news
products to all kinds of users worldwide.

Xinhua News Agency, as a national news agency, has actively
embraced change in the context of the digital era, continually innovating
both its methods and channels for disseminating news reports. By
developing its own news website, Xinhua.com, as well as social media
accounts on platforms such as WeChat, Weibo, and lJitterbug, along
with mobile application such as the Xinhua clients, it has expanded
the scope and influence of its news dissemination. At the same time,
Xinhua News Agency has also actively explored new forms of reporting
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and utilized digital technology to enhance both the presentation and
the user experience of its news.

Communication scholar, Berlo (1960) proposed the SMCR
communication model based on Lasswell’s 5W model. The SMCR model
dividies the communication process into four elements: source, message,
channel, and receiver. This model, as an important theoretical framework
in communication, systematically explains the process of information
dissemination through these four elements.

Xinhua News Agency in Beijing serves as the headquarters
of Xinhua News Agency and oversee the collection and publication of
various news information. Its news collection and reporing operation
compass two primary areas: first, producing public reports provided to
newspapers, radio stations, and television stations both domestically
and internationally; and second, creating reference reports to serve as
a decision-making basis for leaders at all levels. Public reports include
internal reports for domestic media, external reports for overseas media
in seven languages (Chinese, English, French, Russian, Spanish, Arabic, and
Portuguese), and news pictures for domestic and foreign media, thereby
effectively fulfilling its roles as the "eyes, ears, and tongue" of the nation.

(Xinhua Thai Service, n.d).

Xinhua News Agency's Beijing Branch has a long history. In
January 1946, the Beiping Branch (the predecessor of the Beijing Branch)
was established. It was one of the earliest branches set up in Kuomintang-
controlled areas before the founding of New China, with approved from
the CPC Central Committee. At that time, it was directly overseen by the
CPC delegation of the Beiping Military Mediation Office. As an important
dispatched agency of Xinhua News Agency, the Beijing Branch holds a
special status, with arduous tasks and significant responsibilities. It fulfills
the mission of guiding public opinion and providing decision-making
references for the reform, development, and stability of the capital
(Xinhua Thai Service, n.d).

The news collection and publicity reporting of the Beijing
Branch mainly provide special articles to various newspapers and
periodicals sponsored by Xinhua News Agency, such as Xinhua Daily

1136813N15800615UALROYIANTT ANLNNTFRATINAYY Ui ReTedlul I 81

Uil 13 altiufl 1 uns1ax - fquieu 2568



Telegraph, Economic Reference News, Reference News, China Securities
Journal, Outlook Weekly, Half-Month Talk, and others; providing Xinhua
Net with instant news from the capital; creating audio and video reports for
public broadcast and internal reference for television stations and various
users; and writing various economic information manuscripts required
by non-media users domestically and internationally. The branch has
also developed 641 contracted photographers for Xinhua News Agency,
covering 16 districts and counties in Beijing (Stockmann, 2013).

Xinhua News Agency is one of the main state-run media outlets
in China and plays an important role in disseminating information both
domestically and internationally. Studying the working processes and
news presentation of Xinhua provides an opportunity to understand
the communication mechanisms of this highly influential media and to
connect China's news reporting approach with the international arena.

For this reason, the researcher selects Xinhua's Beijing branch
as a case study because it is the main office responsible for reporting
news from the capital, the political, economic, and social center of
China. Analyzing this specific case study will help to understand news
management and communication within a more complex context.
This research aim to provide insight into the strategies that Xinhua uses
for determining the direction of news content, publishing strategies and
maintaining communication standards, to ensure that its news aligns with
the organizational policies, goals, and the expectations of audiences.

Technological advance and the evolution of media in the digital
age have impacted on news reporting worldwide. This research will help
to understand how Xinhua has adapted to these technological changes,
such as the use of social media, artificial intelligence (Al) technology and
the application of multimedia to communicate with audiences both
domestically and internationally. Studying Xinhua's working process
also reflects the credibility and influence their news on audiences'
attitudes within China and globally. Studying these issues is important for
understanding the role and communication processes of mass media in
China, which can help to enhance our knowledge of news management
practices (Huang, 2016).
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The research outcome will propose to study the news report
formats utilized by Xinhua News Agency, as well as the range of channels
used for news dissemination. The study will examine how Xinhua News
Agency utilizes diverse platforms, such as its official website, mobile
applications, and social media, to meet the information needs of
different audiences. This includes exploring the concept and policy of
news reporting for Xinhua News Agency, studying its reporting process,
and identifying approaches for the development of its news reporting
activities.

The expected benefits of this research include findings on
the content of news reports, the channels used for dissemination, and
approaches for improving news reporting. The research results will be
useful for those interested in communication for news reporting and
can be applied practically. Furthermore, the news organization will gain
insights into development guidelines for news presentation inspired by
world-class news agencies and can apply them to Xinhua News Agency
in the digital era. Additionally, the results will provide guidance on the
adaptation and development of the Beijing branch of Xinhua.

Objectives

1) To explore the concept and policies behind news reporting
at the Beijing Xinhua News Agency

2) To study the process of reporting news of Beijing Xinhua
News Agency

3) To identify approaches for development of reporting news
of Beijing Xinhua News Agency

Literature Review

1) Theory of Communication

Research on responding to public opinions in networks involving
the police is based on the Berlo Communication Model (SMCR model).
David K. Berlo's communication model defines S as the source, M as the
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message, C as the channel, and R as the receiver. This model divides
the communication process into four basic elements: source, message,
channel, and receiver (Berlo, 1960).

The SMCR model allows the analysis of the dissemination
process of news by Xinhua News Agency, as well as the challenges and
optimization paths. Berlo's theory has been widely used to analysis
news dissemination, as it offers a clear framework for understanding
How information disseminate. In the context of news reporting, editors
and reporters serve as the sources, users as the receivers, the content
of the news report as the message, and the various distribution method
as the channels. Using this model, facilitates a deeper understanding of
how information is disseminated through different channels and how it
influences the audience's understanding and reaction.

2) News Reporting Theory

Conceptualization of News Report

Cision, PR Newswire's parent company, has released its State of
the Media Report (APAC Edition), providing a comprehensive look at the
media from journalists' perspectives. This surveyed included responsed
from over 2,800 journalists from 19 markets around the world, gaining
insight into journalists practices, new selection methods, topic interests,
and the various challenges faced by media professionals. The Asia Pacific
Edition examine the working conditions of journalists across the Asia
Pacific region, such as Australia, Hong Kong, Malaysia, Singapore, South
Korea, Taiwan, and Vietnam.

An article by Media Talk summerize important strategies from
the State of the Media Report (PR Newswire, 2021) that PR professionals
can use in their planning efforts. These strategies aim to effectively attract
journalists' attention and focus on four specific areas:

2.1) Understand the problems and situations
journalists face

“Due to lockdown measures and working from home,
Journalists have limited direct contact with people. As a result, much
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of the recently published news comes from official sources, which may
not have been carefully screened or may not include the opinions of
other people,” as noted in the State of the Media Report.

Survey results indicate that 38% of journalists feel exhausted
from reporting on COVID-19, including new virus mutations, the
cancellation of plans for countries to reopen for tourism and business
services, and news about people’s distress over the COVID-19 vaccine.
Current news about COVID-19 shows no sign of calming down, even
though the outbreak has been ongoing for more than a year.

As many organizations have switched to working from home, PR
professionals can do the following to adapt: Always ensure that journalists
can conveniently connect with PR teams or their clients via telephone
or video calls, especially when requesting interviews with customers.
Additionally, PR professionals must take care to organize smooth video
interviews for their client companies. When face-to-face meetings are
not feasible, the second-best methods for interview are telephone or
video call. This approach allows journalists to ask additional questions
or clarify doubts more easily than via email.

2.2) Anticipate the news and issues journalists want
in advance

Almost half of the journalists surveyed are trying to find “new
angles” on COVID-19 news to present perspective amidst the ongoing
epidemic that shows no signs of ending. There are various news issues
worth mentioning, including they are positive stories about organizations
and society helping each other or stories about the influence of
technology on businesses and consumers in the New Normal era.

By understanding the type of news content that interest
journalists and ensuring it matches the media presentation channels
and specific categories or columns. We can provide a list of stories or
trends that meet the selection criteria and are likely to be picked up
by the targeted media. Alternatively, we can also send issues directly
to customers who are experts in the topics and available for interviews
with journalists.
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2.3) Send news at the right time: Friday or Saturday
are also good times

News sent on Mondays and Tuesdays has a higher chance
of being selected and published by journalists. This is because most
journalists typically meet to select news and issues at the beginning of
the week, and they tend to get busier after these meetings. However,
do not overlook the opportunity to send news on Friday, Saturday, or
Sunday.

Journalists who respond to news sent on Friday and Saturday
show significant interest, with 28% of news sent on Fridays being picked
up and 14.3% on Saturdays and Sundays.

This may be because some journalists spend their weekends
reading emails or researching stories to prepare for the following week's
editorial meetings. Alternatively, those emails are more likely to appear
at the top of their inbox on Monday morning, increasing their visibility.

2.4) Prepare and send news that journalists can use
in their writing

Journalists who must work under time constraints will try
to find details that can be directly used to write a news story without
consuming too much time. According to the survey, 78% of journalists
prefer press releases with official sources that are reliable and can be
verified.

The original version of research reports are particularly valued,
with 67% of journalists willing to use such information. Futhermore,
market trends, market analysis, and industry insights are highly useful in
adding weight and logic to news stories. Other types of content journalists
need include invitations to online events (especially those that allow
attendees to express their opinions on the topic) or any initial ideas that
can serve as a foundation for further stories. These types of content
inspires and helping journalists in developing ideas for future news pieces.

Conclusion of the Concept of News Report that Resonates
with Journalists of Xinhua News Agency; a news report refers to a
short description of a recent event, activity, or situation. These reports
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may appear in newspapers, on television and radio, or on online news
platforms, serving to inform the public about current events. News stories
can cover various fields, such as politics, economics, society, culture,
sports, and more, with the purpose of keeping audiences updated on
the latest developments and changes. Therefore, this study focuses on
the news reporting practices of Xinhua News Agency.

3) Agenda Setting Theory

Theory of Agenda Setting was proposed by McCombs and
Shaw (1972). According to this theory, mass communication serves the
function of setting the "agenda" for the public. Through news reporting
and information dissemination, the media influence the public's focus
of attention and their perception of the social environment by giving
different levels of prominence to various “issues.”

The media agenda-setting process is essentially a process of
controlling public focus. It involves the manipulation and control of public
opinion by dominant political, economic, and social forces. Meraz (2009)
analyzed blogs and found that the agenda-setting power of traditional
media is no longer as prevasive or monolithic due to the rise of citizen
media. Unlike traditional media platforms, independent blogging networks
allow citizens to use blogging tools to gain greater influence and power
in setting the news agenda.

4) Gatekeeping Theory

Hu and Zhou (2021) explained that in communication studies,
Gatekeeping Theory refers to key individuals who play a vital role in
selecting, reviewing, and controlling the dissemination of information
during the communication process. These individuals may include
media editors, news presenters, administrators of social media platforms,
government officials, opinion leaders, and others.

Zhang and Wang (2024) analyzed the development of
Gatekeeping Theory and argued that there are gatekeepers with group
communication, and only information that aligns with the gatekeeper’s
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value standards and group norms can enter the communication channel.
Gatekeeping refers to the screening and filtering of information by the
communicator, while the gatekeeper refers to the person or organization
that processes and filters information, thereby controlling its flow and
direction. This process creates the mimetic environment for the audience.
Gatekeeping reduces redundancy or the loss of information.

5) The Role and Functions of the Media in Communist
Governance

In the communist governance system, the media serves as
a tool of the state and political parties to control the dissemination of
information and reinforce political ideology. These media outlets do not
function as independent organizations but operate under the govement
supervision to support the goals and policies of the party. The key roles
of the media in the communist system are as follows:

1) Propaganda Tool: The media is used to instill ideology and
reinforce the legitimacy of the government. For example, in China, Xinhua
News Agency and the People’s Daily disseminate information aligns with
the policies of the Communist Party (Brady, 2008).

2) Social Control and Surveillance: The media serves as a tool
for controlling public behavior through strict information filtering and acts
as a channel to monitor public movements (Stockmann, 2013).

3) Government Mouthpiece: The media represents the
government in communicating with the public and the international
community to create a positive image and foster understanding of
government policies (Shirk, 2007).

4) Social Cohesion: The media promotes unity and patriotism
among the public by emphasizing stories that support national values
and culture (Chen & Chang, 2018).

In conclusion, the news reporting process of Xinhua News
Agency in Beijing reflects the role of the media within a communist
system, which fundamentally differs from that of media in democratic
system where freedom, independence, and checks on state powerare
emphasized.
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Figure 1 Conceptual Framework

Methodology

1) Research Design: This study employed qualitative research
design, utilizing in-depth interviews and documentary research.

2) Key informants: Key informants were selected using
purposive sampling. The sample included three groups from 16 people
directly involved with Xinhua News Agency, Beijing branch: consisting
of Director 1 people, News leader 1 people, Editor-in-chief 3 people,
journalists 5 people, news report production 4 people, academic experts
on news report 2 people.

3) Research Instruments

The research instruments consisted of three sets of structured
in-depth interview scripts designed to collect data from respondents.
The researcher reviewed relevant literature and previous studies to
establish a framework for developing structured interviews questions.
Before using the instruments, the researcher conducted an initial quality
check to ensure that the questions were consistent with the issues being
studied and aligned with the objectives of the study. The instruments
were submitted to the advisor for review and approval.

4) Data Collection Method

The researcher scheduled appointments in advance and
clarified the objectives of the study before prier to conducting interviews
based on research objectives 1-3. Data collection was carried out
personally researcher, using a semi-structured, in-depth interview method
while adhering to ethical standards for human research.
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Interviews were arranged for specific dates, times, and locations
with the informants. To consideration of environmental factors and for
the convenience of the participants, interviews were conducted through
videoconferencing software and audio recording. Before each interviews,
the purpose was clearly explained to the interviewers. They were
informed that any information not suitable for public dissemination would
be kept confidential. Explicit consent was obtained for audio-recording
the interviews to aid in transcription and analysis.

The researcher recorded and transcribed the interviews,
supplementing them as needed with follow-up phone calls via Line to
facilitate data analysis. Data was collected over a three months, from
June to August 2024, through combination of in-depth interviews and
observations. During interviews, permission was requested to record
both audio from video conferences and interviews data. If the collected
data was incomplete or required more detail, the researcher informed
participants in advance of the intention to follow up with additional
questions via phone calls.

5) Data Analysis

The data collected from in-depth interviews were analyzed
using content analysis method according to the following steps: Step 1:
Transcribe the data from the interviews. The first step is to accurately
transcribe the recorded interviews. This involves converting spoken
words into written text, capturing all the details and nuances of the
conversations. Step 2: Prepare data from notes and interviews for analysis.
Similar data will be categorized to identify patterns and findings. Step 3:
Extract and summarize the most important information from the data.
Step 4: Process and summarize the data for analysis. The real data will
be processed and analyzed by creating conclusions through descriptive
analysis.

The findings from the interviews were analyzed within the
conceptual framework, which includes the Theory of Communication,
News Reporting Theory, Gatekeeping Theory, Agenda Setting Theory, the
conceptual of news reporting, and the role and functions of the media
in communist governance.
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Results

Objective 1: The concept and news reporting policies of
Xinhua News Agency.

Xinhua, as China's official news agency, was originally
established to serve as a propaganda tool for the Party and the State.
Its role is to convey the voice of the Party and goverment through
authoritative and timely news reports, while promoting a comprehensive
understanding of China both domestically and internationally. Xinhua's
communication policies are formulated and implemented by its
leadership team and senior editors. These policies aim to ensure
objectivity, neutrality, and accuracy in news reporting while meeting
the information needs of the public and maintaining Xinhua's influence
and credibility on a global scale.

Objective 2: The news reporting processes of Beijing
Xinhua News Agency.

The news reporting processes of Beijing Xinhua News Agency
emphasize the roles and modus operandi within Xinhua. The agency
ensures the accuracy and objectivity of its coverage through a rigorous
content screening and editing system. Xinhua prioritizes coverage based
on the timeliness and social impact of news events, aiming to meet
the information needs of the general public while maintaining and
enhancing its reputation as an authoritative information dissemination
platform both within China and abroad.

In this process, reporters collect relevant news information,
which is then reviewed by government authorities and the Propaganda
Department of the Communist Party of China Central Committee. This
content is further screened by editors and executives before being
disseminated through digital media platforms as well as traditional
media channels including television, radio, and print media, across the

globe.
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Xinhua News Agency Distribution Process
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Figure 2 Xinhua News Agency Distribution Process

1) Concept of Text News Products

Text news is the most fundamental form of news product
offered by Xinhua News Agency. Backed by Xinhua’s comprehensive
news and information collection network spanning the globe, it provides
domestic and international news content on topics such as politics,
diplomacy, economy, military, science and technology, culture, sports,
health, and society. These news products are available around the
clock to users worldwide.

2) Integrated Media News Products

Xinhua News Agency actively adapts to the trends in media
convergence and the development of all-media and holographic
communication. The agency delivers integrated news products designed
for Internet and new media audiences, combining text, graphics, and
video tp create user-friendly experiences. During major events and at
critical moments, Xinhua produces high-quality, converged reports
focusing on key themes and trending topics, broadcasting widely to
achieve significant impact and engagement.
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3) Photo and Graphic News Products

Xinhua News Agency is the most authoritative provider of
photo collection and distribution in China. It collects news photos
and produces charts and cartoons through its network of full-time
and part-time photojournalists, contracted photographers, overseas
contributors, and rdomestic and international reporters.

4) Audio and Video News Products

Xinhua offers a wide range of audio and video news products,
including television news feeds, live broadcasts, TV program feeds,
audio release lines, and integrated media report lines. All video
products are produced and broadcast in high definition.

Objective 3: Approaches for the development of news
reporting at Beijing Xinhua.

To meet the demands of news development in the digital
age, experts suggested adopting data-driven content management.
This approach involves customizing content base on audience
insights and behavioral patterns, with the aim of improving both the
accuracy of messaging and the user experience. In terms of channel
management and distribution, a multi-platform distribution strategy
was recommended, encompassing traditional media, digital platforms,
and emerging channels such as social media and mobile apps. This
strategy aims to achieve broad coverage and provide an interactive
experience for users. To remain competitive on a global scale, experts
advised Xinhua to strengthen its digital infrastructure and adopt
advanced technologies such as artificial intelligence and big data
analytics. Additionally, optimizing content creation and distribution
strategies is essential for enhancing Xinhua's international reach and
competitiveness. These recommendations will enable Xinhua to
maintain its leading position in the digital era and effectively respond
to the challenges of a globalized competitive environment.
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Figure 3 Approaches for development of reporting news of
Beijing Xinhua

Discussion

Based on the research objectives, the discussion will be
presented as follows:

1) Discussion on Major Findings of Objective 1

In addressing the first research objective exploring the concept
and policy of news reporting at Xinhua News Agency, with a case study
of Beijing branch, the major findings reveal that the communication
concept and policy of Xinhua News Agency are primarily designed to
serve as a propaganda tool for the Party and the State. Its role is to
convey the voice of the Party and government through authoritative and
timely news reports, while promoting a comprehensive understanding
of China both domestically and internationally. Xinhua is dedicated
to delivering authoritative, timely, and accurate news that aligns with
national interests and policies. Xinhua develops its editorial policies
by integrating Party guidelines, journalistic editorial considerations, and
audience feedback. These policies prioritize professionalism in news
reporting, while also remaining alignment with the national narrative
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and strategic communication goals. This finding is consistent with the
work of Chang and Luo (2023) in Digital News and Open Production:
From Practical Innovation to Conceptual Innovation, which highlights
how the digital revolution has transformed journalism. The adoption
of cutting-edge technologies, such as big data, virtual reality, and
artificial intelligence, has revolutionized journalism’s production tools
and also greatly enriched the methods of information collection and
news presentation, there by enhancing the effectiveness of strategic
communication.

“Xinhua News Agency is crucial for disseminating comprehensive
news coverage that encompasses political, economic, cultural, and
social aspects of China and beyond. It serves as a vital conduit for
promoting China's image, policies, and achievements on the global
stage. The communication policy of Xinhua News Agency is crafted by
senior editorial leaders in collaboration with relevant stakeholders. This
collaborative effort ensures that our news coverage adheres to ethical
standards, regulatory guidelines and national priorities The formulation
of Xinhua News Agency's news policy is driven by the need to maintain
credibility, objectivity, and relevance in our reporting. It aims to uphold
the agency’'s reputation as a reliable source of information while adapting
to technological Ff and changing audience expectations.”

(W. Sun, personal communication, August 5, 2024)

In conclusion, this objective 1 using the News Reporting
Theory:

Xinhua employs News Reporting Theory to structure its news
content, select issues, and present information based on the 5W1H
principle (Who, What, When, Where, Why, How). This approach ensures
that the news is a clear, accurate, and easy to understand. However,
the content is primarily focused on positive narratives that align with
the policies of the Chinese government.
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New presentation emphasizes topics that highlight China's
achievements, progress, and stability, as well as issues related to
international relations, economic development, and China's expanding
role on the global stage. These practices clearly reflect the application
of News Reporting Theory to support and enhance China's image within
the established framework.

2) Discussion on Major Findings of Objective 2

For the second research objective to study the process of
news reporting at Xinhua News Agency, focusing on Beijing branch. The
findings highlight that the agency serves as a propaganda for the Party
and the State. It conveys the voice of the Party and the State through
authoritative and timely news reports while promoting a comprehensive
understanding of China both domestically and internationally.

The study explored the specific processes involved in
Xinhua's news reporting in the digital age. Interviews with journalists and
production teams revealed operational dynamics and the challenges
faced by the agency. Major findings of objective 2 under the framework
of Agenda Setting Theory, the role of Xinhua News Agency can be
analyzed in various dimensions. As a leading news agency in China,
Xinhua plays a pivotal role in supporting national policies, particularly in
conveying information aligned with the Chinese government's positions
and policies. The key findings are as follows:

1) Issue Salience

Xinhua can determine the issues that deserve
attention through its news coverage on topics such as: China's economic
development, technological advancements, the success of the Belt and
Road Initiative (BRI), political stability and foreign policy. Xinhua places
significant emphasis on content that showcases the achievements of
the Chinese government. At the same time, it deliberately minimizing or
reducing coverage of issues that could negatively impact the country's
image, such as criticism of human rights.
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“I realize the formulation of Xinhua News Agency's news
policy is guided by the principles of Accuracy fairness and transparency.
It aims to maintain public trust, support national objectives and
contribute to global discourse by delivering reliable and insightful
news content.”

“I think the formulation of Xinhua News Agency's news
policy is driven by the need to maintain credibility, objectivity, and
relevance in our reporting. It aims to uphold the agency's reputation
as a reliable source of information while adapting to technological
advancements and changing audience expectations.”

(D. Bai, personal communication, August 7, 2024)

Xinhua uses framing techniques to control how information
is interpreted by audiences. For example, a positive frame is used
to emphasizes economic achievements, social development, and
technological process. A security frame is applied to legitimize
government security measures by emphasizing the importance of social
stability. Such framing helps create a public image that to consistent
with the ideology of the Chinese Communist Party.

“We employ a comprehensive editorial review process
that includes fact-checking, source verification, and adherence to
Jjournalistic ethics. This ensures that our news content is curatereliable,
and informative for our audience.”

“We employ a systematic approach to content screening
that includes fact-checking, verifying sources, and ensuring that the
presentation format aligns with the agency's visual and editorial
standards.”

“We managed a diverse range of media including print
(newspapers, magazines) digital platforms (websites, mobile apps),
social media networks (Facebook, Twitter), and broadcast (television,
radio). Each medium serves different audience demographics and
engagement preferences.”

(L. Chie, personal communication, August 10, 2024)
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2) Building an International Image and Influence (Soft Power)

Xinhua serves as one of China's key public diplomacy tools to
enhance its soft power. It disseminates news across multiple countries
and in various languages to achieve the following objectives: promoting
a positive perception of China on the global stage, counteracting
negative portrayals from Western media, and building international
influence through cooperation initiatives, such as the Belt and Road
Initiative (BRI).

3) Domestic Agenda Control

Xinhua acts as the Chinese government’s primary mouthpiece
for managing domestic information. It focuses on emphasizing issues
that the government intends to highlight while minimizing coverage
of potentially controversial or sensitive topics.

“I think Adjusting economic policies to boost growth: Xinhua
reports on the meeting of the Communist Party of China leaders to
analyze the economic situation and set the direction for the second
half of 2024, emphasizing expanding domestic demand and optimizing
monetary policy to cope with economic challenges.”

“I view Boosting domestic demand to boost economic
recovery: Xinhua presents news on China's policies to boost domestic
consumption and investment, which have helped boost economic
recovery, inviting experts to discuss in a special program.”

(L. Chie, personal communication, August 10, 2024)

In conclusion, this objective 2: Agenda Setting Theory can
be used to analyze Xinhua News Agency as a media outlet that
plays a key role in controlling the domestic and international news
agenda through issue setting, news framing, and enhancing China's
soft power. This makes Xinhua a powerful tool for supporting the
country's political and strategic goals. The agency follows strict editorial
standards, including fact-checking, multi-source verification, and
editorial guidelines. Digital tools are integrated into the workflow for
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real-time reporting and audience interaction. This approach is consistent
with the finding of Chang and Luo (2023), found that the rigidity and
closure of the traditional professional journalism culture are creating
a potentially significant atmosphere for the coming digital revolution.
This provides opportunities for transformative actors especially senior
journalists and editors who are keen to shape the future of journalism
and revolutionize the profession from within.

Xinhua's news reporting process involves reporters collecting
relevant news information, which is reviewed by the government
and the Propaganda Department of the Communist Party of China
Central Committee. General news is further screened by editors and
executives before dissemination on digital media platforms, as well
as on traditional media channels, including television, radio, and
print media, across the world. In fact, most of the meaningful and
sustainable innovations in journalism in the digital media ecosystem,
such as fact-checking, slow journalism, constructive journalism, and
engaged journalism, are driven by a more transformative spirit and a
keen interest in the future of journalism. Many of these innovations
are led by veteran journalists and editors, providing the opportunity
for the industry to innovate from within.

