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Abstract

This research aimed to examine the determinants influencing Generation
Z’s decision to work in the MICE industry at Koh Samui District, Surat Thani
Province. The quantitative research approach was employed to gather data from
385 Generation Z individuals who expressed interest in or possessed expertise in
the MICE industry via a questionnaire. The data were examined by descriptive
statistics, including mean and standard deviation, and inferential statistics via
multiple regression analysis.

The research findings indicated that the factors significantly influencing the
decision to work included personal life, organizational policies and management,
compelling work features, respect, and salary and benefits. Personal life had the
most influence. This research underscored the significance of fostering work-life
balance, establishing transparent and participatory management frameworks,
formulating compensation and welfare systems, cultivating a culture of
acceptance and appreciation, and crafting engaging and challenging roles that align
with the aspirations of the new generation to attract and retain talent in the MICE
industry for future sustainability.

Keywords: Generation Z's Work Decision Making; MICE Business; Koh Samui
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2.1 Uszns Idun nguAu Generation Z MlAnsgningd n.a. 2538-2553
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5. m3dszviteya wazadanldlun1sinzideya
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drlngjegluyiesels 35,001-45,000 v 993U 155 AU (Seuay 40) 784893 AR
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U $1u3u 89 Au (Fewar 23) 18ldR1nI1 15,000 UM 1 5 AL WagRINN
45,000 U 31U 4 Au (Gewaz 1) Aulszaumsainisvinalugsialud wuii geeu
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373 4.46 0.61 N
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5.D.=0.68) A1uAudLSaluau (X=4.37, S.D.=0.63) kag a1udnwuzuiulaula
(X=4.17, S.D.=0.54) #1ua6U
a' U ’oj ‘:l":la a 1 U a ] a 6
n19199 2 Uaduenqunidnsuadenisdedulavihaulugsisnulud

HadvAnqu x S.D. ulawa
1. uUlgUIBUAZNITUITINSNUDIANT 4.61 0.65 wniign
2. UM sTSAUTIUAENIIAIUANALS 4.58 0.63 wnitgn
3. uanuduiusiugdedudnyn 4.46 0.62 1N
4. fhuanuduiusiuiousinny 4.56 0.51 wnitgn
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6. fuanMNSYInu 4.43 0.61 1N
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8. FUANTUAN 4.38 0.59 wn
9. Fruanusuadhuany 4.62 0.61 wnilan
10. duTIndudi 4.47 0.53 N
57U 4.52 0.59 wniign

NANTNA 2 HaMTIATIEladeruilansnasenisdadularinanulugsia
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A a 1% v | U a P a A S
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diusd (X=4.47, S.0.=0.53) Auanuduiusiug Uesduldnyy (X=4.46, S.0.=0.62)
FIUANINNTTYIIUN (X=4.43, S.D. = 0.61) Aruan U (X=4.38, 5.D.=0.59) LazA1u
ANuFNTUSAUR LAdsAudny¥ (X=4.35, S.0.=0.56) AuawY

M1399 3 N1TAseanneeladafndUadenidnsnasensdndulainaulugsiany
ludveenguau Generation Z

b S.E B t p. Tolerance VIF
(Constant) 0.293 0.208 1.411 0.023*
funseensuiuiie 0.141 0056  0.136 2520  0.012* 0.409 2.445
frudnuaznuiiinaula 0.147 0051 0150 2879  0.004* 0.437 2.289
FUUlYUIBLAENITUTNTITUVDY
o 0.140 0.49 0.176 2.390 0.014* 0.434 1.343
AUANMDULNULALETAANNT 0.139 0.058 0.121 1.203 0.004* 0.621 1.611
MUTFINdIUA 0.522 0.045 0.442 9.541 0.000** 0.723 1.383
R 0.745
R? 0.555
Adjusted R Square 0.537
Standard Error 0.391

