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Abstract
This quantitative research aimed to examine consumer attitudes and
technology acceptance factors influencing the intention to purchase personal

electric vehicles (EVs) in Thailand. The sample consisted of 366 individuals
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interested in purchasing a personal EV. A questionnaire was used as the research
instrument. Data were analyzed using descriptive statistics frequency, percentage,
mean, and standard deviation and inferential statistics, specifically multiple
regression analysis, to test the hypotheses.

The findings revealed that technology acceptance in terms of perceived
usefulness and perceived ease of use had a statistically significant positive effect
on consumers’ intention to purchase personal EVs in Thailand at the 0.01 level.
Moreover, attitudes and technology acceptance jointly accounted for 40.0% of
the variance in purchase intention for personal electric vehicles.

Keywords: Attitude; Technology Acceptance; Purchase Intent; Electric Vehicle
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