Slow journalism, constructive journalism, and engaged
journalism all originate from within the journalism industry, rather
than outside sources. The most direct and significant impact of the
digitalization on journalism has been the liberation of journalistic
productivity. A significant number of journalists are consciously
redefining their roles, shifting from being traditional gatekeepers to
communicative moderators of resources. They are more open-minded
and digitally literate than their counterparts. This group not only accepts
the inclusion of non-professional actors in the new production system,
but also explores journalistic concepts that are more compatible with
the digital media ecosystem through their autonomous journalistic
innovation.
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“Xinhua News Agency manages a diverse range of media
including print (newspapers, magazines), digital platforms (websites,
mobile apps), social media networks (Facebook, Twitter), and
broadcast (television, radio) There are primarily two types of content
in news presentation: hard news, which includes breaking news and
current events, and soft news, which covers features, human interest
stories, and cultural reports”

(Y. Li, personal communication, August 10, 2024)

Gatekeeping Theory provides a useful framework for analyzing
the evolution of information control within media organisation. The
theory was proposed by Lewin (1947). He argued that gatekeepers
exist in all froms of group communication, and only information that
aligns with the gatekeeper's value standards and group norms can enter
the communication channel. Gatekeeping refers to the screening and
filtering information by the communicator, while the catekeeperis the
person or organization responsible for selecting and processing this
information. Gatekeepers control the flow and direction of information,
thereby shaping the audience's mimetic environment. Gatekeeping
reduces redundancy or loss of information and integrates news
reporting through the role and functions of the media in Communist
Governance.

3) Discussion on Major Findings of Objective 3

For the third research objective to find approaches for
the development of news reporting at Xinhua News Agency, with
a case study in Beijing Xinhua - the findings highlight key strategies
for improvement. Insights from academic experts emphasize the
importance of adaptive strategies to maintain Xinhua's influence and
competitiveness in the evolving digital ecosystem. Media convergence is
defined as a vital framework for integrating technological advancements
into journalistic practices, allowing the agency to remain relevant and
innovative in the rapidly changing media landscape.
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“I think that Channel management and publishing strategies
should prioritize multi-platform distribution including traditional
media and digital channels. Emphasizing agile content delivery and
engagement across various platforms like social media, mobile apps,
and online portals can enhance reach and interaction with diverse
audience segments | suggest that channel management strategies
should focus on audience segmentation and personalized content
delivery. Utilizing analytics to understand audience behavior
and preferences can optimize channel selection and distribution
strategies. Embracing emerging platforms and technologies for content
dissemination, such as live streaming and mobile-first publishing, can
also enhance engagement and reach I think that channel management
strategies should focus on audience segmentation and personalized
content delivery. Utilizing analytics to understand audience behavior
and preferences can optimize channel selection and distribution
strategies. Embracing emerging platforms and technologies for content
dissemination, such as live streaming and mobile-first publishing, can
also enhance engagement and reach.”

(R. H. Ma, personal communication, August 14, 2024)

For example, using artificial intelligence strategies to analyze
news information and disseminate it to recipients in the digital era
worldwide, consistent with the finding of Zhang (2023). He notes that
the rapid development of information technology and the popularity
of the Internet, have led profound changes in the way news is
disseminated within this multi-platform, multi-channel, and multi-
terminal media environment.

Traditional news production methods are no longer meet
the diversified needs of users and the rapidly changing communication
environment. As a result, news organizations must seek innovative
paths to adapt to the developments of modern times.

Evolution of News Production Mode: In the era of integrated
media, news production has shifted from one-way communication
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to multi-way interaction. News organizations are no longer the sole
publishers of information; users themselves have become both
producers and disseminators of news content. Social media and
microblogging platforms have emerged as channels for the rapid
dissemination of news events, significantly enhancing the speed and
immediacy of news reporting.

Digital transformation is now an essential step for news
organizations aiming to adapt to the era of integrated media. News
organizations should accelerate the digitalization process, transitioning
from traditional media to digital media. This involves achieving digital
collection, production, dissemination, and management of information.
Through digital transformation, news organizations can better respond
to the diversified access needs of users, while improving the efficiency
and flexibility of information dissemination.

“I think that to stay competitive globally, Xinhua News
Agency should focus on enhancing digital infrastructure and
technological capabilities. This includes investing in Al-driven content
creation, optimizing SEO strategies, and fostering partnerships for
content syndication. Embracing innovative storytelling formats like
interactive graphics and virtual reality can also differentiate the
agency’s digital offerings and attract a global audience”.

(J. Wu, personal communication, August 13, 2024)

This is also consistent with the findings of Zhang and Wang
(2024). Their research found that mainstream media must continuously
improve their content production capacity and establish an efficient
content production system. This includes emphasizing the integration
of newspapers and viewpoints while adhering to the fundamentals of
news. In the era of massive information, it is important to pay greater
attention to cultivating news sensitivity. While maintaining a focus
on positive propaganda as the central theme, it is also essential to
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enhance the ability to "catch the problem"; strengthen planning in
news reporting; and produce more, faster, better, and higher-quality
content products.

Artificial intelligence (Al) and automation have become
pervasive in news media, transforming journalism from news gathering
to news distribution. As algorithms increasingly drive editorial decisions,
significant concerns have emerged regarding the responsible and
accountable use of Al-driven tools in news media. These concerns
point to the rise of new regulatory and ethical questions.

Zhang and Wang (2024) also analyzed whether and to what
extent the use of Al technology in news media and journalism is
currently regulated and debated within the European Union and the
Council of Europe. Their study utilized document analysis of official
policy documents, alongside a data mining approach and inductive
thematic analysis, to examine how news media are addressed,
particularly in terms of their responsibilities towards users and society.
The findings revealed that while regulatory frameworks about Al rarely
focus on media, when they do, they are often associated with issues
such as disinformation, data and Al literacy, diversity, plurality, and
social responsibility.

“Channel management and publishing strategies should
prioritize multi-platform distribution, including traditional media and
digital channels. Emphasizing agile content delivery and engagement
across various platforms like social media, mobile apps, and online
portals can enhance reach and interaction with diverse audience
segments”.

(H. Zhang, personal communication, August 14, 2024)

The results of the research on “Media in Chinese Journalism
Based on the Perspective of Artificial Intelligence” indicate that, with
the rapid development of science and technology, artificial intelligence
has gradually become a part of people’s daily lives, leading human
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society into the era of intelligence. In this context, the application
of artificial intelligence in the field of news communication is also
becoming more and more extensive. Intelligent media technology can
help news media acquire information, analyze data, generate content,
and improve the efficiency and quality of news dissemination more
quickly and accurately (Ma, 2023).

Conclusion

Digital technology has improved news reporting and the
user experience as technological advancements have significantly
transformed the way information is consumed and disseminated. The
main developments are as follows:

Real-Time Reporting

Benefits: Users can access news instantly via the internet and
news applications. Example: Live broadcasts of major events such as
elections or natural disasters through streaming platforms and social
media (Newman, 2021).

Multimedia Integration

Benefits: News in the form of photos, videos, infographics,
and animations help to understand the content more easily. Example:
Reporting news with infographics on complex topics such as climate
change.

User Engagement

Benefits: Users can comment, vote, or share news via social
media, which increases engagement and response from readers.
Example: Setting up a poll on a news platform.

Personalization

Benefits: Artificial intelligence (Al) and algorithms can
recommend content that is precisely tailored to users’ interests.
Example: Recommending news through Google News or Facebook
news feeds.

Fact-Checking Tools

Benefits: Using Al technology for fact-checking and filtering
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false information to increases credibility.Examples: Fact-checking
websites such as Snopes and FactCheck.ore.

Mobile Accessibility

Benefits: News applications with turning on notifications
allow users to access information conveniently, anytime and anywhere.
Examples: BBC News and CNN mobile applications.

Use of VR and AR (Virtual and Augmented Reality)

Benefits: Readers can experience real events or locations
virtually.Example: Using VR to report on wars or disasters, enabling
viewers to feel more involved.

Recommendation

1. Recommendation for policy formulation
1.1 Enhance policy transparency and feedback
mechanisms
Xinhua News Agency should further improve the
transparency of its policy formulation process, ensuring that editors
and journalists at all levels are well-informed and able to comply with
the latest communication policies. Additionally, effective feedback
mechanisms should be established to promptly collect input and
suggestions for adjustments from grassroots and frontline reporters.
1.2 Adaptation to social and technological change
In light of the rapid evolution of society and technology,
Xinhua News Agency should conduct regular reviews and updates of
its communication policies. This includes strengthening support for
digital technologies and data-driven journalism, as well as responding
flexibly to shifts in public opinion and changes in the media landscape.
2. Recommendations for practical application
2.1 Promotion of digital technologies and tools
Xinhua News Agency should actively promote and utilize advanced
digital technologies and tools to enhance the efficiency and quality of
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news reporting. This includes applying artificial intelligence (Al) for news
content generation and personalized delivery, as well as leveraging
data analytics for news editing and audience engagement.
2.2 Enhancement of Multimedia Reporting
Capabilities
Xinhua News Agency should strengthen its multimedia
reporting capabilities by developing diverse content formats tailored
to different audiences and platforms. This approach not only enhances
the visual impact of reporting but also caters to the varied information
consumption preferences of the audience.
3. Recommendations for further research
3.1 In-depth exploration of technological
innovations in news production and dissemination
Future research could delve deeper into Xinhua News
Agency’s technological advancements, particularly in artificial
intelligence, big data analytics, and virtual reality applications.
Investigating how these technologies are transforming news production
processes and audience interaction at Xinhua News Agency warrants
further exploration and analysis.
3.2 Cross-cultural comparisons and analysis of
international influence
Further studies could focus on analyzing Xinhua News
Agency’s influence and image-building on the international stage.
Through cross-cultural comparisons and analysis of international media
effects, researchers can explore the agency’s role and challenges in
global information dissemination, providing deeper theoretical support
and empirical research for its international communication strategies.
3.3 Quantitative analysis of news reporting practices
Researchers could employ quantitative methodologies to
analyze larger datasets and statistical trends in Xinhua News Agency's
news reporting practices. This approach would provide deeper insights
into audience engagement metrics, content preferences, and the
impact of digital strategies.
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Abstract

This research aims to evaluate the utilization of the
“FM100 Newsroom” radio program and audience satisfaction with
its format and content. The program is broadcast by the Voice of
Mass Communication Radio Station, Chiang Mai University, on the
FM100 Megahertz frequency. A mixed method research design was
employed. Quantitative data were collected through an online
questionnaire from 100 listeners, while qualitative data were
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gathered through purposive and in-depth interviews to deepen the
understanding of key issues and reflect audience perspectives. The
findings revealed that listeners used the program to follow news
related to community situations and government policies, to support
decision-making in daily life, and to disseminate information from
their organizations to the public. Some also used the program as a
source of knowledge and a way to stay informed about contemporary
issues. In terms of satisfaction, most respondents expressed high
satisfaction with the host’s ability to summarize news topics, followed
by satisfaction with the program's airtime and its coverage of diverse
topics. A content analysis of 254 episodes broadcast between
January 1 to December 31, 2021, indicated that the most frequently
covered topics were related to health and public health, followed
by social issues, politics, economy, environment, and education and
research. Some listeners suggested extending the airtime, adding
more distribution platforms, and making the content more modern,
diverse, and closely connected to community realities. This research
contributes to the development of local news radio programs,
especially those operated by academic institutions. It highlights
the role of “institutional radio” in promoting learning, participation,
and constructive public communication, ultimately enhancing
program quality and fostering long-term audience engagement.

Keywords: Utilization, Satisfaction, FM100 Newsroom, Voice of Mass
Communication Chiang Mai University
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SwamﬂmﬂmﬂﬁiamumamLLaymauauaqmaN‘Wmamsmaimﬂmmimmum
ey L‘Uumwuwmﬂﬁammﬂmmumaamjsﬂmmmmmwmlﬂ

'am*dsumﬂ
1) LWE]iuUmﬂ‘ijU‘iuIEJsUuﬁ]’]ﬂi’]EJmi‘MEN“U’n FM100 anilineLdes
Soensanaty uvivendoded
2) iteUstdumuielaselifovnsansitosinm FM100 annifing
esdoansuiaty inivendudesival

a = av o a v
HUIAN NE WS LLAZINUAYNENY VDY

nsd1sramnufisnelanaznislddssloviainsienisiesing
FM100 luasedl idvenfuasdaduiniun1sinsienising (radio
programming concepts) L‘Uu%wﬂumsaiwﬂiaumimswua $NINUA
99AUTZNOUNITILATIZN ImaamumauLLu’mmmaﬁmamﬂﬁLaaﬂaﬁaa
wqmm'ﬁmmsﬁal,l,azqmmwmamﬁwﬂﬁ wwIAnSensidenassuay
N5 UATUYENT (media selectivity and exposure) 11Usznaun1585U18
ﬂixU?Uﬂ’ﬁﬁ@ﬁUiﬁ]%@dQjﬁﬂu&mﬁﬁlaﬁﬂ?’mﬁa’mwa’]ﬁlLLaZLLﬁlJ'ﬁﬁqu’uQﬂ Tawil
nounsiiuseloriuazanuiianela (Uses and Gratifications Theory:
UGT) WBumnAnundniunisesuiengAnssunisils Safumsiiansanuuife
deulon1swaundsau (media for social devel opment) Faawviauunum
Buammlu%muLﬂimm%maaumﬁﬁmu wlmwmaamsmami WAL
aswwumamﬂuLLaumsmmuiamaaﬂsﬂjwu Wil Temummassanssy
Aieeuiieilunseuiinset dweldil
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1. ngufnistivssleviiazarnuiianala (use and gratifications
theory)

wqwﬁmﬂ‘ﬁ’ﬂiﬂfﬁuﬂummmﬁﬁwﬂﬁl (use and gratifications
theory) 1Junseunsiianefd Ay iduunuimdegnveaguilaaie
Tunisidenassaoiiionouausinnufoinisianizau Rugsiero (2000)
imvmmuiwﬂmuﬁuawqwguhammsamam Imaivmmqwgmaﬂma
lmﬂaauﬁmLuusummiﬂﬂmaamﬂmi‘wmszmNammmmaéﬂ,ﬂami
mmmm’[,mt,safaﬂml,a S‘ULLUUﬂWSLﬁ@ﬂI“Uﬁ@‘U@QNUﬁIﬂﬂIWEJLQWWJ[,UEJWWWG
msﬁ%aamaaiuua mﬂgamwuﬁmmu wﬂwﬂﬁammmmmmamammm
mﬂszmuuavmmwawa’tamwaummu Sundar and Limperos (2013)
lﬂleEJ’IEJ“UE]‘UL‘UWUENV]E]M{]UN’MLLUWM Uses and Grats 2.0 Iagitiuununues
AnantRvamalulad (affordances) lumsasaussgslalmi 4 sonnslide
W aruamisalunisdhfisfeyaldviuil (immediacy) n1sUsuusisny
AUFDINTT (Customization) WagN1Ta5 RN walAIYA m%l%mmmqwg]
ﬂ’]'ﬁs[fli‘diuI‘EJSUULLauﬂTmWﬂWEﬂT\]ﬁ’M’]iﬂUiUUiuQﬂfﬂﬂaﬂ’NﬂiaUﬂﬁjmL‘WE]
noulandnisfinwndelny Wenner (2008) ldnauenisdwunyszian
anufianelafilgsuaindosthaduszuy smmeﬂ,wuﬂa]LLiwﬂwaaﬂTlmaa
I¥aviSontu Tneudsoondu 4 nau laun

Orientational Gratifications: mﬂ%’%ﬁa%’u%yjaLLasszi’JEfLumi
Andula wu nsflsnasygiavsamanIsaldday

Social Gratifications: n1sldefiedonlasiuinIotnenisdeny
W emsitisaisunaunulunguilewnt oy

Para-Orientational Gratifications: ﬂ']ﬂ%?ial,ﬁammﬂw,ﬁw%
mstauRa1y Wy nMsilamasiiesenistudfisfivasananunieon

Para-Social Gratifications: nsldaifieadaiasnunanudumsg
WWQQWIQﬂUUﬂﬂaIUﬁa W NMsAnnuuazidnyniuiuginsienisusedn

wenani Sailinivmsiivse smm‘iﬂjﬂiaquwgmﬂwsiwu
wazaufianelalunisnwiiertudedadduuiunlml wu Groot et al.
(2025) suﬂﬁmqwgmmﬁmmiﬁawamLmamma I@EJWU%’]WE]G]ﬂii@Jﬂ’]i‘WQ
wlmuaaﬂunamavamumu wansliiiuisnsidenlddenianudemegy
LAZANNMANLLINTY TabulnenLAaRIa 8MIINYaY asiuuwamlam
ety wasnsiidudedes (audio-based media) Afldnwazsiuiu wu
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nsilaUsenauianssuwasnIswaasyyisonuluiiaIndedagnse
dmsuusundseinalng nguinislivsslevivazauiianels
Iiunsianldessioideslunsfinundedng fegragu fusms i
2557)lmﬂﬂqummmmsﬁaLLa~ﬂ'quwa‘maawﬁasmmmma‘tummm
el IﬂsaﬁmaLmaﬂaLLauNaawssummiﬁqmumawqwgu WuReaiu
fuBm wed (2562) MUszgndldnseunuiAnaufianelavesgildlunis
AATIEHTIEN13919INY Tnedliiui m'ﬂmuamLLauiUwaaamﬂam
ﬂqumﬂﬁmaqwﬁﬂuaﬂmwammﬁaavwaumwﬂa’[,umuaaﬂ's‘uaa
Uoghaiidudiey wenantl qelen leswia uaz Ssiins vssaqua (2562)
lmﬂmsmmiﬂﬁumsumammmmvmaLaaﬂuawaammaa Tagnudn
mmLiJa&JuLuJawmwlﬂiuiaaLLawwqmﬂiimuﬂmmwﬂmmmwsmaqml,aua
mammmmamﬂmmwa 01l nsilefeundwuivluiieluduaiidle
Fssonndoariufl Sundar and Limperos (2013) LauouunAniiiFendn Uses
and Grats 2.0 dafunsvensveuwavesmauinislivsslovinazaig
fanelufalaetiunsuiudemuastomdlineuauasionaautfians
vounaluladuazussdlavesilslugnidva

2. wwaRaNEafuMaBenassuazn1siniudngs
wnAnfefunisidenassuaznisidasutmansdunsouddy
fissunemginssuiiuilande Tasamzluuiundifitsdidudeninnmeuas
ansafmruantsdasurniansiaegidasenguinisidenassnisdaiu
(selective exposure theory) %4 Klapper (1960) na1dslu The Effects
of Mass Communication dlsifiuin madasudmanslailiiantulaetady
sl uitfuslnadedluuiliindeninansiiaonadestunnudouassinund
suawuLENLwaammmlmmﬂamammwLLstammgaﬂuﬂﬂmmmmm

mamaﬂmﬁaﬂumauLLmﬂmmu

uana1nd Schramm (1971) ) Wwgrganuidilaiiu How
Communication Works lagiauain nsguiun1sdeansdinsaungqunis
“@onAnu” (selective perception) thaz “A15i@enandn” (selective
retention) namfe fildlldifsadondasuimmaiiy uidsinnses
uazfirnudoyaniulszaunsaivieruidovenue uazidonandiiome
Toyadiflfdny Metady filswnmvieduifedesiulszaunsal
2MsasNsAeansuazdaysaNs AnrNsAeansnay avningndeidedisl
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aswosnuesiiultiansuasirudniusg1sdndanignansiily
wudeatufurAstves waing 25Aalamms (2540) Aldesuteh
ANABINITY ATV S AT NTauUseenlu 4 Uszian laun
(1) pudosnstansidulselovidonues (2) dnasidenndesiu
Afeunaranude (3) 91a1sfidndslaie was () mnudesnistransiile
auosnupENgaEINiu el Muideres yua Wyassdia (2534) Sasey
Tidiuan wunAemsidenassiasiiuesdusenaudAyUeIn1TIeuNY
LLazﬁmumﬂaqméé’mms?{amsImmaww’lumiaaﬂmeﬁam‘lﬁmauauaa
flanufeINITkarANAIIrTweIngul g a1z ay

3. WIAAKAENEYNTIALAHENTIBN1TINENTEABIHES

mﬁ%’mLLawamwms’“mqnwmmﬁauﬂumsmumsﬁﬁ
auduiusueghaduszuu TneBuanmsmanulussiulassadaluauds
nsnamilemasuiionanainie guild Asaunslnyad (2552) adunein
“n33nTenTIngnsEedes” vuefanisimvuauiuluiRnuneu
aaﬂmmﬂﬁmamqmgﬂufumwmi L2871 WAZAIINYIIVDISIENT
Fadunisnnuludniiviieliaenadestufianisesdnni diu
“n13waAns18n13” Aen1stiwausuiingBuiwvandusienisingey
genend Tnsudanszuiunisuaneenidy 3 dumeuvdn laun duwsen
N13NDUNAR (pre-production) Funisudn (production) Lot una
N15HAR (post-production) S‘z’famamqmmiammu NMUUNN NIRTIVEDU
wazN1sUsEIUNG Lﬁaﬁwmﬂmmm']amﬁasiwimﬁaq

quu agdu (2543) ve1suuIAnilasiauniinisinsenis
IngUsenoudae 2 fudidn Tud (1) MIMauELssns $a8ua1nns

q
'3

Ansevinguiitadivang wu Fuusznsmaniuazngingsunisiude
deldimatssnmuaniomsenslinssiuaudons winduams
Fandied dosfinnsandeyadnsianuion (rating) ileldnaununagns
waz (2) M9I9EEII9NTS 67'}&Lﬂumﬁmmiwaaﬂmmﬂﬁﬁvwivmm il
nAMALANNEIYEIIENS TIAEFURnveululsarT wuIARBoINNS
mmmEJmﬁammmmwsmgwﬂumumm McLeish (2005) waz guu
oAU (2543) Fashadiuiinsiaddusenisaamthagdiefiuaudnay

EL‘uﬂ"liﬂJEﬂWLLauL‘WllLLiQQ\‘IIWU’ENQ‘W\‘] LLauﬂ’]ia’eJﬂLL‘U‘USWEJﬂ’]i’JV]SqW?N
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novaLowpAIIRasN1TTesil eiuomuaraladnisinaus Tay
Fostimanunuiaenadosiunagnsvesantil vl Keith (2010) nanafis
auddnvein1siandlasiadsenisiidussuuifioadhannuduiug
sreveMTENinilaivanni

Tudsnelne sufinwves gelen Wowi waw 5343 d5smnua
(2562) Hlhdiuin nManBnreningiiaendesiuaudiesnisvesuey
syfanstineluladiava Wy weundintusaslodeaiie snldluns
panoInA fidwdisduaiunsiiusylonianmenisuagifinnisdiis
voufilsognednau vaizdl natanl nemgIuns uay I5ins Andasga (2560)
faiauein msuiuswesdeingnszaededludmindedn Snisfaun
dovnuasguuuumstiiauesiiadsassd wieliaonadostungfinssunisils
fdsuudasluvesnguidmineludunadanisudniionisinides
fuBn vl (2562) Idauedn dnunzienzvesdoingdalifinimlszneu
wazdivadninauna vinlinsdnuingsedinnudidyiuanunsedy
audauvesieyauarismznsiaifesidemsldiudsaissetiafen
ilearsmnsiiBetiouazanudedodunissuils

namlagasy msdauaerdnsenmsivensenedsatunsyuiuns
finsounquituAnIsurunagns asdeseingudmang luauds
mssudunmssdnedadiszuy nssanedelilfidomifaunin seuaues
sonnuFpIsveatfilauazansnsoussdilunanndefoeaiuszansam

4. unumuaznsituselevdaningnszaneides

Inense zaevdeadinsflunuimdfalunisdearsasnsasuas
NI YUYY IwaJLﬂusuaamamﬂm‘mmsf[,mﬁwmsnulmmamsma”ﬁ
FsndudmuTinuszTusazanssumiedeny mu’mwmwuauamw
msaaﬂmmﬁwaamﬂaaaﬂummmaamsmaaQﬁammsmwumsummmLLaz
aﬁuauumiﬁmuwmulﬁaéwaﬁﬂiuﬁm%mw U N1SANWIU8Y Keefer and
Khemani (2014) iy egnyululszmeauiy maaﬂivmumaauqm
mqmmﬂwﬂu‘wumuw WIBNSAN®IVS Jenkins and Tacchi (2014) #
meﬂmmmwawama‘l,umﬁl,asuaswwaqLLavmsumummaqwm‘Lu
UEGAVENTRE Yuzfiuves fuBn 9e9 (2562) WAnwsens “uSnann” 3
LﬂumamamjmLﬁ]mmmiﬂiummaquﬂszmmasﬂumsmLauasunmi
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aa o

1u5ULLUUWMuama mmimammuﬂaﬂviammLwammwﬂﬂusmwa
WNTy Fati qmﬂﬁvmmammuwmmlumﬂmaamemimmﬁ WAE
ATBUARNEINSATNUANTUS Nsnseaumslausmedany wazdudonans
ﬁﬁﬂﬁ’m‘[,umia%’wmmLﬂumuﬁnuluaﬂﬁiﬁa Asdrsransiiuseleviuay
mmwawalwmm‘quEJﬂ'm‘msJamuJuLmemmﬂmwammmammm
m”L‘U”Ifi’fLumsmLquwamLuawwmmaUIawawﬁqLLa vatuayun1sidiusiy
Tunsiandsaueged iy

MU ssLmakan sl Yadudrdnfidenase
mmﬁﬂwa’[ﬁ]LLaumﬂ%ﬂidwﬂmﬂiwmﬁmaﬂivmm?{m oA Ao
own sURUUNSHLEUD ﬂasmﬁmﬁaamsLLavmsmmmimﬂIuTm
maamﬂaaﬂﬂumia'mﬂumawmLuummmm%wqmﬂsﬁmﬁmami
#03917 FM100 aenifivgidesdoansuiavy oy 100 wnzidsnd
s2108U39e

MATeEessMUslevdaniemsionisinuazaufiels
YoufileTiens "oswnn FM100" aanifingdesdeasiiavy ewidy 100
WnuLIng I%S“LﬂEJU’QJ%"QJ’«SJEJLLUUNaMNa’m Uivﬂa‘uﬁaa 2 WuInavan an
mMsAesyiiemn LLawmsmU‘uamammm il

