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Abstract

This research paper aims to examine the influence of the marketing mix
(4Cs) and service quality on consumers’ repeat purchase decisions at coffee shops
in Mueang Nakhon Ratchasima District. This research was quantitative research.
The research sample consists of 400 consumers who have previously used the
services of coffee shops in this district. A questionnaire was used as the research
instrument, and the data were analyzed using descriptive statistics, including
frequency, percentage, mean, and standard deviation. Additionally, inferential
statistics were applied to test the hypotheses through multiple regression analysis.

The results of the study indicate that the marketing mix factors (4Cs),
including consumer needs, convenience, and communication, have a positive
influence on consumers’ repeat purchase decisions at coffee shops in Mueang
Nakhon Ratchasima District at significance levels of 0.01 and 0.05. Additionally,
service quality factors, including reliability, responsiveness, and empathy, also
have a positive impact on repeat purchase decisions at significance levels of 0.01
and 0.05. Overall, the marketing mix (4Cs) and service quality factors affecting
consumers’ repeat purchase decisions at coffee shops in Mueang Nakhon
Ratchasima District account for 59.4% of the variance (AdjR2=0.594).
Keywords: Marketing Mix Factors (4Cs); Service Quality; Repurchasing Decision;
Coffee Shop
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