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Abstract

This research article aims to: 1. Examine the influence of the credit analysis 5C
on the satisfaction of customers using welfare loan services for government officials and
state enterprise employees of Government Savings Bank, Taladrongkluea branch. And
2. Examine the influence of the marketing mix 7Ps on the satisfaction of customers
using welfare loan services for government officials and state enterprise employees of
Government Savings Bank, Taladrongkluea branch. It was conducted as quantitative.
The population of this study consisted of 155 customers who used welfare loan services
for government officials and state enterprise employees of the Government Savings
Bank, Taladrongkluea branch. A census method was applied. The research instrument
was a structured questionnaire distributed through Google Forms via online channels
to the respective organizations. The data was analyzed using statistical methods
including frequency, percentage, mean, standard deviation, and multiple regression
analysis.

The research findings revealed that: 1. The Credit Analysis 5C jointly predicted
customer satisfaction at a statistically significant level of 0.05 with an R value of 0.627,
indicating a high level of combined relationship. The factors of Character had the
strongest influence on satisfaction, followed by Condition. In contrast, Capacity, Capital
and Collateral showed no significant influence. And 2. Marketing mix 7Ps jointly

predicted customer satisfaction at a statistically significant level of 0.05 with an R value
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of 0.767, indicating a high level of combined relationship. The factors of Product had
the strongest influence on satisfaction, followed by Physical and Process. In contrast,
Price, Place, Promotion and People showed no significant influence.

Keyword: Satisfaction; Marketing mix 7Ps; Credit Analysis 5C
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