1. mslAseiionm

THnuduiingrents “sestna FM100” fieenernimdulszsn
yinTudunsferns a1 08.10 - 08.30 1. {uARL FM 100 wnedsnd Haus
FouunsiAdssunaL ne. 2564 TaicAY 250 ou \Duuvasdeyandn
TunsineidnuaslasUssnnvesassiviauslusens Tnedauszan
iemeghafussuumunseulssiiuanseamans

2. maiudoyaliedsin

nauAIegelun1sIFeAmuaduag 100 A Imaﬂmiﬁmmﬂ
AT 18NS UUILING Facebook FM100 Eesdoansinanu mqumﬂﬁm
m'ilfmmiwmsamaammm nadAgeundInuI Mensiiginueie
300 - 500 ASarinTu uarisnsNsiidausan (engagement rate) Ussanaudoeae
10 - 30 MIMUUATUIANGUAIDLNBININANTIVBY Krejcie and Morgan
(1970) Beszyin dmsuuszansUszanas 400 — 500 AL WWIANFUFBENS
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VILMM'W“?I&JV’]@ 92 - 100 AU LWE]I‘%WE“@UWJ’]ML‘U@NH 95% LLa“mmﬂmmmmaau
+5% uaﬂmm EN@Jﬂ"IiLﬂ‘U“UE]lIaL‘Uﬁﬂmﬂ’]WB\I"Iuﬂ’ﬁﬁNﬂ’]‘UmmﬂaﬂﬂU
s’ﬂmamawaﬂ IﬂEJIG(QSﬂ’]iﬂﬂLaE]ﬂLLUUL‘\]’]J\N Taun N‘Wﬂi’]ﬂﬂ'ﬁﬂiwﬁﬂﬂﬂﬁ’]ﬂi’m
ﬂUﬂ‘\]ﬂ‘iiiJ“UENaﬂ’WULLa Wuaundn “sumuﬂwu'n FM100” 41uu 10 ﬂu
NL‘UEJ’J‘U’]EUSLUﬁ’]‘UWVlLﬂEJ’J“UEN L‘U‘Ll um‘mmimumiaamsma%u YNIVINTANUY
ﬂ?iﬂﬁ]ﬁ’]iL‘WE]ﬂ’]iW@,J'lﬂLLauNUiMWiaﬂWUUWc’J‘Mu’Ju 3 AY

wnsasdianlylunside

mﬁwmmmimmaaﬂumw DIFUNITNUNIUITIUNTTULAY
a3 es Wethufidunseunfrlunseenuuuedesiefivanzay
fuTngUsvasAvesnIsAny Imami’gﬁ]suﬂsuﬂaumamimmawaﬂ Taun

1. sstuiinUsenuidenlddmsunsiesgiiidemsienis
“9911 FM100” 1Agopnkuyun ukuInienssikunussinnusviiuense
(thematic content categories) ﬁljﬂamauaﬂwmmEN‘U’]’Ja”lim”lmJiwLmua’mm
(issue-based classification) mﬂiwﬂgiul,mawmauamaLﬂuiuw

2. quaaum:umimiaf\]mmwawahLLawmﬂquivIsJﬁaumﬂﬁsts
quaaummiﬂmmmuLﬂumamammammamﬂ Tneudseandu 5 dwu fadl

mw 1: sua;iamlﬂsumwmamwvaavmm (% check list)

mum 2: weRnssunsSUilesnenis (4 check list)

dunt 3: nsliusgloriansienis “vesn FM100” (I rating
scale)

mw 4: mmwawdﬁmai’]Emﬂumuma 5| (I likert scale)

g 5 TeAnuLardealEuBLULILLAN (RauLUUUanends
NITUU)

3. wuvdumualifilenenisused ldmsunsiiudeyademann
mﬂwﬁwmgummmwmi Imﬂiamawiumummﬂummmwahma
SULL‘UULLauL‘ua‘W] ﬂ'ﬁiﬁuﬂiu‘l%umﬂiwmi JoRniusaLlasIBNITUN
sufdoauenuniionaunsens

4. LLUUammwmmjmmmiummmLﬂmﬁuaq ﬂsaUﬂammmmman
SULL‘U‘ULLauLL‘u’J‘VI’Nﬂ’]'ﬁf\mi’]ﬂmi‘ﬂ’]’mamu mmmmmwaamﬁwaswmi
aufanelanarnslivsgleninnsens raensutoiaueuuz@aleus
Ay miﬁiuﬂguuamiwmi

miamawmmimmﬁmimaaummmqLszmLua‘vm (content
validity) Imsmmaﬂwmiummmiaami 13U 3 vhu WioUszdiuemudaay
mmmamimmmamLLaummmmuamamaam ewhluldinudeyasss

FBmaudeya .

msmmamiummasmumaam‘du 2 Uy loun mafiudeya
mﬂimmimaiﬁw,waaummaulau LLaumimwammeumwmumi

dunwaligadn mu
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nmaiiudeyalietiinu {idelfiuuasunuseulatiduaiesiie
wantumsiiudayaainngusiedns Inawewnsiuuaaunanutemioaula
I5iun uwansle sudodsnueeulativesaniingdesdoasinasu FM100 uag
nauilafifnnuurumavesens “viestm FM100” dadunguithvane
fimssuilememsegnsiaiios wuuaaunudavinlugukuu Google Form
wazimunsrerialunsnsuLULdeUIteE TRy IngilszuuAnnosney
iiolviuailaindugfiaeilaniediuszaunsaiiivateaiusonisundeu
mﬁm‘usuammLuumimaiusnanswaﬂ.’aammmum wazilelsdoungusheng
Ui umMnasTelS (100 Aw) Faindunslinsevideyasiely

msiiudeyalenanin mLuumﬁImam‘aﬁumwmmanﬁ’wﬁﬁ
Foyavan suitszyllngluudunwaiuuuislaseais inunsinselagnss
waztiavanefuglvidunivel

Winnzideya

ms’smemmauaiummauumaamﬂu 2 d@wndn laun n1g
'3miwzv‘magaLﬁuwiumt.aaua;gawmmmw il

1. meAaszvideyadeUsuna deyafildmnuuuasuniuoeulat
WYANTIUNIATINABUAMLATUTIULALAINNGAB foudgnIzuIUNT
Ansigilagliadfidonssaun loun mmmﬁ (frequency) A13ouas
(percentage) Aade (mean) LLauma’JULUENLUmJWﬁﬁ’m (standard deviation)
LD LEAIAN WAL miﬂ‘uamaumasm NANIIUNITSUTTIENMT AuTianele
LLavmi‘lfziﬂiiasuummwmi “Pipaum FM100” egnafuszuu

NN mm‘umiaLﬂi%muamiﬂEJmsﬁ”Lﬂﬁmmﬂuumﬂswmi
delidavinnulssmUssdiuansy wardufindnundaiiussiuusiay
Uivmwﬂsmgﬂuswami TneuansaluguLuy
mMsauInueImALariesay easvouwnliimeaiiemniisiemsineaue
Tutsszaznainisfinw

2. MilTzidayadenmunin JoyaannisdunwailTean

Y
'

Gma‘us's:umnwﬁaiwmsmmmmwLmﬂ LLavmmsszIua’mmLﬂmmaa
f\]ummaLﬂﬁ%ﬂﬂﬂh’;ﬁﬂﬁamﬂiww IG]EJL‘L!“Lm’]iﬁ]’]LLUﬂUSuLWUMaﬂWﬂi’mQ
sthwiaiadludney mntusiiunisssyide (coding) warduesiesiansy
dvnlnmnnnddiengt lnsBnsunassem st Ttssiuuaz U mYeY
$18M3lUNIIBUANBIANNADINNTYD AT
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NaN1SANE

mamﬁﬁnmmﬂ%ﬂﬁﬂaﬁuﬁmﬂLﬁamswamssdnLLavmmﬁawd’«J
suawﬁdﬁwmwawn FM100 ammwammaamimamu wuadu 3 mu
viauenudfulainsdsuunidevniitiauslusens AUARLITY
vouile warnslivssleviannyenisviesdm FM100 fineaziden fsil

doui 1 mssuunitomnsnenis “ﬁaasu"lp FM100”
NNNTRATIERLDMNTIONT “Yost1a FM100” fieenainianniudund
defuAns nan 08.10 - 08.30 . shuAdy FM 100 wnwidsed Tu w.e. 2564
Suuttedy 256 aeu wuniomanssannsasiuunsendy 6 Ussuanvdn
Fauanslunsnadl 1

A5199 1 MsTUNLeMTIBNNT “Westn FM100”

A Uszamiiionn Swauneu (ad0) | Sevaz (%)

1 AT TUAVUATAUN N 74 29.13

2 firunaynisiiio 54 21.26

3 LATEgNA 43 16.93

4 Aanndou 36 14.17

5 AIANYILAEITY 31 12.20

6 |8uq 16 6.30
34 254 100.00

HaMTAATIZINUT Temsirud Ay iuUssau fuas el
uazaua nniign (Geaz 29.13) nslamgluuiunvesnisdeansaniunisel
Tsaledn-19 Germfedeyadeulovny Auugihiugunmuaznsinindy
Tuszaugury sesaan Toun Ussinusmudinuuaznsidles (Gevaz 21.26)
eagiouunummasenslugiugniinandunisienesmleuigueaniady
sutnsaziioulymuas Lﬁmmﬂﬁumﬂu‘ﬁuﬁ domlumneasugha
($ovar 16.93) iwWnmsdeasfendesiuiasugiagiusn Wy ASAAAYLTY
msduaiuenuaznsnsznelemamaasygiasnunsionns . 5 e

113813N1580815UALHIYININTT ANENITFRATIIATY uINe RuTedluy

| 121

Uit 13 atufl 1 unsra - Squisu 2568



122 ‘

Fudunaden uarnsinwueyite sufudifaduieunddudvontdem
s uandliduisanumeneuwesenislumaiiausssdamuiinua
wazd@eulosnmiAnmsiulseiurioadu ludmuuesnn du o wilidndulos
fian (Sovaw 6.30) ussznauseitomitasouuiunmeTansssu Usand
uazwnsaanzAafislmuddydoymu mstaussandemmadnun
WeuszimuRana kel AiLianuviaINaIeueITIeNs “Mew1s FM100”
Fvmihiduiuidemsanse@dnms mssaizuazTiesiulioginseungy
wazdliiFn 1oL

dauil 2 Msldussleviansenis “desting FM100” aaniiing
Hesdoansuaavu unInerdedesdn

Han1sETIanUd nauiegwdlvgldients “viestna FM100”
WeusznaunmssnaulaluTiauszsriu (X = 1.76, S.D. = 0.49) uaziiie
ﬂwwssmé’uﬁuﬁ‘ﬁasﬁmsﬁagamadmhmm (X =1.72,S.D. = 0.54) 5998570

msUssgnaliteyalunudiuivizedndn (X = 1.60, S.D. = 0.59) uagns
Aamudeyarnasimuulouienady (X = 1.57, 5. = 0.55) stemsdignld
Lﬁa%Uﬁamumim”lu‘qmuﬁmﬁu (X =149, SD. = 0.50) wazluuvasdoya
Tunsinmumnnisaitudlestnesiu (X = 143, SD. = 0.53) uanslifiui
Aitehsemsluliselevdluvanvaneusun Mlusssuthmnuaysyiussdns

AIEAIUASIN 2

A9199 2 nstaUseleviannsiens “Wesna FM100” (n = 100)

a1y Wguszasinslivsgleviannsenis X S.D
1 Usgneunsdnaulaluiinuszdriu 1.76 | 0.49
2 Usgnduiustoyavedvaamiieu 172 | 054
3 Uszgnaldlunududmieiyin 1.60 | 0.59
4 Anmudeyatiasuleuvieniasy 157 | 055
5 Annugnanslugumusiosiu 1.49 | 050
6 Anmumanisaliiuilos 143 [ 053

seauazlu: 2 = THUsylevd way 1 = lallduselewd
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IuL‘Uﬂ‘U’eJlIaIﬂ‘EJLQWWWIuﬂﬁiﬁaaﬁL‘Uﬁﬁ’]ﬁ’]im“LLa msmmau%mumﬂa
szjwuL‘UuﬂivLmumﬂmlumianﬂiw&Jwaiummamlﬂ

daudl 3 AuNInalavesiesens

mimswmmmmuﬁummﬁﬁwmﬁ “Y193U13 FM100” aaniiing
Feadoansuiavy mnwmasmﬂm Auflunsiungudieg19s3 11U 100
AU ezmma‘uufumammaauiaummjamgwLLWuLWstmi Taganunsndun
nan1sAnweenidu 3 Useihuges fadl

3.1 °uamam‘lﬂ%mwmauwuaaumm

ﬂaumamwLﬂmm’[,umiﬂnmmquﬂiunaumam'ﬁaswms
“Po99M FM100” $uasTaEY 100 AL Im&JmauLLuuaaumuaaulauman
auRauiisinesens U ﬂqmmamamﬂmyl,ﬂuwww (Sowag 57.0)
wene (Fowar 41.0) wazlissyna (Fevay 2.0) Tudueny naudiees
muiwma&ﬂumamﬂ 31 -40 9 (Se8ag 31.0) 3aﬂmmﬂamnm8 41-50%
(§o8az 30.0) wagngNeny 21 - 30 ¥ uazNgNeNY 61 Usuulﬂmammummu
(Soway 11.0) dmSUszAUNSANET mma‘uquaaumumuiwmmLs'«amsﬂﬂ‘m
Svmuﬂsmaﬂm (5oay 48.0) S99a%NADTY m‘uﬂimmﬂm (Y088 21.0) mmv‘w
ﬂawmmmiﬂﬂwﬁ mumaamﬂmmaumwiammmammumwam
(Jowaz 4.0) MUDITN wummmauLmuaaumumﬁwmmwmi Lﬂuwuﬂmu
YRITFVTONUNIUITTIAMAI (3aaav 34.0) imaqmﬂanamﬂsvnaummi
mumuawwummmwwﬂw suamammummu (§ovay 18.0) Guzuwmam
‘mwmwLﬂuuﬂﬂnmuammuuawaﬂ (Sovag 2.0)

3.2 wqmnssumﬁuﬁaswms “$%949917 FM100”

Iumumma’[,umiiuWﬁwmi WU ﬂammamamiﬂwmiuﬁﬂ
emshudnuag viends Govar 63.0) sosaanie Wiy G] ada ($euaz 19.0)
ay “WW]ﬂ’JuSL“LJ’JUWi’IEJﬂ’]ﬁE]E]ﬂE]’mWT (Soway 18.0) WNANTUIGNWE
miiuﬂq WU ﬂamwﬁqqumﬂismuﬁam&Jmﬂuamaﬂwmmmaﬂmu
TnalAeanu e i‘U‘WﬂI‘U“Umv@?JﬂUVl U AWMU (Fosay 51.0) Lag
wﬁwfuxLmumﬂuimaummumvﬁaﬁamﬁﬁmu (Fowaz 49.0) Tusutiemna
n1suile glesrenis “veswd FM100” SuilerhueIeadosinsasus
mﬂﬁam (%aaas 34.5) sesasunmeausniny (Sesay 27.9) wazlounn
Mauiuan (Sevay 2.9) ) lnednounuuasuaudulvg Lﬂmﬁwwmﬁ
wioufumsiRans T (5686“’ 54.0) 3aﬂmmﬂawﬁqnawmhﬂqawmi
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Jufanssuvdnnasnsnenis (3@8@‘” 27.0) LLa‘”ﬂall‘VliUﬁﬂﬁaU‘Wﬁ”IEJﬂ’]iﬁ)u
Tumenduszoy (iEJEJa“ 9.0) muammauaiumswm 3

A13199 3 NYANTIUMITUTSI8NS “Yi0e1n FM100” voengusiegna

Usznndaya Fdeniinuussiign Sowaz (%)
auitlunisile flavends 63.0
anuiily fithw/ivhan 51.0
unsaileils \ndoadesinsaoud 34.5
Snwagnisile #lenfeavianssudu 54.0

3.3 auisnalavaagils

mamsamevm'gfquwa‘[@maqN‘Wmaiwami “$i99213 FM100”
wm'lﬂauma8Nm“muwmuwawa‘iﬂuivmuaﬂwﬂmu TneUsuiiuiilasu
ﬂWLLuuLaa&Jaaam Taun wmLuuiﬂ&Jmimmmmmmiumiaiﬂﬂivmu (X
=4.45,SD. = 0.65) naﬂumsaaﬂmmﬂmmuau (X =4.40,S.D. = 0.68)
\emaseupguUszliuduAsygna dau wasn1sAne (X = 4.35,S.D. =
0.66)

M19199 4 ANUTanelavewlesens “v¥esrny FM100”

o - - L Ao daudyauu
A1y Ten1sUsEifiunnuianela ARy (X )
1n3gU (S.D.)
1| dhiusensananseasudssailidaeu 4.45 0.65
2 | nanlunmsesnanamNaNiuYIadn 4.40 0.68
3 | lemaseumquvanvatei (1Asugia 4.35 0.66

A N15ANEN)

4 | mslinwvesiiliunenisidiladng 4.28 0.72
5 | sremsieliRaauaauansallasiu 4.25 0.70
WAn13ed
s = A ”
32 | swauAuiwelRlaesmeglussiu “an 4.35
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s[,umﬁai‘uﬂivmuamwmwmmwmmmmvamaqL’Jmaaﬂmmﬂmmm
Laamayqmﬂiiymiﬂﬂium’mmimumwiduﬁmLiummummumimu
auestiagyipunsruitanelanannis (gratification sought) uazAIMi
nalaflAnTuase (gratification obtained) munsauveay Palmgreen and
Rayburn (1985, 1afislu gn1 gn1na, 2540) uenani weAnssugilsdl
Mﬁummmmwmﬂuaww “msiladuitunde” ﬂaﬁuﬁnmmlﬂﬂ‘umim
AANTTUDU WU N1FYauTIU miLmumqmaﬂwsﬂgummiumunmu G
wansbiiudsdnyaznisiiwuugangu lddrinegiinisiliedsandeiies
21977 ﬂuauauauwaummmt,ﬂuiumiaamwuLuammmmia Foans
msLaaﬂmammﬂivawﬁmw‘maimaawqumwmaamﬂiwﬂauwzmszjau
YedanAapaUaN Uy mmmjaqamwaiuﬁwuvaawmmmmavmm viu
asisluusuninysyiiy mamﬁﬂﬂmmﬂummwﬂqmiwmﬂﬂmwa
Usgneun1sdnaula msieunstayavesmiisny LLﬁuﬂ’]iGlﬂﬁl’]ﬂJuI&’JU’]&’J
MAsy suaLLammmmmﬁJaﬁwstﬁ‘[,u%'m‘v “aaimm" R IATRT et
YLl way maﬂmwmmaﬂswamﬂuﬁmvaams rans s Natuayuns
fseTAnvosUsevuluseiuviedu

Tusudnuaegils s180unuI ﬂaumamqmﬂwmmmmaaa
aﬂumnanmmumwmms szNL‘UuﬂawuLLu’ﬂumUWaswmiammaLuaa
wadnuinfgs mamaummmuﬂﬂiﬁﬁumiaaﬂLLUULuaMﬂmmmuamu
ﬂamﬂmmwaﬂ suzuumeﬂummmaawmimLUumauaaWimmmu
miaaamwaﬂumanauw‘ﬁa"lfdaaﬂusiﬂmwu‘wqmismuaamaaaﬂiﬂmﬂ
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Iﬂ&JZ‘ﬁ‘U 519715 “%e9917 FM100” VLiJL;WEJQVI’WMNWVlLNEJLLWi“UEJNa
LLG]ENﬁu‘VlEJ‘LﬂML‘Vi‘u@ﬁﬁﬂEJJ'Y]‘W‘ZJENﬁE]’J‘Vl8114%’1‘14u‘1N1WIﬂ?3’N‘V1(:‘IE]‘Uﬁ‘LlENF"I’J’m
maamiwmﬂwmwaqwﬁq VNIUQJG]LU@%? i‘ULLUUﬂ’]i'ﬁU‘WQLLﬁuﬂ’J’]Mﬁ@JWNG
AUUTUNFIANTY mwamuaﬂma 3098931AD muaaﬂu YUY Lay a6
ﬁW‘VﬂEJ ﬂ?ulﬂiﬁ%ﬂ’ﬂ mauuﬂﬂami‘wwmLuamiwmﬂmamﬂaaqm

Augenssely

TalauauuzIINMTITY

mnmamﬁ%’&ﬁ%ﬁtﬁu’h $18MT “9D9112 FM100” Hfneaw
Tunmsvhmhiilufeasisue sefuviosiufiannsoneuaueInufens
vaagilslavianuate Nelu@uilont juuuunIsULaueuazn1TLEIUAS
TuFinUsrdnfu Seidoiauonusluaesssdu 1dud %LauaLLuvmwgum
duiugnansenisuardeiauenuzdmiunsideluswian deil

1. °uaLauaLLu~L°szguma'mwswnﬁ “$f992919 FM100”

1.1 psdnwaignsaeanseedsaduunundn uwisnensazimeuns
iuunanesueoulatiitiamUszneu wu wlgdnunumng LLG]WimﬂiSiJ‘UEN
mﬁammumnmmﬁaimmimﬂmiaqLaaﬂusaaummammumﬂaﬂisuau
oty mmuumﬂmwwwmmﬂmu usserglidiunmiazanunsainlale
RUQIGENINTERGE N Taoludoafemnnimmiinge

1.2 wwmmam‘tmauaumﬂaum?ﬂmaﬂ wazveneguludanguln
miLuuLuammma’maqn‘unamﬁmaﬂwﬂuﬁlwmmmw ERIEL
qUAM aviustloniuazuloungansisa ‘wsam'mLLwyﬁu&pagm@‘Wﬂﬂm
naudysunazdevina Ingusudamenisinauouasiiailemiaenndes
ﬂwiumamuiﬂm SI9E8YBINIINITEBNDINTA WU YouTube %30
LLwammiwmmmﬂwawaﬂ,mmmmmaumﬂ

1.3 aiwmﬂmamaﬂwmmmluww mﬂmimam{]mma
mamuiumﬂﬂﬁwmiLwaUsummmamwuauamaqaaﬂﬂs AITELESY
Ay mEeiumhenunnsg amﬂiﬂﬂﬂiaqmuwamumaamwmmﬂm
Wioandemuuusiunan (co-production) favvoulssifiuvasioshu
asmLmasaLLavammmwmmiwaﬂwi‘[,uﬁmmmmamwaua

1.4 IsnsuauamﬂmsmaLﬂumu‘l,umiﬂiuﬂsqamamaLuaq A5t
wamsmahﬂ%‘lumﬁaammumam’lmLLaUUsvmuwaLUmvav wielanunse
USuidsuiom gﬂwuuLLawmmqmsaamﬂmwmzauﬂqummmgﬂq
fdsuuadly Tasiamzlugaiidoingdesisiegmugivdedia
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2. forauauurlunsisuaedaly

2.1 wenguiegdlasifisuunguiiedisivludaiina
uazidananm Taslomznguiosunienguitlilagilaussd iorFouriie
AnuuansevemginssumsiuitaazAnyanuululdlunisesnuuy
sremsfiannsnveegugildldasounqunniy

2.2 Anwmduiussenhsssamidennunslivse oo
mnszidnsvouiomiigitailuliesduiinsy s fuvdolusedu
MU LwaL‘UusuauaLmaaﬂiuﬂ15wwuwﬂamnﬁmiwamuamiwmmu
mmmmmmauuswmamﬂﬂuwwmq 9

2.3 Wauedesflodidouvunan wushlildnsidouuunay
a1 (mixed methods) lngsnuwuvaaUAN N1SFUAWALTANLAY
nsieszinginssueaulal wu n1ssurudoundivuunanviasunivia
nsuansrwAnvEensliduswiumslinnuiiusiedernuldneuving
Jom (comment) iletlanisiiufduiusiumenisluanimnadonie
2E1950UAY

S18N1591999

mwlne

Audn 9. (2562). “uSnUn” miﬂ%’uéf’gﬁuaﬁaﬁw&Jﬂivmmﬁm “News
Network” Tugadavia. 27515 tya i 11(2), 178-190.

navinil nemgIuns uag 33703 Anfnna. (2560). miﬂiumsuaqammaﬂiwma
desludwrin@eslvyl. 275575 2maman s, 35(2), 101-118.

wsfing 25Avlnams. (2540). FnInernisdeas. drinfisriusisginasnsal
LRI,

YIS ek, (2557). msAnaeassAsensimgnsenededluenddvia: nsdl
Anwn anilivg SEED 97.5. 975875UnUTMT3, 34(1), 158-165.

gua \Jyasaina. (2534). N7570UAIAE, mﬁ/ivwwmmmammmnazgwﬁ.
AEIMARENS PNaINTAVITINeNSE.

gw1 gnna. (2540). N33R IneTulsemalne. aantiide.

gl Wodwm uae ﬁim/ﬁ 3308 (2562) msUsuiverivgnsznededuen
ViaouTHe. 37iﬁ7iﬁ7iﬂaﬂ7iﬂﬂa7fu 7(1), 25-44.
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auu aaau (2543) Lanmin75ﬁawm°ym7mamﬁzfmsmfmsmwmm
wmsmz 7 (‘wuwmsw a). wnwmaaaiwaﬁisumw

guild Asaunslnyad. (2552). wanmsammsmwmwmwwyimwm
mﬁfﬂﬁuﬁuﬁmmmﬂizuummmaa.
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unAnuiuvimslieneiidomesnidu 2 dw dausnilunis
Timguijussvingruvesiesnavu (normative theories of media) Tunns
AnreienuduiusvesdeiiieadestumaunuaduAaliuiu fuuseingiu
y99a515gUsE M sLIuATlsruunsiileanisunaseauuumAanis
aamgufisiunaden Famslianginandiiiufegaunisaivesnoniiafard
Fuiiuussiagusueuminiion fumsiuiniuselovddusmneu
dumuuazsunsresussuunuien Inensaudnmnianssudiviiliiae
Arivdondn vdannarindssiionniluganudandauasiunssdul
Aanslideiudniu

Tudruiiaesvesunanmdunisieseilassaiisuaz vl
nMedanuveanguuriuaduras@atiudulaglinguiinnduuifndnnamile
(hegemony) MsIATIEvkandlmuislasIasmsdenuLagAUEURUS
sewhamemsiuiidurudulnases e wnamilelumsussmaldunnsms
Fevanaflemunuagileviemesudsinvesdatiy Aallu awdaszvvy
fiduunuadulfeglunseuinasinussimanadeants uaziinse
sengquilassairmiiidon Tngiuliaseianiznseuntinlud
“msirenoausannadsanainausunisludiauiunde” nsinsed
wansliiiuin Aatunazdetuidlililundesassladavesnguuriuady
wiriu wigafuetestevemenisivlunisinwigaunisainienisdes
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dofirande
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o q
v v & o a

ANUALTUSIEIRY, FuppuINas
Abstract

Chinese communist society has a political governance
system based on authoritarian theory. The media is used as a tool
by the authorities to maintain political ideology, inherit traditional
culture, and create a favorable media environment. This control
and use of media also include entertainment media. As a result, the
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Chinese authorities have implemented the "Qinglang Measures" as
a tool to control the affiliated studios of artists and their fan clubs,
ensuring they remain within appropriate behavioral boundaries.

