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Abstract

This research mainly selects the adolescents who are K-POP
fans in Thailand that have a qualification in order to achieve the goals
of this study. The purposes of this research are to study. 1) Personal
characteristics, the behavior of listening to music and watching music
videos of BTS artists, self-esteem and self-expression values of Korean
fan in Thailand. 2) Differences of personal characteristics and music
behavior and music video viewing of BTS artists. 3) The Relationship
between BTS' music and music video viewing behaviors and self-
esteem. 4) The relationship between music listening and music video
viewing behaviors of BTS artists self-expression values. And 5) The
relationship between self-esteem and self-expression values behavior.

By this research collects the data through 400 targets age 18 or older
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who have experiences in listening or watching at least one songs of
BTS albums, released from 2013 to 2021.

The results of the research hypothesis test revealed that
1) the different personal characteristics will have different behaviors
of listening to music and watching music videos of BTS artists, namely:
1. Different genders have different frequencies, understanding of the
song's content. and positive emotional states while listening to music
and watching music videos were different. 2. Different ages will have
a cumulative period known and listening to music and the frequency
of positive emotional states while listening to music differed. And 3.
Different levels of Korean proficiency will have a frequency and the
cumulative time known and listening to music is different. Only the
level of knowing BTS's artists was not related to the behavior of listening
to music and watching music videos. 2) The behavior of listening to
music and watching music videos of BTS artists was related to self-
esteem, i.e. understanding of the content of the songs and music
videos, the frequency of positive and negative emotions while listening
to music with a very low correlation, but the frequency and cumulative
duration of known and listened to music. There was no relationship
with self-esteem. 3) The behavior of listening to music and watching
music videos of BTS artists was related to self-expression values,
i.e. understanding of the content of the songs and the frequency of
positive emotions while listening to music with a very low correlation,
but the frequency, cumulative time known and listening to music and
the frequency of negative emotions while listening to music was not
related to self-expression values. 4) Self-esteem correlating with self-

expression values with a moderate correlation.

Keywords: Behavior of Listening to Music, Self-Esteem, Self-Expression

Values, Korean Artists
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Antumuusstuneueniiuinszdu uasnginssudningvesiyudaniu
Tupmauuuiidaimaold uasdanuilinagdmusliyaeaiifdnuoy
duyaraiiuaneng wagiluuuusungAnssuiuandeiy

Berelson and Steiner (1964, 8199901 WuARUS Wgunas, 2555)
IduansmnuAniiiuin ausiluunliuflazquazilsnisdearsiiaenndosiv
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AUARYBIR LY TS i sunumae s Avuaule wavaw
Aendosivdwing 4 anmunmmedng wagdu ﬁLﬂuﬂmamﬂ’aﬁﬁmmﬁﬁ@
yosusazyana InsnseunsenuAnmani silmAnenuuansduesos
A3 mnwdn puide wagviruaRitivengAnssunsdeansueunyud

Belch and Belch (8n4@islu 89231 unlayayaed, 2550) Na1
11 dnwagdiuyana Lakn 81y 913w n1sAnw wazgld gnuiun
Foulesfuninudosnis wadnssu msdadule snsnisliuagnisdnis
dufuazdoyavesiuilaa Geanansadnduaziiuszansaadenisimun
e dwastenginssunssaduladenituuliuduiusfueehdlnddely
mwdiusiBanmuaznasideinhundunsounndanside Fadululsi
918 WA NIANY Iumﬁ%’EJfjw’185@33%mmiwmé’mmmshdﬂﬁxwm
A MBUNME WazTEauN153INAATLIS BTS Hanuasnndesiunginssu
nssuBudaiAtefatuag BTS

wwrRMigatungAnssunsiladude

Schramm (81a8islu 3m3l Ting, 2560) na1vin Madendasu
dovesFumsidusososdusznausi 4 il

1. msusziiudsslevivesinans Wegiuamsimginssunsm
Foyatmansifiensuaussnnudoinsveny Mifuamsazdssfiuinmsh
Isuussleviinnieewansnaiuinls yiigsuasiianisSeuiias i

o
v Yo a

SnvisfFuamsaminnsildsundamginssunsdinduinasdnie

2. Usraumsalifusulsddniifinadonginssunismanans
vosFuans WesngSuasiiuansnafugoniiuszaunisalfiunndnaiu

3. pivdaiuansnatu azdswalviruaulafifinodesig  uansaiu

4. auaunsalunissuans Tusuvesanminlauwassianies
dufidsmaiseduanuanunsalunsusnians

5. yadnam Wudnuisfuuslunalafuansidaationis
Wasuulasimuni n13gsle wavngAngsu

6. 0151l 1osnanmersualdsualigFuanstianudilalugn
ansinnfunarludnyumisianansniduguassaldiguiu
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7. vimund Wusimuayniivesnsiuuaznismevauesedai
visermansifuld dmasfidhisnrmaulavesiFuanstiuunlduyinlinns
doansiiszanBnimanndeiy

Mcquail (§efidlu winusa widy, 2558) Na1391 HuslnAaey
gnnszdulaedaidefuslnezdugidenesrindaiilanssiunuAnay
Foanisvedaguilaaies dsffuslanasndnidsanisidadvduifinues
Tiaulauazuesildddnyfunues nsdiasude (Media Exposure) uds
ddyitdamasienisdeansdedianuieidestuladunslusasdadunsuen
vou3uans wu tadedudninen dndadenieuen wu lemaiiazannsa
dndede Fasznaumenisdndddeludanienn (Physical Accessibility)
W fFuanseglndvidelnaaininas mathideluBaasugia waznis
whdsdeludedenn-Tausssy

wunAaRgafunsiuguAluaules

Maslow (8ns@islu IWand iSaa, 2546) na1731 NMsLiuRaATY
ues mnefe mnufuiesueainanmsseniuvesaudu Tasgainns
MOUAUBIINAUTOUTN Y50 ANANNITUTHTUAMAIAIINENTD UASNNT
Uszauarwdida vnmisusziiudululumsdiuuinfesiineudesily
AAvBInULe danuduuds Srnuaunse uwidinisusafudullumg
Auauagylisandt aueslivusios seuwe uastiewionuoslild

Coopersmith (819f4lu vruuyi lnuauiad, 2551)
naNin esdUsEnevYeILiANuANAlumesiTudn vz ANz Yes
uAAa Usenausig

1. dnwagn1anieam (Physical Attribute) dnuyaiEnIanNIenIn
fanudiudrennuianiiunualunuies yanaiddnuaemameninia
sfinnufisnelauazifunnrlunuesnnnityanaiiddnvazmanenn
fifen oehdlsfnu dnwasnianieniwla 1 azdwadenuidniiunaeily
mmaw‘%ahjLﬁHQTmifuﬁﬂ%ua@jﬁumﬁsmmﬁmmﬂ?u 9 . Jusivundneme
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2. Anuansavaly AN wavHaIy (General Capacity,
Ability and Performance) AuEnsaTily aussan nuaznInIEY
flewduiusiunisusyaunnudidavesyana wardudieduasuliyana
LﬁmmmﬁﬁﬂLﬁuqmﬁﬂumuwﬂmaﬁaa{]@mL%’wamﬁlm%’m Tnglan1zega

a wva

9 o a o & A 1 = =
ENN“V]@%SLU']EJ IF8UNITUTTAUAINNEN Lﬁﬁ]wiaﬂqqllallL‘Via’ﬂ.uﬁa\ima\iﬂqiﬁﬂu

U
P '

finasionusdniiunaeilumues

3. AMeneensual (Affective States) A1znensuaiazlum
agviouliifiufannidnnela dandaa fnvway wav Afeglusiynna
thy 9 Tinanseenuazliuansoon Tnedulnginazilunamnainnisusediu
fedsinueandguaziunainnsiujauiusfuyanaduudiinasions
Uszifiunuies yarafiussidunuedlumsiifazuansanuianfieneladuge
Tuvarissduauedumeilifaglinelaluamsiindagiuromuiouas
vuanidluFesveseuian

q. Q’ﬁLﬂuﬂigmLLazﬁﬂwmﬁm (Problems and Pathology)
gatdamvieiudithemsdndunguiiileTamsiiunaelumueadias
Tunguilifunmlunuewi fiitymmdnagliansofauaziadule

Y 9
=

WWondesing o lawmilounuund wiliasnsafivenisanuaianislusuiam

©

NN

5. Anfleudiuyama (Self - Values) lun1suseiliunaiAvesnules
yarainaziisuiisuivdsinulviane viegauadnnuediiaudidin
W vauliruddyfumudidasunisine fadu Suszaumy
ddaviedumaludutasinaudinsuens ueaiugnialunuesiiag
wagnud yeeasunliielnasguaiovesdsnudussindunuen
vosnu wenanil nsiyaealduanmginssuiisenadesturiodiush
yoav7 dnaviliondiewiAnidugualumieafintude

6. ANUNELEONZENY (Aspiration) NIANFUANAIYEIYAAREIY
niliAntuannisisudisunansufifinusazauamsavesauiy
sEiunuTnIsdSaialy SryeeafinasuuazauanInsR LN
vidorniiidvuald yanaaziAanisiiunuailusuies Tumanssiudhaih
auazauasaves siitulununasiidiuely yaeraazia
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Sanimuiesdumen deazdmadiemnuidniiunulunuesvoaendie

7.\ (Gender) dspuuag Inusssulasadulvajdinaruendngmds
fudeedidnuar ddefiuandreiu Tnsunummanaazduiimun laies
Dunsdudfa nsviviil wasstauad euuanshamanidinetuidesan
Anfleamnedan Useind] uag Samnsssunnnindnvagmanienndiuandng
fuvesnameuaznends ezl dendidsomane Tnamawodn
srldsuneumnesusiifisunaludien Tuunefimevdaldsusumiuas
U mnedanufideand

wuRAREIRTUNGANS Y
waAngsy snefa YRS uazfanssumnuiaiiuywiuanieen
N93UsTINWINETINARRAIaT dunaldrigUssasnduda 11a1uavns
nszvi ansawlsnginssusentaiidu 2 Uszam fe 1. wg@inssuneuen
(External Behavior) wag 2. weinssunelu (Internal Behavior)
1. ngfinssuneuen vanedls ngRnssufisnannsadanalédae
aiseliiaiosdioln ulseanidu 2 Ussianges 9 fe
1.1 wgAnssuluans (Molar Behavior) nanefis weingsy
famnsodanaldlnense dudszamduiasng 4 Wy nmswe MIiuauss
Astauinn nsiu udu
1.2 woFnssuviialuiana (Molecular Behavior) visngdia
wgAnssuiiliannsadunalddeuszamdudalaonss doseduiniosie
e q lunsdang Wy sesnaduresiila neviauvesrduaes s
Inadeuvedlain Wusiu
2. ngAnssunely vaneda ngfnssuiliannsadanaldlaenss
wazlilannsalfiedosdiotnld léud nodnssuidumnilule mwidndnde
arunds analngs Fsanansadulivgldannginssumeusn uiunsads
Alianansnaguld fudgfuansoonuidufianunsavenldiidnegisls deil
annsautamginssunieluld il
2.1 woAnssuiduanuidniiAnandaiunnsenudiy
Usvanmdta iy ns7leddu msléidiu msléndu msléisa mslidura Hus
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2.2 wofnssuiidunsieaiiodaiuinsenulssam
fufaasiAnanuddn uasnisfiesnauierlaifetufesedenisiina
e ey mesuiBadunssuaunsiiinannsiinuasnisiinang wnlal
annsafarmnanseviniuld mssuslaiauysal Wy nmsitamasiiduni
asUszine innisaanuldlanselddnlamdns ﬁhimmmflﬁdmwaaﬁu’u
wneAuels Wudy

2.3 woAnssuiidunsfnuaznisindule vaneda ng
Juauims msdn waznsdnaule Wuilevdeidudsddglunsaunls
uywduansngAnssumeusneenuluguiuuiuansg 4 fusenly Tuvas
Wentunshauazmidnduladeniuegiunsiuiuasnssivesusiaryaag
A8

Bloom et al. (1956, 819819lu Y5803 JuUNSUA9 wazaE, 2562)
Ignanfmginssuin iufnsamnussaniingudnsevh enaliudsdunn
Tevsalils uazwginssusananuusesndu 3 diu Ao

1. wgAnssuduaug (Cognitive Domain) Wunsyuaun1sni
PUANDY L‘fJummmmiamﬂﬁmaa{]mmﬁLﬁ'wﬁmﬁ’umﬁui N159AI
JoL7199390114 9 ﬁauﬁy’qmiﬁmmmmmmmLLagﬁﬂmmqaaﬁww nsla
AR Weuszneunisdndula annsadasuunldmudiu
Fumndrelien deil

1.1 g Arwdn (Knowledge) iumginssudusuion
flumudlavseseanta

1.2 auela (Comprehension) Wumginssuiideiiios
W191NANNS Ae Fedpsimnuiuineuiailald audlaiazuanieen
wluguvesnisuuaniy fanuuiazainasiy

1.3 nsulUlg (Application) unsiiedunis ngui
nLNauat uaghudAne o WY

1.4 MFUATIEN (Analysis) Lﬂu%uﬁqﬂﬂaﬁmmmmiﬂ
waziivinuglumsduunBessnfianysalla 9 senludiudosuasuoiiy
anuduiusegnsuidassninsdiulssnevinandulam wieanunisal
agdlaagnamils
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1.5 M3sdauas1ent (Synthesis) 1uanuaunsavesyana
Tunssausandiugessng q dududiusuiifiiesadsin fanudaay
uazTinm WY

1.6 M3Usziiuna (Evaluation) luauaninsavesyara
Tumsitiads fawesdsesing 4 lasiinginasinlitieuszium oradu
nnasiTyARaasITuIN VidoTlagudafinu

2. NgRAnssuAUARAR (Affective Domain) Wunszuaun1sns
Audnla 91sual Aw3En Anuaula weak Mslinuan Msusuuseandeu
MsuansnudnvazauAfeniigede sulufimude anuidnvesynna
fifiodstng q fazvonuuiliimesyanalumsnssrmeingsy sl Juey
fusskusznaudu q fe Frlduiunounsiianginssusuanaild fail

2.1 mssursensiiauaula (Receiving or Attending)
Juduiiyeeagnassdulimsuinmgnisel viedaiuesainiu uay
qﬂmaﬁ?uﬁmm@uﬁ viefinmednlanfeudiar urdelieumelasedadidu
TunsseusuiiuszneudeanumsemiinanuBuiiinisiu wagnadensy

2.2 Minduauay (Responding) Lﬂu%uﬁqﬂﬂagﬂgqia
ThiAnAudangniasedas 1Wumgliyananeieuiliiinufase
novAues noAnssuduiivsznaufemuBusen mudilauazenumels
flazneuauss

2.3 mslsianfien (Valuing) Wuduityaraiuffsedauans
It yemadusenuinduasifiandmsunues waliiluiaudy
vowuothauiase waRnssuduidauannldmi “Arilew” Samafneiou
fusgnoude nseausu Arwmey wasnayndnAdoudiunuies

2.4 nMsdanguenfien (Organization) Wuduiiyaeadn
sruuvasAndousng q Widingu Tnefinnsandsnnuduiusseninetey
thu Tumsdanguiiuszneudie maaiumnanudaieatumien uazns
dnsruuvesAniiyy

2.5 Muansdnuazauafeniinie (Characterization
by a Value or Complex) wqaﬂiﬁwﬁy'uﬁﬁa’imﬂﬂaﬁmﬁﬂwmwﬁﬂ uay
Sndusurasanfisumariuanifianlufaiosiian nfnssumardandui
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AoBAIUALNgAnTITasyARa weAnTsuluduiivsenoude nynauumig
yosmsUFuRnarnsLansdnuasfiazy foRmuumaiinimun

3. WgRAnssun1sURUR (Psychomotor Domain) 1lun1sld
ANEINTaTLANIEaNTNTI9NTY TengRnssuiuanseenuazdannle
Hunginssuduaeinefiyaraufifiesnin Tneiduaruiuasduanad
WusheliRanginssudunsufianigndes usnszurumslunisezae
IAemgAnssuiifesendesveznauasnmsdndulavaredunou Gerdano
and Every (1979, 81984lu 7596l WSeyne, 2546) lawe slunisiaiuw
woinssflunsiuaualunuiedly 3 Yssnns dil

1. n1slda1wmieuan (Positive Verbalization) nanuiie
nszvINMsTyARalEEInwREIiUsues Ingldnwidudelunsuanieen
HaNgANTIUNNUINVDIAULEY

2. MswoufuREngasTYe (Accepting Compliment) iadllas
wengesny ieslivimsiidensularlivssloauaninaduiu 35
fhzdumsduatunginsuiimneanfasiilifyanaussiula uassilvia
uosnuedluLiUINIINBaTu

3. metinngAnssunduanseeniianzay (Assertiveness) (i
BsifiuszansnmiviiliyanaiingAnssumanan néduanseontumai
Wz wagdlmssuiaiuszavsam

Jitpitak, C. (1982, d1afidlu ysdns Funsuns wazane, 2562) 1o
o5U1eT AviimuangAnssuesuysd & 2 Ussian Ao

1. anwazlidediumvesuywdusazynna Usenaudie

1.1 avundle vanefis Msfiyanadniin1snsziugesng
vidounngmIniusegwiedmosniedns nisaumiRvesdes vieves
yaRaUeEeTogaSs TeifnTuass
1.2 il mneds wnanuAaredisidldesnedmag uaz

Tilsudn Fadudnvasimwesyaranilmienguviafeafuiesladuds
dadunnudniiviwaliyanaidonnssyhnssulasundsifiognanes

N A

wseidenidmuneduladunilaninrany o sunies
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1.3 vaunfvioanueivirued Wuwnlimdodusden
wionvomginsau viruadidunsnevaussdadmsdsle Ssedrefunmsney
aupmesnIe vieuaRulandugimueiiemavesginssu usviruanlild
fvuanaiinsuanangAnssu 5m??qs‘]’a"l,zﬂﬁﬁmum’]mmmquﬁmmmm
Horwiladle AviidmuanauazUSinamemginssuiuden w399dla e
virupRdsdugnaudefiandiusigds uazusspladudimuemgRnssu

1.4 yadnam udsiiveninyanaasufiiedislslu
uslazanunsel msesueiyadnawlduneddlsiy awdesordennud
N9ANINY ﬁamﬁyﬁmsﬁ'smima%mEJLLuﬂﬂuﬁ%ﬁwqaﬂismwuﬁmﬁa
flana

2. NFEUIUNMTOU o) NMedsrudsliiifeiudnvazddudiudives

v
=1

uywd anansauvadu Yszinuladel
2.1 Asnszdunn@nssu (Stimulus Object) wazAIy
Whduesdsnszsung@ngsu (Strength of Stimulus Object) WaAnssuaziin
JulalFdlaiTAansedungfinssy iy 01w doanas dya sy
2.2 anunsal (Situation) vaneds Aawnadeusiiiiu
ynnauazliliyanasgluannziiyanaidaazinginssy
afian nowuile (2555) lauugiiSnsiasuasiangfinssunisiiu
AmAlusue §ail
1. fiauiUgmnluniauin aseanunseninlunuies Siuauaa
e liAnewudndtu visugas enanuAniivisainmaila
2. ypdlanlundd soswueazauduluwidlinou lidndulaves
Tundauuihuadinansei videdwavesyanaduayliinsatuauie
vidolllvAsiisdeansfinu
3. Ainseni uazeensuteRtoidevesrues iR Seuiieuiugiu
FaazhliiniEndesni Aes q nuvnusues uEATEeRTeIFe YR RS
4. fathvanelu@ie dumarwadla enuade gadomns wa
WALDINUDY WmeneunsziliAanad1SainagiTle
5. e waglomarumuedlunsudulml asdiliuseds
iforavhiald Bslalldvneiasduniuduivainaenly idewuinduman
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Taaauetn imanansaviiananls aufisgdszauanudisaldaedonns
Susnnou ausmnauasoftaggntusnlvalls Limsanegivanufavie
Audumaunaiuu

6. quasnanie uasdslalviandy ufussegiane naGuduse
mudnaues quasedliligunmiiudauss wariinnusuaiiinGs udula
Liyedlanluniay uazuansoendangingsusng q Tumadia

7. densudedin limadenUniudefiisninanisaudenuies
dledonidasuteyas o gndetiu o udr sxfeadnmsnumuindetiv
Aauaziinauegnsls

8. upsufivaanules uazliimad 9 funuiosesminaue

wuIRMEIUALASHAZINGS

Dubar (2533, 819dslu nunisses fudnsasna, 2558) tevinns
WoBewasnuniiunislawan G‘Ifqaqﬂlﬁ’j’l AuAsEINSaas 9N sEeasle
Tu 3 56U Ao sedumuan seAvetsunl uasseavaRlyny aunSanunse
viauiusnglavanmansimiluvaiesuuuu aunsdieassliinesual
AlonsduAneaUANBINTHalUTLNA LLa::&"J’w':]ﬂﬂ%’uslﬁmwhhwmmﬁ%ﬂﬁ
3ndhe deliedudomienidnn viedinunignlily 3 fnquavasd
fio Yrwedunenw ad1sersual wardedsuddildldnanimioldanunsa
natalAluNINeUASTwaN

wuite aumena (819dsly nana lnvewuyns, 2558) lanaidi
rafiAnTuannsianas Safleuldfunaitistuannnisaeans (Effect) 31
wasisuilsduasfodiensunisulidnuvioyanald wu asanle fwd
nbviauilainanusandndn Bniiu iinanuisnuAshinudios imassn assies
Tﬁmmiﬁﬂmimjmmmmﬁ"m’?iazLﬁmadm T UANDTUUARDEAILNGS
wiaslirndsla flaudrrzdedlionsualanuidnluniuinvesniudn @unse
Uasulaauludienizast wisiiausetunialalunisadudinneldle

AIdeuwIAafsnanldesueUsenaunsyhauidedn auns
WiamakaronUANUNTUBLUANAUBIAL NG ANTTNVRIETUANS Lae
lawzeibanasiiilemaeinislimgde msuasulou wieussumala
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aziinafusdrunnsedllasuaunssemasiu 9

Y
selBul9e

msfnyidendell ifunsideluzuuuuideUiinm (Quantitative
Research) 1ng38n15uuudns53a (Survey Research) sagnislduuuaauaiy
(Questionaire) Ussmnsiidnuidelundaiidio nduurundudadunma
Tuuszwndlne mqé’jﬂm 18 FulU Mpesuruingainledaluae BTS ot
Yoomwadlamamisdusiuiunanumnasimuavesdaliuae BTS daus
U .f. 2556 — 2564 71U 400 AU LLasL'%'mLﬁuﬁa;ﬂa(?\u’mwilﬁaumwu AN
Woudiquisw 2564 Tisnsiusaegsuuesulall Tnensnsenluszuy
Google form uddathluaslumanguuannuadunngly Twitter

m%aﬁaﬁi%ﬁm%’umilﬁm’mmwﬁa;gaLﬁami%’m%ﬂﬁ fio
wuuaBUn1Y (Questionnaire) UselanlvingusinegansenAmneusnignules
(Self-Administered) FsUsznaulusae manuwuulanedn (Closed Ended
Question) tazAnuwuulatela (Open Ended Question) ANDIULUY
wnsduUszm lngldadfvesnzuuuadslnefviuntaeia Ao Rating

v

Scale 4 52#U Rating Scale 5 52U Wag Rating Scale 7 T26U Al

1. AU UUNIRs1d@IUUsEIAT (Rating Scale) 4 sE6uU

nasinsuwanramsneluduiifissiuasuuuaedsdl
AZUUULAAY 3.26 — 4.00 EALI aasaglusyduinniian
AzuULIRAY 2.51 - 3.25 MNYAUI AnudesegluszAuin
AzLULIRAY 1.76 - 2.50 MNYANUI Anudesegluseulioy
AzULLOAY 1.00 - 1.75 PRI ameseglussiutiosiian
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2. AIULUUNINTIEIUUTEUIMAT (Rating Scale) 5 5¥AU

P .
d o a o

4 ! et ﬂw
wnainisulaaunanaludiuiifefisziuazuuuiadodsd

AzuuuadY 4.21 - 5.00 | vneAud WOANTTUNIUAASRONUINTIAR

AzuuuadY 3.41 - 4.20 | vangawd | weRnssuegluszAuuandeanin

AzLULRAY 2.61 - 340 | vnganud | wginssuegluszAuuanseaniiunans

Azuuuady 1.81 - 2.60 | mneanwd1 | wednssuegluseduuanseaniios

pzhULLagY 1.00 - 1.80 | wNeAIININ ldiedngRnssunisuansesn

3. ANULUUIATEIUUSZUUAT (Rating Scale) 7 szsiu

¥
o

'3 ' N2 a_ W o &
inasminisulannuvaneludluiidefisviuazuuuaionsd

AZLULLAEY 6.11 - 7.00 | wneAud anulaeglusgivinnian

AZLULLAGY 5.26 - 6.10 | MngALN anulaaglusgiuinn

Azuuuady 4.41 - 5.25 | wingaed | anadileeglusedud@sreutiaun

ATULUIAAY 3.56 - 4.40 | MNEAIIN Anudlaegluseduliunans
AzuLIAA 2.71 - 355 | MnEAN anudlaegluseduroutitos
ATLULIRAY 1.86 - 2.70 | neaain anudlaegluseiulos
AZLULIRAY 1.00 - 1.85 | oA auinlesglusduliesiign

NaNMINAdeUALdeoldvemuUaUnLiarwlluns
Woedsdl fewieluil

- Anduuszandanuidedelfvosuvuasunialudiunisivy
AuAmUBsvaInguurluaduAatuinmalulssinalng da1windu 803
Fovaneawd farunidefiolussiufivensuld
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Abstract

This study aimed to study marketing communication, direct
and passive advertising via Facebook Page, case study: Central World
Shopping Center. It was determined by the characteristics of content
and the engagement outcomes of direct and passive advertising. This
research is mixed research. The research methodology consisted of 1)
the classification of contents that appeared on Facebook Fan Pages
of Central World from January 1 - April 30, 2021, and the content
experimental advertising of both 64 posts from direct and passive

advertising from 1 June - 16 July 2021 and 2) an in-depth interview with
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5 people aged 20 years and over by randomly selecting consumers or
target groups who shop at Central World shopping centers and have
a subscription or membership. Or, they have seen advertisements
through the shopping center's Facebook page from June 1 - July 16,
2021. Also, they must be the person who likes and shares the posts
that were presented from January 1 - April 30, 2021. The results showed
that there are 5 categories from the highest number of appearances
on the Facebook fan page: 1) product presentations, 2) special events,
3) public relations campaigns, 4) the use of influencers, and 5) public
relations for the shopping center. The maximum number of times to
appear was the product presentation. In addition, the results of the
study on participation of presenting direct and passive advertising
content through Facebook pages found that direct advertising content,
especially food and products with various promotions and discounts
can communicate to the group clearly. However, passive advertising had
a higher amount of engagement. The content format with the highest
number of engagements consisted of public relations for special events,
using influencers to present products or services, and public relations
for the shopping center, respectively. It corresponded to the format
of communication content presented as photo albums and images.
Therefore, it built consumers' or groups of customers’ understanding
the content immediately and when they are interested, it causes word-

of-mouth such as likes, presses, shares, etc.