*syauUlpd1Agynsatanszau 0.05

a

**syaUttdIRYNIsananszeu 0.01

31NA51991 3 wan TR zianaesladanng n1snsivdeUmNFIT LS YR
wUsdasy wudlifdgmn Multicollinearity 183a1nAn Tolerance ¥asnfuUsiAN
> 0.1 (5¥1319 0.409-0.723) warA1 VIF < 10 (531119 1.343-2.445) n153LAS18%A LA
WUI1 A1 R WA 0.745 wagdn R2 Wwindu 0.555 wansindudsdassianunanunsa
p5UNgANNRULUSYRIILUIIUlASesag 55.5 lnadla Adjusted R2 AU 0.537 §7
wUsBaszatainsu Iiud d1udindius fidnSwauniign (B=0.442, p<0.001) Ay
ULIUIBLAZAITUSIITNUVDIDIANT UDnNSnatesasun (B=0.176, p=0.014) Audnuus
91ui Uraule (B=0.150, p=0.004) #1un1s8eusutuie (B=0.136, p=0.012) #1u
ARBUWIULAEATAANTS (B=0.121, p=0.004) Suildninasenisindularinaulugsia

o w a

uludveanguau Generation Z egaiiiuddgynivadinnisedu 0.05
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lud wud freunuvasunmaulng lnsnmnszduann defarsanlusesu wui
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4.1 Jadeauiindiudd nan1933enudn Jadeaudindudiifiansna
#on3indulaviaruyesngu Generation Z 3nndiaa azvioulviiudn nau Gen Z
TanudAyiuaunasenINtInnsinauwasiinguds (Work-Life Balance) 8814
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Aaa a !

wudn Jadeiniianinaasdenuiienalalunisieures Gen Z laun Yagdunsnsedin

v a

WalanInuiuinvaukarlaviniedu wazladunisnseviniensiasuniseeusu



@%777@’77 2wy dvpusaaRwTInyd Journal of MICU Social Science Reviey 88

117418 FauanteenismudA U tIndI UM NINaRaN1TYINNIU HaNTIFBU @unTa

osuglifeuunameesiiuiisuneinizays Jaduilomeuismdnueadsemalne
ylilanmwndenidaaiununn@ings dsssumnafiansas wazdfonssutunuinis
pannviats Seviilvingu Gen Z fidnAulavinuluiuiidueaiivlonialunisiidinii
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4.2 Yadiuuleungiagn1suinisaueededdns Jadesiuuleuiouas
NM3UIMITIUvesesAnsl aninardudduiiass agouliiiudingy Gen z 14
Aud1AgyAugluuunIsUINIsTanIsuasTausssuesdnsilusgneun Nan1339il
aeandesfiun1sdnuwveias s1dilvg (2565) wuin Yadeduanusiuasluniindinig
Nufidninade nmsdaduladendvhauluesdng edradideddynisadfii 0.05
finsudusiede nuin defidAedegegn leiun eednsildygylunisdraynainsd
Fonulaidndnsyaainslagdis sesasn ssdnsdanuiunanazindode asdnsiing
igivlanazdnaUszneunsiededeiies wazesdnsiinudetuiimnynainsg
UftRmifiegnadunuianuaianse a%’wmamuﬁlﬁmmmuuavLﬂuﬁaam%’u flaz
aunsnUjiinulussansiuldnaen aud iy nansidbil | annsnosunslddeuium
lamzvasiiufisneinizane 141 dwiugsislud AduTunveanisviauiugnin
vanviane Tamsssn mMsdulouisiaznsuimsnuiidaeu gisseu duaunsiule
yosmiinay wazaiemnutausiuaddunisiisny Jadudadedrdnlunsigeuay
$nwngu Gen Z iWwnvhandlugshauniuls

4.3 Yadesnudnuaizauihauls Jedesudnuasnuiiiauladidnina
\duduiiann uanddiiiuiingy Gen Z #eanisyiauiiviinie nainnats waydl
AIIMANG NaN1TIdBdenndoyds YUNA1 waaiginT InTATAIAY (2563) WU
Jadeiifidnsnagaronuiiewelalunsviemves Gen Z ldud msléviauiivouuay
ayndadudnuaizvosauiulninlinnuddyiuanugulunisinu uasdiaonades
fuiAand waee Buaine uazUszaudy wauwi (2566) Anw Yadeidansziuiidinasie
nsinauladonyinanulugsialsawsuvesngy Generation Z TULUANTINNUNIUAT KA
ns@nwinudn Jadenrelududnuasvesny {u 1 lu 6 Yademelufiddyuas
aunsaneInsalaufsaNstumsidvinulugsialswusuvengy Generation Z launn
feforay 89 Tamiadaenndastunisdnuvnsmilydan wsuszanleads uasams
(2566) wansfnuidewuhiladsluniadenidnivuivuidndwmavendy Gen 2
Tugatiagtu fldsuidensosasnaininniian Téun dnwazeu nan193ded anwsn
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osungldmeuiumanzvesiuiisnnoinizays 16 vsunnshaugsiladluiiuia
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