This article is divided into two parts. The first part involves
using the Normative Theories of Media to analyze the relationship
between the media and the fan communities of Chinese artists in the
context of the norms of the People's Republic of China, which has a
political system governed by authoritarianism according to the theory
of power. The analysis reveals the ideology of Chinese communism,
which emphasizes norms of equality, prioritizing the common good
over individual interests, and opposing capitalism by dismantling any
activities that create inequality, eliminating all risks that could lead
to conflict, and prohibiting the encouragement of excessive spending.

The second part of the article analyzes the structure and
social functions of fan groups of Chinese artists using the theory
of hegemonic critique. The analysis reveals the social structure
and the relationship between the Chinese authorities, who are
the ruling class, and their use of hegemonic power to implement
measures to control studios or record labels of the artists, as well
as the fans themselves, keeping them within the framework desired
by the state. It also analyzes this through the lens of structural
functionalism, focusing specifically on the functional framework of
"transmitting social heritage from one generation to the next." The
analysis shows that artists and entertainment media are not only a
source of emotional support for fan groups but also serve as tools
for the Chinese authorities to maintain political ideology, perpetuate
traditional culture, and create a favorable media environment.

Keywords: Chinese Fan Groups of Artists, Qinglang Measures, Norms,
Social Relationships, Communist China
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mamumaaummﬂaq"l,ﬂaéuammaqmunalnﬁiimw LWﬁwumwﬂwmu&m
vosdanuimiladunilindeulunnuuudaiuld Ssduusnvesunanui
avaﬁmaﬂsmgmszumnfmmamwg‘uﬁmmummaamamum’;mev‘w
mmamwuﬁmammﬂmmmﬂummLLWuﬂaU AUUIINAgILYRE1T0NSY
Usw‘m‘zjmwmuwmsmaamiﬂﬂﬂsamwmemimmqwgmmauau

mqwgmawmmummaaLmemﬁmsm (authoritarian theory) Ju
vildlungumnuuseiagiuvesde (normative theories of media) Fauuy
snnadeuduussingruusnanneliuundniiin arwasaglinaney
dlvg LLmmmnﬂmmmuuasmaa"lu%mmﬂumuﬂuammLLaumwmm
A E]EJIﬂaﬂ‘Uﬂ‘LJEJﬂaN ey Aoansinanu Fadnihiludenansitey detoya
‘UT.J?I’]i‘VﬁEJmmﬁ]N‘\]’lﬂﬂu&ﬂa’mﬂ‘iawﬂﬂﬂiaﬁiﬂEN"LJiJU’FUu mwwﬂﬂﬂiaq
i szsumsmsy Tuseuud demnavuFadniflumsnovaues
ulsvigvesiunases dnuwagnslisnavesdisunludseuadiody fo
AsAIUANANTADANSYNFULUY etlastuasinuaufussfeuludny
(:uauﬁam‘umaamwamiwwmﬂsvmdm 2559) dhuusnuasuneLEaald
Vli]’thgmﬂa’l’.lLUUﬂ'ﬁ@UIumi’JLﬂi’l"Mﬁ Sgunadu deeglugmuziiiludeey
lmaaﬂmmmiﬂwmwumLW@%LUuLﬂsamaiumsmummsaamsmaq
ﬂaﬂu‘[.mamivumqLLa::ﬂquLLWuﬂauiwag‘iumwmgmmamaumuamu
agels Auladia
2sansnsAeasuaziaysaNs Anrnsdeasinary ainendeideslisl
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Aoy

S[,umumaawuaLﬂi'}“mquwgawmw niauniinaindridn
wlssdlilsn Falvigameafoatu “srune” TudsaudiidnsnadeTinves
sz Aenariguta auiusenoulufevansuwnin tasunenuiliden
JrseiiewnARsIuAie (hegemony) 483 Antonio Gramsci Finayin
nsaseuivesngudsaumisivioniingudu 9 sunisBugenanggn
Unases defiunumlunisativayusnnamile Tasmsdmusasfai
ans1snizuavdnasuAfonuazanudenia o Wnanelu afydiiin"
(Bardawil, 2020) Insunanuiiazuandliiiuislassadtamedinuuazain
Fuitussewimansiuiifusutulnases Wemnamielunsdsena
THanmsmsBvanaiieruauagilonieresudsinvesdatu Aatlu amd
UsvﬂmjuwLﬂuLLWuﬂaUMaﬂuﬂiaUmmwﬂiwmmﬁwmmmi

uaﬂmﬂu'«avamemamwgimaaswwmm 09 Lasswell (1984,
Fafislu mggaun ufumw, 2543) find1ain msvivihiivesderedans
Hunmhindniiessslasuazinuiaiosnmuazamnuaunavesdansiliinaeg
wazsioiiles 393l 3 wid 1dun 1) msaendesguadsnu 2) msaisandy
Sunilduifevesdinuviouszaudonlosdusing 9 lunsmeuausssie
Aunndouiiintu uay 3) madunenTanssnvesdruvdomstanenusan
medsnuuay Taussallviiuaindniunds TnshAlegiangnsounthi
Tudu “niseeveausanmsdsasainausunisludaauiunds” wuneds
nsvimthiinszaneang weunsanden Uianiu Jausssuvesdeay
Mnauutlagiulugaususioly ilelsflsinnnug Anden Uiianuuas Sausssy
ﬁuaamﬂmmmalﬂ donndosiuniilunisadisnnuseiiodudeny
Sumuede nmarelmAnnssisslifenfeviuguvesauialy Saududn
il srasduedomtavusiodsnumuLLIAnYes McQuail (1987,
$rafislu Wwsasal agius, 2556) Tsazazviolviiiudn Aatiunazdetuia
Lilfduedesassladdavesnguuuaduindy urdnduaiosiioves
yens3ulunsinwgaumsaineniangios msdunenausssuUUALAL
waganunensnlunsaisanmnadendeniasnde

1. USSIAFINYIA UTTNAFIULNUAGU
“avsaoudndan” Wuszueuffiuuifauasvguiifeadu
n1sunasesdinunaznisiadeuluinienisdieanielddeninunves
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anududweshutunarnisiseldituegfunedn ssuaunouiiaderd
seldszanvunnauligiusnediauminiontu uagideinddsauaunsa
fdnnsazanauiiads madeaideu matorfmendIouuazihnnusia
nszagluliuaynaulaeyhiaiundy deauagiudnnuay nszuywd
agliifondounaz i sawaussloaiiu (unaa usnsn1QaY, 2563)

dmsuanmsnigUszesuiutu ludunsdesnisunases ue
fiszusunsunasesiiuneuidadiudaunds udfvessuluwnAnyuien
wihrliseusuituaudfoensulrfluunsn lufuasugia aumvdnnisud
Syureasfudaiuauguariomn nanfe Sifuiadveamuiasidives
dadunisudaynude Wugdaaulaluesing @ MRerdestuinsugia
wilupnuduasanendsidesiunneensunuAnnuiley lnethluuszend
Medhmnelunisafuaugauauysallfiiatuiuussne sasiilug
anuAufegAvesUsEyvuneluUsunald (unna usnwniyal, 2563)

nsUnasesszuevasuindadluiusuduilonssanesiilaniu
ihlngvmdens (Mao Zedong) léanuuianssnssussrvuiuiude 1
panAu A, 1949 Tagszuaumstnasesuesiuiu nssareufindaiandu
wmmmuismma i%mammummiﬂﬂgum (@0WBNIATINVNA U NS
ﬂﬂm SRIRTM) TumdLLSﬂsuaamsﬂamafmimm aa"Lm’mmmﬂuUsvmvzi
fonauduudu Tneeda was shuthiniasugmansassasgssvvuiu
Usedsunans DBS namd Tutasnandudulifiedn lifanudimiusnans
yo Fosisineaundn at1lsid Tudimmssuil 1950 wamenewas
Wasuszuuiaswgiasunnineasnsstlinanedugaavinssy uslivszay
audse vililaudiuau 10 - 40 SuewdeTingiesening am. 1959
fla 1961 dufunnznauaauemsieussianlulse fimanslan sean
Tuthammssy 1960 1AansUfiAtamsssy Fadunrumensuvesivin
Tunsindndiensstuvomssanouiafad famuafindnaniddmais
HANTENUADAIALIUDE TS (el wassdu war allua widuly,
2562)

mendrnfisandedie eldduiunnauenay e
R (Deng Xiaoping) InusgnaliuleunsyfsvuasUnuseinalugisane
nensuil 1970 iwsvgiavesUseimaiuiulned1esins aeandesiy
mswwuﬂﬂqaamﬂi:ﬁmﬁﬂlm wmmqmaamum (Xi Jinping) fiusnsaun
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szihuFutuanddwe ImamLuu‘mmmﬂmﬁmuammmﬂmm (094 fs
5uns, 2564) LL:uama]vLwnzun‘umsmaaumumwmammmamwmuaﬂam
Lmeﬁ”LmJasJuﬂami‘wwiiﬂﬂammuamuﬂmmaﬂ"tuamwammLaa*aim‘w
ﬁmmmmaamsmﬁqamaaivuaumumuwu umiamswvﬁbm RN
wssnpeudladnereusnwsnamiledeanaiueie o 13 3 48 laun
(8350306 é’mﬂ’mm 2565)

f57 1 snalunisdedu Usuunulaenasdmmsuazaisa

aada

uan 2 ’eJ’m']?ﬂ‘uﬂ'lﬁﬂﬂﬂ‘LJLiﬁN‘ViiEJ‘Ui”Lﬂ‘u%@’mﬂ@lwﬂﬂaumﬁﬂ

a

soan Ul lngauBnnssawasn1sunUndeyadnians

it 3 snnlunseseuiszralidssmsnssiitausety
HaUseleviveanssa

mslisnalulia 2 uas 3 SJﬂ’J’liJLﬂEJ’ﬂEJ\‘]ﬂU “aamam” WORANAIT
fislugrunisdntedoyaiisgiiuinensnsdunaouanuiiuamosisuia
LLavmﬂmaaslumimﬂ‘ummmLLav‘wqmﬂﬁmaaﬂiwmmﬂmasﬂ,uﬂiawaa
Hgnunasesiienaglienin sonAdosiunguijussinguvedeutary
douikilgesunslih Sesnavuiudmaritaelediusdety ey
vomiiil llinsulsiderhaumugaunivediuinde uddunamilends
lﬂwmﬁmmummaawmLuuaaﬂlﬂmﬂmﬁmmwuaqmﬂummmwaﬂmu
A ) (NMEQYIUT WABNN, 2552) uiamsmﬂzg‘vmmiﬂsumﬂhmw‘lmamﬂu
0e "#3ule’ (Xi Jinping) duadeg e aaillaiiy "n1sudndumssedu
ADSIUTL" saufamsyulounaidunianism "melvuealval’ vuzidesiu
finsfduuaznandunsauaude sawAnisgninnndiansaingnimin
finsunuuswegssuusainunlesdvsuywe vy

dwsugnanunssutuiisdu andeyailodeungainieu a.a.
2020 lnganuendnsswynastsaszusvsuiudssivsemelng seud
SHuiaduldinsanlvigramnssutuiaiovaioutihdeon 5 vewuyud
wsganutudisie ensusslaulanvesyarasausidieuliauudye
Tnslannglutlagiuiivszvnsiuaunsathivieseuladifelandaiuiis
eIy anutuisdaulifeemamdenasuyanamiounisin
auILazNTaUTIMNSEsANdY q uazlunanssiuasnsaduresma
Sumeufpulasinaueidomisdnudiuaaunisalivioaumemsian
msuUaeeligramnssutuialulusmunalneainddillamadenvesiguiadu
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Tnoiamglugufiadmangliiuogluanugaessituria (Transport
Journal, 2022)

dlonansiumsewinddn et audsdally a9 Wndes
dulonsa (idol) vp3Uszvrwy A1U15OVAONADUAIUANVDIEAY
Iﬁaaﬂuaﬂﬂiawaqmiﬁmmﬁﬁmmﬂsﬁmad’]a1‘14 A.A. 2021 dTNNUUIIT
1611L‘UaiaLU%LLMQEWSWiﬂJi%UiJM“NNR)N (Cyberspace Administration of
China: CAC) '«Nlmumﬁaaﬂmmmﬁwmw Ao “urnsnsBevans” U Lield
LﬂuLﬂsaamawuﬂumimmmLLawwmiwqmﬂﬁmulummvamaaﬂamw
ﬂjusuaiﬂ,umﬂaﬂmuﬂmEJlfdunauLLWuﬂawamaUumaWﬂaMmmmmmw
vulaneaulal Tmmammmwwmmwmu 10 Uszns umﬂwuﬂumu
mmuaudsludinufiseuunquidnesiunadeniii wneia 9 vess
ﬁaaﬁmﬁaﬂfuauuua wéhﬁuuiauwa%aq%’ﬁmaﬁﬁwé’qaﬁﬂué’mw wiisgae
Lylddelnenss LmaaﬂuJumiaqmaumumaaﬁmaamsf[,mmimmmaﬁ%
(s ASENNLS, 2551)Imsmwmmiﬂjmawauavmﬂmm 3 Usiiuivnanisiu
mmmﬂ%mmmauLLWumwamaUﬂuaaaaﬂau lawn (1) A15aNaTa
vmm]miumwﬂmﬂmmmmaaum (2) mmsmﬂﬂmmaawawuﬂﬂa
ANUTALIILaE (3) mumw@ﬂmﬂmmﬂmmaLnummu Imamwawmam
Feteldil

1.1 msdudrmnfanssuiivinlhiRnanumieud

Formun 2 Fousnluninsnisanarnieadeatunisdasusu
auflouvesdaliu Inede 1 dulkendnusn (chart) nsdadusuanuien
Younafalu wazde 2iuﬂsuﬂﬁaﬁmsmm'ﬁﬁ]maumﬂlmﬂiuammwmmu
mEJﬂmuuhmﬂ'mmaumumamwLaiuaswmwmﬂuuamﬂuw LRGN
T34 uavnnouns duniluitefunstuusmauniuaduvesiathiliiunduin
TianudfgiuaunInveInaukazanaunsziasosulunislaniy
fAalun19n (mmmsaauiau 2564n)

dwdudousniu Nmawuasmmamwwmmaummaﬂuwﬂmu
Audenngns Sina Power Celebrity vasiiede (Weibo) fiussnuiuady
1Hlunsuanseanisanuduvnludidalusonislas ws aouuud
Lﬁ@iﬂﬁuﬁuﬁaﬂﬂwmwg(ﬁm q lafin1sendnlumuannsn1seanans
(Chanakarn, 2021a) Fauandliiuin devuisdimsnevausmiusuuloue
vaamemsilueeei
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nsnsuiunanuiiasuatrsnnuduiieadwluted 2 du &
fegnmdaiidunsindusunanuiidvioazasmunnsgureaminsiu
Tneigdnunuma Wangyibo —18 wissUe: MT) Thailand Baufuunuma
ﬁuaqﬁ’mmmwmmﬁu “Wiaie” (Wang Yibo) sy dlotud 15 uNTIAY
A.A. 2025 azAsiEes “War of Faith” wiadelne “amﬂmmmmm” &
vhuanslnewiaadeluunum “Heslua” (Wei Ruolai) imumﬁﬂmaaﬂima
dinuImsinguaslnsiaduiaassasgUsyrweiu (National Radio and
Television Administration) 1du 1 u 16 Beslununasasinsiaiflasu
mMsyNweengadlu "nsAndenagAsinsiAddulseant 2024" Imaiﬁmmmaﬂw
“QasariauienIy smaq YpazAsnsANIulul 2024 imamm
(Wangyibo E£—1& ‘VINEJ‘UE] MTJJ Thailand, 2025a) 3stiulainduazas
AldFunsmfufiaunmanmienuressy lasazasiFes “War of Fate”
Duddanedu nades Bewlseideans fanndulunisrednianisdies
senianssafnfiudsuaznssanesidadiulunaissy 1930 (fdanis
soulayl, 2567n) InewszlenusnsuduntinnuswIAsnasuiansSARNAURS
wasaulAnuiuN1sYasakazANTlnuuLNElUAUNTRUTEINTIAY
Fuvdsudunmslurhaulisusinasvemssanouifasuny

M7 “War of Fate” 1¢8unsenges enananlain iesannionn
maaazmszj'waﬁumguuamaﬂgﬁﬂ melinsunasesemssnnouiian
winhitannseUsememnafnludnmild Wussusunsunasesiisnyay
fign Fadunsmevausegaunisalvesnsinreuialadiu Tnslagdu
dotuiisgnihanlfidudosdioddglunsinusunavemssanouiiafas
Juwazatvaywadosnimaiglulssine windetwislesunude
wasmmmuLﬂaawsaamuammdmeﬁﬂml,ﬂﬂu‘tuﬂmmlm Sgunadu
ﬂawmmmmmlfzjaaaLLawmmmaUﬁiiﬂumimLuuuiamsma 9 mmsﬂ,u
wazeuenUsamAiinsnntuhtl (357 snefiving, 2566)

nmssiuileusadniudetuiisneluuszmelmdusens
QeI qmammiumwaumifﬁuaﬁu?iagﬂL‘U?iaugﬂLLUULﬂumﬁﬁ%ﬁumu
msﬂ(ﬁammﬁzﬁsuaa‘waiﬂﬂamﬁaﬁaﬁ%uuauwam?iammmmé’aamssuaqmmm
ma‘[,mﬂ'ﬁmmmvuum mmmsaumsmﬂummmmLsauLLavumﬁLeuuLsuai
demidinedu “fomnutunmesiy” agiiles 9 mMswumesdetuiia
asmLsumusuaaﬂum“lmavmLLavmwsnm5‘mvmmmaﬂmumﬁaummmmmm

2MsasNsAeansuazdaysaNs AnrNsAeansnay avningndeidedisl
U 13 atuf 1 unsiau - lguieu 2568
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madgiiiendosneuisarannsathoonunuueunsle Jananledn detuiis
‘vmamLLavaqma’l,wmummmlﬂafml,l,mLLmLﬂuaawmwmamswmmaa‘u
dlewnnudisdy

dmdunisendnnisinsusufalunuaudend dnalugu
nsananuvasNaludanuld Ae ﬁaﬂuﬁﬁqﬁwé’m?aw%’w&nﬂiﬁaaﬂfjﬂ
sxflonalunsuanmanuudiefuatuaudy %ﬂLﬁuLmeaﬁaamﬂﬁaﬂﬁu
gaumsalreniafadludiu “ndnnisananatenia” Aideanisained
Faitinrsuausnimeudy wazwislinnauillonavinfiouiulunisidhie
ninensuazlenasine Wenswaudnuegned iy wﬂﬂummmmu
LAYANYDIINTENINIVUTY

1.2 mw%’wnmmLﬁﬂaﬁaﬂaﬁﬁlﬂdﬂQﬂu%’ﬂLtﬁe

LuaqmmamiwmmsuaanUﬂamLWuﬂammﬂaUu Jlaidew
fdalrinislun Wedasusuauiien handinismeiaizdmnsemning
nguuiuady sneliAnanuiuneludiny detedudamans 2 deusn
mimmlﬂ‘wmiammmmaaua’mamlmna’niﬂiu% 1.1 uwauglazenidn
AANTIUNTINOUAY ﬂquLLWuﬂauaaulauﬂaammeu"l,mmal,mau U
nsglvgnisel 227 (27 AUAIWUS A.A. 2020) YRITINLAAIIYN “I@89u”
(Xiao Zhan) wiginandauyiguidesdnu Useneudeneanusninaieiu
LmaLLwﬁmwﬁmLaﬁm%’u Archive of Our Own %38 AO3 Malwannesy
Fooaulatl e Lofter LUuLiminanmmmewmmiwmiﬂmwum ng
Imadeiudumdsiumanudu iﬂmﬂmmﬂmmwanwmmwmﬂumﬂma
seadendudems dwaliunuadursadedulnsuduuazssnuse
manstdaduluiud Sudmihitlddanasu AO3 uay Lofter Tgsyyin
LﬁaﬁnmﬂamLuamLﬂmﬂwmﬁmammiLLauLUumwiﬁLUaaa n15UA
numammmumasﬂ‘umuaumasmmmwwmsmuﬂumaumuumEJ
LLavmmmamuLsaqau 9 mlm”l,mm,uamLﬂmﬁuamwﬁmmu JuAnnszua
AefuanAumaTLAngUIN B3 uuasuundy TinsSendenasulil
WUSWRRNe 9 Ao udundisuned it Estee Lauder Piaget waw
Cartier wuntnuanamiy udaduansuseniwiuaduvesdeIduway
wluAdUresiuiiniansdn dﬂma‘l,ﬁl,%mﬁmé’mmalﬂmﬂuﬁwaLfJunm
naneLfou (m’aamaaulau 2563) msmmu JoMUUADIN 3 UOLUNIATAT
m‘wmwaaﬂmwummwaammmLaaﬂumiaiwmmmLL*&Jﬂwmwam
TouA ( Q'«mmiaaulau, 25640)
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18 3 AuAuAudiaveuva@alunns sudsagalediudd
agadunn Wuldfinsmuanisdnifuauuuntesulatfiiieades
warsmsuiiaveulunsdunumidifunguuiuaduresdaliu vindaly
A5 agAlevisenguinuuriunduresialiuladidiuneliinasnsiuveuman
wrlunduuulanseulal awfsgnasinuiensUndaduariesainauns
ToyanIg 1 ﬁuamaﬂumﬂmﬁuaama

nsifhedaiiintudle ad. 2021 Unyiiedevesagflotinuans
am “4Made” (Zhao Liying) Qﬂszwm{lfumummnLﬂummﬂm 15 Ju
iesnldasidiaunsnisBanans amaiEuiuInautauisening
nauuuAsUTNLAAIEI UNFUULNUATUYBITNLARIYNY “wis81a”
(Wang Yibo) fiildndeunsasinesnunuulandumeiinii thuanisaes
onldnduintuanuiudnadluiidniilndzdier fwndedingn
nszduliuruniuresindssiseanuuansauliinelasenisiivaass
gnandumnsannuiudnads esendinlnguesin Aounthilfisnndss
weUsznuifunTesUoludsd “undes” nszuanauiuaInguueanui i
wiriians LﬁaLﬁauﬁ’uwamuﬁaagu q vasinddefitnugldumdurauay
\neriheengaraunzavanuiuduiunase aullsinelandeillsiiio e
waluﬂaumiﬂmmu gesmdaunuLua (fan base) Tumsuaqm’aamﬂ"lmaaﬂm
LLamf\;maumamumiﬂaummmmﬂumaam@amwiam Aaunandle
v09d1788¢ldInaddennunevaussietndeding1n windulidela
fluanaisnsufias dwaliuiuadudndssesninseduminunniudes 4
uauluangn ﬁadwwi&gﬂaLLa3§ﬁﬁu%%‘ﬁt,§adiwzjﬁﬁsdnﬁwﬁy’aﬁj%ﬂé’um
wanssmiy Munrluadurewiddeiinnslaufiununduuassidnasindu
Wiy arduneuulandumesidndiululidnin mhenuiifuiaveu
st hihauuEnslaesaswiesmady (Cyberspace Administration
of China: CAC) Fléiinsesnindanisiiudesiosendedt Tnauemaidn
nsvesiste (Weibo) Faduiedetneluduaiifevesdu Ifeonusznie
waagUnsdanstumansalinan wenanmsdesefunslinutnydie
Jevesagilodnddauduna 15 Juud Felgfimsaaiomiliieadostu
simidsseenlun 633 ems wazgldnuilaunuaduvesinadaing 175
Unyignasinulay 140 Jaydgnuuunis Tudhuiln¥edde & fimsdetoya
wilupduiiAeatosndn 679 s1ems a1 75 TaBgnasine Tae 60 Tyl
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gmmumaﬂmzﬂ’m%gu 9 Qﬂix%’ﬂmﬂ%ﬂ’m%’amnmmwmmﬁﬁmum
mmwamﬂmﬁmmsﬁﬁmwmmLLashJ"Lé’ﬁmséTnLaauﬁmﬂﬁmﬁmmzau
(mmmiaaulau 2564%)

98 4 afrunspuliduindnguunuady mmmﬁumu’h

o q
[

Lunnguuluady IﬂaﬂquLLWuﬂaulmszﬂumuL‘ua A9 NEULNUARY

v
a o

NrerdUnneuLazAanssvesfatuty 9 aswule@eaiineliaulu
wusonlesuivdethuunuled (fan site) Ao urluaduiinesmudiogy
Aaduluaudiud (Natcha, 2022) dedlasuniseygy19nsosusedain
anAlevesdatiu mﬁmmmﬂa@aiasumﬁa%uﬁﬂﬁﬁmwaﬁu 9 nanetdu
thuvaegaduninisvesfialiu Msdmantiansing q Mdedasiu@alu
vlﬁmwmﬂﬂaﬂumaammiahamaLLa’mmaau’u,auamaiﬂiuismaamLmsJ

yaanguunuien Ynmsiitausivihunmsdanseaud fnrunidedie
maamﬂcymmmwsmsmwawnaawmaﬂﬁﬂ,wm@mmmmwﬂﬂ