Keywords: Marketing Communication, Direct and Passive Advertising,

Central World Shopping Center
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\AinnismeuausegluuunIsnatall warannsansunadnsifesns
deansituit viensluthilagnéiiomsuefioziAniu (Greenberg &
Kates, 2014)

nslawanuds fo nagnslunisinausdelavaviedidoya
Tiugusloalilésuesaunuiiou nothwanedushiian fe maliguslneld
oA mslaanudsdadiguuuumsiamensauimludnuasfiwuuio
iisliivaAnanunszning (Awareness) wazaAnisHan1anIsnain
Tuowian wu tensedulifruesndoduddely (Einduasesiuilaelu
Aansnsranedsakasingviel, 2564)

fmﬂﬁﬂa'nmsﬁnéfupﬁ%’aiﬁﬁuﬂmuﬁﬂﬁ'ﬁymaqmﬂmwmm&LLaz
Tawanwlungdnng nsdiing gudnisAduniadiad bt
maiulavesyadanmsihmslavaluuwansledy (Platform) dodnu
ooulatl (Social Media) Inetavzmadinmaiianunsodoasuazaiionis
fuimmauduazuinsfiindaguilaaldegisniiang Geansduniide
TundatifielfiAnauduanlunisamusoduduasuinig sawdsnsadng
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eliwazilshifadmnedidmun Snsdululszloniseinnisnais
Tunsihludssgndld wadueiosdoniiniseaialdedumnzausely

1Y

eEOMEEENG

1. iilefnyvssiademnisdearsnisnaianislavanasiuas
Tawanuds lusedning nsdfnw gudnisiduniadian

2 flefnymadnsuesmstidiutmvesnisiausiiomnslawan
Az Muednne nsddnw audnmsfduniaias

wuIRAaENgu eI

wurAALAznqufiRsafiunnsTavanasauazusdls

nslawanasadunisdeassuuvunsieiouliuaziinnsamu
Al nnunniluguuuulssndniusteyafeiuauduazuins
(Usfiung Asunaiaun, 2560)

Greenberg and Kates (2014) na1ifia Ukuun1slawanasaduns
Weslssruguslnadeteyaanitilan mavhmsnanaiiaunsadifausioa
PRBALIA Femsideftannsniunmdudild wu finw $3dle wevene
Aefinaudntiaue mamaawauawaﬂmaqmﬂauLﬂmmﬂunmwmmm
dunslavanuiindudmionisdomsnaududs Ao nsdeansi
fuanuFerdivesnaudt fauddalumsdearsasaudlnduduni
voudomaenis Tasfinrmuaianiudielifuilnaueadfiunsdudi
ARsrRvaudifgaUsasdiitoliuinnguimunefivunweunivie
sensinsiimihunisiawsluguuuvvesmsianduiidilulunneuns
Wiesensinsvial dinduasesdusinalufianisnsyaiedewasingve
(2564) na13e URUUNMTIRwael LInlsvanulasusinguinsioe vise
paAuduaruims ilvluduiudomaens fenaduanuidaes
fnanenswasdivesvesaud Taveglusuuuuliinisnaaiioduaiy
e viemseiu HausElenirouwILBY | ienaagIia il el
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ﬁaLflui‘ﬁmwﬁﬂumadﬁay‘aﬁQ"U%Iﬂﬂﬁiﬂuﬁaﬁiw 9 eg9uuULlau
Wmnesgadeliguilaa “ueafiudud1” Jeamnsoutsnisdeans
nsrAuduseants 3 suuuy feil

sULUUT 1 MeNsdun (Product Placement) msnsdudn fe
msthsdndnsiiiasaudmidadilundunmeuniviesenisingiad
Tnofifualaividang

sUuuUTl 2 nadeslssmsnaudtuiden (Tiedn) Wuztuuums
domsnmaudulaiiauiinainnsnadud Taenmsdeulewmanaudiy
\domituazuansnsnmansaudnsaiissdenuiuuideundy

sULUUTl 3 msdeasndumiiduuiuyessiens (Branded
Content) #9 nsa¥1ssenstulfiafiouaninudnyuzyeInsIaud
Tnsmsdidunenvieidedossiinnautaonunsnogiuun Sansaudn
Audnduandududduedasades (1 aainanse, 2563)

faid anansoaguli malaanassuaziss grualdnislawan
vudedumediindunslewaninesumsunitoyaiiofiardsnaserdto
wazane m3lawanu Social Media tiensedulifuslnafianisfadulade
Felutlagiuiivans Platform filédumnualaaninnmsmanaiisiosnisiinig
Tawandufuazusnig

sUnvunslaanrunadning
wadniva wuneds wmasestnfidudonardunisdndmiedun
WoFRANTTINEIU T AURUSLUTUAAUAT AANTTUANLASNAITVIBAN 9

a

VIQﬂIWﬁﬁﬂWﬁLé\ILWR]ﬁJu q Tudumlednvoiin wednmadudnnguwils
fmamednuagiiiRnmudusiuounn Savhduiieldvihnisiisau
TusUnuusng q Weuuuddle unaanu sUam uazdeniny (19und
WU WISE, 2562) uaﬂmﬂﬁﬂﬁz?ﬂw%maﬁumstzjﬁmwaﬂixﬂauﬁaEJ

1. dunsfuiiarmsiuannnumng Ae N133uiteyavesuilam
AlFdunlFoulumsdnnauazanunsadilaluanuminsvesdolawan

A
NI BNUN
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2. §1un1399d7 o Msansaansidesesdelaansuiuuidiom
duiiduanstoyaoglumudama

3. fhuesual fie orsunivesildFuInmssurLdslavanainyng
wisdnumatiinmufianslanselsioendls (357 lnlwseud, 2563)

oghdlsfimudnuasriesuuuuveaiiem (Content) fiinnsnana
vhanlfuuladniiefigaanuadlanazaiianisiidusanannsauisld
E33nTuUsEINMYeIAB MU (content) UY Facebook fiufnda $neu U
Aoy, 2564) et

1. Real - Time Content LHumsthwmanisalsing 4 Afdndunse
wavieiduiifen w neuiunaiuayufuaudveuusudvesiioaiioads
n3iiduse9TING)

2. Aanssuanuanuankay Lilensedusonusdudilaslingy
Whwneddiusudeieulumeqdu nsnalading msusinas Wudu

3. nsdnauedisgUkuuiale Wunisdnausdenidae
amadeulmuazidesUszneuing q iledoensualuazanuaulaves
naudmnglviesnundaiau

4. Value - Added Content fie msthauduiouinsfiFens
thiauesndugivdeviemnnisaling 4 Tnglidndudeadunszudluna
tulnstiauodusuam 3ile viauleveng q iethdsinduitvnedy
YUl WAL e TUgRUALA e USSR IEue

5. Information - Educate Content \umsasadeviiionus
uAgenilaglidndudoafeivamutuiafisegiaien

6. Product Feature Content tJun1sdnauedeiviogauieves
dudiseusnisii o TngluuniediomeshlunSsuiiouiududussamau
dieliAna AUt LN

7. Engagement Content feiiemitadnannuesniiaiusa
MnAnssmwteumneng o Avilingudmneiaanuaulaviui
waziinn1suenseeaniulnededinguidvineies
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Hoyaieafugudnmsdnduniaiad

duniadadieglanarsnsunmumiuasuazdvuialvgiian
Tupfinnaedeng Tueenileslsd Mmelusiusiuuusuddsseauaina Sue1ns
uazieSpRsAIaNnTanesnnT 500 F1uf wiessgemsdtingy uenan
ﬁgﬂwumﬂwwmm"lu?%aé’muaauiaﬂﬂ’lsﬁ’nwsaﬁﬂLwaﬁmmamﬂuéhLmu
mMahenitelddoasaudiiidwniiiedadming saufsussundusiug
WUSUAGUAT AanITudLaTUNITVIEAIe 9 YesgudnisAduniaiian
ﬁqniwaﬁmﬂﬁmaﬁ?w 9 ludrunednved33t wedninasinduen
TugUuuusing 9 famslasanyenssdenislamanusds uuuidle una
sUn M oAy mndusudemitiiausuum Wevhnsussdius
AudnIsAgunsaian IﬁLﬂuﬁﬁé’ﬂaﬂwﬂ%mN (Central World, 2563)

ATeiiieafes

WU laud wifwd (2562) ldviins@nwiFes wWisuiiey
UszAnsuavesdolavanuszianiflesyvninalavanussianvioudls
wazUszianvignsesenitanguinfnwavinduagnquiniseuseau
Fuifseudnuwinoulans Iagdrsyulavairiugiia (Google Ads)
nsfifinw1 Ae¥a “Interview in English Like - a - Pro” uuyesgny
Exchanges with Jeynah Iﬂaﬁi’mqﬂﬁsmﬁﬁaLU'%EJUL%UNaéJWémﬂmiVTW
A/B Testing vadlawanulsiazlawannss wagsenitanguidmung 2 nau
ie@nwrinlavanvszianlanazngudivunslafidszansuaiianin
Tngrinannnisiiufdunius (Engagement) uagdin1snseyin (Conversion) wuii
nguivmnefidutn@nwiaulniiujduiusdienisangale nsuang
AsAauiu uaznsues snnnhnguiihBeututses@numeutans wan153de
i larwanUssmanoussfifidomiiil “aaen” doffSutunansdssaviua
nsfufduiusaianin finnsgnle 26 au diuedvlavanyszinneonss
ffidomiidonguizasditanuuaninadnsiini daundndelud
iuled 241 Au
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Syt eisgauns (2559) livinsAnwiizes nagnsnisdeans
nsRaAKY etng UssamaAudn Gadget: nadiAnuiiow (Content)
fanunsafegaliifeuinaaiseivla uavauleludud finguszasd
diofinunszuiunisdearsnisnane sUuuUTeaiion uasnagninisdoas
MsmAInYBALAUTEIAN Gadget siummadning flanunsadsgaliiiuslan
Lﬁmmmﬂi“ﬁﬂa wavaulaluidud lnefiuniusindeyadenisingzi
o (Content Analy5|s) LLawmsanmwm B98N (In - depth Interview) Nan13
Wenui nssviunsdeasazdudutunnmsdnmaadudn TasnsUssa
yonnuzvhan Insguuuuidiomiildlumsdeans ldun nmne1iin Bafidle

a

asfidomann vvled msuwslnad amdie uasidle daunagnins
doansnisnaraiilfiiefsgaliifinaiuysziivlanazauladudn fe
nsfndonidemiliusarddguiievnandnnyauusednng n1sden
domiinsslangudvineg nsdmdeniluzuuuuidle YouTube uay
nsdamsameu nMsuiledymuasnisaweisaulymuuuiaieauysal
vurdnina ensquatenlaldgnéiunisiuilenn 9 Jamiegas
GREGHIG

unsia I5ivsau (2563) IdhnseinuiEes msfuiuaznisandn
Tawanudsifsedudmiusiiong femelulad Bye - Tracking H¥ngUszasd
ileAnwinissudiaznisandilamanuda luninisanduusud uaznssyan
wusus lundndfasinTeshutusfiog smfefnuussanraressuuuy
mslawanurusazsuuuulunsanisanduusuivanguiogsduIu
30 au Alilnsiuriazasdnney Bos 818utu ey uasfunguiills
fimuiRgndestuaenisnaiavienslavan vhmsifutoyalaglilusunss
Eye - Tracing mIUAAUN1SYIINIsAUABalBeEN 1NHANITITENUTI
nquAeg9EINInIRTIUTUALR uililanunsaseAnuusunls uazgUuuy
nslawanudeifiuszavsamlunisaiansendigean Ao nislawanus
TuEULLUULﬁam (Product Experience; Plot Integration)
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asUnuAdeiiAsdesnslavanasauazuddlunisdeansmnain
Hugensesulaune 9 1991 nislawanusannsadnfengudivang
IFeghauuuilsvinnnisuisassaadieinisansiuas nsiujduiug
w1 uenndzuuureniomdalinadeusyavsamauasnislawanuds
Bndne Tadusazguiuufosndefednuasvomnduitmanenuiy
EERVATERRRL

FULUUYRINUTREY

Tumsfnwiadsd gRnwildimunszfouisnsisodunsing
MMTITOLTINE Imm’hLLuﬂglJLLUULﬁamﬁﬂimgumweﬁﬂﬂwaaa@uémiﬁw
Fumsadas lugaeudl 1 unsieu - 30 wweu e, 2564 ntadlavhmsvmeas
Biauesiomnislavanionmsuavudsig 64 Tnas wunduguuuy
Tawanaseiudnuvaznisnsedunisiidiuiag (Engagement Content)
safmsuuziduiuaiusiuiusng 4 1 Tnadsetu (esafuens - Yuending)
warlawanudsiifudnvarms@edlesmmauisuiiom (Tien) Tnadse
(ivafuans - Suodind) Tutaeiudl 1 fiquieu - 16 nINGIAY NA. 2564
LLavmLuamlﬂﬁmmLI:UUaumwmmamﬂusmmummuaunmauaﬂmma
ﬂqu@m‘[mwuﬂﬂnusmsmq 20 uly Ima%mwuLaaﬂmﬂwm%aaum
muunsn1slesiunisunsszuiavedlain-19 uasglrduntvaldesdnig
Aanamselluaundnuestesnisnisdeasvesaudnsiidunsadad viie
fivsgaunmsalnnmsiulavaniiuednmaesgudnisfdunsaian
Tumhedudl 1 fiquieu - 16 nsngau w.a. 2564 uazasseaduiiinalad nauws
L?Zamﬁmq@uémié’wL%uw%’aﬁaﬁﬂmuaslmmi“uﬁ 1 uns1AY - 30 Wwneu
wel. 2564 Mnvudieuiisusariinssinaninsinssidaienuar
HARINNTAUNTEaATEN g v U FULUUYBINTHI TUURTILAT I
(Descriptive Analysis) wazdaian Tnevhnisisuussenedustuneuves
mssivTdeyasaznisiaszideyalaeuvalulssiiumuingUszasd
wmlasuawms mau‘mmiaﬁmaimauwamamﬂmiamiwmammwm
LLau‘UiuLfﬂuLu@ﬂ’Wlﬁ@ﬁ’lﬁM’]ElﬂL%G\NaWi@NWQHﬂGl’JE}EJ’NLLauﬂ’]WUi‘“ﬂE}U
WATevidoyavedIY
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insesiieillumsideuaznsfiusiusiudoeys

delsimsnunduaiteyasAdeiiftemiolndifudas
ansnsawtau 2 dw Toun

dudl 1: m'ﬁLﬁU‘ZJJEJ;‘J‘aLﬁEJMWUu?iENVI’NLWSU{J:ﬂLWf\] PNYNsANAT
doansmanananslaanassuaziss inu edning vesruinsmidunsadias
https://www.facebook.com/centralworld #f§1uruaudndiuau
744,916 A (Yoya u ufl 23 nsngnan 2564) nmsdnateyaitusnguu
wiednimavesguinsiduniaiad S1uau 4 iweu Fausitag 1 unT1As - 30
B A 2564 $1u 683 Tnad nuh Yssuamueadeviiaueaninsn
wseonlFumunansi 1 wasvhnismeseshiauaidemnislavanduou
64 e wisdunmssssnnnszdunisldunusuianisuusiidus
warTusludusing q uasynaulsssomguuuuidiomidenlsmaauiiuidem
Tutefudl 1 fquieu - 16 nsngiau wa. 2564 (lisarfuens - Fueriing)

AN5199 1 mad1susEinnveaiovnnisaedns

Ussamvaaidlamn 31uau (wad) fovaz
MsULELRAUAT 256 37.5
wuginufanIITiLAY 103 15
Usganduiusuauey 148 21.7
Tiilavana (influencer/Page Review) 82 12
Tunsiiauedumuaausnig
ovussrduitusaudnisi 94 13.8

32U 683 100
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duil 2 maludeyashumsdunwalidunisaeunudeyaidadn
wuUFInRdY (Short Interview) §3fuldvimsdunisallneguuuuluns
Sunwaifumsaoumudeyadednuuusanudu (Short Interview) dhesios
fuffuslaavdendugnénnainnisduiden S1uau 5 au 0g 20 Tauly it
duffimudnsmidunsaliaduazinsinnuseduandndemamsdeas
YorudnIsmunsaiasvselivsvaunmsalannisiiulavanrung g
voaguinsmiuniadaslurisiuil 1 iquieu- 16 nsngiau wA. 2564 uag
wdonlufiinalad naurdifleviivnsguinisidundatadminausludag
Fuil 1 unsea - 30 wwieu we. 2564 Taoidemillidununiuiseenidu
2 duldun doyavinluveslvidunival uaznsiaUszavisnaveamalnme
Pnguuudemnslavanpsuasuiunsiug ansudomuasmalidiuso
il vaiitohinluiuteyamumnnsmstestunisundszun
vadlein19 wasmsiuinudenlumAdeiivapmdssonfnngasiahe

nsnTevidaya

foasimalnneieyadeildvhnsunsianeitoyadal

1.3Lﬂ5’]8ﬁ°ﬁ@3,luail’lﬂf}\laﬁ’]i’l‘\m’mm’ﬁ’lﬂﬁ 1 vugesmnamedning
fiAntususendeyafifotu 1¥un Ussamestoya Swauafiiiusng
gonlan [Wudu Lﬁ@iﬁmiﬁwLLuﬂ%’a;ﬁaLLazﬂﬁﬁimwaléi%’mwumnéﬂ%u

Z,ﬁwwaﬂ’lif\i’muﬂﬁiéfmﬁmimL‘T;Ju%'a;gaiumm%ﬂﬂwaﬁﬁw
TawannsaazuraiioynsaaesiEue

3. dwanisauundlaludod 1 LLazEULLUULﬁamﬁ%ﬁ’]Laua
Tudodi 2 mﬁﬁmmﬁqgmm‘umﬁﬁmmiﬁ@ﬁﬂﬁwﬁ’lmmg’u

4. Sunvainauazaeamudunualiiofiuineasdondudarny
asluenans

5.41u13As1zdiie T ulfisunaiduainnisunasuay
wansdunwal (oasudeyalnonsdounssamnuazesuisnuteduny
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WunFaias Sy 4 Weu Ruedas 1 unsia - 30 wwey WA, 2564
fivtovun 683 Tnawt uvafuswou 5 ssan 1ud 1) mathiauodud
2) wugihnufanssuiiiey 3) Yssnduiusuaudy 4) TWgianswa
(Influencer/Page Review) lunsunaueduniousnis 5) wilem
Ussrduiusausnien Tnevssamiifisiuauniausnggean Ao Ussiam
nsunauedud S1uau 256 afs Amdudosay 37.5 lasguuuuidem
fusnguuatu 3 sunuu l¥ud 1) 3Unm 2) Saduzunm 3) e Tasguuuy
ﬁﬁmauﬂ%v’wﬁﬂgqqqﬂ A gﬂl,wuﬁaﬁzugﬂmw $1uru 279 Ay Anudu
Sovay 40.8

wansdunvaliBednlasguuuumnmduainngugniiuie
naudUILnATTHU3Ns Alengsearing 20 BTulU $1uau 5 au SrsBemndnnu
“¥nupndnzuuuunislasanaswazuls Tudagtuluegls” §3duamise
agUuszifiudoyaldin sunuuUssamidemiiannsafsganiuaule
mnnshlavanlfduguuuumsdenlensdudisuidonaingunm
dielflunstiiaueiud msussmnduiudaufanssufivry saufauaenin
YDIAUGINITAN WarINNITTINBUgIaUesTEoNININAUSEIEURUS
fifideidewing 1
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NAANSURINSTHAIUTINVDINTUNLEUBLL YN AT LN TILAT LA
A dnong nsdifinw gudnisidunialian

M99 2 IWIUNINARBINTTIBANATIaT IS ULHETINARUUsELAY

L‘lﬂl@‘lﬂq
Ussanveaiien Aslavannsg nslavauRS

s EuauA 7 21.9% 7 21.9%

wuztURINTTUTILAY 6 18.7% 6 18.7%

Uszdunusunuiey 7 21.9% 7 21.9%

TifriiBvama (Influencer) 6 18.7% 6 18.7%

Tunmsdiaueduamiauinis

\omUssaduiusqudniad 6 18.7% 6 18.7%
33U 32 100% 32 100%

NA5197 2 e levihnsneaestiaueilemnislanann s

Tngvhmslwadlugaedudl 1 dquieu - 16 nsngau we. 2564 wuadu

sunuulavannss 1 Inadsdedu (ldswduans - Jueniind) uaglawanuns 1
narnoiu (ldsaniuans - Tuenfing) s2udu 64 Tnad wazantulawa

V8INTEUN1W0IE1989 AU N1TlawansILaziH U dning
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M13791 3 wannsildnsiuveinsiaueilennisiaivann s snunginmg

Usztnnveaiionn 91U | Reach Like | Share | Comment | n1sfidau
a% 1

MUNAURAUAT 7 46,567 | 268 8 14 46,857
LUZUIUNINTTUNLAY 6 57,534 | 276 18 61 57,889
Usganduiusuauey 7 | 27327 | 148 6 18 27,499
lifidnsna (influencer) | 6 | 48,685 | 360 | 21 29 49,095
Tunsiauedumnse
U3
ilomussanduiug 6 28,853 | 185 23 5 29,066
AUIN1IAN

RN 32 | 208,966 | 1,237 | 76 127 200,406
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TawannssazurainNgdnmg nudnislayauledlidnuIunImTINTes
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Abstract

The creation of music video entitled “DC Rao Mee” in rap
music is public relations for the Digital Media and Mass Communication
Technology program. The musice video consists of is a rap song and
video related to the program details. These two parts together are
able to attract the target audience well, easily to remember and
understand the context. It easily promotes through various channels
and also be a guideline for high school students who wish to study
in this program. The objectives of this study were 1) to produce
and evaluate the quality of “DC Rao Mee” song in rap music,
2) to produce and evaluate the quality of “DC Rao Mee”
rap music video, and 3) to examine the target's satisfaction
after watching the "DC Rao Mee" music video for public relations.

Accidental sampling were used to choose the samples of the study
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which were divided into 2 groups; 99 univeristy students who study in
television and radio broadcasting technology discipline at the Faculty
of Science and Technology, Rajamangala University of Technology
Krungthep, and 99 students in grades 12 who study in schools under the
Office of the Basic Education Commission, Bangkok; total 198 people.
The methodology used in this study were 1) the rap song “DC Rao Mee”,
2)the quality evaluation form of rap song “DC Rao Mee” which were verified
by item-objective congruence index (I0C), 3) the rap music video "DC Rao
Mee" for public relations, 4) the quality evaluation form of rap music
video "DC Rao Mee" which were verified by item-objective congruence
index (I0Q), and 5) the satisfaction evalution form after watching the
"DC Rao Mee" rap music video which were verified by item-objective
congruence index (I0C) and used with 5-level rating scale.

