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Abstract

This research paper, aiming to study the participatory process
of upper secondary students in storytelling by way of data journalism
and awareness of violent contents in media, is action research
consisting of two phrases: pre-action and post-action.

The pre-action phase is qualitative research involving a
study and analysis of literature on violence with special attention to
media contents as well as to data journalism and in-depth interviews
with qualified persons. It also includes developing and organizing a
training program on “Young Data Journalists: youth development and
media innovations to create media literacy and awareness of violence
in young people”. The post-action phase, on the other hand, starts
when the target groups have undergone the training process. It aims
to investigate the outcome of the practicum, adopting the qualitative
research approach consisting of focus groups and analysis of images,
voices, and texts that appear in the media prototypes developed by
the participants.

The finding shows that the training curriculum adopting the
principles of data journalism and the organization of the workshop
enable the target groups to participate in the production of creative
media based on the application of data to storytelling. The aims are to
communicate issues of violence to youth and people in society so that
they have greater awareness of the problems and to propose possible
solutions at the same time. Through this process, they will develop
greater media literacy through critical thinking and reasoning skills.
Creative thinking and media production based on greater awareness
of the consequences of violence in media contents will have an
impact on the target audience. In addition, the participants are aware

of the problems of violence between data collection, data selection
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and production of data journalism, thus reflecting how this approach
has an impact on the social change process. In other words, every
training process and media production involves activities designed to
enable the participants to become aware of the problems of violence
as perpetrators, victims and witnesses, thereby raising their abilities as

producers of media able to decrease violence.

Keywords: Data Journalism, Violence in Young People, Media Literacy,
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