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Cultural Industry and Communication in Digital Era: A Case Study
of Thai Cultural Industry in China
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Abstract
Cultural Industry is a process of industry revolution which moves its aspect from
economics to social culture. When culture becomes a product fed to production
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process systematically, it results in a new form of power. Contrarily, innate cultural
industry has only one dimension which is creating human being. However, this
latest definition of cultural industry is the use of soft power to dominate people’s
thoughts. Together with communication in digital era, it is a driven power forming
social network, which causes a rapid expansion of cultural industry. Also, it creates
a mass self-communication with self-content generated, self-selected, and hybrid
cultural. In a case study of Thai cultural industry in China via entertainment media,
there are factors that affect such industry namely intimacy of socio-cultural
context, notability of content, support from government policy, limitation of Chinese
entertainment policy. In the dimension of society, social network, cultural sphere
and Thainess are constructed through entertainment media. Creative economy
drive, in the dimension of economy, is another consideration in cultural industry in
China. Therefore, cultural industry and communication in digital era effects attitude
behavior led to new cultural imperialism.

Keyword : Cultural Industry, Communication in Digital Era, Thai Cultural Industry
in China
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