The study found that 1) there are 3P steps to produce "DC Rao
Mee" rap song which are Pre-production, Production, and Post-Production.
The song lyrics related to information of digital technology and
communication program and was represented in rap gerne, 2) the quality
evaluation of “DCRaoMee” songwas at a high level with the mean ( L)=442
and the standard deviation (S.D.) = 0.68., 3) there are 3P steps to
produce “DC Rao Mee” music video for public relations which are
Pre-Production, Production and Post-Production. Drawing were used to
make the music video. The story is related to the curriculum with text
animation and the melody in which both parts are consistent, 4) the
overall evaluation of “DC Rao Mee” music video quality were at the
highest level with mean ( X ) = 4.53 and standard deviation (S.D.) =
0.64, and 5) the satisfaction evaluation were at the highest level with a
mean ( X ) = 4.81 and a standard deviation (S.D.) = 0.49

Keywords: Music Video, Rap Style Music, Public Relations,

Digital Media and Mass Communication Technology Division.
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waziitotfunumislunisdnundedmiutinSoudussoudnenaudaiy
Tun1sndnwse

q. uﬁm@miawﬁmLwﬂiuiaﬁﬁaﬁ%ﬁaLLaxﬁ'amimamu
pgIngnrmansuazinalulad umiInenaonaluladsnvusna vunea
n1sdearsiiedendvialiunisdearsieyaiiinisléinalulad
Whufeades fsunuunisieansteyaiivainnanefinisiierdeniiu
Amnsfin Awedeulnides wiedaved uSeudsuindudeuay
walulagiinsnasusiudinieiu danunainvatsuagidnnegsuans
1ﬁaEJNWNLﬂmmstm‘7iqm

5. NMIHARTIANIALEUTEVIEUNUS “DC 1515”7 AI8UUANAY
dlpdnisusy wunedis nsUszanduiusaviivimaluladdensvanas
Foasunavu aadInemansuazinalulad wningdomeluladsvusea
Hrufindnifleguuuulniimesuuimasaladnisudy damusznauinas
fdornumnevoniomas eatundngnsanunividingn e 2 daw
aonndesiuainsafsgaanenivesnguiimnglad ielrAnauaadiine
dolviuntnlarnuvane warldsumnumanmauannseiidniale “DC
\518”

Uselemifiaadnazldsu
1. Wunsdeansteyaguuuulmifmnzanivaulugaddvia
2. LﬂuumwWﬂ,umiﬂizmé’mﬁ’uﬁ‘mawé’ﬂqmmmgu6’]
3. 1 @unuimslumsuugidnissuisouUanglunisdnnis@nem
FaTEAUgANANT
4. laysannisanuianedv@niunsussnduiusideaineassa

215EISNTHOEITHIAVY ANLNNTHRANTUIATY WNINeFeTeelvsl

67

Uit 10 atuil 2 nangnew - Fuem 2565



a ad A v
BUIAALLASNE Y VINYIVD

#q8n7nle

AANINEYBIEIENIALE

ausSenl Aingide (2544) lalviaumnevesiindgninledn THdmale
(Music Video) fanmisgneumasiisnemenmnudniieafumandudenans
sprhadanuasauilaifemumasuazaaiuaunnisliiuudisagy d
wifdnidledudatuannsofinnsmn Sanidlelugiusiiiueiesile
namslavan Yssyduius demvesiindninlelugausn 9 Fadunisndn
amdsznounas wselmandundn arwmduses wadagdunuin
inanidlewmasiuliiladadomandundnidonvesedliiAsafumas
Afisuuuuveaiadniflemas

1. fhaniflefiinisuanadundn (Performance) luivaniale
fiflassasemnuduiusie 4 lidudeurndunisiiaueniniauni
wanInumIvsetinefosnaseguui

2. fnAmiAlefifizessnderumneidundn (Narrative) 1y
fnanifledilassaiuenuduiusifubessn wilimiloutuieonguie
ameundiiosnndosmdiuazdusgiuamnevoanas

3, fhanflefifluunAnuiseeiildiuiEessn (Conceptual)
WugduuuiteduefadaniBoniteusiam (Visual Music) wiamsilamas
shenfuguuvuilinwnisiedeulmedssaiiddoduiiiudamney
sUuuuilfimaliamsiauuuAndeseruduiudmaguesmuninissidy
3095717 (Editing) wazn wdnwal (Image) %qmmé’uﬁuﬁ‘méﬁﬁuwgﬂ
taweeenunlunguvesnimdnual (Set of Image) (17ine N3wdawTTand
waESHUIR LATYEING, 2562)
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wuwasalaausy

AUNUNBVBINTTUTY

av1dy Aefiug (2508) naniuduiduduniwesesduszneu
vovimussanduseuasudundnualalioden Wunsyaludnuazinasy
avfamnzinas lnedwlngazlifoneds msdemdedemn wazLiem
geumasidmuneuasiinundooiy sutaduiinsiiudone
Tnglddamnenasididnvsedind uazmaiian1s SAMPLING ¢ 1Waddy 9

anvauzuazAUEIAYvB WS

wasSududnuuamamils Sadunddutmusssn wuamag
HipHop Inetiagtiumasududnilvgazfumasionas faiha spmemds
vaunas Rap AldldTruAnudonniiy wifiaiiveunamiudnde
il

1. vonenBessmen q lunandue lendnalBunilannigaues
wunwausy ﬁami‘uaﬂLa"lL'%Imsnﬁ@,wiaﬁaamﬂd’lLﬂfamﬁﬁmmmaaﬂu
ilenas TowdnlvgsinfududedngdudedaSomiluasivsaifiugos
wnnesuenEEiemas Femennluuamady Sadudnnilaey
asuiuiiRagalFdaudianitanastusgvaynauuuazdaudnladon
ffusidlddeasonnuriunasudu

2. axvioudsnauazanidmdsdsnn Wuuuamasiiannsoazyiou
Ugymvesdany narhdldnnniuuinasuansy 9 fnasduiom
fifeadestunnuin szmanduiduwnmasiinsauazuswmiuaiudn
VBIUAUNAS ﬁﬂﬁmauaumm’méfmmsmaaﬁ%qﬁm%ﬂmﬁm‘fawuwm
Aderfuaudnviedesmsanulymdsaudiuiiade azdumndesnis
Uauszaunsallmifasnsaruuitanasusuls

3. Boufusgiimanisuiinonmasaindeiinariundisiy
dewndounduluilamanduly 1 U 5 U neundedn 10 U indeunduin
flawasudulutagiu aniulse Tmansiuiinvesdsruiunnglumauiy
vilfisanunsanenunBsuanmanisaliiiuanls ieidudsslov
Tuauansaly wWu inassemneand unen w3 Hudu domidunisidnds
Aiuiuansnesdsnn wazanuiAnvesussvvuiigniendiou
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4. Msdufuardzmas emawieswduinganduaiiou
nasunieefiflidiadeinessEniningsa Fannurhmeegiinnusiag
vesfameiignininsasdameinasediiasd fifeaunacuiudeauiy
ileinasegnann wefedliasimmsmands 1

5. Madenassimienduld Snenindaimililldanuuainasdu
fio Madenassrvienaiigalas ianwdsnquuazalunilnefiaayaais
w’%aﬁﬂﬁﬂumﬂm@ﬁﬂlnjﬁuﬂg (5 L@UALUIWAS Rap, 2563)

N5USEVIFUNUSAING
1. nsUszurduiuserudvled Tunisuszuduiuseu

=

Fodsnueoulativasernssing 4 Teudavhivludlifaulalifna g ransse
AadaruesAnsidlaenss Bulediadudemmdniiosdnsldinowns
foyatmans JegtilasfnufidosmsiBessnifetuesinsmil Aindnang
luivlwrvesesrnsdudusiuusn

2. mavsvrduiusiiuuden viendaluivledussnnmis
firidunslaeyanaiifiosnininausuazutaduFossnanudniiuig q
MueSetedumeiiin nsuanuienvesudontsSeshdunnidonll
guileovnii fuamsaunsndnungiunouansmuiudiuisldraonaan
(@llen Us¥idy, 2560)

3. MaUssnduiusiuuvadeyavsaninus (Data/Knowledge)
Fadudvludiisunudoya arwiludesin q Tusnvusdondass
dwsunsusznduniug Infde Wuasunsuainasnviuudumesiln
Juesesilondefiannsaraildlunisuszanduiusld ynauamsasiu
uazdfudsafiadmidon Ssldsunissensuandninnsuardeinasy

a. myUsznduiusussimgmuselay (Community) ey
mﬂﬁqmlﬁufi MMIUTENEUINUGNIU Facebook gULLUUﬁﬁWﬂ%Mﬂ A9 Page
38 Fan page anunsaldausitugunsainnni @19 iPhone, Blackberry,
Android Phone wazannuwasvasudu q vinwes .udnwiwemnsiiiuln
98195957 gt lianunsalfnuldedaivszdnsam negldaunse
thiausuvany wazfesuneUszneuvhlvgnititunivensutstuessami
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agan e Feesdnsuaztnuszmduiusinldnsdearsiruninmes
Jugeamslumssauranuvietededdavesgnen

5. mMsUsyrduiusussiande (Media) wanwasdnsldided
LABLWIAINUUED TN TTAY 1309991 19n15UTEVIdUNUSULUULAN 9
thumeunsg13nassuu YouTube LLGi@WQﬁﬂWiU%Uﬂj&Lﬁ@WW sUkUU
asunauslidafuusunvastanseulat n1sld YouTube Huadasile
Tunsusemduius wonanihinlelumeunsuansuuduledud a9Ans
Sannsoatinsaundniiofiazadradureswosenisly Gaanin NEYTULIER,
2560)

auddnyuemdngassnu v ivelulaBaeRaviauaz s AT

aivunelulafdeddvauazdearsinavy anyingiaans
wazinalulad uinerdemaluladsausmansaunn WunisSeunisaeu
Tugduuuindinanuundlug (Next Normal) wagAnaviusieimmuin1snis
wealuladuagnisvaeuside (Convergence) Fstlaqiudugaurisnsioans
¥nsuuau nsdeansiorfudrudrdguosiinuyed eiirdyadiia
nsdeansfdsunvaslunuitauinisiumalulad dunalulad
TusUuuusing 9 smauwaudiseiu dnslimeluladidmntetes
fsUuuunisdeansieyaiivainuats fnisunerteniny amnsadin
awadeul Fewdedavied uBeuEes suRadudenazinalulad
finsuaonsrudndety msujduiusseiedansuasiuasiafniu
lenaonnaniugunsalamnivlny Jansdeamsinudendviadaiulsindu
nagnsfilasuanuaulaiiuegisge auvenoivineonluilugusuves
fidedsnnmunslvg) FedwmalyimgAnssunsiande waAnssuveFenly
Generation Z uay Alfa Afinsuuiasunasivasumutiseny (dnany
duaSuivnsuasnuameyy i Inendemalulagsvaenan unm, 2565)
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MATeTineatas

\Rosdna 1w123nt (2561) levinsfinuiiGes nagnsnisaiig
advdRleludodnuesuladifionssgelalunisoanddeniesnonisie
n3dlAnY wwdauruna “Runner’s Journeys” Wan1sAN®1 wWuin
JHomaduirlefazannsnhliauiussgdlalunseandidniedonisis
fo lomifquardedvunazuandlfiiuisussloviddaiauves
nMadsuuasiiléannnisis seanugeilldiuagnaannisandnn
Flooonls dmsuTBmshiaueiidswasioussgdlalumsidlaffian de 38nns
thiaueuuudunvaifiaynaiisensualsiuuazanudile sudannsasy
Fmsiuuuian uennniuds nagvsmsasenauinleludedsnueslad
Fremstnausiiomieln msdsdefiianudanuuasigelaneil
\Anusagslasedusliioanidameshenmsidldedundazie

sy damsavgite wae wenssa Ussdndiums (2559) Wvinasiine
mATeEes MIsAnvunumveanasieelunsUgnilsgaAuaznnsaing
AdslalunsdduinvensnvuiiingUszasdfe 1) Welasziinmen
yosansnninasienlugatlagiudenisiuivesemauiiiinenisaiiefindile
Tumsduiiu®in 2) ilefnvmansznuvesmasienlugatagtusionisius
vosgnruidsenisairsidslalunsdduiin §ideldszdeuiside
Beama Tnenfiudoya 2 duneu WWud 1) madwrgidemBemunn
Nninasvesfaunluield SnuoanazuoRuaoy Al we. 2548 -
2558 fwoagidrvuluiviedgyy 3 w31y 40 mwas way
2) Aunuald@edn guseius 1 au Aalu 1 au neuns 1 AY uazlenvy
fifuuuaduresndudalumasiond iy 10 Au nan1siesesiden
Benmuamnuin iasieaiiidonilimdslatusznitsyanauiniian
Tnowdudeomiilimadasuliiuiuguassams 4 nmsldaussidudade
Tunisadreiaslaliunnuies nan1sdunivalisnivu wudi iwasien
Tiaruduiisieuaatsauasen lmddalunslddinuazainudn
uazAnuAullumasienfe afuenudiudifluaseunsh afrednsnm
yosngueniiilanasion Lavtgazvioudany
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Fuvun Urdlanuazani (2561) IévinnsAnBeannsiuiinians
Wudousznduiusvesinfnuivesindnwinuginaluladdeaisuiavy
uinerdewaluladvusnanszuas nudegnsililunisinwedaiie
thanwauzimeluladomanary uvvingdomaluladsvunanszuas
U 300 AU lAgVINISAIMUAYUIANGUFI9819n1UTTNI5UBY
n1ls 8101 (Yamane,Taro) fissfuainudosu 95% sufiunis
Ausarusaudeyadieiinnsduuuunatsdunou 1dud n1sdy
LUULUSTY wazn1sduiuuiedeniaidenainsiadnAnuiibuacd
adafldlunstinnegidoyaiiugiu 16ud anudl Sovaz (%) Aade
wardrutdosuun1nsgIu (S.0.) a1nuan1s@nwinudn dndnwn
anznaluladdearsutavy umingrdoimaluladsivusnanszuas
fnnsfufinasiiudoussuduiusegluszduuin Tnefuiinaisan
doyana delawan uazaindedsindl uagidn@nwifinisUafuinas
rudeUszrduseglusziuann Ssannsainfedoussnduiudlaetng
aznin 937 wesdeviivszlend uenandudnansdadudsiivihl
diUnasuiianuiualiy awisausudmilvdidvaniunisalveslandagiu

v

(ERER

52108U757998

UTENsuasngunl9ens

Uszrng fle dnAnwianvndvunalulagnisinsvimluazing
nsEeLdELY AngInendansuazinalulad uunineraenaluladsy
WAANTINN WU 179 Au (Frilnnudaaiiiviniswasanuameidey,
2564) wavtnidouduisoudnudi 6 ludsfnd1dneunnsnssunis
miﬁﬂm%uﬁugm%’wﬁfmﬂiqqmwumumﬁ’lmu 17,009 au (Audinalulad

vy
%

wavnsaoans FUnUUanNTENIANYIBNNS, 2562) SINNSEU 17,188 AU
nauiiege Ae dnAnwianvnivinalulagnisinsiimiuasingnszateides
AugINgIFansiazinalulad unInerdemalulagsyuenangaunm
U 99 AU LﬁaqmﬂL‘TJuQﬁﬁﬁﬂwﬂuiwim waztinBoutuisoudne
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Ui 6 Iué’ﬁmﬁwﬁmmﬂmzﬂﬁumimiﬁﬂmﬁzuﬁugmﬂqqmwwmm
$1unu 99 au iilesanidungusnedeiifdnednAnysslussiuusynes
Woidunumdunmsddinude safmunsiuau 198 au lnesvus
nausIeg el uuTudsy (Accidental Sampling)

in3asiioiilélunnsnun
1. wesdleflilunsiiusiusndeya

1.1 wad “DC 15ndl” Mmewwiwasaladnisusy

1.2 §adn3Aleussynduiug “DC il Mmeuunwasalad
ISy

1.3 wuuUszifiuamn nuasnas “DC 3" MELUINGS
dlaan1susy Taelduinsidiuuszunnn 5 szau wazdaiudaisidn
TnerhutunounsvaeuaudnadesszwinsdemnuiungUsvase (00)
vomuulsndunda Wnedfifernaiunsuianasiuuimn 3 viw
Duguszdiunaunin

1.4 wuvUsziiiununmeesindninleussydusius
“DC 158" MmewwinasdladnisuSulaglduasidrulssanue 5 seiu
wazrnaredalagriuduneunsnsaouainuaenadesszninede
AMawfuinguszasd (00) veawuuUssdiuuds Tnefl 1) §ifsmgysy
fnanifledwu 1 v 2) Glermgiunsusssduiusdn 1 vy
3) {iFsrmaeunangasavivinaluladdediviauazdearsuiavy
1 1 i Tavavn 3 vy Juguszifiunann

1.5 wuuUsgdiunnuiianelaueengusinegsvaanssusy
fnaniAleUszyduiius “DC Tl meuwanasalaanisusy lngldunasidu
Uszanaudn 5 58U (Rating Scale) Taguuutsediumnufianelasutunou
TIAFBUAINADAAGBITENINTRMUAUTRgUIEaA (100)
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v ¢

2. \nesilouargunsnifililunisnanindninleussuduiug

sUkuulvl “DC " dsuwiwasalngnisusy

2.1 lulaslnu

2.2 gunsaldmsuluiindewavudasdyaaudes (Audio
Interface)

2.3 Aouiwed uargunsalindeuiinuunnm

2.4 TWsunsudFaguildlunisadunmuazides

2.5 vieatuiinides

AWanduau
1. NSEUIUNIR3ULATING (Pre - Project)
1.1 Muuamdelasinig
1.2 Aupdndeyaarnidade unay N Tes
wazuastoyauuBuwmesiin
13 swsmdeyaifeiiieades
1.4 dAuuzdnnnauenIINNTUIUSneiuenaise
fiusnulasinis
1.5 YFudsaunlalasinis sudeiauouusraInaenIsunis
ware9158iUsnelasIng
2. nsvuaunslasinisuasnisuseidiuna wisoonidu 3 svee fail
2.1 spesi 1 NIndnuazUITduAMAMYBNAY “DC 191
17 MsuwinasalndnisusiuazmsuszliununInrasnas 1) nsununs
MHULAZNTATIUNIABUNNTHEAR (Pre - Production) Usgnaumig Avun
TrnUszasd unuvesnas (Theme) SIUTiadaya Lﬁamﬁuamﬁﬂqm UAILNAS
“DC 15107 4agWIVNUDILATTINITINAIUTENDU 2) NTTUIUNITHER
(Production) Usznausme saidssies anuUasdsmeinaslmumiiganiu
\ownas 3) nszulunIMdensnan (Post-Production) Usznaudae
HaudsFodlviinduinueanas waudss Tadssaunun Foangnisal
deaUsznausing q vieldesiiey (Effect) n3avaeudeunnsaiasuiulsuily
msasuuUszliununmuesnas “DC 15ndl” Meuwiwasalnanisusy
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TugUuuusmsidIuUszanme 5 sedy (Rating Scale) fiHunisman
AwAenAdesEisdafnufuiagUuszasd (00) tinadluliiiTeiney
FuUATLALNAITILIL 3 Y ieUseiunmAINSENIaNTEUILATS
wismadnouivgtlundnindnifleussanduius “DC 1> fouunnad
aladmsuiy wazifununamagiinsgitoyananisussiuangideney
uazUsunAlunuamasiuuziveaiBsavey

22 spoedl 2 MmandnuazUssifiununnesiidniale
Uszrndusiud “DCi57d” mewwanwasaladnsuuliiuanan 1) nssuaunis
IHURAZNITATEUNIIABUNIINGR (Pre - Production) Usenausiy
P0NLUUMISNYs sonuuunniiaglding wazadisunnim (Storyboard)
2) NEUIUNITHEAR (Production) Usznaume 1100 We Storyboard tag
a319618nNWYs 3) NITUIUNIIUAINIINES (Post - Production) Usznausie
IM21909AUTENOUVDININLAZAIE N YT IRAIBY aIFUNTNLAZFIDNYS
thinaandasedfuiaaninle muilevmveanandiv Effect WaTgNLaLse 9
ilanimegauysaiuazquianle asiaaeu (Preview) 1nfoylsiiomain
wiedlozlsfeslulsnuilavseld afanwuulssidiuguninvedidnisle
Usganduiug “DC 15181” msnwinasaladnisusy lugduuuninsidu
UszanauAn 5 s88U (Rating Scale) fiHun1smAIAAenAdaIsEning
Formnuiuinguseasd (100) aiuuussliuanuiianelandinissusy
fhanifleUszynduius “DC wll” sanuinadlndnisusy lugduuy
M3UsEanMAT 5 55U (Rating Scale) dmdunguiietne ikiunsman
AnuAenAdasEinsdafnuiuinguszasd (100) thieluliiiTeivay
We 3 @y Uszneudae H¥ermaiuiadniale {ilsavigsunis
Ussndunius wasivgnundngasanyiiv ndiunu 3 vinudteUssdiy
ANAINTENINTTUINNTNARTIENTALoINAsU T dUTUS “DC 13731”
manwmasalnansusUiuTIuTINkeIinsgideyanan1sussiuain
vy waruiuudlvaunmaudnuzihvesideany

2.3 svued 3 Usefiuanuianelavdsnssuruingnisle
Usyanduius “DC 1573”7 msuuwunasaladnisusy Usedlumnuianela
waIMISUrNInAnInlamasUseandunius DC 15nil” Mmeouuinasaladnisusy
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mguuulsziiuanuianeladungudiegisdie dndnaiuivinalulad
nsivsviaikazinenseedes auginermanstazinalulad univede
wielulaBmasnangaom 1uan 99 au uaziinGoussiudusiseunui 6
Tudsindinmuanenssunmsmsinuduiiugu ATUNNUMIUAT 99 AU
$uHIMuATIUIY 198 AU lAUAIMUANGUAIDE1ILUULIIE I
(Purposive Sampling) iusiusiunakaiasIzideyananisusziiu
INNGNAIDEN waztdidENIAloIAUTEAENITUS “DC15130” AguuINas
aladnisusuimounssnuresnesing 4 ileUssunduiusvdngnsanyin
AINE?

Nan15398

nan1sitaszideyavingidesvigusanas “DC 157dl”
Freuuwasaladnisusy

was “DC 151l” Msuunasaladnisusy wdatusiuu 1
WA Tnsnsuaninasiifideniieatundngnsauivmeluladidviauay
domsuary Humsdiauedeyavesamsuieinas wawdss Faulas
iwes uguuuuuumasaladnisusuzluuulv fgeliiuiladinisdian
fietudadidomacdl

Wwad : DC 1573
a A, a t a o q‘ @
Aatu : sundl Unniseds & Sénm uaLias
viwes : Adand AL
lnazdan
= v & 1 1
e wig wiulawiuding
= ' | & oy =t
9il: 19972... UL UUUNRUS
o: Tawiumiy wilalansukna
il Whluneen Sundseluuiiveu
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a v | = 1 1
il 1y Unieeey
Wi 99 l9Asy 9
o: waddaSeuaiverlsng
1 a U
LN WY HUSEUDCASY
913l: DC DC 5z
o Seunednueslsey
LA: AD... WUUNASU

Verse 1
awwammﬁ’uaﬁuam
fnIndlulidanediuay

Twulasasdonaansduluany
fMeg1nIBeu auaelrlanIy

Verse 1
UITEINIANISSEUNDC
[~ v G
winlusenuguvs
LONB1915989U5 N
dAnNSEUUENaE LYY

Hook
Win DC induiin DC
sududnau Z adamalulad
WA DC 5 uJuin DC
wndwdnguluel AdlwSud
wn DC 5 udwin DC 7%
#519EssARRUINUA mawmalulad
Win DC nduiin DC
wangnsiuglug ueniagdnvesh
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Verse2
WasiDC wuflaoudnanin sieuuun M wazenia
Hagmileudnazenn daldenn lansen
witaalaflsiAunuEnse
NS AR ER sELAY
venldmuiin ety A3uRdenn
Fafivalalle Aesedvsinse
fithsraounuuliduses
sldmatiauuuladvinnnunnges
¥4 Transition Timeline WUUARDIDDS
TwuazfiFeswas Color Grading
Exportunudn veniagliosnds
919158 Sedpaviuiiu

Verse2
AwiTildueniasiutuaie
gudrousugseInleuun

NNSISYUNTABUDNAILLUUYIOIANA
gy wlunun
widafile eluTdewnn
A15774 Intro LA1lASE Story
Pre production ¥1alailadesdl
Crisis Climax sfumsazifueei
{aevnlandnues Creative Fuf
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Hook
Wn DC 5 uuiin DC
wududneu Z alamalulad
wWn DC induiin DC
wndudngull Adlwsud
Win DC nduiiin DC
A519ETIAPRUIIUA mawmalulad
wWn DC 5 uJuiin DC
wangnsiuglug veniaeinvesh

Verse3
Facebook YouTube and Twitch
dsrludygnu duwmesidaBandwidth
freunanlasusneg firdseende
Live aneanil Tigauldniude
fesyuy EFP Aidhunded
muauyalng uuudya udoudn
tlasilevih Alienevain
wlerfugidenaglusnuns Steaming
Slefiiusi WeaUsERNITNIZaN
Thuwwiegls egauiaane
wailganuasdemenia
filwwh Foley $rasudeninn
Goaanun ldvifain ear cinema
thidessegnd a¥enmiusn
THIUAUINT LAUN LN
Aoudpeusvend Falanviduan
nsumsiuldlddesenn
anfindnle Ussndladunn
anltersunl axHavenaastng
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Verse3
wieadssedlmndudnves Aanns
wénitugiu mslfiedesiio SwoT
WATILHALDT YIOUVBIDIANT

Aumlenia way Jadenieuen
liasy esrnsuudeuuueu

Hook
wWin DC 1 ndwin DC
sududnau z adamalulad
wWn DC 5 wTwin DC
wndwdngulyl AdlSud
win DC wnduin DC A
#519855ARRUINUR Aawalulad
Win DC i nduin DC
nangnsiuglval veniaeinvesd

Versed
Photographer Editor Producer
Streamer ContentCreator
Director Switches Youtube
Script writer Graphics Designer
Wewey Tools 39n Devices
Application teuUszendly
45194956 Content liduiisl
wszan DC avilunnmtweilodlne
waziingy anviavian Sufne-Uguum
WNIIEANY VDI ADUAIATUNLATN
fiintios qauls lddeameneny mduay
aounBeu Ml wnadeily wazewren
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M15190 1 wansAedsnazd U leuLiInIgIuLUUUTEEuAMAIN
Paunad “DC 131 " ssuwinasdladnisuiuangideavisy 3 vt

(n=3)
Patauuuuseiiiy Aaae | dwdeauu | aAunune | a1du
(%) |amsgusD.