Hifeuvennieganguuiuaduiiiumanis wu thua “fen”
e “Xiao Fei Xia” duduthuwnuaduegradumenisves “@erdm”
(Xiao Zhan) uSniaudiiala (Weibo) @BesT 4 B & L& Thuwaiduiuny
LLWuﬂﬁuﬁa@ﬁImmL%aﬁmaﬂmm Tagagiin1susrarunulagnseiu
anile iodwlatoyalituusnuruaduvesderin uenand “feda”
Fohmiiilunsussnduiusioe “dnavesnuiusninidesie q ikl
fnansenuivAalumntdn” wu 1ndenmsfunudne q lnedududenss
fadufaglioanuliudeinile 4 (audndn, 2566)

nytivilsithua “fadw” Ievimihilunisufiasinde fe
"nsdlveaniiunsnudsedineg lesnluamesiuslunin dnuans Aaduseau
fUaSTRUAUITINTEEN Wi’ FeunsanaulsEnInluniidang 12" gD
L‘LJu'vnNmaaiuaaﬂawaimT%LLﬂ"luinmﬂi‘ms Ingvaaninyrunstulaliuu “ds
92U” ﬂimmmﬂwamﬁuamwmw qausznalimulnethiudnads wieh
v;mmamaammaumum AaduliifinsdiswAnssudiiertessenay’
(AUTRAN, 2566) %asﬁammﬁm%uLﬂuﬂwiﬁmﬂﬂﬁLmuaaﬁiamaqﬁaﬂu
lunsufjiastndesnanegiadunienis

T8 5 wwaseenudauds unanvesuesulatuazivleniag o
Faswenuvimhfidunuasdamsvhanuaraaiuiidlofinnsdafinuzveiu
wawluaduvesAaliuviensmeunsdoyaiidusuneuaziinngmune
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winunannesuseuladniaivledladnnislalidd ezdesvsivunadine
fisuuss lunsdinmameunsyndesududiiafotusfatu sgulidmauds
nseenuUasyndeiumaivledviamavesagilosudainvesdalu
Fagunsalifinsmeunitndeierduinuens “@erd1u” (Xiao Zhan)
Tu a.a. 2021 31 fadnuanslieanan lunsrevauesiatnifonina agale
dudafnveaderiniliunasiuuiimngmnededsludesld Ujasinde
AenfumseenmanasUssiiiudiudang o veaderdiu wazdldussne
ilosfosonfavnangmnefuduneivdentn dnsudsliaulnad s
vgaounsIderlifyaninuaislneviuf (Truel, 2021)

uenannsaiveadeIiuuis fdldndogdadunsdiindeves
dnuansmy wiadie Arudsinldoonuoasmsaiiiuniadede (Weibo)
Ufiastndengieviuvineit Taglu am 2022 fndeunsnszagliilan
oaulatrh wisteludndestumsteneuimemane Sadudsiiangmne
Tulsewedy woaan1salvesiudainszydl Wunslademedeyasududiia
Whineviiudszanm Inethongmnevesiudsinldsusamdnguiteudsa
AUANIUALILANTUNTN N VN Lﬁaé’uﬂsaqﬁmﬁiu%aLﬁawami’qgﬂﬂﬁ
flaftan Tngazlaifinsuseduszuen (mmmiaauiau 2565)

maaqmmwmumu"l,mémmmmwmmmaaammiamuaaﬂm
maaﬁa%uaﬂumiﬂmmsnumimaLLWﬁJaﬂdamUuaumwLLaumﬂﬂg‘vzma
esnninevauedlilifuaglinndmefonvvzdeundyivunatiny
fiyuussmuanasnsBevansls

Ho 6 danmsdnannenguitazidinng Wy nauAiinsszesmu AUAL
nsinsal dunuaraiieinge nuluddafiufinastomdiaziliae
Mssamnguiuiielma WmﬂaLiaqaamasuamaﬂumswLLavms{juaamma y
Tnenssiiunstutssdud N3ENTUANUIUASANEITUTWAAETUS]
Uszawuau (Ministry of Public Security of the People’s Republic of China)
finsdenfeslinduunanrlefudumesiinselvgvesiudiufuadaiui
ulaneeulatilazenn nszvsied fulouiglumsiansiudiivaesinde
Lidumnuass LNEJLLWiﬁJE]iJaLW\Wl’NEJE]uIauI%@’JGMU@@&JW}TE]LLE)‘U’e]NL‘LJiJUﬂﬂa
Bue wsaummmwaﬂmwaummﬂwavLmﬂaammmammnﬁuu uenanil
fafimsimununadinegilenfivieggnivdeaveuinfnuaslduiiindes
Frernunsirneegadiunn Snidafumihusulgmstiiuguaruaense
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uilandumedidn warazadvuunanrlefuiinunidyvnisandengdnie
(MCOT News, n.d.) Fsmsdndunsfanam wandiifiufisnmmeisnnes
yamsulumsiidagiinsshimudandume sl fueduly sulufen
wenealunsassdanedeniinliintulude

Mnussilute 1.1 uar 1.2 Hreduiivmnglunasnisavang
Jamsaneuvaesuazanminudidunduuueduresistiuiazvieuda
aumgienlunsaiuerunansnia dalleuddnegnannsegesnisol
pouiafaniiin “dauneuisdad Judsnuilivudu niwdauranun
Huvesassue uazaudnynausinnuuinfeutunisdanuogiaind”
szayviisemalianuiunaaziatosniw é’mﬂuﬁugmﬁﬁaﬂaami
WaUsema

1.3 funszdulinfanislidneduindu

Uonnun 4 SﬁaqmﬁwEﬂ,ummms%wéwﬁzyzﬁaﬁmﬁaﬁwﬁ’(ﬂiﬁ
wluaduvesAatulivilaaiuanudndy esandeanisliuriundu
Trelufanssuiiiuselovidodsaumnnitiiesdrednsziiidaliunie
anfledudain sudsduasuliunuadulddrglusunsatvayufadu
U itlauruazaieassd Wy mssmiuinadiemdomsisanana |
Tunnuvesdadu (Chanakarn, 2021b) fsdervuade 7 - 10 Fediswazidun
soluil

T8 7 wutnyiulinguunuaduresdatuinisuslaaiunls
nMImsTeraIeRAR st snu TaensTiaziimstmvunngunast
Tfasden wu ludsinmemeuiinisuanstoyamsteveumundy wudn
Susuwanduiiuiuedude uenandudirulufivinalsinsinianse
mqmsmmmﬁﬂiw’jumiﬁimsuaqmmLLWuﬂé’Uﬁw (Hdnniseeulall,
2564n) agnansdlunanledi QQ Music woUaniuilwmuniegnadunisnis
781 QQ auswmeuinnsmsigenissinnisdemas 1 Tad de 1 as
Tnglallinnsdedn ilelnatunmmviudenivasatinesdatiufinuesnddlad
IngusIAnguwiluasy LﬁaﬂmﬂmjuLLWuﬂé’uﬁﬂiéfj’?%ﬂﬁiﬁawé’ﬂﬁuﬁaﬂu
mamu%ugimﬁmé”uﬁum%mL‘wawwa (Chanakarn, 2021a)

uaﬂmﬂmiﬁmvjwﬁamaamﬁ%awamﬁm%sﬂaaﬁa%u’iuﬂﬁzwm
auod Safimsiuuuaduriiujudelunsdialunniessmede
fmuiiinmsthiiuaglduunadng Sansdfiiatuly aa. 2021 wiuadu
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grAuTindsladiin e miald “wnafiu” (Park Ji Min) 990 99unS UBLULS
BTS finsseauidu 1 aruneduly 3 undl warsausindulandn 2.3 duneiu
meluniledilug devhuaudgswiuanenistu Jeju Air lunisdafanssu
aaeviuAaliinddiu lagldnanmunien@isumoiensiuia “Jimin Happy
Jimin Day... ‘Eternal Love’ From JIMINBARCHINA” fisnuuendisaedosdu
swatinnsadawaniundlundsdefuitsesnlnudlusuininiiu
danalinansiuladseiudaTladealuriels (Weibo) JIMINBARCHINA
%uﬂuﬁm%uﬂuﬂé’waaﬁa%u Junan 60 Ju lesnnnisldaeiuans
(HInnseeula, 2567%)

78 8 ammﬁﬂLL‘U‘usuaﬂiwammwlmaaulaﬂm Taevuled
fins “Mduilolmn” iaaﬂ,ﬂmluauuauuimmﬂawmﬂaﬂummi%maﬂ
maammmuammLwamaaﬂvLLuuLaaﬂwﬂquﬁmLLsuasuuiuﬁamﬁImsmmnm
(H¥anseeulatl, 2564n) wdanfifunasnisiosnun s1ennstuiisiu
Imma‘ww‘mmwuaqﬂumsﬂizmmmlamaalmumiﬂi‘ummaaﬂLaﬂswamﬁ
gy nsdiveunanedutufia “81988” (IQIVI) ¥hwessiens “Youth
with You” fifinsusznielu a.a. 2021 41 WiEwldwionendnsienis
lfziaﬂana%ﬁﬁﬂﬁﬂﬂﬁl,m/\luﬂé“uimﬁuimmLﬁaé’umiamaawﬁﬂmiLsﬁnfgjaami
(Chanakarn, 2021a) lngifiedn anmganINMsivELILAGUYBITIBNT
Wanodusuiududn 9 new lunstendndfuriundadualeuses
999318015 WeafiotAionsldafinauuduuy unlmnasazuuulisu
N‘inmmmmmawwau mEmmmuwﬂwmimmaumaaammumﬂ
Imalulmml‘duﬂm ﬂaumlﬂmemummuumma Jadamalisrenis
gnszfuniseenenia (Jian1seeulatl, 2564a) MsnserivesmauHUARY
Faudunisdflundnnisvesasuiindadiuildsusedlunauiy
“AUDIMISNUAIIL” FeUsEEIUBUAAI LAY TaTuglFUsy vy
R PRV RV PR ER N HIRIRE PEEYE \ioUgnilalideUseninssdad
msulesifudsinazens msUssniaiudsingifle wWislilviszme
2ABEIN mﬁﬁwﬁaﬁaam@mﬁdw Wnnisww Frvdeanu mndelalan
lald1e” (OKLS Chmese and Japanese, 2020)

yonaniuds Tnsanisaediunisisomnsdadumisosunis
maﬂ%’imaammiﬂaaﬂmﬂmmmmuiuﬂmmumw “Tongfnssunmsdosnis
wanamrils Imhjau‘la'myé’adﬁqmmsadwquaajéwaLLaxé’QLﬂumiaumj
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ussnuiiasiieasussluauldomnsivaniin Fsftondnsionguineognsdnion
nsviuuviifazadisafdeniiianasdadeuldfuauiulnidag”
(HInnnseeulat, 2564m)

19 9 ArvAunsHdtusnlunguuuaduAatuvesdiend
pgnaAsendn Anduunsnisiiuliliivesfioniduuilaaiunis
vﬁam‘mu'mLﬂummLLammmaﬂmaaﬂauLW\Iuaa‘UImsmemm (H3nN13
soulat], 2564n) dmsunasmst drinounaznssumsiemslaeias
dunanwaddu leenysendlunisauaunisinnisnainegslivangay
manma’mumummnmLl,ammimaaﬂamLLWuﬂawaaﬁaUuImwmmma
ammnamLLWuﬂaULLavLﬁmﬂﬂumeLﬂmamumwmﬂmmam uaﬂmﬂu
ENEJE]ﬂﬂQW]&JB\ILEJ’I’JL‘Zﬂiﬁmﬂ’]‘ﬁIMWﬂHﬂ’]iLL‘UQ‘UHG}N 7 vesAuRY TINIH
miwuﬂvmaaau"l,awuaaﬂamLLWuﬂaU"Lm’nmuﬂfmema (Sanook, 2021a)
mmimiuawmuhmummiwmamiwmﬂmmmmﬂmﬂumiﬂﬂﬂm
Lm’mummmmmnms’lﬁzjmaasammmumnwaﬂaﬂuwmmwu%au il
LwaLUthmmmewaaqmmmimﬂammuamu

o 10 asaaaouLazdnnIIwgAnssunIssEauyURnngTane
nnUszan tagazdinisdnnisuazasvunanesuesulatuasiivlys
wna‘tmﬂmﬁmmLLavsuwmaumamﬂﬁLéﬂm finstnyadendlitdusy
Tun1sseaunuene 9 (Iansesulatl, 2564n) Imsmmmiuimmmwn
‘UQ%MWEJGQQV]EJQI@JU%QUWYVJZ sEAuRUluNITIAINTIUAI 9 Vet
wuduasulienvulitiglufanssusne 4 vewmnupdufalufivenmiloly
nmsdetnsdnsuRnssumuung sasidaldfmusliuitnsiatuiia
ﬁu’wawﬁammumwLﬁ'&nﬁquaﬂiiﬂu@amﬂmmﬂzjuLLWuﬂé“Uﬁa?Jua&m
N I Bt L N R b e R L R B P AT AV AT G T SR PR LR R R B Y
uonntundimssenngszdeulnmifuiuiufiunumuesdaliufiassesti
LLuuwﬁmmzam‘lﬁﬁ’mduLLWuﬂé’uaﬂﬁaa (@inddulnenasi, 2564)

wnsnstaandeuluniduniesefifsuiaiuusenald
ieruauviednszifouiansmwenguununduresdatiu Tnsszuiaiu
iﬁfﬁwmmuﬂﬁwuﬁiimLWuﬂﬁwmﬁaﬂuashw%ﬁﬂuL%qwqamﬁmﬁ%ﬁm
novauewiagaunsalreuihilad vhensiinindauduyaraiufumnues
e Suthudaiuvdnmenuaenia LLauaamﬂamﬂumhmﬂmm
peuihfiasBnusznmavilsfinesunuiioar “vsludunssinin (proletariat)
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aﬂs‘ﬁumGiaé’LﬁaIﬁuﬁmwuwuﬁw ileai1sdsnnfiummanaLAnGns
i mﬂmmaaawﬂumaa mslddenudniu sudnsineisze
Forauansismnimaddsen Fadumsnsgiiinsstraiugaunisaives
P Tueeds mmmwmqugﬂﬂmumﬁuumaLﬂwuﬂummuam‘lﬂj
MuuakumaliiuAaty agiledudsinuaznguunuaduvesdatiuluns
wansoonvadesaular MfessziaseTalilidaudsiuussiagumadaiu
rouilaflan Tasany “ussvingrusumuiTien AMumswiuwiyseled
dusIneudUALLaEIUNSADMUTE UL UTEL

Tudawes “ussiagrusupmuindion” du fnsdiesesii
Jufinnsarvguuateusznisiiguieulddsaiuansuywevuiife
“vénenuaemAnion” l¥un ssuulsdeainsiniinusideyadiuynna
Iuunrunsidvalulagiise Seg1aduan Wy ndennsUauasssuy
Apdtunt I ASTUIRAINNTIARAILLALATINARUNGANTTUVBIUTEIYY
imaoana Tnefivszanvuenalinsunieliusen dedaudaiu “ndn
nsAuasesauludni” samfenisadlnugiinndinsalisuanie
wansaAniuliiduinela msdumwesteyatnasuaznisaiugy
Juwmedilln vihliuszarvudnfsdoyaldegnsdndn duindunisdain
“snmlunisuaneen” (fudrianzia, 2568) FadleFuil 25 quamiug
A 2022 F3UAY fihgeaavesiuldndnndunate 6 sznsludesd
ImawmmmimmwuaLm'«aiamw FuldrunurunnMiaNanSuy ey
faonndostunszuaursgaatiouazimunsaufuanInyeaUseinanLe
lown nsadedspuiifudly msudlvdyyenuenauandn@asy Theans
MIATNIFUUMIANY SPUUUTHIUAIANSEUUMT SN MU IAkAL NS TdaY
Angiitgahlan fudunmapmuiulsaunmiaandeusmunsmsdinues
Ussywuethalugusssu (CR|, 2022) avsiouliu A ane Ao
vosdutiu mmummﬂmﬁmmm%amaﬁam‘mLLavafmeaﬁwmLaimw
TumsuanseenveuansmfniuresmaUssyusiuition

dwsu “ussiagusunsiusnUssleridiusiuinneudiuny
WaEAUNITABRUITEUUN UYL il Wuusringuiifeanainaramess
muauAInssuludinlszdriuvesussyvu Fediuis Wodh msthmsee
ﬂaumlﬂml,ﬂmﬂwsaama q TuTAnuseirTuvesuseanvudlugduiie
‘vmmqmmmv‘v]ﬂwwﬁiﬂﬂaumuamﬁmm‘dsvmﬂmmmaqmﬁ W

2MsasNsAeansuazdaysaNs AnrNsAeansnay avningndeidedisl
U 13 atuf 1 unsiau - lguieu 2568
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Weirfusugnuensnsesiensinsrimifiiulusenisidnglensa wssa
Whantednnsmensvullaline ‘Terdnegnds sennenslaeiiaa
(afily ufinlauad, 2564) wmsnisBavanaiauszmaderhuioglusysu
nsmuauAnssluiinysziriuegnadaay Wendesdsnssofuszuy
yuflenil Teilens mansasdusiaminends Johns Hopkins @nsgowdni
HievaseiRmaniuaziasugmaninisidlesiu 1élsidun1val Daniel
Denvir wisiules The Dig Wiawoudivian w.e. 2565 31 msnasiiud
ynUszvuliGunedhiinainnielisimediiulutn Ateliasugio
vayudsuazen wishilsdslngladuly e1evznaeluguissunatinnay
msUnasedld ns1zanUseiimansiu aseuasifilanasinazdignmaty
aaLsﬁmaau%fmwmﬂﬁaLﬁumumﬂi“ﬁummwﬂaWaﬁﬂﬁﬁalﬁﬂawaLfJumzqa
yuung vietfovilnaneiduduniaessgluluiian (ndes waefisy, 2565)
muuaﬂmjawmmsawmamwumﬁlmﬂaﬂmmamuuawmLtJuiJwaﬂ
fifosinmssiaioialy

nfingnunaiiuliin mamuesdetiufisesdumeliszueu
nsunasesmeuiadadlngnmsanilanududu fnnsaruaudetuii
fwesiguasionvuothadaiaia detwising q dwhiflumsduduns
amszdeuniongeing q Amansldseyly wasfewmouaussiegeunisal
pouindadiu flafnuifgedunensdlesdlivunzan defuwuidn
pauiafian ddunguunensedanaauatussuSouuasAasITudu
vosUszrvu axlilidueygalisngiludetuis fedingiidedy
Tlueugnddnsienisinsvie InsHneusidndnuasAasssu IneluwiAnd
fanutudishinnsiderdnuazdedoaiioumamuarils uddosdaady
anuiduileandnlag “Bunsmilufimmaazadoumanmsidiesiignéies 3915]
mflendaen tindeauasdase wnstuiistudediaudfiu Sausssu
Fudadn FanussaunsuFiRuay Taussaudenuion’ WeduaSunmdnvalves
n3sneRkarANsNFesFuIaneuiiafian (Chetpayark, 2021)

2. Tnssedauasuthiinedenavasfatiuasnguununduve siatu
wqwﬁiﬂimmuakum (structural-functional theory) Lﬂum‘ug]
ynedsnsfinen uesdnudussuunilsfaszneume szuudeniiBamieas
duiusiu frudsdSeumiiousdnis (organism) wﬂguwmmﬂumum
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tindseaineninthiilunisesuiensutRnuuasfnumaruduiussering
STUULDYRNY 6’]Iué’muﬁmﬂLﬁm%ulﬁnﬂf:huuaxaiawaasﬁaulﬂé’aahuéiu 9
(B g Y, 2512)

yuumslumsesginumguilasiaiisuazmniGuanms
Fumi evlafudnuarsuiufudeusnisodlifumsnovauasiszuy
aunsashsseld AdeshliAnyszavina (S1uieing yad, 2512) lunsil
nauuuASUruTesEati ndes dnuans “ausududeusn” @o
UsingIusuAuwiiien AunisiusnUsslevddusinuineudiun
wagdumsiefuszuunuien faildosuneluludnd 1 Fanglandrs
yilFusidumardussauadenisasnwiui dqwaiﬁsvummﬁami
Aoudiafladsnssagla LLaviumumaumaiﬂmquwgim&aiwLLa il
favfnwmnudiiuguedassainuaznszunsivlimasifudoausn
sumameuaues Bduunenutl ffeudiuh lasaonsdnmanduunundy
Y173 Usenaume 3 dadlvg) 9 loun Sgunadu amiamaqﬂmamaﬂu
waznauuuATUveIdatuiuAat Iﬂsmwaul,aaﬂmmalﬂu

2.1 fatuuazngaunuaguvasialu” Iﬂsaasﬂamuuuﬁﬁ%'gma
Jugu

szuulassaranedaulanmvuanuinislunsujduiussening
dhusing 9 ludean sedunsieansvasdernaniddiuseloviegndnagamils
mmvuuimmwmﬂmmm"b Tudspusinsusenaulumennumainvaie
vosuty Fufuudarrutuiaianudesnisuionuaaniuandeiy
a8 Wright (1959, §1atislu ngyawn wiawmm, 2543) lowusseaunnuaanis
soniu 4 seau Ao svaudien sedulanyera sedungueesludiny
UALSEAUIRIUGTIY

W o uAs wow alndTand sunssaidu (2560) ldesgvimthil
yasderunAATTIINUEwng o W luseRudinueussrmnfasman s
Tidevimiifiysannismueiliussatimuneg sududunasesiaants
flazlddelunsainediune Wvesdemanisuamilsuazyfuasdesay

fean1sn1snsde faunsussmeldunsnisteans Jadunisaiuaudeli

HIEITUTIINg AN NaRTUIUANNAANITlusEAUAIANUDININTTTY
ANUAAIIIVINIAAR “anuduiusidasasmeding” dadl
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“frunatu’ uidhileassaaiidusnilguesmudiusseming
anAlodudainuesdaliy uaznguununduvesdatufudaluiu esain
LUumﬂmwLUumﬂmumﬂgmmm 3¢ Luauﬂgummmmﬂmuau 9
ynfinnsfinng desguiadufinfouadnuiudl agilesudate Aatu
uavnguuriundy Jediosfjifinuediunsinin dudu lunsaarudauds
sewdanguuriunduresinugnan “411889” (Zhao Liying) uaztinusnamisl
“wiatle” aureliinaruriune Feldnaniisluudlusotetountng
(HInnseeulat, 25640)

dmsu “anilosudeinvesiatiy’ AduBnmaduiddylums
fmunnanssulvtuAatulasnauuviuaduvesfialiy. wasgnaamiaaInymMIn1sh
widudguanginssunisuansesnvesialuduuruaduiislulanse
Toduareouladlidululufiemafimngay Tnevssduilfidouvennd
st agAlodudsimvasinuansny “@erdw’ delduaniniuiuiinvey
Tunspuanginssumesunundulivenzan o dunsdfiiniuly a.a. 2019
dhuanauiasusuldiumndutueiesudieluduiond wux) uma
By Uiangsu) Ingldfimsuoumsiietuiedosiuremsfiasiiaumdy
IerdnwSenlily windugnsuniulnsuiuaduiindamudiauiadu il
Lianunsotueiesduldniunan erdufinaniuinnnudiddy
Mnnsdifagilevesderdnildooninainisaivelnwnisatiu Tnsszyi
Tugaaafienany ANNATauBeIIUdeINTITvalNYElavasnAY
freaues wiiiedestuldliiAndyniviulans fusuveudediu
Jadufeenmvelnuilasansludierdudananuny waglunnasnisaids
veanuswielimaununduliifssinaziansngauluanuiiasisas
Tnodgrdunazfinaue oz U URnun)ve815150z0811ATR0 kaz
maﬁué’udwaaaia"l,ajaﬁuaquiﬁuﬂmé’uﬁmmﬁaﬂuﬁaumﬁu (Sudsapda,
2019)

“nguAaliunazununduesiatiy” unmediufieguusenues
arwdiiumalassasned esndosuanseanaung niiniissunaiu
wazagilosudstavasfatiufmunlivindy ldanusousenginueonuen
nseuvouenusTingwitszyld Fanmsnstmasidonddunseuiimenis
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Usgmdlilmnanadiuufomutiues lassaimsdinuvaanguuruady
y13uvesialiufingraand woasuibuununmldFanmd 1 Ssauimdon
Aodsnuiilassarsdruaaduguddyifsinannigs léun fsunaiu
grinvunnaslinednduufoing Tasaisdmunansdoagilesudate
yesfatiu Tomnatieniniguiauasiesimunuinsiiguiaimusiy
gusneld dudalusazurupduvesdaliu duilulassadsdiuuugn
fifignunatosaalunnuduiust uasdosfiRmumnngniniflaseadig
dudnsiiaaesimunlild

anflosiudanio

=
ERRSRERY

i 1 lassasmedinuveanguuniunduvesfialiy uluaduagile
sudsnvosfiatiu uassguiadu

2.2 nsvhniiivasRalunaznguunuaduvasiatuiidales
5159210 TUYIR

nANNFLTUSIdATa ansday Usenaudunisusenmals
W1MIN5Pavans vlvinguuviuaduvesially siudisanaledudsinvesialu
FosufuRmuiesmiuinuussinguvesdiend nareilu ‘i’
filudunilwasnszuaumsiviliausuiudeusnldfunamouaues
G]’]M’Jﬁﬂ’ﬁ’lLﬂi’]uﬁ%ﬁ]d%ﬂ‘lﬂgiﬂﬁﬂﬁi’mLLau‘WLl’W] (Seind g, 2512)
feuonvinunuaduresatiuasiniiiisminuussing i
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AUIASASBavEnaudn TeRaunazurunduiieiminilunisdneven
usanmsdsnnangunililUginuunds aunuaAnves Lasswell (1948) uag
McQuail (1987) Fasanuierdeuniadnuiiddyiidaduwazunundy
Fowevhuthfisnuuazinenendely wunAnusn fe “Anuuaufian
1AIFILYRIIU Aemsviilend” (n1ns Aed, 2564) Taessutadudesns
Uaﬂﬁlqmuauﬂmuﬂivmwu

mm‘umimLwammaaﬂamLWuﬂauuu mamwuwmmu
uthamsszuiavedsafndshialalsun (COVID-19) fiflesgdu (Wuhan)
umayle (Hubel) Useinadu nauunupduvestinuans “wisdle” “greainn”
(Cai Xukun) *1@ iy “AUAMUNATFILTY” IﬂEJi’JiJG\’]ﬂ‘u
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ANUKNUFBRUTUA

Abstract

This study aims to explore nostalgia and the related marketing
factors that influence loyalty toward the artist, NewJeans. A mixed-
methods research approach was employed, incorporating both
qualitative and quantitative data collection methods. The qualitative
study was divided into two parts; (1) a content analysis of online media
such as YouTube and the Hadzy website by analyzing user comments
on three songs “Ditto”, “Super Shy”, and “Bubble Gum” from their
MV release dates between 2022 and 2024; and (2) in-depth interviews
with five fans from the generation that experienced the 2000s.
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For the quantitative study, an online survey questionnaire was used
to collect data from 170 followers of the artist NewJeans. The findings
revealed that the melody and content of the song in music video of
NewlJeans conveyed nostalgia and old memories of the past, stimulating
viewers' feelings of wanting to return to the Y2K era, making the songs
enjoyable to listen to, inviting them to sing along, and motivating
continued follow and support for the artist. In addition, brand loyalty
had the highest mean score of 4.65, followed by brand attachment with
a mean score of 4.39. Experiential marketing had a mean score of 4.18,
consumer-brand connection scored 3.73, and nostalgia had a mean
score of 3.51. The correlation coefficients showed that experiential
marketing, brand attachment, and consumer-brand connection had a
strong positive impact on nostalgia at a statistically significant level of
0.01. Furthermore, hypothesis testing results indicated that experiential
marketing, brand attachment, consumer-brand connection, and
nostalgia significantly influenced brand loyalty at a .001 significance
level.

