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Abstract

This study aims to examine the influence of gender and outfit
presentations on websites with regard to perceived apparel quality.
A total of 100 participants, who were students at Thammasat
University, took part in the study. Participants viewed three different
types of clothing presentations: clothing presented with a model’s
face, clothing presented without a model's face, and clothing presented
without a model. After viewing each presentation mode, participants
evaluated the quality of clothing they had viewed. A factorial ANOVA
revealed that there was no main effect of gender on perception of
apparel quality; however, significant main effects of outfit types and
outfit presentations were found. Moreover, significant interactions
were found between outfit types and outfit presentation and between

outfit types and gender.
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E'ﬂ wuylinaasan LL'IJ‘]JfJﬂ’li%“]JfﬂI WNIWEN ga

A19199 2

nInNagay between-subject effect (LWf)

df Mean Square F Sig. n’

LNE a\‘mﬁju 1 2.398 632 429 .006
A0en4

o

NANNINARDUFILAT Greenhouse-Geisser WUINLNA LA BNTWaR n@iamﬁuf

ATMWLEEFN F(1,98) = 632, p = 429
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M197199 3

o ¢

n1INaFey within-subject effect (Uazinnvaadarniuwnauine suuumsiians ussUaunus
JenIAIuL3)

df Mean F Sig. n’
Square

Usznnuaadefduunasine 1 1.218 9.569 .003 .089
EﬂLL‘].I‘].ImSﬁ’lLﬂua 1.295 7.856 33.672 .000 .256
YszinnuaaFefnduunasne x 1.801 125 3.483 .037 .034
sduuumaiiaua
YszinnuaaFefnduunasne x 1 .780 6.127 .015 .059
INATDINGNTIDEN
FUUUUMIULEUD X LWADBINGY 1.295 014 .061 .865 .001
fagnd
YszinnuaaFefnduunasne x 1.801 .008 232 770 .002

FUUUUMIULEUD X LWADBINEY
Ae14

dl v 1 . dq/ v o
ANANT19N 3 G861 Greenhouse-Geisser U3ztNNVBILFARNITILUNAULNE
danSwanandansiuiamniniiarn £(1,98) = 9.569, p = .003, n°= .089 uazila
a A ' . . . o Aad . & o
LiJiS_I‘UL‘mJ‘LJS’]sJQ (pairwise comparison) @3835Uad Bonferroni WUILRANITNY
(M = 2,592, SD = 0.047) anTuamnwizarnaninaadmgs (M = 2.539, SD = 0.048)
agINnyRATY
WaNasanluuumsihiaueiianiwanandanisiuiamniwizaddandn
Greenhouse-Geisser F(1.295,126.95) = 33.672, p = .000, 1’ = .256 usadIduuunIg
iianefiuandwnuilingudiatiineiureneduandenu uazilawIouifioy
2 aa . ' o & o [% @ a
Tugd1835u89 Bonferroni wuimsiauaiadiwianluniivesdinuy (M = 2.65,
SD = 0.48) lfifamiTugunwizedgininsiiauelaglidsnglunidives
@aUUY (M = 2.58, SD = 0.48), p < .001 uazlag'ldiiaauuy (M = 2.47, SD = 0.49),
p < .001 uaznaskuaualas lidsngluniaesdruuuildifansiuigmniniiedd
gandinaskuaselanlifduuy p < .001
a 6 v 1 . Aa o a 6 '
INMIINAINTHRAIBAT Greenhouse-Geisser WULFUWHTITHIN9U 21NN
lﬂq/ v

warhfuunauwaLazzUwuuMTELEUa F(1.801,176.531) = 3.483, p = .037, °= .034

A

Wanluuiuusee (pairwise comparison) 835384 Bonferroni WUINFUuULMIHLEUD
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wionluwinduuulwderiwame (M = 2,69, SD = 0.51) im3Tu3aanwgIninguuuy
mskaue s nglunih@auuy (M = 2.62, SD = 0.49) LLa:EULLuumsﬁﬂLauaﬁvlajﬁ
@IV (M = 2.48, SD = 0.49) atniTipdany p < .01 uazgluuumsiuauwauulal
Unnglunihiimssuiaamwganduuyladfaauun p < .01 @ugduuunsiiase
w‘ﬁ?aulwﬁﬂﬁaLLuuluLgaﬁWLWﬂmrﬁd (M = 2,62, SD = 0.49) AN3FUFAMNINGINT
giJLmumiw‘hLauavlaiﬂi'mglwﬁ'lﬁmuu (M = 2.54, SD = 0.49) uaz3UUUDNIUILEUD
flaifiduuy (M = 2.46, SD = 0.51) ae9lwBEIATY p < .001 uazIUuuuMTULEUD
wuulidsngluwihdnssuiommwgeniunylaifidauny p < 001