UsziiunnunInvanas “DC 158”
1.8uileses

1.1 Wemveunasausnde 4.67 0.58 NNEn 1
ANUNNY AUNSUTTUEUTUS

1.2 msdudauendunaluves 4.33 1.15 170 4
Wiowmas

1.3 lowasiiondnuvallanwiu | 4.67 0.58 1INNgn 1
awnse wWhdanguidvaneg

1.4 duanasdininu@a 4.33 1.15 1A 4
a5aassAnayiuay

1.5 mslnmw dnvse daw | 4.67 0.58 wmniign |1
9NFBY Waeiazay

1.6 fllamiandndneilauds 4.33 0.58 170 q
Ann

Y

394 4.50 0.71 4N 1

2. fuA13eq

2.1 mMsanenenm5eda1uise 4.33 0.58 1A 2
Foosual lavnau

2.2 mseanideamias sy 4.00 0.00 10 il
WA E

2.3 paunwdessesnudn 4.33 0.58 1A 2
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Piadauuudseiiiu Aade | daudeauy | Aruunune | a1
( %) |wmsgusD.
2.4 msfufesgndewnudmig | 4.67 0.58 WNfign 1
YIUBY
Eiet 4.33 0.49 41N 3
3. fuinueg
3.1 Aundesaunsuagns | 4.33 0.58 Gl 2
Juiinides
3.2 2AUTENOUVDIAUATYN 433 1.15 1N 2
AoIaziniyay
3.3 Janemasdinnuiiaula 4.33 1.15 170 2
3.4 viuesnugaady 4.33 1.15 N 2
3.5 anulwsganunaunay | 4.33 0.58 110 2
2039384 wavyiues
3.6 ANUALYI0IraIAnTes 4.67 0.58 1N 1
LagYNueanLea
99U 4.39 0.78 aun 2
SAUNIVNA 4.42 0.68 N

MNATN 1 HAMTIATIEARUUUTHIUAMAINYBINIHERLNAS
“DC 157dl” sheuunwasdladnisusudiuan 3 v wudr dulledes

N o 4 a a - v a1 -

fszAuinausinann unn tnedianade ( 1) wiiu 4.50 wazlimdmdsauy
UIMIFIU (S.D.) WU 0.71 Fe9897Fe Auviues HseAunaeiamnIn 1
Tnedflanade (L) whiu 4.39 wazdimdnudsavuinasgiu (5.0.) whiy

0.78 s0%awnAe fMuMses Tszduinaeinunin wn tnefidnede (1)

215EISNTHOEITHIAVY ANLNNTHRANTUIATY WNINeFeTeelvsl

Uit 10 atiuil 2 nsngnens - Sunaw 2565

83



Wity 4.33 uagdanaudeuuunasgm (5.0.) Wiy 0.49 lervte 3 ¢
W5masUralaniiusznaulneImveINIsHARMAS “DCISIH” MELUINGS
aladnsudy Segfuinasinanm ann Tasdanads ( L) wirfu 442 uag
fiadaudeauuinmsgu (5.0.) Wit 0.68

nan1siaszvideyaandidesviglunisnaniingniale
Uszgrnduius “DC 15787 Areuunnasdlagnisusu

TamAleUseandusius “DC 157317 Mmonuinasdladnisusy
§ruU 1 was szeznen 3.57 wiit Wumhihanmlewmasssmduiusiien
ﬁ’wé’ﬂqmawﬁmLwﬂiuiag?iaaﬁﬁaLLazﬁaaﬁmaﬁuu AEINYIANEANT
wazinalulad uviverdewalulagssuna susuulnddeuuimasdlagd
mMsusy & LﬁavwmLLuzﬁmé’ﬂqmé"gamiﬁwLaua%a;&amaqawﬁﬂmchmﬁlaL‘waq
NaLLde s LazAnuUasitues mﬂﬂ?uwamﬁﬁﬂiﬁiaﬁwgﬂLmeiﬂwLauamw
Tnsmsnaifideidoufesundngasuasimandoulmmsnyssenou
yusuwas Inesansdruaenndoaty anusofsgaanemvasFusldn
MlmAaiaANand e kagilnlanUnNeveEIIINANTTUTY Lag
Snvawvesdeimeoganmluingniale fi

AN 1 AndnapsfinaEIngmaEnsLasmalulad

AMEINEIAERsSLazimALlulad unIneaewalulagsivuena
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AL
N> :’}\

2NN 2 AMIEBITIEINNUFIUNMTELAMATIIE

nst3INAU AnuuTiviaanunws oy

AN 3 ANV INTSAAFBANPUN LA

HQUQ Unaina nuuduuinuié'ouda

AN 4 AnnaessgivmaluladesnainiAuLTaRLnan e sy
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n1wnoaaadoNnlu Rgauldaiuda

nEC

AN 5 amdnaesnelnmMsHanTemsiunsaiuatsrerlng

wivariaFoley raouasd 100N

P ° a v o
7w 6 nndnaedivUsvendlidedes
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M50 2 wansAnndsnardiudonuunnasguLuUUsHUANA TS
fanifleUsyyduius “DC il fenuimasaladnisusuand@eiwey

3 91U (siD)
(n=3)
Padauuuussiiiy Anaae | dwudeauu | anunuie | a1au
(1) [wmsgmso.
1. UstiliuAmuAINYaensEuIuNSHaniiadnIale
1.1 YUABUMIINNITNBUNITHER (Pre-Production)

o o & A a a a q‘
msInvilemiunsuaningniale | 4.67 0.58 NNgn 1
donpnosiuingusrasa
wwAalumstiaueaieassd 4.67 0.58 WINTEn 1
suuuumstauedanuudantuy | 4.67 0.58 WNTign 1
Uaula
nsdeuunsietiosaziiauls 4.67 0.58 NNgn 1
mMsimuaknuSediUseiudanu | 4.33 1.15 170 5
a v = o I
fAimlasaaes (Plot) Wilade 4.00 1.00 170 9
1.2 JuUAUNISHAR (Production)
ainaguadle 4.00 1.00 1N 9
Anveaiidninlenudn 4.33 0.58 170 5
deaveaiin@ninlenudn 4.00 1.00 un 9
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iadauuuusidiu Anady | doudeauy | ARy | didu
( %) | 1msgiu S.D.
& v a

1.3 wunaunanan (Post - Production)
n1sdnesddseneunisiedeulny | 4.33 0.58 1N 5
fnuiuazamgurauladiulua
nsadunINLazideaennaes | 4.33 0.58 10 5
oiileuayduius

33U 4.36 0.70 4N 3
2. Uszidfiuanninvasiingnidile dunsusvadunug
2.1 msUseanduiusdisaing 5.00 0.00 NN 1
tonanuailviiuaiy
2.2 dnvagvensusvnduiug | 5.00 0.00 WNAEA 1
Wiz ausio Y
2.3 nsUssnduiusidndengu 4.67 0.58 WNgn 3
wWhvangegretnau g
2.4 fiasesilonsussunduiug 4.67 0.58 1NAign 3
Hunivianviaeuay ey
2.5 m3Ussnduiiusnszduli 4.67 0.58 WINTign 3
Ainn1s$u§ anudilateyadign gn
o9

5 4.72 0.46 wniign 1
3. Uszillupuainvesiindniale drundngasanvunaluladdefdviauay
dodnsuavu
3.1 Didnddledianuaeandesiv | 5.00 0.00 WNEA 1
NANGAS

Y

3.2 \lemwewdngnsiienanuel | 4.67 0.58 NN 2
lnaLAu
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adauuudsiliu Anady | doudeauy | aAnumane | @1du
( 1) |wmsgmso.
3.3 @nsavenidNEessves | 4.33 1.15 1N 5
anvlaegeasuiu
3.4 fillemvewidngasndaau | 4.67 0.58 wnfign 2
Judagiu
3.5 lewnvewwangasilaiu | 4.67 0.58 Wndign 2
gneias
)
39U 4.67 0.62 wniign 2
FIUNIMUA 4.53 0.64 wniign

INAITIN 2 HANTITILATIEARUUUTELTUAMAINYBINITHER
ThaNAlaUszduRus “DC 157317 Mesuinasandn1susy s1uu 3 vy

WU funsUsznduius dssaunasinann iniige lnefiauade ( 1)

Wiy 4.72 wasdiAdulesuunnsgiy (S.0.) Wiy 0.46 509897A8
sunangnsanrmalulagdofiviauardearsuiavy szduinaeinunin

wniign lnefiauade (X ) wiiu 4.67 wasiimdudsauunsgiu (SD.)

Wiy 0.62 s89a%nAs Auidnidle dssaunadinanin 1 lnellawnae
( %) whitu 4.36 wazfimadudosuunnsgiu (S.D) Wi 0.70 e 3

munswasUnalassduseneulaesiuves MananindninloUssndunus

“DC Tl shwuamaddlnanisudy dszdunasinaunim inniign Inedeage
( %) whity 4.53 wazfladndoauunnsgiu (S.0) Wi 0.64

215EISNTHOEITHIAVY ANLNNTHRANTUIATY WNINeFeTeelvsl

Uit 10 atiuil 2 nsngnens - Sunaw 2565

89



HANMTIATIEdayaINNEUAT9E1
AadeuavaiusnunasgIunuiianelandinsiureiadninle
Uszrduiud “DC 157il” meuwanasalaanisuSuvasngusietig

A390 3 uansdedslardiudosuuinasgiuanuiianelavaan1ssu sy
fnamaleUszyrdusius “DC wndl” Msuwamasdalndnsudy vaengusiietig

yiadauuuusziiiy Anaae | dwdeauu | anu | @au
(1) |wmsgusD. | wne

1. gyudnlailentvesninuas | 4.81 0.45 wnndign |7
washdesenuiliegrudiladng

lsidudou

2. Idnialedinisunaueiiess | 4.79 0.48 wniign | 8

vawmangmsiaulauazviuae

3. wwanasnldiiannuasneassd | 4.78 0.49 wndign | 9
#519n153031 Lendnwalvesanvle

4. sgggnatunisdausiiang | 477 0.52 wnnfian | 11
aulsiunde

5. iledesdenununeladuay | 4.82 0.46 wnige | 4
fmnuadeaes lddneisunise

nile

6. Wawmaagyinueswadiang | 4.82 0.53 wnndiaa | 4

FUNAUIU LWAALNAY

7. anuagidnusiinisdaeesd | 478 0.53 wnige | 9
Usgnau Waula viudan

8. Wugluuumsussuduiusde | 4.82 0.50 nniign | 4

Pudantva vuade
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Mdauuusziliu Anady | dawdeauu | anw | @6
(%) |wnsgrusD. [ wane

9. Mmuazidosinusiolloway | 4.83 0.55 wndign | 3
aulva
10. ilvigyuidnndngnsarvn | 4.85 0.46 wnfian | 2
WINYu
11. Pronseulifuuaulaesin |  4.86 0.45 wnnign | 1
Anwideanvn Jvnalulagde
ARviaukArdoaTIIATY

Eett 4.81 0.49 wniign

NaNNTHATIEY AnNsUsERiuANURane landanssurLTnanIfle

Usgurduius “DC 1518”7 dewunnadalndnisusy vesinfnud

awivmalulagnisinsviriuaringnszngides aneInemansuay

walulad WwnIeaemAlulagTYIeanIamn 31WU 99 AU kastinSeu

Juliseufinurdn 6 ludiindinauanenssunisnisfinwidunugiu

FIIANTINNLNUAT 11U 99 AU IINMTUSEIRIUNGUIIDENsT I WAIUYIREY
198 Au  lpeiuuanguiiegisuudadsy (Accidental sampling) Wuin

finnuitanelauuusiweglussiviniign lnedawade ( L) agi 4.81 uaz

Aaudeauuingg1u (S.0.) Wity 0.49
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ayunanIsanen

1. HaNIHAAAENTUTHIUANNNYDIWAS “DC 3 ABLLINAS

dladnisusy

1.1 wan1skanmas wudl leiwas “DC w7 fewwd
wasaladniudu Swnu 1 was Tnenssdnmasiitideviiaiundngas
avialuladdendviauardeasinary anyinsrmaniuazivalulad
uingndemeluladssusas Humsiiauedeyavesmariuidomas
wendes daulasies WugluuuwuinasaladnsuSuguuuulml Aegali
fsuilstinsandifihedu omastiondnuallanuiuasnsoddendutmang
LazanssdonNUBNES UM TS ETUS

1.2 NamsUsTiuAnNNTBINGaS “DC LTI MBLUINAS
dladnisusu Tnefidenmngy wuih memsieneiuuuyssuaunmueans
KAmnas “DC il seuuamaaladnisuiu S 3 viw wud suiiedes
fszfuinasinaunwanniian nesieniade ( 1) wiviu 4,50 uagiimaudeoauy
WIMTFIU (S.0.) Wy 0.71 sesanfe mMuviues dszAuinmueinmnIm
uniign Taefidade ( 1) winfu 4.39 uagilmanidoauuanmsgu (D)
Wiy 0.78 sedasnie suies Sszduinasminunin iniign laedeiade
( X )wihu 4.33 uagilrmaudesunesgiu (S.0) wihiu 0.49 ot 3 fu
W5agUnalinadusznaulaesInwed MINEANEY “DC 15181” MBLUINGS
dladnsudu Sseduinaminoun i sniian taediads ( 7 ) winiu 4.42 uag
fifndudsauunnsgiu (SD.) Wiy 0.68

2. WHANIHAALAZNTUTHEUAMNINYRENENIRTaUTTVITUNUS
sUuuulug “DC 15781” Fsuuanwasalagnisusy

2.1 NaNSHARINANIALEUTYYIEINUS “DCISEl” MelUINaS

dlodnsusy wuidn Ladeanialevssanduiusguuuulng “DC 5adl”

MBLUANAEINENITUSY W 1 1wae Szevan 3.57 Wi wanlaenis

ﬁwﬁaﬁﬂﬁﬁiaﬂizmﬁuﬂ’uéﬁ&nﬁ’uwﬁﬂqmawﬁﬁmmﬂiuiaﬁ?%aa%ﬁauag

Hoansunany AngIvemanswasmalulad wningdumeluladsvuina
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stuuUlmigsuuanadlndnisudy Tasnisuindeimasuusimdngns
fensiiauedeyavesanviivriuiemas namdss wazdauuag
v‘huaﬂaﬂﬂﬁumﬁmﬁaaﬂia‘laﬁwgﬂLmeiﬁwLauamWLLasmsLﬂ%ﬂm
fdnususzneuinuounas Tnevadesdiuaenadostu GRHRPRENRT Y
vosrsuTUlaR ilAaAnAuIndn §7En3Ale “DC 1513l lade wasidl
AYINVENEYDIEIVIINNTTUBY

2.2 namsUssiiunnnmuasanIAley s dius “DC
51817 fhonuamasaladnisusulaeiBomgy nanmsiinsesiuuussidiy
ANNINYBINTISNANNSHARTIANIAle U sEmduiusIUWUUly “DC 1578”
sauwnasaladnIsusy S1uau 3 viw wud funisussanduiug Jseau
inausinaunN anniige Taedidnieds ( 1) wiviu 4.72 wasiimdvudeauy
1AsgY (5.0.) Wity 0.46 sesaunde sundngnseanvmaluladdendvia
uazdeansinavu fszduinaminaun i sniign nefidiade ( 1) whiu 4.67
uaziimdudsauunasgiu (5D) wndu 0.62 seswmande fuiidnidle
fszsuinaminaunm snniign Inefimiade ( 1) winifu 4.36 uasdmdudoauy
1175511 (5.0.) Wit 0.70 ilerinvh 3 fusnsasaUnaldosiuszneulassm
Yoen1snanTndnifleUssanduius “DC 1511”7 Mmekuinasalndnisusy
fsziuinasinaunmanniign Tnefieiade ( % )wihiu 4.53 uaslimeaudeauy
1A (S.D.) Wity 0.64

3. wan1sAnwiadtuianalandenisiuvudeiadniale

Uszrdunuszuuuulua “DC w51fi” fasuuanwasalagnisusy

3.1 namsIes e 1NNsUsERuANsnelandnssu
wuidnifleuszwduius “DC i~ Mesuuiwasdladnisuiuveaindnw
awdvimalulagnsinsviriuaringnseneides ansInermansuay
wialulad univendemalulagsysmaniinm 31w 99 Au LaztinSeu
Fuiseudnudi 6 ludeindrfnanuamuenssunisnisdnutuiiugiu
NFUMWATILAT 719U 99 AU MINMsUTzdunguiaegeTLs LAY
198 Ay laginuangumegiauuledsy (Accidental sampling) wud
frnitanslauuurmeglusiuinniign Tnefiduade ( 1) ogil 4.81 uas
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Adudenuuanasgi (SD) whiu 049 wuiianiflefinsinausdes
smvemdngmsithaulauagviueaie ﬁwéﬂmL%ﬂiﬂLﬁammeQﬂwwLLaszaqﬁ'ﬁa
sonuliegelidudeu wazihlang hensedulvfvuaulassnfnuise
aivimalilafdeniviauazdomsmnary auzinemaniuazinalulad
WIngaemalulagivueea

aAUs19NaN15IY

MnmsAnedunietumsERTEMAloUsEnduiug “DC i
showumasaladnisusy Fnviweausnamsinululssiiuiddyues
wiazdulumseAusena el

1. wan1sUszdiuamnImueamas “DC 15137 Mmewwinasdlng
n3usU duifedomutn Sseduann Taeddnade 1) wiiu 4.50 wey
dmdoauumasgiu (5.0) vy 0.71 uanslidiufadenveanas
annsnderuminefiunsUssdiusliR Swenadostunguivesngiu
23 (2560) livhnsAnun@e ilemuarmsderumunemadidages
Fulosuas a3a ulufies ienduitsadilyminas “Ramasu” wuh unmasil
agvioundue1eiitinauduuildoned ulufedidemid-dengugils
augulvallalalonn nisasdeansinas Tlssunnudeslidnfenguiitanas
adglvivisologu éfmﬁmfamgﬂiﬁ] Hyaune anulwsizaewingiues desos
waziilemiidaumneftaziouanuduiimuazaunduendnuel vl
grlangueudlslutiagdu mseiiviuesiiday wils wasdan

2. nansUssiuAnNMUesinaANIAloUssanduiiug “DC 518" fae
wuanasaladnisud fumsussendiniug wui fseduanniige lnedeiade
( X )ogt 4.72 wazdrudoauunnnsgiu (SD) egil 0.46 uandliifiuin
nsUszurduiusdisasisendnwallidvaivinazanvuzyoInis
Ussndufusivanzausiofivy Seaenndosiunquiiued yuns 3nsh uazans
(2560) Ifimsnwzesnsnaniindnilemasitotaduadneusluns
fostfumaiinlsnngulifnsdeFess (NCDs) wuth Aefirdntuaiutsoading
wsuauilidunisusseduiusludaddanudludnvazamdseneu
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wasausaassenumdnmaulunisiuruuaradianisendiladusgned
viuasly hdaeu nelviAnnsdsuudameingsy awnsalimindisng
vandsanmainngulseii 1 lHetu

3. wamsUszfiuanufianelaveanduiogisuesdeiinaniale
Uszoduius “DC 15187 seswuimadladnisuiy Tagainsaunuin
fnufianelasedu uniign Tnefidnade (1) wiidu 4.81 uas
drusaiuuinnsgiu (S.0.) windu 0.49 uandliiiuidanimedisnseduly

dyuaulaseinfnyideaivnivimaluladdesdviawasdeaisuliavu
AmgIngrmansuavinalulad uniinerdeinaluladsivuena

Fagenadestunguives tAesAgu ton¥al (2561) Téviinis@ne
5es nagnsmsairendvidleludodsauosulatiiiousiglalunisoon
Mdan1edaensis nudndeniaduinloauisnriligauiusegdle
Tumseanmdimedienisisie enfinurdedvuuazuandfiduds
Usglonifidaauvesnisidsuudasiiléainnisis dmiuisnsiiaue
fidawareusigelalumsidldfifigade FBnsuausuuudunivaifiayn
a¥19e1suaifrunaganudile Pufanisaeuitnisiuvudaiau
uananiudinagninisadindvinleludedinusoulatienisiiaus
domilerudnauuasisgamvaulavilifnusegdladedulferasng

DGR

1. i lUldlunisussurduiusndnanssusuulniaisuuiings
dlndnisusy

2 lUwewnsliTuandu q Wiedhuumddumsvhdeussandiunius
VBINANEAT

3. dlUmeunslvruinEeussfutussenfnvineulas e
Duwwmdlumsdh@neselundngns
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finsnenseunseBNUULNTEUIMIMSUIMSTiumsdeans fe WixgUuuy
AsTMEioad19n15ans un1sdeasuuziinsusnsfiTaauLay
ATBUARY diunnsaeasnsusnsualiuinis 30 Wil Wiunisdeans
asr9pnuuszriulalunsusmsiudou andn WunisRnmunasisnuy
Useiliuranisiiusns wansinlUldndnauysaifiunszuiunisianeningiy
fulsloviidauisufsuduidifuld duaiuldgeeindudou
puanansanaasddle suaansadunald 7 Azuuu nAzwuWAL 10
AYWUL L9189USENUSERUNTTUINASMULNAUlE 9 AzluL 1A
Lgesindudon aruaiuisannasdddls auauisadunald waz
srulseloviidauseudieuld 8 Azl Qﬂé’wﬁawahsiaﬂwﬁaaﬁu%ﬁ
Alady 4.66 wan1siUSpuifisuainufieanslanisdeaisnisusnisves
anunmaudugnén wuﬂwqﬂﬁwﬁﬁamumwmmLﬂuqﬂé’mm@mﬁu
finufianelasienisdeansnisusnisuanseiu

AdAgY: NM3FRaNTUINIT, MIUssiiiunag
Abstract

This article is mixed research. The purpose is 1) to study and
analyze the service communication process of the establishment, 2) to
develop service coommunication processes, and 3) to evaluate the service
communication process. The data was collected from 8 employees
through in-depth interviews and Focus group. And collected from 385
customers through the questionnaires.

The results of the study found that the problem of service
communication process according to the Berlo model, found that

communication skills and knowledge level are an important problem.
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The development of service communication processes was a framework
for the design of the communication process were add the pattern
to create recognition, increase clear and comprehensive service
introduction communication, increase service coommunication after 30
minutes of service, increase communication to create an impression
of service overlap or delay and increase follow-up with a service
evaluation form. The employees evaluated the features of process
that complexity, compatibility, trial ability, observability, and relative
advantage 7 points out of a full score of 10 points The owner of the
company evaluated the features of process that compatibility 9 points,
complexity, trial ability, observability and relative advantage 8 points.
The customers evaluated the features of process that satisfaction with
service communication average 4.66. The results of comparison of
service communication satisfaction of customer status were found that
customers with different customer statuses have different satisfaction

with service communication.
Keyword: Service Communication, Evaluation
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winlveifiegunlugeddunilviis 3 audnvue eglussduunans
dunan1saaoudvEnavesnuanvuE Ndsmadon N vaives
gaamnssuuialnetiioguamlugaidunilvivesdanindedlal wuin
1l 2 audnvuziidmadenmdnuaivesgramnssuanlnglugaidundlvsl
flo 1ATFIUATUAUVENYVDIANTUYTENOUNTLATNINTFINANNUABALY
Tunsdrsuusns Taganunsesauiunensalld Aaduseeas 20.30

AdAey: wanlnewiiegunm, nwanwel, audnuae, Anulaensiy, aUndlul
Abstract

This research article is quantitative research. It aimed 1) to
assess the image of the Thai massage industry for health in the New
Normal era, 2) to survey opinions on hygiene and safety standards of
the Thai massage industry for health in the New Normal era, and 3)
to test the influence of characteristics affecting the image of the Thai
massage industry for health in the New Normal era in Chiang Mai.
The researcher collected data from 400 service users by analyzing the
data by descriptive statistics. Data were analyzed by using Multiple
regression analysis (MRA).

The results showed that the image of the Thai massage industry
for health in the New Normal era from the perspective of most service
users was at a moderate level. The opinions on the sanitary standards
of the workplace and the safety of receiving services, including the
management standards of Thai massage establishments for health in
the New Normal era, three characteristics, were at a moderate level.
Furthermore, the results of testing the influence of factors affecting the
image of the Thai massage industry for health in the new average era of
Chiang Mai. It was found that two characteristics affected the idea of the

Thai massage industry in the latest middle period: the hygienic standards
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of the establishments and the safety standards for receiving services,

which could be predicted together, accounting for 20.30 percent.
Keyword: Thai Massage, Image, Hygiene, Safety, New Normal
unin
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wieliifanisiui shedu aonudseneuns ngugsRe drdneu ause
nduanidasudunslédnads msggsiadng q Sududostiiuiinegsauiy
TsagtRlmisgamdndsslsile annsdisiagsialuniagnannssusing 4 wu
1 guamvinssuiiiatesiumearieadisdlddusansenunnmssruinvestsn
Aneligalalsun 2019 (COVID-19) Wupgsnn Aanssn 4 fiseldanann
75% YilgsRalunmagnavnssuifstosiumeveaiisndinsdauing
Unfifies 50% whiuwasUaianisdansnds 35% intuannisssuin
lusvaondeu 22% dsluswudiinguiitafanisnnns 4% uduainnis
szusilusyaenniou 1% dmiufanisitaRanisnnsinniian fe Suneves
fiszan aun Teusy aoutudis wavinauaulne (HNINTBI WNSNY, 2564)
wazdmui Suuavanswindentaianisuuunns esanguassasnu
Foruusluinmsmaiuguamidesufofifunniuuddunugliuing
ﬁamaaauﬂugué (AS19504 155043, 2564)

Fadeditoduimiiiinsiadeouuinisaunminiagg
waztenvuludududy o veslseme warlinsvenefivedaniuysenaunis
ieguamiitoilanisu Tasd wa. 2561 SdnuaniuusznaunsguaIn
Ussinnunlng 601 uwis Sufttiuaind we. 2559 feferay 257.74 uaz
maaziimsvenefafintuodeeiiior (wauf Tsedugana uag dayvan
AINAY, 2563) nFIIINAnIUNITINITIEUIRvRthiTalaliun 2019
(COVID-19) Suwnmunulveluimindsdmiitungdownnni 600 ws
nunDaliuinsuiies 20 % wieusvana 120 Sruwitu Sedanisdaaiy
NISIBUUY 8A Lan wan uox visagngndn uwisendliuinisdalufduann
10 (Menuiiiey: gsiawnwnulnedeue 1.8l 2564)
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A01UN1303NARINAIEINANTENUREININADNAIMNTTH
winunulng 1desanidugramnssuiifiefianelaaindnreaiie
erRdundn edudiniendssguialdiounaiensmuaunsuNG sz
uiramsiilianunsanduaniiuinduund nUsinaninviesfienshanid
meluuazidstovesuilnalulssmaiionas fusenounmsviimeidinuas
selvgdndusesiui sudafuasusiuuuuinns Tasnadesiu
waAnssuiivAsunlasesiuilaeluFesnnuazeiauasnisiiusyozving
msdsnn viligsiadeassairsmmdesiuliunguilnafisanudasnde
Tunsldusnig (@aduideimsugnatos Sannsal, 2563) fatunisiuile
fuaaunisaifiiiatuvinlinduaniuussnounisfesdusinlunisgua
anmuandeu lnenasslanivuauinsgiudedjuRdmsugliuinisdes
HunsUsziiunumdouneunduailiuinisld teadsanudesiunay
anaaensisoaveuivvewliuins lnensuatuayuuinmsgunmlayaiy
finuuaendy annsduda nsdanses Yusseginasenitayana (sin
9015909 LAY AIANS ALiies, 2564)

asuladnnendinisusingdivesingalisalalsun 2019
(COVID-19) demansenulaenseiuiasugianasanavnssuvesUsenalng
Mlisukuun1svitgsiavsegnaivnssudie o lugandaniizdngs
Wasululasduds wie MiFendn “gadfunilugd (New Normal)”
wnAnssuvesiuilaafiudsunvadduiiuanuazenauaznisiusses
wanedany vinlfanuuszneunsfeassufuduiioadisnnnude
fuliunguilae Tnglanznisensziuanudasnfelunisliuinnslv
aenndesivantunIsaliiualssuauiulagdu (@aaduidewsugna
{3g %ﬁfﬂﬂiﬂj, 2563) MnanualaIuAINUaDASURaYEUIN YYD
aouUsznounsunlneiieguaindsnate dudsdrdglunistisaing
anuidotunasnseduliglduinisndualivinisinadstenutule
Tudnenmiazuasgiuanulasafovesaniulsenounts fau nnasy
AN TEAUANENINYBIRAAIMNTTU N3ATIIANUATENTINS UTUriruAR
sufsahanmdnuaififineafunslivimsunuulnefioquaiwsenis
gnszfuAuNNFUgUanYuzLareLasafelunsdfuuimaitewe
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wiousvilotunisanliugsialvivunzauivaniunisalgatagtu fens
sufugsivnalnglugaifundlm liliudiflesanuiigazennviegunsal
fsasfousmnesdsnmdnvaliumsuinsiamsanuuszneumsnnelé
geRfURFl (New Normal) iiUszavisnw iilesnsefugmanvinssuiialye

warsassuNsIsTulusEAuLUITIRlA I uaUIAR
Inguszasd

1. iloUssidiunmdnuaivesgaamnnaniveiioguninly
gAnuUNAlval (New Normal) daviaidedlnl

2. iledinannuAnfiuiilidoninigiusiiuavdnuuzuay
mmﬂaamﬁwaaqmamnsiummlmaLﬁaqmmwiuqﬂiﬁﬂnmwaj (New
Normal) §aninwgedlug

3. Lilonnaeudvinavesnadnuariidmanenmanvaives

guamnssuInlnedieaunwlugaitiundlva (New Normal) Janinidesln
DERET I

WINTFIUANUAIUUABANY MUEle AITAIUAN AU Qua
anudszneunislveglunudnuarinzaunasdulunudetsdures
anuUsznoumsiitogunn meldterimunmassmansensiseansnsagy
éheEesmnuasnsivesaniuysznauns 017 suanuil funisliinig
Auyaaing Wusu

