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Aunuassulunswds Wudiuiudu 1,200 v Aaduiesaz 9.66 nan1snaday
ANMUFUNUS TEWINEIURENN19N157A9 (4P) AuNanouLnun1en1siiulunisasis
ANYAINAITHUVITUVDINAR NN NTLL1ANTNNAE LY TINTANTLNINYT WUI FIUNEAY
N190157a79 (4P) A1u51A1 (Price) FANUFUNUSLTIVINAUNARDULNUNIIATTIIU
surlsgms (Net Profit) eghafifddnymsadiafisysu .05 Tnefinnudiudiuluseeu
ToaviFos (r=.388, Sig=.045)

ANENALY: AUFUNUS; dIUNAUNNITAIAIN (4P); HARDULVIUNIINITRY

Abstract

This research article aimed: 1. To study the cost and returns of banana
crispy snack products in Kamphaeng Phet Province. 2. To study the consumers’
opinions on the marketing mix (4P) of Banana Krayasart products in Kamphaeng
Phet Province and 3. To study the relationship between the marketing mix (4P’s)
and the financial returns in creating the competitive potential of Banana Krayasart
products in Kamphaeng Phet Province, conducted by the mixed research
methods. The data source for the production of Khanom Krayasart and financial
performance data were the Khanom Krayasart Banana Product Group, Lan Dok Mai
Tok Sub-District, Kosamphi Nakhon District, Kamphaeng Phet Province, and the
samples were 400 consumers. The research instruments used were interview
scripts to produce Khanom Krayasart, financial information questionnaires, and
consumer opinions questionnaires on the marketing mix (4P).

The research results found that the income from product sales was 16,625
baht. The production cost (per production cycle) was 12,428 baht, with the highest
cost being the cost of raw materials used in production at 7,744 baht, or 62.31
percent, followed by the cost of operating expenses at 3,484 baht, or 28.03
percent, and the lowest cost was the labor cost for production, which was 1,200
baht, or 9.66 percent. The results of the relationship test between marketing mix
(4P’s) and financial return on investment in creating competitive potential of
banana crispy snack products in Kamphaeng Phet Province were found that
marketing mix (4P) in terms of price had a positive relationship with financial return
in terms of net profit by statistically significant level at 0.05 with little or low
correlation (r=.388, Sig=.045).
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Wudwwiu 7,744 van Aaduesar 6231 sesawunde dunuaildaiglunig
fuiluanu Wudnudu 3,486 U Anludesas 28.03 uazdunuitesiianfe dunu
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4.3 dnmlsgvddesenueganitsosay 20 4.48 0.58 N
Aade 4.41 0.53 11N
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Aumainws wuin mwsueglussduann aeds 4.3 Tassansaidunumanisiiy
flunniign Ae surlsgnd (Net Profit) agluszduunn Aede 4.41 sesasndo
suseldainnisue (Revenue) eglusyduinn Aiade 4.37 sosasundo Muuium
13919 (Sales Volume) ag/lusesiunin Aade 4.33 s0sasunde dunilsann
n13a1Hu37U (Earnings Before Interest and Taxes) aglusgAuuin Aady 4.23
AUEIRY
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AUNLNYS AUNERAU (Product)

AMANBME Anade S.D. Auanale
1. nszgnansiinduddulifidennannuanesavni 4.49 0.59 )
2. fvuaussadaelidenianalenuaILeeInIg 4.50 0.66 N
3. JUMUUUTTASTiAuEIeN A 4.47 0.59 1N
4. ussy i Tanfuautu 4.46 0.56 N
5. lisun1ssusesnannaingioue 4.51 0.56 wnilge
AT 4.49 0.59 11N

1NM5197 ¢ AnuARLuAdIUNANNIINNIAAA (4P) HARSATINTZENET
n&ela Semdnrumanss fusdadast (Product) wuin amsmegluseiuun Aade
4.49 TnoanuAniudundnduei (Product) Aunniige Ae lisunssusosqunm
wAnAnusiogluszfuinniign Aade 4.51
A519d 5 AnuAaLusedIuNaLTNINISAATR (4P) AmANsinsyanansNndaele Yavia
MUNINYS A1usIAn (Price)

