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Communication Strategy through Special Events
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A Case Study of Cerebos (Thailand) Ltd.
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Abstract

The research had three objectives; 1) to study the communication
strategy through the artists’ activities which presented corporate social
responsibility activities that impact the brand image for Cerebos (Thailand)
Limited 2) to study the types of artists’ activities for corporate social
responsibility for Cerebos (Thailand) Limited, and 3) to study media
exposure of audience about the artists’ activities for presenting corporate
social responsibility activities for Cerebos (Thailand) Limited. The research
was qualitative, using in-depth interview with executives of the company,
entertaining artists, and people exposing media from Cerebos (Thailand)
Limited. The results was showed that (1) the company used three types
of integrated marketing conmunications tools. There were above the line
marketing, below the line marketing, and new media marketing. Artists
contributed to the activities of social responsibility interesting, the wider
recognition, and good public image of the organization, (2) Cerebos
mainly organized educational and charity activities and (3) from
the interviewees’ viewpoints research, artists influenced Cerebos’s brand

Image, created and entertained for the corporate social responsibility
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events, and encouraged them to make decisions to purchase Cerebos’s

products.
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