UINTTIUATUGVEN L U8 N15AIUAN AAY QUA
anudszneunislvieglunudnuarivinzaunasidulunmudetsdures
anuUszneumsiitequain melddermuamaseniansenaansisalgy
ddeiFesudnuazyesaniuuinis o nsdaudeaniudl usseIne
anmwangen ANNazeInvegUnsal ludu

wmsgumunstiusnsuuuidundlug vanefis nsatuay

o

v guagaulsznaunisiiedlunadnuasivunsauuaziduluny
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fetafuvesanulszneunnitequainaielfaniunisainisszuinues
Th¥alalswn 2019 (COVID- 19) InedivorimunmnusenAnsensavensn sy
fheies mIvimsianisaniulszneumaiiiesesiuaniunsalingailagtu
Juwuamenisliuinsduguainlugaddundlug odl fruaniud
AugUnIal AUUAAINT WasAulsuUINIS WWudu

a ad A %
BUIAALLASNE Y VILNYIVB

wuRAUININY

“inlne” Wussdmnuiidnisarauuszaunisaflumssodiv
ALY HIUNTOURAGUATN Feusin1duifa nsade n13ne Mty uae
demeannjugiudunamauiodugiygduiuvesssma Seiims
Tungnwiunit 700 U auaneanidundnnisuasdiendnwaiany (Soil
Fundin, 2556) mansuanlneldsumseniudy “usanlan” Funsideu
usanmetausssufifudesliilédvetesdnisnisfinudnemans uae
TausTsuwitanysErvf visegiualn Usednl 2562 (audndneeulat,
2562) Belsisiawauulneduiivesnisvessmesnfundstu fedu
wnliuuagfiansiiddegramnssuuaninglusunan

Tnensy Uy givdnnsunmdunulng we. 2556 el
vanevesnsunlnefitanuiy lasszy e 3 9

“MINAE” MNBANI NIV NTIRAE N15UTR MISNY
msfostulsanisanaiuguinuasnisituyaua ngldesdarudifety
Aavznisuanlng seifenssuisnmsunmdunyneaznsunsainisen
spmrinadszma (2550) enuvane gsiawanlneiioguam Wunsinwlsn
InggudtianasNINARIULITIINERENlsTUY 811509985/ UTIVNDINTS
voslsala

aa1uUsznoun1suInlneiioguameglunisaiuguain
nsuatuayuUINITgUAIm 218lAn1sAAUQRATRINTENTINEAITITUAY
Ineding sedeu TevadumunsessUalRanuuinis w.e. 2509 wazUsene
nsEnINasITagy @Iul 2) IvheEes “msimunaniuiioguam
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1M5gIUYRIENLT M3UINS JlRuUInns vdninai wariSmsnsivaey
iemsfusedlimdulumummsgrudmivanuiileaunin” Tnediseylit
aonuUsznaumswanive Saoglunguussianisuiniiioqunin vngfia nmsuan
densHounmendnie aruiilesdn wu nsuaewlne (@ailinis
$nwlsn) waznisuanii iy vielasTBnsdulasumaniuas@aus
yoamsmaiiieguam vadsedlifanuiiorudiliuing Suusdunisuan
ilegunmluanuneiuianunguuieissaniune e wieluniie
U3N5a1515gUYRIMIBuYessy iensuaiidunislruinagly
A0NUDIULN 1A MI0RUMANLNY MU TIMEENILUINTS (AFENNNE, 1.U.1U)
uenndinsuativayuuinisguaw nagnssasisagaldoen
wumsnnsAunuanuUszneuNsiieguan idoimunuinsgiu
fruaamdl anaaendy waznsivinisluaniudsznounsilequan
UszLnniansaUiuazAannnaiiogunmaieriielaiumue w.a. 2560
dielvigsuuinmaTarilneuazen e dldiuineia TaeitagUszad
Wledaaiu atfuayu muan My anulsznoumaiteguainlisinaunin
wasg1u Ferdunsiunsesiuslaasuszuuuinmsauam wielinsuims
f]’mﬂ’lil,ﬂuﬂﬁ]@ﬁuu’lﬂéﬁu (NSuatuayuuINISEUAN, 2560)

MwinuyalvadgnanIsuwInlng

Hagtunmdnuaimslismsvesanuusznounsuiniitogunn
vosUszmalnegnuesludeauioninaniulsznounsdmunisueuirs
V04KUTENOUNTUNNGY dmadanisiuinmanuaiialngluifvenisln
USMIMANATINBEeIe (0 ndusnLazanle, 2563) SnvevaneUiHusN
gaamnssuwInlnegusngamdansdgiduinslasuuiniivuandedin
Pnnsdrsuuinsualnefimeunseenlumudesis 1 a&uju'asm%?a il
amdnealvesgIfiawInlnegnivdedduiuinasgiuanudasasieiiunis
iuims swluianasnisinduguaninudasadslugaamnssuuialng
doguam a1 dnfvudsuuinsunioguamenedenisndie
snuav iuanimgylitudengniaamilidsTiavionsdniinnuuusi
wansoust (W3eR) dansss 6 ey Whiuusnisiuuanuslusa vidlsign
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luendeTinuasnsdnisarsazilianianeinudieny 15 ¥aldniy
Aunlduinsuniioqunmainiiu “TONY MASSAGE” Llusiu dnasanan
gniauesiudesine o shlimnudesiulinisliuinisuasnmdnuaives
anuUszneumsiitequaminedems @lsy uviusauna, 2564)
uaﬂmﬂﬁﬂizLWﬂlW&JiﬁQﬂ%’mé’uﬁudwLfluﬂismﬂﬁﬁmmﬁum
Uasnsiosiigaluendou lnslawmizenamnssunsviesiioniloduaia
dunn (World Economic Forum, 2015) ?jﬂLﬁuﬂﬂimﬂgﬂmwﬁﬂwaﬁ@ﬂau
TunsmifiuguaninsgiuimuauUasnsibvetgnanIsuuIning Mwanvel
L%aaumﬂﬂdnmsL%aa‘uﬁLﬁﬂsﬁuvi’ﬂﬁnwwé’ﬂmimaqqmamﬂisumoﬂ,m
HulUlumsauuagfiodueuidesdisunseronnuiidedewaynsutsdy
TusgAuuIRvesgnaIMnssHLIANg
Snilaaniunisaiinganisallsaszuin COVID-19 fidwmansenusie
weFnssuLywilasmLowion1sliuIAsine 9 wWasuwadly mnudesiy
Tumsiiumavieadien anudssienisinlaaszuin ng nin Tedadu way
msdnszdeulmlvasnisiuinislugravnssy fedustuanauuazings
flenadanansenusionmdnvalvesgnamnssuLIAlnevINsEUUASUIMNS
Jansddlsifmnudanu ennanefufsnnauiidenlosfuamdnvaiuas
Autdede (Alsy wniusnung, 2564) MSWAILITZUUNITUIMSIANIS
vien1siAuguagaaiunssuulalnefieguanliegarelduinsgiu
mnuaenfouazideiesnaneludeideslidfyunniu

nsuUnsianisantulsznauuiailegunwlugadfunila
(New Normal)

msusmsInnsasieln wiega3tiunilu (New Normal) 18ums
wimsdnnsesdnsnelianiunisainisszuinves COVID-19 Faosdnsae
ﬁ’ma@jﬁamﬁﬁu’u seaiinisusudlmdniuyn o @aunisal nszuIums
veudesiiniseenuuulininranuaznioudmsunisiudsunas
ogmasanal lasnisinesAnsatelmisnduedradsfosiinagninns
Falaseainsesdnsfidusedniam farudavgu wazuszgndiunis
iwalulagansaunadiuiunuilunissineanuazainlunisinanu
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warn1sUMIsY fnsudsuuadlassadianisuimsailudiueig q
dielinsdalassadvesdnsgelmianansauteduld Snvlansuimadanis
gelmiilfuimadesdiauisoudiu ilunsadeszuumsviau msad
N3¥UIUNTYINNUY LLasmiammmJizL:ﬁumaﬁﬁﬂ'}iLU?}lauLLﬂaqag"maamL’Jm
(INT I9150459A, 2564)

a01uN30iINgALAIN-19 dINanIENUaE NTnNAoYNAINNTTH
wannulng esnidugramnssuiifsisneldaninvieadisaina
Hundn seiludinendssgualitounmenismununsunsszun uiroms
Haashinduuilugadulnd anUsinuiintesiisadaddneluuey
dsevosuilaalulsmmafianas wenaniwginssuideuntasmos
FuilaaluBesemazenuaznisiussazvinansdsay vilvissRasiouss
afuanuidesiuliiunguslnadeuasadelunislivins @anduide
wiswgRathe Ssnnnsal, 2563) Tnenassldtmuauassuteufoadmsy
flvdnng Gagliuimssesnumsusidiuanumienneuiaraunsanduin
Trusmslsiternuidesiuazanuvasafoseguouniovesliuins way
MndeufiRsunisinnisanuilaensuatuayuuinisqunm ejadu
finuuaendy annsduda n1sdanses Vussegviasenitayana (siin
9015909 kAL AN ALies, 2564)

Tnensunmsunndunulvenasnisunmgmadentimmunuums
nslvuinsnsunmdusulne ielestunugulsnanainuidsanisuns
nsvagvedlsaindelisalalsun 2019 (COVID-19) TnslamzUssmaiiGon
1 “Usgmansumswmdusulnouwagmsumdmadon Feq Luamans
Tusnmsmswmdwnilneluanuuinisasisuguuessy dietesiumuny
Tsnfindelsalalsun 2019 vielsaledn-19 (Coronavirus Disease 2019
(COVID-19) w.ei. 2563 Wunwimnensliudnsimuguanwlugaidunilu
91 shuaa i sugunsal MuypaIng wagFugFUUINg (Nsumsunme
wiulneLaznIsLNNgNIdan, 2563)

uenaniinssnssmvesdiruvisusamale (ivm) gy
nsensugRamnIsIioaisalneuazgnavnssuTiAede LAY
AuUasnssnaginuavewsly ¥3e Amazing Thailand Safety & Health
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Administration : SHA 1dulassnisanusinilevesnsensnamsvisaifivauas
fn TemsvieaiisawisUssmdlng (wvn) uaznsensreansisagy lng
nsuAuANlA NTNeWNLlE NTUATUAYWUINMTATNN wagmhenunAsglay
nuulugpamnsavieniien lnedfnqussasdiitelimeveadiondudiunis
yonnsnsmuaulsa shlsdnrieadleaisnineuazenimsssmaiila
Tuamaaendesugueuiioanduiuasuimammavisaiivwesssmalng
Tngrhanmsmsnsaendefuasisugunaniusnasgunsiuinsid
AMNWYRIEALUSENBUNT IleanA B azestunsunszUInYes
TsA COVID-19 uazensziusnmsguduiuasu3nisvedlng Gaianisuanine
iieguamineglumitenu 1 - 10 mhsauiiannsaveiusasgiu SHA
uaz SHA Plus ileasrsanuidesiunassiulaliiugunlivinng
oghdlsfiing detladu wmsmsding q gnimuntuuuuima
LATLNAEIUYeINGLEAEVNTIIUI N TUUUN Puas Tusnas il iy
Tungugaanunssuudnisianun dsenaviilidanuiudon uasdoufos
uateliifimnudndutugravnssunalnetiioguawvidognamnssudu 4
viliUszneunstsnsduaunasliaunsaujoRldnseunguuumaeiiimun
fddaesimmifeafuinsmsufiRinsuausulvemeunsnsz dnnszae
Ao 4 WA lTiN99IUTINUALIATILALENGRUAUNEMNTIUA 7|
srauszuy ilinmmhldlidediin fedugnseuiidfaonisimun
1MsgILYesAnLUTENBUN LA MIaT s mTesiuliiunguiliuing
NNINUNINITIUNTIH asuladnnizingalsaszuinlisa
Talsun 2019 (COVID-19) vhlgpanmnssuuslneileguamiinnnzraosia
nauglduinsanasmgauiIalulnsgIuaNUaenfuLargUan v
TunsTliuims mseenuuunsliuinmsngldyeitunilmifesanunsodeas
Tigldusnssanlafesaudasafonaviiulalugudnuazvesaniuuinng
anuUszneunsuanlneiegunmdndusiosuiusuasiamnnisuims
Fansaniuuinslildunsgiu aenduivanunsaifudsuudadluly
gAInUnAlm (New Normal) teifiuanuidesiu siudisnisasresnmdnuel
Amvituanuszneunsuaning lnsnsadavieianuinnssy vl
unanwefulunsuimsdanisimnzauiugaidundlul ilesnsedu
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gaamnssuuInlngiiioguamliiiusednsam adeanudesiu way
WannAnanmnisudstulinduganiizundlug (New Normal) ldagedl

Uszandnw
NTDULUIAA
mwﬁ'nuniumqnmnnﬂmml\qmﬁaq*umw
TugaiSuniilni
rwndtusioinagy wwagnsreTaendglumiliing

) WG NANUAUAN S YR TUUTENDUNTT
doszneunaalnedioguam anpegUigudTI TR LA T NEUNTS

" - ATGIUMIUIINT "
- anmspFdnss H1 WRTFUNSUTNSIANISMNT I
p v v "
e - wiwnssumnuaTaandivuaseuinus
- mgdumanaond winin Unandbuaseudnu
- e igsnsiurmdslinisumliia CovD -19
- s AU diesasfurmudsilsnssualiia COVID -1

- wmsgAuAIABA buAL uATuY

Wiasarturuidnalsassualida covip -19

FUNAFIUNTTIAY

auufgiudl 1 (H1): adnvazannsgiuanulsznaumsunineg
dawardonndnualvesgrarvnssuunlneiequainlugaidunill
(Normal) 3snin@eslmal
s2lguIaITY

AT ilfuniasedaliina vhnsésn Survey) Tngld
wWuUaaUnu (Questionnaire) Lﬁusamm%galmmissmaﬂmamﬁq
desnSaiten (Cross - Sectional Study) WieUsudiunmdnualuazvaaeudvdna
voanudnvuziidimadonmanvaifugudnusazuazanuUasnfores
gavnsnalnetiogunnlugaidundlv (New Normal) Savinideslysl
NNGUUTEVINT A Q‘Lﬁ?j’ﬁmiu’mblmLﬁaqﬁumwslu%’wi“m%aﬂmi %ﬁﬁﬁﬂ’aaﬂa
Unnglduueu Fdldgnsves aeuasu (Cochran, 1977 etislu 5374l Loneng,
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2543) TumsAuminguiiegns 31uiu 400 Au lngnisiienngusiegig
LUUI1£34 (Purposive Sampling) el fifneitruuimsuslneainaniu
Usgneumsludanindedluy

Taelduuvasuanuuvadu dwd 1 deyavdluvesdlduinns
gl 2 AnwAniuAgfuIRsIUUaUdn YT LaTANIaenfEYes
gavinssuualneiioguniw Tngldinasidndszanua (Close - ended
Form) 5 51U Youfign ties Ununans 1n innflgn Gedernunadnuasy
i 3 wmsgruaInnnMTierrunaa N siiogunwinde
Fos “wummanslivinsmawmdunlngluanmuinisassaguuealy
Lﬁaﬂmﬁ’ummﬂmamL%@lﬁa 1Alsu1 2019” LagwsesUaeRanIuuINIg
W.A. 2509 LazUszNIANIZNTINEIBITOEY (atiufl 2) 1sheFes “nsivun
anuiiteguamm amsguvesaaudl msuins gliuims Whduluaw
wmsgudmivaaiiiioguam” dwil 3 1unsussidiunwdnualves
gnavnssnlveieaunwlugaitunilyel tesidussanaen (Close -
ended Form) 10 s¢sfu 32Ul 1 nwdnwallaid Tuaudsseudl 10 nmdnwel
Aunn

MsrmRaeUAmNNTBaAesile {isuvhmanaaoun BT
(Validity) shegidermaiifedes 3 5o Ssldmviimnuaanndesseming
ToAnuLazIngUseasn (Index of Item Objective Congruence: 10C)
g 0.6 Tunndermay wansindefnIunsInNIngUsrasdveIniside
Feanunsath Vgl wasnaaeumuderiu (Reliability) nenhluwuuaeuany
lunageu (Try - out) $1uau 30 YA Lilensadeuiterauannsaie
AUNUIBATIANAINABINITRAZTIANLIzaUnTold Aa838n1s
mendulszansanuidetukerinaseuuia (Cronbach’s Alpha Reliability
Coefficient) Ingiinansiiasesivindy 0.712 Jennndn 0.7 uansiregly
wnaiieansuld (Nunnally, 1978)

mMsinszsiteyaadanldlunsiinneideyaussneusieaia
Fanssaiun ilemenosay Aade wavadfeynuileltlunimaaeuny
Tagusrasd uazauuiignun1side lun n15msgsitade (Factor Analysis)
WarNTIATIERANANREITINYIAN (Multiple Linear Regression)

25EIINTHOFITHIAVY ANLNNTHRANTUIAVY UNINeF T eelul
U7 10 atud 2 nsngiau - SuA 2565

132 ‘



NanN153498

dauit 1 dnumzmeUszvnsvesdliuinig

AN UsEnseaRUesnduse eI
wslveiitegunm Smavdannninamne Tniwemds fosag 59.8 tnae
Youaz 39.5 uazngulsiszymna fevaz 0.8 nguiliuinisunlneiiiogunm
dlvglll 91y 21 - 30 Souas 58.5 T09a9wfAD 81y 31 - 40 U Souaz 22.0
m&;ﬁ’mdn 20 U fosaz 11.5 uwazanaviny fie 91y 41 - 50 U fesaz 8.0
drulngflanuuznmlan Sovaz 86.5 wazdaniunwausa Sovay 13.5
Taonguglivimsuanlneiiteguam danlngiinsfnuluszdusiyans
Hudesar 71.3 50831 flo sedumniUSuanes Souas 13.8 seiudiuniin
Jewar 13.0 uavdrdugavinen1sAnwszauganiuTygin Seuas 2.0
a1@ndnlng Judidaindnw Sevay 47.5 sesawunUszneaugsnadiudy/
AYE $988Y 19.8 91TNNTNUUTEVENTU Soaz 18.0 LazoTwntngu
v933y Sovay 14.8 %ﬂéaﬂmjﬁiwﬁﬁaLﬁauﬁmﬁﬂ 10,000 U SpEay 39.3
sosaundseldsiodiou 10,001 - 20,000 UW Sevar 26.8 eladeisiou
20,001 - 30,000 U Faway 21.3 T1wldnawiiou 30,001 — 40,000 UM
Fowaz 10.3 wavanvine eldeifeusnnnd 40,000 U Saeag 2.5 anua1au
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daufl 2 amdnwalduguanwazuazauUasnieuag
anaminssuulaiveinaguamlugaifundlug (New Normal) vasdawdn
Wedlu

A13199 1 nndnwaliuguanvaruazauUaenibvetgnamnsIILInveg
wiogunmlugaifiun@l (New Normal) §av inidedlu (Azuuiiul 10 AzuL)

aanual L | sD.| szau | @1aufi
YBIRATANTTUUIAWBLNDF VAN

1) wmsgruaueaasaievenistiuinig | 7.33 | 1.46 [ Ywnaw | 5
VDIYAAMNTIUWIA ELTOFUAMN

2) NAIFIUAUFVEN BT VOIAN NS
(@nwen1A ussene uagnsanuaanely | 7.75 | 1.44 | dunans |1
Tivingau) Yes9navnssuLInlneLiogun1n

3) sPUUMSUIMSIANIsuANUUaensiy uay
guanwugvesaaulsyneunswIalng e | 7.50 | 1.55 | Yunans | 4
gualunIngI

4) winnssuauauUasniuLarauanue
vosanuUsznoUN swInlngiieguaw e | 7.68 | 1.50 | Ywmnane | 2
seafupLdealsaseuIn COVID-19

5) 1AsgIumuANUaen Bk UYL U0
anuuszneuntsuIalveiiegunm Wesessu | 7.64 | 1.54 [ Ynane | 3
ANUdsdlsAsEUIn COVID-19

kiet 7.58 | 1.49 | Yruna
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99597 1 Ui Aedeazdudonuunnsguuesiueg
amdnualiuaudnuvaziazanuasndgaamnssuuialneiiieguain
Tugadiundlul (New Normal) Samdaidedlvsl Trnadeluszdutunans
(% =758 S.D.= 1.49) lngnmanvalsziiunnsgusiuguanuazye
anuiliuing (@anmennia UsseINIA waznsanusseluvsNzaN)
ﬁf"ma?{agqﬁqm ( % =775, SD.= 1.44) sesasunlann nmdnuwalUseiiu
winnssuauaulaeniouazguanveeddnIulsTnounIsuIntng
Woguainiiioseafuainuideslsaszuin COVID-19 fldade
(X =768, SD.= 1.50) MwanwalUsziAuunsgIuiIuAulasniy
Laraudnunzifiesesiuauideslsaszuin COVID-19 fduade
(X = 7.64, S.D.= 1.54) AMMANYAIUTLLAUSETUUNISUSUISIANS
sumnuUasnfeuazgudnyuryesaniulszneunisuInlneiioguaiw
Tun s Avade (X = 750, S.D.=1.55) uazddugaving amdnwal
Uszihiunnsgiuiuauvaendevesnshiuinisvesenamnssuuiniveg
Lﬁaqsumw fidade ( X = 7.33,S.D.= 1.46) auasu

daudl 3 ed1snanduAniunazianguiadenmanuae
UINTFIUAUFVANBULUAZAUUADANVDIYAFINNTTUUIALNYLIND

guamTudnundlusi (New Normal) ludeningeslai

A599 2 ARRY Lard e UNIIATIINYDIAMAN YT 3

nwanualvesgaaminssuuInlneiagunIw X S.D. 2R
1. wasguinuguanvazvesanulsznauns 4.18 | 0.88 | tmunan
2. wwsguiuanuUasadeiiunisinsuuints | 4.19 | 0.80 | Uunan
3. wasgrusnumsliusnisugaiiunil 4.17 | 084 [ Urunan
ERtY 4.18 | 0.84 | Uunany
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3.1 wamvins1enlady {ideindeyannanuuzveInITuInIg
1 3 AudnuasaIlAszlade (Factor Analysis) fatl
3.1.1 n153As1evUadededudu (Confirmatory

See

Factor Analysis) ileidunisBuduintemauiiogaelutiedoifieaiud
AndaenAdesiukaztamaunlseglulademeaiu Feimendulsyans
audesiuwearhaseurageuiastaduauasu 3 dade wud Lifitede
Tawaefifirdudsyavdogluseduiivonsuld Ae 0.7 iesaniluteran
FFS USRS L NN A sway TN I Tneng 5 (Nunnally, 1978)
faHasdntormmuitesyhledudssavieudeduiugauluudfiom
Frudimsinmsieseidedudde (Exploratory Factor Analysis) aolU

3.1.2 mMyAeitladeided1saa (Exploratory Factor
Analysis) Lilednnguiadelnifeitnsadflunissaunguieanuis
auduiusiuliudededestu fideisuendermanu (tem) v 304
floglu 3 Uadeiidsmansznusienmdnualiueuvasafouasgudnuas
yosgeamnsnaveiiogunwlugeituniluel indangulagliidmeeda
Tumssnautemauifaudsiuiimlilutadofeni Woleneiaia
sgshlsilstadoindlogidade Fellfupeumimszidedelud Tnadenld
msatadadeuuuisaudululigean (Maximum Likelihood Method)
Flsmsuadad (Factor Loading) Faduenifldlunsiansaniidesany
SLmﬁjwﬁmiagﬂuﬂﬁmﬁaﬁu wazaasiidmintadosaus 0.35 Tuld
(Hair, Black, Babin, Anderson & Tatham, 2006) iagtaeonmsviyuunulade
WUUIS Direct Oblimin Lﬂumwgmmmwuqmmam (Oblique Rotation)
1ne/35 Direct Oblimin azaugywlvitaduanusaduiusiuld (Vanichbuncha,
2011) Famneiunmsideludinumand fadunsideluadsifseaindu
thadeiilduniinszidatodduduseitmadulssanianuideiu
ueavhAsauLIA Ieaeuiiaztiadelaefinrsanieglussduiivensuld e
0.6 3uly iflasndutemaufildunsiautuulnidenisiandy
Hadelml grendalibhunasildfasandademanuiivgiliedulsyans
auiesiudiugetu snnfiaadou Ineveosdaiiastosanu udnihdesaw
fivdedounduluataiiads muunuilady uasmaduussavsaudesiy
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woarAsauLIAtaunIvglaAduUszansaudedu 0.6 Tunniade

(George & Mallery, 2003)

= a ¢ 9
M13799 3 WANITIATIZIRTAY

1

Uadedanansznudassiunmansal
gnannssunineiagunmlugaia
Undlui

Factor

Loading

ANAY
wdsusau
U9
U298 (%
Variance

Explained)

Aean
ASOUUIA

1. 1asgrunsiivinislugadnunalu

50.732

0.773

1.1 an1uusznounisiissuuAnnsoduay
ATRAUEFUUINsTTA I dssonisidn
Tdusns 019 ansilnsss Fldeunsuseian
fhsanusiuladings faugsmieiniosiu
weanesadnewtliuinig

0.815

1.2 anuusenaums dszuundsdeyainu
FuneukarnaINsldusNsNgaaY 819 e

u doarsse s uazdeufiRlunisuinlng

0.805

1.3 an1udseneun1s dszuuneunsiu
UIN13 ameiloy AsI9inguunll uans
UsyTinsiaindu ald Sredlegidniuuinig
roudutinismnads

0.851

1.4 anudszneuns Wasudiyifoa
Uaenuuey {1l YAuIn ABN1TUIAYEY
gndmnads lifinislddn ieawazenn
uasgnavaNYY

0.734

215EISNTHOEITHIAVY ANLNNTHRANTUIATY WNINeFeTeelvsl
U 10 aduil 2 nsngrax - 5uIAL 2565

‘ 137



t1

Padeiidamansznusiasziunmaneal Factor A1M73 Aeann
qmmwnssumvﬂwaLﬁaqwmw"lue‘lﬂﬁﬁ Loading | uusUsiu | asouuina
Unflual a9ty

(%
Variance

Explained)

15 anuusgnauns yanuazengadl | 0881
gliusnisillenmaduidasiuiu 0 naou
sty Tieduuan gnda s1adule daenen
shidalsn sufvgunsalyniuueanoseds
dWolsmognsasiane

1.6 anuusznauns fiszuwvinanuazen | 0.758
Frumswuthensdolsa wasitelitaih
U3hamniu iemiugzen Uaenduuay
AGRLRITATEN i

1.7 @uuszneuns fsvuudamsdeolu | 0.634
21NA LEBNLUUTEUUTEUIEDINALA LA
Genlsd leliiomafiazenn waziiszuugn
amedienisinaieuetavinzay

2. mmgwé’wqwﬁﬂwmmammu 8.417 0.713
UJsznauns

2.1 anudsznauniswialneiiioguain | 0.759
AregluanIun anNuANTONRAZUTTEINA
Mga

2.2 anuusznaums quaituivionles [ 0.714
J9U08197 Hlsruunisauaunvigtlsa

9791 Y UAwNg | QAR UvaNaNIAUIR
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1

Uadedanansznudassiunmansel
gaannssunineiagunmlugaia
Un@lua

Factor

Loading

AN
wdsusau
¥99U3dy

(%
Variance

Explained)

