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Abstract

This research article aimed to examine the satisfaction of tourists
regarding logistics management at the Samut Prakan Crocodile Farm. The study
surveyed satisfaction across six key aspects: location, facilities, safety, price and
cost, public relations, and service staff. Methodology: The population consisted
of tourists visiting the Samut Prakan Crocodile Farm. The sample group
comprised 400 tourists selected using random sampling. Data were collected
using questionnaires. Statistical analysis included percentage, mean, standard
deviation (S.D.), t-test, and one-way ANOVA. When statistically significant
differences were found, the Scheffe method was applied for post-hoc
comparison.

Findings: The results found that the majority of respondents were female
(58.8%) and aged between 21-30 years. Overall tourist satisfaction was at a high
level. The aspect with the highest mean satisfaction score was service staff (4.60),
while the lowest was price and cost (4.19). One-way ANOVA indicated that
satisfaction levels differed according to personal factors such as gender and age.
Conclusion and Recommendation: The findings indicated that logistics
management and service quality directly affected tourist satisfaction, particularly
in terms of staff performance and safety. Therefore, the results can be applied
to improve logistics management and service operations of the crocodile farm,
with an emphasis on staff training and the enhancement of safety measures to
sustainably increase tourist satisfaction.

Keywords: Personal Factors; Service Satisfaction; The Crocodile Farm
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Aatunguiiedns Tnefmunsefulsddgmisadafisedu 0.05 dmiumsiase
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vouna wud TungudiegenilinouwuuaeuauduIuivay 400 A I51uasidundiall
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ansfisnalavestinvioadisanniuasud X S.D. szAUANURINETD
1. fruanud 4.34 0.722 110
2. fuAduEAINEEAIN 4.35 0.658 110
3. pupulasase 4.46 0.560 110
4. usian aldane 4.19 0.762 10
5. pulsgdunus 4.22 0.799 110
6. sudmthil yeansiluinig 4.60 0.558 wniige
52 4.48 0.552 1N

NI 6 uansALadY (X) LLathmﬁstummgm (S.D.) voamuenala
Tuusagduuariaesiy nuin Wefinnsanmanuvesmufisnelaiaun (Auades
4.48 uarduLdsuunmsgu 0.552) dnvisaiieadiaaianelaluszduinn Taglany
Tusu Wi yaannsglituins sléduanuiionslegean (Aede 4.60) wasiudy 9
feglusziunruiianslaunn

A5 7 HAN1TIATIBVAURANANYRIUITAIuYARATIdINasBTEAUAUNINE LY
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Uadudruynna
anunanalavaslduinis WAl 21y A0IUN N nsfnw
t Sig. F Sig. F Sig. F Sig.
1. fruannndi 5.221 0.000 3.681 0.003 5.324 0.000 5324  0.000
2. fdssrueamnaaan 4.432 0.000 3.497 0.004 3.511 0.002 3511  0.002

3. suanuUasnsie 3.419 0.001 4.750 0.000 3.787 0.001 3.787  0.001
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Uadwduyana
anuanalavasglduinis LWl 21y A07UN N nsfnw
t Sig. F Sig. F Sig. F Sig.
4. fhuse Aldae 5178 0000  3.621 0003 7594 0000  7.594  0.000
5. fulszduNus 5316 0.000 3.112 0.009 3.976 0.001 3976  0.001
6. Frudmiidl yaans
Eﬁ,ﬁu%ﬂ’li 2.710 0.007 3.686 0.003 4.314 0.000 4314  0.000

AR5 7 Jadudruyanadidamane aruianelavesldusnisaniud
vieatehinased Sminaynsusnsg wui

Uadedruyana loun we a1y @o1unin nsnwlinnuuaneenisatfeenell
‘11’&16?’1é’zyiuma%’ui’mmﬁawaiaiué”mamuﬁ' {1999nA7 Sig. < 0.05 (Sig. 1w = 0.00
914 = 0.003 &0TUNTW = 0.000 N15ANEY = 0.000) Hukansl¥iiuin Jadvdruyana
fenuiawelalusuanuiiuansnsdumutadediuyaaa

Uadudruuana loud e 018 aoiunin nsfnwdanuunndenieaiinagng
fddgylunissuianufiewelalusudssrisainuazain 1esane Sig. < 0.05
(Sig. tWel = 0.00 87¢ = 0.004 @AMWAM = 0.002 NFANWY = 0.002) Huuandlisiuin
Hadednyaraiinnuiselalusudssusanuazmnuansisiumutadoduyana

Uaduduuana loun e 018 aoiunin nsfnwdanuunndenieaiinagng
fdgdAglun1ssuianuianelaludtuainuaende 19997061 Sig. < 0.05 (Sie.
et = 0.001 878 = 0.000 ANIUATN = 0.001 MsANY = 0.001) Huwansliifiudn Hade
druypmaiiauianelalusuaiudasadeunndaiunuiadediuyana

Uadwauunna loun e 81y @a01unIn MSANYIRAMULANANNISET DL
g A lunisiuianuianelaludusiaianldaneg 119331067 Sig. < 0.05 (Sic.
et = 0.000 878 = 0.003 ANIUATN = 0.000 M3ANY = 0.000) Hunansliifiudn dade
druyaradanuisnelalusunaaldiewanieiumudateaiuyana

Uaduduuana loud e 018 aoiunin nsfinwdanuwnndenieadinagng
g A lunissuianuianelaludtulszvduiug \{1939310A7 Sig. < 0.05 (Sig.
wel = 0.000 1 = 0.009 AN = 0.000 NI3ANW = 0.000) tuuandliviudn Pade
drypmaiiaufianelalusudsznduiusuandsiunutadediuunng

Uadudruuana loun e 018 aoiunin nsfinwdanuunndenieaiiagng
fifoddalumssuimnuiianslalusuidmihfiyaragliuinns Wesinen Sig. < 0.05
(Sig. il = 0.007 18 = 0.003 AATUATW = 0.000 N15ANWT = 0.000) Huuanslsfiviudn
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Disconfirmation Theory) (Cheunkamon et al., 2020) AN INelaluA 1usIATLAY
Aldsredimuunnisnuseld Taediinelageaziinnunaniganiiselddes 3
nsfasafmngautunguitmneddanuddglunisinwainufianela nng
Ussandustusasinnaumnsnsasdedodiuyana dauansfennuddaiunisusunagns
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2021)
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