AMANWME Aedy S.D. Auanale
1. fimeaudlidondenainvians 4.44 0.55 N
2. eungaufunaLazAuA AT ST LAY 4.42 0.55 )
3. IANARAARDITUYLIAVDINER ST 4.44 0.56 1N
4. fthgsmuendaiau 4.43 0.56 N
5. finmfivanzaniuindsovesiuslan 4.51 0.54 niign
AT 4.45 0.55 110
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naely I IuNLNYS mu'ﬁﬁm (Prlce) WUl MnsIegluseauan ALaAY 4.45
Imammmmumm’]m (Price) mnm/lam D lli’]ﬂ?ﬁ/lLWJ']u?ISJﬂUﬂ’Iaﬂ‘ZIEJ“UEJ\‘INUiIﬂﬂE)El
1u'utmumqum Alady 4.51
A157199 6 ALRRLUREdIUNALTININIIIAIR (4P) NARSaYinszanasvndale Sandn
ATLNLNYS A1UYBIN19NN5IRT19UNY (Place)

ANANYLY Anade S.D. AUNInale
1. SN URENUTedn uUTENBUNS 4.48 0.60 1A
2. uguyy 4.35 0.66 Ol
3. S1uAlaneUva s nInf LN 4.43 0.61 10
4. uUlonoUIT I IAMULNILNYS 4.33 0.66 1N
5. MuLEREUA1UTEINY 4.37 0.63 1A
6. vosnseaulal 4.32 0.59 110

AnadesI 4.38 0.63 un
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f a a G | v o ' a a a
110 ANRAY 4.38 1AEANUAALIUA UL DININNITIATINUNY (Place) NUNNEN A
g uvseanulszneumsegluseiuin Aty 4.48
A15199 7 AUARLTIUADAIUNALNIINITAANA (4P) NAnAasnszanasnnaely 9
AWINBNYT AIUNITAWESUNI9NNSAAIA (Promotion)

ANANYLY Anade S.D. AUNanale

1. msaasianlunsdiigenusiuiuiiiiuun 4.41 0.61 110

2. Mmswanduinsegdlifunoudedudn 4.35 0.59 1A

3. fiivnssudaasunsuefinsemuninudesnts 1wy an uan

LIn wow 4.34 0.59 Hn

4. fnsnszaedudauanuiiveanvans awnsadeuns

Ignudessulal] 4.35 0.62 Hn
Anades 436 0.60 un

91MN5197 7 ANAATIUADEIUNALNINITAATR (4P) HARSTINTTEEITN
naely Jminmunanes MunsdeasineniIsnain (Promotion) Wudn Amsuegly
eI Aeas 4.36 TneAnuAnTUA U TELESUNIINISAAIR (Promotion) fixnn
fian fio maansialunsdifitenudiuauiidvuneglussiuan dade 4.01

3. NANITANBIAMUAUNUS TEUTNEIUNENNN1TAANA (4P) AUNARDULNU
N19N158 0T UATAS 1A NEAINAITUT ST UVBINE R A U NSLE1E1TNNa281Y TInTn
AunanYs duan1sdnvinuduius lngldadadiaszvianuduiusiugluuy
andunus LW esdu (Pearson's Product Moment Correlation: 1) @1u15at3 sutdu
auuRgIunsaRlawed

Ho: @UKaENN19n150a1A (4P) liiAnudunusiuNanauwnuni1anisidu

Hi: @9UNEN19n15Mana (4P) HAudunusAUNanDUWNIUNISNISREY

dnsvadanldlumsiassiayldnsimseiduusyans anduiusuuuieosdy
(Pearson's Product Moment Correlation: r) fiszsumnudotiuf 95% Tunsnagou
aunfgu fadu awufiasaunfigiundn (Ho fvewdledn Sig. dentosndn .05 nans
VPFBURINITIT 8
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A15199 8 NISNAABUANUAUNUSTENINAIUKNAUNIINTAAN (4P) AUNARDULNU
190153 UTUNTES 1A NS A NN TRY ST UVDINA NN I NSEE1@1sNNaete 391Tn