Aaan
ASAUUIA

2.3 @0uUs¥nauns IRLUSEREIUNUN
ASIPAUSNITLAATUSEIAN 817 WIAR WA

Wi e edRlaL gnavanune

0.839

2.4 an1udsznaun1s dnvessnule
AINALAINDE NN ALDIALATYN
auinuniz (Wu fidein feuh erdde
voudeuidor)

0.756

2.5 anuuszneuns dauadliuazainu
arnanegluanuuinisedramangau gn
AUaNuMEYeEnUUTENOUNMINOUAN

0.789

2.6 anuusznoums MdssnusTiatuaie
ussenelviandeunats gnavinuazes
anuUIENaUNSINOEUNN

0.674

2.7 @o1udsznaunis fsvuuguaniny
UaenasdevesgnAniegliuinissening
nsdliu3nig ieanAnuidsanisgnans
azidin n1suRanIsAUTENG 019 dnaau
flvusnsiianududns wondiudnsu
Pronarud lidnvuslindanioaund
auiAuly

0.464

3. wasgiuauvasaiedtunsdniy
uIng

5.684

0.672

3.1 @oulsenaunis ondnduanvse
5oy v = Y
gunsaifilauasgusaziinulasnsiy

0.475

Uit 10 atiuil 2 nsngnens - Sunaw 2565

215EISNTHOEITHIAVY ANLNNTHRANTUIATY WNINeFeTeelvsl ‘ 139



1

Padeiidamansznusiasziunmaneal Factor A1M73 Aeani
qmmwnsimmﬂ‘lwaLﬁ'aqwmw"luqﬂ%ﬁ Loading | wusUsau | asouuina
Unfilual a9y

(%
Variance

Explained)

3.2 anudsznauns dszuulvigndnvesds | 0.553
Nulnsdndd visenalatineudnunldusnig

ARNSLODAVBINUNATIAUSANS

3.3 @nuusenaunis IalmTnauusAs | 0.735
gadlaninnineudennasuiedesiunig
WNINTEETR

3.4 anuusgneun1s dalvEliusnisees | 0.927
195un52nTATUASUAINUIATAITVBIANA
33 uarABIngIV ATK n 3 T

KMO=0.929 P=0.000 64.834

M5t 3 anansedadaduludls 3 Jadeuazanunsatiun
aSuAnILUsUTIuesasuivunldsosas 64.834 Tngldmidotadel
3 Jadelaud 1) wmsgrudunisliusnislugaitiunilml 2) unsgiu
AIUUANYALYRIENIUUTENBUNIS kay 3) NINTFIUANUABASEAIUNS
dhiuuins Tnedednuuddsdofiinundanduiiafelinsfiddmn
Hadodaus 0.35 Fuly ﬁ'ﬁﬁﬁ‘ﬁ'@ﬁﬂmuﬁﬂmﬁmﬂfjuﬂﬁﬂmﬂﬁ 19 oA
LAY 30 VoA
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duil 4 nMInagaUBNEWATaIAMENYMETIdINaRan NENYl
v29gaa1mnssuuInlnginaguanlugadfunflug (New Normal)
ludwnindeslual

AN5199 4 LEAAIPIUNRLUNITNEINTAINNNAPUVBIRILUTNENTINAIHE

nsENusiBAIwAN Yl
faudswensal R R? R? F Sig
adjust
X1 427 .183 181 88.995 | .000*
X1, X2 .451 .203 199 50.578 | .000*
X1 = 1IATTIWNUFUAN WO VDIANIUUTENBUNTS
X2 = nsgruanudasaielunsdisuusng

9NN 4 u,amwamﬁmwﬁwmmmwms%umau il
UINTFIUAUFVENBEVRIANIUUTENBUATT (X1) a1u130a5UI8AIY
wsUsIuidinansenusenndnualvesgramnssuunlneiiequam
gaitundluddmindodlng leegeddoddgynieaiafiszdu 000
Tnefanduuszansniswennsal (R2) wiiu 183 uay Wleliiusmensal

'
a

wnspruanaUasndtlunsdniuuinig (x2) Aduuszavsneinsali
Ju 203 anunsaufinuseansawnisnennsalldegnadddymnsadnd
261U .000 LARII IATFILUATAN YL TRIFNUUTZNOUNTWATUINTEIY
AuUaendelun1sidnSuuingg a1u19aneInIalsEAuAINEaNwalues
gnamnsauunlneifieavamilugaidundlm Smindedu 16¥esas 20.30
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M13199 5 M151uamAEIUTEAVITNISIANR Ao e N SalAMAN YL

fudswensal B SE. | Beta t Sig
(5))
X1 427 .183 181 88.995 | .000*
X1, X2 451 .203 199 50.578 | .000*
*dudAgnsananiszau 0.05

9T 5 WUt alfuayuasRgnd 1 (H1) : aaudnwa
daadanmdnualgnamnssuialngiiegunmlugaidunalue (New
Normal) davindedlvl Tnewuin Aadnuas 2 audnvusiidamadenin
dnwalgmamnssuunlngiieguaeeaddoduius Tiun smsgius
AUaNEMEYRIAnIUUITENBUNIT ﬁmé’mﬂizﬁwémmmaaaiugﬂﬂmuu
WnsgIu (B, B ) 18U 442 ffu 345 wazumsgruauvasaselunisidniu
N9 ﬁ@hé’mﬂisﬁmémﬁama81143%5LLuummgm ®, B )Ju 211 fu
165

aAUsIBNANISIAY

nsfnwiFes “amdnualdiuaudnuuziazauuaeniored
gaavnssuwnlngiitogunnlugaidundlmi (New Normal) dwin
Fedlwl” fszihlunsefuneramsdng fueluil

1. ammdnvaivesgramnssnlneiioguamlugaidunilvl
(New Normal) s iniedlval Tugusesvesliusniseglussautiunan 013
wemslinanulsznaumsnelfinasniskeuiuvesisunaii dwald
Fliuinisdeddnlifeanudsdunsdhiuuing suinanuiaalaly
INTFIUNTUINTUALTTUUNINTINERUANURBANBYRIEUUTENBUNS
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fauiivnsanulsznoun1sozA L duN1sRINIIANTNITVRIsTUIEREINANY
aonndesiuNaATEes “nsdifnnmsdanismndsdugsiaauazuin
iWeguamiitefuilefuaniumsaimaunsszuiaveshialalsuaneiuglv
2019” 99 5UNY TGy Uaz WIS BsAnaNIY (2564) Anuin Madn
anuUszneunswsLiieguawluaniunisainsunsszuiadansiaig
desegunn iiesnunsmsduaiuvesmaigiieatunisuseneugsiona
iieguamssiivoufiRdeuinaios Fsunnisanngugsiealiinnsgiu
Wunnd Mildaauuseneun1suinlnedausnngiusenaun1sanuauen
Alaildduannzidoutuanigesagnies Gedemalagnsaionmdnualves
anuUszneunnalneieguninlugaifundlvm uazaonadosiunany
Wevee AunIns1 Junys (2559) Anwianuaunsalunisudiduvesnay
gsteaUuazwInwlng wui walnedussieifimsidvinegseiios
wagiluualilusunenfidrslundugniemilneuasdnriondieim e
agslsfny SsusngdymBesmsdeduldnguaneduguszneunisd
yhgsnauauwls aiemnudsmelviiunnanuaivesenamnssuuinunulve
ylldusnsiliiulelunasgumnaenssvesaauusznsumsuinive
Wleguamiviiiasg

2. anwAniiuresunlduimsifidoninsgruiugudnuas
uazauUaendsvasanuUszneunsInlneiiteguam Simindesll
TUUIELAUNIATTIUAUEINYUZVRIAN1UUTENBUNIT UIATFIUATY
arudaondelunisdniuuinisuarszuumsliuinislugaidunilmidu
wuh eglusgivdunanaindiuluynUsuiiu eramegiudaonuuszneuns
winlneifieguamairsnnufisnelalusnunsuinig ussenia vionnuss
aonuil muran1sFnwITE R uIuAYEs T AT IEesig
ﬁﬁﬂﬂmm;]mm?iamﬁﬁmzagJJ'U'aEJﬂ%?ﬂ;uL%wa&mmﬂaamﬁaiuﬂm%ﬁ’u
UM 9198AVAUARTIUINLAY LNV TN SHeNINTEILN1TIANTT
gnavnssuwInlnetiieguamansziuaneglustduliunans aenndesiy
nATeEes mwFasMsvemaaLazfenwMsTBsTUMIYieaisaTeuam
V03 IAUATASETINTIVURIINFIIA AdAUANSNeY wag Iunun LBAaNa
(2564) fisunuindnenmuesgaavinssusnunsvieaieadsguninaesine
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fidnenmeglusyiuga Tnaimslushunsisiinsiioauam evi aun wnlve
waz wnndunulng egrslsimugnannnssusuiiianseuddnytu
tufle anusiunsUasnadts fuguennl niwensined seuumsTudsnaTy
Fadusosguisedrsdedlus saide (nMunn Ssvuu, 2561) desalvinmd
vosgnavnssuuIalneiioquanélalfoglunamiaadn

3. NINAARUANLATIY 1IMTFIUVBIANIUUTENOUNITUIA MY
danadon ndnuaivesgnarvnssuunlvneiiiegquanlugaidunilgl
(Normal) §avinwdeslyid wudn 1nsgIusuauanvasveanuUsznauns
funesguauUasasislunstniuuinis dwasennanuaiuesenamng sy
winlneiiioguamlugaidunilag (New Normal) eeafiffudusiug
Tneiflerdudseavinismensal (R2=0.203) Andufesdy 20.30 dudu
AduUsraninisneinsailiganiifinas enadumsenis@nuadsd
finudsimennsaiwderios 2 fuds uarsaduiudsiitvoumavesszeznm
(naanunnsalledn-19) Wudedrinlunis@nw

TneladuinasgiuiuaudnvasveanulsenaunIsaNasanm
dnwalvasgmamnssuuinlveiiieguam eramsingAnssuiasulves
@%U%ﬂ’liﬂ’]ﬁﬂgﬁﬂf](ﬂﬂ’]iﬂjﬂ’liLLWﬁizU’]ﬂ%mL‘%@i’l%’ﬁ COVID-19 #ilviea
U RTAVG T T PR R R LLazq‘ué’ﬂwmﬂumiﬁwLﬁu%immﬂ%u GRLTGEN
funaddeues ousnaf luele uar wmil wnwsuy (2563) Bos “msdans
amgingavesgsiaivinusslulszalneneliinganisal COVID-19” wu
1 gshauimsdosfudifiofiunnushladugueuniiouazanasgiunmsli
UinsugnAnnlduinsiildsuussaunsaliiainduiuazuinisnie
T¥neingaiiintu lnglduuifnnisdnn13n1aEingauIy TSy
msuinslugsia iletisaneuidemeananudesiionvdmasuausie
03N uenaniiferosaduamdlafigniosuavousounntinmuuas
andudieananuidsdlunisnide COVID-19 Tnsmsliausuazousuun
wifnau Weruyuinwemsliuinisgniiasundaslumununfn New

Normal
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wpspunRUaensiglundnsuinsvesEnulstneunswInlne
ilegunndanasanwdnualgnamnssuualneiioquniwlugeifiundll
ogailfosduius 1desionaniumsalnisunsssuindanann dawaly
ulihiBomginssuuas suuuumsiiiudiniuiinafiAeuuady §liusns
Tenaldlalugunimuiniu nslanzidesaudasafouazauidss
Tunmstlduinnsdeaenadesiu nuiteEoinsdnnisuuy New Normal se
mswaugsiafvealilngludminuunys ves nsfita duvinsnad (2565)
AUNUIN N139ANISWUU New Normal sianmsimungsnasuwinainlng
laun nausuuinisesameiloudisuuinis vieameiloulneyus
wansUsyTinnsdntafumiuuinsnisvesniafy anduialilagll
pumismeiu 37.5 ssmiwadoa lnemeiusoddindosingumgd
$raneiildunsgiusindy Sefelugadrediefiuuinauifuuall
Wasudedh i Tneynduneugiuuimsuandedldandinneunde
paeAnal JuNiRrFuUINIWIMETY adaninanuiuuiniiequnimn
195un1s8ndndunsununnINITveInIAsLasiinIsnsInaTK vn 9 3 Ju
Hunsiamsiisndulurasgeddunilv uenannt Arssa a550As (2569)
AunUdl Arsazdszrduiuslagndmsiviisuinsnisainudasnde
wazanuazeaielinaundedenazyiligndrsiulaluuinsnig
aulaonusansunsszUIRlAIa-19 TesaauUsznaUNTINNTUSE

MnHaNsANY Aunudn wmsgufidifgvesaniuUszneuns
winleiitogunwlugaddunilyel (Normal) uaziidvnadenmdnualves
anuUsznounswanlng lildumsgiunisliuinisiiesesiuaniunisal
Ingelsaszualisalalsun 2019 (COVID-19) M301nAsgIUNITUSNSLULYATA
Unflud wsiunsiannanasgIunsInnssuguan vas ez sy
anudaeadelunisidriuuinisiluddy dremszdagiunginssy
nslEanMasuluveaguilaaniendsinganisalnisuniszuinves
ola¥alalsun 2019 (COVID-19) silsuslnansemiindenuidedunnsgu
aruaendsuarauinuurlunisdifuuinsluanulsznaunisunndu
gaamnssuwInlneiiegunimdeslianudidyiuiuguouniouas
iasgrunsiuimsungniislduinmsdufivens Wwelvgurldusnsiants
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wmsgulunisdnnmisaniulsznaunisanglaniisingavsesadtunalug
aensiy

JaLduBLu

1. ddnauaisisugedmindedul adssiudeduesdns
manuuiiigteslunsaandoiisanulszneumsuanlneiiioguniw
iieassruumsuimsiansaaulszneuwnlneiteaunwlugaitunlye)
(New Normal) fiifhusnasgruamzgmamnssuuinlng saddviduugii
aouUszneunslulssiiuiiieades ielfiAnnsimuianasgiunis
UImsdansanulszneumsuinlneiiiogunnilvsnzauiugeifunilsl
DYIUNTT

2. aauvszneumswalneiioguain msauiesdaug
AUNSHAITINYEN1SUSIITanIsaniuUsenaun1siugaIfunalug
Tnanzladeiuunnsgiuguanvasiazanudasadelunisdisuuinig
ieanarudsanazlosiunmdnuaidsauiionafniu wageraihlug
anunsalingaflairsanugyddliiuamdnal gaaivnssuunlng
ilogunmdungugnamnssuiifanuidsags Jsaasliaudidgiu
sugounfonaznmsgumslruinisungndnfiuntiuinsduies el
Hunldusmsidndanaspulumsiansaniudsznaunisnnglanngings
vegaitundluifivasndy uazdsmadonmdnualiifvesgnannssy
winlngldegredsdu

3. annuUszneunsuInlneifiequam msyatiunisiiaue
AMIPUNIATFIUANNUADATBLAT VAN WML YRIANIUYTENBUNS
ullufannsgiunisdanisanudsznaunishugaitiundlvg (New Normal)
fldnnsgiluszivana iloaiunuidesiuludnenwyesgnamnssy
wnlngiiteguain snnnimstiauenmsndnual lendnwairudulne
(Thainess) \igafifiddegsiaeiduun esfenmdrdudnenmuas
mnshidefiovemnasgiuresnmsumsdansiindeeidudsiiddyann
faplugailagiu
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S18N1591994

Al

n33aiNTg Wuves. (2559). lsAluImIuKaENIINSEAUNIS IauuLden Y
ASUINNY. 275F759Nee ng39Y, 2(3), 1-12.

NINATUAYUUIMSFUNN. (2560). ULINNNMITANTUIIUADINYTENOUNIT
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Abstract

This research on persuasive communication factors of
insurance agent affecting people in Chiang Mai province's life insurance
decision aimed 1) to study the life insurance that people in Chiang
Mai province purchased, 2) to study the persuasive communication

factors of life insurance agent in Chiang Mai province, and 3) to study
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the persuasive communication factors of insurance agent that affected
people in Chiang Mai province 's life insurance purchase decision. This
independent study is a quantitative research that used questionnaire
for collecting data. By 400 respondents, a specific sample group drawn
from people who have purchased life insurance and lived in Chiang
Mai district. The data was analyzed by using mean, percentage and
standard deviation. The finding showed that;

1. The results of the life insurance that people in Chiang Mai
province purchased were most of them had one life insurance. They
purchased life insurance from life insurance agents and choose to buy
life insurance with AIA in form of health insurance. The objective is to
save money and reduce risks. A lover/family is the person who has
the greatest influence on decision making.

2. The results of the persuasive communication factors of life
insurance agent in Chiang Mai province showed that the highest average
was demonstrating reliability (4.08), followed by showing options both
good and bad ways (4.06), and the third place is manifestation by the
process of reasoning (4.04).

3. The results of the persuasive communication factors
of insurance agent that affecting people in Chiang Mai province's
life insurance purchase decision showed that the highest average
was showing options both good and bad ways (4.32), followed by
demonstrating reliability (4.17), and the third place is demonstrating

feelings and emotions (4.11).

Keywords: Persuasive Communication, Insurance Agent, Life Insurance
Decision
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Abstract

The objectives of this research were 1) to study the perception
of brand image on Laem Charoen Seafood among people in Chiang
Mai Province, 2) to study the perception of brand equity on Laem
Charoen Seafood among people in Chiang Mai Province, 3) to study
the use of Laem Charoen Seafood services among people in Chiang
Mai Province, and 4) to study relationships between brand image and
brand equity perception on Laem Charoen Seafood among people
in Chiang Mai Province. The questionairs was used as a research tool
with 400 sampling, age over 20 years old and know Laem Charoen
Seafood restaurant. The data was analysed by using frequency, mean,
percentage and standard deviation and hypothesis testing with the

correlation coefficient.
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The results showed that 1) the first brand image perception
of Laem Charoen Seafood is the product or service which was at a
high level. 2) The first brand value perception of the Laem Charoen
Seafood is the product quality which was at a highest level. 3) Most
of sampling never been to the Laem Charoen Seafood restaurant
because they normally cook at home and will definitely visit to the
restuarant in the future. In other hand, those who have been to the
restuarant said its products are good quality with reasonable price. The
main purpose visiting the restuarant was for general occasions. Most
information about Laem Charoen Seafood was advertising. People
visited Laem Charoen Seafood restuarant once in a while and often
with relatives the most. They spent at the restuarant was between
1,000 - 2,000 Baht. 4) The perception of brand image and brand equity
on Laem Charoen Seafood among people in Chiang Mai province had

relationships with statistically significance difference at 0.05 level.

Keywords: Brand Image, Brand Equity, Service Usage, Laem Charoen

Seafood
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- Heazhvgnrdudn (Brand Artifacts) A ARANMATIRUAN (Brand Loyally)
yRAnATATTANAN (Brand Personality) - Auniwrimaewsdus (Brand Assets)
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Power) (Wsiln1 wgyzlu, 2558) Fefldruau 1,284,715 au @nineu
asrsugadanindesing, 2563) drunguitediandulszyrguly
Ftadedumdiiflonghous 20 VAUl uasrdiniuemauenaiadin
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Al 400 au fAfulelduuuasuay (Questionnaire) Wui3asile
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Image) fifnenadiasiu 0.82 WawANANSIAUAN (Brand Equity) fienaudesiu
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Fmindedmisieiies Tasadanlilunsiinseideya 1oud Aanwd
Anads A1fesar AndsnuuuInIgIu wasAduUszAvdanduius

(Correlation Coefficient)
NAN1538

1. dnwaurUssnsmans frounuuaeunuiouas 77.5 Dumendl
fiongsewing 30 - 39 U Jovay 303 Teinsuieily Tnefiselddeiou
521374 10,001 - 30,000 UM Wazdlanunnassa

2. Msldusmsuvanaidfin dnevuuuaeuniusesay 52.8
Liitaglduinag Tnefmanandaldinslduinisuvanaiydin e
Unfviemsmuiithu ddusunangneunuuasuaudesay 70.0 s
uwauaIgdifauiuey Tnsluvuziidnouuuuasuniuiosay 23.8 filag
Tusmslivamain siamsnzanfuaunm Singussasdvdniléuinig
Aetflasuuszmuenmslulenmanily lasuvdedilésudeyatisaiu
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AARUY
FTuLE ST 4.07 0.526 h 2
AUHER 3.89 0.491 N 4
AUAUAMTOUINS 4.18 0.536 N 1
fudsUssAugnandudn 3.63 0.510 N 5
AUYATNNNATIEUAN 3.98 0.507 N 3
33U 3.95 0.369 aun -

4. nmsfuinurnsauriuanasa e lunmsw daegluseiuun
dlefinnsanidusedu Beanuddiuanade wuil n1ssusauAnsdu

2
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agluszduanniign sesaaunde suauindlunsidud nsiuidn
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215EISNTHOEITHIAVY ANLNNTHRANTUIATY WNINeFeTeelvsl
U 10 aduil 2 nsngrax - 5uIAL 2565

‘ 185
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waNRITinlunnsw

AANATIAUAIUANRSU TR szAUNTU§ andiuil
% S.D. nsula
AUNNNY
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AuNSTUitennnmYe AU 4.50 0.494 wnitan 1
AUANUANATUATIEUA 4.21 0.491 wnitan 2
AudunInGYaInIEUM 4.01 0.582 1N 5

37 4.16 0.374 un -

1%
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mﬁuﬁmm‘ﬁ'qm (Pearson Correlation = .525) agsfitsd1Agn1ana
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A15190 3 MInaFsuANMNENTUSIENIINTTUIA N waln s EUATTU
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anwiinnd P P P A
U, fun1s3In duanagey | dwunsiu | duaudng | duduning 594
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AsIFUA vosBuf
Pearson
Pearson Pearson Pearson Correlation Pearson Pearson
Correlation Correlation Correlation Correlation Correlation
ﬁwmma’aﬁm 410* 231* 279* .104* .259* 357
Fududn 214* 301% 325% 121% 201% 340%
Fudufvse 363* 344* 344% 155% 076* 352%
UIMs
Fudsseinug 357% 339* 294% .195% 151% 369*
A1EUA
fuyainnIn .525* .364* 344 .355% .195¢ .489*
AAUM

kit

.540%

.443*

.446*

.261*

.246*

.535%

° w

P

N * dupdrdgynsadanisyiu 0.05
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Tudsnindeelvd
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veo = = a a :4' o o
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vo951u wardudaldviuiitsnunwingivuassananlsasgiuanynuy
YouALITn Jilin1sSuinnenaumuauEsyailn munssus
fananmuesdudegluseiuanniige fail Gud (2020) ¥ieBuneinnaaives
nsAUATUN33U TR NTesAuAN (Perceived Quality) anes Auifn
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Y a a = o o = ]
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Foirdosmumrmzoaasuilnalutoinnds wanisidenudn nmdnual

ATIAUAINAADNNTTUSAUAINTIAUATLATOIANYINEYBUYBIFUTLAA
Tudwinnss ogsltdedAgnisadanszau 0.05

25EIINTHOFITHIAVY ANLNNTHRANTUIAVY UNINeF T eelul
U7 10 atud 2 nsngiau - SuA 2565

190‘



JaLauBLUL

ParauauuzTunisiwanis3deluly

1) JuUsEnaunsiuuvauaigdfn AmsuTunagnsmian1snain
Tumsunegrugndlyl 4 wasiiiugenuneliiuuvauissydfaiumsieas
nsnaaRaTialnntu Tnemsdutiauaidomiiulsslomituduslan
iy Feyatnansifediuaud doyavesanuiivis Tnsthiauerinumis
sUpmdundn swdademiifuunarudssfianudunivesdu
fngiv arsemns dududstlevideden emussinianusayiili

1%

a e & | = o v ' I3 \ a v &
Nuﬂmgamﬂumwmﬂmm LLG]‘Vi’mLU‘UGUENWﬂ@uﬁGﬂLLﬂi‘Mﬂ’lﬂsﬁLUu

e

sunmyaralunisitiaue luinazdunisligiansnanisanudalunis

q

[

o

dnaue (Influencer) v3e mslifuslansdunisiiauedud dndwgela

A

HustaaleuinnIn

Y

€

2) wiansgdilaaislvanuddgiunisdaaiunisveuas
i ldifieri lFfuilnainauaulaluddudwas uinisuniy
Tasnsiauonausslonifiavlitugndndunfins enseduligndn
Anaudosnisaudlutisnaniu e1i nisld E - Coupon iteSudiuan
H1un1snalad (Like) naus (Share) lruwadauviuinauauiasayin
\eriiuswangennisil@insau (Engagernent) lumsshwgiugnanni uag
AnnnsuensieungnAludliiuiusun

v ce Y,
Farauanurlunisideasesaly
1) INMIfnEnud nssuinnanvalnsdudnianudunug

[ '

funi1ssunuAnduaunausydiavesussrvuludwminie v

Y 9
v o W a

A aa @ o & = S =
DYNUUYANAYNNANENTEAU 0.05 ﬂﬂuuiuﬂ’]iﬂﬂw’]ﬂ‘iwalﬂ AITANWY

)
a

Fudsdanarfindy lufifvesusznounsfertuuuimalunsiaun
AndnvalnTIAUAIMIENITENA YAl UUWRIEANTI8YAAa (In - Depth
Interview) titethwailiuniaungsia ileliingeaviouazdruutanisman
Ioluauimn

215EISNTHOEITHIAVY ANLNNTHRANTUIATY WNINeFeTeelvsl
U 10 atun 2 nsngmx - Suam 2565

‘ 191



2) N1sAnwINudt MsuiRuAmIAUAWANIRTYTR
Fruns¥usiennininuesaud dneglusiiuusn dalunsnuedadely
A UTINIAN Y IMIN N TAAUIANA TNYBIFUAI YD IALIAS Y TYn
shemAfeideunn ilsliAansesenluguinnssunisudnemsmeta
Tdiauviuadioanndeiu

S18N15919949

mulneg

597 wiwlnyad. (2562). nrsdnaulalduinissiveImisengesunaas
vininaynsains [n1sAuaidaszuinisgsnaumtndinl.
UINYGEEA.

slgwa lalwlsanl. (2562). Digital Marketing. uunys: Tofg.

n3tin Mguelu. (2558). Wqﬁﬂﬁmmiﬁﬁaﬁuﬁwaqmju Generation B
Generation X Wag Generation Y Asuianasilysl lummsunaiiios
JiauAsIEN. 275975775U59755909, 4(1), 54-75.

fnen3n 1af. (2562). MssUFMENYAINTIAUAT UaTITURAIATITNS
sonsanduledoinTesdurinseeuvefuslnnlusiming s
[NMSAUANBaTEUIMITIRAINITMEIN]. UNTINEITETILAINAL.

aifesid nanuns. (2561). nmanwalnsIEuRIITasaR AN YaeUFInA
PeMTVIYYIIE Tuvananwaumiuas nsalany) Y1y
sl 2 $1u idonsessuutanIsmaInuniign [Msrundass
UInsgsiauvnUndin). aninendemalulagsnvuseasyys.