31N¢N Greenhouse-Geisser WULJauNUTIznIILUIzIANY p9LFaFILUNAN
metaf:l,wwaanq'uﬁ'sasm F(1,98) = 6.127, p = .015, n°= .059 LfiﬂLﬂ%ﬂULﬁﬂUS’mf}'
@835 ua9 Bonferroni wuimwammﬁmﬁuj’qmmwL§ﬂﬁ1LWﬂ°ﬁ1m (M =258, SD = 0.61)
ganﬁ%'gaﬁ%wwmﬁa (M = 2.48, SD = 0.61) adsdliudmAny Fuiwandgiliniiug
Forinamauanefinand s lduandnonu

e Greenhouse-Geisser Wuinlaifidfaniutszninsguuunsiianauas
\WAUBING NA8E F(1.295,126.95) = .061, p = .865, °= .001 uaz liTUJFuRuTIzNRI
EULmeiw‘hLauaLLaszmaanﬁjmﬁaaﬂ'ﬂa F(1.801,176.531) = .232, p = .770, n°= .002

5. @31luazanillsnana (Conclusion and Discussion)

ﬁnnwamﬁiﬁwuﬁﬁLWﬂVL&ifJ'é"n%wwé'n@iams%’uf@mmm%aﬁﬂ waasliiAnin
g: a et v ¥ v 1 ' a A et ' ] v a
'mwamﬂLLa:LWﬂmyaﬁmiiugqmmwLﬁamvlml,mnmanu Tanaadnai igaanaasny
NAMNIAN®U84 Gitimu, Workman and Robinson (2013) ﬁwui%wammﬁmﬁuj’qmmw
' a A Ada £ g a A o & .
wan@wININARd TanafinetwlwwrzwamnaFulsuwlumsiusiedavad (Dholokia,
Y @ a & o o ' X A « P
1999) uazldlianuanlaneduzasanredaiasuaimennis Jaudunaainnnn
pynareddasmaiunguiihwanglufweaey (Bakewell & Mitchell, 2006) waziila
NANTNNANBULNNIAATK R TOVBINATIENUIUNATI 8N 3Tavaslay il ada
Q- v v o v v v v { o @ A lé o Wi ¥ a v J
NUIUM mlmaaﬁmiﬂummagaLﬁammm@auh mm’tﬂﬁmagamaaaumﬁmﬂmu

£%

ﬁﬂmwﬂmﬂﬁmsﬁmsmﬂﬁqumw hanlszneunsaasnladass ﬁﬂﬁmﬁug
Qmmwmaa"ﬁawammmuwamﬁﬂajumn@mﬁu

ptn9lsfiany ansITENLIINALazUsTANIEo SN IWAT Na BN
‘{Ufﬂmmm'ga Faaulail I@]ﬂwuiﬂmwmwslﬁms%‘ufqmmw \FofL AT BEINI

