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Abstract

This study aimed to study marketing communication, direct
and passive advertising via Facebook Page, case study: Central World
Shopping Center. It was determined by the characteristics of content
and the engagement outcomes of direct and passive advertising. This
research is mixed research. The research methodology consisted of 1)
the classification of contents that appeared on Facebook Fan Pages
of Central World from January 1 - April 30, 2021, and the content
experimental advertising of both 64 posts from direct and passive

advertising from 1 June - 16 July 2021 and 2) an in-depth interview with
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5 people aged 20 years and over by randomly selecting consumers or
target groups who shop at Central World shopping centers and have
a subscription or membership. Or, they have seen advertisements
through the shopping center's Facebook page from June 1 - July 16,
2021. Also, they must be the person who likes and shares the posts
that were presented from January 1 - April 30, 2021. The results showed
that there are 5 categories from the highest number of appearances
on the Facebook fan page: 1) product presentations, 2) special events,
3) public relations campaigns, 4) the use of influencers, and 5) public
relations for the shopping center. The maximum number of times to
appear was the product presentation. In addition, the results of the
study on participation of presenting direct and passive advertising
content through Facebook pages found that direct advertising content,
especially food and products with various promotions and discounts
can communicate to the group clearly. However, passive advertising had
a higher amount of engagement. The content format with the highest
number of engagements consisted of public relations for special events,
using influencers to present products or services, and public relations
for the shopping center, respectively. It corresponded to the format
of communication content presented as photo albums and images.
Therefore, it built consumers' or groups of customers’ understanding
the content immediately and when they are interested, it causes word-

of-mouth such as likes, presses, shares, etc.

Keywords: Marketing Communication, Direct and Passive Advertising,

Central World Shopping Center
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