WA NNdgay. (2560). wannIIwaIn. nIn: AUEUIINITINIuasAaUmanS
wingndemalulagsvusaaduunn.

avdly WS, (2558). AMAIYEIATIAUAT NITSUFAMNINIUNITIIUTNIS
ARININYBIRIMS UazUTEIMIATLHasonIsinaulalu3nIs
Suemslnevesruilnaluangunmumiuas [nsfuahdase
UIMNITINUMITUTR]. IANINGRENTUNN,

25EIINTHOFITHIAVY ANLNNTHRANTUIAVY UNINeF T eelul

192‘

Uil 10 atuil 2 nsngAu - FunAu 2565



59550 DIRRTNINWN. (2563). 11550a150159A MMAZAIAL. AgamNe: 1ATeNTS
PN AZENANTIYVING ANETNARIENS PHAINITNLMNINE L.

315300 1351 (2560). N19UTNITNITHAINYA YA, NTUNWL: FTTUANS.

Anelg gulv. (2560). Startup AUNTINNAENTYNAIA. AyNsUTING: LoRE.

A3 TAI5N13. (2557). 8IS INGUIANNITINUSISUVRINR. 279575997775
UMINEPETIVALNWITUAT, 5(1), 171-179.

aivelan anwily. (2558). FauvsyannI139aIn NITUTMIGNAAUNUS Uay
AIUITNINAYIGNAITINTUSTAITINGINITU AU T YT
luwangammumiuas (iverdnusuinsgsiaundude).
WIngnaeAaUINs.

auvd Aewsses. (2562). nisaamlihsey wadaientssiniunisean.
N3 @unsn lanl.

dineudaussiudwmindusnl. (2563). 5798971005y 970ve9a 1IN IU
Janssssudaniaeslual Usedil 2563, Gedlval dinamiaiusssy
Jariadeslu.

WauRsdile. (2564). Aﬁyaﬁ"’wmaum?zﬁﬁ@. http://laemcharoen
blogspot.com

93vlEy \AMITIUING. (2559). NITIIUAUNITNGTIA. NTHNN: AU
WNINGIRUTITUAERS.

AMY1DINgE

Guci, D.A. (2020). Analyze the Relationship of Brand Image and
Advertisement towards Decision to Become a Customer on
Bank BNI Batam Branch. Journal of Physics: Conference Series,
1477(1), 1-4.

Jasmani, D.S. (2020). The Influence of Product Mix, Promotion Mix and
Brand Image. In Kotler, P. and Amstrong, G. (Eds.). Principle of
Marketing (15th ed.). England: Pearson.

215EISNTHOEITHIAVY ANLNNTHRANTUIATY WNINeFeTeelvsl

‘ 193

Uit 10 atuil 2 nangnew - Fuem 2565



Kotler, P. & Armstrong, G. (2014). Principle of Marketing (15th ed.).
New Jersey: Prentice Hall.

Papassapa, P. & Kenneth E.M. (2007). Relationship Quality as a
Predictor of B2B Customer Loyalty. Journal of Business
Research, 60(1), 1-8.

Pantea, F. (2019). Customer Value Co - Creation Behaviour to Enhance
University Brand Image and Reputation: A UK Perspective.
Technological Forecasting and Social Change, 1(1), 1-35.

Yamane Taro. (1967). Statistic : an Introductory Analysis (2nd ed). New
York: Harper & Row.

25EIINTHOFITHIAVY ANLNNTHRANTUIAVY UNINeF T eelul

194

Uil 10 atuil 2 nsngAu - FunAu 2565



MsHERdIIATNANEAIMIINTSIiaHNuEdIANaaUlall
Ya9InNsilaglng

Image Communication via Social Media Platforms
by Thai Politicians

nseslng ysydle' wae vigin AUTEAUS

Kriangkrai Boonmung' and Kwanfa Sriprapandh®

a13INE0aNTY IS AnsARAsIaTY i Inededednl Yaniadedual 50200'
Integrated Communication, Faculty of Mass Communication, Chiang Mai University, Chiang Mai 50200 Thailand"
N 4 4 oy - \ 5
aminmsdedsinaty Anynsioansary aiveddedal Jafindedua 50200

Mass Communication, Faculty of Mass Communication, Chiang Mai University, Chiang Mai 50200 Thailand”

*Corresponding Author E-mail: nongpai_krub@hotmail.com

(Received: January 24, 2022; Revised: March 23, 2022; Accepted: April 28, 2022)

UNANED

mafnwadiililimgUssasiflefnumsdoasmmdnuaimeniades
ihudedsnuesulavesiinnadedlnedifusuruesinnades viean
WITATINSTUA waenssATInrhed liun wegsums dnvaifug) waenUssens
Sunslown wefisr Auadysn uazanmieannsn ingsiug Wnshesed
e (Content Analysis) finnsdlesdomssinuiudn (Facebook) seming
Fuil 10 Favens - 10 Sumen 2563 nziumsnaniiimairdeulmmemsiies
othadiuty Mannnduatuayuuasseruiguna Taeukauinisynive)
AfasnuesnguieTsUUaakeN i avendusssmans aunssaien sy
pSsanvhevestiiouniadenisiosiu

215EISNTHOEITHIAVY ANLNNTHRANTUIATY WNINeFeTeelvsl
U 10 atun 2 nsngmx - Suam 2565

‘ 195



MnmsAnwuin amdnwalansidiesiitnnisiledlnedeans
rudedsnuesulatanunsaudld 5 nmdnwal fe 1) “§5” uanseenlng
mslideyadmans uasiansnudanudila  dnausdeya anmunnsaig
\rswgie mMsdlesdnuuazAunaden stneiBemaanipneswestinnisiles
2) “fir” Heansmeiwind uazmstinnauTATvanzauuanddifiuionns
vhaunsuiavihiinueusuiiaveurluiiaTnsfiufofedisaiae
3) “fatfuayy” Guandliisudmslizumsonsu uasnsatiuayuantusing
2 adsassing 9 4) “fiiuszaunsel” namisasy sus wihdl uaznnsia
flaeUfoRan 5) “gilundnnmila” shensuanieeni I MILATDITY
191 19U MsusnTe NMsnINe waznwideu Jusunmdnvaimnanis
loedi“Ton” demsshudodsnuooulatodadulszdatuane Tiun am
dnwal “43” henstideyatas wansrudaudile lnaemzussiiu
yaAsYgAa wazmsiles ilesaniinansenusioyssamy warUssnvuale
yauzfinmdnualnansiilea “usnse veatinnsiles Wy yadnam vide
Uszaumsal Wumsadsenalanduliduiisuiuasand: wieudedoasly
fandudmaneveny

KaanmsAneedsiaianuiaudils wiewtusisudeu s
domsnmdnuaimsnsidomesinnmades vasiferiuansotihanadild
luuszgndldfunsdeansnimdnualmenisiiosvesesdnsymamsidios §ih
yi3eiUIMNINASY warionwu Tesedutiesiu uayseduUssing

AdAgy: Mmdnwavnensidles, dnmsdesine
Abstract

The aim of this study was to comprehend political image
communication via social media platforms of Thai politicians. Four Thai
politicians; Jurin Laksanawisit, Gen.Prayut Chan-o-cha, Pita Limjaroenrat
and Khunying Sudarat Keyuraphah were chosen to be a sample of

this study as they represented both the coalition government and
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opposition. Their official Facebook accounts were the platform which
this study focused on. The contents analyzed ranged from 10 August -
10 December 2021. This is because, during this period several concreted
political movements from both the anti-and pro-government run by
Gen.Prayut Chan-o-cha occurred.

The results revealed that the images which politicians
presented could be divided into 5 forms: 1) providing information as
well as demonstrating knowledge and expertise related to economic,
social, and political issues, for instance, agricultural goods problems,
constitution reform, political movements and crisis. 2) showing
responsibility and credentials: the politicians publicized that they
worked tirelessly on government duties, and acted responsibly
as a Minister, political party leader, or public servant works. 3)
presenting their two-way supports; they publicized that they were
accepted by social institutions as well as giving them support. 4)
illustrating experiences including political engagement, management
in organizations or educational background. 5) shaping personality,
primarily verbal and nonverbal languages; for example, apparels,
languages, personal space, gestures, self expression and respect
for monarchy. In addition, the images usually presented online by
Thai politicians were information dissemination and knowledge
comprehension often related to economic, social environmental,
and affliction issues. This is because these issues directly effected and
therefore attracted attentions from most people. Politicians always
highlighted their responsibility at work. Each politician’s outstanding
political image reflected what politician demanded to present to the
public. Moreover, it conveyed significant images, supports, and political

interests that politicians would like to embed in the voter’s mind.
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The results obtained from this study can help create
understandings of the multiple ways in which Thai politicians built and
portrayed their political images as well as comparing them. In addition,
the results can be applied by political organizations and leaders in

their careers and online communication related to political images.
Keywords: Political Image, Thai Politicians
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Abstract

The research aimed to study the construction of reality of Boy
Love representation in Thai Yaoi series. It is a qualitative research. The
analysis of the script and in-depth interviews of sampling with different
demographic characteristics, and communication scholars were used.
Data were collected, analyzed, and interpreted by the researcher. The
main results found that 1) Thai Yaoi series only present the boy love
without appearing lesbian love. 2) Thai Yaoi series seem to have an
etic approach since most of the original scripts are written by female
writers. 3) Thai Yaoi series present a clear identity of protagonists
that allows the audience to acknowledge who is “top” and who is
“bottom”. 4) Thai Yaoi series still has not been able to contribute
social movement on the issue of gender diversity in Thai society. 5)
Thai Yaoi series make some people has become more accepting of
boy love in Thai society. 6) Thai Yaoi series was influenced by the
love of men and women according to social norms, but a new set of
ideologies has been created by accepting alternative ideals as equal
and not different from the mainstream ideology, leading to an “equal
ideology” 7) Thai Yaoi series present romantic love that consists of
intimacy and passion of characters. Moreover, consummate love

is made up of three elements; passion, intimacy, and commitment
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by showing promise to each other and will love each other forever.
Keywords: Yaoi Series, Representation, Love, Boy Love
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UszifuBesdvBieinm uasdvsuyvery Weunensesdsemauiing
AuiFeadns @iam dasnw uazanudulssudulag Tu aa. 1973
auANIAnYAIEnSansgeLusnT (American Psychiatric Association)
Ienananissnmeigiiueanangiien1sidadeuaradifdmsuanuRaung
nadnfiofuserinnisinmadedulilienistiemeda deurlu aa.
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sevisUssmaveslsauaztapmnaunimiiiisates adufl 10 (Intemational
Classification of Diseases’ 10th Revision: ICD - 10) utfenfiu
maAsuuassmesdesnsinmeietuiuandiduioussingumana
annsadsuulasiulinugealionuanudenieiausss wagiinund
Adsuuvadluvesdsen luthatunsinmadedulifoindumuiiavie
awRaUnfluvans q Ussmaiiiaunud @51 nesnseane, 2561)

3. NQEfANIN
Robert Sternberg (1986) ldwammguiinuiniuuninge
eAUsENOU 3 Usens Benimaud Trangle of Love fineliiinauin
Tugduuusing Fuinesuield Tnedanevesauasuusiasi el
1) AailndBn (Intimacy) WuesdUseneusueisual fe
fanudunslnddatuluminidn anudlatuediedngs mmdeomsse
fudeansiildetnad danulindaderiu o o Wntumuszesna
VYOIRNUAUUS
2) aann (Passion) iueeusznauiuusegdla i
Mnussiunmeluszuvresiame viennuianiignnsedunisadss Wuaw
Fagavname Wy aunelalusy ndu ides vdeadnAtovesdndendvie
By  uazdeniavansziudy 9 FeiliiAnanuidnlsuininde
3) Arunsin (Commitment) WuesAvsznaumuALAn
fin mssnaulafiaesnuteiiusemdlavtomsdsausoriu nslinatsiui
TuRanssusng o wiensFinsuiudeideadunaiuiu anusuiaveuly
Wuseiinnasieriu Msuiuseyniulzeey 9 Windudlefinuainaun iy
sntu wasBeulumuseiuresaugy enunelaluusazdisna wnd
Taymelenluanuduiusseniiniy msfuiussyniueaanseauasly
garUsznauduaulnddaduunundniiaiuisanuldly

¥ v ¢

ANMUFNRUSYNIULUY danuninudoud1ege wazlunuimdidgyluy
ANuduiusszereny druauaumdnnuluaiuduiusidedSnmindu
wudalua1 unsedn wazdunvinddgluauduiusszozdu

finasioujisemisinenisuasnissuiamnuiuiin vasiinnnuyniiniu
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finnuiuudshuusiazyiseny wu danuygndaiuaseuasiluonn ynindu
wWeulutisiogu wazynsindueusnlufodlng Tnasonisiuinnuduln
LAZAINEALTLUNTAIUANALLDY

ns¥aUssianTesnaudn nesusyneutesnudi 3
annsasnunausneantadulssianate 9 8 Usvian el (Robert
Sternberg, 1986; Usiumas nu1suay, 2021)

1) mshifinausn (Non - Love) uguuuumnuduiiug
Alaiflesduszneusanas \Wurnudiusseninayanauuude o Fses
nawidlfiauidnuiesnunifeides

2) e (Liking) idusnivszneusnenailnddawintu
Rntuiuauiisainauilnddage Wy wou AUIAN

3) Snuuuvasiva (Infatuated Love) ifusniiuseneudne
Aamegaieiatulives vhussdnusany

4) auduiususmInausn (Empty Love) Wusni
Uszneuseaugnineeaien wu Insuisnuiivnmananuidndeiy
Wivsurogsrmiy (GaorvinunssdUsznoudunends)

5) $nuuulsuuufin (Romantic Love) Wusniiusznaude
muilnddn wazaranaum Waidloyanaiindu 1nddadu Jafnauidn
Audmssame Usisaunazeginddn lidudauasanenennuidnsening
fulaedilidnuseynde

6) $nuUiingnm (Companionate Love) Dusniivszneu
shemmilnddauazanugniia sniRslurudmussozen wu ey ie
AussnuiliTInsafusnu

7) $nuuuliadtiaya (Fatuous) Wushiuseneudeay
imuazauynin lnsyuaranuinuasyndniueg19sIne, Fednuuuilin
U TS NTUN

8) $nawyselwuy (Consummate Love) {usniifivia 3

v
~

aadUsenau Mpuaum malndde wazanugndin Snyuuuuiliusn
MuaraUsIsauEINNIsinvuwaziny insanmlild Tuedduguuuy
AdNTusuazan UM sainwIndeluauduTuS eI NEeIyAAA
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4. LUIRAANTNAILNY

Hall (1997, 9198idlu &5 Fautl e, 2555) lalvimuesresninumineg
wiseauduasen ?Tuaauiﬁumiﬂszﬂaua%aﬁﬁa nsUsenovassnndu
Setududowes “madloweinmsadnenuming” waznevilasdugaia
AT Tumssudmnumnevesnudiudaing o fignuszney
a%w%umﬂmamﬁamauﬁwaawwéﬂfu Sndudosdidafiduduny
Hudaydnwal itelvinudanunsaiuiuazeuaumneandaignyszney
a¥etuly éhaLM@ﬁLadﬂwi%’UﬁLLazmiﬁhumwwm&Jmanwwéﬁlﬂﬁi’ﬁLfJu
doaddudalanainudusidaeniemss uaiwisasuiaumuneain
Usvaunsalihude Jaduimuzludes “amsuny” fivesiaruduass
\ueehslsldddyuiiuaunuievedds o 5ugﬂ§uiﬂawuwuﬂadwasiwai
Hall énanafia “amiauny” (Representation) dnduni1sidowles
anaminewaza il Tansssy Tnefinndunuagldniwlunisesugls
AUInERAUIsEIuesne wazdudiunilwenszuiunisiiagldlunis
a%mammwmUﬁlﬁgﬂmﬁmﬂﬁum wazuANUABUAMUINETIL A UYeIENTn
Tufmusssy Jufvidestunisléiniwn (Language) dayayy (Signs) uax
AW (Images) fuAsigndia

YanaNd Hall (1997, 8heislu ASTins Useiusgsna, 2551) lanamiia
wuAniatunmdunuluns@eulespuduiusvesanuing uay
el 3 wuamna il

1) Reflective Approach dade3n Amnumnegniwungiumn
asswaslusssumd v au &0 wes anuAn videwmnsalfaudanumne
amﬁaagiuﬁamaqﬂuLanmEﬂm'mmmLﬂﬁammaqmmumdﬁ mewnduiies
nszanagvieuliifiuniuaieieglusssuma Fodu wuamsiiFaenie
Hudsusavs Tnevimihfiasstouninumne euduaieweds 1 duseninld
wileusuatunieanuaieiiuangeglulan edrdlsfinm wuamailéd
daunnses Ao nwildanunsansiuanumnglaainduanuduasa
Tusssuy@ wu msnanmmilounenyanu fegdlsgunafidudisanm
aosdiAnliannsnagiioudisnenuaruais 4 oonunld INS1ERTTINYRS
Lilgvimihfasviousamuneiiniaiewomnds uinwiduieesiadld
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Frafiedanng 9 Wiy

2) Intentional Approach uasitanumanglilanissegniu
539U71R udmnumnetusgiununslavesdyn viediBou Feenadils
wawmmwma%ua%uﬁw v3efifeuindesnisazdoniiuvangle
%aummqﬁuammmLﬂué’wuwmm;ﬁdqmswmam efinrendondu
nsruumsiisewharud sty mszanwndudennassuiumedn
Alilunsdenrumineg uwinuwiazauadsrungldmannduyana
uiidlefisnsliawiiledermnennaudidudesiudulumungsia uay
Fomnawnanundildsausuiueudy o ludsaudiovivnsieasiulddile

3) Constructionist Approach Taguwavnsiligodn aaumanelaile
Lﬁﬂ%um'1éhw'hﬁumﬁmmﬁagﬂﬁmuﬂim&Ji{mmﬁaéﬁau widoinAumng
QmJizﬂaua%aimamﬂ%’swumw@hme%aizwé’zy@y:Lﬁaﬁj’é’w@ﬂ
fdlanaundussligBuamsadiladuls Foh Fryeyzdadustailiiu
Fomnawnaaumnesiuiuresauludeumil 1 lnedldasvouaunduass
usiogln

5. uuaAasUsznavassanuduatmedenn

Berger and Luckman (1967, 91sdslu 8Asmil Sneuuni, 2547)
Laliaunungvesnisusznavasannuduadmndenudn uywdis
Tannsasug anuiuass vedanneuendiulilaenss usideanseyini
“fanans” fis MsdteansuaznszuILNsTUMIiavesywd dagnuaevasy
TnBNTzUIUNSINEIANINADUIIULALIUAU Schutz (1962, 9199ty v igyin
FIUsEUS, 2551) Alenannenisusenavasteanuiuasamiedanuliin
Tuinusedfulildfarmneaniandiui uiugaaumneiiinan
meuen MAnnusasauiiufduiussewiheiu (nter Subjective) ot
nslvimnuvneuazanuiledafnanmsdeansiugdu Tuvneiiansy
drfgvesanudusimadsauivzilinseegivanufanisdinuainiiaue
gainimnisdnanildlinnuneresnisusenavasennuduais
medenuiiy andiildinaudussesing 9 17'iLmﬁaua&uiiauﬁwaqu&ﬂﬂﬁ
Aetuinasy q uignusznauaiiliezutum Tasfiauduaseiiegidu
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SofnansinazUsznavaseanuduaie
Fuwnagnsls eetninmanguil Ssléliantuiiaonadestuvimuzvesmgud
dinusngmsalineitin mmsnwvhenudiladaniu liesuenay
vonluandaiidnu waedin “dsngnisal” (Phenomenon) aziintuld

& i o o 1o o a4
Wueeslshiddey urdAyndon

o

frowloausnluiufauiusiuingiumnnisali o

vl dnfnusingnisefinendiuin enuduase Reality) lally
Aviifleguda wiasintudotaanyanadufduiusfummmsaiingein 9
wavadsliinaunduesetuin ek 1unN153U3 (Perception) MsAAIY
(Interpretation) ¥ien1sad1anmumang (Making Sense) el Auduass
ssulsdsuluilendsusidannyanaiidlududaiumanisaivieng
uaz9NTiAULUes Berger uaz Luckman SsldlausundsluGesnsUseney
aspunduasamsdeny (Social Construction of Reality) hmmaqmﬂ

“muwLﬁﬁlmaiwianmummamﬁmmumaaammwm q warndaaniu

o

o

mﬂmlﬂmﬂaaqslu‘[.aﬂLmqazgfgzwmai'mmuimmaLamau’NLUuIaﬂLLm
muidusiewenst” aywddsd 2 Tanndeney Tandrundadulanuvis
AN 9 w3elannnanianiw (Physical World) iy nmsiia u u ane
Husu daunlanifulanuisenumneiiuyudliadiatun 39 Berger uas
Luckman tauodn iesanlanuiseuateust q dudulaniliauysel
(Imperfect) Fadunyudfasalandnlanuisdidnuuensetu fo
Tanmedeny velanuteanumng” (World of Meaning) Funiiutes
(MEYIUT UWAINN WY aNgy AuINIY, 2551)

1Y

suilgulsive

ATIATITILONES
Aideidendnuiiasiziay £AsT3Ielnefiiidoniariusn
sewanednmeduansyddyredasiionesiazas fifloaneiniama
InsvimlszuuAaLary Lo UNAIATUANS ¢ SenIet WA, 2560 — 2562
MNSUTIE e TinanuazeoneNALE wazdieanenna 11y 54 Bag

Tnen5IEeNAIBE19L UV (Purposive Sampling) 31uau 8 1389 lauA
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1) 504 Dark Blue Kiss 2) 303 nufauise 3) o wunwasietns o vguesaiy
4) 503 Together with Me the Next Chapter 5) 381 Sai8ay$h 6) 383 Our Sky
opnituviositidusgtetuiy 7) Fes inswidiu 8) Bos Until We Meet
Again the Series lsumnuisnuanlunszudludedsnueoulaluvaziu

NFAATIEANGUETUENT

dadeidend@nwgSuaisienisduniwalidedn (n - Depth
Interview) ﬂejuQ’%’Umiﬁﬁmqwa’mwmwwL‘Wﬂ (Diversity) Tagnisiden
F10819UVIRNZY (Purposive Sampling) 11U 15 A %&ﬁmqawﬂw
20 - 45 T 1eiun Nesnunge 91U 1 AL MPITNTIE 91U 2 AU @170
WU 4 AU WIBINYIY I1UIU 4 AU BIUSNNRE WU 1 AU S?fqlﬂuﬁ%'uaﬁ

Tnanedenuunnd1eiuiazo1aliyuuesiannusnsenineeinye

=) Ao

D

nasiusanliiielilannufaiulasyuuoiNnaInualeuInTu uay

o

a v = ° = & wva P =
UNIYINITATUNITARET 91UIU 3 AU %QLUUHNW?WNEQ?’]NL%Q?%W@

(% °

ArunIsdauenInAILnuvesaunguae 9 ludiaulne Tnananue

D

Husraunmsallunssurudsanelneunlidtosnin 3 Seq

wurdanuitldlunmafudaya

A8 MYUALLIAINIUMIUNTBULWIAANG BUaZN1TIATIEN
AUaIIuuLIMe town 1) dnvanivdamslsernsmansuaangusiegns
fifianuvainuaneniane WU 81y 913N MsAnw anunwedany
2) 13303 uazgdnnuvuneniwinuiala ersualvesgsuanslunguine
fimannnany wu dnwardde U§ATe1nsuanieen 3) mssui uaz
AnnumnevesiFuaslunguenumannvaneymame ieludiumenisnn
n1sldTAnludian Wy anmundeuauduegnislunseunss Jade
fndnduliiAnngAnssusuanusn msiufduiusiuyanadu 4) mssug
wazfirnumnemwhumMadenvesnausiuansiiianuvainvaneame
5) M135U3 UagfAnuminenIeeuanvEn1IUTEINIMARSY0IiIaT AT
yesnmefifienusn Wy o1y 013 n1sAnw aanunmguEaLATYERe
dpn 6) N353 warfimnuvineneURTRINTYeIiIAEATIIEINYY
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esnreitausniusagassu Jadeiusniilsiiarusnifniy wadns
V3oraReUNdUTBINUSNTIAATY 8) N133U3 UagAMIUNLIENIRI
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eFNYE 9) N155UF uagArumIenPIuMutenveiazATYeSNYY
Afanudn

Nan15398

1. nsUsznevadiesanulivaiinmiunuieadulasedes
\Reniutiinvesiazasvednueiifinaun
1) thiauenmiunuassnuuUTeneiEy Tnglivsng
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“stuvildnseensuinnTuvdewan e1vvsiiusinaliias
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5) aruduiusvesnieinyeludidinelneassgiuuy Ae
(1) ANUEUNUSTEWINV85NNLMIBTY LAYANUFURUSITENIN85nYeY
Fumefivainvans was (2) AmnuduiusanAemissnye Ao n1sil
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Abstract

This article is about classroom particle research, which manages
education through a curriculum based on classroom projects. It aims to
disseminate and utilize research outputs through student work in the
classroom, using collaborative learning techniques. This paper pursues
a collaboration learning management model with communication
innovation to transfer knowledge from research outputs. The researcher
selected communication arts teachers who teach subjects related to
media production from universities in the Northern region of Thailand.
The results show that students in classes are a group of audiences who
have practice planning group activities, self-educating, and can produce
media from relevant research outputs, which allows them to connect their
previous experiences with new knowledge. Furthermore, a collaborative
learning concept supported by communication innovations can help
students engage, learn, and develop from research outputs into quality
and usable creations. In which the instructor acts as a knowledge transfer
and supports students to tumn information into knowledge and apply

knowledge as a tool for practice.
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Introduction

Human beings need communication in daily life.
Nevertheless, technological advancement has overgrown, and
information has spread worldwide quickly until it is defined as the
age of the information society. Thus, it has created a new concept
of integrating communication into the country's economic and social
development plans. Nevertheless, the guidelines for the media to
develop this must consider the appropriateness of the Thai people's
traditions, customs, and way of life rather than focusing on meeting a
single goal (Kritworakan, 2008).

Technology transfer is the communication process of ideas
and skills between individuals and groups, including transmitting
academic news from the source of knowledge to the target group.
Nevertheless, the transfer of such knowledge is useless if the
target audience does not accept it, is not needed, or is not used
(Leuvitoonwetchakij, 1999). Therefore, people should be able to use
technology to the maximum benefit. It must be adapted appropriately
from research, technology transfer, target audience, and time. However,
there must be a systematic evaluation. In addition, technology transfer
is diverse in each field. The method and format of broadcasting may
vary from situation to situation.

Therefore, a collaborative learning management model
with communication innovations could be essential to the country's
economic and social development. An efficient transfer process will
enable operators in the manufacturing and service sectors to utilize

the technology they have developed cost-effectively. For example,
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bringing research outputs and setting guidelines to be disseminated
or transmitted to relevant parties in various sectors will sustain the
country's economic and social conditions.