ALY
AUNEUNINITAAA (4P) HANDULNUNINTTIRY
fu fusian iy fums iy Fuseld Fumls furls
wandaual (Price) YBINY GNGEFG N Yuunis 91158 3NA13 qus
(Product) M A3AA1A Lt (Revenue) AU (Net
Iy (Promotion) (Sales (Earnings Profit)
(Place) Volume) Before
Interest
and
Taxes)
Frundnsouet Pearson 1 780" 848" 640" 261 320 283 374
(Product) Correlation
Sig. .000 .000 .000 .188 .104 153 .055
wlaka + + +
fusnan Pearson 780" 1 792" 731" 289 346 334 388"
(Price) Correlation
Sig. .000 .000 .000 143 077 .088 .045
wlaka + + + +
fugaamenis Pearson 848" 792" 1 723" 300 360 270 347
0T Correlation
(Place) Sig. .000 .000 .000 128 .065 172 077
ulaka + + +
Funsdaaiu Pearson 640" 731" 723" 1 234 261 275 258
N9INIAAA Correlation
(Promotion) Sig. .000 .000 .000 .241 .189 165 194
wlaka + + +
Fusunans Pearson 261 289 300 234 1 761" 715" 684"
478 (Sales Correlation
Volume) Sig. .188 143 128 241 .000 .000 .000
ulana + + +
#A1useldain Pearson 320 346 360 261 761" 1 720" 864"
n13918 Correlation
(Revenue) Sig. .104 077 .065 189 .000 .000 .000
wlaka + + +
fuinlsan Pearson 283 334 270 275 715" 7207 1 786"
MsaiunY Correlation
(Earnings Sig. 153 .088 172 165 .000 .000 .000
Before wlaka + + +
Interest and
Taxes)
dunilsgus Pearson 374 388 347 258 684 864" 786" 1
(Net Profit) Correlation
Sig. .055 .045 077 194 000 .000 .000
wlaka + + + +

1l

X = lfianudunus + = Januduiusidauln - = danuduiusidaau

a v

[

* fgdnAgyniead

a

A1 0.05 ** fdpdAgn19ana 71 0.01

MM 8 HANISNAABUANMUAUNUSTENINEIUNAUNIINITAAS (4P) U

NanoULNUNI9N15K¥UluN1Tas19fnEAMNTULY ST uYeINARS uginssea1snnalela

FIATANTUNILNYT WU @IUNAUNINITAAIA (AP) A1UIIAN (Price) AT Sig. Wae
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11 .05 thuAeUfiasaunfgiundn (HO) uazseuuauuRgIuses (H1) uandin drunay
119015981 (4P) U317 (Price) AMMUANRUSITIUINAUNANDULNIUNIINITRY AU
flsans (Net Profit) egnsiifudndgmsadiaisedu 05 lnefinnmduiusfulusedu
ToaviFos (r=.388, Sig=.045)

?AUTIIHANTTIVY

Tumsfnwi3es Anuduiusszwinediunaun1anisaatn (4P) Ausansuuny
nansiulunisasiedngninnisuysduvesndndaeinssenarsnnaloly Jamin
unanys aunsaeiusenaniside deil

1. N3N ULAEHARRUWNUKARSMINTE A IndIgly Yminmunanes
HANITITENUIN AUNUNITHAANTEEIETNNA LU TENRUAEA UNUTRGAY Auyu
L39U wagaunualdaelunisanine lnelidunundnuiainingiu wu nalely
waza1rn Sedinnudidysenisimunmuenasdnsmlsvesgsialusduiesiu
nadwstaonndasiunuitevessuia wavane (2564) fnuidunuingiuduilad
vénfidmasienuannsalunisyinils

Sefinsanlundvesiuyunissiiuanu wuimstmuaseeiinnudify
sonuasalunsutstuvesiiUsznauns dedenndesiunuiforeseians uasesa
uazAy (2563) fiszyinnagnimsiunmamudunuilmnzautigligsiaanse
Sndnuntmsnsaaauaziiinaufiaelavesgnnle
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