Keywords: Nostalgia, Experiential Marketing, Brand Loyalty, Brand
Attachment

N

nsndamdasnatlutedindaduiinislunisueddanvieisns
Tanumneuivszaunsadinveayudodianils Tnsituninudidsy
vosdunmsuazensualanudnvesgauly “Uegiuvne” Addesdn
(W1 AR, 2562) Lﬂquaﬂsmﬁammfﬁﬂﬁ'nﬂﬂuﬁaqﬁlﬁ’ijgﬂLLUU
Tafnuiifisesdusznauiiumelawasliifuiineladuogfussaunisal
Tuefin Msdununsisernviliaunsadudasuyszaunsaiiinluudsle
(Williams et al, 2018) dsn1sndamefatudunsduaunnsvosywd
fdanfinldgaudslund Tanfeoidusislueinudiagiunandelifles
AMUNTITnarUssaunsallisilaszante wadlowdunmdaunulaeg
2MsasNsAeansuazdaysaNs AnrNsAeansnay avningndeidedisl
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n1snAnEuAMIMTIsIdensfaundulusiassuszaunisailusin
Fuwrlmiznads dafumanduluanfefafiuaniuinaaduiiuidaes
Tudalafivilvidnvasadevdeidudnnalanis evauniandagiu
Lﬁamaamﬂﬁ?ﬁmi‘jagﬁuﬁauﬂé’ﬂﬂaﬁm%ﬁﬂdw (Stern, 2019)

nsdeansnismanaLuugeuga (nostalgia marketing) Ao nagms
yamsnaneditiumstheuvsaiuazanudnidusinuesgninanidenles
Fulusud Wy msthiaueyUszaumsal Aswes anuivdeisnsaliifuslag
ineirnuauviesdnynituluedn ensziuliAnrnuunsnmneenasouAses
yFeatuayuuuTLFINIY nagnitininatundueuiiogludiaddousinu
sEinvgARUNGeNKATAda Wy ngu Millennials (218 24 - 37 U) uay
Baby Boomers (Gen X uaz Gen 2) fiflanunsssuazuszaunisalluaiin
flanunsadanaiiemnulsevivlanazanugnitufiuuusudls Tanaporn
(2023) @z Brandage Online (2022) liAnwiAUAAIUIINNGURIBES
900 AU AN TIRENUNEAUELngdindinuddyiuaumssdiluehn
Tne $evar 91.40 vesfrounuuasunuFAn A M duddiiinuen uay
$ovar 67.90 ueviAnunssSuvauiutsnafivlinnedianugy
wonanil $osas 65.90 TesrouLUUARUNIENYARIA LM U was
Youax 59.10 ieFessravanindlsiauile Snvissosay 74.70 vesngushetng
fanafivimundfiatuuusudideslostunnamssiiluefin uaz¥esas 56.10
é’ﬂmaﬁuaymwsuﬁmdwﬁu Fsaenndeaiuitores q51adl sand (2563)
1§ifnwn vimuaRivesnguau Generation Y fiflieuusudiiywiutumsAntiaefn
(nostalgic brand) NAINN153TeNUIN fuUslaadimnuuniu Juweuuas
fanuassnanfiseuusudiiliidnanisofnunninuusudilsilidn
Anfaafin mnnamATednanannsahdeyalulfifeduinmdumsih
msnmaleaunnuduiusintugusTnauazassmsliiuSeudutdedy
wanHunusudiifuilnasnundstu

Aatulenaainmdae Newleans 2uisaniuandsemaninale
foldiunaiduiivensulazysrauammudifanaiuveauiinasiiileing
Anyuaznmdnvaiveainaniuuy Y2k Feiliduiifiosiunueduifan
K-POP snemunusaziruaduiuli deusnainanudidasnunsmsimaudn
Tuasn1353A923 NewJeans Aednduiiden aziiuldanmaiouususaudn
fildmeenilafing Newleans Wuniwuinosuay Brand Ambassador
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A A a v 1Y a v o | ' .
edeansnsnauauiguilaaluiniie degrey Coca-Cola, iPhone,
McDonald’s, LEVI’S, YSL BEAUTY, Musinsa, Gucci, Burberry, CHANEL,
Louis Vuitton, SK Telecom, Nike, Giorgio Armani Beauty Fagziiulain
WUTUAAUA TN AU VANERAZANALNIN WAYNLUTUATILIMNG
A oA va o Adad o - Vv
weniufie mslifatulensainmiiiivedewlilunsdeasuavdsden
feguilan uenNi ﬁiﬂ‘ﬂLLWﬂJ‘u Musinsa LAlUAHEI1 8OAUIEURIEUAT
779 NewJeans aaﬂaumwmawum 3 Wi

audiliinag Newleans annsadoansasidudnvasuusundu q 16

\il9991m3 NewJeans Sinmmdnualveasinannuuy Y2k Gaudugetag o,
1990 fedu a.e. 2000 Bnitsluilagtunguiogu Tasamenguau Gen Y
Tuguedfineogimatouas Gen Z fmwaulaluwifuofnniuiesan
Fuveulumnuudanivi usidsanansadesloaiugavasmioddaunaneidu
rﬁ&ia&Jaﬁmi‘vLLaquaﬂaaulaﬂumiﬂﬁummaqﬂivu,a Y2K wanainised
yoaunduudn daalluiislaialng msmosy ias de suilsgunsallefifouyn
dnmay (Fahmy, 2024) muumaawmumm{[ﬂmaﬂum NewJeans qgil
UwimmmamimmﬂmwamﬁaamimimmmLwamwuauimmmgaﬂma‘m
Tuefnfunisadauususivesduduususdy 1 Iiwuiy

agn¢lsAny wusuAFUATERY Newleans tlonisdeansns
duddunusudiidodesoguiidedaulssmnasnnwediogininefatiui
FoidedlunsiAenssudeamnisnain uinnnuideluednuarag i
felainun1sfinwves Newleans TulifiauidnalanedauazYady
yanmsaaafidenasenusindnddenusud §3deTuihdosinsdangn
mﬁmoﬂLﬁaiﬁmwdwmmé’mﬁuésmdwmmiﬁﬂzﬁa‘maam (nostalgia)
LagNTuanIDaniemLTuTeuURaTU Newleans iunginssueeulaiay
Tunguurluaduiduegdls Sniufiotinseidatomenanaaiidmaliiie
AmasshAnAreuususAatiu Newleans lnstamglunguitmanedioglugn
A.A. 2000 uazdenloafuaumssiilugadina s weguszneumstinns
mmmmawmﬂﬂmLmea"L‘UUivaﬂm%ammﬂivammwmdﬂ

ety s[,umiﬂﬂwna]&JuﬁmLUumsmmmwmaﬂmamamm uay
Hadememsnannfidesasionnuasindnivefaly Newleans Lilodeinis

NIIVIINIARARUTTAUNTTE] ANURNTUABLUTUALAZAUTaNTEN
seneiuilaafunusuddmareruanndamennveld uazaruidn
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DIANMIDANAINARNDAINUSNARBLUTUAMIEUIDLY FINan1SANYIRAILNT
‘mlﬂLUuLmeﬂumﬁaqLasamwmimmmLwaiwuﬂnﬂmamul,t.avmiﬂm@
AOLUTUALINTU

CEONEERN]

1. WefnwnsuansanuAniiuuudessulatiisdfuauan
aavnefnvesvuAdUIRleAalu Newleans

2. LWE]ﬂﬂ‘if}’]ﬂﬁmL‘UE]&JIENﬂﬁ’]ﬂi‘iﬁﬂmﬁﬁm@ﬂ@mﬁﬂNaﬁl@ﬂﬂ’mm‘iﬂ
finfiriadatiu Newleans

3. Lﬁaﬁﬂmmmé’uﬂ’uﬁ‘imﬁmﬁﬁawmﬂizﬁmmmmLG?N
Uszaumsal Anugniiusenusud anantionlossywisiiuilaniulusug
MdmasennuIanaIamesnuazaussninfsefatu Newleans

WUIAA MU wazIUIFETNITDS

1. wnAnfieatuanusnfidouusus

ANMUANARDULUTUA MmammmﬂﬂmaaaﬂmmaLL‘US‘LA@ GR
’mmsaadLﬂsﬂ@fﬂﬁﬂLLuﬂumJaﬁaﬂmslumsLaaﬂ‘daﬂummammimml,mm
1o LLU‘iumeﬂumLaaﬂLLiﬂ aﬂmwmmﬁ]uummmwuﬂuLL‘Uium LLaummwﬂwuu
uﬂﬂami%auﬂWiammimaﬂLLUiumuuaEJ’NmaLuad (Li, 2009 as cited in
Meshesha 2021) aﬂm‘mm@uﬂaumm‘aLﬂumﬂmummuaumwuLL‘Uium
V]W’JﬂL‘UW]’eNmi LuadmﬂmﬂLﬁumaﬂmuﬂmﬂ’mLﬂuLaﬂanHmﬁuaaLwiuﬂ
LiJEJL‘VIEJ‘UﬂULLUiUG]EJu ﬂ amﬂsmmu LlIEJ‘W’.JﬂLEU’mﬁULaEJﬂ’J’IQJNﬂWUHULLUiu@
WﬁﬂL‘UWf\]”LiﬂJSIJaLLUiUWEJuVIUM mil,a@ﬂsllaﬁumf\]’lﬂLLUiuﬂ%ﬂuLﬂamiﬂiﬂ
ma"dswwammLLawammmLaaﬂuﬂﬁmmauh BLoemer&Kasper 1995 as
cited in Meshesha, 2021) Luamsmuaﬂmmw aﬂm‘wmﬂmadmﬁﬂﬁmiiu
duasutounin feluy ﬂ’.J’lllﬂﬂﬂ‘\]GQ.J“U'Vl‘U’lﬂ/]ﬁ’]ﬂﬁusl.uﬂ’]iﬁiﬂﬂiuimmiuEJu
EJ’]’ﬂ‘Mﬂ“UENﬂﬂi aﬂmﬁnﬂﬂmmLmﬂﬁ]mEJLﬂuaﬂﬂ‘Uua’]m‘UﬁumLLa UINIT
YDILUTUATININIWLEDN uaﬂmﬂu a\‘iﬂﬂimmmsaqumul,l,mmimmm
mammmamaaﬂuaﬂaﬂmwmﬂ L‘W'i']'“aﬂmmmumﬁ’daaum%mmum
LLauVLuLﬂaﬂuiaiiﬂsnﬂLLﬁJn LLm]uaJ‘f]%EJLL’maammammwmmumqmimmfﬂ
mﬂ@JLL‘Uﬂ (Yu, 2008 as cited in Meshesha, 2021)
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2. wwrAnigatunsadavinedn (nostalgia)

mﬁuiﬁﬂﬁamaﬁmﬁ%aﬁmﬁwizmmiaﬂuaﬁm (Ozhan et
al,, 2018; Loh et al,, 2021) mfmﬂum’nLﬂumiummmmt,avuaﬂwmv
ynedsnn 1Rnnaumsssntelsyaunisaflusfiniitifiauuniunay
mmauqﬂﬁ] (Chen et al,, 2021; Loh et al., 2021; Seehusen et al., 2013;

Banerjee & Shaikh, 2022 as cited in Lumare et al.,, 2024) wananil

miiaﬂmamammmaLL‘UiummLﬂumaﬂmammmmwulﬂmmmuLL‘Uiumn
nou ezmmmwﬂ‘wumﬂanﬁmaaswmmmammLLauuamwamammiaﬂ
°uadeﬂmwmaLmiuﬁluﬂwuu (Shields & Johnson, 2016 as cited in
Lumare et al., 2024) LLUiuﬂmmmLﬂuaawuﬂummmwwaamuﬂm
H] ‘1/|’1‘1/1m‘v|Lﬂuauwmwamum’mammLLauﬂaauu mﬂuﬂmaawuﬂm
maammmmmmmamamimaﬂﬂuﬂwuu (Ozhan et al. 2018) 1A
muﬂmummmﬂmmLﬂmﬂmwium‘iuam IE]maVIW’JﬂL‘U’H]uLaE]ﬂ%E]ﬁum
mmwiumuﬂuﬂﬂwuﬂummu ﬂmﬂmwmisﬁﬂmamaﬂmmaLL‘Uium
maai’mmmL%auimLLaumLmiummﬂammﬂaumaf]ﬁ]ﬁmumummLmﬂm
mmﬂmammu (Banerjee & Shaikh, 2022; Kessous et al., 2015 as cited in
Lumare et al., 2024) Nostalgia Aslminauduiusiiduendnvaifuwusus
SINLﬂiamauauummﬂmmm (Fournier, 1998) mmmﬂmamammma
LLUimaiNmaamwuﬁ‘mLLﬂNLLﬂiam'}mmamwuﬁiULLUUEJu 9 losan au
saﬂma‘mammLﬂumm%aﬂmﬂmum 9 AABATIN Lmevumi‘mamvaﬂ
IumﬁmmmaﬁvwmmuﬂmLLavLLUium (Shields & Johnson, 2016 as cited in
Lumare et al, 2024) E]ﬂ‘VN EmmmmmLaiummmwumanmu
AOLUTUA mawmaamaaﬂmmawﬂﬂaﬁm Luaﬂmﬂummjaﬂmiwmw
Uivmmum%mmuﬂﬂﬂLLavmiumuﬁ’mﬂuwammﬁmmaumumﬂlum’ma
VI?I’]ﬂZU Immawwuﬂmmaﬂiumm 209 ‘mL‘LJuszmnma’mzﬂumiaiwmm
%uﬂjawmau (Shields & Johnson, 2016 as cited in Lumare et al., 2024)

3. wwadaigatun1saanndeuseaunisal (experiential
marketing)

N3RAIAEUITAUNTS (experiential marketing) M8
Lmeﬂmammwmsnsuaaﬂumiuml,l,auwmwuawuﬂm JGEGRRERERR
Uiuaumsmwmamma L RRFGEL LW@IMNUiIﬂﬂI“Uﬁuﬂ’]LLauiﬁﬂ‘Via\ﬂ‘Via
ISIGERISUATRRBERE smmwamLmﬂiuaumiguﬂuumwNﬂ'ﬁmam
fiinnsmareldunfauseinauiielagiy wumatignuesindiussansam
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2879310 LﬁaﬂmﬂaamﬂﬁaqﬁumiﬁmuﬂuﬁmnmLLaszIuIaﬁImaﬁfﬂmimmm
AN IASATINUANA VRN AR ST R UE NI L HEN ST INUEBNAN AU
MEMINANARIUSTEUNIOL aﬂmavmmmLLEJnLmvaumLLavusmiLLmavamqim
NI dtaLAs UL sTaUmsalaen s uLL R 5 16
n3dua (sense) mﬂman (feel) AR (think) N15NTLIN (act) ey
msdeules (relate) FerouuazseminmuslnafuduazUsnIg (Bunga,
2024) mimmmLﬂjaﬂiua‘umimmﬂiiwuamamﬂumimemmwawah
U9gNAN aufl Kotler & Keller (2009) woei mquwa%wmammwmaﬂmaa
Uﬂﬂawummﬁﬁumawmmwaqmmﬂiammwmaawammmmq ﬂ’]ﬁﬂiuﬂﬂﬁﬂ‘*ﬁ
mimmmmﬂiuaumimmmamﬂmﬁumLmaﬂmmaﬂﬁmauﬂiuaumm
‘vnmamm s sneiug mEJLﬂmmwaiuﬂwsaiwqmmamwuﬁium&m
in mﬁ]zmmammquwﬂa ‘uaﬂmﬂu Lenderman (2008) way Padja
(2008, as cited in Bunga, 2024) wmwmimmmmﬂiuaumsmmuﬂiumumi
‘vmaLﬂuauiammmmaqmiwmewuaamuﬂmmmmmmumnmmsmmm
LLaamaummaamamﬂumammwmwanmn aﬂmmmmmﬁmmmmmm
suaquﬂmimmmLmemﬂumiaummwammuaamamu Fatnl433n1s
HoaSUUUMILAE? Lwaaimwsuwwmmﬂumamunmwmwmsw

NSAULUIAAIUNISIRY

mﬁ%’asluﬂi”qﬁ:ié’ylmaamwmiauLLWJWIM’WW&J%’]ﬂﬂﬁ

AnwlwIARLAENg U MNeITee Ballsvasiden fadl

msaawBalszaunisal

(Experiential Marketing) H1 H5
—

AEURRLUTUA 2 pgAnaiamonn Ha AW NRRBWUTUR

—»
(Brand attachment)
mndoulussswiahiuiloa /3
fuwuTue

(Self-Brand connection)

(Nostalgia) NewJeans (Brand Loyalty)

AN 1 NTBULLIAAIINITIRY

113815N15800815UAHRYININTT ANENITFRATUIAYY UMNINERENTedll

166 ‘

Uit 13 atuil 1 uns1au - Squisu 2568



PN 1 auuRguesisasiulsiTsasBndal

nseaalisuszaunisal (experiential marketing) [uluang
mMsnmafiAgtesiuosuaiuazunumvesiuslng lnsmsaiauszaunisal
fhanduazianugy welrfuslnaliauiuasfanvadinalundnfasi
smmﬁmmmmﬂﬁvaumamuﬂsv‘lamua&mmfﬂumiquﬂaﬂuwawaiamaqanﬂw
(Bunga, 2024) LLauﬁﬂNaiﬂLﬂﬂﬂ’]iL‘UE]&JIENWJ’]@JG]@Qﬂ’]i%LWiJ‘Uu‘UENNUiIﬂﬂ
aﬂmmimmmjsva‘uﬂwm‘wﬂ‘mwuﬂmwswmmmaaaumLLavmﬂaum
mmamﬂwwqwaiwmmﬂmawaqmamamwmaﬂmamLLawmuuﬂm
Audnidu Beasn aﬂmaﬂaﬂﬂjﬂ 2563) dsmsmanaBaUszaumsaiiili
%U%Iﬂﬂlﬂ‘iU‘U@ﬁJasﬂmﬁu%ﬂ’]LLau‘VﬂﬂLﬂﬂf’nWiJU‘iuVlUSL"\]E]WﬁQNamaﬂ’]iﬁuaﬂm
Audtuuay gifinpnueriuseduritudewuiu (indnun e uay

LAnAS Lﬁ]izy’ama, 2565) muummammgm mu
H1: MsmanldeUszaunsaldwailiauindennuidnalanienn

)

AURNWUABLLUTUA Lﬂuﬂ’gmauwuﬁmnmiumwN‘U'ﬂmaimm
AULUTUA (Banerjee & Shaikh, 2022) IuLLuaWWﬂﬂﬁsmaWWSﬂiwu smmmimm
ANUKNTUNIO Tl UL UTUA liae SEuLIANNISEdameRavIoIRa Y 9
JJﬂllﬂﬁ’]iiG]@ﬂﬂ’]'ﬁ%ﬁ]uiﬂ‘t?}’lﬂﬁ’maimuﬁﬂULLUiuﬂu‘tﬂ’J (Lohetal, 2021) le
wusimmmmmwummaLLusumﬂvmmimusvaﬂmLwﬁummuumsasw
AU U] 1Y ﬂ’J’liJNﬂWlJG\EJLLU‘EUW\NLUUWJ‘U’JWYJ’]MLL‘NLLﬂ‘N
YDIANUENNUSAULUTUA (Lumare et al., 2024) muummamm%mmu

H2: AN RUABLUTUARIHATIUINFABN1TAIANIDAN

anudeaulesszninedafuilaafunusud wusudsindunumn
Wadayanualludmuuesusing leeavvieudisinululsgiuuazemudsisann
aamaeaﬂumwaﬂmﬂuammmmmmImsmmluLszjaﬁ[mmw,mﬂvLLusumwww
LmLﬂuaﬂmiumwwuﬂmﬂuLwiumﬂuuaaﬂ‘usummaqawaﬂmeLamammw
ﬁ?UUﬂﬂﬁWNUﬂﬂﬂIMﬂULLUﬁU@ (Lumare et al,, 2024) guslamdnlduusun
Hudadnvalununinmssdilueiin u,aummaiwmmﬂu{]muumu
mssufauiedluefin (Loh et al, 2021) ety rrnudeutoawanifukusus
f\]mmmmmﬂumiwmimmumumimamammLLauwwmmmauwuﬁ
figsButunusud vonand anuniamedndsieiturarnidnd q uas
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duaSunnuduiusesuallyaiuuusun (Van der Westhuizen, 2018)
NITENERG U v TR D
H3: Anuwenlese Nl uslnAfulUTUAdINa B UINABNT

Ia%0AN

AN3ENaIavann Lﬁuﬂmu%’ﬁﬂﬁﬁﬁaLLUiu(ﬁ%ﬂﬁﬂLﬁuﬁaamﬂﬁ
FméuwﬂwwmmnﬂmwiummnauImEJmmwﬂwumﬂm’maaiwmmmqm
‘vmLLawmawﬁ‘wamammsaﬂmawuﬂmmmaLLUiumﬂluﬂmuu (Shields &
Johnson, 2016 as cited in Lumare et al., 2024) LLUiummmmLﬂumuﬁm
‘Lum’mmnmmaawuﬂmLLauwmu'mLﬂuawwmlfnamum'laammLLau{]ﬁ]ﬁmu
mﬂuﬂmJaamJﬂ,nﬂmaammmmiaaamamamimaﬂﬂu{]ﬁmuu (Ozhan et

al. 2018) mﬂNuﬂmummwsqmmmmﬂuLLUimﬂuam Iamawmmm
auLaaﬂsuaaummﬂLmiumuulu{]%uuﬂmmmu muumwmammamamm
maumummaaiwmmLsnaaﬂ,mLLavmLL‘Uiummnaﬂmﬂaumaﬂmwmu
mmvﬁaﬂﬂwmuﬂﬂﬂaﬂwu (Kessous et al., 2015 as cited in Lumare
etal, 2024) ﬂaiwLﬂmﬂawuamwuﬁwLUuLaﬂaﬂwmﬂULwium LLau‘quUﬁmi‘lja
aumusammwaqLmiuﬂuuammmum (Li, 2009 as oted in Meshesha,
2021) aﬂmwmﬂmﬂauﬂmEJLqummJummuaumwLmiumwmmmmmmi
muummammmu el

H4: mmgaﬂa%amaﬁmdwaﬁiammﬁﬂaﬁiastuﬁﬁa'ﬂu
NewlJeans

INNITNUNIUITIUNTIUNUIINITAAIATIUTZAUNITAl
(experiential Marketing) Lﬁ'msﬁaqﬁ’um3a§mmaummﬁﬁﬁwmﬁw%uﬁw
fidenasemuidnanufionslovesgni (Bunga, 2024) aﬂmmmmwu
G]’EJLL‘UTW]LIJ‘LJF"I’N&J&@JWUSV]’NEJ’]ium‘ﬂmuﬂﬂﬂﬂi’]ﬁ‘u‘HﬂULL‘Uiuﬂ (Banerjee &
Shaikh, 2022) ELuLmeamsmmmmim mwuﬂmwummwﬂwumqmﬁum
funusud lddnagsiuanuidnaiavefnviedsdu 4 findlaaudenis
Fassnwmmuduiustunusudiuly (Loh et al,, 2021) uenaNTiug
anudenlesszinsifuilaafuuusustiunumidsdydnuallusaues
Fuilan Tnsazvioudsinuluiagiuwazanuussauniifuilnresnidy
(Loh et al, 2021) IfﬂE’JN‘Uﬂﬂﬂ%uﬁiﬂ’]‘i‘Ui‘UWf]G\ﬂii&JGUEJWIUIMﬁ@G]ﬂaEJQﬂ‘U
amdnwallugauefvesauies wazauidnniamerndumiuidniiise

2sansnsAeasuazieysanng Anznsdesinary aminendoidesdl
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u:usuﬂsmmLUumaaLﬂammmmﬂwummﬂﬂmwiummmu TngAurNIY
mﬂm’gmaaswmmmammLLavua‘wﬁ‘wamamwmaﬂﬂuaﬂmﬂmmma
LLU'ﬁuﬁiuﬂﬁ]ﬁguu (Shields & Johnson, 2016 as cited in Lumare, 2024)
%ﬁmﬂﬁu‘%‘lmﬁﬂ1sa%ﬁqUswaumiaiﬁmamﬁ@iaﬁuﬁw a¥19muRnIY
ﬂ’liL‘UE]iJIENi”WJ’NG]’JNUiIﬂﬂﬂ‘Uﬁ“LJﬂW wﬂwuﬂﬂm”aﬂmamm‘wmaaum
fu 9 uaz BT A TRUAE AT T ARIS PR SR
mmum‘mLmasquuavmmuimnmaLuam'mmauuiumsamwmaaum
(Kim et al., 2008) muummamm%mmu