3 ¥ a { a et v 3 v g; ' 1 U ld
L%ﬂN’lLWﬂﬂfy\‘i lummz'ﬁLWﬂmyaﬁmiiugﬂmmwﬁamm admaaamﬂ"lmmnmmu BN
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Nam 798 ligaaARadnLUINUVeY Castelo and de Oliviera Cabral (2018) ﬁWU’j’lLWﬂ%@d
ﬁmiﬂiuﬁuqmmm'gasTWLWﬂmngmﬂ'j'lL'gaﬁuwwzﬁa ﬁaffmaﬁmmwﬁms%’uﬁ
QmmwL§aN’uwwmagandﬂLgat&”ﬂmﬂmjammma%mnvléfmanammms%amaa
LNETNE) @T’aﬁﬁnwmwamwm’lﬂ“?inmél'@%uiﬁl%‘yamaaa:duﬁQmmw%uﬁ'\ (Workman &
Cho, 2012) LAZAMMNABILANZANALTIA (Shim, 1996) TilAiwamaofimslalagunn
Tududiidainsde wenaniing@nTsun1sivisTerasnamouazinangidana
wanenarin Tassulngnengsdiniflumssusedeveslituauluaseuass 5ermlw
wam@aLﬁamlaaﬁﬁ@mmwﬁaiﬁﬁuam%nlumauﬂ%‘a ﬁdﬁ%Lﬁﬂﬁﬂ’liﬂi:Lﬁ%ﬂMﬂ’]W
wendsaziinisdszifinvesfideliivannsnauduluaseuainiuained ilwinns
ﬂi:Lﬁuqmmw’éwaaﬁ%‘paslﬁam%nmam%’aaan’h’éwaaﬁ%‘paslﬁﬁ’mmaa Fadle
Winnfisuwn@nssunsgaveseng g Auwamond? wuitinamoingavesdwiy
AULDY Vl&ivlﬁl,ﬂun'lis’f?al,ﬁaam%nﬂuﬁuﬁﬂﬁﬁmiﬂi:Lﬁuqmmwéwaaﬁ'mmaaw B4
maﬁﬂﬁmﬂ’ﬁ’mﬁmﬁ’uj’qmmwL'gaﬁmwwmﬁgm'j%ww@a
ﬁrmmamﬁiﬂwuiflg'ﬂLLUtun'mi'lLauaL'gachmuLfmvlmﬁifuﬁwa@iama%’uj?qmmw
Rerhosafiiidamesda laowuinguuoumsiiauelasld@uuuussiauslumsin
vosduuulifiazuuunsiuiaanmwgenidnaesgduuy wazfInLILFa R INATY
LLa:L§aﬁﬂLWﬂﬂ@aﬁgnﬁﬂLauaiﬂﬂgﬂLLuuﬁﬁmiﬁﬂLauaiu%ﬁwaﬁ’auuuﬁﬂﬁmﬁuﬁ
Qmmwg&n'jﬂgmmuﬁuﬂ A AnURATYNIRDA %ﬂﬂﬂiﬁg‘{mﬁiwmsmaaalﬁﬂ:uuu
Qmﬂ’l‘wLgaﬁ’lﬁ]’mg‘ULL‘U‘Uﬂ’liﬁ’lLﬁ%ﬂﬁlﬁLﬁulU%ﬁ’]‘Ua\‘i@T’JLLUUﬁuLﬂuLWS’lzgﬂfwaﬂlﬂd
ﬁmuuﬁdwa@iam‘sﬂ‘mﬁuqmmm'gaﬁﬂ #9913 98209 Sharma (2015) filddnn
nansznusasmslEmuunlumsusasiudidanuinduuninadanisiuinamniniud
Lﬁaamnmiﬁi:Lﬁuqmmw%uﬁﬂaau"l,aﬁifu fuilanaziigannudanldlunsds:iu
Qmmwmw'éaﬁmmau%a'jﬂﬁ (Zeithaml, 1988) w31z ludTad sz 1T uinwWuLAUAS

Yy a

iianairadwianduuudulng lvguilnafigaanufainmediaisdiingwiay
Auduuy assunsbiasairerinianauuufiulunidsildinsiufaunwle
a ' A dyv = ' v o a v & & A &
Anduuuau wananfdawudninslddnuulunmsiiauedudnudunirfsgala
ANNIMTHLR WO FUAULALN 98191082 (Ahmed, Seedani, Ahuja, & Paryani, 2015)
x> { = Y ° Yo a { o v A o A X a
waznsldauuufiduluniasiiguilnadanudeduludidudifvanin @uws

o o a = A 4 v a o & g a e o o a
DUUNUIN, 2558) ‘H\‘iﬂ'ﬂ&]L’ﬁﬂl]ul%@nﬁuﬂq%%l:l]%ﬂﬂLﬂm‘”ﬁ%ﬂl%ﬂ'ﬁiﬂzﬂ‘mﬂfw\lﬁ%ﬂfl
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