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SERVICE USAGE BEHAVIOR AND CUSTOMER SATISFACTION
AT CHER TAM NAIL SALON, MUEANG DISTRICT, SURAT THANI PROVINCE
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Abstract

This research aims to examine the service usage behavior of clients at Cher
Tam Nail Salon in Mueang District, Surat Thani Province, and its influence on their
satisfaction. This quantitative study collected data via a questionnaire from a
sample of 119 clients of Cher Tam Nail Salon, who were selected through
convenience sampling. Data were analyzed using descriptive statistics, including
percentage, frequency, mean, and standard deviation, as well as inferential
statistics, including Pearson's correlation coefficient, and multiple regression
analysis.

The findings revealed that the majority of clients are local residents. They
primarily prefer gel polish services, with an average frequency of 2-3 visits per
month and an average expenditure of 201-400 THB per visit. Overall customer
satisfaction was at the highest level. In terms of specific aspects, personnel
received the highest mean satisfaction score, followed by price, location, gel nail
design, sales promotion, and online advertising, respectively. Furthermore, the
regression analysis indicated that spending behavior was a statistically significant
positive predictor of customer satisfaction. The resulting prediction equation is
Y = 4.803+0.186* Spending

Keywords: Customer Satisfaction; Service Usage Behavior; Service Business
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3.1 laiifiu 200 v 25 21.01
3.2 201-400 U 83 69.75
3.3 401-600 U 10 8.40
3.4 1131 600 UM 1 0.84
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a WU AAsTivedaNnTneInTalsUnzuULAY
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R? unu AUsgdvEn nvesnsnensalananduiusna

Adjust R? unu A1Uszansannnsnensaiiusuwda

ArnsnensaingAnssunislivinsidaasoaufianeladuiiduiaeun
sunoifies Smingarugiond duvsianua 7 &1 18w X, Ae anugveauinis
X, Ao JUkuudUaa X; Ao Aldanglunislduinisinauas Ysenaumenldanglidiu
200 U (X31) ANLE318581319 201-400 UM (X3p) BATTENING 401-600 UN (Xs3)
Xq Ao Jdrusalunisuniiduaa Xs fie dasarlunisldusnisvinduias Xe e

o @ & al Y a
WANATUNSYINEULRR kag X, Aeadudlunislduing

AN5199 3 NISATIVADUANUAUNUSVBIALUSAE Pearson’s Correlation

. o Anunanalaly
fiauus Tsifiu 200 um 201-400 UM 401-600 UM Y -
asldusnis
l3ikAu 200 U (Xa1) 1 - - -
201-400 U (X3p) -.783* 1 - -
401-600 U (Xz3) -.156 -.460* 1 -
aunanwalalunasldusnng -117 -.009 .191% 1

*p < .05

NA5199 3 NUTT WANITATIRARUAINFURUS VeI IUUTFIE Pearson’s
Correlation WU31 AIuUT X3 WaE Xs, TAd1uduiusi@eavlusedugeuin (r = -.783)
Ay Xz AU Xs3 Sanuduiusideavluseduiiunans (r = -.460) Jaderdunisuansli
Wiufsrnandssvesdapmanuduiusidaduns (Multicollinearity) aannasives Hair
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Unstandardized Standardized

Collinearity Statistics

o - Coefficients Coefficients
AUTDETY t Sig.
Std.
B B Tolerance VIF
Error
(Constant) 4.803 .026 187.810 .000
Algane
401-600 U
(X33) .186 .088 191 2.104 .038 1.000 1.000

SE = 0.088, F = 4.427, Sig = .038, R=.191, R? = .036, Adj R* = .028

* fpdudnAynneanansedu 0.05

INAITNA 4 WU 58AUII8318 401-600 U (X35) HONSWALTIUINGAD
AuRInelaog 9l dadrAgyn1sad A szau .05 (B =.191,t = 2.104, p = .038)
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a Y A 1 = [ M Yo =3 o & 4 [ v Y
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n15UsEaNuAT (Standard Error of Estimate) Ay 0.088 vall n1sngivaautym
AMUFNRUSIT R UNY (Multicollinearity) W1uei1 Tolerance wazAn VIF wudn sauds
Adgaunisian Tolerance MU 1.000 WagA1 VIF 131U 1.000 Fasninenaa
A o Y | = [y [ 1% | LY a
Aiinun (VIF < 10) wansbmiauinlufidgmenuduiusigadunysenineiiudsdase
annsadswduaunisnensal fedl
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