H5: Msa1LgelsEaun1sal ANUENTUROLUTUA auidenles
sendeiguslaafuuusud wazauidnaiamenndinarianinusindse
wusunAatu NewJeans
52108U757998

ms3seluaditidunsidouuunuunauds (mixed methods
research) 3UUU Convergent Parallel Design (Creswell, 2013) Ingsiniiiung
WedmaunmnsauiuiugauTanu

fiudayanmiuans

PN
aAndiusemadly
. i [> d@guam | G4
doooulad wazms

dunmusiddn Ansilaya
Bapman

aju afusw

uazduATIEw

wanidaium B3IAAIING

divtayarndiin
T A o B R <
wuuaouam

Al 2 gﬂLLUUﬂﬂﬁffﬂ Convergent Parallel Design
7w Creswell (2013)
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UEnsuasngunl9ena

1. Usgwns Ao naueuiiamuAalu Newleans Tu Social
Media Tutszmeilneg

2. {lidoyaddey Ao 1Wunguilegluga a.a 2000 Tneidn
Faud WA 2539 — WA, 2524 (A.A. 1981 — 1996) Foaglutaswes Gen Y
(millennials) Fa.dunguiivlauasfienamssduierdiuiansssudovluya
2000s AiinnuAaTu Neweans $112u 5 AU wagnguauinansnuAnLiiu
Tugivd@ninleawmas Newleans Tu YouTube

3. ngudaeEna Ao nauALTiRRMNAaTL Newleans Tu Social
Media %9918 25 - 55 U Fednaunguiegslaglilusunsy G*Power
Version 3.1 lnerimunruwindnna (effect size) \Uu 0.15 fmuasiaay
Uhasduvesaunainnden (error probability) 1 0.05 f1vuaen Power
(1- error probability) 0.95 kasfivunduIUFLUT (number of predictors)
B 4 desnidusnnuiustassiilunuided Tnsnannmsdunndie
Tusunsu G*Power 3dldunangusiegns S1uu 129 au Tnefimaiiiuung
Y9aNguFIDEN 1ileanAIINAAALARBULALANURANAIAYDINITADY
wvvapunidluuided 3ddeyanduiednaiifanufalunasianily
wasarSUsNinEnIfleAatu Newleans 170 Ay

insesiian1sideuaznissausudeya

1. YoyaanmnIw

1.1 msdaseidlen fonsfuioyanuAndiu
Tudesoulal YouTube waz Wiuled Hadzy Tnsdumiarudsdiu
FdetedlngldAdBdn 5 é leud Nostalgia, Y2K, 90s, 2000s, Childhood
AuAnfiufiazyioussualiBauandenisaianiefinuaznisiuirenis
wARIALARLAURADINGS 3 1was LAlA “Ditto” “Super Shy” uay “Bubble
Gum” Tneiutoyadausfunouwniinaniile My dus aa. 2022 aufls
A.61. 2024 Tavia 839 Foan Gﬁ'aﬁﬂaﬁz\‘mmﬂﬁLﬁUiﬁUﬁ’Jw\i’]uﬁﬂLﬁ?ﬁﬁ Hadzy
92QNATIVABUANUYNAOILALALATIVARUANLAATUASISA 5 Auay
Wisuiisuduteyalu YouTube Tngmss Tneiedaaflonldlunsifusius
Toyareuuutufintoyanisuaninnnufsiiiusamass Newleans
1.2 msdunivelidedn usiusudeyadanmnin

nmsdunwalflidoyadidgdadunisdunivaliBednidungud
2sansnsAeasuaziey g Anznsdesinary aminendoidesdl
Uit 13 atuil 1 uns1au - Squisu 2568



oglugal 2000 Taoufndeus WA 2524 — w.e. 2539 (A.¢. 1981
- a.A. 1996) Aod1egludiaves Gen Y (millennials) tasanify
naufifiuszaunsalnsstuesdUsznounsiamsssulurisnadang vils
ansaagieuytueaieIfuauEnatavnofinldodisiaou Jadungy
Adulauaziinamssdnisduiansssudovluga 20005 $1wu 5 au
Hliteyaddolumsdunuaififimsianiufatiu Newleans daust .. 2022
audslagtu Tnedaulunisdunivaldnudasmnaneuideves Lumare
et al. (2024) Bunga (2024) uaz Meshesha (2021) FifamLNNLLIAR
nsadaniefn u,aumaalmmLLm‘mNﬂﬁﬁMWﬁUM@WﬁWUimanmaf\]
mmmmmiuwaamﬂ%mmua geunseuAguLiomvoInITiteainty
thuvudunwalunuiussmumivinunugiduazldSouisesdeya
TiSeusoy viaqmnuumaamlﬂaummﬂmmq Tneurdosfioflilunns
AusiusiuteyafeuuudunuvaldsdniiiauianuuAnnisaiamonn
(nostalgia)

2. dayadelsunn

uns3idededhmaiidelduuuasunuesulal (questionnaire)
Huiededlolasdomnniiaenndeaisriumiuidnaiamedin uariade
yamsnaafidmasieruasinindeatiu Newleans lnsfanudnuas
1191911398983 Lumare et al. (2024) Bunga (2024) tag Meshesha (2021)
dmsuimsestefilunsifodesinu msmmaaummmmmwmmam
TagthiuuaeuauNAsIaBUAINGNABI FENTNTINABUAMNTNLAZDITE
Folaemen 10C (index Of Congruence) TaniifiBeney 3 AuLAzngy
feege 2 au leAduinnuaenadoseagsening 0.6 A 1.0 laeddniueau
Tyl 10C wirfy 1.0 uansfanuaenndetetianysal waznsIadey
wuvasuamUsznoulumemany 5 @ TaeAeuidesiuvesnisaiam
oRnliAWIAY 0.913 AmnuidesiuvesnsnaindsUszaunisal ity
0.940 FAnuidesiuvesaEnTusBuUTUS Wity 0,922 mmudediy
vosrienlessyreiiulnafunusus Srwndu 0.970 uasrmudesiy
vesmuasinand iy 0.948 usiusuwdeyaBauunalagly
LUUAB AT $1Uau 259 9 lunguauiifsmuAalu NewJeans fuusiszdu
wiuihlUaufessduurunduiinddladineilanawuas fussinanitloves
#atuna NewJeans Gafingusnegndlu Social Media wagilunguaindn
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unuAEUT Newleans Tuunannesueeuladludssnalneingumdn 2 u
leuA Facebook Group: NewJeans Thailand 91uauau1n 14,400 AU Lag
Line Group: $1uauaw®n 1,440 au leewiudeyadud 31 ganeu e 15
WEPRNEU W.A. 2567 EuLuUdUn1MeBUlatinNg Google Forms nefniden
aNIZaNr A NAMANTR dausony 25 — 55 U iielinsounquliiuun
hil#sudvimannya 90s waz Y2K wazegluiefisnstu Jsaelang
Ansginuduiusseninsnnuiinadamedniuaiuasininaiaig
ﬂaamammmums{,uﬂawuﬂﬁva‘umammma gnduiisuTmusssugaty

Yaa

N’Wﬁ@LLﬁ%ﬁﬂ?iUﬂﬂﬂﬂ?EMﬁﬂ bbelY faﬂfusuamﬂammamwwmmmaﬂuuau

Y
YA o =2

eHnasiarsuTHindninloAalu NewJeans muu N’J‘GEJ‘UQSLGU%’]U’JUﬂQSJ
{19819 170 AU

Nan15ANE

1. HaRnWINNSUARIANARTIYUYFBBBUlatRETUAMEEN
adavnednvasfvundUIfleAaly Newleans

R NRLREEIGERE mamawuuam AUAALAUADLNALI
NewJeans’lu YouTube 3 1A 18urt “Ditto” “Super Shy” wag “Bubble
Gum” wusamammauﬂ Faust AA. 2022 2024 Tagld@dasm 5 A loun
Nostalgia, Y2K, 90s, 2000s, Childhood ﬁi‘lJLTJ‘uL‘L!E]‘VI’]LLﬁV’Nﬂ’J’]&Jﬂ@LMuL‘NU’m
hﬂumqLLmmeﬂumamﬂaaqﬂmmqﬂivmmaamﬁws il

1.1. wa9 Ditto (Side A) )

AUN1I03a9eRA (nostalgia) : inusuaztlomvsaunasiu MV
delvipuilafinnuAndaazannumsas i 7 luednludsarieSousisondnu
naulay LLauvmemumLLmaﬂaaﬂLLa ¥gA 90 nduingnafildmuRngs
ain Sedmalauaniienun 187 Sonry

g (Y2K) : thevenFessndinioSeuvenguiinGouiindyiu
wamsaladne 4 Audlslldiduninuiings Tneiaueruyuesiinszdu
Junumsvesv inasilagyieuensualvestisisgu Msemidnnina A
U WazALAT mummLwaaLLavUﬁmmﬂmﬂmaﬂaﬂwm Y2K 299 New-
Jeans madwammﬂmum 22 U9

g (2000s) : MV uwﬂwmﬂauﬂmmﬂumaaaﬂ 2000 Fiflersilamisu
Tudoswos @ofn nwwy uwidu ausduws R&B Tneas NewJeans axiinisdos
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LL@‘”‘V]’]L(ﬂ‘u%ﬂﬂi"ﬂ‘Uﬂi‘”LQﬂWWI%WﬂLLa’JuﬂGQSﬂ 2000 E]ﬂVlﬂﬁ']iJ']'ﬁﬂu’]LWﬁﬂll’]
‘Ui“’ﬂ’e)‘U"?ﬁﬁLﬂ’]ﬁﬂlﬂLWi’]"%’maﬂ L‘L!E]iEN YN ﬂUV]’WLU‘LJLWﬂQUi”ﬂE)Ua“ﬂi
"NﬂGNﬁLﬂNU’JﬂVNMlIG] 42 Yo

gn (90s) MV mmmaumwaummmﬂ 90 ﬂ’]EJVlE]@LNiJiJ‘UENﬂ’J’m
AR @ﬂ@ﬂ,uﬂﬂ 90 szmLuatiawaamwaumavLuumaqinﬁuaqwmummw
IG]EJ‘H’NLaﬂﬁ]“L‘U'LIGI’DW]LUULiaﬁ’TWHlIﬂﬁ’Nﬂ’J’]mJG]llu "Nﬁﬂﬂ\laL?NU’]ﬂVNWllﬂ
63 oA

’QJJEJLY;Wéﬂ (Childhood) MV ‘UENLW@QMWIﬁN‘WQUﬂﬂQﬁEJ?JiJﬁ?JiJﬂﬂ‘tﬂﬁlu
V]iJLﬁEJGW’JLiﬁuﬂUL‘WE]u i ﬂ’]ﬂ‘le’)ﬁ’ﬁ’]MﬂUﬂULW@u Tnefinsanenenduam
iﬁﬂ‘UENﬂ’J"Ill‘ﬁﬂ ﬂ’J’]iJ’e]‘UE]‘LJ mwsﬂﬁmmm LLauﬂTlllLEJ’TJQEJVLWE]EJNalJUim
hUU wﬂmﬁqamnaaunmhﬂmaLﬁm ‘UQﬁﬂNﬂL‘UQU’Jﬂ%QMN@I 48 Uop1u

A 3 twad “Ditto’ Side A (2022)
fian: https://www.youtube.com/watch?v=pSUydWEgKwE
1.2 W@y Super Shy
AIUNTOIANDAR (nostatgla) Aatuas NewJeans anevaniingn
Felovenuldfbousiudennuas LuamimmmimLaualﬁaainwﬂm
wunaaulﬂiuamiummmu mwmmmwﬂuamwmaaﬂuLLawmmm

Fedwadeuaniiavan 23 Foru

g (Y2K) : AaUuis Newleans Lﬂumu’n,waq{]aﬂamiuwmaﬂ
Y2K1mﬂuamm ImaaaaﬂLLWﬂJumeaULLavLLWmu Y2K ety 2 nduan
$nns FedmaBavanitmun 18 danany

gA (2000s) : ﬁljmwauwawﬂﬁiﬁﬂmﬁau Skrillex Tuananans
gA 2000 Fadwaideuinyiaua 17 foaiu

gA (90s) : Lﬂummmam viwiuluga 90 nausntaweluiiagn
:wf[.a u,a.,xwaﬂmmmsamwamaaﬂuﬂmL&J&m aumwaﬂuauamaum
Furouundu wazuumawesRalunl JsdmaBauinianun 27 Foaany
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Youiin (childhood) : Tuih@nddledlannstudnsenu vhlwinga
annludiinilalududnserunuiious uazsiusounasiu Jadanaauan
Nanua 15 99A21%

. A 4 A ‘Super Shy’ (2023)
u7: https://www.youtube.com/watch?v=ArmDp-zijuc
1.3 1Wag “Bubble Gum” )
AuNsnIavefin (nostalgia) : fawasilyiliAndsefimannain
AuRS uesmad Msusante Fadaduag Newleans 1mmwammmmﬂmu
fdnIAleflannuidnAndisefnlaogvauysaiuuy o Fedawardeuanieun

95 YA
gn (Y2K) : Z‘ﬂ;@lﬁﬂ’lﬁﬁ@ﬂLWﬁﬂLﬁMBULUULWENIUEJﬂ Y2K @ﬂ‘VNE’N‘L!’]

A

Tmﬂwﬁﬁaaa?uﬂmwLﬂuwuaﬂuaﬂmmmLaua“lw,wawﬂmﬁuuuﬂmﬂﬁ

T 3nlugailnnn Fadmadeuinnivun 122 Yoy

8A (2000s) : L@WLWﬂmﬂumaﬂﬁlaaamﬁmnaﬂ,uaﬁmawﬂ 2000
ﬂa"dutmamaLﬂuuﬂLsmmﬂwmﬂuuuﬂmmaumausmumamnw’ﬂuaﬂ 2000
FadwaBsuintiavun 41 Yo )

gA (90s) : NITUAINTY NI VIudy teTesgneeniuusili
diuga 90 sadanmwazdduluindnifle VLu"meauw-m%mmaumw
‘Lu“ﬂf\mvu wWuanueanadnuesya 90 ‘wﬂ.kummNﬁuuszjaulumimaﬂmq
Newleans thidassnluefianduuia e fadswaieaniman 92 Foam

Youin (childhood) : Lwawamaﬂw NewJeans ﬂmamumm
TUsAvevuviaIes Au wseoruazyuesdinrulnsy suwdedessn
TudninledelenBuananudueiinluga 1990 - 2000 wniaueyily
yuiindaodialuieiin LLavummawlmWaLwawm’;qu Fedemadeuan
mum 27 YoAy Lwa“lwaaﬂamﬂmmﬂiwmﬂ‘uaﬁmsaﬁ]EJ lngiidulaasy
mawﬂummammwmmaawuumammiaLwaa “Ditto” “Super Shy” ua
“Bubble Gum?” WIUNI4 YouTube Ya3Aatu Newleans fan1571991 1
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| AW 5 as “Bubble Gum” (2024)
u7: https://www.youtube.com/watch?v=ft70sAYrFyY

M990 1 asunanisuansanufaiinettodlagldfdisn 5 Amvesyuing
niAlaas “Ditto (Side A)” “Super Shy” wag “Bubble Gum” H1uN"4
Youtube v8sAaUuI NewJeans

WaYAMUENsHEnIAAMTY (Faaa1%)
Adiism Ditto (Side A) [ Super Shy | Bubble Gum | 9% (%)
(doa2/%) | (don1u/%) | (ToAa13/%)

Nostalgia 187 (51.66%) 23 (23.00%) 95 (25.20%) 36.35%
Y2K 22 (6.08%) 18 (18.00%) 122 (32.36%) 19.31%
2000s 42 (11.60%) 17 (17.00%) 41 (10.88%) 11.92%
90s 63 (17.40%) 7 (27.00%) 92 (24.40%) 21.69%
Childhood 48 (13.26%) 15 (15.00%) 27 (7.16%) 10.73%
394 362 100 377 100.00%

2. namsAneanuideulssauidnaiavnefniidaanany
A5nAnAnaRaty Newleans

ma]almmamauaLﬁuaaﬂmﬂmiaumwmmamiJuﬂawastu
Al 2000 TneiAndaus e 2520 — ne. 2539 (A.A. 1981 — f.61. 1996)
aamafﬂ,umwaa Gen Y (millennials) GuaLiJunawmuimavummmﬂm
mmﬂmmuﬁiiuwaﬂuaﬂ 2000s fifnanuAaliu Newleans $1uau 5 AL &
LLamﬂmmummmaﬁlmﬂmmmmmﬂmwmmmﬂmmmaﬂmamamw
Wiuusgaunisalaiuunna wagANaininfdefatu Aannsem 2
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M13199 2 wanaaruweklesmIAnaIavnefnidwraienI LT NANG
flouusua nstlAnwi@atlu Newleans nN1sdun1ealldedn nqudiegns

U 5 AU
Usziiu AU Taules RLEREL T
1) aunsean  [T28a7A1e “Ditto” |- sunnusasialad Y2K @euwuu

WeUsaunisal

“Super Shy” liag “Bubble
Gum”¥8iINewleans
f1enonUsTaUnITaingg
nsnA1AgaUsTaUnI ol
ruunugafeulyud nm
Fomezmasuazyniduiiiu
wenentel nsedulEEEn
apndounainduliluea
Y2K uaghusnfuussenme
Tuefin

a

udumsAatiunsilifielfgfiaaniale
uazilanag

- Fnfureulunsios e vesdaty
Faanunsadevensenunléoensdings
wazaNasugvuannsadudalang
UszaumsaisEnuMsuanstiu

- ilededluinaniledniudosd
anuhalanasimuseiiios vl
fonanansafanuiFeasniliegned
ansuaisuilsiFAnduan lhnluauan

2) MuANUENTTL
FOLUTUR

$@mAle “Ditto” “Super
Shy” ikag “Bubble Gum”
999 NewJeans a@319A774
HATUABLUTUARIULYD
wasiifinduetoinase$e
8A Y2K uridangondnwal
wuu K-pop vilviguian
Tnsduazladie fenn
LHALATUITYINAYIE
nseAu ANUIANveIY
Tdoulesfiunnumses
TuteSeunazriinsniniu
wiou 9

- dladundu ussernares MV wie
115818Men309517 N EY AL
anlavesRaliua Newleans dosen
ulviglianuadieluga Y2K milou
Paeslifvuidnisanudeauyn uwa
lafldmanudnasie

-Uannszuannuflonanunduegn Y2K

o =

Unflaanunniugsiseuiuiiiou
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Uszihu

=
AMURaules

A9E19ANA

3) AUNNSTBN
TeasenInasiag

vslaafukusun

fn@nifle “Ditto” “Super
Shy” iag “Bubble Gum”
483 NewJeans uandliviu
femnuanlavesioguniu
lovmvaanas avdoush
puluadoBeu Wy nsdn
viesaun nsvieafieadiu
wiou nsvimsansdiu
dladdougalvsdn flotie
wuuriy leldilaas
umiiauddnTauiuinas
DEINFUANL BEINYINT
HudauYA

- Aatuae NewJeans elviEusuay
Yo aa a &
gilsiRanueenifeuluualy
frnuvaaty

- spnumsneazymsiNalimdou
luga Y2K Fdureuderguians
lUangailuaziiont viuenas
& = o o
Wusnuilausadumalalvifounes
goululuodnlalusened wilould
Y L o2 A O
Founaluguaieindnasa

- sonluieaiuiiteu 9 wisldan
' v oA N a a ad
saufuduiiou o willsuluidninle

4) Pun1IaIam
a
ahin

fhamAle “Ditto” “Super
Shy” wag “Bubble Gum”
989 NewJeans a1avon
UTFINMALUU Y2K BUATH
wagddudounn yulv
“ % o -
dnfedneteseulusnn
LAZANUNTIA VLD 9
Tagltarnasiasiay
ve o oo

ANusANaIamefnle

- fanmsiUamasanueiy DVD Tu
A a aa o = v & aw
fhaniflewwasdefisgaiodniivy
yanvruladaa Tnewmizussennie
msfeamasiunguiieululsaseu
= & o v g v
Faluarunssdinseiueisualld
=8 = a

fnfsefn

- MIsiNeYetinFuuTusaLANY
AsyAaNTSURESAnmesaeen
P v
auihaninleviulindsussenna
Ay o a o o =
neupelualivSelulsSeuisen@nm

5) PUANNASA
TnAfoLUTUA

fanfle “Ditto” “Super
Shy” Wag “Bubble Gum”
999 Newleans 018100
vusanasiianlny
uag Hendnwalluisnis
K-pop WeuNaunAueTy
Y2K fidfunivanlauas
AunauIy

) °

- fmsthisessnluedniniaesilu

aom HAT  Gww w4
f@n3ale Widuuldsedndsedin

~

Aapruidinludlefingnimdss
FusrvlutiedoendatoSeu

a I3 1 a a a
- giinswasinassolulyluailife
a8 UNaudiaAalulinaumas
Tndl 9 dAatuas Newleans fwas
TysviSefinasulyifarfinnuisos 9
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Usziiiu CRGHIGRHEN CRRLRRLRIT

Hawgundamau viudes | hideuas
a1 wazasiausegdlaly
Anmuuazaduayusely

3. wan1sAnwIAMNFNNUSIEnI1sUaTeneInIalnIsnaIn
WBeUszaunisal anugniusiauusud Anudenlesszvinadafusing
funusud fidawanendnuidnaiamedin wazaruasinindneraly
NewJeans

3.1 mamsAnwIngusagsTiRamuAaTug NewJeans §1uu 170
Ay 1nmsanwnudl @ulvaidunaie iy 95 au Anluseuay
55.9 91g 25 - 40 U 9w 154 au aadudosaz 90.6 aunisAnuilu
sEAUUSeyes 1w 120 au Anduewaz 70.6 gninaenyu/minau
U 11w 65 au Andufesar 38.2 91814 Andn 10,001 - 20,000 U
T 43 au Aadudesaz 25.3 Wnaiduunuadu (WhsamAanssuunuady
waradvayufalu e1afinisluaowdsn) Suau 43 au Andudesas 25.3
Ansulutes YouTube $1uau 162 Au Anduiosay 24.3 fanawedalu
NewJeans 1 fu $1uu 100 A Anidufosa 58.8 inetioaudnil NewJeans
Hundisunes S1um 130 au Andudesar 765 waniasdoAuduiiiu
flFsuusaiunalannalagmsussianes Newleans dof $1uam 105 Ay
AnluSosaz 18.7

3.2 NaMTAATIRTUANNNTANIORM FUNIHaATUyauN15ol
sumNLENUiauUTUA fuanuBenlasszwinadaguslaafunusud
WAZATUAINIISNANAFBLUTUA 21NNSANBINUT NqudieEelinIuAn
iuAeafutadesumnuaainAndseuusud Senedelunmem eglusyd
unfige sesasnde Yedusunuyniudeuususdanadelunimsiu
agluszivanniign Yadesunsnainieszaunisal faadelunwsom
ogluszivann Yadesummuideslosszrinedgiudlaafuuusud faade
Tunwsawegluszdivann uastladesunsaiamedn Jaedslunimsu
aglusziuann mudiy dennsed 3
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M15199 3 wansARdeLarALTBIULLIRSEILYBIMNANTIUAEIA LTI
AuAMusANIaIefn N13Ra1AWUsTAUNITEl AURNTURBLUTUR
AnuWenlessEnIguslaafuluTuALaEANAssnAn Aol UTUA

Usuihu X SD. | szhuanufniiu
AuNsIAAlsUsEAUNNTA] 4.18 0.903 1N
AuAAENTURBLUTUR 4.39 0.944 wniige
funsidenlesszvinsdafuilan [ 373 1.170 N
fukusua
AuUNIRIANIORN 3.51 1.261 1N
AIUANNIGENANAGBUUTUA 4.65 0.663 wnitan

3.3 nansvAdeUALLAgIY WU

aundgiuil 1 msnamdsUszaunsaldamaiBsuindennuidn
plamefin auufgiuil 2 AnugnursLUsUddNaTeuIndonITaIaM
ofn aunAgIuil 3 mmdenlesszrinsuslnatuuusuddsaideuanse
nsianenn

TneldmaiRandunusuuiesau (pearson’s product moment
correlation coefficient) HaN3ANYINUIN NTAAIATIUTTAUN SAAIHALT
vanlusesiugs (r =0.626) semnu3dnaiavnedn (nostalgia) iszdutioddty
ynaadid 0.01 mnudenlesszviemiffuilanfunusudlusedugs (r =0.617)
sioruiAnadamedin (nostalgia) Msedutfudaymnsadin 0.01 way A
HNAURELUTUA danaliesuanlusedugs (r =0.535) deAruianniamedn
(nostalgia) fiszdutedfun1eadn 0.01 fapns1adi 4
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A9 4 uansdduUsyansanduiussnitanseaialielseaunisal
AuWeklessEnIgusIaafuluTud ANUKNTUABLUTUATUAINSEN
alanmann

b4 a =
AuIANDTANDAN
Aauds ] seeU AANI9
r Sig. .