Previously, many scholars have applied research or creative
work that has been done in the form of dissemination, extending
the body of knowledge until it can lead to concrete solutions and
apply to the target group until it can bring benefits. Nevertheless, the
utilization in academics can be seen as the application of knowledge
from research published in various formats, whether published in
international or national journals, books, textbooks, and lessons for
the benefit of academics, learning, or teaching academics. However, it
still requires strategy, technology, and innovation to help disseminate
research outputs because each research topic is challenging to
understand, and reaching the audience is tricky.

Smith & MacGregor (1993) evaluated that, in collaborative
endeavors, students inevitably encounter differences. Building the
capacity for tolerating or resolving differences, building an agreement
that honors all the voices in a group, and caring about how others
are doing are crucial aspects of living in a community. Cultivation of
teamwork, community-building, and leadership skills are legitimate
and valuable classroom goals, not just extra-curricular ones. From this
theory mentioned above, it can be seen that teaching and learning
in the 21st century will change. In the past, we can see that students
in various subjects received grades and graduated. Education will
focus on higher-order learning skills, especially evaluative skills will
be replaced by the ability to use new knowledge creatively. In this
study, the researchers aimed to highlight life-long instruction with a
flexible teaching method that encourages and motivates learners to

be resourceful and intelligent and seek to learn all the time.
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In 2018, an action research project titled development
of local communicators for disseminating the research work was
conducted using activities as a research tool to find knowledge
about the media creation process to publish research in the form of
competitions at the regional and national levels. The research outputs
showed that students participating in the project could extract lessons
learned from their uncomplicated research outputs through innovations
that stimulate interest in the local area. The effects of online or new
media production from those research outputs can be beneficial and
disseminated to the local community (Jenjad, Charoenchotithum, &
Thummasena, 2019).

Although the new media production in the project can
benefit and disseminate to the local area and community, those
media still need to satisfy or meet the group's needs. The audience
will have the opportunity to put these creative works to good use.
Furthermore, students participating in the program can participate in
creative activities and design media to quickly disseminate research
based on their needs and preferences.

As mentioned earlier, the researcher is interested in
disseminating and utilizing research outputs through student work in
the classroom, using collaborative learning techniques, and picking
up research outputs beneficial to those localities and using them for
actual use. Furthermore, students can use the knowledge they learn
in the classroom to create materials to benefit and disseminate those
research works. These processes will be a new dimension in designing,
developing, and producing media to communicate research as much
as possible. At the same time, this research can also create works that
contribute to developing people to be research communicators via

collaborative learning management techniques.
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Literature Reviews and Related Research

Collaborative Learning Management Model

Collaborative learning is an umbrella term for various
educational approaches involving a joint intellectual effort by students
and teachers. Usually, students work in groups, mutually searching for
understanding, solutions, or meanings or creating a project. Lecturers
who use collaborative learning approaches tend to think of themselves
less as expert transmitters of knowledge to students and more as expert
designers of intellectual experiences for students-as coaches or mild
wives of a more emergent learning process (Smith & MacGregor, 1993).

When referring to technology, there is often a meaning
associated with or tied to tools, appliances, devices, aids, or facilities in
daily life and human work. The essence of technology tends to focus
on the value or practical benefits of using it rather than merely creating
an understanding of something like general knowledge. However,
technology is not just about objects, which are tools, utensils, and
equipment. However, technology often includes the value of practical
application hidden in formulas, software, concepts, guidelines, and
recommendations. Therefore, if there is a need to convey the content
of research findings, knowledge, and technology, it is necessary to enter
the communication process of some kind. In addition, if any learning is
valuable and useful in its practical application, it can also be classified
as a collaborative learning management model.

In the past, the research on the development of electronic
lessons on creative educational media design aimed to experiment
with electronic lessons on the design of creative educational media
for teachers. The results of the study found that although most of the
students had moderate knowledge of media design, they had a high

demand for learning through new media because of the opinion that
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teaching through electronic lessons also stimulates students' attention
(Mingsiritham, 2016).

Therefore, a new approach to teaching is the introduction
of new ideas, methods, processes, or inventions to manage to learn.
It can also help develop learning effectively following the goals of the
course. However, the new paradigm of classroom learning has begun
to influence education management, especially with educational
reforms in the present era. Collaborative learning will help to make
education and teaching more effective. Students can learn faster, be
more productive, stay motivated using those innovations, and save
time (Athikiat & Santhuenkaew, 2018).

Teaching management in the Thailand 4.0 era provides
learners with knowledge and prepares them to be human. In addition
to improving the curriculum, textbooks, methods, processes, and
lecturers' roles, there must also be a need to promote future skills
for learners, which are essential for changing the world and society.
Instructors are responsible for planning learning management, designing
learning activities, and preparing learning materials to suit the content
and learners. The expansion of academics and societal change has
allowed people to learn much.

However, Athikiat and Santhuenkaew (2018) found that the
old education system is ineffective. In the past, the traditional way
of teaching emphasized that the learners only had knowledge in the
textbooks and that the learners only remembered. Most teachers still
focus on the traditional lecture-based approach, where performance
is simply a measure of how much the learner recognizes the material
they have learned and understands how to solve the problem that has
been taught or not (The Story Thailand, 2020). Therefore, seeking new
and more effective teaching methods is necessary to help students

learn and be more creative.
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Instructors should motivate students to be interested in
learning, whether it is an opportunity for self-learning, hands-on
practice, or learning processes to seek knowledge. Training students to
develop creative skills to increase their ability to think of new things
can help learners transform their original ideas into new valuable and
rewarding things-social acceptance (Chularut, 2018). On the other hand,
learning management that focuses on subject content and teaching
that does not relate to daily life will cause learners to be bored with
learning and uncomfortable. Also, an underdeveloped brain will result
in the genius that naturally exists in the learners can be destroyed
(Kaoeint, Somsak, & Sathitpakeekul, 2015). Thus, if learners learn and
create ideas, they can convey their knowledge through their creative
work effectively.

Besides, knowledge transfer for modern learners through
the learning process through hands-on practice is the same as for the
learner to work with the instructor through the collaborative learning
concept. Instructors act as observations, work, and share experiences
of everyday findings, were teaching in this manner enables instructors
to make successful leaps from theory to practice.

The cooperative learning concept is a teaching and learning
management that divides the learners into groups. Group members
have different abilities, exchange ideas, support each other, share
personal and collective responsibilities, share goals, have connections,
exchange opinions, and take responsibility for each member's learning.
In addition, group members must acquire interpersonal skills, whether
small-group skills, step-by-step processes, or methods for effective
group operations to achieve success according to the set goals (Athikiat
& Santhuenkaew, 2018).
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Consequently, the researcher is interested in studying
participatory learning in the classroom through the cooperative learning
concept by allowing students to learn by taking lessons from provided
research outputs and using them for creative media production.
Furthermore, the researcher expects communication innovations to
help students engage, learn, and develop from research outputs into

the quality and usable creations through this research study.

Theoretical Concepts of Communication

Communication skills are vital in the classroom; successful
teaching is generally considered to require only 50% knowledge to
50% communication skills (Sword, 2020). They are most vital for
interactions with students because the act of teaching requires them.
Lecturers must also adapt content for different learning styles, motivate
students to learn, build supportive relationships using encouragement
and empathy, manage the classroom, and give feedback — making the
classroom a safe and supportive learning environment.

The better your communication skills, the more effectively
you can perform the tasks. Sequentially, your students will make
more academic progress. Studies have found that students’ success
is directly related to interactive, engaging teaching environments
formed by able instructors (Mashburn et al., 2008). Additionally, how
teachers communicate with their students can positively affect their
perceptions of school, their role in the classroom, their abilities, and
their motivation to succeed (Dobbs & Arnold, 2009).

Accordingly, communication concepts and theories
originated in the mid-'50s. Today's communication in the world is
constantly changing. A collaborative learning management model
with communication innovations can be classified as communication,

a crucial tool in technology transfer. However, the communication
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process is required to help explain. The innovation transferor is the
sender (S), technology or innovation is the message (M), the way to
convey and promote is the channel (C), and the innovation receiver
is the recipient (R). Research outputs are new knowledge gained from
research until the results come out. The researcher has therefore
gathered information, ideas, and theories about communication.

Nitikasetsoontorn et al. (2008) mention David K. Berlo that
had to publish a textbook entitled “The Process of Communication,”
which came up in the 1960s by developing S M C R models and
senders, messages, channels, and receivers to explain the complexity
of the process. Communication, factors affecting the communication
process, and factors determining the effect of communication.

The researcher believes that teaching is another form of
communication from the above concept. The communication with
the study in this research was a group communication style. Teachers
communicate through the message, which is knowledge or experience.
The receiver is the learner. There is an exam learning process consisting
of tools, communicating teaching, and learning under a situation
organized in the classroom. The purpose of teaching and learning
communication is to create a shared understanding, skills, knowledge,
and ideas between the student and the teacher, with the curriculum’s
aim as a guide.

Nevertheless, the nature of communication through
electronic mediums through communication elements are senders,
messengers, communication channels, and receivers are described

with the following contents: (Kaitniyomsak, 1999)
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1) For communication via electronic media, the sender is
a user who can be both a messenger and a receiver because of the
characteristics of the medium that can interact in instant communication.
An informal messenger does not require formal communication as it
is communication from private to public. The messenger may or may
not be a professional in journalism. Nevertheless, the messenger can
either be an expert on the presented subject or not be an expert on
the matter because communication via digital mediums appears vague
to the messenger, regarded as two-way communication. The sender
adheres to what is presented or is biased toward the value shown.
The sender and the receiver are equally empowered, a characteristic
of horizontal communication that allows users to participate in
communicating freely.

2) The message or content in communication through a
digital medium is broken down according to user interests. The resulting
message is not limited to sources and comes from various channels,
not necessarily from the mass media professionals alone. However, the
resulting substance is not a financial product but a product that meets
users' needs. Users can choose to enable or disable the content they
want or not. The content in the forums focuses on a specific group
of interests and is informal as a discussion between users. Therefore,
the resulting substance satisfies the needs of more specific groups of
people.

3) A communication channel through a digital medium is an
interaction with a computer without restrictions on location and time.
Users can choose to receive the substance at any time and place. In
addition, the user has a movement activity in receiving the meaning
that occurs all the time, such as entering a forum or commenting where
users do not see each other's faces but can communicate with each

other through computer media.
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4) Recipients are unique in that they share common interests
because they can come together even if they do not see each other
face to face but can get to know each other through digital media.
Additionally, users of digital communications have a keen interest-
seeking nature that makes them unpredictable and immediate
responses.

From the preceding, the concepts and theories of
communication through new media are, therefore, the application
of communication concepts and ideas to improve following the
advancement of technology. Thus, the researcher brings such concepts
and theories into the collaborative learning management model and
research work to be up-to-date and effective in learning more for
learners. After that, the results from these old theory reviews could help
confirm that participatory learning through research methodologies and
classroom research experiments in this research paper could enhance

learners' understanding through practice.

Diffusion of Innovation Theory

Diffusion of innovations is the process of transferring ideas,
practices, news, or behaviors from one person or group to another
in a broader way that results in the acceptance of beliefs and those
practices that ultimately affect the structure and culture of social
change (Wattananarong, 2021). Instruction on disseminating educational
innovations has received wide attention, especially on academic
development and innovation. Many educational innovations have
been introduced into our education systems, such as student-centered
teaching, integrated teaching, pedagogical teaching enjoy, etc.

The diffusion of the teaching method “Learner-centered”
is publicity expected to happen to teachers in the classroom who

want to make changes at the micro-level. The Ministry of Science
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and Technology has provided funding for research and dissemination
of innovations in the past. It has the policy to experiment with smart
classrooms with digital systems and internet networks to help students
learn. This project was tested in Nakhon Phanom province, which
implemented the project based on students who view technology
as an educational tool. The decision to use or not to use innovation
is based on individual needs and readiness. Thus, the study results
showed that this experimental process gives the learners more freedom
of thought, resulting in learning (Kaewbandon, 2014).

In using educational materials to help develop learners'
learning, teachers need to apply them by following the content so that
learners can learn quickly and easily. Therefore, creative educational
media should be used along with the content. The subject focuses
on the learners, emphasizing media production different from the
original media to stimulate interest. In addition, making the educational
material different from what the learners have seen will also increase
the learning response of the learners in a shorter time (Mingsiritham,
2016).

A research paper by Sarawanawong, Fyeted, Neernpoolsap
& Chantrdee (2017) reveals that most Thai students have used new
media in education and communication rather than studying and
researching through textbooks for more than seven years. However,
these students are interested in using these new media to learn new
things, work in groups, communicate with peers/teachers, download
teaching materials, and submit classroom assignments, which have
positive attitudes and opinions on the impact of social media, especially
in communication.

As long as the teacher sees that innovation and technology
are not helpful alternative tools for teaching, does not understand

their benefits, does not acknowledge them, and has never used those
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technologies, learning and accepting innovation in learners cannot
develop or occur. Therefore, the knowledge of obtaining creation in
teaching and learning is widely used. However, teachers must plan for
teaching well, teach students how to pursue knowledge, and use new
technologies to suit the students.

Based on the above theoretical concept theories, the
nature of communication through electronic mediums through
group communication elements which are senders, messengers,
communication channels, and receivers, could shape the learner's
learning process, continually creating new knowledge that the student
can impose. Principles gained from practice and ability to apply
theories or principles correctly. Teachers are responsible for planning
learning management, designing learning activities, and preparing
learning materials to suit the content and students. Furthermore, the
collaborative learning management model in the classroom through
development methods and dissemination of knowledge from research
results through communication innovations would create new learning

continually for students.
Research Methodology

This quantitative research uses classroom particle research,
emphasizing activities to create and produce a variety of media suitable
for the target group to use and disseminate research outputs through
creative media until they can be used for further benefit. It is about
classroom particle research, which manages education through a
curriculum based on classroom projects. The teacher determines the
work, which is research outputs, in the classroom for students to be
used in media production to disseminate such research outputs. This

aims to share and utilize research outputs through student work in
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the classroom, using collaborative learning techniques; the researcher
expects communication innovations to help students engage, learn,
and develop from research outputs into quality and usable creations
through this research study.

Consequently, the data sources used in the study consisted
of primary sources are the main target population and sample group:
1) the TRF’s research papers (Thailand Research Fund-TRF), 2) the
authors of each selected research paper, 3) the network of TRF’s local
coordinating groups in the North, 4) four teachers of lecturers in media
production-related courses, and 5) students in four classes.

The researcher selected a specific sample group using the
selection criteria. The researchers and the instructor teachers were
interested in applying the research outputs of TRF to bring lessons for
disseminating research through innovations from classroom work in
related subjects. In the research process, nevertheless, the researcher

has made a total of 5 steps as follows:

1) Select instructor (Teachers)

The researcher selects a sample group of teachers in a
media production course. The instructor teachers reviewed completed
research papers with content relevant to the various target groups of
interest in the northern region and found a wide variety of research. It
also includes a review of the relevant literature and a pre-research study
as a knowledge-based work, which reduces the need for new research
workflows. Therefore, the researcher assesses the research feasibility
and uses the data to write a research outline. Because conducting
research to produce media suitable for the course content must be
ideal for the audience, the content displayed in the assembled press

must be consistent with the research outputs.
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2) Select research papers

The researcher and teachers select papers to coordinate with
authors to understand how activities can lead to media production in
classes that can be tailored to target audiences and put to practical
use. Additionally, the researcher reviews selected research outputs and
relevant literature and conduct community outreach studies, which

pose a research issue or problem as network work.

3) Coordinate with authors

The researcher organizes group discussions to discuss and
build understanding discuss critical issues from the paper and remove
key points from the report. Then, the researcher collaborates with
the authors, lecturers, and students, including those involved in
the research project's background and objectives. Furthermore, the
researcher clarified the findings from research activities, in the form
of media creation, for the use and dissemination of past research.
Additionally, to see the viewpoints and roles of each group according
to the research objectives, including authors, the research team that
supports the author, and villagers or communities who benefit directly

from this media creation.

4) Organize activities/field trips

The researcher conducts research-related activities to survey
or ask for the author's opinions, communities, and other stakeholders
to see the workflow between local research and community networks.
Then, teachers and students verify the accuracy of the data and select
key content issues to create research outputs for dissemination through

various media.
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5) Evaluate

Teachers assess their knowledge and understanding through
the creative work of the students' media production. It is an issue that
has been brought forward from the TRF’s research to create media
for utilization and dissemination of TRF’s research by local research

communicators in the North with all stakeholders.

1} Select a sample group of teachers in a

Select instructor (Teachers) \ 01 | e aiile o g :

Z) Researchers and teachers select outputs to
coondinate with authors to understand how activities
e e ey . o i Select research outputs
tallored to target audiences and put to practical use.

3) Researchers and teachers work with
Coordinate with authors authors to discuss critical issues and
kety points from the research outputs.

4) Teachers and students werify the accuracy
of the data and select key content Issues to Organize activities /
create research outputs for dissemination field trips

through varlous media,

-

5) Students assess their knowledge and
Evaluate understanding through the creative work of
the media production,

5 steps of activities

Figure 1: 5 Steps of Research Activities

Consequently, the researcher collects data through in-depth
interviews, participant observations for interpretation, and theoretical
data synthesis through workshops to extract the data, extract the

essence, and use it to support the research outputs.
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Figure 2: Collaborative Learning Model via the Process of Commmunication
Results and Discussions

Collaborative learning is a promising mode of human
engagement that has become a twenty-century trend. The concept of
Collaborate learning, the grouping, and pairing of students to achieve
a learning goal, has been widely researched and advocated; the
term CL refers to an instruction method in which students at various
performance levels work together in small groups toward a common
goal. The students are responsible for one another's learning and their
own. Thus, one student's success helps other students succeed (Laal
& Ghodsi, 2012).
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Consequently, the results of this paper revealed that
collaborative learning with innovative classroom communication could
help students engage, learn, and develop from research outputs into
quality and usable creations. The concept and theory of communication
through media or new media is the application of communication
concepts and theories to improve following the advancement of
technology. Therefore, the researcher brings such concepts and theories
to integrate into research to be more contemporary to get the creative
works from media production to be used for real benefits.

Using collaborative learning techniques to utilize research
outputs through student work in the classroom can build on the
learning process and generate new knowledge for the learners. Students
can apply theories or principles learned in class to work together. In
addition, both written and spoken, good relations between students
were established. The research findings using the collaborative learning
model through the communication process (SMCR) from this research
paper can be summarized as follows.

Firstly, as the sender, the teachers continue to use traditional
teaching methods to conduct instruction, give lectures, home reviews,
and study materials prepared by teachers before class. Because this
lecture activity will allow students to apply the concepts and theories
explained by the instructor to the design of media and messages,
creating principles to improve the group’s work. However, teaching
through educational media, alternative teaching, is different from
traditional teaching and learning. It is a teaching and learning activity
based on learner-centeredness for the learners to gain knowledge and
ideas by practicing analytical and critical thinking and creating creative
ideas for use in the development of innovative media projects self-
group appropriately. The teachers try to encourage students to learn

and understand the research output content so that students can
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draw on their own learning experiences based on the teacher's group
communication. Most of the teaching and learning management will
be organized by the teachers. The content that provides knowledge
leading to learning various skills is something the learners already have
experience, knowledge, and abilities.

The above statement is consistent with the idea of David
(2009, as cited in Mingsiritham, 2016), who said that educational media
is an essential tool for students to learn. Developing materials that
enable students to remember from classroom learning is necessary.
Educational media is vital for students, and growing media that allows
students to learn is critical. In addition, the above statement is also
consistent with the concept of Julian (2007, as cited in Mingsiritham,
2016), which explains that the use of appropriate teaching techniques,
student participation, and collective thinking depends on direct
individual experience, including interpersonal communication in the
classroom, is an essential process for creativity.

Thus, the researcher and teachers select research studies and
coordinate with authors to share research lessons before embarking
on creative media production. The researcher found that the factors
affecting collaborative learning were successful in the classroom. It
was found that all four of the tutor teachers were communication arts
professors who deeply understood and taught all media production-
related subjects. This model makes coordinating communication
between authors and students through media analysis and selecting
audiences to meet the objectives easy. The problem with the instructor
teachers is that when they need help understanding the research
content, it will cause issues in preparing and reviewing the content
before the student's media production. As a result, the produced
workpiece does not meet the audience's needs. In contrast, when

the instructor teachers are active, class assignments will be made for
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students to create materials successfully.

Then, students learn about the subject matter as a message,
which can happen in many ways, as channels, such as from teacher's
lectures, reading assignments, and research output from home
through the use of modern communication technology according
to the student's interest, and the student study content research
output through the technology that the teacher prepares before
class. Then come to do activities and ask questions together in class
before synthesizing the content to produce creative media. However,
by expressing opinions or having group discussions with teachers, the
collaborative learning model helps students understand the content,
making it easier to summarize concepts and use them to produce
creative media.

Furthermore, it can be seen that at the stage of discussion
and presentation of each group of students, as the receiver, it was found
that students were able to express their own opinions and feelings
and to change with group members, with the instructor defining the
analysis points. Students will learn the thoughts and feelings of others
different from their own, which will help them to learn more widely.
It also helps reflect the derivation of various conclusions. Know the
role of group work and the role of team-based learning.

The findings also found that alternative electronic media
teaching promotes critical thinking skills and improves student learning
quality. The result is consistent with the study of developing teaching
and learning innovation using instructional media to enhance learning
achievement towards tourism products, which was studied by Somnuek
(2015). Classroom results are improved as the research revealed that
students could remember more prolonged, which could help students
learn more content in a given time. Furthermore, they could be more

interested and involved in the learning process in addition to learning
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taught by a standard teaching method by lecturing in front of the
room. Also, research reports by Somnuek (2015) have shown that
teaching in a usual way by preaching in front of the classroom causes
students to lose interest in lectures. The students' satisfaction level
with electronic media instruction was high, with an average of 3.79. The
learning achievement of students using video media was significantly
higher than that of the traditional teaching method at the 0.0001 level.
Consequently, the researcher found that the teachers are instructors
in all four media production-related courses. Therefore, it is easy to
coordinate and work with authors to collaborate on media creation.
They can bring a variety of teaching innovations to increase student
achievement and interest in learning even more, as collaborative
learning techniques utilize a variety of assessments.

From the results of this research, the researcher found
that the advantage was that the students had the opportunity to
demonstrate their true potential in the course of media production
based on real-world problems, which posed a massive challenge to
students’ knowledge. It involved students actively in the learning
process. Bringing collaborative learning is used to create a process
of learning, thinking, and analyzing to determine relevant issues for
media production. Students also gain additional knowledge from
participating in the workshop activities, which are learning beyond
classroom learning, such as content comprehension, creativity, choosing
the suitable media, and incorporating a technique that is good for
that particular piece of work. It also allows students to broaden their
horizons and visions as they learn from the work exchange between
peers at different institutions.

As for the limitation, the researcher found that students
only have one semester to produce media. Subsequently, they need

to expedite the delivery of the work within the time specified by the
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teachers, thus causing some creative work to lack analysis and synthesis,
affecting the quality of the work. In addition, the format of the media
produced is inevitably limited according to the content of each course,
so students are confident in going out of the box to create other types
of creative media.

Finally, the researcher realizes that TRF’s research outputs are
worth taking lessons to benefit the community and society. It is worth
applying to produce creative media in suitable courses for actual use.
However, due to the spread of the COVID-19 virus, the activities need
to be expedited and safe. Thus, the time for disseminating the work
to a broad audience is limited. Therefore, if there is an opportunity to
apply collaborative learning in the future, the researcher may proceed
in the form of a workshop in the form of inviting and campaigning for
educational institutions in the field of communication to pay attention
to sending promising and skilled students to participate in the activities
as appropriate. Moreover, the researcher expects to get a sample of
the new generation interested and realize the importance of media
production and media dissemination to disseminate the research

outputs to the target group and can be used in the future.
Conclusions

The collaborative learning model is an alternative teaching
and learning process that teachers create purposefully, consistent with
course content, learning management methods, and assessments.
Teachers as a sender have selected, thought, screened, and integrated
the study of principles, concepts, and procedures for creating use for
students to generate creativity and knowledge by participating in media
independently, seeing the importance, and having a good attitude.

Teachers play a vital role in promoting students' learning. Elements that
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will develop students' understanding depend on the techniques and
methods of teaching that will help stimulate, promote, and develop
students' knowledge to be more enriching.

In this regard, teachers should organize activities according
to and appropriate to the needs of students by finding appropriate
techniques. Alternative teaching methods and media aim for students
to practice independently, monitoring and encouraging and allowing
students to express themselves by speaking freely. This research
showed that imaginative actions and the students' satisfaction could
significantly improve their learning. However, the teacher must be
able to analyze the course content to bring the content. They spread
various issues that will help students understand more easily.

Dissemination of research outputs as subject problems
through classroom instruction is a method of disseminating research
that does not support or has been researched by any research. The
researcher only brought this approach to create a new way of teaching
and learning because the researcher saw that using research output
to produce creative media was a uniquely challenging experience. In
the past, TRF's research results, when completed, remained only as
reports and were not put into practice as they should have been. The
researcher hopes that this research may have more or less an impact
on TRF to see the application and use of research outputs for the
benefit of stakeholders, citizens, and the nation in a concrete way in
the future.

Recommendations

Although teaching and learning today are more student-
centered and teachers need to be well-versed in more than just the

content of the subject being taught. Teachers, as senders, should pay
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more attention to students’ behavior, interests, and abilities. Teachers
should bring this knowledge and understanding to collect, analyze,
and apply it for teaching, curriculum creation, lesson development,
teaching materials, educational equipment, and teaching improvement.
That is why the collaborative learning model in this era relies more on
self-learning than learning only from the classroom.

However, although the cooperative learning model will
help students learn to understand more, other dimensions will help
make teaching and learning successful. Therefore, the researcher is
interested in further education and learning management studies
through other methods, such as the Pedagogical Knowledge model,
the Work-integrated Learning model: WIL, or the Cooperative and
Work-Integrated Education model: CWIE. In this regard, knowledge of
teaching paradigms means lecturers know strategies and techniques for
managing various learning and have appropriate practice according to
teaching and learning guidelines in each course to enable students to
develop creative competence in proper alternative media. In addition,
teachers should design and create media for students to be creative
and know how to use appropriate media creatively.

In summary, participatory learning in the classroom with
a collaborative learning model is a student-centered approach to
teaching and learning activities by incorporating research into problems
in courses that teach about creation and production. Media through
communication process (SMCR) results in satisfactory results in terms
of quality. It can be seen that students who have gone through the
potential development process by teachers acting as mentors help
promote student learning—allowing students to express their opinions,
take responsibility for their learning, and practice planning for creative
media production. This will enable learners to relate their previous

experiences with new knowledge. Participate in discussions on these
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procedural issues. This learning process trains students to develop

their knowledge and skills in critical thinking and problem-solving.
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