AMUFIALS
mMInaaBeUsEaunsal | 0.626* | 0.000 a Wiy
Aruweulesseing | 0.617% [ 0.000 a Wiy
fguslaafuuusun
ANuyNsaWUTUA | 0.535% [ 0.000 6N Wiy

**JydAnsatanszau 01

fﬂ’]ﬂ(mi’lﬂ‘ﬂ 5wy A1 Tolerance #aust 0.401 - 0.483 Faannnn
100 uaw VIF faus 2.050 — 2.426 Fatfesnin 10 uamedn faudsnensal
Tfianuduius wisldiia Multicollinearity duneliiinnisaziiinde
auuAgulunesginisannsenman (fae1 Nivddy, 2561) 1338
Fahdudsiindnurhmslenzvanneslumed 5 HamsiasEinIg
AaAleUsEAUNITAl ANURNTUABLUTUA WAy mmvuaaﬂmizmwmgj
USLNAAULUSUAAINALTIUINABNITAIaMIBAN MgdlRanduiusannee
(multiple regression) 'W'U’J"ll NANITIATIZANTRANATIUTZTAUNITAL AT
HNUsaLUTUA wag AnuWeklessenimguslaafuluTuAdINaleuIn
Fonsaiaman wuih mamaadszaunsal ANURNHUABLUTUA Uay
mmLsuauimiumwmN‘UimﬂuLLusummmmmuﬂuwmmmmimam
amm ) lnSeuay 46.5 (R2= 0.465) amquuamﬂmmaaammmu .05 GR
T 3 Jady Lsmmzummﬁmamawamﬂmﬂlﬂmuawam ol fu
mmwﬂwummwium( 2) (Beta = .412) msmammﬂ'ﬁ“aumim( )(Beta
= 377) G mummLsuaa,ﬂaasymwmmuﬂmﬂmwsuﬂ (X)(Beta .353)
ﬁqﬁmwamuaummumﬂa feamnsnfouaunisld fod

ammmaalugﬂmuuumu Y = 2226 + .526(X) +.483(X )
+.380(X.) AR89 5
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A15199 5 wan1siesendadeniseainidalszaunisal anugniuse
WUTUA harAuenleasenI el uIlaAfuLUSURAINSaNEINSRIAIY
JanaTavens

fauus B S.E B t Sig. | Tolerance | VIF

fnait 2.265 | 0.366 0.618 0.000

nsmanaLdaUszaunisal (X)) | 0526 | 0.123 | 0377 | 4.262 | 0.000%** 0.412 2.425

mmgnﬁuﬁimmiué(xz) 0.483 | 0.120 0.412 0.237 | 0.000*** 0.401 2492

padenlossy e 0.380 | 0.088 0.353 4.322 | 0.000*** 0.483 2.071

fuslaafunususd(x,)

R=.682, R*=.465 , Rzadj =455 , F=48121, Sig=.000

o ° W a o

*fuddayneadisesiu 05 ** deddynisadffiszdiv 001

aunAgIuil 4 mnwiAnaiavnedin (nostalgia) dawaldauInsienny
INARBLUTUR

9MA5797 6 Jewudn A1 Tolerance faud 0.591 - 0.751

Fannn1 100 waz VIF deust 1.332 - 1.727 fatfesndt 10 uanein
mndsnensallufimuduiusvislaiin Multicollinearity unelviin
n1sagiladeauudgiulunisiesginisannsenvan (Fag1 1fdvd
oy, 2561) fATTahmusdnanuminsinsesiaanoslumsnsi 6
NANITIATIERNITOIAMOAREHNAITIUINADAMUANARDIUTUA WUIT NS
alanmeAnaINITaTINAUNEINTalANANARaLUTUA (V) leseuay 45.8
(R = .458) agnaiifuddaymneadffiszsu 001 Fetladesunsalamena
Tusnufatuag Newleans vilntingsnuddgludin (Beta = .599) @130
wennsaifemuindeuusudinniign sosasnlusumsilanasmosdalu
14 NewJeans vinlvisaniianugumuniisisnailuefin (Beta = .559) uag
#allune Newleans vinliinderadinneunthnil (Beta = 552) Fswousy
aunfguiineld Seanunsadouaunisle il

aunisanaegluguAvuuuAy ¥ = 1.785+.561(X }+.560(X )+.55
B(x)
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M13199 6 MIAaTntadeanuidnalamienn ansaneNsalAUANG
ABLUTUR

awiAnniaviann B S.E. B t Sig. Tolerance | VIF
oA 1.785 | 0.250 7.141 0.000 1.785 0.250
Araail
0.560 | 0.040 | 0.552 1.502 0.000*** 0.560 0.040

Aalung Newleans vinlwdings

da@innoumtini (X,)

o a 0 ve o 0.558 | 0.062 | 0.599 | 8.967 0.000%** 0.558 0.062
Aalluae Newleans vinlwilniia

audAyluTin (X))

= o 0.561 | 0.043 | 0559 | 0.381 0.000™** 0.561 0.043
nsilamaswasdatiung

Newleans vilsi3aniinauan

uAndsaluofn(x;)

R =.677,R*=.458, R%, 4 = .448, F = 46.694, Sig = .000

YA NEnAn fiszsiu 001

aunfgiuil 5 nsranadalszaunisal AT LU TUS
mmLﬂuauimiumwmmmimmJLmsum wazAYWISEnnIamenin NPT
7 Sawuh i Tolerance Faug 0372 - 0.535 anni 100 wag VIF
Faus 1.870 - 2.590 Fafounin 10 wamed1 Faudswernsallaidaang
duiususeliifia Multicollinearity duneliiinnisazilindoauuigiuly
nslaszinMIanneenan (fae1 Nlvdday, 2561) §I3eTaiduls
SandnnavinTiessionneslun1sed 7 wanishaesinimataa
Usvauni1sal AUENAURBLUTUA ﬂ’NZJL‘UE]QJIEN?“WJNGI%NUiIﬂﬂﬂU
wusud uazAuiAnndavnefndnasuandennudndseuusud wuii
Faudsia 4 ¢ anmnsasmiuneInsainuinFsouusud (v) ldSesas 51.3
(R = .513) ammuamﬂmmaammmu .001 %q{]aﬁ]amummmﬁuﬁa
WUSUA (Beta = .587) mmmwmﬂmmammmmmaLmﬁummnwam 599893
sLumuﬂ’J”IﬁJL‘UEJMIEN‘iuWTNGDNUiIﬂﬂﬂ‘ULLU'ﬁ‘Lm (Beta = .496) AUNITAANA
Wadszaunsal (Beta = .463) way adugavnede shunnmidnalamedin
(Beta = .328) @U150WEUANATLA § il

aunsananagluguazuuusiu ¥ = 2.049+.412(X)) +.405(X)
+.398(X )+.368(X)
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A1319 7 msiasegiladedunmseainlisdszaunisal Anuynusie
wusuA ANueslessEn i uslnafuluswA ANuiEnalavmedn a1wnse

NYINTAUANUNNARBLUTUA

Auls B S.E. B t Sig. | Tolerance | VIF
nsit 2.449 | 0.185 13.268 0.000
mMsnaaLdeUszaunsal (x,) 0.398 | 0.065 | 0.463 | 5.052 | 0.000™ | 0.372 | 2.590
AMUENTUFADIUTUA (%) 0.412 | 0.060 | 0.587 | 6.842 | 0.000™ | 0.401 | 2.493
audienlesseninaguslnaiy 0.405 | 0.547 | 0.496 | 4.797 | 0.000™ | 0.434 | 2304
wusus (x5)
ANuIAnaTamadin (x) 0368 | 0.044 | 0328 | 2730 | 0.005" | 0535 | 1.870
R =716, R? = 513, R%,4 = .501, F = 43.495, Sig = .000

o JaddyneaanTisziu 001
A1579% 8 LanvasUNanITdeuALNATILN 1-5

Az B SE. t-values | p-values wHanaday
H1: namanadaUszauntaaiaan 0526 | 0.123 | 4.262 .000%* atfuayu
ngnTainIIiAnaiavedn (nostalgia)
H2: pngnyiusioluTuAa s snwenTal 0.483 | 0.120 0.237 .000*** aduayuy
AMuidnaiaviefn (nostalgia)
H3: prwdenlesseminednguilaniu 0380 | 0.088 | 4.322 .000%* atfuayu
wuTuAETITONYINTaiR L iAnaianiedin
(nostalgia)
Hd: pnaiAnaianiafin (nostalgia) 0255 | 0.035 | 7.201 L000** atuayuy
AnunToneInTalnnAReLUTUA
H5: msmaadalszaunisal erweniiuie | 0528 | 0.036 8.059 .000%#* alduayuy
wusudt avudalossswiaihguilanty
uusud wazauiAnoiawiadin (nostalgia)
aumanenIaleMuANERaLUTUARaTY
NewJeans

= qfydAe9adaTIsEAu 001
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aAUsIENANISANY

NNSANYIANUTANDTaVIERN warihdonmeanseanafiieades
maqmamammmiﬂmﬂmaﬂaﬂu NewJeans #Wu31 Msaaalaussaunisal
AURNHUADUUTUA LLavmmLﬂuauimivm'mmmﬁimnuLLUiummwama
ANUIANDTAYNRRR LaEN1INAIATIUTEAUNTTA] ANUKNTUABLUTUA AT
L“UEJ&JIENWWJ’NGDNUiIﬂﬂﬂ‘ULLUTLJﬂLLaum’m‘iﬁﬂm@ﬂ’]@fﬂfﬂ darasionming
FOLUTUA mmmmmiamﬂuauaﬂmmﬂaamLﬂmwsimmmamimlm el

1) mimamLmﬂﬁuaumsmmwammnlusmummamﬂman
plan19nn LLamMmmmammaEmmmmm f\mmaumua Wy
wﬂmﬂgiumaﬂmimamaﬂu 29 NewJeans FuAnann1sduia
uay i‘U’UiuaUﬂﬁmiﬂSﬁliJNWULLu’JV}NWG 5 leun nisduda auddn
AAANIINEI waznnaifoules sedauLarsEvinanisuslnadudn
Laru3Ing uuLLaﬂmﬂa:umama”l,muﬂﬁvaumﬁmua £A155UINNNIS
mmmmmnmqLLaumnaawﬂ‘mLﬂmmwmaﬂmauauawmaﬂiuaumim
Alasuiunay Luaﬂiymmmmammamqlmuwﬂmﬂmmmwawda
wazdsnasdonisnavauasluifuindevssaunisaity Sedenndostu
Lenderman (2008) way Padja (2008, as cited in Bunga, 2024) 'iumﬂ
anaEsUszaunsaiunssuILnsiTiedeslasnudesns sy
GuaqmusimﬂumlfummumﬂuﬂmsmmmLLavLLmummamﬂaamumamm%
YDININLY aﬂmaamaLmﬂmmmmawwaauﬂmwmmwummm
Iumsavmmimmﬂmuaamamu ‘UﬂiJﬂI‘U’JﬁﬂﬁﬁE]ﬁﬁLLUUWNLGWEJ?J Wieada
LmsumwmmmﬂumEJLUunammawmw SnvnsnanaUszaunsaiviily
N’uﬂm5UiﬂmmmanaumuavmﬂaummnanL.Uuwwnwaiwami‘[m
awaqwamaﬂmmaﬂmamLLa“muuﬂmaumuu (GERERIY! aﬂmaﬂaﬂ%ﬂ
2563) smmimamLmqﬂivaumamm’lm‘uﬂﬂﬂlmmjauamaaaumLLav
mﬂLﬂmmmﬂsmuhmwwamamsiuaﬂmaumuuua siinAud sty
fedudusouty (Aindnun Sos uay iads 1W3aY3A8, 2565)

2) mmmﬂﬂ’uﬁmwiuﬁdmaL%auaﬂluﬁvﬁuawiaﬂmmiﬁﬂ
plan1efin LLamim‘wmwﬂammammmwauwuﬁua ziAusand
FOLUTUA mmmiaﬂummaamﬂmammamasamﬂumwuwmLwium
aummﬁamﬂmﬂﬂmimaEJuLL‘UaamﬂaﬂmﬂmmﬂumanmaaLmsum‘lm
Fedonndosiunuideves udan #iyRvena (2566) Algdnwnieatu
mmgaﬂiwamaﬂmﬂumiaswLwiumLLauwmﬂLLmumummau‘wuﬁﬂu
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nsadamefmiliidngniunazmiussantsuusud Luaamﬂmmmﬂwu
sonususTElARANLaLlY mmmLﬂuaﬂaﬂuaqLwiumﬁmmmamamwmm
Jnfausumiosaniins@eusefuuususriiuersualluniauan (it 53
1399384, 2563) ImaLLUiumLUiEJULamauuﬂﬂamﬂmmmwﬂumuﬂmﬂiwwﬂa
awmlmﬂmmsammLwiumLLavLszauImmv-mmﬂwumaLL‘Uiuﬂ wazdfislona
mmimﬂuamﬂmmiﬂlm (S UZU’J’MJ“Lﬂﬂ’ﬁ 2562)

3) pudenlesy i1 uslaafulusUAdINafonl1y
sAnadaniedn LLamlwmumﬂaumamqmummLﬁuamiaﬂmsaummu
auAUmMAaesRatiuig Newleans ¥nlHiAnAuANAROLYTUR
Aalu19 Newleans LﬁaLwiuﬁﬁmwﬁnmﬁaLLaza%’NmmﬂizﬁUh
inquiteguianssuludeuinuasiliianisand lunmanyeiy
GWIE]LLUTLIWLLauE]’]f\]ﬁﬁNaI‘MLﬂﬁ]ﬂ’s’miﬁﬂﬂﬁuiuaﬂﬂﬁLLUiu@LLﬁuLﬂﬂﬂ’J’]Mﬁﬁﬂ
oRavedn Jwdonndasiu Buyukdag (2021) FiRnwIABITURANSENUVDS
nsfuiiuTud A mdnwalkusud Anuitanela ANUANAKUTUA Uazns
vansakuuUIndaUINNUI N13SUTIUTUA Mwanwallusua AURanela
aawamammmmLL‘UiumLLamﬂwmﬂJaummmmiuaﬂmmwumﬂmamﬂLLau
slAnnssiladoduiueususi uennd faonedostunuiseues
Youn and Dodoo (2021) Vli@]WU’J’]ﬂ’J’]JJLﬂaMIHQSU%QWQM’JNUSIﬂﬂﬂULL‘UTL!G]
Iﬂsmiammmﬁwmmmmemuﬂﬂﬂimuﬂmmmuiaﬂumﬂﬁm
YoauuTUALaEYAUTInAUTY sula maamaimmimuﬂmLwiumt,av
ma‘mamw"lmusmmauwuﬁmmaLLUium (Kessous et al,, 2015)

4) anuidanadamieda annsang1nsalauinAseuuTUn

TugrunislanasvesAalute Newleans vilisaniaiugy

muAnnnatluein Aatuis Newleans siluinfiedeiinneuntni
uaz@atue Newleans vinlvtndspudAyludin dwalisuindeniusing
sonuTud wandiiiuinnguiegasleldsuruuasuilahaniflemases
Aatus Newleans LLa’Juﬂmammmawn’mmamaLaawmm’maﬂumm
smmwmaﬂmamiuaﬂmL‘Uumimuiuaﬂmmmﬂsmuhmammwwah
FEunuUIuS way LuaLmsuwﬂmmwmaﬂmLLavaLmﬂmﬂ']samm

mﬂuﬂaumasmLﬂmmwmﬂmmaumumaummm'ﬁmﬂwaaumumumuu
maa@ﬂaaaﬂumm%lﬁaq “yiruARvaINguAY Generation Y fifinouusus
mﬂmwuﬂumiﬂmmamm (nostalgic brand) ¥e4 5@l 590157 (2563) Wun
uslaalinupni ¥ Fuvou LLauummmiﬂﬂﬂmmaLLmuwwﬂmaﬂﬂmm
ofmnnnIUILEIlY esnnsivemeindonlasnsandwysusuas
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denarionisnszdunisfinuaznsdndulavesiiuilan Bvsims niwdduvia
(2565) Fedenadaeiunuiseves Chen et al. (2020) filgnwuin ALIAN
ma‘mammwﬂmvaﬂmLmiumu,avmmmﬂﬂlﬂaﬂmmmumavmmmmma
WUTUR uaﬂmﬂumiumwLﬂjaﬂmmmmmwﬂuamm&Nmmmavmaummu
vouuslaaldfndy nansenuniansnsai i dunuvndunsinnseans
Lwaammmauwuﬁmmﬂumuﬂm LW@JWJ’]MVLG]LUﬁEJUSLUﬂ’ISLLGN“U‘u uavAaLEY
IustuﬂLﬂumﬂ‘uaﬂmﬂmmmawu

5) nsmaAEaUszauUnsal AURNAUABLUTUA AU
ImiumwmwuﬂmﬂuLmﬁumLLam’nmanmamammaawamammmm
FouusLFAaTn NewJeans wansliiiuin anufnarensaudasistulacy
Juilnadesiiensualnienduidnanugniiu nsidenlessy winguilan
AuduA Uiuaumﬁm‘iumwaaum ﬁ’lllﬂ\‘illﬂ’]’mNﬂ‘W‘L!G]’eJG]ﬁ’]ﬁUﬂ’]LUUSUEJu
naneuTL wasr iR A eundUlU TG e RnTinanh Fadoneds
FUsUATevas Chen et al. (2020) ldwun anuiEnadavnedinyilissdn
mLmiumLLaummmﬂmlﬂaﬂmmwsmuaummmmmaLmiwﬂ yonang
wususiideuloatunumssinluofndianunsass VoufInUYIUILAA
¥ Aenndefun3demas Youn and Dodoo (2021) ldnutmmdeses
senIneiduilaafunusun ImmsﬁmﬂanﬁwmmmLﬁmmwuﬂm
IMNUiiﬂﬂuﬁiuiﬁﬂuﬂﬁ]ﬂii‘u‘umLL‘UiuﬂLLﬁ”Vl’]NUiIﬂﬂUi”V]UIﬁ]E]’H]ﬁJN@i‘ﬁ
mmimuﬂmwsuma mamluammwlmsmmmauwuﬁwmmaLwium
am/mmﬁmmmmﬂivaumm‘wﬂmuﬁiﬂﬂlmwauammaumLLavmﬂIm
AasEitUlaoTdmaronssAnisiuituanAne L osuseAud iy
msluiu (Awdnun Bem wag 1AAAS W37, 2565) KaraINUITY
Y99 5 ygyIiwunis (2562) wuin wusuAlUTeuElieuyARaINa1NNTa
‘mﬂmwuﬂmﬂimﬂ%mﬂmﬂmmiammususuﬂLLauLsnauI&Jammmmﬂwu
maLwiuﬂLLayLwaﬂamamwﬁsﬂﬂuamﬂmmalﬂlm

JaLEuDLUL

Jaduauuslunisiinanisideldly

1. NKaNTITENUI wavesmuidnniaeinieninusing
fouwusud Auianaianiednfaluie Newleans vinluiingq
wnnsainIeUTe aummmmﬂmﬁuammiuammwmimanummm
Sannuvseivlaviofionolonardanaideuansdoainudnidonusus
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Iuiwmummmﬁaswﬂasmsvmmsmmwmumumwmaﬂmamamm G
Proauaisnnuduiudseey mmumﬂmuavﬂwmmw LZJ%JN‘UiIﬂﬂ
ummsaﬂmamammmeuavuLLquwmmmmmaLmium LIfuT e
Fathy Iumﬂﬁmaﬂmﬂ NewJeans ai’mﬂa&msvnmﬁmmmmmvmummsaﬂ
ma'mamm’Lﬁl@mamuumamhﬂ,ﬂuﬂUﬂamuﬂﬂﬂh Gen Y Luaﬂmﬂmuﬂm
ﬂauu:uﬂ’;mwswwmmnuammﬂaﬂ V2K Samsatunmdnualussiaty

29 NewJeans dnee

2. PNUANITIVENUIN lun1slinisnatnleussaunisaliay
N13a319AUNIUAVLUTUA uﬂmma'mﬂ’;ﬂﬁdﬂaawﬁwﬂmuﬂmiaﬂ
mmmmamimﬂuLLUiumaiNﬂaumumwawau fetanaluofmdauanu
Yosnseaulal ﬂ’]iL‘UWnﬂaaLﬂﬂ‘U‘uLﬁ@N’Mi@ﬁumLLUiuﬂi’JuﬂUﬂaUULLau
mnamﬁmmqmimmwmLasmmmaﬂmamamm (nostalgia) WU NSHELNE
Suleidinainga Y2K uag 90s L‘U’]ﬂUENﬂU'iuﬂEJUEJﬂ{]ﬁ]ﬁ]Uu Lwaimsamam
waz U lunsTusTam "ZN‘U’JEJEﬁ'Nﬂ’MQJUiuVIUIQLLﬁNUﬂﬂﬂ NILAUNTT
wTUUTUALAZIETNAMALUTUANIUANFENaTave AN Tnendonloety
AUEURUSTIR Ao USSR

3. MNHANTITeNUI NMIraIadalszaunsel anuRnuse
WUSUA ﬂ’J’]iJLGU’BMIENS”WJNG]’JN‘UﬂﬂﬂﬂULLUium wazAuIAnaIanefn
dwmastenTuANARaLUTLARATLIS NewJeans NUS”ﬂE]Uﬂ’]iﬁ‘ﬁﬂf\]MiE]uﬂﬂ”ﬁ
PEnARTNRLM STt anndesTUR LU 4 # iadsenuie
Waiﬁ]maqmuﬂmmmaumLLavmmﬁmmmiwwmaumslw,ﬂumanLLav
mmmumﬂ‘mmaézjaawmf[maumnJumﬁm B T e A% & eyt

‘?JE]Lﬁ‘u'e)LLu"ﬁ’]‘ViiUﬂ'ﬁ’T\]EJﬂi\ma‘lﬂ

1. maqummwmmzia'1&maqﬂaumamamuuuﬂﬂmmau
Generation 7 (18 - 24 U) waz Millennials (25 - 41 ﬁ)%ﬂLUUﬂauwma‘Uﬁuaﬂ
sounTunazaus? V2K 188 wastsuifisuanuuanssluiaueiuas
qumsumiuﬂmmaamamﬂazﬂ,umﬁaLﬂiﬂuwmamaiul,maamiﬁumiama
MsadAiIATIEViANLANATETINNGURIDE1 WU T-test (Wisuiiiey
mmammmqﬂam) uaz One-way ANOVA (JLAS1EAAIULANAINIEIING
Mmaﬂqu)

2. msmmmmLLuumsuaﬂ‘uamammamsmumaua‘wmﬂ
wanglinsifiudoyanuunaunay (mixed- methods) Wierinauuiugh
vosHamsine Taur dunealidedn Iummumwmu Lwawuﬂamnmaﬂ
ma‘mammLLammumﬂwumaLLUiummwuu MIAUNUINGY Lwammammm
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Wmnmmamﬂﬂamﬂwma nslduuuasunueaulat uil LWE]'ﬁ’JUi’JiJ‘UE]@Jaf\]’]ﬂ
ﬂaumaa’mmmwmm‘uu warNTAIUT Lwammqumﬂsimmwuﬂm
Tuu3unass Lwaﬂ,‘mmwmﬂ%ammwammwmqimﬂfﬂmal,mium nIEANY
Aatlu Newleans fiuriass ‘ .

3. MITANYINILUTEN 9 Nienvdiwadenuianaianednuay
ANURNNUABLUTUA Wy JUuuumsledin (lifestyle) vimuafinIoaI1y
Aesnsdagiuvesguilaauazuualiunianisnain Wudu saudsns
L‘Usa‘umauﬂiuamﬂmmaamsaamimsmmmwaauaﬂ (nostalgia
marketing) ﬂUﬂa&mﬁau 1w Storytelling 'Vﬁa Influencer Marketing
sunsdAnyAsTulduuImwnety wenaint msiAseRUssaNes
anwidnatamedn Iwvuladavsnadenguidimuneunndrsiuegials
iy mimisumaummauauawawmuwmwm A.f. 2000 funguiis
Uszaunmsalnsaluga Y2K LWE)I%ﬁ’]iJ’]SﬂEJE]ﬂLLUUﬂaEJVlﬁVl’NE]”ﬁMﬁjLG}E]EJN
WLEw u,auﬁa91ﬂaaanuusumaa@uﬂmiumaznqmaawmﬂs:awﬁmw
51811591999

mMulny
fiaen MIvIUY. (2561). FAAFIMTVIINITY (RUNATIA 12). Faviudu

o
[

inaINan.

f519500 ananddslun. (2563). MITATIZVIRIAUTENBURNEUEY : N13AaTA
LmﬂiuaumﬁmﬂumiauuauuLL‘UiumJmammuﬂﬁmmanmmﬁ
Tudsewelne. 2755750979%7399073, 7(3), 126-141.

Angnun Reed waz 1A WsaIra. (2565). Nseaalisussaunisal
ns1dudiisisnsnadenmaveslsausuydn. 215975399015
umInenagsnudaie, 17(1), 72-84.

fiann AReven. (2562). aumisaIy ussuesual AuNERAY SreeTuYs
NUNNUAZUsEI09ARIILS. AUd MY INedsuss (Bsnsuvna).

Tuwnis. (2562). giidnsnanarufnsgivganawilaialad

UUBUARINTUNNTA DA THIUN N WAZAUHNTUVDILARAL.

[neninusU3yanumdndgs, uamnsaiuninetae]. Chula

Digital Collections. https://digital.car.chula.ac.th/chulaetd

/9246

a6 a
WSyl
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WA AsyReena. (2566). m’nmaﬂimmammﬂumiamLwiumamw
ehunuuindnaadlonsuass i, 151580100 WA TIA
Aavy Uagnseoniuunniteny, 37(2), 1-21.

Wty 50581, .(2563). mwanwm vimuAfkazA NI 11 lUg
mn/m?@ézfamarz/minzs/ufﬂa (UNIQLO) wmnamwvsfm [a13
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Abstract

This study aims to explore the key characteristics of Thai
animators who have gained international recognition. It focuses on
analyzing the hard skills and soft skills that contribute to success in
the global animation industry. A qualitative research methodology was
employed, using in-depth interviews with five Thai animators whose
works have been acknowledged on the international stage. The primary
research instrument was a semi-structured interview, developed
based on a review of related literature and validated by field experts.
The findings revealed that internationally recognized Thai animators
typically develop their artistic skills from an early age, inspired by
cartoons and video games. They pursue formal education in animation-
related fields during their academic years and gain experience through
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internships, skill development programs, and working in professional
environments. In terms of hard skills, essential competencies
include proficiency in animation software such as Autodesk Maya
and Blender, understanding fundamental principles of animation,
animation production workflows, body mechanics, character acting,
motion analysis, and an artistic sense in visual storytelling. For soft
skills, key attributes include adaptability, teamwork, communication,
creativity, problem-solving, critical thinking, growth mindset, social
skills, cognitive flexibility, and lifelong learning. These skills play a
significant role in both technical development and collaboration
within international teams. Additionally, building networks through
participation in global events (such as conferences and exhibitions in
computer graphics and animation), as well as through digital platforms
for creative professionals like LinkedIn and ArtStation, is crucial in
expanding career opportunities and achieving global recognition.

Keywords: Thai animators, International recognition, Technical skills,
Social-emotional skills, Art sense, Animation industry, Professional
development, Networking
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